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Techno Emerges From Shadows In Japan 

Budding Radio Play Signals Mainstream Growth Potential 



Belgian Superclub 
Chain Calls It Quits 

■ BY MARC MAES 



BKUS.SI-;i>S— The ivcoi il iralustrj- 
is lo.iing a si^^nificant European 
retail outlet with the decision by 

SUPERCL-UB' 



Dutch electronics firm Philips to 
shutter its .Su|)erclub record and 
video chain. 

The chain, with 87 stores in Bel- 
gium, the Netherlands, and 
France, will close its doors April 1 
iBillboard Bulletin, Jan. 30). The 
web. stronjjesi in Belgium, 
accounts for an Kn^A share of that 
counlr>''s record sales market. 
Superclub's Belgian retail rivals 
tCoiithiiwd III! tKttie 79} 



Wheeler's Luminous 'Angel' 

ECM Set Features All-Star Quartet 



m BY BRADLEY BAMBARGER 



NKW YORK— <)nfi of Iho jazz world's 
unsung heroes, composer/trumpeter 
Kenny WTieeler has cultivated a high- 
ly personal, poetic voice 
over the past three 
decades, simultaneously 
tapping and transcending 
tradition. Such masterful 
albums as "(iiui Hij;h" and 
"Deer Wan" t>ii!fy his an 
nf ahstracl romanticism, 
the pl ^yinj^ possessing an 
uncommon purity and the 
writing a timeless ap|)eal. 

On Feb. II. KC'M releases "Angel 
Song." an album of celestial beauty 
that marks a late-career high [wint for 
Wheeler. In league with a rare set of 
musicians — alto saxophonist Lee 
Konitz. bassisl Oave Holland, and gtii- 
Uirist Bill Fri.wll. each leaders in their 
own riglit — Wheeler has fashioned a 



'fhisfhvt fKtii in u .sccm -s- on the tech- 
no/rftve movemeiU !(Miks at the emcrg- 
trig Jujxtnese itcciu . n-hirh sinur sec as 
ripe for export. S'> ' ir- < I: the triew 
fmm the U.S., wh> n • Irri nmic tnusic 
bfgomg "oreiyroinuL " 

m BY STEVE McCLURE 



TOK\'0— A iai'ge field filled with thou- 
sands of brightly dressed, unconven- 
tional-looking [jeople. swaying rh.vah- 
mically as heavily amplified music and 
telltale verdant aromas fill the air. 
Monterey. mT! Hyde Piu-k, 1<M>8'.' 

To' Ootenha. .Japan. Aug. 10. 199fi. 
The occasion was Kainbow 2000, an 
ambitious all-night conceil, rave/event 
that .saw 15.000 young Japanese gath- 
er to enjoy the driving rhythms and 
(ireamy ambience ci*ealed by Japanese 
techno artists, including Ken Ishii, 
Takkyu Ishino. Tokyo Techno Tribe. 



work in which the line between com- 
position and improvisation is blurred 
to {mtrancing elTet't. 

In fact, the hovering harmonies, 
recurrent motifs, and free-floating, 
dnimmerless i)ulse lend a 
dreamlike air to "Angel 
Song" that seems more 
akin to Renaissance 
pol\^)hony than jazz. "I love 
contrai)untal music, and I 
was listening to a lot of 
Hyrd, Tallis. (iesualdo 
when I was comjw.sing the 
pieces on 'Angel Song.' " 
Wheeler explains. "I've 
been tr>ing to captuix' the spii*it of that 
era while still keeping it jazz." 

ECM principal and pnjducer Man- 
fred Eicher makes another classical 
allusion, pointing out the chamber 
music quality of the sympathetic inter- 
play on Angel Song." "It was like a 
fConthnii'd on ixi/fc Sj) 



and Something Wonderful. 

There arc moi-e than a few pai-allels 
between JajKin's emerging techno tribe 




and the countei-culture of the '60s. In 
lioth movements, music pro\ides the 
leitmotif, along with light shows, hallu- 



Camelot Talking To 
Buyers As Part Of 
Reorganization Plan 

■ BY ED CHRISTMAN 



NEW YORK— Camelot Music is 
already in discussions with poten- 
tial iuiyiTs <»f ihe S20-store chain. 




according to .lim Bonk, CEO of the 
North Canton. Ohio-based web. 
w hich has put itself on the sales 
block IBillljoard Bulletin. .Ian. 30). 
But it has also readied and submit- 
ted to its creditors committee a 
stand-alone business plan that 
IC'onthiiied on imye K.t) 



RETAIL TRACK 



Musicland's Gambit To 
Put Its Troubles Behind 

PAGE S2 



cinogens, and an emphasis on peace, 
love, and ecology', 

"It w-asn"t like you had to li.sten to 
the music," says industrj' observer and 
techno fan Soichiro Suzuki as he recalls 
Rainbow 2000. "There were lots of lit- 
tle parties and picnics, many little 
stands with 'lechno-hippies' selling 
things fmm India — it was great" 

But why should techno pitnide the 
soundtrack for what some starry-eye<l 
enthusiasts see as the nucleus of an 
emerging Jaiianese counterculture? 

Jun Ochi. executive producer at con- 
cert promotion agency Tachyon Co., 
which organized Rainbow 2000. de- 
scribes techno's unique ability to break 
down ttarriers and create that indefin- 
able but ciiicial good \ibe. 

"When you go to a techno party, you 
can feel something different from other 
concerts," Ochi sfiys with the jiassion 
of the true lieliever. "In concerts, there 
is a stiige, and the audience is seiwrate. 
It is as if theif is a host computer and 
(i'ontinvedon jxige 7fi) 



■ BY HAVELOCK NELSON 



NEW YORK— With its second Capi- 
tol Records release, "('hocolate Supa 
Highway," the nine-member band 
Spearhead continues 
the mission it started on 
its acclaimed 19!»5 
debut, "Home": to make 
potent, reflective soul 
music. Its label aims to 
expand on its own game 
plan with the folluw-up 
set. due March 25, by 
reaching out to a wider audience. 

"Their first record got them a lot of 
credibility and was universally criti- 
cally acclaimed," says Clark Slaub, 
Capitors senior director of marketing 
(U.S.). "Rut the urban-contem|H>r:iry 



Sargent Building On 
Regional Fan Base 
With Reprise Debut 

■ BYPAULVERNA 



NEW YORK— Laurie Sargent's Susan 
Lucci days are over. Like the soap 
opera stjir. who despite numerous nom- 




SARGENT 



inations has never won an Emmy 
Award, Sargent has been up for vari- 
ous Boston Music Awards over the 
years but never scored one until Octo- 
ber UHK). when she was named best 
local female vocalist. 

Last year was significant in other 
w ays for Sargent. On Dec. ;il, 1995, she 
(Cuiitinned on pmje HU) 



community dismissed it as iK'ing too 
alternative. The alternative communi- 
ty, meanwhile, labeled it as lieing too 
urban, although we did have our sup- 
porters there. But it was a different 
time then, befttre people 
like D'Angelo entered 
tiie performing arena." 

With '*Ch()Colate 
Sujia Highway," Capitol 
hopes to capitalize not 
only on the success of 
new R&B stylist 
D'Angelo, but also on 
the opjwrtunities that were created by 
pioneering "alternative hip-hop/R&B" 
stylists like the Eugees. with whom 
Sixiarhead tourt'd as |)art of a (lackagc 
trek last summer. 

(('(ntthnn'/i fiji fuige J(f) 




WHEELtR 



Capitol Believes Market Is 
Primed For Spearhead Set 




SPEARHEAD 
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JreaiJy getting spins on over 25 alternative powerhous 
ROQ/Los AnfEles,f(TCL/DeiiTEr anil mWB]mmimi 



■ Top drawing live act through the Southeast and Southwest 
ind building their following wiU a relentless tour sciiediile! 
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R&B 

* THE DON KIUIIMINATI THE 7 DAY THECWV 
MA»Aunj.r.A,„.r,.. 



• THE HOT 100 • 

*UN.HREAKMYH&WT • TO«l BAAXTON * UVACE 



ADULT CONTEMPORARY 

* UN-BREAX MY H£jWr • TONI BRAXTON • iaf^f 



ADULT TOP 40 

* DONT SPEAX • NO DOU8T • T1WUMA 



COUNTRY 

*(T'SALnTl£TOO lATE • MAJIKCHESNUTT • WiCM 



DANCE / CLUB PLAY 

* GET UP • BYRON STINGILY • '^trvoifi 



25 



DANCE / MAXI-SINGLES SALES 

* UN-BREAK MY HEART • TONI BRAXTON • lAF^r F 



* ENAMORADO POR PRIMERA VE/ 
ENRIQUE IGLESIAS • rONCMi^ 



R&B 

* ON i ON • ERVKAH BADU • KEnw 



RAP 

* CAN T NOBODY MOID ME DOWN 
PUFF DADDY (FEATURING MASEj * BOt 



ROCK / MAINSTREAM ROCK TRACKS 

* ONE HEAOUGHT • TH6 WALLFLOWERS • WTEIRCO« 



ROCK / MODERN ROCK TRACKS 

* DISCOTHEQUE • U2 • ISLWD 



• TOP VIDEO SALES • 

* INDEPENDENCE DAY • roxvioeo 
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KID VIDEO 

* THE LAND BEFORE TIME IV • UNI orST COM- 



RENTALS 

* THE ROCK • BUENA VI^IA HQMt ^IDtO 



No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* HELP YOURSeLf • PEGGY SCOTT-ADAMS • WSS BUICH 

COWTEMPOrARV CHRISTIAN 



* W>(ATCHA LOOWN' 4 
KIRK FRAIWUN AND THE FAMILY • GOSpo CENTRIC 



GOSPEL 

* THE PREACHER S WIFE • SOUNOTKACK • ^flSiA 



KID AUDIO 

* lot DAIAWTIWS fLfti^ ACTION] 
READ-ALOAIG • avr URrtfY 



THF Rll i HOARD LATIN SO 

* JmOO * JUUO IGLEStAS • CQtUMMA 



MUSIC VIDEO 

* L£S MrSER«L£S lOTH ANNIVERSARY CONCERT 
VARIOUS AimSTS • ccxumba trmab home vineo 



REGGAE 

* NATUIIAL MYSTIC • BOB lUIARlEY & THE WAILERS • JUff GONG 



WORLD MUSIC 

^ RIVERDANCE • ■U.ttMBAN • CELTIC HEARTBEAT 



IN THE REALM OF 'LOS TANGUEROS 



FA-oking both the first blush and the final heartbreak of ewry impos- 
sible love affair, the mteix) tango of late composer Astor Piazzolla 
bespeaks the blindest struggles of the human soul. In its centurylong 
ascendance from the onllu.^/amtbai (outlying slum) bai"s and broth- 
els of Buenos Aires to the salons and concert halls of Europe, the pes- 
simistic music purportedly devised by two pimps prancing on a street 
corner has become a standing-room -only draw even in New York's 
Hippest downtown recital hall. Still, as Piazzolla himself understood, 
each such dewlopment only conspires to reaffirm the fatalism of the 
music itself. 

In a physical contest with the wicketl- minded sense of futility con- 
tained in the sound he transformed, the stubborn Piazzolla defied each 
of tango's Argentine proletarian poHHio (port worker) traditions, 
lending it a classical- and jazz-inflected concert aesthetic. He was even 
the first to insist on standing whenever he pla^-ed the bandojieon (small 
diatonic accordion) at the melodic core of the tango, saying, "I refuse 
to look like an old woman knitting!" And yet during a recent January 
ewning in hrwer Manhattan's TriBeCa district. Piazzolla's music found 
itself being performed before, of all things, a massive poster of an old 
woman knitting, as Polish classical concert pianist 
Emanuel Ax and former Piazzolla collalKiratur Pablo 
Ziegler joined forees at the Knitting Factory club to 
offer the li\'e debut of their sublime "Los Tangueros: 
The Tangos Of Astor Piazzolla" (Sony Classical), a his- 
torically unique 12-piece transposition of Piazzolla's 
tangos and African dance-influenced milonffas into 
arrangements for two pianos. 

Not that Piazzolla would have resisted such novel 
expansions of his inno\'ations. "Astor was always crit- 
icized by the conser^'atiw people who felt tango was 
like the national flag — a thing you must not change." 
says Ziegler. who for 10 years served as the brilliant 
young keyboard soloist in Piazzolla's renowned New 
Tango Quintet. "Astor felt this was foolish, liecause 
tango already had gotten so many different influences 
added to it by the time he began studying in I*aris [in 
his :lOsl with Nadia Boulanger — from the strange mi.\ 
of the black Africans, the immigrant Spanish people 
in Buenos Aires, the (German bandoneon; the gancho 
milongas from the southern |>art of Buenos Aires, some 
of them fast like the Cuban cumbia; and the small 
musical patterns from the clarinet and flute music of Italian immi- 
grants. Astor also loved Puccini, and you hear of lot of Puccini melodies 
in parts of 'Los Tangueros,' a sound so melancholic but in some 
moments verj' funny. 

"However, whatever we played in the Quintet, Astor was very 
demanding, a complete perfectionist," adds Ziegler, reminiscing on 
the afternoon following the Knitting Factory program. "Every wrong 
note was like a betrayal, and his eyes would hit you like a laser." 

Born March 11, 1921. in Mar del Plata, Argentina, to Italian immi- 
grants and passing a portion of his youth in the Bronx, N.Y., the proud, 
ropy Piazzolla invested the tango with a sweaty, psychic turbulence 
some hare termed "diabolic." He was repeatedly threatened and beat- 
en by traditionalists, with one exponent of the early tango cancidn dis- 
rupting a radio interview to put a gun to Piazzolla's head. Ziegler and 
Ax hare stayed faithful to the structural premises of Piazzolla's work, 
translating the seductire repartee of the Quintet-era bandoneon and 
violin into a mutually persuasire intei*play of Ziegler's melodic "left" 
piano and Ax's rhythmic "right" piano. 

"Actually, Pablo ewned things out in his arrangements so we could 
.swap melodies and rhythms in the recording as well as at the Knit- 




ting Factory. And as 1 said from the Factory stage, that was *my first mad Ali." 



club gig,' " Ax insists with a chuckle. "I loved the immediacy and the 
intimacy of the space" — including the rude, arrabal-like touch of a 
bottle- tinkling bartender clumsily filling orders in the corner of the 
otherwise-hushed 250-seat main room. "Although I'm used to formal 
concert halls," Ax explains, "I wasn't lK)thered by the background 
noise in the hall Itaped for later broadcast on NPR's "Performance 
Today']. After aU, we should rememljer, for instance, that Mozart piano 
concertos \rere originally intended to be pla>'ed for about 50 people. In 
the case of Piazzolla's tangos, the music is this wonderful combination 
of correct strict rhythms and this unbuttoned quality of Latin pas- 
sion. Piazzolla wanted tango to bridge the gap between its early dance 
root*; and the contemporary classical world, letting it be more com- 
plex and have fugues. He sought a lerel of listener acceptance that 
wasn't really a crossorer — I don't like that terra — because it didn't 
involre compromise." 

By confining themselves to two intensely engaged keyboards for 
the voice-like dialogues at the center of "La Muerte Del Angel," "AdioB 
Nonino," and the mildly dissonant "Verano Porteno" on the "Los 
Tangueros" album, Ziegler and Ax bring a redoubled pathos to the 
doomed metaphorical outlook of the music, casting its 
implicit realm of Buenos Aires bordello covqxtdrUoa 
(thugs) and their emotionally conflicted women in a 
bracing but still bleak modern light. Ultimately, the 
man in any tai^o symbolizes the poor immigrant, and 
the woman represents the fundamentally uryust lower 
rung of Argentine society in which he longs to find 
comfort and fulfillment — but inevitably fails. "I sup- 
pose," says Ax, "that the simplicity of the Knitting 
Factory show and the new album took the music in 
both directions at once — toward the elected concert 
setting but also toward the liberating but sad intima- 
cy of what the music is .raying. And I agree with the 
idea that Piazzolla's tangos simultaneously feel like the 
joyful beginning and unhappy ending of a hopeless 
nmance. 

"But as for myself," Ax reasons with a whimsical 
sigh, "it's been nice to feel like Al Pacino for a moment, 
sweeping someone off their feet like he did in 'Scent 
Of A Woman.' " 

If it seems the pull of tango is pre^'alent in recent 
motion pictures, from "Scent" to Madonna's embodi- 
ment of "Evita" (especially the Miami Spanglish mix of "Don't Cry 
For Me Argentina" on her new Warner Bros. CD-5 single), there is an 
authentic Piazzolla presence in many film scores, with Piazzolla's live 
1982 set of "Suite Punta Del Este" sen'ing as the soundtrack theme 
of the hit 1995 sci-fi thriller "12 Monkeys" (ANS Records). 

Other classical stars besides Ax have gravitated to Piazzolla's lega- 
cy, notably the Kronos Quartet for its arresting 1991 collaboration 
with the tango master himself, "Five Tango Sensations" (None- 
such/Elektra). Latvian violinist Gidon Kremer earned a Grammy 
nomination for his current "Hommage A Razzolla" (Nonesuch/Atlantic 
Classics), and the jwpular resiwase has been so strong that Kremer 
has already cut a second volume of the bandoneon virtuoso's works. 
Nonesuch also intends to reissue Piazzolla's three incomparable 
records on American Clave: "The Rough Dancer And The Cyclical 
Night," "La C'amorra," and the album (he called it his best) named for 
the anxious, late-erening ajwx of Buenos Aires' La Boca district sat- 
urnalia, "Zero Hour." 

"Astor loved life in the streets but hated stupidity." Ziegler con- 
cludes of his friend, who died in May 1992 of a stroke in Buenos 
Aires. "He was a hero for honesty in music, a fighter, like Muham- 



THIS WEEK IN BILLBOARDS 



FOCUS OW FRANCE 

A year after French radio stations were forced to follow quotas for 
Frencfi-language rriusic. album and singles sales from national 
acts are up. See tfie Billboard Spotlighit. Page 43 

MIDEM ON THE MOVE 

This year, the company behind MIDEM, the internatiorat music 
industry fair, is venturing mto North America for the first time, 
launching an event in Asia, and approaching the third year for 
another of its Pacific Rim shovtrs. International editor in chief 
Adam White has the story. Page 37 
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Cannes Accord Welcomed 

Deal A Relief For U.S. Publishers 



m BY JEFF CLARK-MEADS 

LONDON— Senior U.S.-ba.sed publishing 
executives are warmly welcoming the new 
Cannes Accord on lowering commission rates 
charged by Europe's mechanical royalty col- 
lecting societies. But some senior figures are 
queytioning why so much effort was required 
to achiew the agreement. 

The Cannes Accord, hammered out at a 
MIDEM summit meeting of publishers and 
societies, will mean the mechanicals bodies on 
the European continent will reduce commis- 
sions from the current rate of 8.34% of 
mechanical revenues to 6% by July 2000 (Bill- 
board, Feb. 1). The UK.'s Mechanical Copy- 
right Protection Society (MCPS) already 
operates on a 6% rate. 

Martin Handier, chairman of EMI Music 
Publishing Worldwide, argues that the agree- 
ment to lower costs is a product of Anglo- 
American pressure over several years. He 
says that EMI's establishment of its own col- 
lecting organization, Music Rights Society 
Europe, in 1995 was a strong spur to the soci- 
eties to reassess traditional ways of operat- 
ing. This pressure to change was compound- 
ed when MCPS and PolyGram International 
Music Publishing introduced direct distribu- 
tion last summer. Direct distribution dis- 
bursed monies straight to publishers and 
bypassed the collecting societies on the Euro- 
pean continent. As pari of the Cannes Accord, 
it haa been abandoned in return for the con- 
tinental societies' lowering costs and speed- 
ing up distribution systems. 

Bandier's long-standing complaints about 
the continental societies have been twofold. 
Primarily, he argues that they have been too 
ready to cut publishers' incomes in order to 
give rebates to record companies when com- 
peting for the labels' business. Second, he has 
been unhappy about the level of social and cul- 
tural deductions the continental societies have 
taken from the sums to be distributed to pub- 
lishers. 

Of the Cannes Accord, he comments. "It's 
very satisfactory on two levels. It will mean 
that the societies will continue to be better 
run until we get to the 6% rate. It will also 
mean that we have to have continuing dialog 
with respect to the other issues that give bet- 
ter margins." 

Part of the dialog, he says, will be more 
openness in accounting methods. "The [pan- 
Europeanj central licensing deals have not 
been audited since inception 10 years ago," 
says Handier. "In the U.S., an audit can make 
a difference of tens of millions of dollars." 

Asked why EMI did not assist the Poly- 
Gram/MCPS initiatiw by also adopting direct 
distribution, Bandier responds, "Because 
there's a lot to be said for the European col- 
lection system." 

He adds that he recognizes merit in the 
continental societies' arguments that without 



the income they lost through direct distribu- 
tion, they were not able to adetjuately lobby 
go\'ernments for the political and market con- 
ditions necessary to maximize revenues for 
copyright holders. 

Ralph Peer, owner of leading independent 
peermusic, echoes that \iew by saj-ing, "Noth- 
ing can substitute for having a personal rela- 
tionship with a member of the legislature in 
any particular country." Peer adds, though, 
that the societies must weigh the cost of good 
political contacts against good business prac- 
tice and should not let overhead costs climb 
unduly in return for political influence. 

Of the Cannes Accord as a whole, he says, 
"It's good for us and good for everj'one. It's in 
the interests of all the European societies, 
who have had a significant wake-up call to the 
fact that the single European market is going 
to mean a different structure to what they 
have been used to for deca<les past." 

Says Bandier, "They have become flexible, 
and I'm quite excited about it." He compli- 
ments the leaders of the continental soci- 
eties — Jean-Loup Tournier. president of 
French body SACEM/SDRM, and Reinhold 
Kreile, head of Germany's GEMA — for what 
he says is the speed with which they recog- 
nized the need for such flexibility. 

Peer argues that such a change in attitude 
was of paramount importance. "The record 
companies had become the primary clients of 
the societies rather than the rights holders," 
he says. 

He contends that the difTicullies addressed 
by the Cannes Accord are rooted in the 1986 
central licensing deal between PolyGram's 
record arm and Dutch society BUMA/STEM- 
RA, when, for the first time, "a third party 
was put in a position of control of the publish- 
ers' works. The societies then competed to 
give away our rights." All the societies with- 
in the European Union's single market have, 
since 1986, \'ied with each other to offer the 
best deals to record companies to attract the 
huge amounts of business involved in issuing a 
pan-European license to a msuor label. 

Irwin Robinson, chairman of Famous 
Music and chairman of the National Music 
Publishers' Assn. in the U.S., also welcomes 
the Cannes Accord, but says, "Look at what 
it took to get it. 

"I'm \'erj' gratified that something is final- 
ly going to happen, but against that it took 
enormous pressure from the major publish- 
ers and the MCPS/ PolyGram deal to get the 
society people to realize that something had to 
be done. For so long we've been trying to get 
the societies' commission rates reduced." 

However, he acknowledges, "I think we 
have accomplished something, but we will 
have to continue to work with the societies 
o\er cultural deductions." 

Robinson suggests that the accord is mere- 
ly the beginning of the process of rehabilita- 
(Continued on poQC 75) 



Warner Signs On 
Retailers For DVD 
Software Trial 

■ BY EILEEN FITZPATRICK 

LOS ANGELES— A group of 20 retailers 
has been tap(ied by Warner Home Video 
to debut DV'I) software in regional tests 
beginning March 24. 

Wherehouse I' m t riiii nment. one of the 
participating chains, will have 36 of the 
studio's titles in 50 of its approximately 
260 stores, according to a source at the 
Torrance, Calif.-based retailer. 

Other chains, including Best Buy, 
Musicland, and Tower, say that they will 
also participate in the Warner test, but 
have not determined specific rollout plans. 

The trial is also being l iV-t-ed to a num- 
ber of large publicly held video special- 
ists, including Hollywood \^deo, Moovies, 



Movie Gallery, and West Coast Enter- 
tainment. Sources say that mass mer- 
chants and club accounts are not part of 
Warner's rollout plan. 

Warner Home Video declines to com- 
ment on the specifics of the plan, but 
sources say the company has targeted the 
test for Los Angeles, San Francisco, 
Chicago, Dallas, New York, aral Washing- 
ton, D.C. 

Sources also say that the plan is expect- 
ed to include a tie-in with a yet-to-be- 
named hardware company. 

A spokesman for Toshiba, Warner's 
longtime DVD partner, says executives 
were meeting with the studio to dewlop 
dealer incentives. 

According to one dealer, Toshiba may 
play a role in fonvincing hardware chains, 
such as Montgomery Ward, to carry DVD 
software titles. 

Joe Pagano, video merchandiser for 
Best Buy, says he expects 74 of the chain's 
272 stores to carry DVD as part of the 
test. "All of them may not have product on 
March 24, but it will be put in owr a span 
of time," he says. 

Pagano says Best Buy is building its 
Gwn DVD demonstration kiosks and will 
place one in each store and merchandise 
the hardware and software side by side. 

Retail sources say that under the 
plan, Warner will give retailers a 100*Sr 
return allowance within the first 90 
days of initial orders. The normal 20*^ 
return allowance will apply after 90 
days, sources say. 

Suggested list price for Warner's DVD 
titles is $24.98, with a minimum adver- 
(('otiti}tiit'<l mi i^iffe ^',) 



U.S. Record Biz Seeks Congress' OK Of WlPO Treaty 



I BY BILL HOLLAND 



WASHINGTON, D.C— The first— and 
top — legislative priority of the U.S. record- 
ing industry this year is quick congression- 
al ratification and itnplementation of the dig- 
ital-age sound recording protection treaty 
forged in Geneva by the World Intellectual 
Property Organisation (WIPO). 

The new treaty, drawn up by the 160- 
member-country WIPO in December. ofTers 
producers of sound recordings an exclusive 
right to authorize transmission of their work 
for on-demand services, among other bene- 
fits, and prohibits circumvention of anti- 
copying controls and electronic encryption 
systems that prevent copyright infringe- 
ment It is up to each natif>n to tailor the new 
rights and protections into law. 



To be implemented, the WIPO treaty 
must now be ratified by the governments of 
at least 30 member countries within a two- 
year framework. 

"The U.S. has the most to gain." said Jay 
Berman, chairman/CEO of the Recording 
Industry Assn. of America (RIAA). at a Jan. 
23 briefing on the task ahead, held at its 
headquarters here. "The U.S. played a lead- 
ing role in negotiations and should play a 
leading role in its implementation." 

While the recording industry is strongly 
behind the new treaty, opposition to U.S. 
passage can be expected to come from on- 
line .'ien'ice providers, hardware comj^nies, 
and regional telephone companies, all con- 
cerned about copyright-liability issues they 
feel could stem from the new rights, partic- 
ularly copyright-infringement liability. 



Berman said that the RIAA will suggest 
to Congress that those potential ramifica- 
tions "be taken up at another time," prob- 
ably when the Clinton administration's 
information superhighway blueprint plan, 
which deals with copyright issues, is rein- 
troduced this session. It is commonly 
called the National Information Infra- 
structure bill. 

"It isn't clear yet whether they will 
oppose or not,** said Berman of the 
online /hardware interests. "We'll know bet- 
ter in a few weeks," after the administra- 
tion's point man on the treaty, Bruce 
Lehman, assistant secretary of commerce, 
presents the administration's views. 

In any case, he added, "we are pre|>ared 
to debate that whole issue of liability" on 
Capitol Hill this year. 
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GIRLS 

the debut album featuring the first single and video "Wannabe" 

"Critics reach for phrases like 'radio-friendly' and 'catchy', but that doesn't 
convey how they created a whole movement." -Newsweek 

"The Spice Girls...keep pushing forward, demanding that listeners love them, 
join them. Resistance Is futile. You will be assimilated." -Time 

"An estrogen-fueled piece of pop-soul" -Spin 

■ Tied for highest debut ever on the Hot 100 singles chart 

and almost gold in just two weeks! 

■ JlJ Heavy Rotation 

■ Album shipping gold. 

■ "Wannabe" #1 in 35 countries 

■ Album 8x Platinum UK 

6x Platinum Ireland 
5x Platinum Spain 
3x Platinum Japan 
3x Platinum New Zealand 

■ Saturday Night Live April 12! 

Produced by Stannard S Rowe 
Hanajamgiil: SIman Fuller @ 19 Management 
ltt|i://«ww.«ir)lnreGBrds.cem 
© n« lirgin fltcords Ltd. 
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Aussie Artists Rally To 
Support Racial Harmony 



■ BY CHRISTIE ELIEZER 

MELBOURNE, AUSTRALIA— 
The artistic community here is 
entering the racial debate that has 
split the nation. 

With a series of concerts, a CD 
single, and a documentary celebrat- 
ing racial diversity, Australian 
artists have started to mobilize 
against the opinions that have caused 
controversy at home and outraged 
the country's Asian trading partners. 

Foremost in their sights is novice 
politician Pauline Hansen, a former 
fish-and-chip shop owner whose 
attacks on Aborigine welfare, Asian 
immigration, multiculturalism, and 
foreign ownership of business have 



struck a chord in an Australian 
heartland ravaged by unemployment 
and failed farms. 

"I am actually embarrassed to be 
Australian," says Simon Binks, one- 
time guitarist with Australian Crawl. 
"Like most thinking persons in this 
country, we thought Hansen was a 
joke who'd fade away. Clearly, that's 
not the ca.se, so we artists need to 
reaffirm to ourselves, and to the 
world, that Australia is made up of a 
lot of opinions, and the one getting 
the most attention abroad is that of 
a small, bitter fringe that needed 
convenient whipping boys for their 
own woes." 

Binks has produced a version of 
(Cmitimwd on page 20) 



ANIA Exposure Lifts Artists 

Winners Reap Rewards At Retail 



BY CRAIG ROSEN 



LOS ANGELES— Alanis Morissette 
and Toni Braxton were the big winners 
at the 24th annual American Music 
Awards (AMA), held Jan. 27 at the 
Shrine Auditorium here. But accord- 
ing to retailers, the winners at the cash 
register may be Braxton, newer artists 
like Jewel, and acts such as MetaUica 
and Motley Crue. 

In the soul/R&B category, Braxton 
took home honors for favorite female 
artist, while her "Secrets" was named 
favorite album. She was also part of 
the lineup that garnered the favorite 
soundtrack award for the Babyface- 
produced "Waiting To Exhale." 

Braxton opened the show with a 
lengthy performance, giving her the 



most screen time of anyone at the 
awards, except for host Sinbad. 

Skip Young, senior music buyer for 
the 110-store Amarillo, Texas-based 
Hastings Books, 
Music & Video, is 
hopeful that Brax- 
ton's quadruple- 
platinum "Secrets" 
will benefit from 
the victories and 
exposure. 
Morissette, who 
BRAXTON did not attend the 
show, won awards 
for favorite female artist over Mariah 
Carey and Celine Dion. Her 1995 
album "Jagged Little Pill" was named 
favorite album over Carey's "Day- 
(Continued on page IJ) 



International Achievement Honor 
Debuts At Canada's Juno Awards 



m BY LARRY LeBLANC 

TORONTO— The debut of an interna- 
tional achievement award at Canada's 
1997 Juno ceremony signals the coun- 
try's arrival in 
force on the inter- 
national music 
scene in 1996. 

Celine Dion, Ala- 
nis Morissette, and 
Shania Twain will 
all receive the first- 
ever honors at the 
DION 26th annual Juno 

Awards, which will 
be staged March 9 in Hamilton, 
Ontario. 

"We're introducing that award this 
year for obvious reasons," says Lee Sil- 
versides, president of the Canadian 
Academy of Recording Arts and Sci- 
ences, which oversees the Juno cere- 
mony. "It's an opportune time to beat 
the drum a bit for the international 
impact that Canadian artists have 
made. It won't be awarded everj' year." 

Leading the list in overall Juno nom- 
inations, however, is an act that has yet 
to parallel its tremendous Canadian 
success outside of its home country. 
With six nominations in 37 categories, 
MCA Records band the Tragically Hip 
tops the pack of nominees. 

Widely hailed in Canada as the 



definitive Canadian rock act of the 
decade, the Kingston, Ontario, band 
has failed to garner similar success 
elsewhere. The act is nominated in the 
top group, top single, top video, and 
top songwriter categories. Additional- 
ly, the band's "Trouble At The Hen- 
house" album has been nominated for 
top album and for top rock album, a 
fan-voted category. 

To date, the Tragically Hip's five- 
album catalog has racked up 4 million 
units in Canadian sales, according to 
band manager Jake Gold of the Man- 
agement Trust in Toronto. "Trouble 
At The Henhouse," released in early 
1996, has sold 600.000 units in Canada, 
according to Ross Rejmolds, president 
of Universal Music Canada. 

The runner-up, receiving five Juno 
nominations, is Quebec's Celine Dion, 
who, unlike the Hip, has achie\'ed enor- 
mous international success in the past 
year. The Montreal native has been 
named in the top female vocalist and 
top single ("Because You Loved Me") 
categories. "Falling Into You." Dion's 
fourth English-language album, has 
been nominated in the top album and 
best-selling album (foreign or domes- 
tic) categories, and her French-lan- 
guage album, "Live A Paris," released 
in November, has been nominated for 
best-selling Francophone album. 

(Continiied on page 75) 



Retail Chain's Future Hangs In Limbo 

Sluggish Sales Leave The Wall On Uncertain Ground 



■ BY JEFF CLARK-MEADS 

LONDON— The future of U.S. retail 
chain the Wall remains undecided. The 
Wall's British parent company, 
W H Smith, says market conditions are 
not right to either invest in it or sell it. 

In a statement accompanying 
Smith's latesit fiscal results, issued Jan. 
29, the company says the Wall "contin- 
ued to experience problems" in the six 
months to Nov. 30 last year. The fig- 
ures show the 150-store chain had rev- 



enues of $75.44 million in the period — 
down 8% from the same point in 1995 — 
and produced a loss of $4.92 million. 
However, the statement points out that 
much of the loss was recovered over 
the busy Christmas period. 

Asked what this means for the 
future of the Wall, a Smith spokesman 
says that there has been no change in 
company thinking since it completed its 
strategic review six months ago. He 
says that because of the difficult mar- 
ket conditions in the U.S., Smith does 




Rallying For A Cause. Originally planned as a protest of the pulling of VH1 and 
MTV from the Denver market by cable company TCI, a Jan. 22 gathering ot 
recording artists Instead became a celebration when the music video channel 
vnas reinstated Jan. 21 after an outpouring of local support. Pictured speaking at 
the rally at Denver's Buell Theatre, from left, are Tony Rich. John Mellencamp, 
Don Henley, and Jewel. 



Cherry Links With Universal 

Pub. Arm Signs Merril Bainhridge 



■ BY GINA VAN PER VLIET 

LOS ANGELES— Cherry Enter- 
tainment Group, Jolene Cherrj''s new 
label, publishing, and soundtrack 
company, which has formed ties with 
Universal Music Group, already has 
a number of projects on tap, includ- 
ing a Spanish-language Abba tribute 
album, "Abba Latina." 

Cherry is the former senior VP/ 
West Coast GM of Atlantic Records, 
who spearheaded such soundtrack 
albums as "The Crow" and "Batman 
Forever," which sold 1.9 million and 
1.5 milHon units in the U.S., respec- 
tively, according to SoundScan. 

The executive, who will operate the 
company out of Santa Monica, Calif., 
also has a background in publishing. 
Prior to joining Atlantic, Cherry was 
a partner in the Warner/Chappell 
joint venture PressmanCherry 
Music, whose roster included Tonio 
K., John Keller, and Kom. 

Cherry Entertainment's first pub- 
lishing signing is Universal artist 
Merril Bainbridge, whose first single, 
"Mouth," was certified gold and 
peaked at No. 4 on the Hot 100 Sin- 
gles chart. 

The pact with Universal reunites 
Cherry with Universal Music Group 
chairman/CEO Doug Morris, who 
brought Cherry to Atlantic. 

Says Morris, citing "The Crow," 
"Batman Forever," and "Encomium," 
a Led Zeppelin tribute album, "She 
has continually demonstrated an 
incredible ability for discovering and 
nurturing talent and recognizing 
great songwriting." 

"I feel very fortunate to be joining 
Universal at the most exciting time 



in its history," says Cherry. 

The first artist to be signed to the 
Cherry label is R&B/pop newcomer 
Ricky Jones, with whom Cherry 
worked at Atlantic, although the 
artist never had product released 
there. Jone.s' debut is expected to be 
released in the next few months. 

Under terms of the agreement. 
Cherry will release titles through the 
Universal Music Group label that 
best suits the corrresponding act. 
The distributing label will work in 
conjunction with Cherry on promo- 
tion, publicity, and marketing. 

As for Cherry Entertainment's 
soundtrack projects. Cherry says, 
"When they're done properly, sound- 
tracks reach a major demographic. 
And if it matches the film's demo- 
graphic, you have a huge audience." 

Cherry plans to continue to use 
soundtracks as a launching pad for 
new talent. "Mixed in with estab- 
lished acts, new acts can benefit from 
soundtracks as a very important 
exposure and sales tool," she says. 

The label also plans to emphasize a 
diverse roster of artists and compila- 
tions. In addition, Cherrj' has plans 
to produce a country-oriented sound- 
track. 

"[Cherry Entertainment A&R'spe- 
cial projects executive) Jennifer 
Blakeman has gotten very involved 
with the Latin community through 
this Abba project, and we are all very 
interested in signing Latin acts," 
adds Cherry. 

The label head hopes to model her 
company after Interscope, which has 
had many cutting-edge releases dur- 
ing the past few years, along with a 
successful blend of pop records. 



not feel it can invest in the Wall, nor 
could it do its duty to shareholders by 
selling the chain for the lower price it 
would obtain during such a depressed 
period. 

For the immediate future, the 
spokesman says, "We shall carry on 
managing it tidily." Asked what Smith 
will do when the market picks up — 
invest or sell — he adds, "It would be 
unwise to speculate at this stage." 

There is slightly better news for the 
group's U.K. music retail web, Virgin 
Our Price, although the statement still 
describes the chain's results as "disap- 
pointing." 

(Continued m pane 1^) 

Hendrix Family, MCA 
Reach Global Deal 

■ BY PAUL VERNA 

NEW YORK— Four years after MCA 
Records acquired the rights to the bulk 
of the Jimi Hendrix catalog from 
Reprise Records, MCA and the Hen- 
drix estate have struck up a long-term 
partnership that promises to enhance 
the artist's already-resplendent legacy. 

Announced Jan. 28, the agreement 
is a worldwide licensing pact between 
MCA and Experience Hendrix, a com- 
pany set up by the Hendrix family to 
handle the late artist's catalog (Bill- 
board Bulletin, Jan. 29). Under the 
agreement, MCA and Experience 
Hendrix will release Hendrix staples 
"Are You Experienced," "Axis: Bold As 
Love," and "Electric Ladyland," plus 
"First Rays Of The New Rising Sun" — 
the last album Hendrix recorded 
before his death in 1970 of a drug over- 
dose. All four titles will appear April 8 
on heavy-gauge vinyl and April 22 on 
CD and cassette, according to MCA. 

In addition, MCA and the Hendrix 
family — the artist's father, Al Hendrix, 
and sister Janie — plan to organize a 
spring or summer Hendrix-themed 
benefit show at New York's Madison 
Square Garden and release a video doc- 
umentary on the making of "Electric 
Ladyland." 

Furthermore, the Hendrix estate 
and MCA will issue previously unre- 
leased material from the artist's vast 
tape vaults. 

"There's enough previously unheard 
material to create new albums," says 
Janie Hendrix. "We've recovered a lot 
of tapes. The fans have asked about 
these tapes before, but they've never 
(Continued on page 75} 

Dance Label Set Up 
By Island Records 

■ BY LARRY FLICK 

NEW YORK— Island Records is 
expanding its presence in the dance 
music market with the formation of an 
imprint geared toward grooming club- 
rooted acts for the pop mainstream. 

The still-unnamed label will be 
based in New York and run by veteran 
dance music promoter Vince Pelligri- 
no. Island's promotion and marketing 
staff will handle all of the imprint's 
releases during its first year. 

"Our intention is to take it slow and 
let the label evolve naturally," he says. 
"Eventually, we'll aim to add a small 
staff, but it will probably be focused on 
the creative end of things, like A&R." 

(Confiniml on page 79) 
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Borders Tours Benefit Grey Eye Glances 

Bookstore Chain A Springboard For Parachute Trio 



BYJIMBESSMAN 

NEW YORK— Not to suggest that 
they are in any way bookish, but there 
is a certain literary quality about 
Grey Eye Glances. Namely, their 
name, which is taken from Edgar Al- 
lan Poe; also, their primarj' means of 
exposure to date, which has been 
touring book-slores. 

The Maple Shade, N.J., trio, whose 
Parachute/Mercury Records debut 
album, "Eventide," emerges Feb. 11, 
came to the label after getting estab- 
lished via heavy touring of Borders 
bookstores throughout the Northeast. 
In fact, pianistA'ocalist Dwayne Keith, 
who joined forces with lead singer/12- 
string guitarist Jennifer Nobel and 
bassist/vocalist Eric O'Dell in 
Philadelphia three years ago, worked 
at two Borders outlets prior to com- 
mencing pre-production on "Even- 
tide" a year ago. 

"I started in the espresso bar as a 
coffee person and worked my way into 
special orders and corporate accounts, 
and ended up as CRC, or community 
relations coordinator," says Keith, 
who worked at Borders* Marlton, N.J., 
store for three years before moving 
over to the chain's Chestnut Hill loca- 
tion in Philadelphia. 

The group was then called 
Sojourn — and had self-released two 
albums as such — but had to surrender 
the name to another Sojourn with an 
earlier claim. The new tag derives 
from a favorite Edgar Allan Poe poem, 
Keith notes, explaining that "grey eye 
glances," from Poe's "To One In Par- 
adise," is a metaphor for "dreams." 

"We thought of calling ourselves 
'Borders,' " Keith adds, "but it would 
probably have been a pain in the 
neck!** 

Perhaps, but the bookstore chain 
has always been wholly supportive of 
Grey Eye Glances, and thanks to 
Keith's CRC position — which involved 
booking bands and author events at 
the store — he was perfectly situated 
to help bring the group's music to 




GREY EYE GLANCES 

what has become the 126-store Bor- 
ders Books & Music web. 

What is now Grey Eye Glances 
formed as Sojourn in 1991, though 
Keith and O'Dell had met 12 years 
earlier playing street hockey, and 
Keith and Nobel had toured Europe in 
1985 as part of the American Music 
Abroad choir. "There wasn't music in 
the Borders world at the time," says 
Keith, "but we had the band together 
and decided to set up and play on a 
Friday night [at the Marlton outlet] 
and went over so well that we played 



twice a month for two years — and 
then at all the Borders stores in the 
area." 

But these weren't ordinary half- 
hour music in-store sets. Rather, 
Sojourn played full, two-hour shows 
in the stores' coffee bars, and while 
the pay was minimal (and sometimes 
in the form of gift certificates), the 
group managed to sell nearly 9,000 
copies combined of its two self- 
released CDs, "Songs Of Leaving" 
and "Further On . . ." 

The strong grass-roots sales base 
was duly noted by Tom Vickers, Para- 
chute/Mercury's senior director of 
A&R (U.S.). Vickers had seen the 
group several times in Philadelphia 
and had been struck by their sound. 

"It was very distinctive," says Vick- 
ers. "It had elements of Celtic music, 
folk, and an ethereal quality that was 
unlike anything I'd heai'd. And to top 
(Continued on page 75) 



Stone Cupid's Christensen 
In Gear With 'Driving' 



BY CHRIS MORRIS 



LOS ANGELES— When vocalist 
Julie Christensen approached Dave 
Crouch, GM of the Rhino Records 
store in West Los Angeles, to see if 
he would take copies of her self- 
released album "Love Is Driving," 
Crouch asked her where the album 
should be stocked. 

Crouch recalls, "She said, 'It's 
jazsi'country/swing/folk/rock/cabaret.' 
It's hard to figure out where to put 
it, because she does all that stuff 
well." 

Indeed, in her 15-plus years on the 
L.A. music scene, Christensen has 
been recognized as a singer's singer 
who is comfortable \rith material in 
every imaginable genre. 

"Yeah, that's my blessing and my 
curse," Christensen saj's with a laugh 




about her reputation for versatility. 

The singer's diverse r^sum^ 
includes stints in a Western swing 
outfit and torchy jazz/blues/R&B 
combos; several albums co-fronting 
the seminal early '80s LA. post-punk 
(Continued on page 83) 



'All Of Me' Co-Author Gerald Marks Dies At 96 



BY IRV UCHTMAN 



NEW YORK— Few songwriters can 
claim 2,000 recordings of one of their 
copyrights. The co-author of one such 
song, Gerald Marks, who co-penned 
the perennial "All Of Me," died at his 
Manhattan home Jan. 27 at the age of 
96. Among other Marks co-works are 
"Is It True What They Say About Dix- 
ie?" and "That's What I Want For 
Christmas." 

Until his health failed recently, 
Marks, a writer board member of 
ASCAP from 1970-81, was actively 
making the rounds at various colleges, 
industry gatherings, and other forums, 
sometimes at the behest of ASCAP, 
telling humorous tales centering on his 
long career and performing with gusto 
his repertoire of songs. These perfor- 
mances carried a one-man-show theme 
of "What I Found In The Alley." 

Last year, Marks was honored by 



the Sheet Mu.sic Society in New York. 
Among the tributes was a parody writ- 
ten by fellow ASCAP writer Ervin 
Drake to the tune of "All Of Me." 

Marks' sense of humor extended to 
his own wishes to be carried out upon 
his death. Accord- 
ing to friends, 
Marks' will 
requested that he 
be cremated, and 
that his ashes be 
scattered in New 
York's Hudson 
River in an urn 
inscribed with the marks 
words "All Of Me." 
He is also said to have written a song 
at the age of 96, "At My Age, Why 
Ask?," that he'd sing to those who 
inquired about his health. 

Marks' biggest success by far was 
"All Of Me," which he wrote in 1931 
with lyricist Seymour Simons, and 




which he introduced to the great stage 
personality Belle Baker to sing. There 
have been some 2,000 recordings of the 
song, which always has found favor 
with jazz .singers and mainstream jazz 
instrumentalists and groups. Frank 
Sinatra alone has recorded the song 
four times in his career. 

Mark.s, who had some of his materi- 
al performed in Broadway shows, said 
that he personally played the song for 
Baker when she performed in his 
hometown of Saginaw, Mich., and that 
its sentiments brought her to tears. 

"All Of Me," he told writer Chip Def- 
faa some years ago, was not an easy 
sell to New York music publishers. 
"One publisher said it was inane — a 
word I didn't understand at the time. 
Another one thought it was dirty and 
said to me, 'Would you sing that song to 
your mother?* " 

With Irving Caesar, who died Dec. 
17 at the age of 101, Marks wrote 



"That's What I Want For Christmas," 
which Shirley Temple introduced in a 
1936 feature, "Stowaway." The same 
year, Marks, Caesar, and Sammy 
Lerner wrote "Is It True What They 
Say About Dixie?," introduced with 
recordings by Al Jolson and Rudy 
VaUee. 

Marks and Caesar also collaborated 
on a celebrated series of children's 
material, "Songs Of Safety." 

Marks, bom on Oct 13, 1900, made 
visits to the White House at the 
requests of Presidents Franklin Roo- 
sevelt, Gerald Ford, and Bill Clinton. 

"Few have served lASCAP] and the 
songwriting profession with the devo- 
tion and charm of Gerald Marks, a 
beloved member of the ASCAP family 
since 1931," says ASCAP president 
and chairman Marilyn Bergman. 

Marks is surviv ed by his niece, Harri- 
et Bloomberg of Long Beach, N.Y. His 
wife, Edna Berger Marks, died last year. 
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McMillan Courts Christian, Mainstream Fans 

Giant Nashville, Warner Team On Broad-Based Set 




■ BY DEBORAH EVANS PRICE 

NASHVILLE—Giant Nashville and 
Warner Alliance have joine<i forces for 
the Feb. 11 release of Terr>' McMillan's 
"Somebody's Comin'." The labels plan 
to promote the album in both the main- 
stream and Christian markets via 
^ass-roots efforti* that will include a 
tour of clubs, colleges, and churches. 

McMillan, a well-known Nashville- 
based session musician whose credits 
include Eric Clapton, Garth Brooks, 
Amy (Irant, Michael W. Smith, Chet 
Atkins, and Ray Charles, credits Giant 
Nashville president 
James Stroud with 
initiating the new 
^ album. 

"He called me up 
and said he wantt'd 
me to do an album 
for Giant and I said, 
'I don't sing countr>' 
MCMILLAN music,' " McMiUan 
recalls. "He told me 
he (lidn't want me to do countrj' music, 
to just do what I do and he didn't cure 
if I cut a {)olka. So we went in and had 
a good time, and it came out good. 

"To me, it's a polished garage band 
feel," he adds of the album, which 
includes fellow musicians Ron Hemby 
on guitar, Michael Rodes and Tommy 
Sims on bass, Steve Nathan on key- 
boards, Lonnie Wilson on drums, and 
Nieol Smith, Chris Rodriguez, and 
Michael McDonald on background 
vocals. "It's nice and full, but it's loose 
enough. I wanted it to sound like a 
hand playing." 

McMillan certainly has had enough 
experience playing live in bands and 
working in the studio. He came to 
Nashville in 1973. at first pla>ing drums 
and blues harmonica in a band that did 
cover tunes. When that gig ended, he 
remained in Music City and landed a 
spot as the drummer in Eddy Raven's 
band. He later wound up in Atkins' 
touring band as harmonica player. 

Atkins became a big supporter of 
McMillan. At the time, Atkins was 
heading the RCA Nashville division, 
and McMillan recalls Atkins calling 
him over to the label to play before a 



group of producers he had assembled. 
Atkins wanted to encourage them to 
use McMillan on recording sessions. 

It worked. McMillan became one of 
Nash\iIle'R busiest musicians, and his 
reputation spread beyond the countrj" 
community. He performed in Neil 
Young's band at Live Aid. He was 
recruited by Da\id Pack to be a part of 
"Packman's Dream Team" of musi- 
cians who performed at President Clin- 
ton's first Inaugural Ball. Ho also is 
responsible for the hannonica solos on 
the Brooks hit "Ain't Going Down (Till 
The Sun Comes Up)," and was fea- 

Td rather see 
souls changed 
than be a star' 



tured performing the song on a Brooks 
TV special. 

"Somebody's Comin' " features 
McMillan's well-known talents as an 
instrumentalist, as well as his lesser- 
known skills as a vocalist, on the title 
cut and other tunes. The songs are a 
mix of such standards as "Amazing 
Grace," "Ain't No Grave Gonna Hold 
My Body Down," and "Respect Your- 
self," and songs co-wTitten by McMil- 
lan. 

McMillan says that when given the 
opportunity to make this album, he 
knew he wanted it to be a Christian 
project. "I've been through a whole lot 
in my life," he says. "My house burned 
down. Both my parents were dead of 
alcohol at a young age. I was headed 
down that read, and I got spared. My 
whole priorities changed. I'm meaning 
it from the heart: I'd rather F.ee souls 
changed than be a star." 

McMillan hopes the album will get to 
a wide, mainstream audience, howev- 
er. "I want to reach a lot of people, peo- 
ple that wouldn't go to church, but 
would come and listen to some hot 
music with some kind of hope and 
meaning," he says. 

The album will be distributed to the 
mainstream market through WEA and 
to the Christian market via Warner 



Christian distribution. The title cut is 
the first single. 

Staffers at Giant and Warner 
Alliance feel McMillan's album will 
indeed have broad-based appeal. The 
lyrical focus is Christian, but the music 
encompasses a variety of styles from 
blues and funk to gospel choir sounds. 

The goal, executives say, is to break 
McMillan first in the Christian market, 
and then use that momentum to pene- 
trate the mainstream market. 

"It's Christian music, but it's R&B, 
it's blues, it's funk," says Giant's head 
of marketing, Kristi Weaver. "We're 
trying to not totally classify this as a 
Christian album, but just let i>eople 
know this is great music to listen to. I 
think if we can break it first on the 
Christian side, people will sit up and 
take a little more notice." 

McMillan has appeared numerous 
times on the Trinity Broadcasting Net- 
work (TBN), and thus is already famil- 
iar to the Christian music audience. 
Weaver says each appearance has gen- 
erated plenty of fan mail, and the lalx'I 
plans to use the accumulated fan data 
base to send out targeted mailings 
announcing the new album. 

Additionally, Warner Alliance did a 
special mailing of the CD and an elec- 
tronic press kit to 1,500 radio, retail, 
and press people. 

Weaver says the album will be fea- 
tured in spring catalogs for several 
mjyor Christian retail chains, includ- 
ing Joshua's, Family Chri.stian Stores, 
Lemstone, and Parable Stores. 

Bob Elder, senior buyer for the 
Grand Rapids, Mich. -based Family 
Christian Stores, says the album has 
good |K)tential. "For the audience that 
he will hit, it's a good album," he says. 
"It will appeal to the AC/mspo [inspi- 
rational] audience, and his connection 
with TBN, I think, is key." 

At press time, McMillan was in 
negotiation with a booking agent Plans 
call for him to embark on a multicity 
tour, which may include having him 
speak to students at a school on a Fri- 
day, perform at a local venue on a Sat- 
urday, and then play at a church the 
next morning. "It's going to be real 
grass-roots," McMillan says. 



Norteno/Conjunto Hero 
Cornelio Reyna, 56, Dies 



BY RAMIRO BURR 



SAN ANTONIO, Texas— Cornelio 
Reyna, considered by many the god- 
father of riorteno/conjunto music, 
was remembered by hundreds of 
radio .stations across Texas after his 
death. Reyna, 56, died Jan. 22 in 
Mexic(» City of complications from a 
ruptured ulcer. 

Reyna, who had a home in Hidal- 
go, Texas, was in Mexico City to 
work on a new album, according to 
his personal secretary', Juan Antonio 
Gonzales. 

"He was one of the few to have 
horns in his band, and when he 
played with Ramon Ayala, they were 
considered the best in their time." 
.^ays Lee Woods, operations manag- 
er of KRIO-KM San Antonio. "We've 
gotten (]uite a few calls asking for his 
music when the news broke. Reyna 
w as the godfather of norteno/con- 
junto music." 

Other Texas stations playing 
Reyna's music in the days following 
his death included KXTN-FM San 
Antonio. KLTN Houston, and 
KIWW McAllen. 

"This was a tremendous loss to 
conjunto music," says accordionist 
Flaco Jimenez. "Cornelio created a 



unique voice style that is still being 
copied today." 

"RejTia was easily one of the most 
important songwriters in norteno 
music," says Juan Tejeda, organizer 
of the annual Tejano Coryunto festi- 
val here. Among the top hits that 
Reyna wrote, and that he and other 
groups recorded, are "Mil Noches," 
"Callcjon Sin Salida," "Me Cai De La 
Nube," and "Hay Ojitos." 

Bom Sept Ifi, 1940. Reyna began 
his musical career in Saltillo, Mexico, 
at the age of 16. He played the b^o 
sexto (12-string guitar), sang, and 
wrote songs. But it w^as in 1960, when 
Reyna teamed up with another leg- 
end-to-be, Ayala, and formed Los 
Relampagos Del Norte, that Reyna 
reached his peak. 

The duo was widely acknowledged 
as one of the most popular norteno 
outfits along the U.S.-Mexican bor- 
der during the '60s. Their peers 
included the Conjunto Bemal, Tony 
de La Rosa, and Los Pavos Reales. 

Among the Relampagos' hits were 
'Te Traigo Estas Flores," "Un Dia 
Con Otro," and "Sufriendo Penas." 
Reyna and Ayala produced some 20 
albums on the now-defunct Bego and 
Falcon labels during their team-up. 

(ContiiiKfd un }Hiqv 75} 




The 'godtather of noneno/conjunto music." Cornelio Reyna is considered lo 
have been one of the most important songwriters in the genre. (Photo cour- 
tesy of the Guadalupe Cultural Arts Center. San Antonio) 



E X E C U T 



T U R N T A 



RECORD COMPANIES. Joe Summers is 

promoted to chairman of PolyGram 
Group Canada in Oshawa, Ontario. He 
was vice chairman. 

Tom Carrabba is promoted to 
senior VP/GM of Jive Records in New- 
York. He was VP of marketing/sales. 

Rich Kudolla is appointed senior 
VP of sales for EMI Records in New 
York. He was senior VP of sales for 
Columbia Music Group. 

Michael Bruno is appointed senior 
VP of human resources at EMI-Capi- 
tol Music Group North America in 
New York. He was VP of human 
resources for Technology Service 
Solutions. 

Virgin Records in Los Angeles 
appoints Kathy AcquavWa VP of pub- 
licity. West Coast, and in New York 
promotes Yon Elvira to national 
director of publicity and Meiyl Wheel- 
er to director of publicity. East Coast 
They were, respectively, senior direc- 
tor of publicity for RCA Records, 




CARRABBA 



director of publicity, and associate 
publicity director. 

Patricia Bock is appointed VP of 
West Coast promotion for MJJ Music 
in Los Angeles. She was .senior nation- 
al director of promotion at Epic 
Records. 

Harvey Schwartz is promoted to 
VP of A&R for Capricorn Records in 
New York. He was director of A&R. 

RCA Records in New York appoints 
Andrea Roseborou^h senior director 
of artist development for black music 
and promotes Harve Pierre to senior 
director of black music A&R. They 



were, re.spectively, marketing direc- 
tor at Island Records and associate 
director of black music. 

Mercury Records in Los Angeles 
names Carolyn Robbing senior 
director of national singles sales and 
field marketing and promotes Meg 
Ritachel to product manager. They 
were, respectively, associate direc- 
tor of sales development at PLG/ 
Island Records and marketing coor- 
dinator. 

Jasmine Vega is appointed associ- 
ate director of publicity for Noo 
Trybe/Rap-A-Lot Records in Los 



ACQUAVIVA BOCK 

Angeles. She was director of publici- 
ty at Priority Records. 

Razor & Tie Entertainment in 
New York promotes Don Brody to 
national sales director and names 
Mark Lipsitz sales and marketing 
manager. They were, respectively, 
national sales coordinator and, con- 
currently, label manager for Seed 
Records and product manager for 
TAG Recordings. 

PUBLISHING. Stephen Finfer is 

appointed VP/GM of East Coast oper- 
ations for MCA Music Publishing in 




New York. He was an independent 
attorney. 

Mark Friedman is promoted to VP 
of creative services at Chrysalis Music 
Group in Los Angeles. He was direc- 
tor of creative services. 

BMI in New York names Michael 
Steinberg assistant VP of business 
affairs, licensing, and Olivia V. Bum- 
gardner manager of marketing and 
promotions, media licensing. They 
were, respectively, head of worldwide 
distribution for Troma Studios and 
associate marketing manager, televi- 
sion stations, at NBC. 
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Collective Soul Has A 'Breakdown' 

Split With Manager Drives Atlantic AcVs 3rd Set 
- t 



■ BY CARRIE BORZILLO 

LOS ANGELES— After selling 6 
million albums worldwide and scor- 
ing four No. 1 hits on the Main- 
stream Rock Tracks chart, a break- 
down is the last thing one would 
expect Collective Soul to have. Nev- 
ertheless, the band's third album is 
tellingly titled "Disciplined Break- 
down," due March 11 on Atlantic. 

Even with the success of its 1994 
Atlantic debut, "Hints, Allegations, 
And Things Left Unsaid" (which sold 
1.3 million units in the U.S., accord- 
ing to SoundScan). and the more suc- 
cessful follow-up, "('ollective Soul" 
(1.8 million units), the Stockbridge, 
Ga., rockers have had a bit of a tough 
road to travel between their second 
and third albums. 

Between the recording of the two 
albums, the band underwent an emo- 
tionally draining legal battle with its 
former manager. Bill Richardson. 
Experiencing such highs and lows in 
the past few years resulted in a new 
batch of highly emotional songs with 
much more lyrical depth. 

Collective Soul's chief songwriter, 
Ed Roland, explains, " 'Disciplined 
Breakdown' was all written during a 




COLLECTIVE SOUL 



very difficult and stressful time for 
me — for all of us. I should've had a 
nervous breakdown, but I wanted to 
maintain control over my breakdown 
. . . This is a lot about [Richardsonl 
and the emotions I had to deal with. 
It's therapy. 

"Lyrically," continues Roland, "it 
expresses what the whole group was 
going through, not just me. I made 
sure that we discussed it. We all said, 
'Let's keep it consistent.' It was 
painful to write about. It ranges 
from feelings of anger to disappoint- 
ment in myself and others. It would 
be like a divorce, I would imagine. I 
do wish him well, though." 



DreamWorks' Morphine 
Serves Up A Shot Of Noir 



■ BY BRADLEY BAMBARGER 

NEW YORK— Morphine plies the mu- 
sical equiralent of pulp fiction, setting 
hipster haiku to an elemental grooTO. 
With its fourth album, "Like Swim- 
ming," the band has distilled this ap- 
proach to its essence, as well as jumped 
to DreamWorks — both moves giving 
the group its clearest shot yet at a best 
seller. 

Originally slated for release last 
October on liykodisc, "Like Swim- 
ming" has had a confusing genesis. 
Nonetheless, the album has benefited 
from advance reviews in several mag- 
azines (due to early promo discs circu- 
lating prior to the DreamWorks an- 
nouncement), and many of the new- 
songs are already favorites among fans 
who caught the band's string of soki-out 
shows last year. 

Due March 11 , the DreamWorks wr- 
sion of "Like Swimming" is slightly dif- 
ferent from the Rykodisc advances, 
with a new inlro. a couple of songs 
remixed, and one track substituted for 




MORPHINE 



a fresh composition. 

"Like Swimming" marks the first 
album in a two-record Morphine joint 
venture between DreamWorks and 
Rykodisc. The albums will feature the 
logos of both labels in North America 
and will be issued via DreamWorks' 
marketing and distribution deal with 
Geffen. The band remains with Ryko- 
disc for the rest of the world. Following 
the conclusion of the joint wnture, Mor- 
phine will go through DreamWorks 
worldwide. 

As smooth and steady as its title sug- 
gests, "Like Swimming" features such 
(Continued mi jxiue 
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Roland wouldn't elaborate further 
on the situation other than to say 
that it was resolved through legal 
means. Richardson couldn't be 
reached at press time for a comment. 

It's quite obvious that many of the 
songs on the new album are directly 
about the band's severed ties with 
Richardson. "Blame," "Listen," the 
title track, and the possible first sin- 
gle, "Precious Declaration" — which 
Roland describes as being about a 
"piece of paper that allows free- 
dom" — are all blatantly about the 
emotional roller coaster the band, 
which is now managed by Arthur 
Spivak. went through. 

The band has also struggled to 
receive respect from the industry. 
Despite writing well-crafted rock 
songs, Collective Soul remains more 
(Continued on jKigc IJ,) 




Eat My Dust. Hanson, three orothers from Oklahoma, wrap up the recording of 
their Mercury Records debut in a Silverlake. Calif., studio. Among the producers 
working on the project are the Dust Brothers. Shown in the front row. from left, 
are Taylor Hanson, Zachary Hanson, and the Dust Brothers' John King. In the 
back row. from left, ^e Danny Goldberg, president/CEO of Mercury Records; 
Isaac Hanson; Steve Greenberg. Mercury VP of A&R; and the Dust Brothers' 
Mike Simpson. 
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Lady Day Lives On In Bennett Tribute; 
Krasnow, UMG Deal Rumored Rocky 



On HOLIDAY: On his 1995 album, "Here's To The 
Ladies," Tony Bennett paid homage to some of pop and 
jazz's greatest female singers, including Judy Garland, 
Ella Fitzgerald, Lena Home, Barbra Streisand, and 
Billie Holiday. 

Now Holiday gets a salute all her own with Bennett's 
new album, "Tony Bennett On Holiday: A Tribute To Bil- 
lie Holiday," coming Feb. 4 on Columbia. 

"I've loN'ed her my whole life," Bennett says. "Years ago^ 
when 52nd Street was a dance street 

before it became an insurance com- 

pany street, back when Billie played 
on that street, you had the Three 
Deuces, one club after another. They 
all had great musicians, but when 
Billie played there, the street was 
packed. She became all the musi- 
cians' favorite." 

Bennett will be showcasing Holi- 
day s songs at the Apollo Theatre, on 
Monday (3), in a concert to benefit 
the Apollo Foundation's Apollo The- 
atre restoration effort. Although Bpnnett has participat- 
ed in charnty ewnts at the Apollo Iwforo. for such organi- 
zations as the Boys Choir of Harlem, he says this is the 
first time he's ever headlined his own show at the leg- 
endary nightspot. His longtime friend Harry Belafonte 
will sen'e as host of the evening. 

In keeping with the spirit of the ewnt, tickets will be 
priced at an unbelievably low $8.50; the price that was 
charged for Holiday's tickets when she appeared at the 
Apollo in the '50s. An additional 200 "gold circle" seats will 
be sold for $100 each. 

Capturing the essence of Lady Day for the new album 
was difficult because of her extraordinary talent, Bennett 
says. "She's so honest She had such a destiny. Her songs 
were absolutely autobiographical. It was a challenge 
because of that: to try to make it as honest and plaintiw 
as she sang it," 

Bennett chose material primarily from Holiday's earli- 
er years, when the songs tended to be more upbeat. "Most 
movies and radio stations play her [material recorded] 
toward the end of her life, when she was an absolute 
junkie," Bennett says. "I took the optimistic and comedy 
songs, which she contributed as a musician when she was 
healthy and happy." 

The first single and video from the album are a duet 
between Bennett and Holiday on her classic "God Bless 
The Child," which will be similar to Natalie Cole's "Unfor- 
gettable" duet with her father. That track was produced 
by Phil Ramone. The rest of the album was produced by 
Bennett and his son and manager, Danny Bennett. 

"It was a thrill singing with her. It wasn't spooky at all," 
saj's Bennett of the duet. "It's like the old story, 'Billie Hol- 
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iday's dead, but I don't haw to believe it.' If something is 
good, it lives forewr." 

Bennett, who has built his comeback on recording 
albums derated to the music of his heroes, says he has only 
one concept album left to do — a project dedicated to the 
songs of composer/ bandleader/pianist Duke Ellington. 
The album will come out to coincide with what would haw 
been Ellington's 100th birthday in 1999. Previous artists 
hailed by Bennett include Frank Sinatra on 1992's "Per- 
fectly Frank" and Fred Astaire on 
1993's "Steppin' Out" 

"Then we'll probably make a box 
set out of the whole collection and 
call it 'The Interpreter,' " Bennett 
says. "These are the people I loved. 
I'm like Rosie O'Donnell. I flaunt 
all over the people I adore. I really 
love great talent, not how many 
records someone has sold." 

Next up for Bennett will be a chil- 
dren's album. 

This and THAT: According to 
sources. Bob Krasnow. head of Krasnow Entertainment, 
which is a joint venture with Universal Music Group 
(UMG), is in discussions to end the deal. Sources say the 
split is amicable. Krasnow Entertainment's primary act, 
Vanessa Daou, has exercised her option not to remain with 
UMG. A representatiw for UMG had no comment. Kras- 
now was traveling and could not be reached ... In other 
\ JMG news, look for Radioactiv^e president (Jary Kurfirst 
to assume a role on UMG chairman/CEO Doug Morris' 
executive .staff, while retaining his title at Radioactive. 
While details are still being worked out expect his expand- 
ed duties to include signing act** to UMG imprint Univer- 
sal Records. Universal Records' head Daniel Glass left 
three weeks ago . . . Look for Eric Clapton^s fancy fret- 
work on the Tony Rich Project's next album. Clapton 
came to Rich's performance in London last >'ear, and after 
a meeting backstage, offered his senices. The album will 
be out later this year ... In a stranger pairing, Atlantic 
band Clutch is workii^ with Delfeayo Miirsalis, who plays 
tromlwne on the group's June 10 release . . . Box Set, one 
of the bands featured in Billboard's Dec. 24. 1994, story on 
top unsigned bands, has signed with Capricorn Records. 
The band is set to work on its label debut which will com- 
bine new songs as well as rerecordings of a number of songs 
from the band's first three self-released albums. Joe Chic- 
carelli (American Music Club, Steve Wynn) is produc- 
ing .. . The pay-per-view showing of David Bowie's 
50th birthday party, which took place Jan. 9 at New- 
York's Madison Square Garden, will air March 8. 
Additionally, look for Bowie to get a star on the Hol- 
Ivwood Walk of Fame later this month. 
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WB Brings 
U.S. A Taste 
Of Moloko 



I BY PAUL SEXTON 




LONDON — A swift glance at some 
of Moloko's song titles evokes the 
outer limits of trip-hop weirdness 
that the group inhabits. Now the duo 
is preparing to give the U.S. a belat- 
ed introduction to such contorted 
creations as "Killa Bunnies," "On 
My Horsey," and "Where Is The 
What If The What Is In Why?" 

The pair, based in Sheffield, com- 
prises Mark Brydon from Sunder- 
land in the northeast of England and 
Roisin Murphy, a native of Wicklow 
in southern Ireland. Moloko has 
been the name to drop in the U.K. 
for the better part of two years; the 
pair's enigmatic 
blend of trip-hop, 
jungle, rap, jazz, 
and P-funk influ- 
ences coming to 
the attention of 
critics and club 
cognoscenti here 
in the summer of 
'95, when "Where 
Is The What If moloko 
The What Is In 

Why?" became their first single for 
Echo. 

That was followed in October 1995 
by the album "Do You Like My Tight 
Sweater?," and by the group's first 
live show in December, supporting 
Pulp in London. By the end of its 
first British tour, in February/ 
March 1996, Moloko had established 
a firm reputation as a strong live 
act, and even without a major hit 
single, the act has sold 100,000 
albums, two-thirds of those outside 
the U.K., according to Echo. 

Trevor Senior, soul/dance buyer 
at Jumbo Records in Leeds, says 
"Do You Like My Tight Sweater?" 
was a steady seller for the specialty 
store. 

"It ticked over nicely within that 
acid-jazz circle," he recalls. "It was 
mainly students and young people 
buying it, probably no one over the 
age of 30." 

On March 11, "Do You Like My 
Tight Sweater?" will be released in 
the U.S. by Warner Bros., preceded 
by the single "Fun For Me," which 
will be serviced to clubs and spe- 
cialty/alternative dance shows in 
mid-to-late February, and subse- 
quently to alternative formats in late 
March. 

Dance-leaning radio stations in 
the U.K. embraced "Fun For Me," 
which edged into the top 40 in May 
last year. "As a station, we've given 
Moloko quite a lot of support, cer- 
tainly in [specialty] programming," 
says Alex Jones-Donelly, assistant 
head of music at Kiss 100 London. 
"We're very interested in that type 
of sound, and I imagine Echo will be 
hoping for them to happen in a big 
way next time." 

Warner Bros, product manager 
David Kim (U.S.) believes the state- 
side climate is ripe for Moloko. "This 
is a great time for them. Dance 
music in general, including Britain's 
more alternative dance music, is def- 
initely starting to make more 
(Continued on next page) 
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"South by Southwest h«» 
become lh« domestic pop and 
rock music industry's most 
ImporUnt annual gathering." 
-llMMwrMrnmw 



South By Southwest Headquarters 
PO Box 4999. Austin TX 78765 
tel: 512/467 7979 
fax: 512/451-0754 

e-mail: sxsw^ai sxsw.com 
web: http://www.sxsw.com 




March 12-16, 1997 

Austin, Texas 

Austin Convention Center 



'ne Eleventh Annual SXSW Music and 
Media Conference will draw 5,500 
music and media industry proressionals 
from around the worid to Austin. Texas, 
for three days of panel discussions, 
workshops and demo Cfiliques and five 
nights of music, featuring more than 
600 performing artists. 

REGISTRATION RATES & DEADLINES: 
Postmarked by Febmary 3. 1997- S37^i 
Watkup Rate -S4 50. 
Calf for information on the SXSW Film 
Festival and the SXSW Multimedia/ 
Interactive Festival. 
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Buckner's Set Born Of 'Devotion + Doubt' 

MCA Goes Regional With Singer's Second Album 



m BY DAVID SPRAGUE 

NEW YORK— In the tradition of 
artists -such as Townes Van Zandt and 
Guy Claris, Richard Buckner crafts 
remarkably poignant songs that are 
exceedingly difficult to pin down. But 
as e^denced by his sophomore effort, 
"Devotion + Doubt," which iVICA will 
relea-He on March 1 1 , the time it takes 
to unravel Buckner's tales is well 
spent. 

"I've never been much of a commu- 
nicator; I'm more the kind of guy who 
stays in his room a lot," confesses the 
imposing looking but soft-spoken 
singer/songwriter. "So it's kind of 
tough for me to learn to write things 
in a way that people seem to grasp 
right away." 

In point of fact, Buckner's work 
didn't take long to find a devoted 
audience — one that's surprisingly 
diverse, given today's increasingly 
factionalized marketplace. His first 
album, "Bloomed" (released in 1994 
on the small Austin, Texas, label 
Dejadisc), won supporters around the 
country, and his touring, which has 
been mostly confined to his West 
Coast turf, helped solidify that base. 

"He blurs the line between country, 
folk, and rock in a way that's really 
uncontrived, which I think people 
who are real music fans can appreci- 
ate," says Rob O'Connor, program 
host at WNTI Hackettstown, N.J. 

"He might be a little too idiosyn- 
cratic for some people, because he 
prides himself so deeply on his indi- 
viduality, but I think he should Hnd 
his niche with fans of people like Vic 
Chesnutt, Lucinda Williams, and 
other alternative folk artists." 

MCA is planning to reach that mar- 




ket through radio, where NPR and 
commercial alternative specialty 
shows are the main target, and inde- 
pendent retailers that have proved 
sympathetic to such artists in the 
past. 

"We are plan- 
ning an aggres- 
sive marketing 
campaign to re- 
tail, with price 
points that are 
low enough to en- 
courage people to 
BUCKNER take a chance on 
the album, but not 
so low that it seems devalued," 
says Bruce Wheeler, senior director 
of marketing at MCA. 

"The Dejadisc album did a lot to 
get Richard's name out there, so 
we're fortunate in that we're not 
starting from square one," Wheeler 
adds. "People really plug into the 
artistry and emotion in Richard's 
songs." 

Buckner didn't begin playing until 
his college years (spent in Chico, 
Calif.). After a series of punk bands 
and a stint playing acoustically on the 
streets of Atlanta, he began taking 
things a bit more seriously around the 
turn of the decade. 

"I've always tried to keep the 
underdog mentality, since that helps 
stoke the creative fires, but to be hon- 
est, it helped a lot when I started to 
get positive reinforcement from peo- 
ple who told me what I was doing 
might be worthwhile," Buckner says. 
"It gave me some validity outside the 
little world I'd confined myself to." 

MCA attempted to further raise 
Buckner's profile in December by 
servicing key press, radio program- 



mers, and retailers with a limited-edi- 
tion "tastemaker box," which con- 
tained the full CD of "Devotion + 
Doubt" as well as exclusive artwork 
and prose created by Buckner. 

"We got great response to that 
from Americana and triple-A radio, 
particularly to the song 'Little Wallet 
Picture,' " says Wheeler, who notes 
that the label has yet to choose an 
emphasis track from the album. "Our 
radio department is very excited, 
because it's quite a different animal 
than what MCA has been doing for 
the past few years." 

The album, on which Buckner is 
backed by members of the ultra- 
eclectic Giant Sand, as well as pro- 
ducer J.D. Foster, is imbued with a 
rustic edge that could endear Buck- 
ner to listeners of the above-men- 
tioned formats. 

"My interest in Richard comes 
from a fan's point of view," says Kevin 
Hawkins, new-release buyer for the 
Wall, a 165-store chain based in 
Philadelphia. "I learned about him 
through the infamous 'No Depression' 
board [on America Online], where 
there's ahvays been a lot of discussion 
about his work." 

Hawkins feels that "Devotion 
Doubt" could easily expand Buckner's 
core audience. "We brought in the 
first record after the fact and had a 
modicum of success with it," he says. 

"With this one, I think triple-A 
could drive some business, but being 
that we're primarily a mall retailer, 
we're really going to have to see the 
record penetrate middle America to 
see m^or sales." 

Buckner, who is booked by the 
Ryder Agency, has already mounted 
(Continued on yafie Si) 



WB BRINGS U.S. A TASTE OF MOLOKO 

(Continued from preceding page) 



inroads in America, 'Fun For Me' 
doesn't fit into the mold of what a hit 
single is like; however, it's very much 
a reaction record, and more often 
than not, that reaction is very posi- 
tive." 

While Brydon came to Moloko 
from the mixed background of '80s 
industrial funk band Chakk and 
house outfit Krush, which enjoyed a 
top three U.K. hit in 1988 with 
"House Arrest," Murphy had almost 
no musical experience. 

That, recalls Echo managing 
director Steve Lewis, only made the 
label's discovery and development of 
the act more rewarding. "Darrin 
Woodford (Echo A&R manager] 
came in with a tape of rough ver- 
sions of two tracks and said, 'I think 
this is brilliant,' " recalls Lewis. 
"Once we met Mark and Roisin, you 
could see it straight away. First of 
all, Roisin is a star — she's talented, 
beautiful, charismatic. And Mark 
complements her. He's quite happy 
for Roisin to be upfront. 

"We signed them very quickly, and 
it was one of those fantastic things 
where you see a band growing in 
front of your eyes. Roisin had never 
been in a band before, never made a 
video, never performed onstage. The 
thrill of seeing them progress on all 
these fronts is why I do this job." 

The album was released interna- 



tionally via Echo's licensing deals 
with MCA in continental Europe and 
Mushroom in Australia and New 
Zealand. 

The band's publishing is via 
Chrysalis Music, with which Echo is 
affiliated, and the group's evocative 
soundscapes are already favorites 
with film and TV producers. 
Moloko's music will be heard in an 
upcoming project from the produc- 
ers of "Trainspotting." and "Butter- 
fly 747" from the album was used in 
a Volvo TV commercial. 

The duo's composition, and its 
trip-hop edge, have prompted some 
comparisons with Portishead; even 
since Moloko's appearance on the 
U.K. scene, the stakes have risen, 
with the emergence of acts such as 
Sneaker Pimps and Morcheeba. 
"There's a lot of stuff being made 
that we really like," says Murphy, 
"but it's not about rivals, it's about 
rising to a level. 

"We're always trying to take on 
new ways of working. It would be a 
big downfall to accept any bound- 
aries and say 'This is what people 
like about us.' People who like 
Moloko expect us to change." 

From an early stage, those people 
included Warner Bros. A&R manag- 
er Meredith Chin (U.S.), who was 
determined to secure Moloko for 
North America. "I'd heard and read 



about them," she recalls, "and had a ' 
lot of difficulty getting the record. I 
met with the band a couple of times, 
and Steve Lewis came over quite a 
bit. We closed the deal around Sep- 
tember, and at first I was 'Let's get 
it out as soon as possible.' That did- > 
n't happen, but I realized [that] not 
that many imports had come in, and 
the delay doesn't seem like it's dam- 
aged anything." I 

For his part, Lewis says that 
Warner Bros, "really understood the 
group. They had exactly the right i 
approach, and they're a very artist- [ 
driven company." He also notes that 
the hand's appeal is proving to cross i 
many boundaries. "We started out ■ 
in a specialist dance area with them, 
and by the end of the campaign, they 
were in style magazines, national 
newspapers, even Vogue, Esquire, 
and GQ." In the U.S., early press 
interest has come from Raygun, 
Details, and Time Out New York, all 
of which are due to run stories. 

The duo is now writing its second 
album, which Echo hopes to release , 
in the U.K. in late summer. Record- i 
ing plans will limit the group's time 
for live performance in America, but 
Murphy says, "It'll be one of the 
first places we tour when we finish 
this record," adding, "I'd love to live 
in New York at some point." 





"Strunz &■ Farah are spectacular live. Propelled by aggres- 
sive [AfroLatin] drums, percussion, and bass, they make 
their fletmenco cutaways spark and smoke, balancing divine 
tone and immaculate balance. For guitar lovers, the experi- 
ence can be downright apocalyptic." — Guitar Player 

"It's simply uncanny to witness such a feat of sheer guitar 
virtuosity." — Guitar Shop 

"Acoustic guitar players just don't come better than these 
two." — Guitar Techniques 

• Street date 2/11/97 • 

Distributed by DNA/Valley Menb.:- -f 
Sdv>,818-716.9158/fax 818-703-1251 N^ARD 
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AMA EXPOSURE LIFTS ARTISTS 

(ContiTtved from page 6) 



dream" and the Beatles' "Anthology 1 
& 2," two double-CDs of classic mate- 
rial that were inexplicably lumped to- 
gether as one album. 

Bob Bell, new music buyer for the 
240-8tore, Torrance, Calif.-based 
Wherehouse Entertainment chain, 
says it may be newer artists like 
Jewel — ^who was named favorite new 
artist in the pop'rock category over No 
Doubt and Donna Lewis — ^who benefit 
most from the show. 

"She is one of those artists that the 
less active music consumer may not be 
aware of, but this type of network TV 
exposure may bring her to a whole new 
audience," Bell says. "On this show, you 
don't get that many left-field winners. 
Moet are established hits already, which 
isn't always true of the Grammys." 

John Artale, buyer for the 152-store 
Carnegie, Pa.-ba8ed National Record 
Mart, concurred that several of the 
AMA winners had already seemingly 
reached their sales peaks. "How much 
more Alanis can we sell?" he says. 

Artale says that performances given 
by Motley Crue and Metallica might 
ignite sales for both acts. Metallica 
also picked up the favorite artist award 
in the heavy metal/hard rock catego- 
ry, while Motley Crue did Van Halen 
one better by not only reuniting with 
its lead singer (as Van Halen did at the 
MTV Video Music Awards), but actu- 
ally performing a song. 

Retailers surveyed also pointed out 
that winners who did not appear on 
the show to accept awards are not 
likely to reap the usual post-award 
show sales boost 

Aside from Morissette, other no- 



CHAIN'S FUTURE 

(Continued from page 6) 

The statement notes re\'enues down 
2% to $318.16 million, which "reHect- 
ed generally depressed conditions 
affecting the new releases market, 
which is particularly important to the 
Virgin and Our Price brands." 

"Fhe spokesman adds that the com- 
parison period — the six months ended 
Nov. 30, 1995 — contained a number of 
strong new releases, and that Virgin 
Our Price's poorer performance this 
time is a function of a relative dearth of 
Btrong new product. 

The statement says there was an 
improvement in performance over the 
Christmas period, with "sales for the 
seven months to Dec. 31 recovering to 
be level with last year." 

Nonetheless, in the sLx months cov- 
ered by the latest figures, the state- 
ment says of Virgin Our Price, "Prof- 
its fell from ($4.76 million] to a loss for 
the period of [$2.29 million], reflecting 
a lack of new product, the costs of new 
store openings, and investment in the 
expansion of the business, including 
[$G66,0O0J start-up costs for Virgin 
Entertainment Direct." 

The statement also notes that, in the 
period, 17 new Virgin stores were 
opened in the U.K., resulting in an 
additional 65,000 square feet of floor 
space, a rise of 1%. 

Overall, the Smith group made a 
pre-tax profit of $63.3 million in the 
period, a rise of 123% on revenues up 
2%, at $2.12 billion. 

W H Smith reports in British povnds. 
The exchange rate used in this story 
ia fl.6i to the pound. 



show winners included favorite 
rock/pop male Eric Clapton, favorite 
adult contemporary artist Whitney 
Houston, favorite alternative artist 
Smashing Pumpkins, and favorite 
country album winner George Strait, 
who won for "Blue Clear Sky." 

In addition, Tupac Shakiu" was hon- 
ored posthumously with the favorite 
rap/liip-hop artist award. 

In the pop^rock category, the other 
winner was Hootie & the Blowfish, 
snaring the favorite band, duo, or 
group honors. 



Keith Sweat was named favorite 
male artist in the soul/rhythm & blues 
category, while New Edition won 
favorite band, duo, or group. 

In the country category, Garth 
Brooks took the favorite male artist 
ax^'ard for the sixth year in a row, while 
Shania Twain took the honors for 
favorite female artist. 

Performers Brooks & Dunn and 
LeAnn Rimes also won awards. 
Brooks & Dunn was named favorite 
band, duo, or group, while Rimes won 
the award for favorite new artist. 



AN EXCEPTIONAL TWOFER 
FOR HOME... OFFICE... STUDIO 

Two Seabreeze units joined together In a carefree Stamford, CT 
waterfront community. 15ft; cathedral ceilings . . . 
2 Great Rooms ... 2 lofts ... 2 fireplaces ... 2 bedrooms . . . 
2 marble baths ... 2 detached garages 
Double space - double pleasiu-e - double equity 
A LIVING - WORKING COMBO! 

$389,000 
Eve: June Rosenthal 203/ 322-0275 
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SESAC brings the TV community together with a first-time fcensing agreement for local 
television stations repfesented by the Televisioft Music License Committee. This 
agreenient is a direct restit of Ifie impressive g[i)wth we liave experienced in the last few 
yeans. With the establishment of SESAC Latina, the Implementation of BDS monitoring 
and our new association with our friends in TV land, SESAC 
has entered a new era of performing rights licensing. 
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COLLECTIVE SOUL HAS A BREAKDOWN' 

(Continued from page 10} 



a populist treat than a critical dar- 
ling. But don't expect to see Roland 
or anyone in the band courting the 
press anytime soon. 

"(I don't] worry about those kinds 
of things," Roland says. "You do 
what you do, and there's nothing we 
can do about it ... We play music and 
perform and are fortunate enough to 
do that. I'm not going to start writ- 
ing songs for people who don't under- 
stand us by now. You can't write for 
the disbelievers." 

Roland, whose bandmates include 
his brother Dean, Shane Evans, Ross 
Childress, and Will Turpin, is quite 
comfortable with who Collective Soul 
is and how they've maintained their 
down-home, rock'n'roll sound through 
all three albums. 

"We're a simple rock'n'roll band. 
There's really no other way to 
describe us," says Roland, who notes 
that one difference on this album is 
that it's more raw, as it was recorded 
in a cabin in the band's hometown. 
"It allows us to be anything. Once 



you put yourself in that hole of tech- 
no or grunge or whatever, I mean, 
rock will always continue on. We 
could [change our sound], but we'll 
still never please those people." 

Another subtle addition to the 
band's sound is the use of the Mem- 
phis Horns on "Full Circle." Quips 
Roland, "We strung it out on the last 
few records, so there's no strings on 
this one." 

One of Atlantic's main concerns 
with Collective Soul at this point in 
its career is to put more of -a face to 
the band's name. 

"The challenge on this album is 
that there are those that don't know 
who they are," says Ron Shapiro, 
VP/GM of Atlantic RecdVds. "We 
have no problem A&R'ing this band, 
because they have great songs. We 
have no problem with radio, because 
radio loves them. But we need to 
help — through PR, video, and mar- 
keting — make them real to the con- 
sumer. 

"It is very important for us as a 
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label to make it clear to the industry 
and, more important, the consumer 
that this is a rock band that exceed- 
ed itself on its second record," con- 
tinues Shapiro, who believes there 
may be six to nine singles on "Disci- 
plined Breakdown." "We want the 
world to realize that all those great 
songs were all written by the same 
songwriter, Ed Roland, who is one of 
the most extraordinary rock song- 
writers today." 

Those "great songs" — "Shine," 
"December," "Where The River 
Flows," and "The World I Know"— 
all reached No. 1 on Mainstream 
Rock Tracks, while "Gel" hit No. 2. 
On the Modern Rock Tracks chart, 
"December" reached No. 2, "Shine" 
No. 4, and "The World I Know" No. 
6. 

John Artale, purchasing manager 
of the 150-store National Record 
Mart chain based in Carnegie, Pa., 
agrees that Collective Soul's recog- 
nition factor doesn't yet equal its 
success. 

"They remind me of the faceless 
bands of the '70s, like Styx and REO 
Speedwagon. It's the same thing. 
They sell a lot, but no one knows who 
they are," says Artale. "We'll buy 
decent on ['Disciplined Break- 
down']." 

Val Azzoli, co-chairman and co- 
CEO of the Atlantic Group, likens 
Collective Soul to another band he's 
worked with. Rush. "This is a classic 
band," he says. "The press tried to 
put us down, the industry tried too, 
but the kids go to the shows. This is 
not a trendy band. It's a classic gen- 
eration gap between the kids and the 
industry ... As Muhammad Ali said, 
'Let the people decide who the cham-. 
pion is.' " 

And as Spivak notes, this is a band 
that is still at the beginning of its 
career. "This is a band with only two 
records and still growing," he says. 
"I don't think anyone knew who 
.[R.E.M.'s] Michael Stipe was after 
the second record, and it's the same 
with Ed Roland." 

In order to bolster Collective 
Soul's {)rofile, Atlantic plans to focus 
on video, touring, and international 
promotion. "In the past, we made the 
mistake of making quick, easy videos 
to go with hit songs," says Shapiro. 
"Now we're going to put a great deal 
of thought and time into this ... We 
also plan to do a lot of television." 

International growth is also a goal, 
since Collective Soul hasn't toured 
much overseas. While no dates have 
been set, Shapiro says the band will 
likely do an extensive promotional 
tour in February, concentrating on 
Europe, Canada, Australia, and New 
Zealand. The band, which is booked 
by Creative Artists Agency, will hit 
the U.S. in mid-April, starting with 
large clubs and working up to small 
theaters and larger venues. 

A March 9 gig at the National 
Assn. of Recording Merchandisers 
(NARM) convention in Orlando, Fla., 
is also scheduled. The day prior to 
the NARM appearance, the band will 
do a two-hour nationally syndicated 
radio show live from Chicago. 

Mainstream rock, modern rock, 
triple-A, and top 40 radio will be ser- 
viced with the first single Feb. 10. 
"We want to prove all the snobs 
wrong with this record," says Spi- 
vak. 




Continental Drift 

MINNEAPOLIS: Ani DiFranco isn't the only DIY folkie successfully ped- 
dling her wares to the masses. Just look at Storyhill, a Minneapolis-based 
acoustic duo that has released eight recordings in the last six years and, 
according to the band, has sold 20,000 copies of those releases — all without 
the benefit of national distribution. Initially known as Chris & Johnny 
(Cunningham and Hermanson, respectively), the Bozeman, Mont, natives 
met in junior high and, by the time they hit college, were selling their self- 
made debut in the hallways between classes. Chang- 
ing its name to Storyhill last year, the band has gar- 
nered strong support on the college and coffeehouse 
circuit (as an acoustic act and with a touring band), 
appeared on "The World Cafe" and Minnesota Pub- 
lic Radio's "Morning Show," and sold 200 copies of 
"Collage," which is available exclusively over the 
Internet, since Dec. 1. Storyhill was also nominated 
for a 1994 Minnesota Music Academy Award. Its lat- 
est release, "This Side Of Lost," recalls the harmo- 
nious interplay of Simon & Garfunkel; the pained, plaintive sound of Cat 
Stevens; and the acoustic juice of Indigo Girls. The band's introspective 
songs, which deal with broad spiritual issues and internal strife, are attrib- 
uted by Herman.<ion to his study of Buddhism and Christianity. But he does- 
n't see Storyhill as a contemporary Christian act "I guess it's our person- 
al response and invention. It's just sort of the way we see the world and 
experiences we've had that come across in our songs, and a lot of those are 
spiritual experiences and perceptions." Contact Storyhill manager David 
Weeks at 612-623-4155 or visit Storyhill's World Wide Web site at www.sto- 
ryhill.com. . viCKlE GILMEB 

BOSTON: Singer/songwriter Laurie Geltman has received numerous acco- 
lades in Boston recently, including nominations for best folk singer and out- 
standing local female vocalist in the Boston Music Awards. Last year, she won 
best acoustic act in the acoustic underground competition. But there's one 
problem with this praise: Geltman is a tried-and-true rock'n'roUer, as her new 
self-released disc, "No Fbwer Steering," attests. A former 

B member of the highly respected Boston band Vaaco Da 
Gama, Geltman has dewloped into one of this city's finest 
singer/songwriters. She's comfortable playing fuU-tilt rock 
as well as introspective acoustic ballads. She's tiie whole 
package: good hooks, lovely melodies, smart lyrics, and a 
subtle vocal style. "When I was growing up, I used to lis- 
ten to the 5th Dimension, Burt Bacharach, and the 
Beatles. Pure pop, which may be where I get my sense of 
QELTMAN Song structure," Geltman says. She has headlined almost 

all the clubs in town, as she crosses over from the rock- 
oriented Middle East and T.T the Bear's to Johnny I^s, a venue more skewed 
toward blues and roots-rock. "No Power Steering" is getting heavy airplay on 
all the local rock programs, especially on WBCN and WFNX Boston. "I don't 
like to have my sound pigeonholed," (hitman says. "People like to do that, but 
'No Power Steering' represents the entire spectrum of my music." Contact 
Ellen Giurieo at Full House Promotions at 617-643-7121. ken capobianco 

MADISON, WIS.: Quirky-voiced Elizabeth Schaefer insists that her singing 
is just her passionate nature rising to the siu^ace. "I was the younger sister 
in my family. Singing became a big emotional outlet," she says. But she read- 
ily confesses her love of such queens of vocal idiosyncrasy as Kate Bush and 
Lene Lovich. Schaefer's two self-released CDs, 1995's "This Theater Wag 
Razed" and 1996's "The Spirit Of Spotty," set her otherworldly warble 
against taut, smartly conceived rock arrangements. 
Schaefer's singing is effective on reflective, acoustic 
numbers like "Blue Theater," which could rest com- 
fortably alongside a Rickie Lee Jones song, and on 
the rockier "Raining Magritte," whose rich lyrical 
imagery is attacked with a weird relentless glee 
harking back to her hero, Lovich. Schaefer divides 
her time between playing solo at coffeehouses and 
touring with the Elizabeth Schaefer Band. She per- 
forms regularly in Madison, Milwaukee, and Chica- 
go; fans out to such Midwest cities as Minneapolis, 
St. Paul, Minn., Indianapolis, and Bloomington, Ind.; has played music con- 
ferences in New Orleans and SL Louis; and even gigged at New York's Side- 
walk Cafe (for which she received a Village Voice critic's pick). She also has 
opened for Ani DiFranco and received airplay on Madison's WORT, Mil- 
waukee's WLUM, Radio Netherlands (a Dutch shortwave broadcaster), and 
numerous college stations in the Midwest. A third CD, which Schaefer is co- 
producing with her bassist, Jeffrey Perkins, is being recorded. She hopes 
to have the new recording ready for release by late summer. C>)ntact Gaiy 
Taylor at 608-274-1190 or Schaefer at 414-248-7729. dave luhbssen 
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Dropping names: "Mak- 

in* Moves . . . Everyday," the 
Priority debut by R&B vocal 
threesome Tha Truth!, should 
turn heads because of the act's 
pedipjee alone. 

Included on the album are 
guest vocals by Keith Mimay, 




New And Improved. Jim 

Brickman's latest Windham 
Hill release. "Picture This." 
is being heavity primed by 
the odio suct^s of the 
album's first sir>gle, "My 
Valentine." whicti features 
vocals by Martina McBride. 
Brickman's last album. "By . 
Heart.' is seeing sales 
spikes as a byproduct. 
"Pfcture This," which was 
released Jan. 28. is t>eing 
supported by a tour tfiat is 
already in progress. 



Redman, Ronnie DeVoe, and 
Kenny Greene, not to mention 
remixea and raps by album 
producers and rap world lumi- 
naries Erick Sermon and T- 
Smoov. 

The album, which i.s the first 
R&B project produced by Ser- 
mon and T-Smoov, will bow 



March 11. 

The band's first single, 
"Everyday," was serviced to 
radio Jan. 21 and features 
DeVoe and Redman on two dif- 
ferent versions of the song; 
they are designed to appeal to 
R&B and rhythm-cross- 
ovcr/rap stations, respectively. 

Stations playing the song 
include WVEE Atlanta, 
WZAK Clewland. and WOWI 
Norfolk, Va. 

Priority director of market- 
ing Tim Reid II says the two- 
pronged approach is 
meant to take 
advantage of the 
artists* close associ- 
ation with Sermon 
and T-Smoov and to 
exhibit their range. 

"They can jump 
into the hip-hop 
world because of 
their ties, but they 
have some straight, 
slow ballads," Reid 
says. "We want to 
use that versatility 
to open both ave- 
nues to them." 

The first taste of 
Tha Truth!, a red 
vinyl single from the 
album "Red Lights," was .sent 
to DJs in June 1996. The 
'song's underground success 
eventually led it to surface in 
heavy rotation at stations such 
as KKBT Los Angeles. 

Big LEAGUES: For years 
Jyoti Mishra, the U.K.-ba.sed 
mastermind behind the elec- 
tronic pop of White Town, has 




Rshers Of Men. Forefront 
Communications will release 
"Soulbait" by Code Of Ethics 
Feb. 1 1 . The title track will be 
the first single from the album. 
The band will open for the 
NevKSboys later this year, fol- 
lowed by its Soulbait '97 lour, 
which culminates at summer 
evangelical conferences in 
Washington. D.C., and Los 
Angeles. 
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1. Tncky P<e Millenmum Tcmran 

2. Eflfique %tMlM tn(tQu« fte&m 

3. BM Wlwlan Rr>«rd«ncp 

4. Spaces Sp>dm 
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SOOTH CEMTRAL 

1. Tr*ce AdhkM OreAmiii' Out Loud 

2. C«ry Allan Heart For Sate 

3. K«nny Chewwr Ue And You 

4. M jehad SalB*do De Buenu Rfllces 

5. mvTii Balnbrtdt* The Garderi 

6. 702 No Doi.at 

7. Grupo UmrK PMtiefXIome n Alma 

8. Piul Brand! Calm Before The Slorrti 

9. Mauhbo 20 VourMlf Or SonMone Utm Yol 

10. MDM«rt:yNo Mercy 



toiled in underground 8-track 
obscurity, mixing albums in his 
bedroom and going relatively 
unnoticed. 

This changed dramatically 
when U.K. radio discovered 
"Your Woman," a track avail- 
able here on the Chrys- 
alis/Brilliant single "Abort, 
Retry, Fail?" 

Now, EMI is rushing to get 
out "Women & Technology," 
White Town's U.S. debut, 
sometime in March. Modern 
rock stations such as KROQ 
I^s Angeles, WXRK 
New York, WNNX 
Atlanta, and KOME 
San Jose, Calif., were 
early on the track, 
which was serviced 
Jan. 14. 

Have you seen 

THIS MAN? To 
ensure that record- 
ing artist Jeff Wood, 
whose album "Be- 
tween The Earth 
And The Stars" was 
released Jan. 28, 
doesn't become just 
another face in the 
crowd. Imprint Rec- 
ords has kept the 
artist out and about since last 
summer 

In addition to showcase, in- 
store, and radio promotion 
appearances. Wood, who is 
booked by Creative Artists 
Agency in Los Angeles, has 
performed on TNN and the 
"Kathic I.ee Gifford Christ- 
mas Special" and has opened 
for BlackHawk. 



Imprint VP of marketing 
and artist development Con- 
nie Baer says feedback from 
Wood's radio visits has helped 
the label pick "Use Mine" as 
the next single. 

His first single, "You Just 
Get One," was serviced to 
country radio Oct 14. 

In some circles, Wood may 
be better known for penning 




Her Time Has Come. 

"One O'clock," the first sin- 
gle from Work recording 
artist Satwile, is having an 
impact at such top 40 sta- 
tions as KDGS Wichita, 
Kan., XHTZ San Diego, and 
WIOQ Philadelphia. The 
artist, whose self-titled 
debut album will bow Feb. 
18. is resurfacing after the 
1993 success of her 
Tommy Boy-released single 
"Where Did The Love Go?" 



the John Michael Mont- 
gomery hit "Cowboy Love," 
which reached No. 4 on Hot 
Country Singles & Tracks in 
January 1996. 
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lA PACIFIC I 



Issue Date: Mar. 1 
Ad Close: Feb. 4 

Continuing its editorial 
commitment to Asia Pacific's 
mega-market, Billboard's 
March 1st issue will contain 
our first 'magazine within a 
magazine" on the region for 
1997. Our Spotlight takes a 
final look for 1996 at the 
Asian Pacific market, with 
coverage on the most recent 
events, trends. Western acts 
experiencing success and 
Asia/pacific acts breaking in 
both the homeland and 
abroad. Don't miss this 
opportunity to align your 
company with the market 
that keeps growing and 
growing! 

Contact : 

Clinch-Leece 
Singapore:65-338-2774 
Hong Kong: 852-2527-3525 




K-tel 35TH 
ANNIVERSARY 

Issue Date: March 8 

Ad Close: Feb. 11 

Billboard s March 8th issue 
celebrates the 35th anniver- 
sary of K-tel. A pioneer in 
marketing music, this 
Minneapolis firm's retail music 
compilations have become 
pop-cultural icons. Our com- 
memorative issue features a 
complete history of the com- 
pany, an overview of its pre- 
sent-day operations, and an 
exclusive Q&A with president 
David Weiner and founder 
Philip Kives. We'll also take a 
look at those artists whose 
careers have been given a 
significant boost by aligning 
themselves with the K-tel 
organization. 

Contact: 

Ken Karp 
212-536-5017 



Issue Date: March 15 
Ad Close: Feb. 18 

Billboard's tvlarch 15th 
issue features our annual 
spotlight on the NARM 
confab taking place in 
Orlando, Florida on tvlarch 
8-11. This special issue 
provides readers with an 
up-to-date, comprehensive 
overview on the general 
health of the retail market 
(multimedia, video and 
music products). In addi- 
tion, coverage will preview 
artists scheduled to per- 
form, provide a complete 
listing of events, and 
explore the retail land- 
scape of Orlando. 



Robin Friedman 
213-525-2302 



INTERNATIONA' 
10 YEARS 



10TH ANNIVERSARY 

Issue Date: March 15 
Ad Close: Feb. 18 

As part of our annual 
NARM issue. Billboard will 
honor ttie 10th anniversary 
of the independent distribu- 
tion finm (and record com- 
pany) Koch Intemational. 
Our celebratory coverage 
will be anchored around tfie 
company's history, while 
providing Insights on Koch's 
current projects and future 
plans. Other features will 
look at the labels under the 
Koch umbrella, compile a 
timeline of the company's 
strategic events, examine 
its intemational force, and 
include a one-on-one inter- 
view with Michael Koch. 

Contact : 

Ken Piotrowski 
212-536-5223 




•1 




PRO TAPE/ITA 

Issue Date: March 22 

Ad Close: Feb. 25 

Billboard's annual section 
on Pro Tape finds its home 
In our March 22 issue. 
Coinciding with the ITA 
convention (Tuscon, March 
19-23), this spotlight 
reviews the current state of 
the market in light of 
recent acquisitions. 
Coverage will explore the 
new opportunities for other 
tape suppliers in the wake 
of the market's consolida- 
tion, profile the KOHAP 
Group, and discuss the 
challenges facing pro-tape 
suppliers In an exclusive 
Q&A with ITA executive 
director Charles Van Horn. 

Contact : 

Ken Karp 
212-536-5017 




Lezle Stein 
213-525-2329 



Place your 
ad today! 

EAST/MID 

212-536-5004 - PH 
212-536-5055 - FAX 
KEN PIOTROWSKI 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 



213-525-2307 - PH 
213-525-2394/5 - FAX 
JODIE FRANCISCO 
LEZLE STEIN 
ROBIN FRIEDMAN 

SOUTH 

615-321-4294 - PH 
615-320-0454 - FAX 
LEE ANN PHOTOGLO 

FLORJDA/LATIN 

305-441-7976 - PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 



44-171-323-6686 - PH 
44-171-323-2314 - FAX 
CHRISTINE CHINEHl 
CATHERINE FLINTOFF 

ASIAPACIA 

Singapore. 65-338-2774 
Hons Kons: 852-2527-3525 
CLINCH-LEECE 

AUS 

613-9824-8260-PH 
613-9824-8363-FAX 
AMANDA GUEST 

FRANCE 

331-4549-2933 - PH 
331-4222-0366 - FAX 
FRANCOIS MILLET 



Western U.S./Canada: 
213-525-2299 
Eastern U.S.: 
212-536-5225 





213-650-3171 


■ PH 


213-650-3172 


- FAX 


AKI KANEKO 
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1 St Black Execs Persevered 

Major-Label Pioneers Faced Resistance 



This arikle if the second of a tun-part, 
series byJ.R. Reifmldn that celebrates 
Black History Month by exploring 
some of the black pioneers who opened 
the door as senior execidives at nuijor 
labels m the early 1970s. 

Before the advent of black music 
departments at major record labels, 
few black corporate executhps existed. 
Those who did worked in promotion and 
had little A&R input At the time, msyor 
labels shared little of the success that 
smaller, independent, black-run labels 
such as Moto^^Ti, Stax, and Philadelphia 
International experienced. 

When senior management at m^or 
labels began bringing in blacks to cre- 
ate and manage R&B departments in 
the early 1970s, these newly appointed 
executives were met with varying 
degrees of resistance and discrimina- 
tion from some of their peers. But the 
pioneering executives persevered. 

Larkin Arnold, the first black cxec- 
utiw to run a black music department 
at Capitol, embodied the kind of deter- 
mination it took to weather the prevail- 
ing climate of the day. 

Says International Creative Man- 



agement urban music department VP 
Phil Casey, "Larkin was King Kong. He 
nerer imderstood that there were any 
boundaries. He didn't understand why 
one division of a record company would 
have a different budget than his own." 

Arnold's first job out of college was 
as an attorney for Capitol. Within three 
years, the ambitious lawyer had gained 
the confidence of Bhaskar Menon, 
Capitol's chief executive, and was 
tapped to create and run the label's 
black music division in 1973. 

"Initially, he wanted me to conduct a 
study to determine why the majors had 
been unsuccessful in penetrating the 
black music genre," says Arnold, who 
new runs a private law practice in Be\'- 
eriy Hills. Calif. 

"Until that time there had been 
some success, mainly with acts like 
Nancy Wilson and Cannonball Adder- 
ley. But most of the hit black records 
came from labels like Motown, which 
was independent at the time." 

After interviewing a myriad of 
radio and retail people around the 
country, Arnold submitted a report 
with recommendations for improving 
Capitol's black music market share. 



Street Image Sets Elektra's 
Ray J Apart From Sister Brandy 



I BY J.R. REYNOLDS 



LOS ANGELES— Although Ray J's 
entertainment career path parallels 
sister Brandy's in several ways, the 
artist is definitely marching to the beat 
of an independent drummer. And that 
suits Elektra executives just fine. 

"Everything You Want," the 16-year- 
old's set, debuts March 25. An interna- 
tional date ha** yet to he iicheduled. 

The 15-track album consists of 
brash, yet friendly, contemporary R&B 
tracks that were produced by reterans 
Keith Crouch, Kip|)er Jones, and new- 
comer Delite, "Some of the songs have 
a rough, funky type of vibe," says Ray 
J, whose last name is Norwood. "I'm 
trying to come original; there's a cou- 
ple of samples, but they don't drive the 
melodies." 

The album's street-ish nature is one 
of the elements that will help set Ray J 
apart from his sister, who has a more 
wholesome image. "She did a couple of 
duets on the album with me ['Thank 
You' and 'Bond For A Lifetime'], but 
when you listen to them, youll know it's 
my record," he says. 

Ray J's entertainment industry pro- 



FOR IHE RECORD 

The story on pinneLTinj; exocu- 
tiTCS in the preWous issue misstat- 
ed executive Clju-ence Avant's busi- 
ness affiliation in the early '70s. 
During ttiat time, Avant was presi- 
dent of Susse-x lirt ords, a label he 
formed in 1969. 



file has been increasing steadily. In 
addition to working as an actor in tele- 
visitm commercials, the LA-bascd per- 
former co-starred in the short-liwd 
1993 TV sitcom "The Sinbad Show." 
He's made guest appearances on 
Brandy's sitcom, "Moesha," as well as 
numerous talk shows and variety spe- 
_ cials. Ray J has 

^^^^ also appeared in 

^^^^Hjlk several movies, 
^^^^^^ including "Mars 
^ 9. Attacks! ""Steel," 

and "When We 
Were Colored." 

All of that 
exposure should 
aid in pushing 
Ray J from under 
his famous sister's shadow. Says Elek- 
tra black music senior VP Richard 
Nash, "We're fortunate to have an 
artist who has his own [de\'eloping eon- 
sumerl base built in, and it's great to 
haw the Brandy connection. But since 
his first single was launched, he's 
become an independent person in 
music." 

Adds Elektra black music market- 
ing director Jayson Jackson, "He's got 
a dark, mysterious side that we're tap- 
ping into, and that fits in well with his 
music." 

"Let It Go," the first single from 
Ray J's album, was also a track on 
Elektra's "Set It Off" soundtrack. It 
was released promotionally to R&B 
stations Dec. 17 and was officially ser- 
viced Jan. 28, when crossover stations 
initially recei\'Ed promotional copies of 
the record. The label plans a big push 
of the single at crossover Feb. 24. 

(Confitim'd mi patjc 21) 



The result was the creation of Capitol's 
first R&B music division. 

"Prior efforts for blacks to work in 
black music were fragmented," he says. 
"Usually, it was someone working in 
promotion who had no voice in A&R. 
The only way I saw a black music 
department could truly work was to 
emulate country music divisions, with 
one person having autonomy to make 
both financial and creative decisions, 
which what I did." 

While Arnold had unwavering sup- 
(Coniinued on next page) 




Ghetto Love. So So Def CEO Jermaine Dupri stands sandwiched between his 
label's rapper Da Brat, right, and TLC's T-Boz on the set of Da Brat's So So Def/ 
Columbia video "Ghetto Love." T-Boz's vocals are featured on the clip's single. 



Levert Spreading Global Soul With Volcano; 
Pioneer Awards Get Aretha, Infusion Of Youth 



HfUffflfll 
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UN THE BUSINESS TIP: EastWest recording artist 
Gerald Levert, known for his serious commitment to the 
business of music as well as its artistry, has finally taken 
the label plunge by forming Global Soul Records, a joint 
venture with Volcano Entertainment 

The first Global Soul release is slated to be veteran soul 
act the 0*Jays, of which Levert's father, Eddie Levert, is 
a member. The act's first single is scheduled for April, fol- 
lowed by a May album release. Project titles hare not been 
announced. 

Other acts on tap include the Jeans and Dante. 

Says Levert, "This gives me a chance to focus on my 
WTiting and producing, and at the same time, gives me the 
creative and business control I need to grow." Volcano 
founder/CEO Kevin Czingeris 
"artist-driven and has an open 
mind," he adds. . 

While offering Levert an 
obvious mechanism through 
which the budding entrepre- 
neur can better utilize his rec- 
ognized production skills, the 
pact gives Volcano a greater 
foothold in the R&B realm. \^3l- 
cano Entertainment acquired 
the alternative label Zoo 
Records last summer (Bill- 
board. Aug. 24, 1996). In ^ril, 

Volcano will release an album by hip-hop artist Akinyele, 
following up the set released on Zoo last year. 

New Yor^-based Volcano has a roster of eight acts, 
including modern rock acts such as Tool and Matthew 
Sweet, and is distributed through BMG. 

Saj-s Czinger, "I wante<i to work with Gerald because I 
saw that he had all the tools necessary as a creati\'e entre- 
preneur in terms of songwriting, real maturity, solid rela- 
tionships. We hope to provide Gerald with the right kind 
of platform for him to succeed." 

Initially, the plan is to build a staff that will haw some 
orerlapping. Former Loud marketing VP Brett Wright 
has come aboard as GM/marketing heatl — initially for both 
Global Soul and Volcano. "With Brett on board, we'll even- 
tually move more into the realm of hip-hop," says Czinger. 

The pairing of Levert and Czinger, both recognized 
authorities within their re.siK;ctivc mu.sical realm.s, fouki 
generate a special synergj' that may well be the impetus 
for other such deals — given R&B's growing movement 
toward more diverse sounds. 

Pioneer presenters: Arista soul star Aretha 
Franklin has been tapt)ed to host the 1997 Pioneer Awanis. 
Sponsored by the Rhythm & Blues Foundation, the eighth 
annual awards dinner will held Feb. 27 at the New York 
Hilton. The Pioneer Awards recognize the achievements of 
early R&B and blues pioneers and pro\'ide emergency and 
financial assistance to those veteran artists in need. 
This yesr's show boasts the appearance of .wunger faces 




by J. R. Reynolds 



as presenters. This will be a welcome sight, given the 
show's historic nature. Among the new-jack presenters this 
>'ear are Montell Jordan, BLACKstreet, Tony Rich, and 
TLC's T-Boz. 

It's hoped that younger celebrity participation will in 
turn lead to greater label participation on the part of black 
executi\'es. 

Other presenters scheduled include former Pioneer 
Award recipients such as R&B Fbundation chairman Jerry 
Butler, Eddie Floyd, Harvey Fuqua, Mable Jckui, Boed- 
er T. Jones, and Mavis Staples. 

Rounding out the list of presenters are Ray Benson, 
James M'Tume, Narada Michael Waldcn, Cassandra 
Wilson, Billy Vera, Little Steven, and Fred Schneider 
oftheB-52's. 

Providing the entertainment 
for what promises to be a spe- 
cial evening is an all-star band 
led by Maceo Parker featuring 
Fred Wesley, James Gadson, 
Ry Cooder, Steve Cropper, 
Ron Tooley, Lenny Picket, 
Hammiett Bluiett, Rodney 
Jones, Gordon Edwards, and 
Will Boulware. 

If you're going to the Gram- 
mys this year, you should stick 
around for the Pioneer A^^'a^d8 
the following erening. Not only does it offer a down-home 
fun ewning, it's also a taste of history- — somethir^ we need 
to pay greater attention to these d&ys. 

AnOTH ER one BITES TH E DUST: During the overall 
paring of its staff (Billboard, Feb. 1), GRP scrapped its 
urban music department dropping along with it CiRP pro- 
motion VP Doug Wilkins, who was with the company more 
than six j'ears, and his staff of four. 

The CORRECT CHOICE: Los Angeles-based Correct 
Records Ls unfokiing an instrumental-only hip-hop series 
that features albums and EPs taken from previously 
released Correct projects. The first release is an EP that 
features seven tracks mined from Correct act Grav's 
"Down To Earth" set It hits stores Feb U. 

On the same date, Correct will release the self-titled 
debut by George Nooks. "Come To Me," the artist's next 
single, Ls a remake of the Patti Austin/James Ingram 1982 
top 10 R&B hit 

In OTHER NEWS: Chicago-based R&B/rap Diamond 
Reconls, run by forrper H.W^. rapper Kim "Bab^^ri" 
Wash, has inked a pressing and distribution deal throu^ 
B>pular Records, which has a distribution agreement with 
BMG's Critique Records . . . Nineteen-year industry veter- 
an Greg Peck has parted with 12-year sales and marketing 
wteran Andy ^Vnderson U) form Fixk & Anderson — a mar- 
keting and promotion shop that specializes in R&B music. 
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1 
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MAKAVEU A' the DON KlUUMINATI: THE 7 DAY THEORY 
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3 
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ONE IN A MIUION 


2 


3 


1 


- 
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SOUNDTRACK buzz tone 50635VPRI0ftirr nO «V16.98) 
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10 


13 


10 


DRU HILL isiAW5?'(>i)6 110 55^;-. le BB 


ORU HILL 


5 






7 


21 


BLACKSTREETA INTERSCOPE90071'(10 98/16 98) 


ANOTHER LEVEL 


1 


7 


g 


6 


32 


TONI BRAXTON A* LAFACE 2602aARISTA (I0,9a'16 98I 


SECRETS 


1 


1 


7 


5 


7 


REDMAN PEF JAM 533470-,'MERCURy (10 96 E(V16-M| 


MUDDY WATERS 


1 


1 


5 


4 


9 


SOUNDTRACK A' A^tiSTA \m\ Il0 9a'i6.9fl) 


THE PREACHER'S WIFE 


1 


m 


g 


8 


12 


LIL' KIM • UNDW/BIG 92733*/AGll0 9a'I6gS) 


HARD CORE 
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9 


11 


SOUNDTRACK A' WARNER SUNSET/ATLANTIC 82961/AG 11 1.98/17.98) 


SPACE JAM 
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36 


3 


PEGGY SCOTT-ADAMS m-:s bjtch iM3,M.Af?c. ciKASiic;y^'it ■jHjQ 


B HElPVOURSaF 


12 


13 


12 


10 


10 


TONY TONI TONE* MERCURY 53«W (lO 98 ECi'ie 99) 


HOUSE OF MUSIC 


10 


14 


13 


jl 


31 


KEITH SWEAT A* EUKTRA 6I707','EES IIO 9&16 9B) 


KEITH SWEAT 




IS 


14 


14 


13 


BABYFACEA EPIC 67293* (10 98 ECVI6 9BI 


THE DAY 


4 


16 


IS 


12 


12 


SNOOP DOGGY DOGG death row 9003B'/1NTERSCOPE (10 Wl6.9e) 


THA DOGGFATHER 


1 


OD 


19 


23 


12 


TELA SUAVE HOUSE 15S3;iTtELAT(Vmr (10.gfl/15.9S) 


PIECE Of MIND 


17 


18 


16 


15 


20 


NEW EDITION A MCA 114B0' (10 96/16.98) 


' HOME AGAIN 


1 




20 


22 


43 


MAXWELL • COLUMBIA 66434 [to 9B Ea'I6 98) ■ MAXWELL'S URBAN HANG SUITE 


8 


20 


18 


16 


14 


WESTSIDE CONNECTION A LENCH MOB 505e3-*THK«ITY [10.98/16 981 BOW DOWN 


1 


a 


22 


20 


16 


GINUWINE • S50 MUSIC 67fiS^PlC (10 98 E<^16 98) SB GINUWINE.. THE BACHELOR 


20 


22 


21 


17 
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DEATH ROW GREATEST HITS 


15 
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27 


29 


37 


THE ISLEY BROTHERS A t neck 5242U.'ismNO (10 98/16-98) 


MISSION TO PLEASE 


2 


24 


23 


21 


17 


LUTHER VANOROSS A IV 67553*/EPIC 110.38 Ea'16.98) 


YOUR SECRET LOVE 


2 


CB) 


28 


37 


40 


KIRK FRANKLIN AND THE FAMILY • 

GOS-'"'"' CENTRIC 


WHATCHA LOOKIN' 4 


3 


20 


26 


25 


16 


JOHNNY GILL • mJOm 530646 dO 9«/16.98) LET'S GET THE MOOO RIGHT 


7 


it 


25 


19 


18 


SOUNDTRACK A EASTWEST 61951'/EEC(11 9&'17.9B) 


SET IT OFF 


3 




24 


18 


10 


MOBB DEEP LOUD66992'fRCA(10.9»I6-98l 


HEa ON EARTH 


1 




35 


38 


2] 


DO OR DIE • RAP A LOT/NOO TRYBE 4205BAnRGIN (10.96^15.96) 


PICTURE THIS 


3 




31 


33 


51 


2PAC A' DEATH Hu,V '.iLI'L.LJf'L j-.- ILL^ND ilf «474 


ALL EYEZ ON ME 


1 


31 


. 30 


28 


12 


MO THUGS A MO THUGS lS61*ftELATrVim]0.9ft'16.98l 


FAMILY SCRIPTURES 


C 




39 


49 


16 


702 B(V 10 530738*yMOTOWN (8.98/16.96) ■ 


NO DOUBT 


32 


M 


29 






KEITH MURRAY jive 41595* (10.96/16.98) 


enIgma 


6 


34 


33 


35 


22 


1 12 • BAD BOY 73009/ARISrA (10.90(15.98} 
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5 


35 


32 


31 


13 


E-40 • SICK WIO* IT 41591/JIVE ( H 9&16 961 


THA HALL OF GAME 


2 


3t 


3S 


34 


17 


KENNY 6 A' ARtSTA 18935 (10^9V16.98) 


THE MOMENT 


9 


17 


34 


26 


13 


GHOSTFACE KILLAH • RAZOR SHARfVEPIC STREET 6r729*/EP1C (10,98 E(yt6.9e] IRONMAN 


1 


38 


40 


40 


9 


B-LEGIT SICK WIO' rT41593/JIVE (10,96/15.96) 


THE HEMP MUSEUM 


15 


39 


37 


32 


10 


•f- NPG S49B2/EMI (22 9a(34.9e) 


EMANCIPATION 


6 




47 


43 
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ANN NESBY perspective MW?,'MM !10 98,' 14 98)01 


I'M HERE FOR YOU 


27 


41 


42 


50 


13 


DA BRAT • SO SO DEF 67ei3*/C0UJMBIA (10.96 ECVie.98) 


ANUTHATANTRUM 


5 


42 


41 


45 


18 


THE ROOTS DGC 24972'/GEFFEN (10 9&l6,9e) 


ILLADELPH HALFLIFE 


4 


43 


48 


48 


18 


MINT CONDITION perspective B4902a(A&M 110 96/14.98) 


DEFINITION OF A BAND 


13 


44 


36 


30 


9 


"Jil^nS^J^^^^i , 10 K. °^ ™esents... the aftermath 


3 


45 


43 


44 


13 


A2 YET tAFAC£2«>34/A«fSTA(10.9VIS.9ei 


AZYET 


18 




45 


39 


10 


FLESH N-BONE THUGS TRUES HUMBLV UNITED GATHERIN' SOULS 

MO iHUiii'JLl JAM i.^ii^-'MiRGur, 1 1 9h i 1^ a^: 


8 


47 


46 


46 


12 


RICHIE RICH OAKIAK} WIS tlSlCVDEF JAM M3i71.,UERCURY 110 96 E<VlS-98] 


SEASONED VETERAN 


11 



48 


49 


41 


12 


LL COOL J • DEF JAM S34125*/MERCURr (11.98 Eal 7.98) 


ALL WrORLD 


21 


49 


44 


42 


17 


CURTIS MAVFIELO WARNER BROS. iH) 9a iii gaj 


NEW WORLD ORDER 


24 
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55 


53 


35 


LOST BOVZ • UNIVERSAL S3010* (10 9»15.98> 


LEGAL DRUG MONEY 


1 


SI 


51 


52 


24 


AKINYELE 200 3 ll fl2*A«LCAN0 (6 9»9.9e) ■ PUT IT IN YOUR MOOTH (EP) 


18 


(52) 


57 


66 
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SWEETBACK epic 6749? (to.98 EC;'1G.98) ■ 


SWEETBACK 


52 


53 


SO 


51 


13 


ALFONZO HUNTER DEF squad 52S27/EM1 (10.9a/15.98)H 


BLACKA OA BERRY 


46 


54 


54 


54 
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RE™^4SrNER ER(K (10 9»16,981 ^"'N ""^"^ 


yi 
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55 


53 


47 
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OUTKASTA LAFACE 26029'/ARISTA do 98/16.96) 


ATUENS 


1 


056) 


60 


55 


10 


SHAQUILLE O'NEAL TW.CMyraAUMA 900B7*;1NTERSOOPC (10.9&16.98} 


YOU CANT STOP THE REIGO 


21 


57 


56 


61 


90 


2MC A WTEIISC0PES06O9-/PRIORtTY (10.98/16.98) 


ME AGAINST THE VKIRLD 


1 


51 


52 


56 


33 


JOHNNIE TAYLOft mauiiCO 7480 (9.9e/is.98) 


GOODLOVEI 


15 


(59) 


67 


60 


7 


BIG NOYD TOMMY BOY 1156- (8.9ftI1.98) 


EPISODES OF A HUSTLA 


59 


60 


58 


59 


31 


NAS A' COLUMBIA 67015* 110 98 E(V1G.98) 


IT WAS WRITTEN 


1 


(61) 


65 


57 


80 


BONE THUGS-N'HARMONY A' buthi£SS5M9'/RELATIviT¥(10,9&'I5 98) E. 1999 ETERNAL 


1 


62 


59 


tj 


18 


THE DAYTON FAMILY RELATIVITY 1M4 110.98/l&.9ei 


F.B.I. 


7 


63 


64 


71 


11 


ERIC BENET WARNERBROS.46270(10-9&15-98)B 


TRUE TO MYSELF 


(3 


(64) 


77 


78 


65 


VARIOUS ARTISTS A TOMMY MY 1137 (10 9&15.96) 


JOCK JAMS VOL 1 


33 


65 


68 


75 


33 


KENNY LATTiMORE Columbia 67izs (1o.98 E<vi6.9ei ■ 


KENNY LAniMORE 


31 


(M) 


71 


65 


SO 


FUGEES A' RUFFHOUSE 67U7*/C0UJMBiA (10 98 E(yi6.9a> 


THE SCORE 


1 


(67; 


72 


69 


34 


VARIOUS ARTISTS • SOSOD£re7532*,COLUMUII0.9e£ai6.98} 


SOSOOEFBASSAU..STARS 


9 


66 


63 


62 


34 


DONELL JONES LAFACE 2&025*/ARtSTA(10,9&15.9B)B 


MY HEART 


30 


69 


61 


64 


63 


R. KELLYA'J[VE41579* (10.98/16.98) . 


R. KELLY 


1 


70 


66 


67 


14 


ORIGINOO GUNN CLAPPAZ DUCK DOWN 5D577*/PRKIRiTY (10.98/16.96) DA STORM 


10 


71 


73 


70 


69 


MARIAH CAREY A" Columbia 66700(10,98 EQ'i6.98) 


DAYDREAM 


1 




81 


87 


30 


CRUCIAL CONFLICT • PALLAS 530Q6*r-UKIVCRSAL (10.9a'15.9B) 


THE FINAL TIC 


5 


73 


62 


58 


9 


FUGEES RUFFHOUSE 67904*AXUJMBIA (7.9S Etf 1 1 98) 


BOOTLEG VERSKWS 


50 


(Ti) 


80 


91 


40 


SWVA RCA 66487* (10.9&16.98) 


NEW BEGINNING 


3 




78 


74 


31 


JAY-Z • FRtE^tTOCAFElLA 50W2*/PRIORITV (10.9»15,98) 


REASONABLE DOUBT 


3 




83 




2 


FREAK NASTY COrJTROVERSEE... THAT'S UFE.. 
HARD HOOEVPOWER 2IU/TRIA0 (10-3EV15.9S} 


AND THATS THE WAY IT IS 


76 


77 


74 


88 


31 


QUAD CITY DJ'S • QUUKASOUNOftG BEAT S2905VAG (IO.9Sn6.9ei 


GET ON UP AND DANCE 


23 


(78; 


86 


93 


35 


MASTER P • NO UMIT 53978'i'PRiORiTY iiosaaesB) 


ICE CREAM MAN 


3 


(79) 


91 




21 


MONTELL JORDAN DEF jam 533191 -MRCUfiv (10.96 10l\f>m 


MORE.. 


17 


(80) 


89 


73 


30 


DJ KOOLCLR^AMERICAN4310;.'ArARNER8R0S ll096't59e>H 


LET ME CLEAR MY THROAT 


21 


81 


76 


82 


19 


MC LYTE EASTW£ST617ei*/EEG(lD.9eb'16.96l 


BAD AS 1 WANNA B 


11 


62 


85 


81 


76 


AL GREEN THE RIGHT STUFF 30eoaCAPlIOL tlO.Sftl&M) 


GREATEST HITS 


34 


13 


69 


79 


25 


UGK jrVE41SS6<]09&15.98) 


RIOIN' DIRTY 


2 


84 


75 


77 


35 


MONIFAH UPTOWN 53004'AJNIVERSAL (1D.9&15.98) 


MOODS. MOMENTS 


4 


dD 


93 


84 


8 


PATTI LABELLE MCA 11567 I10.9a'16.d8] 


GREATEST HITS 


58 


16 


84 


72 


16 


KANE & ABEL no limit 50634 '/PRIORirr 16.98/9.98) ■ 


THE > SINS 


29 


67 


79 


86 


8 


y*''/^Nc??J™V?251(VVIRCiN . : : >a ; ANNIVERSARY - RAP-A-LOT RECOflOS 


48 


66 


87 


76 


16 


JERU THE DAMAJA paydayaonoon i24ii9'/isuV4D(io.9aa7.9e) 


WRATH OF THE MATH 


3 




99 




73 


MONICAA ROWDY 37006-/ARISTA (10.98(15.96) 


MISS THANG 


7 


90 


82 


95 


5 


MAC DRE ROMP 1049 1 ^ '1ft U 98) MAC ORE PRESENTS THE ROMPAUTION 


82 


91 


70 


68 


15 


XZIBIT LOUD 66816*/RCA (10.96(15.96) 


AT THE SPEED OF UFE 


22 


92 


95 


98 


19 


SILKK NO LIMIT 50591*/PRIORITY(10.9&16.981 


THE SHOCKER 


6 


63 


88 




15 


GROVER WASHINGTON, JR. COLUMBIA 57505 (10.96 BVI6.961 


SOULFUL STRUT 


45 


(M) 


RE-Eimn 


73 


D'ANGELO A EMI 32629(10.9a'15.98) 


BROWN SUGAR 


4 


95 


98 


- 


4 


VARIOUS ARTISTS UDU0 6742a'RCA(10.9Bn6.9S] 


ALL THAT: THE ALBUM 


77 


(M) 


RE-ENTm 


12 


™ J.Tl^'^'!^ .! «, PARTY TO GO - VOLUME .0 


50 


(97) 


RE-Eimrr 


43 


THE TONY RICH PROJECTA LAFAC£26022/AR)STA(10-W15.98 


VniRDS 


18 


96 


100 


90 


61 


SOUNDTRACK A' ARISTA 18796 (10.9^16-38) 


WAITING TO EXHALE 
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1ST BLACK EXECUTIVES PERSEVERED 

(Continued from precedifig page) 



port at the label's highest level, other 
executives were more skeptical, and 
waited for him to prove that he could 
make the transition from staff attorney 
to a line management post There were 
also instances of overt racism. For 
instance, he says he once received an 
anonymous hotel room phone call dur- 
ing a sales conference from a person 
who said, "We don't want no niggers 
working at our company." 

Although he began with a small staff 
and budget, Arnold experienced good 
fortune right off the bat Capitol acts 
that Arnold was responsible for break- 



ing include T^vares, which had 10 top 
10 R&B singles through the 70s, includ- 
ing "She's Gone," "It Only Takes A 
Minute," and "Whodunit," which were 
No. 1 hits. Arnold also broke the 
SyK-ers, who had a No. 1 R&B and pop 
hit with "Boogie Fever" in 1975. The 
same year, the label broke vocalist 
Natalie Cole, who debuted with three 
consecutive No. 1 R&B hits— "This Will 
Be," "Inseparable," and "Sophisticated 
Lady (She's A Different Lady)" — 
before following up in 1977 with "I've 
Got Love On My Mind," which was a 
No. 1 R&B hit for five weeks. 



Logan H. Westbroc^, vfho became 
CBS director of special markets in 
1971, was charged with assembling the 
label's first national black music mar- 
keting department, 

Says Westbrooks, "At the time, there 
were no national black figures fat the 
minors], except for promotional people. 
It was my job to put together a local, 
regional, and national [marketing and 
promotion 1 team; I was responsible for 
everything except A&R." 

That year, CBS commissioned a fea- 
sibility study irom Harvard Uni\'ersity 
that led to the 1974 creation of its Wack 



music department 

As with Capitol's Menon, who backed 
Arnold, Westbrooks says he received 
complete support from then-CBS exec- 
uti\'es Clive I)avis and Bruce Lundvall. 
"Every move that I made, they were 
behind me," he says. "So I was able to 
move very boldly regardless of the 
more skeptical internal environment" 
Westbrooks says. 

Although he cites no overt racism 
during his j-ears at CBS, he recalls sub- 
tle, less definable occurrences of dis- 
crimination. "It came in the form of 
small, nondescript things that all black 



people are familiar with,*" he says. 

Westbrooks, who now works as a 
Bronx business consultant, says it was 
interesting to observe the initial resent- 
ment of his new position on the part of 
white executives as he attended region- 
al meetings across the country. He says 
many executives felt there was no need 
for the department; others offered icy 
stares of (^sapprovai. "But all that went 
out the window as my records started 
taking off sales wise," he says. 

During his watch at CBS, West- 
brooks was responsible for marketing 
(Continued on page 21) 
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Badu DOES IT: Blending a unique mixture of jazz vocals with a hip-hop 
melody, "On & On" (Kedar/Uniwrsal), the debut single from Erykah Badu, 
glides to the top of Hot R&B Singles, becoming Universal's first No. 1 sin* 
gle (see AirWaves, imge 72). Badu picked up another 11 stations, bringing 
the number of monitored stations spinning the song to 90. The rise de]i\'ers 
an audience of more than 38 million, moving "On & On" 5-2 on Hot R&B 
Airplay. On Hot R&B Singles Sales, the song climbs 3-2, with a 17% unit 
increase at core stores. "The label's primary focus was on the nine inde- 
pendent retail coalitions around the country," says Univ'ersal VP of sales 
Marc Offenbach. "We also blanketed retail with announcement banners 
tagging the street date of both the single and the album 'Baduism,' which 
streets Feb. 11." 

Huffing and puffing: For the second consecutive week, "Can't 
Nobody Hold Me Down" (Bad Boy/ArisU) by Puff Daddy Featuring Masc 
tops the Hot R&B Singles Sales chart. A unit increase of more than 32''^ 
solidifies the duo's stronghold on top of that list, while launching the track 

6- 2 on Hot R&B Singles. "The single has been doing great here, and I've 
sold out .several times." says Lorraine Murphy, president of New York's 
Metropolitan Independent Retailers Assn. More than 77% of the single's 
chart points stem from retail. At radio, the song gets picked up by five addi- 
tional monitored stations, bringing the total to 68. Itruses29-2non Hot R&B 
Airplay. The duo also holds down its second week atop Hot Rap Singles and 
gets the nod for Greatest Gainer. 

Bed BUDDIES: "In My Bed" by Dru Hill continues to makes leaps and 
bounds on Hot R&B Singles. This week is no exception, as it escalates 5-3 
on that chart, just a hair awa.v from No. 2. With play increasing at R&B 
adult stations, it might owrtake "Can't Nobody Hold Me Down" next week. 
Dru Hill's audience impressions now top the 34 million mark. The song moves 

7- 4 on Hot R&B Airplay, with 83 stations spinning it. The band's self-titled 
album jumps 10-5 on Top R&B Albums and captures Pacesetter honors. 
Dru Hill recently completed taping the Ricki Lake show, which will air 
Monday (3), and will participate in the NBAs "Stay In School Jam." which 
will be televised March 31. 

DeF JAMS: "What's On Tonight" (Def Jam/Mercury) by Montell Jordan 
is the recipient of the Greatest Gainer/Airplay trophy, hopping 60-51 on Hot 
R&B Singles. The track tops 6 million audience impressions, with nine new 
stations coming on board for the tracking period that ended Jan. 28. Jor- 
dan's album "More . . benefits from the added exposure, rebounding 91- 
79 on Top R&B Albums. 

Redman's "Whateva Man" (Def Jam/Mercury) jumps 56-52 on Hot R&B 
Singles after picking up another 14 monitored stations. Airplay constitutes 
70% of Redman's total chart points. 

We are FAMILY: QTs "My Baby Mama" (Rowdy/Arista) ranks at No. 
61 on Hot R&B Singles and No. 45 on Hot R&B Singles Sales. What could 
be a better response than "My Baby Daddy" (Tony Mercedes/LaFace/ 
Arista) by B-Rock & Bizz, which coincidentally will be the first single from 
Tony Mercedes' new Arista-distributed imprint. 
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CAPITOL'S SPEARHEAD 

(Co7itinued from page 1) 

Says Staub, "I think, for the most 
part, we're going to fillet Spearhead 
out to the people who bought the last 
album — mainly that developing, emerg- 
ing hip-hop/mainstream-crossover 
crowd — then also develop the street 
market, which, unfortunately, we never 
did in the past." 

"Home" sold 97,000 units, according 
to SoundScan, and included "Hole In 
The Bucket," a tune about homeless- 
ness that helped giw Spearhead a high- 
er national profile when its video 
became an MTV buzz clip. 

Group leader Michael Franti formetl 
Spearhead after performing in the 
noisy, post^industrial junkyanl band the 
Beatnigs and with DisiMsable Heroes 
Of Hiphoprisy, a band whose politically 
minded lyrics were as unwieldy as its 
name. The new group was formed, sa>'s 
Franti, because he grew "tired of broth- 
ers going, 'Michael, I'm down with what 
j-ou're saying, but that mine . . ."' 

Spearhea(l was signed to Capitol by 
senior VP of A&R (US.) Kim Buie. 

Shortly after disbanding the Dispa^- 
ables, a crew he shared with Ron Tse. 
Franti traveled to Philadelphia and 
began recording tracks with mixmas- 
ter Joe "The Butcher" Nicolo. Ha\ing 
been drawn since his youth to the pas- 
sionate eloquence of such black-jwpand 
soul .stylists as Stevie Wonder, Bob 
Marley, Sly Stone, and Marvin Gayc, 
Franti started tracking songs that 
more closely resembled the tuneful 
thumpers he had jammed to during his 
youth. "Home" soon followed. 

Since the release of that debut set, 
the personnel in Spearhead, which is 
managed by T>' Braswell, haw changed 
slightly. The current lineup includes 
vocalist Trinna Simmons, Rasta 
chanter Ras I Zulu, guitarist David 
James, Carl Young (whose has switched 
his instrument from bass to key- 
boards), and new vocalist Oneida 
James. Drummer Oliver Charles has 
rheumatic fewr and can't tour, so the 
band is seeking a replacement 

"Chocolate Supa Highway," which 
Franti says was named in recognition 
of black people's long oral tradition, 
combines socially conscious lyrics with 
a judicious blend of chewy grooves. 

The album was the first project 
recorded in Franti's recently complet- 
ed home recording studio, which he has 
dubbed Blak Militia. He produced the 
set with band member Young, and it 
was mixed primarily by Prince Charies 
Alexander, who in the past has twirled 
knobs for Bad Boy Entertainment's the 
Notorious B.I.G. and Total. The set fea- 
tures performances by Stephen Mar- 
ley, Joan Osborne, the South African 
rap group Prophets Of Da City, and 
members of Zap Mama. 

The first single, "Why Oh Why," 
shipped to clubs and mix shows Nov. 30, 
followed by a vinyl version at college 
radio. The song has benefited at radio 
from a remix by De La Soul. 

Tim Unsell, the singles buyer at New 
York's Tirgin Megastore, says Spear- 
head's last album "performed well for 
us, but we had to move it around a bit 
first It started out in pop and it ended 
up in rap." 

While cautiously optimistic about the 
new album, he says sales of the debut 
single, released commercially Dec. 10, 
hare been slow. 

Initially, Capitol's promotion and 
marketing efforts for the album have 
been tainting Uack R&B &ns. To lead 
the charge, Capitol (which eliminated 



its black music division in 1995) hired 
independent urban music promotion 
and marketing consultants Greg Peck 
and Andy Anderson. 

"Our [responsibility], most impor- 
tantly, was to organize a team to make 
sure that we get this project into the ' 
hands of the black community on the 
consumer level, on the college-radio 
level, and on the mix-show lerel," saj-s 
Pfeck, "and to create awareness of the 
group and its leader, Michael Franti." 

Ted Thornton, a mix-show DJ at 
KMJM (Magic 108) St. Louis, says he 
has never before supported a Spear- 
head record because the band "was 
focu.sing on the wrong crowd." Howev- 
er, in the past month he has been play- 
ing the remixed version of "Why Oh 
Why." The reason, he ^ays, is that the 
tune "has an intro you could mix in and 
fal.sol a break." The tune is No. M on 
his station's mix-show playlist chart 

"We're trying to mass -infiltrate the 
black community, and we're first focus- 
ing on everything from radio, the 
streets, clubs, high schools, the NBA . . . 
the whole nine," Peck says. 

To begin building familiarity, Capi- 
tol distributed cassettes of "Why Oh 
Why" — which is about talented bas- 
ketball players who succumb to the 
allure of the street** — at Spearhead's 
dates on the Smokin' (Jrooves summer 
tour with the Fugees, during music 
industry showcases, and on the street 
Promotion representatives have dis- 
tributed cassettes throughout African- 
American communities in such major 
cities as New York, Atlanta, and San 
Francisco. While doing so, they have 
also conducted research. 

"What we found, primarily, was that 
the average kid in the 'hood does not 
know who [Franti] is," Peck saj's, "and 
the fact is, he's a black guy who has a 
very positive black message." 

Capitol also sent a package of cas- 
settes and videos to National Basket- 



ball Assn. teams and gare away addi- 
tional audiotapes at high school, college, 
and professional basketball games. 

To warm up the alternative market- 
place for the album. Spearhead con- 
tributed to an "Elect To Rock" compi- 
lation, which the Musicland chain 
distributed in October, and played the 
Chocolate Avalanche tour Dec. 6-15, 
which touched down in such Colorado 
resort towns as Vail, Crested Butte, 
and Steamboat Springs. 

The central date on the latter trek 
was a gig at Transworld Publications* 
annual convention in Vail. Subscribers 
to Transworld's snowboarding maga- 
zines receivxnd a "(^^hocolate Supa High- 
way" sampler this month. 

"I think that snowboartling culture 
is developing as a true culture," says 
Staub, "and those kids are real pas- 
sionate, with a real independent kind of 
philosophy— just like Michael Franti." 

Piggj'backing on the rarious promo- 
tion and marketing campaigns, Capitol 
released a videoclip of "WTiy Oh Why" 
at the end of November It is now airing 
on 70 local outlets and has been picked 
up by the Box. MT\; and BET 

Sa>'s Linda Ingrisano, Capitol's VP 
of visual marketing, "It was very 
important to present this clip to BET 
first, simply because the song is more 
rooted in [hip-hop] than any of 
Michael's other records." 

Stephen Hill, director of music at 
MTV Networks, which ha& played the 
clip once a week since Jan. 16, has 
already heard "Chocolate Supa High- 
way" in its entirety. "Spearhead is obvi- 
ously a band that has grown and devel- 
ojied since 'Home.' " he saj-a. "We think 
it's a verj' cool [collection]." 

Spearhead's next single will be "U 
Can't Sing R Song," on which Franti 
sings lead vocals for the first time. 
According to Peck, this song will be tar- 
geted more toward mainstream outlets 
Uian its predecessor. 



AUSSIE ARTISTS RALLY 

(Continued from fxuje li) 

Paul McCartney and Stevie Wonder's 
"Ebony And Ivory" by high-profile 
ABC-TV presenter Indira Naidoo (a 
South African of Indian ancestry) and 
Triple J radio announcer Helen Razer 
The single is being issued this month 
through EMI Music Distribution, along 
with a video shot in a fish-and-chip 
shop. 

Airtime is guaranteed by the Triple 
J anS the Triple M networks. Binks, 
meanwhile, is planning an album fea- 
turing other Australian acts, as well as 
a TV documentary on the benefits of 
cultural mixes. 

Concert! celebrating Australia Day 
(Jan. 26) also became anthems for mul- 
ticulturalism. The largest at Sj-dney's 
Darling Harbour before an audience of 
250,000 and televised nationally by the 
Se\'en Network, included sets from acts 
that arc multiracial (hip-hoj^rs CDB 
and gospel ensemble Cafe At the Gates 
Of Salvation) or composed of Australian 
immigrants (Black Sorrows, Jenny 
Morris). 

Richard Clapton, who performed 
two incisive commentary songs, "The 
Lucky Country" and "Best Years Of 
Our Life," says, "There's so much di\a- 
siveness at the moment that Aus- 
tralians are freaked out. This Austraha 
Day is more pertinent than ever Given 
the circumstances of the last six to nine 



months, I'm very glad to be doing this." 

Yothu Yindi played shows in three 
states on Australia Day: in Perth; at 
Sydney's annual Aboriginal celebration 
"Survival '97": and at Melbourne's 
30,000-capacity Mj'er Music Bowl, with 
Wendy Matthews and guitarist Nathan 
Ca\'alerl 

Singer Mandawuy Yunupingu, 
awarded "Australian Of The Year" hon- 
ors in 1993, urged Australians to "cele- 
brate our cultural diversity. We take 
pride in the hand of compassion reach- 
ing out to those in distress; we honor 
the maxim of a fair go for all. It's those 
^'alues that make this a great countrj'." 
Significantly, Yothu Yindi had played 
three days before at the Tunarama Fes- 
tival in Port Lincoln, South Australia. 
That city's mayor recently described 
children of mixed marriages as "mon- 
grels." 

The 65,000 expected to attend Wom- 
adelaide, the local rersion of the U.K.'8 
multicultural festival WOMAD, have 
been asked to wear orange ribbons as a 
symbol for racial tolerance. Womade- 
laide will be held over three days in 
Adelaide, begi/ining Feb. 28. 

The bill includes Midnight Oil, Paul 
Kelly. Aborigine and Torres Strait 
Islander artists Christine Anu and Kev 
Carmody, and acts from more than 20* 
countries. 
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Rapper Should Be Spared Sermons 



LiL' KIM's nasty as she wants to be, 
and the lyrics on her best-selling 
Undeas/Big Beat/Atlantic album, 
"Hardcore," are freaky fun. Wonder- 
ful stuff. 

But the petite poet and lieutenant 
from the Junior M.A.F.I.A. rhyme 
family — formed by the Notorious 
B.I.G. — has been the subject of much 
criticism lately. Most of it is directed at 
her bcautiful-but-deadly, sex-kitten 
persona and the straight-up-let's-ya- 
know ghetto flow she kicks so well. 

People have been asking, "What is 
Kim doing for black u'omanhood?," like 
it's her responsibility to be the mack- 
dira who saves the 
world. They re- 
fuse to accept her 
directness and'lib- 
ertinism as em- 
powering or even 
entertaining. 

Sex talk has 
been a part of 
UL'KiM R&B from the 

beginning — don't 
the letters stand for raunch and back- 
beat? — and most people have always 
processed it as entertainment. Today, 
however, as in the past, there are pur- 
blind observers who point to such 
music as a threat to social N'alues. Kim's 
lyrical stance won't nourish young 
minds, but it also ain't the poison 
everyone paints it as. 

Young people's minds are like com- 
puter dLsks. and only when they come 
to pop culture's door unfilled and 
undisciplined can records corrupt 
them. Instead of debating Kim's 
lyrics — or that other distractiv-e non- 
issue, ebonies — folks should be direct- 





by Havelock Nelson 

ing their £nergies at sa\ing the black 
family, which ultimately determines 
what values one chooses to adopt and 
express. 

Indeed, I find the actions of Kim's 
parents much more vile and reprehen- 
sible than anything she says on her 
records. In the February cover story 
of the Source magazine, Kim recounts 
the drama she overcame in her child- 
hoofl. It includes being abandoned by 
her mom at the age of "8 or 9," moving 
in with her dad, and gettir^ kicked out 
of his home twice. In between there 
was the drama of abuse. 

So, instead of criticizing Kim, we 
ought to give her credit for being 
determined enough to overcome a dif- 
ficult past and shine on. It's like she 
says in the Source piece, "If you don't 
know where I're been, how could you 
know who I am?" 

The artist's current single is 
"Crush On You." which feature.'* Lit- 
tle Caesar, the bubbly, lispy, baby- 
faced MC from Junior M.A.F.I.A., 
putting the make on Queen Bee Kim. 
Un, who heads up Undeas, is i^ched- 
uled to shoot a video clip the week 
ending Saturday (8). 

1 , 2, 3: Out on the road with the Lost 
Boyz and Camp Lo, Foxy Brown was 



arrested in Raleigh, N.C., and accused 
of spitting on a manager and front- 
desk clerk at the hotel she was staying 
in. She was charged with two counts of 
simple assault. 

According to reports, the teen- 
queen rapper became verbally abusive 
and threatened the hotel employees 
after they told her they didn't have an 
iron . . . Deidre Roper, who is Salt>N- 
Pepa's DJ Spinderella. has opened a 
salon and day spa called She Things in 
Laurelton {Queens). N.Y. Actress Nia 
Long was tapped to host the shop's 
grand opening event Feb. 3, and 
celebrity guests such as Zhane, Terri 
& Monica, Lauryn Hill, and Monifah 
were scheduled to attend . . . 187 Fac 
is an act consisting of rappers Den 
Fenn and G-Nut. They've spent j'ears 
in training, and after touring and 
recording with their mentor. Spice 1, 
they're made their debut album, "Bub- 
ble Or Die," which drops in April on 
187 Proof Records/ Penally Record- 
ings. "Spice taught us so much about 
everything, from songwTiting to stage 
presence," says G-Nut. "But I guess 
the main thing he taught us was 
patience." 

The time and care the members of 
187 Fac put into their act shows on the 
record, which is a musically rich and 
lyrically mature. In "G's." one of the 
set's thoughtful tunes, the MCs are 
eager to m'ercome their gloomy ghetto 
surroundings. With their peppy, quick- 
tongued flow, they contemplate their 
futures without engaging in simplistic, 
nihilistic endangered-species talk. 
They seem to know where they're 
from, where they're going, and how 
exactly to navigate the journey. 
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a string of 1972 No. 1 R&B hits, such 
as "Back Slabbers" by the O'Jays, "If 
You Don't Know Me By Now" by 
Harold Melvin & the Blue Notes, and 
Billy Paul's "Me & Mrs. Jones," which 
was an U&B and pop No. 1 hit for four 
weeks and three weeks, respectively. 
The CBS-distributed songs were all 
released on Philadelphia International. 

Jim Tyrrell, who was marketing and 
sales senior VP for Epic Associated 
Labels around the same time, agrees 
that a certain climate of racism exist- 
ed around the industry, but he says he 
was able to utilize his diverse business 
background to extend bej-ond the realm 
of black music. "Many of the senior 
executives of the day who were satis- 
fied with your credentials gave you an 
opportunity to succeed," says Tyrrell. 

"One time, my boss Ron Alexenburg 
said he had a problem with the Tammy 
Wynette project that needed handling, 
so he sent me to Nashville," he sayR. 
"He had complete confidence." 

Like Westbrooks and Tyrrell, 
Arnold never used being black as an 
excuse for any barriers he encountered, 
according to Casey. Instead he 
employed it as a tool. "Here's a fresh 
out of college lawyer who came out to 
LA with only the shirt on his back and 
a pair of drawers — but swinging some 
really big balls," says Casey. 

Arnold says he recognized the awe- 
some responsibility of running Capitol's 
first black music department, and in 
turn, becoming one of the most power- 
ful black executives in music. "I knew 



my track record would be a reflection 
on [subsequent aspiring black execu- 
tives], and I didn't want to fail because 
I didn't want to inhibit other blacks," 
he says. 

Arnold eventually became one of the 
most respected executives in the music 
business, making his mark not just for 
Capitol Records, but also at Columbia, 
where he was the first executive to have 
profit participation on albums. At 
Arista, he was given responsibility to 
run the company's West Coast office 
and general market acts by label pres- 
ident Davis. 

Tyrrell says the development of a 



fruly independent black music industry 
will help round out the African-Amer- 
ican's role within the business sector 
"There needs to be greater effort on 
the part of today's younger generation 
to obtain key roles in ewrything from 
general marketing to manufacturing," 
he saj-s. 

"R&B, rap, and hip-hop services one- 
quarter of the American population. 
And with the world getting smaller, 
there needs to be more of a concerted 
effort to expand thi black music exec- 
utive's role within the world's music 
industry," 



ELEKTRA'SRAYJ 

(Continued from page 18) 

The initial "Let It Go" offering to 
retail is set for Feb. 18; the single will 
be backed with "Da>'s Of Our Lirez" by 
Bono ThugB-N-Harmony. A maxi-aingle 
featuring only remixes of "Let It Go" 
will go to stores March 11. 

The video was serviced to BET on 
Dec. 17 and to the Box at the beginning 
of the year. The clip is being serviced 
to MTV on Monday (3). 

Beginning March 30, the label plans 
to send the artist on an extensive pro- 
motional tour. "Unlike most tours, 
which center on an artist's first single, 
Ray J's will be focused more on the rest 
of the album, since the single will have 
been out for a while," saj's Jackson. 

The tour will visit 30 key markets 
and feature live performances at junior 



high schools, shopping malls, and other 
locations that attract the targeted 12- 
25 demographic. Stops will incorporate 
radio, retail, and press visits. 

"We want to capitalize on the exist- 
ing interest in R^ J and then extend 
that interest by presenting a body of 
work to listeners," says Nash. "Then 
well be able to come b^k to radio again 
Ifor subsequent singles] with addition- 
al demonstrated appeal." 

Jackson says the label enlisted sig- 
nificant support from the WEA di-^tri- 
bution branches at the onset of the mar- 
keting campaign in an effort to prepare 
markets for Ray J's arrival. "We want 
to drive the point home that Ray J is a 
talent within himself." 
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LLC, BMIffab Yum, BWt^Dwntown Sound, BMITPlaylhulg, 
BIAirToo 1n)e, BMI/La Coupde SM) HL 
47 lALWAnFEauKtSOfiDnOrSIMICHIMiME) 

CButr«iA«ioe.BI««if ' ~ " 

4 HEUEVEICWFirTni 

BWRMy.GMOWBM 
I IKUEVEINnUUBME/SONEaOirrBIIXCRnUN 
mm MB I (FmM IRE PREAOIEII'S WIFE) (Cnanes 
Kofneknan. BMI/MadM Bandier. BWJonattian Thrae. 
BlBljrar.B^ 



BMUjct.BW WJUW . ASCAP) HLYIBW 
15 ICANMIIllEirlETnll(Dllllinl.ASCIP/lMa 

WAASCAP/fiinllerl 

LTKNEWmrairiiaBi 
'/WBASCAK «BM 

EiiftTNiinmiDo 



aBoadi.ASCAP/Mast 
(Miun. ASCAP/WBASCAn Mm 
10 rVSRUINLOIIEIIftTNIinmiDOinHAffiTO 
mm (EML ASCAP/fMa 'yxie. ASCAP/EMI A|xil. 
BMI/XistKi CorMnJMI/M Snet luoM. 
BMW)nMDne.eM)Hl 
1 MM>ltII(BRMiilaca.eNli2iiiiiU,BMI7Slaceioo. 
BMWarnei'Tiiiiirtin. BWeai«»^J^ mm 

ASCAFWrvm-nim ASCAPiMA CI>a«YWt ASCAP) 
M nMlEBTanWWITNOinilllfMliaiSI^ 

ASCAP^^nafSllii. ASCAP) 
SO n'SAlLOMIOtAI'sSMASCAP/Ami. 

ASCAP/SataiKtii. ASCAP/RaamiD, ASCAP) (VBM 
ft irSAUIKinnraiATaain.BmMos.BMUiiitir. 

ASCAPjYffi. ASCAP/RDfaBit Cartir) WBM 

u ITS mat aan(Tnjs»Boiib. ASCAP) 

M lUSTWIMU PLEASE II (Clarlr'iTniaFunA 
BMI/KinKleat. ASCAPAorytiKla. BWUxIseyanne. 
BMlAlie Music Foree. BWMusic Ononhon 01 AiYierica. 
BMimn Pliix Is Ri^BMl/Aniari. A^APl WBM 

20 nocB ME OFF mFafmwsiioeiii now (Black 

Bd. ASCAP/Jotah. ASCAP/MlxA Pina. ASCAP/Zgmtia. 
ASCAP/Fiank Wily. ASCJW/Ness. MM Capone. 
ASCAP/Oieck Man ASCAP/Warner CfapveirASCAP) 

•0 UUfftOreanuedNoue.BfAlHrtcD.BML^ Star. ASCAP) 
Z3 USTNIOfT (FROM THE NUm PROFESSOR) (Eial. 

' BMl/Keaode. ASCAP) HL 
03 UAyiN'{nnaOinlsa.BMma),eM) 
» LC HE CLEAR MY 1HRQ«T0(oal,ASCAPA:iJ1. ASCAP) 
01 LETS RIDE (lleuaReti..eHlfl<t4a9<in,eM0 
57 LIVWG FOR THE cm OiH)«le.ASCAPi«a«aUI. ASCAP) 
WBM 

10 UMBOiiTicwiniiioMiwnmonvEscual 

(re^MOlamliM K eMCml^^ 

BMMimpim BBWt BMR 

ASCAP/lnwii. fiSCW/Hmm WatM. ASCAP) 
n UICHMIJUU(msiSmiPRita]ns.ASCAP/»iatMlM(, 

ASCAP/Mn Stnithers. ASCAP/Sony/AIV Tunes LLC. 

ASCAPAmBMOHL 
WJ THE HC(ZnTte.ASCAPyB0P.ASCAP/1)vrineed Funk. 

ASCAPJ 

33 MISSmG IDtt (FIKW SCT IT OFFXBary's Melodies. 
ASCAP/PotyGiam, ASCAPAkiiM. ASCAPAffl, ASCAP) 

M MMe TO LOVE (0)Tii<(one. SMlVVsnw Tameftsrw BW) 
WBM 

t» MUSIC MAXES ME HIGllnfiFani,ASCAPAMIA|}nl. 
ASCAP» 

CI MY BUT MAMA {Hat Sauce. ASCAP/Baww Tribe. ASCAPI 



NEVER LEAVE ME ALOW Wale Oos, BMI/Suse. 

.. 

inuRI 

ftV.eUMA,ASCRP/MBnoi«. 



ASCAP/AntisiLASCtf/W. ASCAP) . 
m ICVaiMSrmEWIITERtBalwnBRMhni, 

H.ASWA«i 



Recurrents are tKles whch Iwe appeared on Itw Hot R&S 
Singles chart for 20 nveehs and have dropped betow me iDp 50. 



ASCAPA , _ 

ASCAPyVfimw dumtf. PRSWB. ASCAP) WBM 
n HEW WORU) ORDS (MayMd. BMt/laBnan 

BMI/RainuffKio Thomas. ASCAP] 
M NOeOOTEUI(Palq0i]tfid.ASCAP/12&Undei. 

ASCAPJ 

9 NOeOOTOMhSvfeaLASCAP/VfB.ASOWE/A. 

ASCAP/ScoBsnila. BML/EMI BtodnMOd. BMH HUWBM 
U WIH«ITY<DonrlASCAP/Zi]r«a.ASCAP^Ch»nc9y 
BladL ASCAP/Snwbn' Sowds. ASCV/Ounnpen, 
A^/Sn, BMI/Sony/ATV Turns LLa ASCAFVW. 
ASCAP) WBU 

31 HOTHM' Bin THE CAVI HIT (FROM RHYME ft REASON] 

(Real N RuH, ASCAP/Sum. ASCAP/Enoii s. ASCAP/High 

PntSt,BM|/t»vi, BMirHl 
13 N0mE(UiidattS.BMW8TO-Taniedsrw.BM|/EMI 

M. BM/Dyntfone, eMVUnctiaopell. BMlJusbn Conibs. 

JQCAP/Anun, ASCAP) HLWBM 
52 ONLY LOVE (M s StiBe(.ASCV>/WamerCh«nel. 

ASCAP/Sdondra, ASCAP/Mmo. ASCAPAne 61e GMto 

Hot. ASCAP/Reumo, ASCAP) WBM 
31 ONLY YOU Uusta Combs. ASCtf/Di tori. 

ASCAP/Anian, ASCAP^Kam Wales, ASOP/Saiffldi From 

The Sni. ASCAPAorcrlude,BMI] \VttBU 
1 OHftOII(DiwiePm.ASCAP/IriiesO(Kedaf. 

ASCAPyGtK. ASCAP/McPtootor, ASCAP) HL 
It PONY (PatMh, ASCAP/Virma Beach. ASCM>/WB. 

ASCAP/Ttobtous, *SC/P) WBM 
a RETURN Of THE HACX<G£MA) 
» THE RHTME (Zomba. ASCAP/Mntic, ASCAP/trick Sermon, 

ASCAP/AmanmenL BM() MW 
€2 RUNHIir(Uiitord.ASCAP/teMDE2Sy,ASCAP/J(abri 

Combs , ASCAPyOi 1^, ASCAP) HL 
Tl SITTIH>ONTOPdFTiirwORUICSoSoDet,ASCAP/nR 

Aonl. ASCAP/Air Contnl. ASCAP/Jobete, ASCi^/Da BraL 

ilSCAP) HI 

90 SLOWUM(Wamer-Tanwrtinc.BMilnc.BMl/Solaf. 

BMt^Hl Star, BMI/Sony/ATV LLC, BMl^r. BMI/Mstet 
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Hot R&B Singles Sales. 

Compiled from a nabonal sut>-sample ctf POS (poi'' y ^-^if^J njuiptYi] u-y R&B retad stores which report number 
of units sotd to SoundScan, Inc. This data is used In the Hot R&B Sineles chart. 
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TITLE 

ARTIST llABtLT^OMOllON lABELI 
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LASTWtrF 


i 


TITLE 

ARTIST (lAfi€UF>fKHMOTION IA0CU 








* * NO. 1 * * 




3t 


35 


6 


YOU DONT HAVE TO LOVE ME 

MONlFAH . NivlHSALl 


D 


1 


3 


CAN'T NOBODY HOLD MC DOWN 

WJFCacofffig AOCDCPBJWilAI 2Mtttl 




39 


34 


18 


NODIGGErV 

BIACKSTREET (FEAT DA DKXINTCRSCOra 


3D 


3 


3 


ONION 

EFIYKAH BACU (KFDAf^NIVERSAU 




« 


39 


4 


irSAaABOUTU 

SWV(RCA) 


) 


2 


9 


1 BELIEVE 1 CAN FLY 

R KELLY IWAftMtn SUNSET/ATLANTK/JIVE) 




41 


41 


21 


BOW DOWN 

VYISTSIOC CCNf€CTBN (lEJOl W-BPRlMTTYl 


3) 


4 


6 


IN MY BED 

DRU Mill ' : i^'. ■ 




42 


36 


14 


STDEET DREAMS 

NAS ICOLUM&AI 


3D 


6 


11 


COLO ROCK A PARTY 

MC LTTC ILASTWEST.TEGI 




43 


40 


25 


MISSING YOU 

et-AVr. 1 (iFMCHI A CFMWHASmiST! 


6 


i 


7 


ieBjBittiTOu..aaiP)cii>eaa<... 

WHITNET HOUSIDM lARISTA) 




44 


37 


11 


ATLIEN&WHEELZ OF STilL 

ij: ■-./.'..I , .11 i'.'i ARISTA) 




11 


17 


NO TIME 

M-mKK FUFDVOriNSWGEAIKn/NnO 




4S 


44 


7 


MY BABY MAM* 

QT IROWDV/AHSTA) 


• 


7 


14 


DONT LH GO (LOVE) 

EN VOGUE lEASrWEST/tlGI 






56 


9 


IN YOUR WILDEST DREAMS 

TINA TURNER FEAT BARRY WHITE fWIflOIIO 


> 


8 


16 


UN-BREAK MV HEAKT 

10NI BRAXTON ■.- k.-J^WSIAj 




47 


45 


8 


SPACE JAM 

J., ri [1 i.-.,..,T*. 1 f^rrAnAhTD 




12 


2 


EVERYTIME 1 CLOSE MY EYES 

BABVTACE lEPICI 




13^ 


51 


35 


HOW 00 U WANT IT CAUFORMA LOVE 

,1 -,1. .. .... . . ■ .■ r.'.TirUBHH} 


11 


9 


6 


TEAKS 

THE ISLEY BROTHERS (T NECK/ISLANDI 




41 


49 


8 


FLYLIKEAHEAGU 

SEAL i;TI^VAftSfR sunset/atlantk:) 


12 


10 


19 


NOBODY 

HEITHSWEAIftAT AIKWCAGElIlDnRACECD 




M 


46 


2 


THEMC 

KRS^NIE IJ1VE> 


31) 


31 


12 


LET ME CLEAR MY THROAT 

D.' laR AMFftlCANWAHNER BROS.I 




SI 


43 


23 


oS^JWINE IS» MLSICEF^I 


03) 


IS 


10 


LUCHINI AKA (THIS IS IT7 

CAAIP LD lP<tonLE) 




92 


50 


32 


OOnSRw. TMSTAJ (RnFVAEDT.H)D TRTGE) 


OD 


IS 


10 


rrs YOUR BODY 

XrfMr GU FEAT neap TmUIMAH MORXm 




(S) 


58 


12 


NEVER MISS THE WATER 

a«»A»>W<^ hCSmrCKErajDffifCEMB 


35) 


19 


10 


WHAT THEY DO 

THE ROOTS tOEOOEmHt 




94 


48 


20 


FLOATIN- ON YOUR LOVE 

't* ';i 1 .»* '■* '1 .■: vji.;. .vrH»..T/«x 


3D 


16 


15 


DA' DIP 

EHEAK NASI* iHAftO HOOIMWrtFlTRlAD) 




95 


47 


29 


THE THINGS THAT YOU DO 
GINA M 


M 


13 


9 


NOTHIN' BUT THE CAVI HIT 

wot 1 0 ATH* EOGG FOM) aCZ TCrtPHEHnO 




91 


54 


24 


IF YOUR GIRL ONLY KNEW 

AALIYAH . ■ .'I'lLj 


3) 




1 


WATCH ME 00 MY THING 

kWnHlLAl 3.llJl-«l)IIliMWlIIJLttiaRlfln 




97 


52 


9 


JUST WANNA PLEASE U 

M liSA (ISLA.ND) 


35) 


30 


2 


1HK&U.NE»BiCHAK£WH«SBIIU. 

E 40 f EAT BO ROCK tSICK WID' IT/JIVt) 




98 


53 


9 


THE SOUND OF MY TEARS 

OEBOftAH COX (ARISTA) 


n 


14 


14 


TM STUX M . . . VDU DOMT MWE TO . . . 

NEW EDIIWN 1 ■ J 




99 


55 


2 


WHATEVAMAN 

REDMAN (DEE lAUWERCURY) 


a 


ir 


9 


1 CAN MAKE IT BETTER 

LUTHER VANOROSS 11 V.tHO 




ID 


67 


2 


CYPHER; PART 3 

FRAHKICiamASSIViOlATWRLLATrvlTTl 


3) 


24 


6 


GET UP 

LOST BOYZ ■. . hsAi 




n 


59 


16 


\A*e< BOY MEETS .MYOUTHMI... 

TOTAL I6A0 BOY/AHISTA) 


23) 




1 


i«.MisFmu<E(saeaorsvwia«ciG 

THUFEAT' i Itl v.lMA«»»«SIERnN).'^l 




a 


60 


13 


YOU COULD BE MY BOO 

l>*«tMO(lY Fas FEAT FAm4EVJV«(RIIF>M0r) 


a 


21 


14 


SUdAR HONEY ICE TEA 

.1 . ■ • t 1 '.1. - .1 . •'■■^'AAM) 




•3 


57 


11 


LETS RIDE 

mCn»fmArCF41541511XSEAM*dliW 


It 


27 


14 


NEVER LEAVE ME ALONE 




14 


63 


II 


TMEFDUMMTHM 


Zl 


20 


22 


STEELO 

702 ISIV ItiWOTOWH) 




5) 


69 


18 


SITTIN' ON TOP OF THE WORLD 
OABRAT -I..' SI' DFFTOIUMBIA; 


n 


22 


25 


LASTNKMT 

AZ VET (LAE ACE/ARISTA) 




(S> 


75 


4 


LOVE ME FOR FREE 

AKIMYTLE ' i" M ANOl 


» 


25 


6 


AINT NOBODY 

LL COOL J ((^FFEH) 




•7 


62 


19 


MUSIC MAKES ME HKH 

LOST BOYZ r. Ai.i 


M 


23 


23 


WHAT KINO OF MAN VKIULD 1 BE 

WIM C:jr,: I ' I-. (PERSPttmVE/A*M) 




H 


68 


10 


LEAVIN' 

THE TONY RICH PROJCa (UlFACtflWiSTA) 


31 


29 


16 


THIS IS FOR THE LOVER IN YOU 

BABYFACE IEPK:I 




H 


66 


17 


BOHEMIAN RHAPSODY 

THEBRAIDS 1,: ■ i 


» 


28 


25 


TEUME 

DRU HIU isl^-.^j 




2) 




26 


TOUCH MYSELf 

T.BOZ (ROWY/LAEACE/ARTSTAJ 


U 


32 


15 


nmstcoFMnaiiDusaiDiNM 

KINEU. Ji-S: : ILAFACE/ARfSEA) 




71 


73 


26 


ASCENSKIN lOON r EVER WOMea 

MAAWELL .I.L.'.IL'A 


34 


26 


14 


COME SEE ME 

^12'BADBOY/ARI5IAJ 




72 


74 


37 


ONLY YOU 

112 FEAT TEC WimOUSaiGcaiDKnAREIAl 


39 


38 


13 


HOW COULD YOU 

KO * J3I0 OF JOrata 5aMJIR«>SWCA) 




33) 


— 


1 


YARDCORE 

BOm JWERCANS (ECimLS VtlYLfCD AND 


3S 


33 


19 


FALLING 

MONTEll JORDAN (DEE JAMMERCURY) 




3$ 




20 


JUST THE WAY (PUYAS PLAY) 

AliONZO HUMTCR IDEF SOUADiEMIl 


37 


42 


8 


RUNNIN' 




79 


72 


7 


STRESSED OUT 

ATRieECALLEDQUEST (AVE) 



CD RecoYds With ttw grMtesI salas gains. C) 1997 Blllfaoanl/BPI Conminicalions and SouniJScan, Inc. 



Minswi't Jams. BMI/Siilash Ocwn. 8W VISM 
n SMLE (EM toil. ASWiCOG, ASCAP) 
(4 THESOUNDOFnriEAJtSdllinianlnMlim. 

BMI/Onsaii, ASCAP/Youn; Lannh. ASCAP) WBM 
S9 SPACE ttH(nKIMSPUrUW((luai»aSiuid 

BMlWantc Chanl. GMI) WW 
SS SP«nU<LniMCIIniiaB.BMIMaiyTal.e«l/Pacadi» 

Foniw, BMI/DenHKHBS. BMI) 
in ST«ni^ME(Zon<ia.eMIMorac«eioi<n.eMl«oilncY 

kitais. 8HISMI Oadixnl. BMI) WSM 
n SIEEL0(Badi2DaGe«.ASC*P/MissCanliisa«i 

ASCAP/Vn. ASCAP/D-RbI. ASCAP/Bu TlXtlt. 

ASCAP/Aarn ASCAP/PotmaiTi M\ ASCAP) HUWBM 
K STREnDROHSIO'lriCfllS/BMC.PRSSlia 

ASCAP/Canen-BMG. BHVliaina Sean. BMI/IZ And 

Unki. BHI/JeM's laas, ASUnsim U YM. ASCAP) HL 
74 S11tEiSa)«IT(Zonilia.ASCAP/lai2ManAanL 

ASCAP/Gd Ya Frac On. BMI/ENI Mmn. BMVMoTiine 

CnM.BMDWBM 
41 SIMAII HOMY KE TEA (AlwiaAASCAP/EMAanl. 

ASCAPAloSlin. ASCAP/PkoI ASCAP) HL 
M SIIBSWIWWIIMUSM) 
a IEAIlS(S«i/AIVUC.BMHcal.BMI)HL 
24 mLME(FR0MEOnE)(StanBtmvn.BMLMDDulila. 

BMI/AanGaMi.eMI) 
73 llttrSllimiTIS(irSUI(ETIIAI)(Ei>faNciM 

ASCAP/Hlt 4 lUd. ASCAP/ZMU. ASCAP/GlO Semoi. 

ASCAPjC(«lim.aiL ASliAP/MannMi D«lal. ASCAP) 

WBM 

20 nWKJ-LLIIEVEtCIUIIISEjRAPPat'SailUNie 

ASCAP/Zacva ASCAP/Znnba. BML^-fodv. BMl'Sfgnd. 
BMI/Badass. ASCAP/IBN. ASCAPiCnlierGkll. ASCAP) 
HL'mM 

29 THIS IS FOR THE LOVER IN rOUISony/ATV LLC. 

BMLTpc BWl'Solaf, BMLWB. ASCAP/E/A ASCAP/Maiie It 

Big. ASCAP.rortrait-ScLii ASlJlP.'Stlwi iJuiKh. ASCAP) 
HL 

7 UN-BREAK MY HEART IRealsangs ASCAP) WBM 



17 MITCIII<E00innMIFIMIHIIU.11UniZlaiM, 

BMl4laaaman, BMVTa-Mac. ASCAP) mM 
a WHATEVA Mill (End. SenTisi.ASC«P/Zl>l*a. 

ASCAP/Fiaihy Nodfe. ASOV) MM 
14 mUTUnOFHMWOHJIIKOintFaOllY. 

ASCAP/EMI AanI, ASCAP) HL 
SI linurSIMTMiaiT(Clani>s.ASCAP/Mo S«ai^ 

ASCAP/SKinilM, ASCAP,Ot AMI. ASCAPjBal UM1 
21 IIIIIUTIIIEYiniCaiai^BMailliiGiailllaa!. 

BMMMMU. tMVTuv lani Im. ASCAP/N^n M 
ASCAP)Hl 



(Gaixsta Bowa. ASCAP/WB. ASCAP) 
M TAII0COffi(SliineAfidCns.BMI/SMneaS<f«a. BMIWD 
SlK]e.flUl) 

IS YOOCOULDB£MYaOO(CatLjqiia'.ASCAP«iT.ltoclL 
BU) 

31 nUDOifT HAVE TO LOVE M£1EMIJ^.ASCAP/Saul 

On SoA. ASCAP/Evdk. ASCAP) HL 
71 miKIINEaiWdilCAASCAP/PMlana. 

ASCAP/Flam Ma O'EAa. ASCAP/Tan Caniwi. 

ASCAP/Gonkn CaarpUl ASCAPjEH Bladnnd. 

ASCAP/Map. ASCArantaai Mm. BW) 
34 inniEliKM'HHniU£TITFU|«(l996GiIKM 

78. ASCAP/Akna. ASCAP/Ecal. BHVSnn«/ATV Stfn. BMB 

HUYieM 

44 imR SECRET LiNEI»IAK4.ASCAP/Uniknan>a s. 
ASCAPiClanaU. BMI/VliWn«. BMI) HLMBM 

45 iniminSE(S(<l«'AIVLlj(!.BI*^.ASCAP/Mona 
FbiL ASCAP/EdlpsadaciL ASCAP,^:a|Hi(Ba. ASCAP/]bap. 
BNl^sVaca. ASCAP) 
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BLboad HOT R&B SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 

AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS. AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY iqaqci: 
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LAST 
WEEK 


2WKS 
AGO 
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TITLE ARTIST 

HHOUUCiH lSONC.Wf<:rt« LABEL i NUMBEaPROMOTlOS UBtL 
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CD 
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* * * No. 1 ★ * ★ 

0N40N lw«k«No.l ♦ERYKAH8ADU 

B FVJWEB,; MMAl (E BADU.J JAMAU ICI tO) IT) K£MR 6W02/UN!rtftSAE 


1 


(D 


6 


14 


3 


CAN'T NOBODY HOLD UE DOWN ♦ PUFF DADDY (FEATURING MASE) 
; BW!> icio.' am vth i li (jm '. im^i; ifw n timHSHinsyKiM nctyiw^nt, tc w am t^xi 
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CD 


5 


9 


E 


IN MY BED * DRU HILL 

D 5IMM0HS (R BROWN R 6 STACT.D SIMMONS: |Cl iO'i ISLAND BMSM 


3 


4 


1 


2 


9 


1 BELIEVE 1 CAN FLY (FROM "SPACE JAM") A ♦ R KELLY 

H KELLV (R KElLYl (C; ll}l (T) W (Jt! WARNER SUNStT/AlmNriC 42i?2,'J VE 


1 


i 


3 


1 


14 


DONT LET GO (LOVE) (FROM "SET IT OFF') A ♦ EN VOGUE 

Oft:.»Ni:tD sait OfiLJLSiIEL l):ji:' A WR' M MflllA-^.M LIHEIJlOGEl (C: ^Dl i«i I'l ",1 iX) lASTrtTST M?31jt£G 


1 


1 


4 


4 


7 


1 iOKVE mmmn KtONESMn tmn thu too ud i mil ik ncKHEirs wifd * whitvey mroti 

0 fCilER W HiJUSTriN.k MINO" :D WL-JERl.S LlflZERj UINGLm HEATH.S.Et-RKEl ;Cl ICj IM] ai iV: UCI ARISU 13153 


4 


7 


7 


3 


16 


UN-BREAK MY HEART A ♦ TONI BRAXTON 

nrosrr^.r ;v;=^r'. icHOi iM) (D fvmo lae ace 2-t2CO'AHisTA 


2 


CD 


11 


5 


11 


COLD ROCK A PARTY ♦ MC LYTE 

::-Mii-sc:it*;rjC'.'«ia£TTUTE«ijLiA*WKCE(icinE««iHii£Mi5TO/tinGEre Ciijiv ,' riysmtr-^ijitti 


5 


9 


8 


6 


19 


NOBODY A ♦ KEITH SWEAT FEATURING ATHENA CAGE 

KSftEAT • ■-vVEAT f SCOTTl i: i ID iTl IV l«i ELEKTRA 64;-lSE£G 


1 


10 


10 


11 


14 


I'M STILL IN LOVE WITH YOU/YOU DON'T HAVE TO WORRY • ♦NEW EDITION 

J: . ' . ■,:',...■-.-■:> Z '- V ' > VJii'JU 


7 


OD 


14 




2 


EVERYTIME 1 CLOSE MY EYES ♦ BABYFACE 

BABVfACE iBABrFACEl iCl iD) iXi EPIC 7W65 


11 


QD 


n 


13 


6 


TEARS ♦ THE ISLEY BROTHERS 

A wiNBUSH R ISI£> (BA6VFACE; ICHni T NECK 85486?, ISIAND 


12 


u 


13 


10 


18 


NO TIME ♦ UL' KIM FEATURING PUFF DADDY 

S [OMBSSrEVIE J IK WNES S COMBS.S JCRDAN.J BROWNI !C) (Dill LNDEASBiG BEAT MO-t.IATLASTiC 


9 


M 


9 


8 


23 


WHAT KIND OF MAN WOULD 1 BE • « MINT CONDITION 

mint: iM I :-| 1 .MiT 1 I ICl (DMX) PERSPECTIVE 5S?55&MM 


2 


U 


16 


16 


9 


1 CAN MAKE IT BETTER ♦ LUTHER VANDROSS 

I VANDI-Lii M UkLLK (L VAMIHOSS M MILlEHl (C) iDl (V)I<1 LV ;!Mfc<>'EPlC 


15 


16 


15 


12 


23 


PONY A ♦GINUWINE 

TIM8ALAND IE lUMPWN.T MOSIEY.S GAflftETTl (C) 10) m &W MUSIC 7B373.'EPiC 


1 


(© 


27 




2 


wnCH ME DO MY TXMi (FROM m TWr) « IMUATURE FEAT. SMOOTH m ED FROM SOC'O SiJRGER 

C STOWS. C CUTNI IC STOKES.C CUENl KEll (Ci (Dl J) LOLTD MT37'WCA 
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Hi-NRG's About-Face On Gay Nexus Won't Help 



Revising history: it's funny 

how time can change just about any- 
thing — but only on the surface. In 
1990, 1 witnessed a New Music Sem- 
inar panel discussion on the future of 
hi-NRG music during which it was 
concluded that the then-floundering 
genre was being wounded by its tight 
pubhc association with the gay com- 
munity. Sure, the questionable cre- 
ative direction of the music at the 
time was addressed. However, the 
general consensus was that even a 
brilliant hi-NRG record would suffer 




Slicing Grooves. Mo' Wax/London 
artist DJ Shadow, aka Josh Davis, 
sorts through his enormous record 
collection to select jams for sampling 
on his acclaimed debut, "Endtroduc- 
Ing . . ." Showing the production influ- 
ence of Afrika Bambaataa and 
Mantronik, the set consists of snippets 
of more than 1 ,000 songs, creating a 
sound joumal that tells a sehes of sto- 
ries. "Tliere's a plot in every song," he 
says. "The listener should be dropped 
off back at the apex a tittle wiser" DJ 
Shadow is curentiy doing turntable 
gigs arourxl the States in support of 
the project, which largely hangs on an 
ambient funk/hlp-hop stylistic tip. 



from the albatross of a queer con- 
nection. The solution? A move toward 
a more "universally attractive" image 
for the genre. 

Seven years later, many of those 
same industry figures are now ped- 
dling hi-NRG retrospectives with 
such gleefully cheeky titles as "Gay 
Happenings," "Out! Loud! Proud!," 
and "For -The Boys" and usually dis- 
playing suggestively posed .semi- 
nude men in the cover art. 

Did we miss the hi-NRG communi- 
ty's coming-out party? Hard to say. 
Certainly, these compilations are at 
least a partial reflection of the 
increasingly positive light in which 
gays are now being viewed in the 
media. But even that concept weak- 
ens under the weight of the fact that 
sets like "For The Boj-s" are not being 
marketed beyond the same audience 
that was once considered detrimental 
to the music. So much for cultivating 
a more "universally attractive" image. 
If you can't beat 'em . . . 




by Larry Flick 



Still, there is something unshak- 
ably disconcerting and irritating 
about the rash of so-called "gay hits" 
collections. Perhaps it's because they 
ring with an intense and unnecessary 
vibe of separatism. Or maybe it's the 
presumption of an album of tepid old 
tunes to represent my musical tastes 
as a gay man — with cover art that 
perpetuates narrow stereotypes 
adding insult to injury. Either way, 
it's hard to view these albums as lit- 
tle more than a risk in pushing the 
gay community and hi-NRG music 
back 20 years. 

In THE MIX: Is Aqua Boogie a label 
or is it a production house? It's a lit- 
tle of both, actually, and its posse of 
talent is keeping crazy-busy with a 
pile of noteworthy new projects. 

The ever-hot Richard "Humpty" 
Vission and Pete Lorimer are stay- 
ing out of mischief by remixing forth- 
coming singles by Tony Toni Ton^, 
Wild Orchid, and No Mercy. They've 
also been writing and producing cuts 
for protege acts Devone and 
Sugar — both of which are ripe for 
major-label picking (hint, kinl). If 
that's not enough, the duo is also fin- 
ishing up a track for Crystal Waters' 
long-awaited new Mercury opus. 

AJ. Mora has recently completed 
a still-untitled jam for Scott Black- 
well's N-Soul label. Due later this 
nronth, this release should meet with 
a round of applause, if the ardent DJ 
praise for his current single, "I 
Found Something Real," is an accu- 
rate indicator of the heat building 
around Mora. 

Finally, Mijangos has finished the 
single "Saxmania" for Aqua Boogie, 
which has been getting out-of-the- 
box props from spinners on a recent 
test pressing. He's also just helmed 
"Do You Want My Love" by Daryl 
Pandy for IHR Records. 

Venerable ambient troupe the Orb 
ends a two-year break from record- 
ing March 11 with "Orblivion," a 
crafty collection that shows partners 
Alex Paterson, Thomas Fehlmann, 
and Andy Hughes expanding upon 
the cinematic tone of 1995's "Orbvs 
Terrarvm" with a more direct and 
aggressive instrumental approach. 
The project begins to unfurl later 
this month with "Toxygene," a single 
that will only help accelerate the 
pace of the mainstream rise of elec- 
tronic dance music. Adding to the 
intricate yet contagious track's allurc 
are smartly varied remixes by Kris 
Needs, Fila Brazillia, and Way Out 
West that explore disco and Detroit- 
styled retro-tcchno sounds. 

With the burgeoning drum'n'bass 
movement drawing an increasing 
amount of abov'e-ground attention in 
the States, the volume of blood-suck- 
ing compilations is starting to multi- 
ply beyond reason. Sorting out the 



gems from the lumps of coal is get- 
ting tricky. One set that is worthy of 
your hard-earned cash is "Nirvana; 
This Is Jungle Sky," which zeroes in 
on some of the scene's stronger US. 
contributors. The emphasis of this 
Liquid Sky Records release is on lush 
atmospherics with a heaping helping 
of elements from countless other 
genres. Liquid Sky founder DJ Soul 
Slinger dabbles in rock aggression 
on "Ali Rocks," while one-time Deee- 
Lite producer Ani gets soothing and 
hypnotic on the appropriately titled 
"Eastern Influence." An essential 
collection that educates the unin- 
formed, while keeping it real and 
forward-reaching for the drum'n' 
bass die-hards. 

Tommy Boy delivers three more 
installments of its ongoing "Greatest 
Beats: The Complete Freestyle Col- 
lection." Compiled by Joey Gardner, 
these albums continue to remind us 
of the pop heat that acts like Cyn- 
thia, George Lamond, and Brenda 
K. Starr are capable of generating. 
The element that sets this project 
apart from the numerous other 
freestyle packages is the inclusion of 
little-heard gems like "Time Passes 
By" by Lisette Melendez and recent 
hits like "Do You Miss Me" by Joce- 
lyn Enriquez. 

Speaking of Starr, she follows the 
lead of eternally fierce dance diva 
India and revisits her roots with "Te 
Sigo Esperando," an album rife with 
luscious salsa and tropical rhythms. 
Her flexible soprano range has never 
been as engaging as it is on such cuts 
as "Sola" and "Herida." Clearly, the 
woman has found a most comfortable 
and effective arena for her talents. 
She keeps her options for a possible 
pop radio transition wide open with 
the glistening English-language bal- 
lad "Keep It A Secret," though it is 
among the set's few pale moments. 
Search out this winner on New York's 
Parcha Records. 

Los Angeles' enduring Moonshine 
Records is putting the finishing 
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1. GIVE IT UP VICTOR CALDERONE 

2. COCO JAMBOO MR. PRESIDENT 

WARNER BR[« IMPORT 

3. A LITTLE BIT OF LOVE RUPAUL rmiho 

4. UTIN THING LATIN THING amol* 

5. PEOPLE HOLD ONilSA STANSFIELD 



MAXI-SIKGLES SALES 

1. MUST GO ON BRIGID BODEN Aiu 

2. I'LL BE FOXY BROWN vioiaico 

3. THE FUNK PHENOMENA ARMAND 
VAN HELDEN i.rNB.iiRtn 

4. LIVING FOR THE CITY ROGER & 
ZAPP re:pris[ 

5. SONIC GROOVE KATALINA muul- 

Breakouts; Titles with future chart potential, 
based on club play of sales reported this weelr. 




GeWn' Reel. Stiictly Rhythm act Reel 2 Real has teamed up with vocal trio Pro- 
jecto Uno for "Mueve La Cadera," a single that deftly merges elements of tradi- 
tional salsa music with house rhythms, pop harmonies, and dancehall-styled 
rapping. Currently circulating among DJs or test pressing, ttie tracl< sports solid 
remixes by Reel 2 Real mastermind Erick "More" Morlllo and Jos6 Nunez. Hie 
label will begin its crossover radio campaign behind "Mueve La Cadera' shodly 
after its retail release March 7. Pictured are members of both acts outside of 
Morillo's New York retxrding studio. 



touches on its plan for a Moonshine 
Over America tour. The 20-date trek 
will showcase the label's key acts, 
including DJ Keokl, Oversoul 7, 
Electric Skychurch, and Cirrus. 
With styles ranging from trip-hop to 
electronic, with pit stops in trance 
and jungle along the way, this will be 
a must-see show for fans of experi- 
mental dance music. 

In other Moonshine movement, 
resident diva Kellee is working with 
producer Johnny Fiasco on her first 
full-length album, due this stmimer. 
It will be previewed in April by the 
single "This Man," which will feature 
remixes by Fiasco, Ralphi Rosario, 
D'Still'D, and SUteside. 



B 



LENDING BEATS; Are the citi- 
zens of clubland ready for a Barry 
Manilow house record? Whether 
they are willing to publicly admit it 
or not, we're betting they are — espe- 
cially with the rhythm accompani- 
ment of Tony Moran. The tireless 
producer takes "I'd Really Love To 
See You Tonight" from Manilow's 
current Arista album, "Summer Of 
'73," and transforms it into a beauti- 
ful ll-minute disco epic. Although 
"hip" jocks will be loath to play this, 
it's easy to predict immediate action 
on mainstream floors. Moran ha.s 
been on an incredible hot streak late- 
ly, and this track proves that his cre- 
ative agility knows few (if any) 
boundaries as he guides the singer 
down a musical path fraught with 
ear-grabbing curves. Those who lis- 
ten without prejudice will be treated 
to one of the tastier dance confec- 
tions of the season. 

Full Intention follows its world- 
wide smash "America" with the 
equally insinuating "Dancin' All 
Night." Once again, the act's rever- 
ence for pure disco is in glorious 
bloom, as the largely instrumental 
track rumbles with the kind of per- 
colating percussion and slick key- 



boards that would make Salsoul 
Orchestra veteran Vince Montana 

proud. Be sure to snag a copy of this 
future hit on its Stress/Sugar Daddy 
U.K. import pressing since there's no 
solid word yet on a stateside home. 

Need a little spiritual pick-me-up? 
Look no further than "Keep Me 
Reaching" by Brothers Vibe, a 
Sound of Music 12-incher that soars 
with church-like gospel excitement 
and New Jersey-styled house 
urgency. Featured singer Stacey 
Divine is an effective pulpit-pounder, 
ripping through each line with infec- 
tious energy. There's a double-pack 
of dubs and mixes from which to 
choose, but none are as good as the 
original version. Stick with what 
works best. 

Kult Records lengthens its string 
of recent house jewels with "The 
Road" by DJ Romain & Matt Keys. 
This follow-up to the team's wrig- 
gling "City Of Churches" EP serves 
props to the Chicago sound that set 
the house movement in motion, as 
they layer fluid piano licks over a 
soulful bassline. This is not, however, 
purely a throwback to bygone days. 
The lads incorporate a pinch of elec- 
tronic acid and a dash of deep-house 
drama. An excellent way to send 
peak-hour programs into high gear 

Producer Bobby O.'s fledgling 
Reputation Records picks up steam 
with a pair of intriguing, highly note- 
worthy singles. "Big White Cadillac" 
by the Stank Brothers shows 
Screamin' Tony Baxter unleashing 
a vocal that sounds like he's seconds 
away from bursting a blood vessel, 
while "Ain't Gonna Miss You" marks 
the welcome return of disco siren 
Claudia Barry to active dancefloor 
duty. Constantino Padovano pro- 
vides a remix on the latter jam that 
sparkles with a trance-induced vigor 
k la Giorgio Moroder, which adds 
luster to Barry's appealing, instant- 
ly recognizable voice. 
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CLUB PLAY 


THIS 
WEEK 


LAST 
WEEK 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS, 
TITI C ADTIGT 
III LC An 1 la 1 

LABEL & NUMBER/PROMOTION LA8CL 










ir if * No. 1 A * * 
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GET UP NERVOUS ?tJ216 1 at ria I ♦ BYRON STINGILY 


2 


3 


4 


[I 


NEVER MISS THE WATER HEPRtS£ 43767 ^ CHAKA KHAN f LA 1 ME'SHELL NDEGEOCELLO 




4 


10 




ULTRA FLAVA DV8 120107/AAM HELLER & FARLEY PROJECT 


(4) 


5. 


II 


10 


OOH AAH.. JUST A LITTLE BIT ETERNAL 43802/WARNER BROS. 4 GINA G 


S 


6 


8 
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COLOUR Of LOVE TOMMY BOY 748 ♦ AMBER 




7 


12 


9 


BACK TOGETHER KING SIREH 1053 URBAN SOUL FEAT. SANDY B. 


7 


1 


2 


10 


THE BOSS AiLtkNTC 85456 THE BRAXTONS 


(!) 


12 


15 


8 


COSMIC GIRL WORK 78501 ♦ JAMIROOUAI 


^ ^ ) 


14 


18 


5 


SOUL TO BARE EKiHTBALL 109 iOt CARDWELL 


(IB) 


16 


24 
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DONT CRY FOR ME ARGENTINA WARNER BROS. 43B09 ♦ MADONNA 


hill 


17 


17 


8 


HIGHER EPIC 7S476 GLORIA ESTEFAN 


12 


11 


13 


9 


PARADISE IS HERE REPRISE 43759 CHER 


2P 
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34 


3 


RUNAWAY G1AM r.rf P^lL'f thumb 3094.GfiP ♦ NUYORICAN SOUL FEAIURIN(5 INDIA 


14 


IS 


16 


9 


SET ME FREE JELUBEAN 7b\% DEEP 6 


(15) 


19 


23 


5 


SAY...IF YOU FEEL ALRIGHT MERCURY PROMO CRYSTAL WATERS 


(16) 


20 


28 


3 


STEP BY STEP ARtSTA ^^Xim WHITNEY HOUSTON 


17 


B 


3 


IS 


NO ONE CAN LOVE YOU MORE THAN UK ARDLA 45169 HANNAH JONES 


18 


9 


7 


11 


LIVING IN ECSTASY WAVE 5001 1 FONDA RA£ 


(19) 


23 


32 


4 


DONT STOP MOVIN' MCA 55301 LIVIN' X}Y 


20 


10 


1 


14 


BLUE SKIES PERFECTOi^lNETlC PROMOREPfttSE # BT FEATURING TORI AMOS 


(21) 


2t 


M 






22 


18 


9 


u 


DC LA CASA MOONSHINE MUSIC 88432 E.K.O. 


n 


13 


6 


13 


UN>BREAK MY HEART lAFACt Z4213/AIIISTA 4 TONI BRAXTON 




30 


39 


4 


MOMENTS... STRICTLY RHYT>1M 12489 NOISE MAKER 


29 


24 


26 


7 


UMATIX MOONSHINE MUSIC 88435 DOC MARTIN PRESENTS BLAKDOKTOR 


21 


29 


35 


4 


PUMPIN" H.O.L-A. .ii;Oi)'*rjLANL> ♦ PpOYECTO UNO 




31 


4« 


4 


SAY YEAH JEUYBCAN 2519 STROBE PRESENTS LA CASA GRANDE 


2> 


21 


14 


13 


ANGEL EASTWEST 6399(HEG 4 SIMPLY RED 


(29) 


48 


- 


2 


DISCOTHEQUE ISlANO 8M7B9 * U2 




27 


21 


12 


ONLY 4 U UJUAL 252 CAJMERE 




38 


45 


^ 


iT'c II ICT AU/iTUCD PD/vluc cu wccfDonf II r TMP uir^iJTV ni in VAT7 


32 


25 


19 




Of D/IDT TUC CI /vtO Id t VDCAU f c IMMCD C^l II CCATI IDIhir* Qr^MVA DfV^CDC 
KtrUK 1 lU 1 Hb rLUUn itLLiUUN ^310 innLn oUUL rtnl Unino oUriTn KUV^Cns 


n 


2E 


25 


g 


LET THE BEAT HIT *EM (XHtSCUM IMPQRT/PWL SHERYL JAY 


M 


39 


41 


5 


LET FREEDOM RING Sr^NGALI 96091 PRETTY POISON 


(35) 


44 




2 


STAY MAVERICK PROMOi^EPRISE ME'SHELL NDEGEOCELLO 


38 


32 


29 


10 


YOU CAN DO IT (BABY) GlMT :.7t>> blue THUMB 3093ARP NUYORICAN SOUL FEAT. GEORGE BENSON 


17 


33 


33 


8 


HrS ON THE PHONE MCA 55266 SAINT ETtENNE 


n 


34 


30 


13 


U HABANERA URBAN IMPORT HANDS ON YELLO 


39 


42 


42 


8 


THEGIfTll£00HSTnuCTIONM72URCA WAY OUT WEST FEAT MISS JOANNA LAW 




41 


38 


5 


TAKE ME OVER MAXI 2049 HOUSE OF GLASS FEATURING JUDY ALBANESE 




45 
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UP TO NO GOOD 1 HMAH , .J i . 1 1 : . ♦THE PORN KINGS 
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I'M ALIVE GRANDSLAM OOIiSTRlCTLT RMfTHM STRETCH AND VERN PRESENT MADDOG 


43 


37 


27 


12 


INDESTRUCTIBLE h c l a 34l0a7/lsUWD ♦ RE)GN 


44 


3t 


22 


14 


SUGAR IS SWEETER FFRRIONDON 120102nSUU40 ♦ CJ. BOLLAND 


(44) 


NCI 
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FAKES & PHONIES CAJUAL 258 DAJAE 


49 


43 


44 


4 


TOUCH POPULAR ?t,035iailTIQUE FRANCE JOU 




4« 


49 


3 


SINFUL WISHES iNrcRHT 10162 4 OUTTA CONTROL 


Si 


W 




2 


GOOD FOR YOU A&M 582059 ♦ SEIKO 
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CALLING YOUR NAME STOCKHOLM IMPORT E-TYPE 


50 


35 


20 


17 


LOVE COMMANDMENTS WAAKO 1244 GISELE JACKSON 
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MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SUB-SAMPLE Of P05 (POINT OF SALE; ECJUH^fED HEY DANCE RETAIL 
STORES WHICH REPORT NLJWBER Of UNITS SOLD TO SOUNOSCAN, INC SOUndScan* 

TITLE II 11 III ARTIST 

LABEL & NUMBER/DISTRIBUTING LABEL 
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1 


1 


11 


'4- 4- Kin 1 * ^ 

UN-BREAK MY HEART lUi m (X}UVACE 24213i'ARISrA lOwoteJlNo 1 ♦ TONt BRAXTON 


(D 


K-EKTir 


22 


LET ME CLEAR MY THROAT (T) (X) CLR/AMERICAN 4276«WARNER BROS. ♦ DJ KOOL 


3 


2 


- 


2 


THE MC IT) J>VE 42425 KRS-ONE 


(4) 


7 


— 


2 


GET UP (T) (X) NERVOUS 20216 ♦ BYRON STINGILY 


5 


3 


- 


2 


WHATEVA MAN (T) OEF JAM 574027MERCURY ♦ REDMAN 


e 


4 


3 


3 


ON & ON m (X) KEOAR 56002AWT\^RSAL ♦ ERYKAH BAOU 


7 


5 


2 


11 


COLO ROCK A PARTY IM) (T| «) EASTWE5T 639e5itEG ♦ MC LYTE 


1 


6 


8 


9 


1 BELIEVE 1 CAN FLY IT) CXI WARNER SUNSa/AIUVJTIC 42427/JlVE ♦ R. KELLY 




34 


— 


2 


Greatest Gainer 

WATCH ME DO MV THING iTi lOUD64?3&iRCA 4 IMUATURE FEAT. SMOOTH AND ED FROM GOOD SURGER 


10 


8 


4 


22 


FIRED UP! (11 it) TWISTED ' ' . ; FUNKY GREEN DOGS 




10 


9 


3 


WANNABE IT) VIRGIN 38579 ♦ SPICE GIRLS 


® 


35 


39 


5 


LUCHtNl AKA (THIS IS IT) (T) PROFILE 5456 # CAMP LO 


13 


9 


10 


6 


/I fx IIP rT\ 1 tun/CDCAl A 1 OQT IVW7 
Vb9 Ur M ' UrvlVLnanL ▼L\AI In/T^ 


(14) 


22 




2 


THE WORLD IS MINE (T) JIVE 42396 ^ ICE CUBE 


(15) 


16 


16 


11 


SUGAR IS SWEETER (T) (X) FFRR/IONDON 120102/ISLAND # CJ. BOLLANO 


(16) 


20 


— 


3 


FIRESTARTER IT) CX) MUTE-XUMAVERICK SOOIAVARNER BROS ^ PROOIGY 


17 


14 


26 


5 


tMHT 4TOP unviM* m (xi uta *,>>iet\ 1 IVIN* IftV 

1 OIVrHtWIf^ U MnJ Mk.^ LIVII^ J\J1 


Ci«) 


21 


13 


32 


WHERE OO YOU GO (M) [T) (X) ARISTA 13273 ^ NO MERCY 


It 


19 




2 




20 


U 


5 


8 


THAT'S HOW IT IS (ITS LIKE THAT) (T) DEFJAM 57320iyUERCURY ^ REDMAN FEAT K-SOLO 


21 


12 


7 


7 


STRESSED OUT/INCE AGAIN [T) CX] JIVC 42420 ♦ A TRIBE CALLED QUEST FEAT. FAITH EVANS 


22 


23 




2 


MAMI iTi (XI scorn broS 7551 I/ALLAMOHCAN ARTIE THE 1 MAN PARTY FEATURING VIENNA 


(23) 


47 




34 


HOW LHJ U WANI 11/LALIrUKNIA LUn WI1I)lAllMTHKHMItHH>UKnW93IBlWl> ▼ ZrK, IrUI. KL> & MJUt 


24 


17 


19 


19 


NOBODY IT) [XI CLEKTRA CS9e2,<TEG ^ KEITH SWEAT FEATURING ATHENA CAGE 


29 


IS 


11 


8 


OOH AAH.. JUST A LITTLE BIT <T} CXI CTCRNAL 43S02/WARNER BROS ^ GINA G 


29 


29 




5 


ITS JUST ANOTHER GROOVE (Ti {%} su )C 905bPROi ill THE MIGHTY DUB KATZ 


27 


13 


6 


11 


DON'T LET GO (LOVE) IM) (Ti (X) EASTWEST 63967JEEG ^ EN VOOUE 


^28) 


46 




2 


DA' DIP it; 'X^ HARD HOOD'TOWER 01 12/TRIAD ■ FREAK NASTY 


29 


25 


23 


27 


STAND UP r Dv& :.l»0bIjA4M love TRIBE 


30 


32 


14 


8 


IrULUUn Ur LUVC, U) lUMMT tJuT /4a ▼ AMoCn 


31 


30 


18 


18 


Mn Tiur n\ I luncACDir- am nun in/' A 1 II * IflU COTI IDIMP Dl ICC DAnnV 


32 


33 


20 


17 


PONY (T) 550 MUSIC 78354^EPIC ♦ GINUWINE 


33 


42 


33 


10 


LAND OF THE LIVING m <XI CHAMPtON 324;RCA # KRISTINE W 


(34) 


•E-Eimnr 


20 


PROFESSIONAL WIDOW (T) <X) ATiANTIC 8549%AG ♦ TORI AMOS 


39 


26 


15 


10 


HIGHER/I'M NOT GIVING YOU UP ii ixt tPiC 78476 ♦ GLORIA ESTEFAN 


39 


38 


42 


6 


1 BEUEVE IN YOU AND M&50MEB0DY BIGGER THAN YOU AND 1 {Ml :ti COIASTt 13291 ♦ WHITNEY HOUSTON 


(37) 


M-Eimn 


20 


KEEP PUSHIN* m (XI MAW 012.STRICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOM! 


39 


36 


40 


9 


WHAT THEY DO (T) DGC 3222/,GEfFEN ♦ THE ROOTS 


(M) 


HEW^- 


1 


★ ★ * Hot Shot Debut* * ★ 

MUSIC ;T: lx^rTrf"jLA.'':w*w:RniOi 1 ♦ DOLCE & GABANNA 


4« 


24 


- 


10 COME SEE UE < 1 1 :^;< BAD BQV 7907&ARISTA ♦112 




NEW^ 


1 (YOU ARE MV) FANTASY mSTREneai 003 ACID FACTOR FEATURING l.'AfiGIE M. 


42 


39 


28 


12 


ONE AND ONE IT) |X) DECONSTRUCTION 1326a/ARiSTA ♦ ROBERT MILES FEAT. MARIA NAYLER 


43 


49 


36 


6 


LOVE ME FOR FREE it. zoo lliPfie.'VOLCANO AKINYELE 


44 


50 


12 


10 


THIS IS FOR THE LOVER IN YOU i <H r^^u ♦ BABTFACl FEAT, U OOOL J. H. HEWEH. J. WATLEY 1 J. OANGS 


(45) 


DE-nm 


ID 


WHEN BOY MEETS GIRL DO YOU THINK ABOUT US fT) CW BAD BOY 7907VARISTA ♦ lOTAL 


46 


44 1 17 


9 


AINT NOBODY (TI GEFFEN 22229 ♦ LU COOL J 


(£) 


NEW^ 


1 


THINGS'U NEVER CHANGE/RAPPER'S BALL (?) (X) SICK WIC IT 424WJIVE ♦ E-40 FEATURING BO-ROCK 


48 


48 


32 


36 


ONLY YOU IMI (T) IX) BAD BOY 79071/ARISTA ♦ 112 fEATURING THE NOTORIOUS B.I G. 


49 


28 


25 


14 


I'M STIU IN LOVE WITH YOU/VOU DONT HAVE TO WORRY lUI (T) W MCA 55278 ♦ NEW EDITION 


w 


re-entut 


15 


TOUCHMYSELF i ■ p-.vr. A'a::i ai^i.lv ♦ T-BOZ 



O Tfltes with the greatest »les or club play increases this week. ♦VicJeociip availability. Catalog number is lof vinyl maici singte. or cassette maxi-smgle rt vinyl is unavailable On Sales chart: (M) Cassette maxi-single availabilrty. (T) Vif*yl maxi sinKle availabtlity, (X) CD 
maxi-single availability * 1997, BitlboarttBPl Commumcatwns 




eo Ind 



Billboard's 1997 Record Retailing Directory 

Billboard's Record Retailing Directory provides ihe uccuraie 
infoniialion you need ti) reach record retailers aiid sell Ihcm your producis 
and services. 

Relied upon by the entire reaird and video industry'. Billboard's 1997 
Record Retailing Directory contains over ISMH) listings of lull-line 
record stores featuring chain stores, chain headquartepi and independents. 




Mtisic/Videa Dealers 
B Chain Heaiiiuarters 



Jam-packed with listings: 

■ phone and lax numbers ■ store naiiK's and addresses ■ chain store planners and 
hiiy crs ■ store genre or music speciali/ation ■ audio bix)k retailers nationwide 
RRD packs all this essential information into one conipiict 6x9 directory — 
so it's easy to handle and take on the road. 

Industry leaders agree — this source of ivliable infonnation is too valuable to be 
without. To order your copy at Sl.'i.'i plus $fi shipping and handling (S12 for 
international orders! call (800) .M4-71I9. in NJ call (908) 363-4156. You can fax 
your oixicr to (>X(8) 363-0338. or mail this ad with check or money order to: 
Billboard Dircclories. Dept. BDRD.^037. P.O. Box 2()lfi. l.akewixxl. NJ 08701. 
Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

Picas* MUi apptufKiale sales lav in NY NJ. t'A. C A. TN. .MA. IL & DC. OrdcI^ pa)ablc m L.S- fuiiils ,.nls 
Please make any ncsessun name and .uliltess eorreelmfls aluise All sales are final, BDRD3027 
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Atlantic's Lawrence Grows With l\lew Set, Soundtracl( 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Tracy LawTence is a 
man on a mission. After nipping on the 
heels of superstardom the past couple 
of years, Lawrence is hoping that his 
sixth album, "The Coast Is Clear," 
which Atlantic will release March 18, 
will continue the momentum generat- 
ed by his last set, 
"Time Marches 
On." Lawrence's 
profile also stands 
to benefit from 10 
tracks he's produc- 
ing for the sound- 
track to the play 
"The Civil War." 
LAWRENCE "I feel pretty 

fortunate. I feel 
I'm out ahead of the pack quite a -ways" 
Lawrence says of his position in the 
marketplace. "I'm not up with the 
superstars yet, the George [Straits], 
Garth [Brookses] and Reba [McEn- 
tires] yet, but I'm right on their heels. 
There are a few things that could hap- 
pen that could push me up to that next 




le\'ei. I had a good .year, a great touring 
year, and a gi*eat year at radio." 

"Time Marches On" was nominated 
in the single and song of the year cate- 
gories by the Country Music Assn., and 
Lawrence is hoping that the song will 
pick up an Academy of Country Music 
Award nmnination in the spring. "That 
could be a real turning point for me," 
he says. "An award right now could 
really push my career to the next level, 
especially a miyor award, a televised 
award with a lot of impact, not just in 
the marketplace, but [in terms of my 
reception] in the industry." 

But most of all, he's hoping the new 
album will be integral in boosting him 
further up the ladder. "I think there are 
two or three [songs] on this album that 
could do that," he says. "I think if I've 
not surpassed it, [then I've] cut stuff 
that is the quality of what we did on 
'Time Marches On.' We cut about 16 
tracks and narrowed it to 10. 1 wrote 
a lot last year and went outside and 
found a lot of songs, so I've really dug 
deep, spent a lot of time in the studio, 
and just tried to make the best quality 



Rising Tide's Ingram Bridges 
College, Mainstream Fans 



I BY CHET FUPPO 



NASHVILLE—When Jack Ingram 
started playing Dallas bars in the early 
1990s, he seldom thought about Nash- 
ville as a goal. 

If he did, he says, "I thought if I ever 
do go to Nashville, I want to go there 
having something to offer. I don't want 
to go there begging people and telling 
everybody hcfw great I am. I want to go 
there on my own two feet and walk in 
and say 'If you care, great If you don't 
care, great Either way, I'm still gonna 
do what I'm gonna do.' " 

Now, the 26-year-old Houston native 
has come to Nash\nlll very much on his 
own terms, after years of building a 
rabid college following and selling 
about 40,000 copies of his own home- 
pressed CDs at his gigs. Now, his Steve 
Earle-produced debut album "Livin' Or 
D>'in' " on Rising Tide Entertainment 
is due out March 25, with the first sin- 
gle, "That's Not Me," to be released 
Feb. 24. Then he'll be back on the col- 
lege circuit again, but aiming to go far 
bej'ond it as well. 

"I feel Jack Ingram is the bridge 
between college audiences and main- 
stream country," says Rising Tide 
Entertainment president Ken Levitan. 
"There are very few acts that can do 
that, but he can. He is the bridge. We 
see Jack as one of the freshest sounds 
out there." 

LeWtan, who was Ingram's manager 
before assuming the helm at Rising 
Tide, says he was certain of Ingram's 
-solid future the first time he .saw him 
perform, at Nashville's Ace of Clubs. 
"Jack had the crowd going craz}^ and 
there was a ton of wanagers there 
after him." After Ingram went with 
Levitan, they were poised to sign him 
with Warner Bros. here. "Then came 
the label deal (the formation of Rising 
Tide), and Jim Ed Norman [Warner/ 
Re prise,/ Nashville president ! was gra- 




cious enou^ to allow Jack to sign with 
Rising Tide," says Levitan. 

Ingram began playing in Dallas 
while attending Southern Methodist 
Universi^. "I just started playing for 
the door," he says. "I think that's the 
best way to do it. You make more 
money. I've always said, if you don't 
work, nobody will hire you. If you go to 
a bar and work for the door, that means 
you're worth your 
salt. My whole 
idea is this: ener- 
gy creates energy. 
If you go out and 
play, people come 
and then you play 
some more and 
they come and 
INGRAM you keep playing, 

then things are 
gonna happen — good or bad." 

Ingram's intense work ethic began 
to pay off, and he began branching out 
from Dallas to play around Texas and 
then through the South. Word of 
mouth about his performances prer 
ceded him from college campus to col- 
lege campus, especially after he began 
selling his own CDs at these shows. He 
initially priced them at $10 because, 
he figures, everybody has a $10 bill at 
a gig, and if they don't have to stop to 
make change, they'll buy. His shows 
became legendary and his road band 
became so well honed that Earle and 
co-producer and engineer Ray 
Kennedy decided to u.se them in the 
studio, with live tracks. 

The album contains nine Ingram 
compositions, songs by Jimmie Dale 
Gilmore and Guy Clark, an old George 
Jones number, and the honky-tonk 
classic "Dim Lights, Thick Smoke And 
Loud, Loud Music." The single, 
"That's Not Me," is an Ingram com- 
[K)8ition and a classic Texas ballroom 
shuffle. 

(Continued <m page 2S) 



project that I could." 

Executives at Atlantic are pleased 
with the new album and the progress 
of Lawrence's career. "He's a pleasure 
to work with because he's very song- 
driren," says Atlantic Nashville presi- 
dent Rick Blackburn. "He eryoys the 
process of making a record." 

Blackburn says that he has been 
encouraging Lawrence to develop his 
skills as a producer as well as a 
singer/songwriter "Normally it's very 
hard for an artist to be objective about 
himself in the studio, but he reminded 
me a lot of an artist I signed years ago, 
Rodney Crowell," Blackburn says. 
"Rodney was always pretty objective 
about himself in the studio, and Tracy 
reminds me of that. Some folks don't 



like to record, but he can't wait" 

LawTence notes that sonically there 
are some differences on this record. He 
co-produced several cuts with his key- 
board player, Fhp Anderson. "A lot of 
the stuff that I produced has a bit of a 
West Coast feel to it," he says. "It's kind 
of slick. It's real country, but [has] a lit- 
tle more polished sound. We spent a lot 
of time on it Don Cook cut four sides 
on the album, which turned out really 
good, but they are more country and in 
your face. You can reaHy identify Don's 
stuff on the album." 

The first single, "Better Man, Better 
Off," will be released Feb. 10, and at 
press time, Lawrence was shooting a 
video to accompany the sor^. AtlantK is 
hoping that the single will be as suc- 



cessful as its predecessors. Since he 
debuted in November 1991 with the 
song "Sticks And Stones," all 17 of his 
singles haw placed in the top 10 on Bill- 
board's Hot Country Singles & Tracks 
chart. Fifteen placed in the top five, 
and seven of those reached No, 1, 
including "Alibis," "Can't Break It To 
My Heart," and "My Second Home." 
The single "Time Miux:hes On" reached 
No. 1, and the album of the same name 
peaked at No. 4 on May 18, 1996. 
According to SoundScan, that album 
has sold 887,000 units. 

Lawrence co-wrote several songs for 
the new album with Larry Boone and 
Paul Nelson, among them a hardcore 
country tune called "I Hit The Ground 
(Continued on pafje 28) 



Emerging Acts, Reissues Show Vitality; 
New Programmer Parr Aboard At CMT 



Reasons to believe: Judging by some tasty 
advance tapes and CDs churned out thus far, the class 
of '97 in Nashville looks to be a fairly impressive one. 
Good music is already coming from the likes of Big 
House, Anita Cochran, Jack Ingram, Jeff Wood, Lee 
Ann Womack, Chris Knight, Sara Evans, Kris Tyler. 
Gary Allan, Dean Miller, and Rebekah Del Rio. Add 
to that some expected breakouts from the alt.country 
pack, a strong record from Kim Richey, and the return 
to Nashville of Jim Lauderdale and Delbert McClin- 
ton, and you have a very interesting year ahead. And 
that doesn't even include mainstream stalwarts. 

Also heartening is the ongoing presence and impor- 
tance of country's heritage. On Jan. 28, for instance, we 
received a stack of solid 
reissues that perform the 



UnUe 

Scene 



by Chet Flippo 



crucial function of keep- 
ing the music alive. The 
batch included albums by 
Lefty Frizzell, Charlie 
Rich, and Flatt & Scrug- 
gs on Columbia/Legacy 
and Epic/Legacy (all two- 
CD packages) and Patsy 
Cline, Bobby Bare, Gary 
Stewart, and Guy Clark 
on RCA's "Essential" 
series. The Bare, Stewart, 
and Clark sets are espe- 
cially necessary for any collection, because those three 
guys are true musical visionaries who are still creating. 
There is no better living songwriter than Clark. Bare 
pushed the limits of modern country, especially in his 
collaborations with Shel Silverstein. And Stewart 
almost single-handedly kept true honky-tonk music alive. 

People: Country music industry wteran Chris Pan- 
has been named director of programming for Country 
Music Television (CMT), replacing Tracy Rogers, who 
resigned in November (Billboard Bulletin, Jan. 29). 

"I'm excited about the opportunity and happy to stay 
in Nashville," says Parr, who was formerly VP of label 
relations for the home shopping channel MOR Music 
Television. 

"Chris has the charisma and a broad knowledge of 
music needed to hit the ground running in his new job," 
says CMT VP/GM Paul Hastaba. "We expect him to 
be able to build upon the positive direction of the chan- 
nel, as well as to bring new ideas to CMT . . . Some peo- 
ple may express concern about his lack of radio experi- 
ence. But to us that was an as.set. Radio is not in such 
great shape right now. We don't want a radio program- 
mer We want someone who knows television." 

Butch Waugh. senior VP of promotion at RCA 
Records in New York, will move to Nashville to replace 




the departing Randy Goodman as senior VP/GM of the 
RCA Label Group (Nashville Scene, Billboard, Feb. 1) 
. . . RCA has dropped Ty England from its Nashville 
roster . . . Alan Jackson, who sold cars at a Ford deal- 
ership in Newman, Ga., before trying his hand at the 
music game, is back in harness for Ford — he's now an 
endorser of Ford trucks. George Jones reports that he 
just bought a new Ford F-350 pickup as a result of Jack- 
son's endorsement. Jackson, meanwhile, is part of the 
growing list of country stars to try out the new 
Nashville Arena; the place sold out in one day for his 
Feb. 22 concert there with LeAnn Rimes . . . Vince 
GilPs 1997 tour will be sponsored by Kraft Foods. The 
85-city tour of the U.S. and Canada begins in March and 
will benefit Second Har- 
vest, the national food 
bank network. Bryan 
White will join Gill on 
selected dates. Kraft 
will send its mobile 
kitchen, the Kraft Coun- 
try Tour Cookhouse, on 
the tour. It's the first 
time Gill has had a spon- 
sor 

On THE ROW: MCA 
Music Publishing has 
moved into its new digs 
at 12 Music Circle South. The historic building was for- 
merly Ronnie Milsap's studio and offices and belonged 
to Roy Orbison before that. It has been completely 
refurbished. Joan Baez was there the other night lay- 
ing down tracks. 

A number of acts haw been added to the 28th annu- 
al Country Radio Seminar (CRS) March 5-8 at the 
Opryland Hotel. Bryan White and Patty Loveless head- 
line the Super Faces show the first day. Lee Ann Wom- 
ack and Mark Chesnutt will perform at the Decca 
Records luncheon March 6. Tcrri Clark and perform- 
ers to be announced will be at the ASCAP luncheon 
March 7. The Country Music Assn. presents a tribute to 
women in country March 8, with Pam Tillis, Mary 
Chapin Carpenter, and Suzy Bogguss. Closing CRS 
will be "WCRS Live!" with host Charlie Monk pre- 
senting Clint Black, Matraca Berg, Jim Weatherly. 
and Bobby Braddock . . . CMT is stepping up its pres- 
ence in Europe. The network is airing new commercials 
on Sky One, Sky Movies, The Movie Channel, Sky News. 
U.K. Gold. U.K. Living, and VH-1. The campaign is tar- 
geted at 25- to 45-year-old housewives, to provide a sam- 
pler of the music on CMT. 

Assistance in prejmring this column ivas provided by 
Brett Aimtod in Lou Angeles. 
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BRYAN WHITE 


84 




21 


20 


JOHNNY CASH Columbia 66773/soNr (5 98 eq/9 98) 




SUPER H)TS 


20 




8 


CHARLIE DANIELS • EPIC54)B2/S0NY(5 98E(».9B} 


SUPER HITS 


115 




22 


22 


BROOKS & DUNNA'AR)STA 187]6(10.9a'15.98) 




HARD WORKIN' MAN 


182 




10 


ALABAMA A PCA 66410(1098115%) 


GREATEST HITS VOL. Ill 


121 




23 


21 


GARTH BROOKSA"CAP(r0LNASHVILLE93866(9 98/)3.98) 




NO FENCES 


304 




11 


REBA MCENTIRE A* MCA 10906 0 0 98/15 98) 


GREATEST HITS VOLUME TWO 


174 




24 


23 


GARTH BROOKS A' CAPITOL NASHVlUE 98743 110.98(16-981 




THE CHASE 


139 




9 


HANK WILLIAMSA mercury nashvilu 823293 (7.98Eiyil.98) 


24 OF HANK WILLIAMS GREATEST HITS 


127 




25 


24 


REBA MCENTIRE A' MCA 10994 (10 9«V)5 98) 




READ MY MIND 


130 




15 


PATSY CUNE A mca 4038 (7.98/12.98) 


THE PATSY CLINE STORY 


131 


Catalog albums 
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COUNTRY 
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He 




by Wade Jessen 



lONKY-TONKlN": Mark Chesnutt is at the top of the page on Billboard's 
Hot Country Singles & Tracks with "It's A Little Too Late " (4-1), his 22nd 
entry on that chart and the seventh to hit No. 1 . Sheila Shipley-Biddy, senior 
VP/GM at Decca, says that Chesnutt's No. 1 came from good old-fashioned 
hard work. "V\e been involved with Mark's career from the outset, and I've 
nerer seen him work so hard," she says. "He's done everything we\e asked, and 
more. Our staff has made a huge contribution, but Mark really deserves the 
applause." Chesnutt's first appearance on our airplay chart was 1990's "Too 
Cold At Home," which peaked at No. 3, followed by "Brother Jukebox," which 
became his first chart-topper in the Feb. 9, 1991, issue. Chesnutt scored his 
most recent No. 1, "Gonna Get A Life," in the May 20, 1995, Billboard. 

"It's A Little Too Late" is one of two new cuts on Chesnutt's hits package, 
which moves 8,000 units and rises 21-18 on Top Country Albums. The other, 
"Let It Rain," will be serviced to country radio, but Shipley-Biddy says she's 
not sure when. "We hav^ the records ready to ship, but 'It's A Little Too Late' 
lasted longer [at radio] than we'd planned. We expected to lose some momen- 
tum over the holidays, but as it turns out, that's when it really started making 
an impact, so we've postponed the next single." 

Chesnutt was CMT's showcase artist for January, and "Let It Rain" aired 
32 times during the tracking week. 



B 



ALLAD OF A TEENAGE QUEEN: Coinciding with winning the trophy 
for best new country artist at the American Music Awards show Jan. 27 (see 
story, page 6), LeAnn Rimes' "Unchained Melody" (Curb) leads our Airpow- 
er honorees, rising 22-16 on Hot Country Singles & Tracks, with an increase 
of more than 450 spins. Rimes also performed the song at the awards show. 

Doug Montgomery, operations manager at WBCTT Grand Rapids, Mich., 
says that "the song is turning into a monster" and is among the station's top 
five current songs. "We started playing it alongside the Christmas cut ['Put 
A Little Holiday In Your Heart'], and it just grew legs and took off running," 
he says. Heavy airplay (more than 35 spins) is detected at eight of our 162 
monitored stations, including KPLX Dallas; KRMD Shreveport, La.; and 
WAMZ Louisville, Ky. "Unchained Melody" will appear on Rimes' upcoming 
set, "The Early Years," slated for delivery to retail Feb. 11. 

Tube talk: Kevin Sharp's "Measure Of A Man" (14aAsylum) takes the 
Greatest Gainer ribbon after a Jan. 22 appearance on "Fox After Breakfast" 
and a "Good Morning America" shot two days later. Sharp's set increases by 
4.000 units, rising 5-4 on Top Country Albums and 57-54 on The Billboard 200. 

Meanwhile, Bill Engvall's "Here's Your Sign" (Warner Bros.) earns Pace- 
setter honors, rising 61-47 on Top Ountry Albums with a 43% hike that also 
earns it a No. 39 debut on Heatseekers. The title track moves 44-41 on Hot 
Ountry Singles & Tracks and jumps 19-12 on Top Owntry Singles Sales, with 
an increase of more than 1,000 pieces. 

My SECOND HOME: Based upon recent modifications to our catalog poli- 
cy (Billboard, Jan. 18), "The Hits" by Garth Brooks (Capitol Nashville) relo- 
cates to Top Oxintry Catalog Albums, replacing Patay Cline's "12 Greatest 
Hits" (MCA) at No. 1. Under the new rule, any album that is 2 years old and 
falls below No. 100 on The Billboard 200 is designated as catalog. Brooks' hits 
package moves 10,000 units and also debuts at No. 4 on Top Pop Catalog 
Albums. 



ATUNTIC'S tAWRENCE GROWS WITH NEW SET, SOUNDTRACK 

(Continued from page 26) 



Crawling," and a ballad titled "While 
You Sleep." He also co-wrote a song 
with Gary Baker and Frank Myers 
(who penned John Michael Mont- 
gomery's hit "I Swear") titled "Living 
In Black And White," which has a 
sound reminiscent of Jimmy Buffet 

Of the title track, Lawrence says, 
"It's about a guy that loses the love of 
his life and goes to Florida and is play- 
ing a gig on the beach. [He's] down 
there, lonely and thinking about all the 
things that have haR)ened, and he calls 
her and tells her to come on out, the 
coast is clear." 

In addition to writing, performing, 
and producing, Lawrence is heavily 
involved in the business aspect of his 
career. He's booked by the William 
Morris Agency, but handles his own 
management and ha&his own publish- 
ing company. "He's hands on, and swne- 
day he wants to run a record company," 
Blackburn says. 

"He's more focused than any artist 
I've seen in terms of what it takes for a 
career, and not just on the artistic end, 
but the business end," says Bob 
Heatherly, VP of sales and marketing 
for Atlantic Nashville. "He's doing 
exactly what it takes to get there. He's 
working hard and putting out great 
music." 

Skip Young, senior music buyer for 
the Hastings Books, Music & Video 
chain, anticipates Lawrence's album 
doing extremely tt^ll at retail. "He Ls a 
very strong artist for us," Young says. 
"We are definitely going to have him 
either on our best-seller endcap or our 
country endcap. He is one of our 
strongest artists, and we are going to 
back him up totally . . . The guy per- 
forms and tours and sells records con- 
tinuously, and that's the kind of artist 
we like to have." 

Heatherly says Atlantic plans to ini- 
tiate promotional contests at radio and 
and retail to push "The Cbast Is Clear." 
Plans also call for Lawrence to co-host 
two syndicated radio shows, one from 
the Atlantic suite during the (i^ntry 
Radio Seminar in March. 

"You'll see a heavy ad campaign," 
says Lawrence. "We will buy morning 
ad spots on major radio stations. I'm 
involved in the setup, placement, and 
deciding where the nwney is spent . . . 
We are taking a slightly different 
approach. We are looking at buying 
afternoon drive time on certain sta- 
tions; because [there] are certain mar- 
kets where I'm stronger in the after- 



noon. 

Lawrence will also perform an 
acoustic show and sign autographs at 
what Heatherly says "could be the 
world's largest jn-store appearance." 
The event takes place April 7 at the 
Wal-Mart in North Richland Hills, 
Texas, between Dallas and Fort Worth. 

Lawrence will also perform at the 
Houston Livestock Show and Rodeo in 
February. "We plan to tie in promotions 
with places like Blockbuster, Tai^et, 
Kmart, and Wal-Mart," Heatherly 
saj's. "That's what you try to do to get 
the most attention you can when some- 
one is playing that kind of event." 

Lawrence is also going to be the 
April showcase artist on CMT Black- 
burn says videos have been crucial to 
the development of Lawrence's career 
"When we tested our fan base out there 
... do you know what was at the top of 
their minds?" he asks. "He's the guy 
who makes videos that zap into the 
future." (Lawrence's videos have 
shown him being transported from one 
time period to another, with locations 
ranging from an old western town to a 
'50s sock hop.) 

In addition, Lawrence is co-produc- 



ing with Anderson 10 cuts on a 20-song 
Atlantic soundtrack album for "The 
Ci\il War," which is being produced by 
E*ace Productions: "It will be touring 
around the U.S. in the fall of 1997 and 
1998," Lawrence says. "Hopefully, it 
will end up on Broadway." 

Blackburn became aware of the 
Atlantic project and recommended 
Lawrence to produce the country cuts 
and Nashville-based artists. He's been 
in studio with Michael English and will 
also work with Trisha Yearwood, 
Kenny Rogers, Deana Carter, Kevin 
Sharp, John Berry, and others. 
LawTence adds that he m^ do a duet 
with Wynonna or Martina McBride. 

Jewel and Hootie & the Blowfish are 
among the artists that may be invoK-ed 
in the album, which will be released 
later in the year Lawrence saj^s there 
are plans for the play to be performed 
on Veterans Day in Washington, D.C., 
with an all-star cast. 

"He's a busy boy," Blackburn says. 
"He's kind of snuck up on people. He's 
had a ton of hit records and sold a lot 
Of course, we are aware of it. I think 
e\'erybody else is just now catching on." 



INGRAM MAKES RISING TIDE DEBUT 



(Continued from page 26) 

Rising Tide plans to build promotion 
and marketing efforts to take advan- 
tage of the college connection. Joel 
Hoffner, the label's VP of sales and 
marketing, says, "We'll focus on col- 
lege campus activities and print We'w 
designed a three-song sampler that 
well distribute on campuses primari- 
ly in the South and Rocky Mountain 
states." He adds that the label plans to 
send "piggyback"-CD packages for 
pass-along, in the way that Ingram's 
followers do with his CDs, sending 
them from campus to campus. "The 
concept is," he says, "that we think it's 
so good that you'll like it so much you'll 
share the extra copy with a friend." 

Rising Tide VP of promotion Tim 
Murphy says that because Ingram will 
be a newcomer to radio, the label has 
been sendirig out weekly Ingram post- 
cards to radio, to "raise Jack's name 
recc^ition. Jack's just a hair off cen- 
ter, but he's definitely in the main- 
stream. We've also had a film crew on 
the road with Jack, following him to 
Billy Bob's and to a taping of Austin 
City Limits and to shows in Birming- 



ham, Memphis, and Nashville." 

Hoffner says Ingram's audience loy- 
alty will also be tapped. "The key is 
getting people out to see him." he 
says. "We're putting together a tour 
starting in March that will include pri- 
marily the college markets where he's 
already well-known. Then well expand 
on that, outside the South, Southwest, 
and Rocky Mountain States." 

Other immediate promotional tools 
include New York and Los Angeles 
showcases, radio showcases and meets 
and greets, a CRS showcase, a South 
by Southwest performance, the airing 
of "Austin City Limits" around the 
album release date, parking lot in- 
stores at retail in Nashville, Dallas, 
Austin, and (Allege Station, Texas, and 
a tie-in to college spring tH'^ak at South 
Padre Island, Texas. 

Murphy adds that CD mailings will 
also go to the top 100 promoters in the 
country and to TV and film music 
supervisors. 

Ingram is now managed by FCC 
Management and is booked by Mon- 
terey Artists. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

IITU (PuWfsttat - UcMiMng Oig J Sheet Music Oist 

U «S ROCKT llivint. eMI/Cncklin . BMVBl« BMI) WBM 

71 iUH7 COT NVmir OH US IWnmer hniabne. 
BWNe" Wortis, BMlWanwf Bros , ASCAP/JE fWnn 
soiCASCAHWeM 

28 UllOOISLOVeHERltaifl-Rose.eMl/MCA 
ASCAP/Delta Kjipiu Twd% ASUPl HlvWBM 

51 MlOf THCMOV£aenTe^Tiin«s.ASCJtP,TefiI«f<. 
ASCAP;Soflr/ATV Tfce. BMI/Oins Walm. BMI] HL 

72 ilL«KrSAmtlM[W8.ASCAP/KiiofalQd>. 
ASCAP/Stm O'Bnen. BMi) WBM 

I «MEIinNO0rUIVE(MCA.ASCAP)HL 
« ANOTIIEIinHI(EMIAgnl.ASCAi>}Hl 
•7 «nTTIIESNOffillGrealCun«eriaiid.BI«Fi«w. 

BMl/WmdONCiweM. ASCAP/Aims S««s. ASCAP) WM 
« CNAMEHE«IIIIID(Hainsl«lCuriMfU>iil,BMIAJ<D 

Boone. BM(VBMI] WBM 
H COlOOUTSlKdKA.ASCAI'/Slaw SMOM. 

ASCAP/Bit Hans. ASCAP/Ms On. ASCAF/Ea» Lmkll. 

BMI) 

» CUT M THE SmUlOED or THE KMD (Might) Nice. 

BMVSkie Win. BlWUneiuik. BMI/AoRj;) Wnd. 

BMVGn« Brad. BMO Hl/VIBM 
n DARIHOIiaiEMAfri.ASCAP/IKolKshn. 

ASCAP/MeMune, SOCAM/Donn In Fnyit. SOCAnA>rum 

iKliiPulilicSOCAIIl 
« DOinnKI«l»CS«U.ieOI(Jeflf Wilknm. 

eW«« BMI/Ll««S). eM/bdUnc, BM) 

73 MTICiminTMIHIM^I<ice.eMliiiiileisinci. 



RIGHTS/SHEET MUSIC 



BW/Blue Water, SMlSony/ATV Cress Nays. ASCW*/Tour 
Sots. ASCAP) 

69 DOrOUVNWIUIURESOMEnMGOFITAinaBt 

Icmn. BMVAinehcan Made. BMVBMG. ASCAPAralet 

Trash, ASCAP/Staw Tram. ASCAP) HUWBM 
38 EASE Mr TROUBLED miNO (Sonjn'ATV Tm. BMI/Molira 

Vatlay. ASCAP/Hwnstnn Straulmnnai:^ ASCAP/Knebc 

Diamond. ASCAPA^irb. ASCAP) HL/WBM 
» aiOn(HMLflJM.(Slar«ucliAi«il.BML1)eadSoM 

Perfect BMI/Soni/ATV TrM. BMI/Oins Waton. BM) HL 
3 eVEinrBOinrmOWS(AuKiii4WM.BMl'Cr«atBiiwd. 

BIACaoisanHis. BMliM«itude. BMO WBM 
12 EVERY COttKir$MEMI(Son)i/AIVTr«e.BMI/n)ars 

A Smash. BMI/Sony/ATV Cross tairs, ASCAP/Vm 

WMoira. ASCAP/M*e Curt). BMC) HI/tfBM 
n EVEmrTKIHG l love (Cobum. BMI/Ten Ten, eMt/hisi 

Cuts. BMI/Soncs Ot PWyGram U\ BMI) HUWM 
31 niEFUR0FBaH6MjME{RidiHal.ASCAP/tM»r 

town. ASCAP/Tatna. BIO] WBM 
57 ro8EVEltAWAMT(M«h4Nk».BMUAi(lenon8s. 

BMIW B M . SESAODrinda bm. SESAQ WBM 
10 FROOSObat'sASmash.BMLIriiteCurt.BMnWBM 
M GENUINE REDNECKS (N2 D. ASCAPAU OftsptnOos, 

ASCAP) 

SO GOOOASIWASTDTOitftawDort ASCAP/TtcwHayes. 

ASCAP/AMdot m/trmq, BMI) WBM 
7 HAl/im«P(Bladlmd,BMnWBM 
74 HmMfEFOIISffnEMIIMIffLOKKCUillBbctMxi]. 



SMI/BTK, 8MI/Gir1 MM Ooor. BMl/Warno T^meflane. 

BMI) HL-VieM 
30 HbUmWOKE EVOn DAT (Longrtude. BMl'Ai«ust 

Wind. BMl/San ioaqwi Son. BMl'Rn Zen, Sh«/C«n) 

N>«. BMI/Cireers BMG. tUU) HLViBM 
41 HERTS TOUR SKM (CH THE PKTURO Owri Spurs. 

BMVShaUoo. BMI/Sor^ Ot PoliCram Int'l. BMLVirpn 

rmtitr. BMI) HL 
91 HKHLOWiMDINBnWEEN(ToniCoili[is.BMt)WBM 
26 HOUMN'Ontn&BMVKelrGsrTen.BMl/AliTw. 

ASCAP/Daddy RaML ASCAP/Sorry/ATV Tree. BMI) WBM 
IT HOW Wits I TO mow (Sony/ATV Cross Keys. ASCAP/AJI 

Aran] bwn, ASCAP/Starslruei AngH. BMI/DW Blach- 

wood, BMI) HUWBM 
t ICAM-TDOTHATAirVMOREOtaHaw.ASCAP/WB. 

ASCAP) WBM 

4« IF SHE D0N7 lOVE TOU (WB, ASCAP/Big Trwtof, 

ASCAP/EMI Apnl ASCAP*-lown. ASCAP) Hl;WBM 
3S IM£AKTTDDOTHAT(PeennusK: BMt/Wamet lamer 

lane. BMI/MlyM«. BMVSocan. SMI) W6U 
2 ISTMTATEUKAWwnaBarxl.ASCAP/WiUcountry 

ASCAfVWiss Blyss, ASCAPAx Grand. ASCAP) WBM 
1 irSAUTTUTOOUITE{EMIBtwl(wooi],BMl/SoncsO( 

jasper, m/Tnt FM ftH ASCAP/IMI Aprl ASCAP/WB. 

ASCAP) HL/WBM 
47 rrs OVER MV HEAD (Sony/AW BMl/Mr. Bubba. 

BMI) HL 

U I WANT TO BE rOUR GIRLFRIEND (Why Walt. ASCAP) 
22 KING OF THE MOUNTAIN (Sony/ATV Tree. BMi/Ieiitoe, 

BMl-Sorr^/ATV Cross Keys A.SCAP) HL 
M USS THE GIRL Wall Disney. ASCV/Wondorland. BMI) 
KL 

m LH ME INTO rOUR HEART (Why Walk. ASCAP) 
2S UTTU8im<Hallnola.BMI)WBM 



n LONC TRML OF TEARS {FUygrani Intl. ASCAPA^-O 

UiiSK. ASCAP/Bartiy Bay. BMI) 
6 A MAN THIS LOHCLV (Sony/ATV Tree. BMl/ShcwMfy. 

BVl'Stin WDrtung For The Man BMI) HL 
19 MArSE HE'U NOTICE HER NOW (Btfi Gunl BMIWB, 

27 MATBE WE SHOULD lUST SLEEP ON IT {Noosa Heads, 

BMltmdar. ASCAP/Teias Wedge ASCAP) WBM 
15 ME TOO ISones Ot foJyGrii'n Int l. BMI/Tokecs Tunes. 

BtftiYfatiisa RivBt. BMl:t:Ml BMI) ML 
55 MORE THAN I WANTED TO KNOW ( ARM . ASCAP/Stfirra 

Home. ASCAF;Warr»{-l3merlane BMLDnder The 

Bndge, BMI) WBM 
5 NOBOOV KNOWS !H«:o BMI/lw Shade, BMHonci- 

tude, BMUDfonsongs. BMVEMI Blackwood, BMI) 

CLWHL 

TO TW OLD STUFF <tMIApnl.ASCAP/TCape And OaDy. 
ASCAPyOld Boots. ASCAPyNo Fences. ASCAP/Mafor Bob, 
ASCAP) WBM 

23 ONCWarnCKETnECftDSEICillDtWamtf Tamer- 
Une, mm. ASCAP/GUmI rtomad. ASCAP) WBM 

33 POUnC&RaKIOHAmHEROtanisteinCwnbef- 
land. m/^ Mae, BMMCA. ASCAP/BnXher Bact 
ASCtf/SoU For A Sont ASCAP) HUW8M 

43 POOR, POOR PmFVL ME (Warw-bmerim. 
BMIAtorV Room. BMI) WBM 
4 PRETTY UTTUADRUM (Benefit. BMf) WBM 

40 RUMOR HAS IT Jjyne BMl/Sondaddy. BMVMuy 
Bueno. BMI] 

11 RUNNING OUT OF REASONS TO RUN (Zomba, 

BMI/AMR. ASCAP/Swrra Home. ASCAP) WBM 
13 SHE DREW A BRORENHEMTfLss Rhythm. BMI) HL 
n SHrS SURE TAHIKtrwCU (Miss Betsy. ASCAP/Tmy 
Buckets 0' Muse. ASCAP^I.0.. ASCAP/Zomba. BMI) 



20 SKTSTiWEM A SKmE(M*c Chapman. ASCAP.^Bayou 
Liberty. tSCfP/U NMnns. ASCAP/Emdar, ASCAP^ull 
Keel. ASCAP/taos Wedge. ASCAP) WBM 
24 SHE WANTS TO BC WANTED AGAIN {BM& ASCAP] HL 
34 THAT OL' WIND (FeetHlty. BML/Breor s Island, 
BMI/MaiOF Bob, ASCAP.'No Fences ASCAP) WBM 

15 THArs ANOTHER SONG (M«!i Steppe ASCAP/H«ti 
Seas ASCAP/Acutt-Rose. BMllocusl Fork 
BMl/Sony.'AT\' Trw BMI) Hl^WBH 

37 TH«r$ HOW I COT TO MEMPHIS OJrKtiappell. 
BMl/Moms, BMl/Tom T Had BMl/I*r) D L«rt. BMI] HL 

42 THAT WOMAN OF MntECSony/ATV Tree. BMUSony/ATV 

Cross Keys. ASCAP/Mos OoL ASCAP) HI 
29 (TWS Aim NO T14IHUN' TMHC CEMI Bladnwod 

BMI/V Land. BMI/Starstruck Wnters GmjQ. 

ASCAPyWark D , ASCAP) HL 
GG THREE LITTLE WORDS (R8ignr«ASCAP/Sa«t 01 

Ptatmum FdCB, ASCAP) 

16 UHCWMED MELODY {Fnr*. ASCAP) 

12 WEDMCEDANnMT(Lorvitude BML'AicustWind. 
BMMVmI Broad. BMl/Heart 01 Hearts BMI) WBM 

38 WHEN I CLOSE MY EYES aom Collins. BMLIriumh. 
BMI) WBM 

S5 WHEN I SAY FOREVER (EMI BladnKiDd.BMlln]e 
Manor. BMI) 

14 WHERE CORN D0H7 GROW domColkns.BMlVwr^, 
BAffiJWBM 

63 WOULD I (SlarstriKk Wnters Grwfi, ASCAP) HI 

32 TOU CAH7 STOP LOVE (Warner lamerlane, BML'Msrty 

Parfr, BMvSones Ot PolyGram. BMlSeven An«e(s. BMI] 

HL/WBM 

48 WW JUST KT ONE (Benefit. BMl^ Don. 
ASCAP/Ttew Hayes. ASCAP) WBM 
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CONPIIED FROM • NATIONAL SAMPLE OF AIRPLAY SUPPLIED BT 
BROADCAST DATA SYSTEMS RADIO TRACK SERVICE. 161 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 21 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DnECTIONS. 
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* * 




CD 
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ITS A LITTLE TOO UTE l nit No. l 

t HI ' 1 I ,M T f MQ«ltl$iITE,fi SWINGiHi 


♦ MARK CHESNUn 
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2 


3 


15 


IS THAT A TEAR 


♦ TRACY lAV.'RfNnr 




CD 


5 


5 


14 


EVERYBODY KNOWS 


♦ TRISHA VEARWOOD 

Vj MC* 55250 
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CD 


6 


8 
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PRETTY LITTLE ADRIANA 


VINCE GILL 


i 


5 


1 


1 


20 


NOBODY KNOWS 

:. .M' 1 r iROSt) 


♦ KEVIN SHARP 

'-■M ALiiUM Cin,AI;VLilM 
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CD 


7 


13 


10 


A MAN THIS LONELY 

1 . - R i: iNf. iR DUNN T L JAMESl 


♦ BROOKS 8, DUNN 

ICI '0' IVI ABISTA 1 IQgfj 
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CD 


8 


12 


11 


HALF WAY UP 


CLINT BLACK 


7 
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11 


17 


1 CAN T DO THAT ANYMORE 


♦ FAITH HILL 

iV /<AR^!R BROS I7&31 


g 


CD 


12 


14 


18 


AMEN KIND OF LOVE 


♦ DARYLE SINGLETARY 

n AST ALBUM CUT'R£PRlS£ 


9 


10 


3 


2 


17 


FRIENDS 


JOHN MICHAEL MONTGOMERY 

iCI 10) (VI ATIANTK 87019 


2 


CID 


11 


16 


16 


RUNNING OUT OF REASONS TO RUN 


♦ RICK TREVINO 

SCl ^V) COLUMBIA 7933 ^ 
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CD 


13 


21 


9 


WE DANCED ANYWAY 

L . >i(.;i.. ■. ■ ■ "I . i . '(/isi 


♦ DEANA CARTER 

(CI ID) (VI (iWlOL NASMYiLLE 58626 


12 


QD 


14 


25 


8 


SHE DREW A BROKEN HEART 


PATTY LOVELESS 

£P>C ALBUM CUT 


13 


CD 


15 


13 


12 


WHERE CORN DONT GROW 


♦ TRAVIS TRin 

(VI WARNER BROS IMS! 


14 


OD 


18 


20 


12 


ME TOO 

N:ARHNT.,F,IH:I>.E:irHCCANNC.'.: 


♦ TOBY KEITH 

VI '.'ihC'JRl '(ASbi-ILLL t.'tiU'.O 
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UNCHAINED MELODY 


LEANN RIMES 
CURB ALBUM CUT 
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HOW WAS 1 TO KNOW 


REBA MCENTIRE 

{Vj MCA 55290 
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THAT'S ANOTHER SONG ♦ BRYAM V.'HITE 
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MAYBE HEIL NOTICE HER NOW ♦ VINDY MCCREAOY (FEAT. LONESTAR^ RICHIE MCDONALD! 

D MAILC.V s 'A1l;i:-j • .iC-i'.'' :0KY!BN*M757 


19 










* * ♦ AlRPOWER 


* ★ * 




CD 


24 


21 


10 


SHE'S TAKEN A SHINE 

Crlij/.-... .^,li 


♦ JOHN BERRY 
,,,1 lUiL '.AShVillE5M24 


20 


(ID 


25 


35 


4 


EVERYTHING 1 LOVE 


ALAN JACKSON 

lVi/,-ISIA 13068 


21 


22 


19 


24 


8 


KING OF THE MOUNTAIN 


GEORGE STRAIT 
;vj MCA 55288 


19 


23 


16 


9 


20 


ONE WAY TICKET (BECAUSE 1 CAN) 

.. • r .'...I 1 . 1 irjTOr. 


♦ LEANN RIMES 

CORP ALEUM CUT 


1 




28 


29 


15 


SHE WANTS TO BE WANTED AGAIN 


♦ TY HERNDON 

(C;, iCiiV. EPlC7a.'.82 


24 




26 


23 


16 


LITTLE BITTY 


♦ ALAN JACKSON 

ICUVIAKISTA iHOiE 


1 


® 


31 


33 


9 


HOLDIN' 

M ;i i.ll.II : ni,Lt.^i'; IliAyriSD Rin IK GfcRREn.C WSEMANt 


DIAMOND RIO 

[CI ARISTA :306' 


26 


27 


21 


6 


IS 


MAYBE WE SHOULD JUST SLEEP ON IT 

151- , '■ ' 1 1; K PHtlUPSl 


♦ TIM MCGRAW 

CURB AlBUM CUT 


4 


CM) 


30 


30 


16 


ALL 1 DO IS LOVE HER 


♦ JAMES BONAMY 

(CI iv; Eci: mn'b 


28 


CD 


35 


44 


3 


(THIS AIN TI NO THINKIN' THING 

SHL'.: - ■ ■ " . '. 1 


♦ TRACE ADKINS 

CAPITIX NAS*fJlLLE IM^iJM C J' 


29 


CD 


32 


32 


10 


HEARTBROKE EVERY DAY 

D.co> .'. ■ •.■ ■ ■. ■. ^ V '.:':rvi 


LONESTAR 

IV: BNA him 


30 


31 


29 


26 


19 


THE FEAR OF BEING ALONE 

R Mn ■ • , , '.'.1 , i M 


♦ REBA MCENTIRE 

MCA 552-9 


2 


CD 


3 J 


34 


16 


YOU CAN T STOP LOVE 


MARTY STUART 

.,Vi MCA 5527n 


32 


CD 


34 


36 


14 


POLITICS, RELIGION AND HER 


♦ SAMMY KERSHAW 

IVl WfRCilRY NteI'V.l 1 1 5;hF,;2 


33 


34 


27 


19 


20 


THAT OL' WIND 

f- RK^l .[;■■. i I RFINl.'.IIS.GBfiOOKSI 


GARTH BROOKS 
CA-RlT(X NA$,)ViUE ALS.JM C jr 


4 


® 


39 


43 


5 


EMOTIONAL GIRL 

,1 ',-iK i^R p«LES.T CLARR.C.WAIERSI 


♦ TERRI CLARK 

(CHOI (VI UERCUm NASBWlt 5;«I6 


35 


CD 


37 


41 


S 


WHEN 1 CLOSE MY EYES 

II, ,1 r ,i'i; '. ,1 i.- N M'jsiCKi 


KENNY CHESNEY 

iv; ANA 54726 


36 


CD 


38 


38 


14 


THAT'S HOW 1 GOT TO MEMPHIS 

C yijUNCB LKANLly I' I H*,L 


♦ DERYL DODO 

L.,Di 'V-CC(i:'.((ilA 7H,',:(, 


37 



THIS 
WEEK 


LAST 
WEEK 




WKS.C' 


TITLE 

PRi inilCER ISONGWR(TER> 


ARTIST 

LABEL « NUUBCRPROUOTION L7VBEL 


PEAK 
POSITIf 


(D 


43 


48 


4 


EASE MY TROUBLED MIND 

" -1 : WaTEf(S.T &HAPiftOI 


♦ RICOCHET 

COUIMEUA Ai&UM COT 


38 


CD 


41) 


39 


13 


1 MEANT TO DO THAT 


♦ PAUL BRANDT 

iw: REPRISE 17ABj 


39 


® 


48 




2 


RUMOR HAS IT 

.1 ^'|." JL\L ,VAI":R 'iM 1,, . GRr[\EI 


♦ CLAY WALKER 

GIANT ALBUM CUT.'RERRi^ 


40 


(3D 


44 


62 


3 


HERE'S YOUB SIGN (GET THE PICTURE) ♦ BILL ENGVAIL WITH SPECIAL GUEST TRAVIS TRITT 

"n-" ' - -- ■. 7tl (CI (D! (VI WARNER BROS I7A91 


41 


42 


42 


42 


9 


THAT WOMAN OF MINE 


NEAL MCCOY 

(Ci ATLANTA 87045 


42 


43 


41 


37 


18 


POOR. POOR PITIFUL ME 


♦ TERRI CLARK 

ICi IVi MERCURI NASMV'lLE '.'BCiJ 


5 


CD 


51 


68 


3 


DON'T TAKE HER SHE'S ALL 1 GOT 

. .' .'. , 1 'iM5,& U.S EtONCS 


♦ TRACY BYRD 

LV; (ACA 55292 


44 


QD 


50 


55 


4 


ANOTHER YOU 


DAVID KERSH 

CURB ALBUM CUT 


45 


46 


36 


17 


19 


LET ME INTO YOUR HEART 

JJE',',',, ' .1: "L" il^ C CARRENIEft; 


♦ MARY CHAPIN CARPENTER 

(C) (OHVI (XILUMBIA 784&3 


11 


d) 


46 


4? 


8 


IT'S OVER MY HEAD 

J Oj " •■ ■ , ' .' ' ^ - PERSON' 


WADE HAYES 

[O IVJ COLUMS'A 7flJ86 


46 


CD 


49 


57 


4 


IF SHE DON T LOVE YOU 

5(;;i.*, " " ■. •■ ...Li'iLlM 


THE BUFFALO CLUB 

Kli RG IIDt .UBJMCJI 


48 


49 


45 


45 


IS 


YOU JUST GET ONE 

M BR .-I 1 ,. , - . 1. . .11. 


JEFF WOOD 

MPRINT AlEJM C..JT 


44 


(D 


52 


64 


3 


GOOD AS 1 WAS TO YOU 


♦ LORRIE MORGAN 

S\A ALBUM CIT 


50 


51 


47 


46 


7 


ALL OF THE ABOVE 


TY ENGLAND 

Vi RL'A 646 .*t 


46 


(M) 


54 


53 


3 


CRY ON THE SHOULDER OF THE ROAD 

M MCijRlJt.R .VU(,.i ,.t -.,tAi ;',( BtlTG 1 KREKtLI 


♦ MARTINA MCBRIDt 

ICI (Vj RCA 6475! 


52 


CD 


60 


65 


4 


455 ROCKET 

- '/.r,rM K MAHEA ;g ^VELCH D,RAWUN(iS» 


♦ KATHY MATTEA 

(Vj MERCURY NASHVILLE 5789W 


53 


® 


57 


59 


3 


GENUINE REDNECKS 


♦ DAVID LEE MURPHY 

tVI UCA 552(,(7 


54 




58 


56 


4 


MORE THAN 1 WANTED TO KNOW 

.', , 1,1 :n.,u;,M7((3Bti) 


» REGINA REGINA 

iCi (01 IVl GIANT 1 7426.REPRI5E 


55 


» 


56 


52 


16 


KISS THE GIRL 

L,l .JhU .n M:r,h( I, ;.S((MAN1 


LITTLE TEXAS 

WALT DiS^iEV AIBJMCUT 


52 


CD 


fil 


':8 


4 


FOREVER AND A DAY 


♦ GARY ALUN 
(VI DECCA 55289 


57 


CD 




2 


1 WANT TO BE YOUR GIRLFRIEND 

J JE',-i '.' . .. 1 1 L ......1 (^(((1' 


MARY CHAPIN CARPENTER 

COLUMBIA ALBUM CUT 


58 


59 


53 


40 


17 


HIGH LOW AND IN BETWEEN 


♦ MARK WILLS 

.11 MLRCIIRV NAUHVI.I [ 57BOrj4 


33 










* * * Hot Shot Debut * * * 




® 


NEW^ 


1 


DARK HORSE 


MIU MASON 
ATLANTIC ALBUM CUT 


60 


CD 


63 


72 


3 


CHANGE HER MIND 

' . M ir,:iN,( BOONEI 


GENE WATSON 
STEP ONE AL8UM CUT 


61 


B2 


55 


51 


10 


EVERY COWBOY S DREAM 

1. I J|JU,(LAUX,K.WILLIAMSJ 


RHEHAKINS 

IV; U-CCA 552'il 


51 


63 


59 


49 


19 


WOULD 1 

■ ' 1 •, . ■ ■ .'.riCHESTERI 


♦ RANDY TRAVIS 

IV! WARNER BR05 :?VM 


25 


CD 


NEW^ 


1 


COLD OUTSIDE 

.^^1. •(!':,■< V.i: 'ir/fA'M^ IM Bl-ROU.O NtL[HSUSEI*,0 


♦ BIG HOUSE 

NLiTSON u.r,:[se: ',c, ioi iv: ur.:A 55255 


64 


CD 


NEW^ 


1 


WHEN 1 SAY FOREVER 


CHRIS LEDOUX 

CAPITOL NASH'i'LLE ALBUM C JT 


85 


CD 


NEW^ 


1 


THREE LITTLE WORDS 

7.SH(.' ■ : .LIUJNSI 


♦ BILLY RAY CYRUS 

MERCURY NASHVILLE ALBUM CUT 


66 


dD 


m 


67 


18 


BURY THE SHOVEL 


CLAY WALKER 

GIANT AIHUMCUT.'REPRISE 


18 


CD 


NEW^ 


1 


LONG TRAIL OF TEARS 


GEORGE DUCAS 

CAPITOL NASHVILLE ALBUM CJT 


68 


69 


65 


60 


13 


DO YOU WANNA MAKE SOMETHING OF IT 

r 117. . (ir.l! "( I M.j.,iRA'7. IB OH' EhJ.T ANDtKSONI 


♦ JO DEE MESSINA 

CLHB ALBUM CUT 


53 


QD 


BEEHIRY 


2 


THE OLD STUFF 

A ivi I'MiD^:. B »f\NE[i',D hOBERTS.G.BROOKS! 


GARTH BROOKS 

CAPITOL NASH-yiLLL ALBUM CUT 


64 


OD 


71 


71 


18 


AINT GOTNOTHIN'ON US 


♦ JOHN MICHAEL MONTGOMERY 

(C) ini (VI ATLANTIC 87044 


15 


QD 


73 


74 


3 


ALWAYS A WOMAN 


LARRY STEWART 

COLUMBIA ALBUM CUT 


72 


QD 


NEW^ 


1 


DO THE RIGHT THING 


GEORGE STRAIT 

UCA Al BUM CUT 


73 


74 


68 


69 


14 


HAVE WE FORGOnEN WHAT LOVE IS 


♦ CRYSTAL BERNARD 

iCi RIVER \ORTH 163015 


57 


QD 


NEW^ 




SHE'S SURE TAKING IT WELL 


KEVIN SHARP 

143 ALBUM CUT ASYLUM 


75 



( 1 Retorts showing »n increase in detections over the pfL-v .ni'. w-^-i r. |.;,iT i .-y ii li r', in ■■<vnl. Airpower awafdcd to (hose reconJs wrtiich 
attain 3200 detections for the first time. ♦Videoclip avaiiatxlity C.t;a^^'ll^ nL,nit«?f is tor L.assrtle singte, or vinyl it cassiCtle is unavailable. (C) 
C^s&enesing(eavailat»lity. <D) CD single svailabiUty, [M) Cassette maxi-singte availability. (I) Vinyl maxi-sin^e avatlatiilit/. (V) Vinyl single Bvail- 
ability. (X) CD mani-singje availat)ility. c 1997, BifltWdfd'BPI CorrwMunicalions. 



Biiboad. Top CouMpy Singles Sales 



COMPILED FROM « NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COUECTEO, COMPILED. AND PROVIDED BY 

FEBRUARY 8, 1997 



ft 




2 WKS 
AGO 


z 

P 
S (u 


TITLE LABEL A NUMBERDiSTRIBUTir^C U>mi 


ARTIST 




1 


1 


9 


* * * No. 1 * * * 

FRIENDS -LANH 8,'0L9A<; 3 JT No 1 JOHN MICHAEL MONTGOMERY 




7 




2 


WE DANCED ANYWAY Capitol tiashvilie betit 


DEANA CARTER 


3 


2 


2 


34 


BLUE CURB 76969 


LEANN RIMES 


4 


3 


3 


21 


ANOTHER YOU. ANOTHER ME REPSISE 176l5AVARNeRe 


ROS. BRADY SEALS 


S 


4 


5 


15 


LITTLE BITTY arista L3048 


ALAN JACKSON 


6 


5 


4 


13 


GOD BLESS THE CHILD MEACuRr nasmville 579748 


SHANIA TWAIN 


(7) 


10 


20 


3 


MAYBE HE'U NOTICE HER NOW gi>iu;s7/lia MINDY MCCISADY (FEAT LONESTAR'S RiCHIl MCDOTiALOI 


1 


8 


7 


8 


IS THAT A TEAR Atlantic 8702a'AG 


TRACY LAWRENCE 


9 


6 


6 


22 


EVERY LIGHT IN THE HOUSE capiioi HASmint 58574 


TRACE ADKINS 


10 


9 


8 


8 


MACARENA (COUNTRY VERSION) MRftiNI I80O7 


THE GROQVEGRASS BOYZ 


11 


11 


9 


29 


1 DO REPRISE i76l&'WARNEReROS 


PAUL BRANDT 




19 




2 


HERE'S TOUR SIGN (GET THE PICTURE) liUKi sues 17491 BILI 


£l«VALl WITH SPECIAL GUEST TRAVIS TBin 


13 


12 


11 


26 


CHANGE MY MIND CAPiTot Nashville 5B577 


JOHN BERRY 



THIS 
WEEK 


LAST 
WEEK 




WKS ON 
CHART 


TITLE ITLBEL & ttUMBER/OISTRIBUTING LABEL 


AR'nST 


14 


14 


12 


22 


GOODNIGHT SWEETHEART CURB 76990 


DAVID KERSH 


li 


13 


10 


15 


POOR. POOR PITIFUL ME MERCUfiY NASHVILLE 578644 


TERRI CLARK 


06) 


21 




2 


SHE'S TAKEN A SHINE capitol Nashville S8e24 


JOHN BERRY 




17 


15 


5 


A MAN THIS LONELY arista i30U 


BROOKS 8. DUNN 


18 


15 


14 


4 


HAVE WE FORGOTTEN WHAT LOWE IS RivtR NORTH 163015 CRYSTAL BERNARD 


19 


16 


13 


18 


BIG LOVE MCA 65230 


TRACY BYRD 


(20) 


RE-ENm 


17 


AIN'T GOT NOTHIN' ON US ATLANTIC 87044/AG 


JOHN MICHAEL MONTGOMERY 


21 


18 


16 


34 


REDNECK GAMES aarner BROS 17648 JEFF FOXWORTHY WITH ALAN JACKSON 


22 


22 


18 


7 


IIF YOU'RE NOT IN n FOR LOVE) I'M OUHA HEREI (REMIX) ULK.' 


VW-VLLE 578786 SHANIA TWAIN 


23 


20 


17 


27 


MORE THAN YOU'LL EVER KNOW warner Bros 17606 


TRAVIS TRin 


^(24) 


24 




2 


SHE WANTS TO BE WANTED AGAIN EPtc 78482^1 


TY HERNDON 




23 


19 




LET ME INTO YOUR HEART Columbia 7S46iSom 


MARY CHAPIN CARPENTER 



Ol^ecordswilhi the greats sales gains this week. •Recording Industry Assn. o( Amefica ceftification for sales ot 500,000 units. ARIAA 
certilication For sales o1 1 million umls. with multimillion IiUes indicated by a numeral following the symtx)!. 4^ 1997, Billboard/BPI 
Communications and SoundScan, Inc. 
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by John Lannert 

Los GRAMMYS DO RADIO: The Grammy Awards 
are headed to the Latino airwaves in a big way in Feb- 
ruary. Prominent radio chain Tichenor Media System 
Inc. has produced a radio special dedicated to the 
Grammys. 

"The Grammy Latin Radio Special." which will be 
hosted by PolyGram Latino's Vikki Carr. will fea- 
ture interviews and information rejiarding the nom- 
inees in the Latin catcKories. The program is sched- 
uled to air ?'eb. 22-23 on all Tichenor and Heftel 
stations. (Tichenor and Heftel are mersing to become 
The New Heftel later in February.) The show is being 
produced for MJI Broadcasting, the exclusive radio 
licensing company for the Grammy Awards. 

Jos^ Rosario, Tichenor's VP of artist and media 
relations, who produced the special, says the program 
is the first of its kind in the U.S. Latino market. He 
adds that Tichenor will broadca.'it live the announce- 
ment of the Grammy winners during the awards cer- 
emony Feb. 26. 

Incidentally, Tichenor president McHenry 
Tichenor Jr. will keynote Billboard's eighth annual 
International Latin Music Conference April 29 (see 
Homefront. page 8<j). The three-day confab is slated 
to run April 28-30 at the Hotel Inter-continental in 
Miami. 

Stateside briefs: On March ll. EMI Latin is 
scheduled to drop the English-heavy soundtrack to 
"Selena." a biopic of the late superstar that Warner 
Bros, will release March 21. The first Latino single is 
"Viviras," a Selena tribute ballad performed by EMI 
Latin artists Barrio Boyzz. Graciela Beltran. 



Bobby Pulido, Emilio, Pete Astudillo, and Jennifer 
Pena, lead singer of Jennifer Y Los Jclz . . . The 
Texas Talent Musician's Assn. (TTMA). producer of 
the annual Tejano Music Awards, will induct Freddie 
Martinez Sr. into the TTMA Hall of Fame at the 
Tejano Music Awards March 1 in San Antonio. Texas. 
Martinez, a record producer and recording arti.st for 
20 years during the '60s and '70s, is the founder of 
Tejano imprint Freddie Records . . . German Rinal- 
di has been appointed by MTV Latino as manager of 
advertising sales for the Southern Cone. Rinaldi for- 
merly was head of sales of Clarin A.G.E.A. 

Vina revving UP: with the Vina Del Mar song 
festival coming up for its annual run Feb. 19-24 at 
Chile's seaside resort of the same name, there 
already is a solid lineup of invited stars. Among them 
are Juan Gabriel (who is appearing for the second 
consecutive year). Miguel Bos6, Laura Pausini, Los 
Del Rio. Fito Paez, No Mercy, and Leandro & 
Leonardo. Chilean network Megavisi6n, which is 
partly owned by Mexican network Televisa, will 
broadcast the event for the fourth consecutive year. 

Brazil NOTAS: PolyCram Brasil is expected to 
release the label premiere by Marina Lima late in 
1997. After losing Maria Bcthania to EMI last year, 
PolyGram snared Lima from EMI. Lima's last album 
under her EMI contract. "Registros A Meia Voz," was 
released in November . . . BMG is slated to drop a new 
set by Baby Do Brasil, formerly known as Baby 
Consuelo. a member of '70s hippie act Novos 
Baianos before becoming a solo pop star in her own 
right in the mid-'80s . . . Warner's star pop act Kid 
Abeiha has cut a Spanish-language album, which is 
scheduled for a first-quarter release. Presunios 
Implicados' main man. Nacho Mano, provided Span- 
ish versions of the band's material . . . Since the '708, 
there has been seemingly little appetite for comedy 
records in Brazil. But comedian Tom Cavalcanti, 
star of TV Globo sitcom "Sai De Baixo." has put out 
"Tom Do Tom" (BMG). a record that reproduces a 
(CvntiniU'd on fKiffe JJ) 
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LATIN TRACKS A-Z 

TITLE (Publisher - Iteming Org ] Sheet Music DisI 

22 ANTOLOGU (Sony Discos ASCAP) 

2 ASI COMO TE CONOCI tCosnu SESAC) 

U COMO TE VOY A OLVIMR (Copynstrt Controtl 

34 COMO UNA ESTRELLA (Supei Pecasus BUII 

18 COSTUMBRES (BMG Sones ASCAP) 
15 COSTUMBRES (BMG Sontis ASCAP) 

6 OEJENME SI ESTOT LlDRiWDO drmaa^ Vilale. BMR 
27 DESURIA (Inmenia Fmiiuu^) 

5 ELBJIILEDELAB0TELLA(NAB00UIMHAIM6U- 
RAFA) (Copyngtit ContrDJ} 

39 EL PRINCIPE (Sony Music ASCAP) 

I ENAMORAOO POR PRIMER* VEZ (Fonomuvc, 
SESACi 

2B EN ESTE MOMENTO (Copyngnt Control) 

7 JUCUETE (tj^wngtil CaiTlTOI) 

12 LAS COSAS QUE VIVES (Cofiyright CorCiol) 
17 UNDA EH (Sony Divcos. ASCAP) 

36 LLORARE (Warner Ctiappell. BMI) 
33 MAU MUIER (Copyngfit OxHrol} 

31 MATAME (FDnomusiC. SESAC) 

25 MEDIA HORA(0RAEroi)(KAt«r^Anah<Ma«ic. 
ASCAP) 

» MEPA$AL0MI$M0<CoprightCGn1rol} 

8 Ml ALMA RECLAMA (ADC. SESAC) 

32 Ml CORAZON ES TUYO (Copyrie>^ Contiol) 

19 MONO NEGRO (Cocynetit Coflttoll 

37 NECESITO (Pig Hauv BMI) 

40 NOCHES ETERHAS (PKitnitsK. BMII 
24 HO LO SOHE ICa|>r">:>'1 Control) 

3 NO PUDE ENAMORARME MAS {TN Edicones, BMI) 

38 HO TE VOV A PERDOHAR (Sony Discos. ASCAP) 
10 PALOMITA BUMCA (Zomtu Goldon Sands, ASCAP) 

4 PIENSA EH Ml (Copyrrgrit Control) 

le POTPOURRI OE QUtOUE (Unimusica, ASCAP/Torw- 
music SESAC) 

9 QUE TU TE VAS (Copyriglit Contron 

14 SEFUEMIPALOMA(CopynglitC<i<itrDl| 

39 SELOOEiOAOIOSlJamBMI) 

21 SEMURIODE AMOR <Co|}yf«M Control) 

30 SOLO UN SUENO (JIIST A OREAM) (Embassy. BMI) 

29 TANCO ICoprrtgNt Control) 

30 TE AMARE A ESCOMDIDAS (Unimusca) 

13 mVERAS (Copyr^ht Contiol) 

23 WIHHOMA (Sabrosura) 
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Hot Latin Tracks 



THIS 


LAST 




WKS. ON 


COMi'lLED FROM A NATIONAL SAMPLt Of AIRPLAY SUPPLltD BY BROADCAST 
.'>ATA 5V5TEM5 RACIO TRACK SERVtCt 96 lATiN MuSIC STATIONS ARt ELEC- 
TRONICALLY MONITORED 2A HOURS A DAY 7 DATS A WEEK 

ARTIST TITLE 

LAaELOIBTRIBJTINr; LABEL PRODUCER ISONGWRfTEBl 


CD 


1 




2 


* * ♦ No. 1 * * * 

ENRIQUE IGLESIAS ENAMORMX} ?0R PRIMERA VEZ 

M.'i, .L : at Tto 1 llPESEZ«miAltlGl£SlASl 


CD 


2 


1 


10 


MARCO ANTONIO SOUS 


ASI COMO TE CONOCI 


3 


3 


2 


13 


LOS TIGRES DEL NORTE 


♦ NO PUDE ENAMORARME MAS 

E lEHNANCt: iiatlLO. 




5 


4 


9 


GRUPO MOJAOO 

TCNuVIS^ 


PIENSA EN Ml 

L lOi'ANO .1) I^A1C7 - i!-: M S:4ft£Si 


5 


4 


5 


7 


JOE LUCIANO 


♦ EL BAILE DE LA BOTELLA 

. TAftiXtO, ALvAStI .£ ?A:RAL'£\Tr;,,M'..'S 


CD 


; 


11 


3 


BRONCO 


OEJENME SI ESTOV LLORANDO 

BRONCO M A SATyCME; a rri CI, = RET'i MADi 


CD 


10 


17 


3 


GRUPO LIMITE 


JUGUETE 

1 CARRilir. IMASS'ASl 


CD 


15 


33 


3 


LOS TEMERARIOS 


Ml ALMA RECLAMA 

AA'IGELAlSAlAANGU At [-Al 


9 


9 


21 


3 


LUIS MIGUEL 


QUE TU TE VAS 

. MGl El ^ LIB^IA". 'E :Ee!=EOES 


10 


6 


7 


14 


MICHAEL SALGADO 


PALOMITA BLANCA 

- -iJEE- ''.-.E".:! 


11 


11 


9 


7 


LOS ANGELES AZULES 


COMO TE VOY A OLVIDAR 

NOT USTLO ..' UEJIA AVANTE) 


12 


3 


G 


g 


LAURA PAUSINI « LAS COSAS QUE VIVES 

A ct»RUT..D PARtslNI 'CMECRE,GCARELLA,G[>ES.GDESTEFANI) 


(13) 


13 


31 


3 


RICKY MARTIN 


♦ VOLVERAS 

- ■ . : ^?RTtR L GOMEZ ESCOLARl 


c® 




1 


* * * AlRPOWER* * * 

LOS MISMOS • SE FUE Ml PALOMA 

L'.'.;i-. LOS MtSMOS ;m ECASTRO) 




ib 


24 


3 


SELENA 


^^^COSTUMBRES 


16 


U 


10 


8 


PACO BARRON r SUS NORTENOS CLAN POTPOURRI D- QLMQUE 


17 


12 


8 


8 


GRUPO MANIA 


LINDA EH 

H EEHRANO :£ C^ESROl 


18 


17 


13 


8 


BANOA EL RECODO 


COSIUMBRES 

G I lZAB=AGA (.1 WSRiELl 


19 


19 


16 


7 


ALEJANDRO FERNANDEZ 


MONO NEGRO 

t\WA>.»;RE.* M ).«':N'f";~.^^AS 


20 


20 


19 


4 


GRUPO TENTACION 


SOLO UN SUENO 


21 


18 


14 


g 


BOBBY PULIDO 


SE MURIO DE AMOR 

E E.J'JNEO hfAM.'M 




24 


15 




SHAKIRA 


ANTOLOGIA 
L ECCMOA,S MESARAK fS MEBAflAK L F CCHOA) 


23 


21 




2 


FITO OLIVARES 


WINNONA 

R OEIVAREi IF. QHVARESl 


CE) 


37 


36 


3 


DIEGO TORRES 


♦ NO LO SONE 

CVAILI iD TORRES.D TmOMAS M .VE\C.E:C^^h. 


(25) 


30 




2 


AMANDA MIGUEL MEDIA MORA (ORA E POD 

h..\.^L\i :L-i..-i^'.' l^V\3 D.VtfiDAGUERlGSAL.'ATORI L.Bufi r A r.^'.AT' A\Ar-i 


26 


23 




2 


GISSELLE 

PCAEMii 


ME PASA LO MISMO 

9 CEPEEiS R '.'AiOLE^i 


(27) 


31 




2 


EDNITA NAZARIO 


♦ DESEARIA 


28 


29 


34 




MANNY MANUEL 


EN ESTE MOMENTO 


29 


27 


29 


5 


JULIO IGLESIAS 


• TANGO 






30 


28 


32 




LETTY GUVAL 


TF AMARE A ESCONDIDAS 

R E..lRriA El L' ■/..E'vER R E£..£iT£ai 


31 


32 


22 


J 


DANIELA ROMO 


♦ MATAME 

t VADNA .C fiCMO.C-vAOKAl 




38 




2 


GRACIELA BELTRAN 


♦ Ml CORAZON ES TUYO 

R GLAE'ARRAMA M A CASTROI 


QS 


NEW^ 


1 


CONJUNTO PRIMAVERA 


MALA MUJER 

VVATA.C RRIMAvERA J L H£RNANE>£7f 


CD 


NEW^ 


1 


VICTOR MANUELLE 


COMO UNA ESTRELLA 

ISSER^liA.AEM 


(D 


35 


26 


i 


BANDA MACHOS 


SE LO DEJO A DIOS 

EE LEIMiLl J EA^-E'EMLi 


(D 


NEW^ 


1 


JERRY RIVERA 


LLORARE 


37 


31 


28 


8 


EDDIE GONZALEZ 


NECESITO 

T0OS;aL£: i 'j.:\ZA.E^ . R GU'.^ALE^ 


w 


36 




2 


VICENTE FERNANDEZ 


NO TE VOY A PERDONAR 

RRAUIRE; VEERIvASEiEZ 


39 


26 


20 


18 


GRUPO LIMITE 


EL PRINCIPE 

J i^RRI.Lli IALA.EA.S 


®1 


NEW^ 




LOS RIELEROS DEL NORTE NOCHES ETERNAS 






POP 




I TROPICAUSALSil 


I REGIONAL MEXICAN 



27 STATIONS 


17 STATIONS 


"37 STATIONS 


1 ENRIQUE IGLESIAS ror.o 


1 GRUPO MANIA s^ ny 


1 ENRIQUE IGLESIAS fdnc 


VISA ENAMORADO POR 


LINDA EH 


ENAMORADO POR 


2 LAURA PAUSINI /.fA iati-m 


2 JERRY RIVERA &:nv 


2 LOS TIGRES DEL NORTE 


LAS COSAS QUE VIVES 


LLORARE 


F ■. , •,- '■..CE .. 


3 RICKY MARTIN shnt 


3 LUIS DAMON .vlalat 


3 MARCO ANTONIO SOUS 


VOLVERAS 


VIVIR LA VIDA 


. ■. . ■. A^i ;-.jMOTE. 


4 EDNITA NAZARIO tM' lai n 


4 VICTOR MANUELLE ^ony 


4 GRUPO MOJAOO h-.wviSa 


OESEARIA 


COMO UNA ESTRELLA 


PIENSA EN Ml 


5 SHAKIRA SON^ 


5 JOHNNY RIVERA RM'.' 


5 BRONCO tONovis* OEJEN- 


ANTOLOGIA 


Dflt-'E LA QPORTUNIDAD 


ME SI ESTOV LLORANDO 


6 LUIS MIGUEL laiina 


6 GISSELLE ; ^r-'.H. 


6 GRUPO IIMITE .-JLra-UM 


QUI TU TE VAS 


; ; vi^MO 




7 RICARDO ARJONA ^NV 


7 MANNV MANUEL Mt=(t\rji 


7 MICHAEL SALGAOO JCcy 


Ktl'UTAClON 


-'Jf-JEMOMENrO 


^■■■._.;r.- . a'.i:a 


8 AMANDA MIGUa •^Af^NPCK 


8 LALO RODRIGUEZ EM uir*. 


8 LOS TEMERARIOS rOfvOViSJ. 


.iir^V Liiir.O MEDIA MORA 


Nl UN DIA MAS 


V . 1 .^.i.'A 


9 DIEGO TORRES f^CA BMG 


9 JESSICA o^iOi*..w, 


9 LOS ANGELES AZULES 


no LO SONE 


NECISITO UNA PERSONA 


L- LM \ LCMO TE 


10 JULIO IGLESIAS 


10 ENRIQUE IGLESIAS fDNO 


10 PACO BARflON Y SUS NORTENOS 


ccllwBIt\'^nv TANGO 


■ r'w-i'.ii-.pADO POR , 


CLAI(r-:iA'-y »OTPXR» 


11 JOE LUCIANO 'Mtyv'^ 


11 MARC ANTHONY »UM 


11 LOS MISMOS EUi LATis 


EL SAlLt DL LA BOTELLA 




SE f UE Ml PALOMA 


12 GRUPO MANIA WNr 


12 DOMINGO OUINONES HMM 


12 BANDA EL RECODO ro^o 






i,i5.A COSTUMBRES 


U MANNY MANUEL MERENGA- 


13 TONT VEGA ■ .v.^ 


13 SELENA LM lJ*t n 


; 'n-.- LN LSTE MOMENTO 


JLviDALO YA 


Cns-'JMBPES 


14 GISSELLE rcabmc 


14 FHANKIE RUIZ i*?i.L-.PAM 


14 GRUPO TENTACION 


ME PASA LO MISMO 


»DD\.TN il CANT GET NO) 


1 ' . ■■■ iOLOUN. 


IS JESSICA ARiat-\6MG 


IS REV RUIZ SDST 


15 BOBBY PULIDO :mi iatin 


NECISITO UNA PERSONA 


ESC DIGO YO 


SL MUHIO DE AMOR 



-non ns" 2D 
'00 Jeleclion) t« f* lit 
•jf-cm fr lup ?CI ve ipn 



iW- C plBfS. Pie lecoifJ 'jnt vt, 
C Bi' soriBCl Cixn-TiLjc^ 



30 



BILLBOARD FEBRUARY 8. 1997 



Best Tropical Performance 



alb 

til 



Your Latin Favorites. 
Our Grammy Nominees. 



Ruben Blades 
"La Rosa De Los Vien 

(S«ny Tropjcil) 



Best 



rnandez 
clones" 



1 



De Rosas" 



Congratulations To All Our Artists 
Sony Music International 



Sony Sony 



Ctf9 J Sony t(epic4l 

OcMMi Moon HMWds and m^t" »'* lodtflurkt of Ct«M*nl Moon Btumb. lK./"Epic* ind epic i Reg. U.S. Pnt. & Tot. Ofl. Mircj <lef>wisi)«./Ci997 ^ony Mum EntmAinnwrn tnc. 



rial 



Artists & Music 





by JimMacnic 

M USICIAN, BOOTLEG THYSELF: After years of 
recording for the jmT label, composer/saxophonist 
Tim Berne has released his latest album on his own 
imprint, Screwgun. "Bloodcount Unwound" is a three- 
disc set by Berne's four-member Bloodcount ensem- 
ble. The music contains a mix of new and old materi- 
al recorded at 1996 concerts in Berlin and Ann Arbor, 
.Mich. There's a crude vitality to the sound of the live 
recoi"ds, and there's a rambling grace to the daring 
collective improv that Bloodcount creates. 

Berne reports that the distribution of the home- 
grown product is off to an impressive start. "1 did one 
mailing to a bunch of distributors, and a .Japanese 
place named Homba not only took 300, but they paid 
in advance. We pressed 2,000 pieces of it, and Cadence 
[North Country Distributors] and Forced E.xposure 
have them here in the States. I'm trying to take this 
on the independent rock scene. I don't want to get 
caught up with the usual jazz pessimism stuff." 

In the early 19H0s. Kerne began his recording 
career with his own label, Empire. He says lessons 
learned then will be applied to Screwgun. Packaged 
in brown cardboard and decorated with the singular 
graphics of artist Steve Byram, "Unwound" looks like 
a hip bootleg. 

"All these guys were telling me, 'Oh. this package 
is too weird.' But I think it's cool," says Berne. "It's 
all hand-assembled by the artist himself; there's even 
coffee stains on some of them." "Unwound" carries a 
retail price of $30, and it is available by mail order 
for $30 plus postage ($:i2 in the U.S., $37 overseas). 
The address is Screwgun Building, 104 St. Marks 
Ave., Brooklyn, N.Y. 11217. 

If all goes well with the title, future Screwgun 
releases will include a solo outing by Bloodcount 
bassist Mike Formanek, a solo guitar record by 
Berne collaborator Marc Ducret, an art book fea- 
turing the work of Byram and Robert Lewis, "and a 
T-shirt with a great cheesecake recipe on it," adds 
Berne. "After that I'll probably be in prison for tax 
evasion." 

BaSHAROO: When you come from Holland to New 
York to star in your own little mini-festival, it's got 
to be deemed .some kind of an event. Respected Dutch 
percussionist Han Bennink made such a mark on the 
Knitting Factory during a performance last summer 
that he was brought back for a four-night stint at the 
club, which teamed him with eight of the most intre- 
pid improvisers around. The gig included trombonist 



Ray Anderson, pianist Anthony Coleman, drummer 
Andrew Cyrille. Sonic Youth guitarist Lee Renal- 
do, and pianist Matthew Shipp. 

Bennink's latest disc is a duet with trumpeter Dave 
Douglas on the Songlines label titled "Serpentine" 
(distributed in America by North C'ountry). It's one 
of the most cogent and nuanced examples of free jazz 
to come along in months. Working together, they 
stress humor and playfulness without trivializing the 
overall musicianship. Douglas also participated in 
Bennink's Knitting Factory nights, where the pair 
turned the theme from "All In The Family" into a bop 
piece, ending with the drummer effecting a damn 
decent take on Edith's screechy voice: "Orchie, 
Orchie, Orchie." 

Though known for his hi-jinks, Bennink's stint 
resubstantiated that he's one of our most impressive 
drummers, coaxing swing from the most unlikely 
places. His talent will become further apparent when 
Gramavision's new Clusone Trio disc, "Love Henry," 
streets March 18. Bennink is part of the ensemble, 
along with cellist Ernst Reijseger and reed player 
Michael Moore. "Love Henry" catches them at their 
most elastic. The New York shows were recorded for 
release later this year on the Knitting Factory Works 
label. 

D ATA: Mobile Fidelity continues its commitment to 
jazz with a rare find and a nice treat, Thelunious 
Monk's "Monterey Jazz Festival 1963, Vol. 1." The 
band is made up of Charlie Rouse, John Ore, and 
Frankic Dunlop, and together they romp the hell out 
of "I Mean You," among others . . . Who says media 
doesn't count? "Bug Music," Don Byron's latest 
Nonesuch date, jumped onto the Top Jazz Albums 
chart after several print features and an extended 
interview with Teri Gross on NPR's "Fresh Air" pro- 
gram. Byron is on tour with the "Kansas City" band 
as part of the Verve Jazzfest . . . After a Jan. 16 soiree 
at his home to kick off the release of the new "Cele- 
brating Sinatra" (Blue Note), Joe Lovano headed over 
to New York's Visiones club to join his old pal George 
Garzone in a rock 'em, sock 'em set of tenor sounds. 
Much of the material came from one of 1996's better 
discs, Garzonc's superb "Four's And Two's" on the 
NYC label. Lovano also shares sax lines with the 
leader on the record . . . Guitarist Larry Carlton has 
built a massive rep on slinky funk jazz, but that does- 
n't mean it's the only sound he digs. These days Carl- 
ton is a Nashville resident, and over the holidays he 
hosted a string of charity shows at the Caffe Milano. 
Hal Ketchum, Kim Richey, Radney Foster, and 
Peter Frampton(l) joined in on various Monday 
nights. Proceeds from the gigs went to the Salvation 
Array's Angel Tree program, which provides food, 
clothing, and toys to children from low-income fami- 
lies. Carlton's latest is "The Gift" on GRR 



NOTAS 

(Cmtimie.d from page .iO) 

radio program in which Cavalcanti 
sings, cracks jokes, and does imper- 
sonations of famous personalities. 

Mexico NOTAS: now that star 
pop vocal group Magneto has split 
up, Sony is releasing a home video 
titled "El Adios De Magneto," a 
compilation of clips from its 1995- 
96 farewell tour After a successful 
12-year career featuring such 
mega-hits aa "Vuela Vuela," aome 
ex-members have stayed in the 
business. Mauri manages Sony's 
hot female singer Key; Elias works 
for concert promotion company Rac 
Producciones; and Alan is releasing 
a solo album for Sony. 

Famed composer/producer/re- 
cording artist Armando Man- 
zanero is scheduled to begin work- 



ing in April with Luis Miguel on 

the megastar'a next album, tenta- 
tively titled "Tercer Komance." 
Miguel's upcoming disc will be yet 
another album of bolero-inspired 
ballads. 

The rumor mill has been grinding 
overtime since Fonovisa thrush 
Lucero wed EMI Latin crooner 
Mijares Jan. 18. Each reportedly 
accepted a royal sum of $1.2 million 
for the broadcast of their nuptial 
celebration. Word has it that Lucero 
gave her portion to her mother, 
Lucero llogaza, who had always 
been her career confidante. 
Lucero's alleged payment to her 
mother suggests that Lucero plans 
to navigate her career by herself as 
soon as the couple completes its 45- 
day honeymoon in the Far East. 



Televisa execs, concerned over 
flagging ratings for the network's 
programming during the important 
weekday slot of 8-9:30 p.m., rush- 
released a new telenovela by EMI 
Mexico's popular actress/singer/talk- 
show host Veronica Castro. "Pueblo 
Chico. Infierno Grande" airs at 9 
p.m. Monday through Friday and has 
scored high ratings. EMI Latin is set 
to drop Castro's latest album, "La 
Tocada" — also the name of her cur- 
rent Televi.sa chat fest — in the U.S. 
Feb. 11. In 1996, many Televisa 
shows performed poorly in the 8-9:30 
p.m. slot, including Gloria Trevi's 
now-canceled "X-E-Tu Remix." 

Getting caught up, Ar- 
gentina: Space restrictions and 
(Continued on n^xt page) 
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by Heidi Waleson 

Pianist branches OUT: French pianist Jean- 
Yves Thibaudet is well known for his sensitive inter- 
pretations of the music of Ravel and Debussy (and yes, 
he does have a recording of the Rachmaninoff Con- 
certo No. 3), but London Records hopes that his newest 
recording, due March U, 
will bring him a new level 
of recognition. 

The label sees "Conver- 
sations With Bill Evans," 
on which Thibaudet plays 
a dozen of the legendary 
jazz pianist's solos, as a 
recording that will help 
^^^^^^ the pianist "pull away 
Pf^^l^^^^l^^^^^l from the pack." as well as 
■rS^I^^^^^^^^H a logical extension of his 
THIBAUDET Interest in French 

impressionism. "If you 
listen to the opening lines of these Bill Evans pieces, 
you would be sure that they were by Ravel or Satie," 
Thibaudet says. 

Chris Roberts, head of Poly(Jram Classics & Jazz, 
and Eric Calvi, an A&R consultant, noticed the rela- 
tionship between Thibaudet's playing and Evans" music 
and made the match. Conveniently, Verve, another 
PoIyGram label, was finalizing plans for an Evans ret- 
rospective (that 16-CD boxed set will be out a week 
after Thibaudet's record), so the pianist had plenty of 
tapes from which to choose. He was entranced by 
Evans. 

"His touch is unheard of in the jazz world, where 
pianists have a way of hitting the keys that's a bit 
rough and rhythmic," Thibaudet says. "Evans had such 
a dynamic range, and he w-as interested in color. He 
creates such wonderful inner voices and his harmonies 
are jazzy, but they come from the classical tradition. I 
see this record as a tribute to Bill Evans the compos- 
er." 

After the solos, including "Waltz For Debby" and 
"Your Story." were chosen, they were transcribed for 
Thibaudet by pianist/composer Jed Distler. Thibaudet 
had planned to play them straight from the music, but 
he found himself improvising on some tracks. Indeed, 
he'd now like to experiment playing jazz with other 
musicians. Thibaudet has been playing Evans in con- 
cert encores; he says he's had some interest from pre- 
senters who would like Evans on the regular program, 
and he's thinking about how that might work. 



The release comes at a fortuitous time, because 
Thibaudet, who has lived part time in New York for 
nearly a decade, is on a roll, with increasingly high- 
profile engagements. He appeared onstage in the 
Met's "Fedora" last fall; he will reprise the role (he 
plays and doesn't sing) for the spring run. The opera 
is to be televised on PBS. A six-city tour with violinist 
Joshua Bell in March includes his Carnegie Hall 
debut, and he makes his New York solo debut April 20, 
followed by solo recitals in Seattle and Phoenix. The 
pianist will also be on "CBS Sunday Morning" in 
March. 

London is ready. "We've led up to this release by 
introducing Jean-Yves to retailers," says Greg Bar- 
bero, VP of London in the U.S. "He's done eight show- 
cases, in every major market. He'll be in San Francis- 
co for the release date, which is his second-strongest 
market, after New York." The label has a CD sampler 
and a video sampler, which will be given away at stores 
and at his performances, and the recording will be for 
sale at the halls where he is performing, as well as at 
retail. 

Barbero also expects to work the release at radio. 
While London will target some jazz stations, the label 
sees this recording primarily as a classical release. 
Still, says Barbero, "we'll focus the marketing a little 
wider than we would for a regular classical release — 
on a 'Vanity Fair' classical audience that is young, 
upscale, and sophisticated." London plans to keep the 
pianist on this track by stressing, and slightly broad- 
ening, his distinctive repertoire into, say, Messiaen. 

Grants: The Knight Foundation has given its sec- 
ond round of Magic of Music grants aimed at orches- 
tras testing promising ideas. The grants go to recipi- 
ents that create "a greater sense of excitement in the 
concert-going experience and a more vital relationship 
between artists and audiences." The St. Louis Sym- 
phony will get $75,000 to expand its Community Part- 
nership Program, in which musicians contractually 
convert two weeks of their rehearsal and performance 
hours into community outreach, education, and per- 
formance services. The program has been so success- 
ful that the musicians have requested a third "service 
conversion" week. 

Four other orchestras, which will receive $50,000 
each, are the St. Paul Chamber Orchestra, the 
Kansas City Symphony, the Colorado Symphony, 
and the Louisiana Philharmonic Orchestra. 



NOTAS 

(Continued from preceding jxige) 

the holidays delayed publication of 
record biz info from Argentina. Fol- 
lowing is a brief recap of happen- 
ings in Argentina in late 1996: 

Promoter Daniel Grinbank has 
pronounced his inaugural Alterna- 
tive Rock Festival a success. The 
two-day music fest, which drew 
35,000 to Buenos Aires' F'erroCar- 
ril Oeste Stadium Nov. 23-24, fea- 
tured standout performances by 
Cypress Hill, Marilyn Manson, 
Los Fabulosos Cadillacs, Soda 
Stereo, LoK Brujos. Babasdnicos, 
and Illya Kuryaki & the Valderra- 
mas. drinbank plans to repeat the 
festival next year, as well as pro- 
mote more show*? at Ferro. 

In November, Andres Calamaro, 
front man of Warner Argentina 
rock act Los Rodriguez, as well as 
a solo artist in his own right, was 
involved in a long-distance record- 



ing of the classic Argentine rock 
anthem "Rutas Argentinas," com- 
posed by Luis Alberto Spinetta. 
with his '70s band Almendra. This 
new rendition was actually a live 
demonstration during the exhibition 
"30 Anos De Rock Nacional." 
Buenos Aires sound outfit El Pie 
Recordings connected Calamaro. 
who was in Madrid, with a band in 
Buenos Aires whose lineup boasted 
original Almendra drummer 
Rodolfo Garcfa. BMG Argentina's 
ubiquitous singer/songwriter Ale- 
jandro Lerner, Fito Paez's gui- 
tarist Gabriel Car&mbula, and 
Charly Garcia's former bassist 
Fernando Lupano. 

Incidentally, more than 100,000 
showed up at the aforementioned 
"'iO Anos," which ended its 45-day 
run Dec. 1. During the exhibit, 
memorable jam sessions were taped 



by music channel Music 21, includ- 
ing the reunion of legendary bands 
Aquelarre and Tantor, plus a long- 
distance recording with Le6n 
Gieco in Buenos Aires and Gusta- 
vo Santaolalla in Los Angeles. 

Assistance in preparing thin col- 
umn was provided by Enor Paiano 
in Sao Pauh, Brazil: Marcelo Per- 
nandez Bitar in Buenos Aires; 
Pablo Mdrquez in Saniiago, Chile; 
and Teresa Agiiilera in Mejcico 
Citu 
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DREAMWORKS' MORPHINE SERVES UP A SHOT OF NOIR 

(C<mtinm'ii from fXfifc 10) 



characteristic tracks as "Potion," 
"Elewn O'clock." 'Wishing Well," "I 
Know You (Part III)." and "French 
Fries With Pepi>er" — mttocly mantras 
concerning; tale, knowledjie. and the 
pleasures and pitfalls of various noc- 
turnal pursuits. "Early To Bed," the 
first single and video, adds a new WTin- 
kle to Morphine's gut-level vibe, with a 
synth track redolent of early Prince 
framing singer/bassist Mark Sand- 
man's ode to the PM. ("Early to bed and 
early to rise/Makes a man or woman 
miss out on the night life"). 

Most of the tracks on "Like Swim- 
ming" spin their seductive welts in HV^ 
minutes or less, demonstrating Sand- 
man's fondness for noir writers from 
Raymond Chandler to .lames Ellroy 
and their ability to deal directly with 
man's baser instincts. 

"Good noir novels or films are all 
about people fighting their urges," 
Sandman says. "And sometimes the 
urges take over. That's when it gets 
exciting." 

A track like "Eleven O'Clock" elicits 
an evocative thrill with the sparest 
means, a testimony to Sandman's flair 
for using language for its rhythmic 
rather than linear drive. "I try to re- 
duce the words to the heart of the mat- 
ter and let the music do the talking," he 
says. " 'Eleven O'Clock' only has seven 
words j'Every night about 11 o'clock/I 
go out'I. If I could just get it down to 
one, I'd feel accomplished." 

The Boston-base<i Morphine — a trio 
consisting of Sandman on two-string 



slide bass, Dana CoUey on baritone sax, 
and Billy Conway on drums — began it* 
quest for the low-rock ideal in 1992, 
releasing its striking debut album, 
"GotKl." on the indie label Accurate Ix'- 
fore signing with Kykodisc {which sub- 
sequently reissued "GchkI"). "Cure For 
Pain" ('93) and "Yes" ('95) followed, 
with the latter album ha\ing sold more 
than 150,000 copies, according to 
Sound Scan. 

Last j'ear. Morphine apjwared on the 
(Jrammy-nominated Antilles/ Verve 
soundtrack to "Get Shorty;" contribut- 
ing the sad, sage "I Had My Chance" 
from "Yes" as well as the sunset-hued 
"Bo's Veranda." a previously unre- 
leased instrumental. Moi^e recently, the 
gi-oup receiwd ex|)osure when its song 
"Buena." from "Cure For Pain." wa.s 
used in NBC promotional spots push- 



BUCKNER'S SET BORN OF 

iCinit.uiinl Innil piUji' IJ) 

a brief promotional tour in support of 
the album, including several dates 
with kindred spirits Freakwater. 

"We want to build out from the 
markets in which Richard has 
already achieved a certain degree of 
success," says Wheeler. "Ideally, we'll 
concentrate efforts on the Midwest 
and in the South, notably cities like 
Chicago and Austin." 

Buckner, who makes his home in 
the San Francisco Ray Area, has 
mustered a considerable following 



ing its Saturday-night lineup. 

Morphine has built a reputation as 
a hypnotic live act during repeated 
dub tours of major cities in the IT.S. 
and Eui'ope. Having resisted o|K'ning 
slots for bigger groups, the band has 
opted to cultivate an intimate, enthu- 
siastic following well versed in such 
laconic anti-anthems as "Have A 
I^cky Day," "Thursday." and "Sharks." 
Recognizing Morphine's essential 
appeal as a live band as well as its res- 
olutely independent spirit, Dream- 
Works plans to follfjw the trio's lead in 
its marketing. 

"Morphine is so unto iUself that we 
really only want to try to take them to 
a larger audience in w^a.\T? that remain 
true to their aesthetic," says Dream- 
Works' co-head Lenny Waronker. "Of 
course, that means it may take longer 



DEVOTION + DOUBT' 

around the acoustic clubs of San 
Francisco. While "Bloomed" present- 
ed his work pretty much unadorned, 
"Devotion + Doubt" is cimsiderably 
more open-ended. 

"Joey IBurnsl and John IConverti- 
no. both of Giant Sandl are the most 
amazing musicians you'd ever want to 
meet, because they don't erer want to 
stop playing," says Buckner. "I re- 
member this one day, I'd just bought 
a chord organ, which I'd never played 
before, and we were done for the day, 
so I just started noodling. 

"The next thing I knew, I heard this 
rhythm behind me, and before too long, 
we'd put together a song called 'On 
Traveling.' All that after I thought 
they'd gone home for the day." 

Buckner admits to having concerns 
about maintaining that degree of 
spontaneity, among other things. 
"The title of the album is a little bit 
ironic, but it's also very apprepriate," 
says Buckner. "See, my whole theory 
of life is based in doubt. For me, music 
is always about 2% devotion and 98^ 
doubt" 
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than normal to reach that larger audi- 
ence, but more than anything, what we 
do should be based first on having a 
relationship with the band." 

Morphine's Divam Works A&R rep. 
Michael Goldstone, sa>*s the tradition- 
al route of i-adio morning shows, retail 
in-stores, and grand videos won't nec- 
essarily make up DreamWorks* cam- 
paign for "Like Swimming." Taking 
"Early To Bed" to multiple radio for- 
mats and supporting the band on \\.& 
road work — first in its core markets 
and then in le.<s- familiar territories — 
is ]*art of the plan. 

Among the cities where "Like Swim- 
ming" is especially anticipated are 
Cleveland and Portland, Ore. Sean 
Robertson, PD at WENZ Cleveland, 
says he expects to put sewral .-iongs off 
the new album into rotation, starting 
with "Early To Bed" and the track 
"Murder For The Money." 

"There are a lot of bands out now 
that are labeled as alternati\^' by rec- 
oi-d labels or i-adio, j'et really sound like 
Supertramp," Robertson says. "But 
Morphine is one of the few bands that 
deserves the alternative label — they 
don't sound like anyone else. And that's 
why we love them: They stand out on 
the radio." 



Billboard. 



At I^^rtland retailer Music Millenni- 
um, the masterful "Yes" was "a No. 1 
album out of the ba\, top 10 f(»r a cou- 
ple of months after that, top 30 for half 
a year." says owner Terry Currier. 
"And all Morphine's albums still sell 
week after week — three to seven copies 
of each record. 

"But even though Morphine is a 
household woitl to us, there are still a 
lot of people who look at you blankly 
when you say their name," Currier 
adds. "I think the potential is there for 
a ton of people to be into the band, if 
they just got a chance to hear them." 

Morphine starts spreading the 
gosjiel of "Uke Swimming" March 11- 
12 with a couple of shows a night 
ui>staii*s at the Middle East, the Cam- 
bridge, Ma.-is., rock haven. The band 
plays March 14 at the Roxy in New 
York on its way to a month's worth of 
U,S. gigs; then it's on to Europe, Japan, 
and Australia before a longer stateside 
lour. 

Mori)hine's tours are booked by New 
York-based Vertigo in the U.S. and by 
the London-based ITB internationally. 
The band is managed by LMI in Cam- 
bridge. Simdman's .><tings are published 
by Head With Wings Music/ Pubco 
(BMI). 
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Midnight Oil's Hirst li/looniiglits 

Drummer Finds Outlet For Extra Songs 



I BY JIM BESSMAN 



NEW YORK— Drummers iiiruly estab- 
lish themseKf s as songwriters, hut Rnh 
Hirst, w'host? politically charged song^;, 
in addition lo his drum work, ha\*e ma(ie 
Australia's Midnight Oil such a heated 
group, has Ijocomc so prolific that he's 
had to form another liand just to handle 
his mierflow. 

Hirst, whose records with the band 
are released in the U.S. by Work/Sony, 
now has two albums out in Australia with 
tihostwriters. which is essentially Hirst 
on \'ocals, percussion, and guitars, and 
Rick Grossman, of fellow Aussie band 
Hoodoo Gurus, on bass and guitars. 

"I found I had a surplus of songs that 
were written for Midnight Oil," says 
Hirst, "so I started writing and record- 
ing with Gha>;t writers, for which I pro- 
vide the bulk of the material. During the 
long Midnight Oil tours, I'd sit with a 
guitar and keyboard in the hotel room 
and write on a flaily basis — to see how' 
much material I could get. So instead of 
getting my head jumbled with junk TV, 
I ended up with a swag of songs and 
was productive rather than just an air- 
conditioned xombiel" 

Keleased in 1991 by \lrgin Records 
in Australia, Ghostwriters' self-titled 
debut set yielded the minor hit "Some- 
one's Singing 'New York, New York.' " 

"It was based on a songwriting ol>ses- 
sion I've had since my early years, 
growing up in a 'white trash' neighbor- 
hood — as >*ou might call it in America — 
southeast of Sydney," says Hirst. 
"There was this guy who usetl to come 
walking up the road in an ill-filting suit 
and a cane, and he'd sing these vaude- 
ville .songs — which took us away from 
this area and into what we imagined 
New York must Ik? like. That theme was 
taken up again on the second Ghost- 
writers album {'Second Skin'l in 'On 
The Commission,' which was inspired 
by .limmy Webb — whose .songwriting 
I've always admired. It's about cheap 
government housing and forgetting to 
provide the kids with something to do, 




so they grow up and get in trouble. I put 
it in a way I thought Webb might put it. 
and it's my fawrite song." 

"Second Skin" came out last >'ear on 
Mercury Records Australia, which is 
working toward a U.S. release for the 
set. Hirst calls the album a "real lalwr 
of \o\v" and siiys that he learned much 
from it. not only about improving his 
songwriting but 
also about "craft- 
ing" the arrange- 
ments and produc- 
tion, since it was 
co-produced and 
engineeml by the 
Ghostwriters with 
Brent Clark. 
HIRST "A lot of the 

writing was quite 
deliberate and brutally honest, and 
much of it reflect.s the melancholy 
which you get from long road tours 
away from .wur family," sa>'s Hirst, who 
wrote the songs during a two-.vear tour 
with the Oils. "Some people think — and 
I agree — that [the songs are] much 
more personal, and that made it easier 
to separate them from Midnight Oil. I 
knew it would take a long time to record 
them, so we kept to the philosophy of 
the first album and bypassed the demo 
process alt(^ether: If I had a songwrit- 
ing idea, I'd go and hash out a drum 
take or lay down a rough guitar and 
\xxral Ipart] right away — so the record 
didn't l>ecome loo calculating." 

The process differed from the manner 
in which Hirst usually writes .'iongs for 
Midnight Oil — mainly in collaboration 
with guitarist Jim Moginie. "Normally 
Jim or I come in with a complete or near- 
complete song, which the band attacks 
and turns into a Midnight Oil song," savs 
Hirst, who first met Moginie in 1971 . six 
.wars before the Oils' inception. 

"On [the group's latest album! 
'Breathe,' we tiied a more cooperative 
approach," he continues. "On the single 
'Underwater,' for instance, I did a beat 
that drow the sijng. then Jim put in a 
riff that [HY)peUed it further, then [vwal- 



ist] Peter [Garrett) went away and 
w^rote new lyrics, and Iproducerl Mal- 
colm Burn came up with a bass riff. 
With contributions from the others as 
well, the song developed." 

Hirst's goal in writing for the Oils, he 
notes, Ls to project what Garrett, a com- 
manding \walist and stage presence as 
well as a committed worker for social 
and political change in Australia, would 
in fact sing. "That's a major part of 
writing for someone else," he sajif. 

"Obviously Pete wouldn't ahv'aj's want 
to sing what I've written, so we'd make 
changes to where both parties were sat- 
isfie<l. But there arc very few occasions 
where he hasn't done a sti'onger v^ersion 
of something I've conceived, and I feel 
very fortunate to have a vehicle as 
strong as Midnight Oil — and a song- 
writing partner like Jim. There's no 
equivalent in Australia of the Brill 
Building school of writers — where you 
could send your songs to famous artists 
and make a gwxl living as a writer — 
which is why a lot of writers end up in 
groups here reluctantly, though not in 
our case." 

Still, Hirst notes that there are **obvi- 
oas" occasions in which he writes mate- 
rial of a more pei-sonal nature that's less 
appropriate than the "third party" 
songs he presents to Garrett and the 
Oils — hence Ghostwriters. And if he 
continues to he prolific and fit Ghost- 
writers in between his Oils commit- 
ments, there will be a thii*d Ghostwrit- 
ers album. Hirst's songs ai-e published 
by Wamer.'Tamerlane (BMI) in the U.S. 
and Sprint Music in Aa^itralia. 

"Songvi riting is something I'm quite 
unashamedly olisessivx* about," he says, 
"and I try to not let more than a couple 
days pass without scribbUng a lyric or 
guitar or piano part^ because theix* s no 
formula in creating good material other 
than si)ending hours at it." In doing so, 
he adds, while noflding to Garbage's 
Butch Vig and Foo Fighters' Dave 
Grohl, "I'm proving that a drummer is 
someone who can write and produce 
and engineer and lead a band/' 



'THEY'RE PLAYING MY SONG' 



"WOLVEKTON MOUNTAIN" 
Written by Merle Kilgoro and 

Claude King 
Published by Painted Desert 
Music Corp. (BMI) 

Xcarlif .W, i/an-x after it Jintt chart- 
rii, "Wnlrrrtim Mimntaiti, " which 
ivuH tiTitten afn/iit Metie Kilijinr'K 
iiiich; Clifttut CliHvcrs, contivucn to 

take listejient up anAHcait^ajt 
mountain, thankn to netc cffivrm of 
the Hong. There air aim platt;i for an 
upctming rriorie, starring buri 
Reynolds as Cloivers. (The real 
Cloieem died at the age of 102.) The 

mug firnt charted in 196J, when 
Claude King took it to So. 1 on Bill- 
bftard's Hot C&\VSid*^K chart for 
nine nx'eks. Over the ycant it haa 
Ikcu txcorded by nutnewun other 
artixt-^, including Xai "King" C<Ae. 

The song iti enjoying its latest 
revival as tfic nciv Hivgle frttrn Mag- 
natone act Great Plains. 



(ireal Plains members Jack Sun- 
drud, Denny Dadmun-Bixby, and Lex 
Browning playe<i the song for Kilgore 
in perstm and were thrilled that he 
liked their ver.'^ion. "It smells like 
money." he told them, and predicted 
it would be a hit 

Kilgore attributes tlie song's 
timeless appeal to the fact 
that people can relate to it. 
"Nat 'King* Cole said, 'I know 
why that's a hit — because 
there's a mountain and a guy 
going up that mountain, and he 
don't caix' about Clifton Clowers. 
he's going to get that girl.' " Kilgore 
sa.vs. "That's life right there. Going 
up that mountain is the story of 
everybody's success. You've got to 
climb that mountain." 

Sundrud says his girlfriend is an 
aficionado of mountain songs and rec- 




ommended that the grtaip record the 
tune. A1.S0, Browning and his brother 
used to sing on local radio shows 
when they were younger and had per- 
forme*! "Wolverton Mountain." 
"We went into the studio and 
played around with the groove." 
Sundrud says. "It was (produc- 
er Brent Mahei""sl idea to do 
a funky half-time groovv that 
v\e came up with, and Lex 
had the idea to do a slide gui- 
tar wah-wah guitar solo." 
Stindrud says the song has 
endured k'causc "it really has a 
visuiU lyric," he says. "Ym can pictui*e 
the animals and the struggle and the 
cabin w ith the pretty girl in it and the 
guy with all this doubt and trepida- 
tion, but still this strong lovip. wanting 
to go up there. It's got a lot of things 
pulling at TOur heai'tstrings." 



rslO-l SOrsl<3 CREDITS 



THE HOT 100 

UN-BREAK MY HEART ■ Diane Warren ■ Realsongs ASCAP 

MOT COUNTRY SINGLES & TRACKS 

IT'S A LITTLE TOO LATE ■ Mark Chesnutt. Slugaer MorrlseHe. Roger Sprlnoer • EMI 
Blackwood/BMI, Songs 01 Jasper BUI. The Fat Rat/ASCA^ EMI ApWASCAP, 

Wb/ascap 

HOT R«B SINGLES 

ON & ON • Eryiuh Badu. JoBome Jamal • Divine Pimp/ASCAP. Tribea Of Ksdar/ASCAP, 

BMG/ASCAR McNooler ASCAP 

HOT RAP SINGLES 

CANT NOBODY HOLD ME DOWN • Sean Putfv' Combs, S. Jordan, Carioa Broady, 
Naahtem Myrick, M. BelM. G. Preslqpino. M. Wilder, S. Robinson • Justin 
Combs/ASCAP. EUl ApritfASCAl^. Amanl/ASCAli July Sl« ASCAP. NASHMACK/ASCAP, 
M. Betha ASCAR Buchu. ASCAP No EarslASCAP 



HOT LATIN TRACKS 

ENAMORADO POR PRIMERA VEZ • Enrtqua Iglaslas- 



Fonomuaic/SESAC 



New Zomba Arm Aims For Distinct 
Treatment Of Film, TV Composers 



OPLITTING the DIFFER- 
ENCES: The Zomba Group of Com- 
panies, already a major force in film 
music activity, is digging deepei" into 
silvt?r screen musical matters with the 
formation of Zomba Screen Music. 
The new entity's mandate, according 
to the company, is to manage and 
develop the careers of film and TV 
composers "with a difference." 

Neil Portnow, Zombal Music Ser- 
vices VP of West Coast operations, 
says the new company reflects '*the 
reality of the current business envi- 
ronment, which 

divides feature 
film and televi- 
sion work. Zom- 
ba Screen Mu- 
sic will have a 
division of spe- 
cialists for each 
area which will 
maximize op- 
portunities for 

our composers and assure our clients 
the best possible creative judgment." 

Established in connection with 
Segue Music, the major film music- 
editing COTnpany act^uired last >'ear by 
Zomba, it has emerged as a start-up 
company because, says Portnow. 
"when >*ou make a deal for composers 
to do film or TV projects .vou're deal- 
ing with two different sett of execu- 
tives. Because the businesses are set 
up differently, you're dealing with dif- 
ferent budgets and different time 
frames in the deliwrj' of scores. Creat- 
ively, a TV score is more likely to make 
u.se of synthesizers hecaasp ma'iic Inid- 
gets are smaller. You need managers 
who are s|XM;ialist8 in each area." 

In that regard, Portnow has an- 
nounced two key staff appointments: 
David May, head of the features divi- 
sion, and Steve Cagan, head of the 
television division. 

The arrival of the two executives 
has brought to the new company 
.some 40 initial clients. May. a lawyer/ 
musician who has worked for Univer- 
sal Pictures in business affairs and, 
more recently, in private practice, 
brings Trevor Jones, who wrote the 
music for the lJ.K.'s "Brassed Out," 
the first film shown at the recent 
Sundance Film Festival. 

Cagan, also a musician who has 
worked with Melissa Manchester, 
among others, and who was most 
recently associated with the Light 
Agency, has brought in \Tteran com- 
posers Michele Legrand and Patrice 



Rushen for TV work. 

OlMAN writer WINNERS: 
Five professional songv^ riters, select- 
ed by different industry groups, are 
the winners of the Abe Olman Schol- 
arship Awards presented each year 
by the National Academy of Popular 
Music (NAPM), custodian of the 
Songwriters Hall of Fame. 

NAPM projects director Bob 
Leone says the winners receive a 
prize of $1,200 each. The winners 
are Stephanie Cooke (ASCAP), 
Dan Siegier 



Words & Music 



by Irv Lichtnian 



(BMI). Lauren 
Kiihan(SESAa 
Richard Win- 
ter (SongwTit- 
ers Guild of 
America), and 
Amanda Green 
(NAPM). The 
writers have 
made appear- 
ances at NAPM's workshops. 

The New York Publishers' Forum, 
hosted by the National Music Pub- 
lishers' Assn., offers a "Copyright 
And I^jgislalive Issues UiKiate" at a 
panel discussion Thursday (6) at the 
Manhattan Club starting at 5 p.m. 
Moderated by Monica Cohen, VP of 
creative affairs and licensing at Next 
Decade Entertainment, the panel fea- 
tures Fred Cannon, BMI's VP of 
gowrnment reflations; Ah'in Deutsch 
of the New York law firm Deutsch, 
Klagsbrun & Blasband; Shira Perl- 
mutter, U.S. associate register of 
copyrights for policy and interna- 
tional affairs; and Bill Thomas, 
ASCAP's director of public affairs. 

Dinner with writers: The 

C'alifornia Copyright (\mference will 
host "An Evening With Glen Ballard 
And David Foster" Feb. 18 at the 
Sportsmen's Lodge, located in Studio 
t'ity in Los Angeles. The two (Jram- 
my-winning songwriters will discu.'^s 
their careei"s and views of the music 
industry. 

Print on print: The following 
are the best-selling folios from Music 
Sales Corp.: 

1. Tori Amos, "Boys For Pele." 

2. Tom Waits, "Beautiful Maladies." 
S. Stone Temple Pilots, "Tiny 

Music . . . Songs FVom The Vati- 
can Gift Shop" (guitar tablature). 

4. "Seal." 

5. Natalie Merchant, "TigerUIy.** 
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Nashville's Seventeen Grand Hits The Big Screen 



■ BY DAN DALEY 

NASHVILLE— Jake Nicely is ser- 
ondipitously named. 

A low-key. unfailingly polite man 
with more than a tinge of a Southern 
accent remaining from his native 
Knoxville. Tenn., Nicely seems almost 
out of place in the densely populated, 
rough-and-tumble .studio en\ironment 
of Nashville. 



Nicely and his jrartner, Dave Cline. 
opened Seventeen Grand Recording in 
September 1995 on the site of the for- 
mer Nightingale Studios on Music Row. 
Bath had been in the studio business for 
years. They formed a working rela- 
tionship at Nashville's Woodland Digi- 
tal, where Cline was a co-owner and 
Nicely was studio manager. The two 
sought to establish a studio that fit 
Nashville's country music industry's 



high-pressure work methmis by lieing 
near the Row and having a large 
recording ix)om and rchable equipment- 
Some modest success in that crowded 
market would have been enough for 
Nicel.v. 

Seventeen Grand fared decently, 
doing records for Bryan White, Alison 
Kraaiis, Randy Travis, and Dolly Par- 
ton in its first year of operation. But 
Nicely was aw'are that the numbers for 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (FEBRUARY 1, 1997) 


CATEGORY HOT 100 


R&B 


COUNTRY 


ADULT TOP 40 


RAP 


TITLE 
Artist' 
Producer 
(Label) 


UN-BREAK MV HEART 
Toni Braxton>' 
David Foster 
(LaFace Arista) 


1 BELIEVE 1 CAN FLY 
R. Kelly; 
R. Kelly 

(Warner Sunset 
Atlantic/Jlvel 


NOBODY KNOWS 
Kevin Shar[>' 
C. Farren 
(Asylum) 


DON'T SPEAK 
No Doubt 
Matttiew Wilder 
(Trauma' Interscope] 


CAN T NOBODY HOLD 
ME DOWN 

Puff Daddy (Feat. Mase] 
Carlos Broady Nashiem 
Myrick. Sean "Puffy" 
Combs, Stevte J. 
(Bad Boy'Aristal 


RECORDING 

STUDKXS) 

Engineerls) 


CHARTMAKER 
STUDIOS 
(Los Angeles, CA) 
Felipe Elgueta 


BAHERY STUDIOS 
(Chicago. ID 
Stephen George 


EMERALD STUDIOS 
(Nashville. TN) 
EdSeay 


GRANDMASTER 
RECORDERS 
(Hollywood, CA) 
Ptiil KaHel 


DADDY'S HOUSE 
(New York. NYI 
Doug Wilson, Michael 
Patterson, Lane Craven 


RECORDING 
CONSOLE(S) 


SSLA4000 


SSL 4000E with G 
Series Computer 


SSL4064E 


Neve 8028 


SSL G Series 


RECORDER(S) 


Sony 3348 


Otari MTR 90 II 


Sony PCM 3348 


Studer A827 


JV 1080 


MASTER TAPE 


Ampex467 


3M996 


Ampex 467 


Ampei 499 


Ampex 499 


MIX DOWN 
STUDIO(S) 
Engineer's) 


BARKING DOCTOR 
(Mt. Kisco, NY) 
Mick Guzauski 


CHICAGO RECORDING 
CO 

(Chicago. ILI 

R. Kelly, Stephen George 


SCHNEE STUDIOS 
(N. Hottywood. CA) 
Bill Schnee 


CACTUS STUDIOS 
(Hollywood. CA) 
David Holman. Paul 
Palmer 


DADDY'S HOUSE 
(New York. NY) 
Lane Craven 


CONSOLEISI 


$SL4000GwilhATiT 
Oisq Digital Mixer Core 


Neve VR72 


Schnee Custom Made 


Custom 


SSLGSeries 


RECORDER(S) 


Sony 3348 


Studer A827 


IWICI JH24 


Stepliens 8218 


JVIQSQ 


MASTER TAPE 


Ampex467 


Ampex 499 


Scotch 996 


3M996 


Ampex 499 


MASTERING 
Engineer 


HIT FACTORY 
Hert) Powers 


HIT FACTORY 
Chris Gehnnger 


GEORGETOWN 
MASTERS 
Denny Purcell 


CMS DIGITAL 
Robert Vosgien 


HIT FACTORY 
Carlton Batts 


CD/CASSEHE 
MANUFACTURER 


BMG 


WEA 


PDO/HTM 


UNI 


BMG 



<& 1997, Billboard/BPl Communicalions. Hoi 100. ft&B & Country appear in this feature each time; Mainstream Rock. Modern Roch, Rap 
Contemporary, Club Play, and Dance Sales rotate weekly 




TOP OF 
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country music were showing signs of 
slipping as early as the beginning of 
last year. At the same time, major new 
rooms — the Tracking Room, Star- 
struck Studios, Ocean Way/Nash\ille — 
were coming on line. The studio busi- 
ness, always a difficult one to prosper 
in, was about to get more difficult for a 
single-room facility. 

Then Hollywood came along, and for 
Nicely it was like winning the lottery. 
In less than a year — and without try- 
ing, he sa.\'s — Sewnteen Grand wa,s the 
site of soundtrack work for fxw Holly- 
wood feature films: "Twister" (a new 
Krauss cut); "Tin Cup," for which 
Nashville producer Emory Gordy 
recorded a new George Jones track; 
"Beavis And Butt-head Do America," 
for which pnKlucer Isaac Ha>-c.s cut the 
theme and opening song j)roductions; 
scoring for the forthcoming "Men 
Seeking Women," featuring "Saturday 
Night Live" star Will Farrow; and 
.'longs by the Cox Family and new Asy- 
lum duo Thrasher Shi\T!r for the just- 
released "Trawlers." 

Says Nicely, still somewhat bewil- 
dered by the quantity of good fortune 
that has befallen them in such a short 
time. "We didn't start seeing a pattern 
'til the third film, 'Beavis And Butt- 
head.' I Film music] was not a market 
we had ever thought of going after 
intentionally. I'd like to take credit for 
coming up with this, but it just kind of 
fell in our lap." 

FILM WORK STORMS IN 

"Twister," the first of the five 
movies, came to Sewnteen (Irand when 
Krauss was asked to contribute a song 
to the Steven Spiel be !*g-protiuced film. 
Krauss had recorded often at the stu- 
dio, both when it was Nightingale and 
in i\£ current incarnation. "It was nice, 
but . . . we thought it would never hap- 
pen again," says Nicely. 

"Tin Cup" came in when Gordy's 
production assistant, Lauren Koch, 
needed a sizable, 48-track digital- 
equipped rceordinK space on short 
notice. Nicely and Cline had invested in 
a pair of Studer D827 decks, anticipat- 
ing Nashville's .shift away from the 32- 
track PD digital format. The Studers 
were, after the purchase of the studio's 
Neve V60 Legend, the largest single 
investment they made. "It was the first 
time George Jones was ewr in here, but 
still, I didn't make any ongoing film 
connections in my mind," Nicely 
recalls. 

That changed after Seventeen Grand 
received a call from Atlanta-based 
engineer Ron Christopher, who was 
working with Hayes on "Beavis And 
Butt-head Do America" in Memphis, 
where Hayes often goes to use the 
city's musician talent base. 

"He called out of the blue saying he 
needed a room with 48-track digital 
and 32-track digital machines, so they 
could ti'ansfer 64 tracks from two PD 
machines to one 48-track deck so they 
could go to New York and mix to pic- 
ture," says Nicely. With their own 48- 
track deck and no shortage of PD 
machines floating around Nashville for 
rent. Seventeen Grand was one of the 
few studios between Memphis and 
Atlanta — neither of which has a studio 
with its own 48-track digital deck — 
that could handle the job. 



The next two soundtracks followed 
closely on the heels of the first three, 
and by then Nicely and Cline realized 
that a pattern had emerged. "People 
are looking more to Nashville because 
of its studios and its musicians," Nice- 
ly says. "But there's even more here — 
I don't think people realize how good 
the producers here are, and that 
they'\'e done a lot of film music. It's jasl 
that in the past, many of the Nashville 
pi*oducers have gone elsewhere to work 
on film music. With the kinds of studios 
here mtw. more of them will be able to 
stay in Nashville to work on movies." 

Nicely and Cline have realized that, 
while lightning has stmck not once but 
fiw times for them in the last year, good 
fortune is finite. "Since all this has hap- 
[K^ned Vvc been doing research tr>ing 
to figure out how to make it keep ha|>- 
l>ening," says Nicely. "Nashville won't 
be dependent on outside clients for the 
long term, but it will be for the short 
run. Right now. country is in a slump, 
and that mcikes it hard for guys like us 
who make our living off country." 

('oncrete moves that the pair have 
planned include a second room, which 
is slated to open in March, co-designed 
by Nicely (who built his first studio in 
Branson. Mo., in VMi) and former Tom 
Hidley chief of construction Mike 
Cronin. The console and monitoring 
have not yet been chosen; howev'er, they 
have decided, in the wake of the film 
work, to add LCRS mixing capability 
as well as in-house video playback and 
additional synchronization systems. 

"There's a bunch of things we've 
learned we need to technically accom- 
modate film work," says Nicely. "On 
'Men Seeking Women' we tracked with 
the 48-trdck deck as the master and the 
video deck slaved to that. The musi- 
cians scored the film from video cues 
off the three-quarter-inch deck. We've 
learned that we can do sound for pic- 
ture in any number of ways; we just 
need to bring the technology here in 
line with film and video." 

But whereas other studio owners 
w-ould be eagerly anticipating the high- 
er rates that Hollywood projects usu- 
ally pay, Nicely says that to raise his 
rates for film projects above what he 
charges for record projects — $1,800 
per day for 48-track digital and $1,500 
per day for 24-track — would be "goug- 
ing. And I don't want to do that. There 
has U> be some conscience in here aliout 
that. I'd rather keep my rate the same 
for them as for record work here and 
keep getting the work." 




Fischer-man Overboard In The Paci- 
fique. Grammy Award-winning pro- 
ducer Andre Fischer, foreground, and 
engineer David RIdeau worked on 
RCA artist Vanessa Rubin's latest 
release on the SSL 9000 J console at 
Pacifique Studios in Los Angeles. 
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Taiwan's Charts Challenged 

Manipulation^ Poor Methodology Charged 



BY GEOFF BURPEE 



HONd KONCl— The Taiwanese record 
industry's new sales charts do not 
appear to be U\ing up to their promise, 
and senior label executives say the 
methodolog}' must be upgraded if the 
weekly rankings are to gain credibili- 
ty. Moreover, there are claims that 
chart manipulation efforts are under- 
mining established business practices 
and industry profitability. 

The $350 million Taiwanese music 
market is one of Asia's most imixirtant 
sources of Chinese repertoire, which 
is marketed by labels throughout the 
region. The charts are funded by 
member companies of the local affili- 
ate of the International Federation of 
the Phonographic Industry (IFPI). 
They are based on an old-fashioned 
system of weekly store rei)orts from 
between 100 and 150 retailers, rather 
than on data gathered through elec- 
tronic point-of-sale (EPOS) equip- 
ment. 

The latter is used for Malaj^sia's new 
iiales charts (Billboard. June 29, U>96). 
which were launched about the same 
time as the Taiwanese rankings. The 
jMalaysian effort, funded by that coun- 
try's IFPI-affiliated record compa- 
nies, is generally considered to be a 
blueprint for credible music charts in 
Asia. 

EMI Music Asia president Lachlan 




Rutherford .says, "In Malaysia, there 
is a gi^ater self-confidence about their 
marketing ability evolving within the 
record companies. They are prepared. 
I think the Taiwan performance has 
been disappointing and has gotten us 
nowhere." 
Landy Chang, president of Magic 
Stone Records, 
which is part of 
leading Taiwanese 
independent Rock 
Records, savs, 
"The I IFPI 1 chart 
has been good for 
the market, but 
the calculating 
methods are still 
ALLISON pretty rough. 

There is still a lot 
of opportunity for cheating. But de- 
\'eloping the chart is a good idea." 

The "IFPI Weekly Chart" was 
launched in Taiwan last August amid 
much fanfare, offering three separate 
lists — top 20 local albums, top 10 inter- 
national albums, and top 10 singles. 
The chart even has its own World 
Wide Web site (www. ifpi.org.tw). 

In the most recently published 
countdowns, Andy Lau was at No. 1 in 
local i-ei>ertoire with his current Man- 
darin release, "Caring For You" 
(Music Imi)act/BMG). In the U)p 10 of 
international albums, the Backstreet 
Boys (Jive/Magic Stone), Mark Owen 



CONVENTION CAPSULES 



A mntidup of MWEM uewn compikd by Emnuauwl Legnaui, Chrintktn Lon'uz, 
Jeff Ckui(-Meitds, otnl Mike McGeever in Camies. 

German productions accounted for 40% of the country's singles chart 
and of the albums chart in H)9fi. according to Gerd Gebhardt, chairman of 
the German Phono Academy, who sjwke at MIDEM. Gebhardt welcomed this as 
an indication of a gmwing enthusiasm for German music among German con- 
sumers. He also said that German labels spend more than $65 million each year 
on developing new talent, citing as proof of the value of this in\ estment the emer- 
gence of Blumchen. Experience, Fetes Brot, Fool's Garden. Tic Tac Toe, Bed & 
Breakfast, and Die Sterne. 

One AMBASSADOR, a consul-general, and a minister attended this year's 
MTDEM. Sir Michael Jay. the British ambassador to France, visited the "British 
At MIDEM" stand, and Japanese consul-general Kazuhiko Fujita hosted a recep- 
tion at the Palais dcs Festivals. French Culture Minister Philippe Dou.ste-Blazy 
visited the fair to announce a new fund to promote French talent (Billboard, Feb. 
1). 

Jamaican artists and industry cxecutiws flocked to Cannes to present 
the country's vibrant music scene at MIDEM for the second consecuti\*e year. 
"Last year we were on a fact-finding mission," said Jackie Neagh of the 
Jamaica Film, Music & Entertainment Commission. "We discowred that wry 
few people stil! connect reggae music with Jamaica." Neagh, who .supervised 
the Jamaican presence at MIDEM '97. aimed to increase international audi- 
ences' awareness of Jamaican reggae artists. "We have to act now to secure 
the future of our artists." 

Foreign royalties to German publishers will amount to almost $65 mil- 
lion in 1996, according to Hans-Wilfried Sikorski. VP of the German Music Pub- 
lishers Assn. He added that if producers and artists royalties are included, the 
German creative community produced $120 million in income from abroad last 
war. 



(RCA/BMG), Kenny G (Arista/BMG), 
and Celine Dion (Sony) were all 
strongly represented. 

Retailers submit to IFPI Taiwan a 
ranking of their top-selling titles by 
fax or telephone, covering a Monday 
through Sunday sales week. The orga- 
nization uses data from a random sam- 
ple of about 60 of the reporting outlets 
to compile the chart-s, then publishes 
and distributes these to retail 
stores and record companies. The 
media are free to use the charts as 
they wish. More than 40 programs on 
cable TV and radio do so, making 
these the most popular charts in Tai- 
wan. 

"We feel good that so many people 
love this chart," says IFPI 'I^w"dn sec- 
retary-general Robin Lee, "and you 
can see the retail stores display them. 
But almost all the record companies 
put a high priority on chart places. 
They try their best to get a good posi- 
tion, and sometimes they try to influ- 
ence the chart." 

Lee acknowledges the criticism of 
the charts, but notes that "it is so dif- 
ficult to find evidence" of chart hyp- 
ing. "Whenewr we find any e\'idence, 
we will take action," he says. At its 
upcoming board meeting, IFPI Tai- 
wan will consider .switching to EPOS- 
based charts, according to Lee. "But, 
of course, we need the budget. The 
money comes from our fI81 member 
companies." 

He adds, "When we set up a bar- 
code system, we are confident we can 
make things Ixjtter." 

Lee .says IFPI's position is that it 
cannot control record company mar- 
keting practices, "but we can control 
the data source." Under the present 
(Coutiynied on page ^2} 



MIDEM Expands Purview 
Across Globe, Business 



BY ADAM WHITE 




CANNES— Sir Andrew Uoyd Webber 
may not approve, but the company 
behind MIDEM, the annual music 
industry conclave, continues to in- 
crease its commercial and geographic 
reach as w'ell as itj* i-evenue. 
This year, the Reed MIDEM Oi-gan- 
isation (RMO), un- 
der chief executi\'e 
Xavier Roy, Is ven- 
turing into North 
America for the 
first time, launch- 
ing an event in 
Asia and approach- 
ing the all-impor- 
tant third jx'ar for 
ROY another of its 

Pacific Rim shows. 
Roy says RMO 
pmduccfi sales of $55 million last year, 
almost double its 1993 result. When he 
became CEO in U)H9, sales were $15 
million. This year, the company expects 
revenue of $65 million from 1 1 shows. 
Roy declines to disclose profits, but 
informed sources suggest that they are 
approximately 15% of sales. 

The corporation, part of Reed El.'ie- 
vier's exhibitions division, is head- 
quartered in Paris, with 130 perma- 
nent employees; it has offices in New 
York, London, and Hong Kong, which 
brings the personnel head count to 
around 155. Large numbers of tempo- 
rary stafTare hired during the shows. 

With sL\ events in Cannes, the com- 
pany remains a powerful influence on 
the area's economy. Hotels, restau- 
rants, clubs, and other watering holes 
must accommodate an extra 10,000 
[leople when the thi*ee largest shows — 
MIDEM (January), MIP-TV (April), 
and MIPCOM (October)— come to 



Echo Announces Nominees 

Tic Tac Toe Leads With Four Nods 



■ BY WOLFGANG SPAHR 

HAMBURG— The Fugees and Aero- 
smith will be rubbing shoulders with top 
acts from the Germany/Switzerland/ 
Austria region at this year's Echo 
Awards. 

Veteran rocker Peter Maffay, Swiss 
dance upstart OJ Bobo, and German 
punk revivalists Die Toten Hosen will 
appear at the show, which takes place 
March 6 at the Ongress Center here. 

The Echo ceremony will be broadcast 
on German TV channel ARD Mar<-h 8 
at 8:15 p.m. and is expected to attract 
more thian 8 million viewers. 

(jerd Gebhardt chairman of the Ger- 
man Phon(^rraphic Academy and man- 
aging director of Warner Music Ger- 
many, says. "In its sixth year, Echo has 
become a major forum for German 
artists . . . Young artists from Germany 



have frequently achieved international 
success after being nominated for 
Fxho." 

The continued rise of German dance 
and hip-hop is reflected in the nomina- 
tions. Girl rap act Tic Tac Toe leads the 
way with four nominations, while edel 
solo artist Blumchen bags two, as does 
EMI's studit) iic'l Captain Jack, 

Follow ing arc the nominations in key 
categories: 

National male artist: Enigma (Vir- 
gin), D.r Bobo (EAMS), U9fi (Motor). 
PeU^r Maffay (BMG Munich), Western- 
hagen (WEA). 

Most successful national female 
artist: BlUmchen (edel), Sarah Bright- 
man (EiastWest), Marusha (Motor), Jule 
Neigel (BMG Munich). SiUy (SPV). 

Most successful international 
male artist: Bryan Adams (Polydor), 
(Continued on page ^2) 



town. Almost on the same scale, after 
only three years, is the multimedia 
event MILIA (February). 

Roy is also welcome elsewhere, re- 
ceiving the "red carpet" treatment 
from Chinese officials during a recent 
Beijing visit They di.><cussed the future 
of RMO's two Hong Kong shows: 
MIDEM Asia (May) and MlP-Asia 
(December). Likewise. Roy has the 
attention of the city fathers of Miami 
Beach, Fla., which will host the first 
MIDEM Latin America ant\ Caribiiean 
in Septemlien He says he has a four- 
year contract for the show in Florida. 

Lloyd Weblwr might call it "Hurri- 
cane MIDEM." In a recent newspaper 
article, the knighted British composer 
wrote that the Cannes conclave is one 
of the "ghastliest bashes" held there, 
attracting "music business B-list exec- 
utives bingeing, far from their loved 
(Continued on next f>age) 



MC Rage Takes 
A Techno Shot 
At 'Macarena' 

■ BYROBBERTTILLI 

AMSTERDAM— The "Macarena" 
Ijiicklash is in full swing here. "Fuck 
Macarena," a no\'elty hanlcore tech- 
no response by Italian act MC Rage 
& the Gabber Friends to Los Del 
Rio's global smash, stxxxl at No. 8 in 
the Stichting Mega Top 100 nation- 
al .singles chart 
for the week 
ending Jan. 25. 

The Nether- 
lands, always a 
very receptive 
market for nov- 
elty hits, is the 
fii-st country to 
pick up on MC 
MCRAGE Rage's out- 

burst against 
the international multimi II ion-sell- 
ing hit, which has sold 8.4 million 
copies around the world, accoi"ding 
to BMG estimates. "Everybody 
hales the Macarena," he sings mer- 
cilessly on top of loudly buzzing 
synths and a rclentle.ss beat. 

The new- record was produced for 
Italian independent label D-Boy 
Records, and the worldwide rights 
Ut the single were secured i)y Dutch 
company ID&T Music. 

"Without radio airi>lay, it became 
a t(»p 10 hit here " says ID&T Music 
A&R/label manager Dennis Doe- 
land. "Through heavy club support 
in the gabber fthuk'] fraternilj; we'w 
managed to sell 20,000 copies here. 
Like the producers of the Inewl 
record, Holland got sick of 'Macare- 
(Continned on next page) 
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'96 Proves Soft For Two European Markets 

France Sees Worst Sales Drop In 10 Yrs. Italian Sales Continue To Be Stagnant 




■ BY EMMANUEL LEGRAND 

CANNES — Fears in the French i^cord 
industry that 1996 would be the woi-st 
year since 198G have been borne out. 
Executi\'es had ho|ied that strong pre- 
Christmas sales 
would offer acme 
sah-ation, but such 
a miracle failed to 
materialize. 

Overall, 1996 
saw the record 
market's whole- 
sale values fall 
0.14%. tofmish at 
HALLVDAY fi.8S2 hiUlon francs 
($1.29 billion). 
Com(>ai'ed with 1995. total unit sales of 
all sound carriers showed a 
increase, i-eaching 14(> million in 1996, 
accordinf? to figures just released bv 
French labels' bodv SNEP 

SNEP GM Herv'e Rony says that the 
growth in units is due to a rebirth of 
the sinjfles market, in particular an 
explosion of CD singles sales. The for- 
mat sold 30 million units last year, 
against 22 million in 1995 and 16 mil- 
lion in 1992. 

Album sales took a 2.o% drop in 
\:alue and a O.o'r drop in units, due to 
the demlie of cassette sales. CD album 
units, at 97 million, increased by in 
the year, but this rise was not sufficient 
to compensate for the collapse of cas- 
sette sales, which drop|>etl from 22 mil- 
lion to 17 million units. Rony sa>'s that 
sales decreases cost the labels at least 
172 milhon francs million) in lost 
re\-enue. In addition, he points out that 



the average wholesale price of CDs 
dropped by 4'?^ between 1994 and 1996. 

Sales of classical music dropped 1.4'^ 
to 534 million francs ($100.7 million), 
which represents 1.8^ of the total \'a]uc 
of the French record market. 

Sales of pop/variety repertoire 
reached 6.35 billion francs ($1.19 bil- 
lion), virtually unchanged from 1995. 

Sales of records by francophone acts 
reached 54*^ of all units sold, com- 
pared with 52% in 1995, while interna- 
tional acts represented 46'^. a sharp 
contrast to the situation prevailing 
three years ago. 

Rony sa>*s that sales of francophone 
repertoire in the singles market 
increased by 33.89^ in 1996, and he 
adds that the organization views this 
increase as a direct consequence of the 
radio quota law. which went into etTect 
Jan. 1. 1996. 

"If in 1996, the French record indus- 
try enjoyed a zero growth, our Euro- 
pean partners experienced globally a 
better growth rate." comments Rony 
"Indeed, w^hile France enjoys a 
stronger increase in singles sales, our 
neighbors witness a growth in album 
sales. More than ever, the French 
record market needs to be dynamized 
by the same h'alue-added tax] rate on 
records as on books." 

Best-selling albums for the year 
included sets from Celine Dion, the 
Fugees, Michel Polnareff, Alanis 
Morissette, Johnny Hallyday, Jean- 
Jacques Goldman, Spice Girls, Worlds 
Apart, Pascal Obispo, Florent Pagny 
Mylene Farmer, Zucchero. Barbara, 
Michael Jackson, and Eddy Mitchell. 



BY MARK DEZZANI 




MILAN — Italy's music market re- 
mained stagnant in 1996, according to 
figures published by the country's 
major labels' federation FIMI, whose 
members claim to 
represent 90% of 
sales through tra- 
ditional outlets. 

Total units 
shipped {44.038 
million) fell 2.8'^ 
compared with 
1995, while the 
value of those 
RAMAZzoTTi shipments rose 
marginally by 
2.2f^, to S414.49 million (638.32 bUlion 
lira), a fall in real terms when the 1996 
annual rate of inflation of 3.9% is taken 
into account One bright spot in the fig- 
ures was that domestically produced 
product increased its market share 
against international repertoire. Mea- 
sured in terms of units shipped, 
domestic repertoire accounted for 
53.5% (up 10.1%) of total protiucl, with 
international product at 40.3% (down 
15.6% ), and classical product at 6.1% 
(down 5.3%). 

FIMI president Gerolamo Caccia 
Dominioni, who is also president of 
Warner Music Italy, says that it was 
the strong performance of a handful 
of domestic releases that saved the 
market from more disappointing 
results. 

The growth of domestic repertoire 
has been significant. Strong releases 
from Eros Ramazzotti ("Dove C'e 



Musica," DDD/BMG) and Lucio Dalla 
("Canzoni." Pressing/BMG). among 
others, helped consolidate the market. 

Giwn an across-the-board difficult 
year for the whole retail sector in Italy, 
due to ongoing economic problems and 
the continuing diminution of cassette 
sales, the results could have been 
worse, Caccia Dominioni argues. 

Following are some highlights of the 
figures: 

•Total albums: 42.074 million 
shipped, down 2.5%. 

•CD albums: 27.69 million units 
shipped, worth $294,068 million 
(452.865 billion lira), down 1.1% and up 
3.8%. respectively. 

•Cas.sette albums: 14.298 million 
units, worth $108,494 million (167.081 
billion lira), down 5.2% and 0.1%, 
respecti^iely. 

•Vinyl LPs: 86 million units, worth 
$718,8()0 (1.107 billion lira), no change 
and down 3;?.6%. resi>ectively. 

•Total singles: 1.436 million units, 
worth $4.63 million (7.129 billion lira), 
down 3.2% and up 6.8% , respecti\'ely. 

•CD singles: 1.009 million units, 
worth S3.45 million (5.305 billion lira), 
up 1.1% and 8.6%, resi>ectiviely. 

Italy's trade monthly Musica E Dis- 
chi has released provisional results 
that include FIMI members and com- 
panies belonging to Italy's independent 
labels' association AFl. Musica E Dis- 
chi's figures put total units shipped at 
55.9 million, down 3%, with the total 
market value worth $465.13 million 
(716.3 bilHon lira), marginally higher 
than 1 995 revenue as measured by the 
magazine. 



IVIIDEM EXPANDS PURVIEW ACROSS GLOBE, BUSINESS 



(Continued from preceding page) 

ones, on massive expense accounts." 
Roy's riposte to such catty remarks? 
He declares he will invite Lloyd Web- 
lier next year for a more accurate \iew. 

As is it*i annual custom. RMO claims 

that MIDEM attracted more individu- 
als and companies this year than last: 
9,481 registrants representing 3,904 
firms from 84 nations. Roy considers 
this an achievement during a music 
business downturn and says there was 
a contrast with the last time the indus- 
try was in a dip, circa 1979-8:^. 

"Then, they came to Cannes de- 
presse<i. becau.'ie it was the first time 
many of them had seen a slump. This 
j-ear, they came determined to be more 
efficient." The music industry can 
respond well to adversity. Roy adds, 
because it has energ>' and creativity. 

The RMO team needs both qualities 
to overcome a significant annual 
turnover in attendance. By Roy's ac- 
count, around 25% of MIDEM atten- 
dees each year do not return the next 
year, making the task of attracting 
newcomers or lapsed visitors all the 
more important. To do this. Roy says, 
the registration fee for indi\iduals was 
reduced in 1995. "So it became le.is 
e,\pensive for a company sending one 
or two people to MIDEM. The lower 
price allowed everyone to participate 
ofticialiy." 

Music division director Christophe 
Blum says that Japan's Avcx D.D. was 
the single largest exhibitor among indi- 
\-idual companies at MIDEM '97, while 



France took the two largest national 
stands. There were also major group 
e\hibits from Italy, the U.K., Germany 
Canada, and the Netherlands. 

Blum, promoted to head the music 
division last summer, says it was obvi- 
ous from this j-ear's ewnt that people 
were on the lookout for fresh, creative 
ideas. "They know they have to dis- 
cover new talent if they want to be in 
business next year." (MIDEM 1998 will 
take place Jan. 18-22.) 

Looking to MIDEM Asia in Hong 
Kong, now in its third year, Roy says 
that he has realistic goals. "In Asia, you 
must be patient. You must forge rela- 
tionships." He also knows that attract- 
ing a strong attendance from the 
region is vital, in order not to disap- 
point participants from Europe and 
America, 

The importance of firms like RMO 
to Hong Kong's new owner was appar- 
ent during Roy's trip to China. He says 
he expressed the "concern" of clients 
about the transition, particularly the 
prospect of increased red tape. Beijing 
government representatives "told me 
that if we decided to stay one more 
year lafter the June 30 handover], it 
would be a sign that we believe in the 
future of Hong Kong." RMO has made 
such a decision for MIDEM Asia and 
MIP-Asia. Its latest \^nture, an Asian 
property show called MIPIM, debuts 
in Singapore in September. 

Meanwhile, Roy declares his target 
to be "low" for the first Latin Ameri- 



can MIDEM. "If we have more than 
2,500-3.000 participants, we'll be 
extremely pleased." He expects 120- 
150 exhibit booths "and a lot of music." 
The event runs to four nights, to 
ensure the maximum showcase oppor- 
tunities for artists and new music. 

Roy calls Miami Beach the music 
industry's "gateway" between North 
America and Latin America. Is it also 
a beachhead for longer-term RMO 
ambitions? He sa>"s the company has no 
other U.S. plans "at the moment," 
while confirming that it was previous- 
ly given the opportunity to acquire the 
New Music Seminar. He decided 
against the deal, because "we prefer to 
create events, to discover [market] 
needs and to respond to them, rather 
than buy a show and try to reinvigo- 
rate it." 

Finally. Roy stresses the need for 
innovation, citing plans for a "perma- 
nent online market" later this year. A 
pilot will likely he offered around MIP- 
TV in Cannes in April. "It will be com- 
pletely business-oriented." he says, "an 
accelerator" for the market, to pre- 
match suppliers and customers. Anoth- 
er new idea: MIPCOM Jr. focused on 
children's programming for TV and 
video, which ran ahead of the main 
MIPCOM market two years ago. 

Interestingly, one music industry 
professional who alTirms that change 
may be the key to MIDEM's longevi- 
ty is Jonathan Simon, director of the 
music division of Andrew Lloyd Web- 



ber's Really Useful Group. Simon, a 
MIDEM attendee for around 20 
years, says, "I'm always amazed it 
survives, but it continually changes 
what it provides. If you look at the 
Palais, for example, there is a com- 
pletely different set of exhibitors to 
those of five years ago. And this year, 
of course, there were those meetings 
over the [pan-European] mechani- 
cals issue. Would that have l>een pos- 
sible without MIDEM? Probably 
not." 



Read Named Exec VP 
At PolyGram Far East 

■ BY CHRISTIE ELIEZER 



SYDNEY— PolyGram Far East pres- 
ident Norman Cheng is redistributing 
some of his workload. 

At the multinational's Asia-fticific 
Regional Office in Hong Kong, Tim 
Read has been appointed executiw 
VP {Billboard Bulletin. Jan. 29). This 
is a new post, reporting to Cheng, who 
is also headquartered in Hong Kong. 
For the past four y^ars. Read has been 
president of PalyGram Australia and 
New Zealand, based in S>*dney. 

"The vast busine.'vs potential of the 
Asia-Pacific region has always been a 
key priority for PolyGram." Cheng 
said in a prepared statement Read's 
appointment. effecti\'e Saturday (1). is 
to "further de\"elop our business op- 
I>ortuniUes in the area." he added. 

Read, a Briton, will now superv-ise 
PolyGram affiliates in Singapore. 
Malaysia, the Philippines, South 
Korea, and India, whose chiefs previ- 
ously reported to Cheng. He'll also 
oversee the Australian and New 
Zealand companies as well as the divi- 
sion responsible for the Asia-Pacific 
marketing of Polj'Gram's internation- 
al repertoire. The latter is based in 
Hong Kong. 

Cheng continues to supervise Poly- 
Gram's considerable Chinese inter- 
ests, including affiliates in Hong Ktmg 
and Taiwan, as w"ell as its Japanese 
operations. 

In Australia, Paul Dickson is 
appointed group managing director, 
music operations, for PolyGram. He 
was managing director of Polydor 
Records, a role now taken by Adam 
Holt, previously marketing manager 
of Pol.vGram New Zealand. 

At pre.ss time, neither Cheng nor 
Read was available for comment Dick- 
son says he does not expect any radical 
policj' changes at the Australian com- 
pany "but w1l probably get a lot more 
bullish about [domestic] acts." 

While PolyGram's estimated 17% 
market share puts it in third place in 
Australia, behind Sony and Warner, 
il» success rate with domestic indie 
acts has been remarkably high. T^is 
was quite obvious in the influential 
national radio net\\'ork Triple J's Hot 
100 for 1996: A quarter of the entries 
were I\)lyGram'8. 

(Continued on next page) 



MC RAGE TAKES A TECHNO SHOT AT MACARENA' 



(Covtinuedfivm preceding /Hige) 

na,' especially after a Christmas version 
of the same song." 

Gimmicks always seem to fare well 
here. Another recent example was 
Gompie's "Who The Fuck Is Alice?." a 
1995 parody of Smokies 197() hit "Liv- 
ing Next Door To Alice" that became an 
international success itself. 

But such novelties occasionally back- 
fire. When TV comedians Jiskefet 
released the [wp single "He Lullo" last 
summer, a certain Dave Da Rave 
replied with a tune of the same name 
that was clearly based on the original. 
After a court case, the latter was with- 
drawn. 

Sometimes one hit starts a whole 
trend among recorti proflucers. The lat- 
est craze is to come up with cover ver- 
sions of famous TV theme songs of the 



past in the gablier style of the Amsteiv 
dam hardcore scene. 

Regarding "Fuck Macarena," 
ID&T's Doeland saj-s he does not expect 
a protest from Antonio Romero Monge 
and Rafael Ruiz, the writers of 
"Macarena," as the duo is credited with 
writing the new version even though 
MC Rage has written his own lyrics. 

"We'll make money out of the royal- 
ties for the single and for the other, self- 
written track included on it" notes Doe- 
land. 

ID&T, which is best known for 
releasing the popular "Thundei*dome" 
techno samplers and for the oi'ganizii^ 
and merchandising of massive i-ave par- 
ties, is supporting the "Fuck Macare- 
na" release with long-sleeve sweat 
shirts spreading the brutal message. 
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Spanish Industry Rallies With Launching Of Academy, Awards Shows 



■ BY HOWELL LLEWELLYN 



MADRID— The I'ii-st Spamsh Academy 
of Music and two new musif award cer- 
enwnies are being airanged this yeai- in 
an air cif undisgiiised optimism follow- 
ing a sales slump in 19JJjj. Insiders are 
fomint-ed Uiat annmil figmvs. din' t" U* 
published in March, will show 1994) as 
having been a record year for music 
Sides. 

The academy is being set up by 
music-affiliatod members of the 
authors' rights society SC;AP3, the 
world's fifth-biggest, with the artists' 
association AIE, as well as pnxlucers 
and arnin^crs. 

The SCAIvAHC Academy will have a 
dual role, iis a research institute fund- 
ed by a profit-making foundation — also 
to be set up by SGAE — and as a rating 
bUx" for one of the awards cerenwnies. 
The other ceremony is to be held by 
labels association AFV'VE. 

The members of the futinv academy 
are already rating to select thix*e nom- 
inees for each of 17 categories thait will 
be announced Feb. 28; tlie awards cer- 
emony will \k' held in April. 

In a parallel move, IFPI affiliate 
AFYVE is to arrange an industry 
awards ceremony that will be held in 
October or November. Unlike the 
SOAR/AIE initiative, this competition 
will involra non-Spanish rejH?rt()ire. 

Carlos Lopez, the SGAE-based 
coordinator of the academy and 
S(;AE/AIE awards project, and Siu'il 
Tagarro. president of AFYVE and 



Warner Music Spain, agree that 1996 
has almost certainly been a record 
year for the industry. 

"You've only got to look at all the 
gold and platinum sales in the charts," 
comments Lopez. Indeed, the top 10 
albums in the AFYVE chart for the 
week ending Jan. 18 included a se.xtu- 
ple-platinum disc (platinum is awarded 
for sales of 100,000), two quintuple- 
platimmis. four triple- platinums, and 
two platinums — that is, .^ales of more 
than 'i million albums. 

Spice (lirls sold more than 
500,000 copies of "Spice" in just five 
weeks over* Christmiis. accftrding to Vir- 
gin Espaiia, while sales of "Lunas 
Rotas" by Rosana, an unknown when 
the album was released in June, are 
heading toward 700,000, according to 
MCA Entertainment Spain. 

T(}tal itHxml uiiit sales in l!Jt*5, incIiKl- 
ing cassettes and singles, wcr^ 52.il mil- 
lion, down from the 19i(4 record of 57.;J 
million, according to the AFYVE. In 
1995, CD sales dropped for the first 
time ewr, to Itl.fi million. 

TagaiTo points out that also for the 
first time, unofficial figin*es sIhiw that 
Spanish -produced records comprised 
50^ of the important pre-Christmas 
sales. "This is a spectacular develop- 
ment, and the two new awards cere- 
monies can only improra the situation 
Viistly," he olwen'es. 

Pagarro sa^'s the AFYVE awards "is 
an okl (kht that the industi-y owes itself 
\Vc hara long tiilked about the idea, and 
last June we agreed to implement an 



awards projeet based on the Brit A- 
wards." 

He explains that about 800 jieople 
in the industry, including label execu- 
tives, radio programmers, media ex- 
[wrts and retail managers, will select 
the winnei*s of what will l» a combined 
IWMi-!)? ceremony 

"Many other countines ha\¥ industry- 
aw-ards, ami in fact AFYVE organized 
them one year in 198-1 and they wx're 
something of a flop, but once again we 
found ourselves in a situation where 
'Spain is different,' and we decided to 
catch up." he says. 

Asked alxrtJt the SGAFVAIE awards, 
Tagarro sa>*s, "My \iew is that the more 
awards, the Ix^tter. Each jmiLsic geni-el 
should have awards ceremonies, 
because they definitely boast sales anrl 
Ix-nefit the music industry'." 

iy)I>ez, wlw until Uie lieginning of the 
yearW'iisSGAE's promoter of iK)p/nK-k 
repertoire, .says that the S(JAE/AIE 
project has a specific aim: to export 
Spanish music. "Of course, we want to 
help the industry and promtite sales in 
general, but our fii*st concern is to pro- 
mote Spanish music in any of the lan- 
guages of the Spanish state [Basque, 
Catalan, and Galician. as well as Castil- 
ianl." 

He adds, "In typically Simnish fash- 
ion, we are going to hold the I*i-emios de 
la Musica ceremony first and then for- 
mally constitute the academy, although 
the annual awards will Ix* made by the 
academy and not SGAE or AIE as 
such." 



Lopez describes the setting up of the 
academy as "the most im|)ortant initia- 
tive in tiie 40 years or s<) that SjKiin hiis 
had a music industiy." It will be used for 
research, the studying of new tech- 
nologies, the formulation of annual cat- 
alogs, and so on. "It will consist of 
authors, arti.sts. pixxlucers, an-angei-s, 
composers, singers . . . and it will be 
clean and trans[Jiiivnt," stivsses Lopt^„ 

L6jx.'z points out that "we have a kind 
of nonaggression pact with AFYVE to 
araid any hint of ri\'alr>'." About 7,500 
peitple will .select the academy win- 



i('oni)tni('d from pri ced pafif) 

"Since 1990 [when PolyGram was 
di\ided into Merciu'y and Pol>*dorI, the 
A&R strategy was to pitch straight at 
the JJJ radio network," says Dickson. 
"From there, we'd go for commercial 
crossover." 

Following the success of the first two 
such project-^, the CUhkIs and the Cruel 
Sea. Australian releases hara domesti- 
cally sold more than 2 million units for 
PolyGram, according to Dickson. The 
soundtrack to "Priscilla: Queen Of The 
Desert" sold 1 million imits worldwide, 
while OMC's "How Hizjirre" wjls a top 
10 hit in the U.K. Last .war, the compa- 
ny's domestic .succes.ses includefl Pow- 
derfinger (140,000 units .sold). Spider- 
bait (70,000), and Dave Graney & the 
Coral Snakes. 

"SLxty percent of our Australian acb; 



ners— 3,500 from SGAE (of a total of 
40,000) and 4.000 from AIE. 

There is only one national music 
awards ceremony in Spain, but even 
that is shared with radio, cinema, and 
TV. The Premios Ondas have been 
organized for 43 years by Radio 
Barcelona, now part of the Grupo 
Prisa media holding company, and 
music was incorporated in 1991. This 
decade, Spain has lo.'it two national 
music award ceremonies, the SGAE- 
linked A Year of Rock and the awards 
of public broadcaster Radio 3. 



actually make money and get regular 
royalty checks." says Dickson. "That's 
the highest rale of any Au.stralian com- 
pany." 

Last month, Polydor fully acquired 
the s«)urce of much of its A&R supply, 
Redeye Records. The founder of the 
longtime independent lal)el, John Foy, 
has been retained as consultant, while 
daily o|wration duties have passed to 
Polydor Australian label and premotions 
manager Tom Zucco. 

PolyGram's Australia New Zealand 
operations have iKt-n iiiidei" Itead's com- 
mand since August I £11)2. He took orar 
the post as president from Michael 
Smellie. who is now BMG Entertainment 
International's senior VP for the Asia- 
Pacific region, bused in Hong K(mg. 
Read joined Pol>'Gr.im 14 years ago. 



READ NAMED EXEC VP AT POLYGRAM FAR EAST 



Meet the music 
industry's newest 
international star... 
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SMGL£S 

FACE GLOBE «^ut iRW 

RED ANGEL POCKET BISCUITS t.:^iB*-fMi 

YOU ARE THE ONE TK PRESENTS KONETTO wtx 

SHIROI KUMOHOYOUNI SARUGANSEKl axismiA 

Al NANDA V6 aue^i Tnu 

DONT YOU SEE! ZARD b-Gkam 

HAl! HAI! HAI! HAIl FUNK THE PEANUTS EP.CSOW 

STEADY SPEED iov5facto«t 

PRIDE MtKI IMAI (Cfiufl 

DEAR MY FRIEND EVERY LITTLE THING kvtx iRW 
A WALK IN THE PARK NAMtE AMURO av£X IKU 
WALTZ KYOSUKE HIMURO poi'OOR 
SONOMAMANO KtMIDE ITE MAYO OKAMOTO 

MAFUYUNO KAERIMICHI KHOMI HIROSE vicion 
GOMENNE . . . MARIKO TAKAHASHI vicrCA 
SHAKE SMAP «ici™ 

CANT STOP TALLIN' IN LOVE GLOBE avW thax 
SPECIAL LOVE KOME KOME CLUB SONt 
ONE MORE TIME, ONE MORE CHANCE 

MASAYOSHI YAMA2AKI y-vL\Doti 
WHITE REFLECTION TWO-MIX king 

ALBUMS 

THE YELLOW MONKEY SICKS rm >ous£ 
SHOGO HAMADA IN EARLY SUMMER sofi". 
JAMIROQUAI TRAVELLING WITHOUT MOVING WC 

SON* 

L'ARC-EN-CIEL TRUE Kiooh sdny 

THE BOOM THE BOOM 2 sow 

THE YEUOW MONKEY TRIAD YEARS ACT 1 

LOtUMbIA 

MAX MAXIMUM kvtxruix 

GLAY BELOVED nArt^uM 

STEVIE WONDER GREATEST HITS POtny» 

TOSHINOBU KUBOTA LA-LA-LA L0\^ THANG smv 

VARIOUS ARTISTS DANCE MANIA 4 tosmsa cmi 

BAKUFU SLUMP KAIBUTSU KUN sokv 

GLOBE GLOBE Avti trax 

TMN TIME CAPSULE ALL THE SINGLES epicswy 

NAOMI AMAGATA TEARS *vU IRAX 

NUNO SCHIZOPHONIC pOIYOOR 

MIDORI KARASHIMA KA2ITSU toshiba-EMi 

TOSHI AOI HOSHINO TABIBITO auGiuw 

VANESSA WILLIAMS ALFIE - THE BEST OF 

VANESSA WILLIAMS MtRcufty 

YUTAKA OZAKI BEFORE THE SEVENTEEN'S MAP 

TRANSMAl 



THTS 
WEEK 



SINGLES 

TIME TO SAY GOODBYE SARAH BRIGHTMAN & 

ANDREA BOCELLI fAsiwsi 

DONT SPEAK NO DOUBT mc* 

UN-BREAK MY HEART TONI BRAXTON aaista 

DONT CRY FOR ME ARGENTINA MADONNA wea 

1 HAVE A DREAM DJ QUICKSILVER arcaaf 
WHEN I DIE NO MERCY ahiw* 

SO STRUNG OUT C BLOCK au> 

STEP BY STEP WHITNEY HOUSTON arbta 

VERPISSDtCH TICTACTOE rm 

BREATHE PRODIGY NiiRrcwD 

DIE LANGSTE SINGLE DER WELT WOLFGANG 

PETRY ARWL* 

WHO WANTS TO LIVE FOREVER DUNE vxpG'is 

2 BECOME 1 SPICE GIRLS v^m\t^ 
OARKMAN NANA uoiORWusic 

ONE AND ONE ROBERT MILES FEATURING MARIA 

NAYLER Mpias MUSIC 

I LOVE YOU . . . STOP! RED 5 

REFLECT THREE'NONE woTOPMu^r 

WHY DONT YOU DANCE WITH ME FUTURE 

BREEZE wc« MUSIC 

COLD ROCK A PARTY MC LYTE uvsiwtST 
PAPARAZZI X2IBIT pca 

ALBUMS 

ANDREA BOCEUI BOCELLI fOVDOH 

SOUNDTRACK EVITA wea 

DUNE FOREVER virgin 

NO DOUBT TRAGIC KINGDOM mca 

TONI BRAXTON SECRETS arista 

TIC TAG TOE TIC TAG TOE rca 

SPICE GIRLS SPICE virqn 

PETER MAFFAY MAf FAY '% LIVE ariola 

SOUNDTRACK THE PREACHER'S WIFE arisia 

BACKSTREET BOYS BACKSTREET BOYS boikim 

TRADt 

NO MERCY MY PROMISE aakxa 
WOLFGANG PETRY ALLES arola 
CELINE DION FALLING INTO YOU OHimBia 
EROS RAMAZZOTTI DOVE C'E MUSICA ahiola 
ANDREA BOCELLI VIAGGIO ITALIANO minxm 
ZUCCHERO THE BEST OF ZUCCHERO polydor 
KEUY FAMILY ALMOST HEAVEN tmi 
ANDRE RIEU STRAUSS & CO. Ptumoa 
JAMIROQUAI TRAVELLING WITHOUT MOVING tnc 
DIE TOTEN HOSEN IM AUFTRAG DES HERRN . . . 
tASrwtST 



SINGLES 

YOUR WOMAN WHITE TOWN »m.ianI'XHRySaus 

BEETLEBUM BLUR roo&fW<iQP>K)NE 

WHERE 00 YOU GO NO MERCY mcvarista 

NANCY BOY PLACEBO iLEVAlOfl 

THE OLDER EP GEORGE MICHAEL AiCHArtviRGiN 

DONT CRY FOR ME ARGENTINA MADONNA WARN 

FR BRIJS -Wf A 

SAY WHAT YOU WANT TEXAS MfRCURV 

PROFESSIONAL WIDOW TORI AMOS EAstwesi 

WALKONBY GA8RIELLE go be»i/go! nscs 

DONT LET GO (LOVE) EN VOGUE EASlwESi ajuerka 

PONY GINUWINE ^50Mus.cci>: 

REMEMBER ME BLUE BOY f>4arm 

GET UP (EVERYBODY) BYRON STINGILY wani 

FESTOWERCUflY 

QUIT PLAYING GAMES (WITH MY HEART) BACK 
STREET BOYS jivt 

HEDONISM SKUNK ANANSIE ant inni irtCAr, 

COME BACK BRIGHTER REEF sonrsj 

CANDY GIRL BABYBIRD tcna 

LITTLE WONDER DAVID BOWIE 

WE COULD BE KINGS GENE L<JST(HM^^GF'l^nYUOR 

STEP BY STEP WHITNEY HOUSTON m^T*, 

ALBUMS 

SPICE GIRLS SPICE vir.:;in 
BUSH RAZORBUDE SUITCASE ink Rscwt.M« 
SOUNDTRACK EVITA aarnf r bbos.wea 
VARIOUS ARTISTS MINISTRY OF SOUND -THE 

ANNUAL II MiWSTR* Gf SOVND 

REEf GLOW sosYW 
VARIOUS ARTISTS WIRED KurGMu tv 
CELINE DION FALLING INTO YOU ef^ 
FUGEES THE SCORE RurFMOuSfcCOLUUBtA 
THE BEAUTIFUL SOUTH BLUE IS THE COLOUR GO- 
SKUNK ANANSIE STOOSH ONE imu Indian 
SIMPLY RED GREATEST HITS easfwest 
DAFT PUNK HOMEWORK virgin 
LIGHTNING SEEDS DIZZY HEIGHTS fph: 
VARIOUS ARTISTS THE NO, 1 MOTOWN ALBUM 

PWVCRAM TV 

GEORGE MICHAEL OLDER AfOEANMRCiN 
VARIOUS ARTISTS ABSOLUTE GOLD 5W. tv 
LIGHTHOUSE FAMILY OCEAN DRIVE wild 
CARD'PW.l'DOR 

AUNIS MORISSETTE JAGGED LITTLE PILL uavtr- 

ICfcWfA 

SUEDE COMING UP ruot 

OASIS (WHArS THE STORY) MORNING GLORY? 
CRCAtKM 



SINGLES 

DONT CRY FOR ME ARGENTINA MADONNA WEA 
AFFIRMATIVE ACTION (SAJNT-DENIS STYLE 
REMIX) NAS & SUPREME N TM. okumbia 
FREED FROM DESIRE GALA xqrpk 
BAILANOO PARADI5I0 Cnr 
PARTIR UN JOUR 2 BE 3 EMi 
I NEED YOU 3T wk 

SAY YOU'U BE THERE SPICE GIRLS virgin 

JE SERAI LA TERt MOISE source^virgin 

TOUJOURS LA POUR TOI 2 BE 3 EM 

INSOMNIA FAITHLESS hiAmuusK 

DONT SPEAK NO DOUBT mca 

VISION OF LIFE DOWN LOW hascotte 

BAILA ALLIAGE bMMnct 

LET A BOY CRY GALA scorpw 

DA FUNK DAFT PUNK iabeisvirgin 

UN-BREAK MY HEART TONI BRAXTON »»sta 

EVERLASTING LOVE WORLDS APART c>la 

BOHEMIAN RHAPSODY THE BRAIDS eastwfst 

JE T£ PRENDRAI NUE DANS LA SJMCA 1000 L£S 

CHEVALIERS DU FIEL flarinas 

HOW BIZARRE OMC poiyDOR 



HYLENE FARMER ANAMORPHOSEE toltiior 

SOUNDTRACK EVITA wea 

DAR PUNK HOMEWORK labelwirgin 

3T BROTHERHOOD epic 

SPICE GIRLS SPICE .^rgin 

JAMIROQUAI TRAVELLING WITHOUT MOVtNG 

CELINE DION LIVE A PARIS coiumbia 
NOIRDESIR 66666. 7 CLUB Barclay 
WORLDS APART EVERYBODY out 
JULIO IGLESIAS TANGO COIumbia 
CELINE DKM FALLING INTO YOU coLiiMBiA 
TB1I MOISE TERI MOISE »URCt<viR(;>N 
EDDY MITCHEU MR EDDY poivoor 
FUGEES THE SCORE smaul 
CELINE DION D EUX coiuMBtA 
SUPREME N.T.M. PARIS SOUS LES DOMBES tPK 
PASCAL OBISPO SUPERFLU epc 
DOCGYNECO PREMIERE CONSULTATION vwgin 
ANDREA BOCELLI ROMANZA f«ydor 
ALANIS MORISSETTE JAGGED UHLE PILL wtA 



CANADA 



(SoundScan) 02/08/97 



NETHERLANDS 



MM 



(Sllchting Mega Top 100) 02/01/97 



AUSTRALIA 



(ABIAl 02102/97 
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SWGUS 

GOO BLESS THE CHILD SHANIA TWAIN UERCum 
ONE AND ONE ROBERT MILES FEATURING MARIA 
NAYL£R A»su 

WHERE DO YOU GO NO MERCY «TOT» 

LET ME CLEAR MY THROAT Dl KOOL cumwNIS 

UN.8REAK MY HEART TONI BRAXTON 

UtfAZfjARtSU 

DONT LET GO (LOVE) EN VOGUE usrwEsr 
YOU MUST LOVE ME MADONNA WARNER BROS 
IT'S ALL COMING SACK TO ME NOW CELINE 
DION ax.umiA 

YOU'RE MAKIN' ME HIGH TONI BRAXTON 

UtfAC& ARISTA 

GET DOWN (YOU'RE THE ONE FOR ME) BACK 

STREET BOYS jIvt 

WHEN YOU'RE GONE THE CRANBERRIES isUdD 
UP TO NO GOOD THE PORN KINGS popuuwwarn. 

ER 

FIRESTARTER PRODIGY xiRECORWHGS 
BREATHE PRODIGY KLREOWDirtss 
THIS IS YOUR NIGHT AMBER loaur gof 
CHANGE THE WORLD ERICCUPTON KPaisc 
HERO OF THE DAY METALUCA CIKIRA 
COLD ROCK A PARTY MC LYTE EASmESI 
HAPPY DAYS PJ. w)CM 

DO YOU MISS ME? JOCELYN ENRK3UE2 Totwr BOY 
ALBUMS 

OUR LADY PEACE CLUMSY EPIC 
NO DOUaT TRAGIC KINGDOM interscopemca 
VARIOUS ARTISTS MUCHMUSIC'S B\C SHINY 
TUNES MCA 

BACKSTREET BOYS BACKSTREET BOYS ii»E 
SOUNDTRACK EVITA oarkersros 
SOUNDTRACK SPACE JAM fl*iiNawARNtii 
SOUNDTRACK ROMEO 1- JULIET capitooeui 
CELINE DK>N FALLING INTO YOU (XXUMeu 
TONI BRAXTON SECRETS laeac&aaista 
MOIST CREATURE EMi 
SPICE GIRLS SPICE v«<v» 
AMANDA MARSHAU AMANDA MARSHALL EPC 
BUSH RAiORBLADE SUITCASE mI€RSCOPE««CA 
VARIOUS ARTISTS GROOVE STATKIN 3 Aimui 
ALANIS MORISSETTE JAGGED LITTLE PILL MAvTR. 

iCKWAAIteR 

SHERYL CROW SHERYL CROW AAM 
ELTON >OHN LOVE SONGS UCA 
VARIOUS ARTISTS DANCE MIX '96 iwaiity 
COUNTING CROWS RECOVERING THE SATELUTES 

EJGOMCA 

THE WALLFLOWERS BRINGING DOWN THE 

HORSE tNIERSCOPt*ICA 



SMGLES 

DONT SPEAK NO DOUBT mca 

HAKKE t ZAGE GABBER PIET euNNi 

2 BECOME 1 SPICE GIRLS virqn 

WHEN I DIE NO MERCY BUG 

DONT CRY FOR ME ARGENTINA MADONNA wim 

ER 

PAPARAZZI XZieir BUS 

FREED FROM DESIRE GALA pixydor 

FUCK THE MACARENA MC RAGE lOAT 

DE WAARHEID MARCO BORSATO KUVDOR 

PONY GINUWINE ITV. 

I NEED YOU 3T epic 

GABBERTJE HAKKUHBAR roahrunneiieeici 
HUGAATVOORCI BN'ERS VOOR BNN Bunnr 
UN-BREAK MY HEART TONI BRAXTON BMC 
GOOD TO GO FLAMMAN <. ABRAXAS FEATURING 
MC REMSY poitwm 
AlCHA KHALEO polydor 
STEP BY STEP WHITNEY HOUSTON em 
MARY GO WILD GROOVEYARD rhytmm 
LAST NKHT AZ YET ma 

I FINALLY FOUND SOMEONE BARBRA STREISAND 
& BRYAN ADAMS poiyt»r 



MARCO BORSATO DE WAARHEID Pa<n»i 

ANDREA BOCELLI ROMANZA POIYTXM 

NO DOUBT TRAGIC KINGDOM mca 

TOTAL TOUCH TOTAL TOUCH BMC 

TONI BRAXTON SECRETS BMC 

FRANS BAUER VOOR JOU IHAT^ entertainment 

SPKE GIRLS SPICE ORtax 

ANDREA BOCELU BOCELLI pexyior 

HELMUT LOTTI HELMUT LOTTI GOES CLASSIC II 

SMC 

CELINE DION FALLING INTO YOU columbm 

MARCO BORSATO ALS GEEN ANDER paYOOR 

50UNDTRJU> EVITA wARrcR 

GEORGE MICHAEL OLDER YiROx 

BZN A SYMPHONIC NKIHT mercury 

ENKiMA LE ROI EST MORI VIVE LE ROIt VIHGIN 

BACKSTREET BOYS BACKSTREH BOYS ike/iouba 

LINDA, ROOS k JESSICA UNDA. ROOS & JESSICA 

OiNO 

PAVAROm i, FRIENDS FOR WAR CHILD otcCA 
ANDRE RIEU IN CONCERT mercury 
THE KEUY FAMILY ALMOST HEAVEN Eui 
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SING1£S 

FREAK SILVERCHAIR ii*i>RMUivsoNr 

BREAK MY STRIDE UNIQUE 2 dance pool^onv 

DONT SPEAK NO DOUBT mTERSCOKAJ»«vEftSAi 

I FINAUY FOUND SOMEONE BARBRA STREISAND 

& BRYAN ADAMS aui 

(IF YOU'RE NOT tN IT FOR LOVE) I'M OUTTA HBIE 

SHANIA TWAIN mercury 

TO THE MOON I. BACK SAVAGE GARDEN row- 
show 

BREATHE PRODIGY dance poouKmy 

UN-BREAK MY HEART TONI BRAXTON bmg 

TWISTED KEITH SWEAT wtA 

SEXY EVES WHIGFIELD iBANSisroHflMC 

WANNABE SPICE GIRLS virgin 

DONT CRY FOR ME ARGENTINA MADONNA wea 

STEP BY STEP WHITNEY HOUSTON bmg 

WHERE DO YOU GO NO MERCY bmg 

C'MON N' RIDE FT (THE TRAIN) QUAD CITY DJ'S 

easiwest 

WHAT'S LOVE GOT TO DO WITH IT WARREN G 
FEATURING ADINA HOWARD WTERSCWEAJNivtBm 
HEY JUPITER/PROFESSIONAL WIDOW TORI AMOS 

EASTWEST 

THIS IS YOUR NKMT AMBER ii8E)UTion'fe5ttvai 
WISHES HUMAN NATURE coluub>a 
AU I WANT THE OFFSPRING Columbia 



ITAUr 



(Musics e DIschi^lMII 01/27/97 



SOUNDTRACK ROMEO -f JULIET EMi 

THE CORRS FORGIVEN. NOT FORGOTTEN easy. 

YYEST 

CROWDED HOUSE RECURRING DREAM— THE 
VERY BEST OF CROWDED HOUSE IMi 
POWDERFINGER DOUBLE ALLERGIC potYOOR 
CELINE DION FALUNG INTO YOU EPK 
NO DOUBT TRAGIC KINGDOM interscopluniversae 
ALANIS MORISSETTE JAGGED LITTLE PILL WCA 
HUMAN NATURE TELLING EVERYBODY coLE^Meu 
SPIDERSAIT IVY i THE BIG APPLES poiyoob 
JAMIROQUAI TRAVELLING WITHOUT MOVING 

COEUMBIA 

SOUNDTRACK EVITA m 

SIMPLY RED GREATEST HITS eastmst 

TONI CHILDS THE VERY BEST OF TONI CHILDS 

AAM 

TONI BRAXTON SECRETS BMC 
SOUNDTRACK SPACE JAM easiwest 
PROOIGY MUSIC FOR THE JILTED GENERATION 
DANCE POOUSONY 

SHANIA TWAIN THE WOMAN IN ME MERCURY 
VAN HALEH BEST OF VOLUME 1 wEA 
SOUNDGARDEN DOWN ON THE UPSIDE AIM 
LEANN RIMES BLUE CURKKINY 



SINGLES 

ONE AND ONE ROBERT MIL£S FEATURING MARIA 

NAYLER OBWFIYING 

DONT CRY FOR ME ARGENTINA MADONNA m 

THE RIDE ON THE RHYTHM BLACKWOOD AU 

LET A BOY CRY GALA DO it yqursciemteljte 

BOHEMUM RHAPSODY THE BRJUDS yyca 

ENCORE UNE FOIS SASH! FMA7AC 

BORN SLIPPY UNDERWORLD DO <i YOURSCLFinic 

BREATHE PRODIGY UDPinSCOPU 

TK TIC TAC LOS LOCOS NEW mix 

TIME GOES BY CHARLIE OORE HUSTH looscnc it 

REVENGE D-J. DADO tme 

VOO-OOO BEUEVE DATURA TiMC 

ANGEL SIMPLY RED CGDEASTWCST 

COSMIC GIRL JAMIROQUAI SODYK 

LOVE IS LEAVING BOY GEORGE riMt 

GET UP (EVERYBODY) BYRON STINGILY niMuit 

TUNE 

STEP BY STEP WHITNEY HOUSTON BMG 
BREJWOUT (REMIX "SC) JIMMY CUFF NEW music 
OCEAN WHISPERS RAF BY PICOnO wauunyma 
BABY I'M YOURS 49ERS MEDUKIYING 



ZUCCHERO THE BEST OF ZUCCHERO PIXYOOR 

SPICE GIRLS SPICE VIRGIN 

UTFIBA MONDI SOMMERSI EMI 

SOUNDTRACK EVITA wu 

lUCIO DALLA CANZONI PRESSnc 

JULK) KU.ESIAS TANGO Columbia 

CELINE DION FALUNG INTO YOU cauMau 

RAF COLLEZIONE TEMPORANEA CGO 

CLAUDK) BAGUONI AHORI E SPETTATORI comM 

EM 

FRANCO BATTIATO BATTIATO STUDIO COLLEC 
TION EMI 

UGASUE BUON COMPLEANNO ELVIS WEA 
LOS LOCOS EL TIC TIC TAC WW MUSK 
EROS RAMAZZOTTI DOVE C'E MUSK» coo 
FRANCO BATTIATO LIMBOSCATA MCaoiKv 
SIMPLY RED GREATEST HITS COD EASIWEST 
RENATOZERO LEORIGINI RTi 
AUDIO 2 SENZARISERVE PDU 
GEORGE MK:KA£L OLDER vwoin 
ARTK010 31 COSrCOM E' Rima 
MINA CREMONA POU 



Hits Of The World is compiled at Billboard/London by Bob Macdonald. Contact 44-171-323-6686, lax 44-171-323-2314/2316. 
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HITS OF THE WORLD 
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EUROCHART 



LAST 
WEEK 

3 



SmCLES 

DON'T CRY FOR ME ARGENTINA MADONNA mwt 

UN-BREAK MY HEART TONI BRAXTON 

OONT Sf EAK NO DOUBT miffiSCOPttc* 

ONE AND ONE ROBERT MILES FEATURING MARIA 

NAVLER aw. 

TIME TO SAY GOODBYE SARAH BRIGHTMAN & 

ANDREA BOCELLI hAjTWESi 

BREATHE PRODIGY XLNtCOMmcs 

FREED FROM DESIRE GALA DO iT rouRSdJ^COfrPio 

2 BECOME 1 SPICE GIRLS viRcm 

QUIT PLAYING GAMES (WITH MY HEART) BACK 

STREfT BOYS jcvt 

STEP BY STEP WHITNEY HOUSTON abisth 



SPICE GIRLS SPICE virgin 
SOUNDTRACK EVITA warnerbros 
NO DOUBT TRAGIC KINGDOM imcRscOPL'MO 
TONI BRAXTON SECRETS LAfAJXAfifSiA 
CELINE DION FALLING INTO YOU UVJCOujwm 
ANDREA BOCELLJ BOCELLI s^/car-pciotx-^ 
ZUCCHERO THE BEST OF ZUCCHERO PuirtxjR 
JAMIROQUAI TRAVELLING WITHOUT MOVING 
50ti < 62 

JULIO IGLESIAS TANGO coiuueu 
SIMPLY RED GREATEST HITS fAsrwsi 



MALAYSIA 



(RIM) OLfJlW 
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AlBUMS 

MICHAEL LEARNS TO ROCK PAINT MY LOVE- 
GREATEST HITS IW( 
SUDIRMAN DWIDEKAD Uii 
VARIOUS ARTISTS 4 ZAI Bl DE LMt 
SOUNDTRACK SPAC£JAM waaur 
EMIL CHAU LIVING WITH EMIL CHAU hock 
DICKY CHEUNG JOURNEY TO THE WEST rock 
CELINE DION FALLING INTO YOU SONV 
VARIOUS ARTISTS OANG DANGOUT wawner 
SPICE GIRLS SPICE eui 
ROD STEWART IF WE FALL IN LOVE TONIGHT 



IRELAND 



(IFPI Irelantl/Chaft-Tracid 01/23,^7 



WHERE DO YOU GO NO MERCY but. 

PROFESSIONAL WIDOW TORI AMOS v^MNtf 

UN-BREAK MY HEART TONI BRAXTON E»r. 

2 BECOME 1 SPlCt GIRLS viwiiiN 

QUIT PLAYING GAMES (WITH MY HEART) BACK 

STREET BOYS Jivt 

BREATHE PRODIGY u RECOntMUGS 

ONE AND ONE ROBERT MILES FEATURING MARIA 

NAYLER ctcoNSTBixnoh 

BEETLEBUM BLUR focomriopmone 

OONT CRY FOR ME ARGENTINA MADONNA wakk 

EH 

SATAN LIVE ORBITAL inteonauiowon 



SOUNDTRACK EVITA WARNER 

SPICE GIRLS SPICE virgin 

BEAUTIFUL SOUTH BLUE IS THE COLOUR &> 

DISCS 

CELINE DION FALLING INTO YOU son* 
VARIOUS ARTISTS FAITH OF OUR FATHERS 

rteaunah 

NO DOUBT TRAGIC KINGDOM mca 
BRIAN KENNEDY A BEHER MAN Bak 
JAMIROQUAJ TRAVELLING WITHOUT MOVING 

SONT 

AUNIS MORISSETTE JAGGED LITTLE PIU warmer 
FUGEES THE SCORE SOn> 



AUSTRIA 



(Austrian IFPl/AusUia Top 40) 01/2a'97 
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NEW 



SMGHTS 

TIME TO SAY GOODBYE SARAH BRIGHTMAN & 
ANDREA BOCELLI whwmh 
UN-BREAK MY HEART TONI BRAXTON iimg 
DON'T CRY FOR ME ARGENTINA MADONNA mpu- 

WHEN I DIE NO MERCY nuo 

DONT SPEAK NO DOUBT uniwRsai 

VERPtSSPrCH TIC TAG TOE bmq 

DO WHAT YOU PLEASE UNIQUE 2 sof^ 

IN YOUR WILDEST DREAMS TINA TURNER FEA 

TURING BARRY WHITE emi 

WHO WANTS TO LIVE FOREVER DUNE virgin 

STEP BY STEP WHITNEY HOUSTON e*»g 



SOUNDTRACK EVITA WAUNtit 

TONI BRAXTON SECRETS bmg 

ANDREA BOCEUI BOCELU poltgram 

DUNE FOREVER vib&n 

EROS RAMAZZOTTI DOVE C'E MUSICA bmc 

NO DOUBT TRAGIC KINGDOM umversAl 

ROD STEWART IF WE FALL IN LOVE TONIGHT 

SOUNDTRACK THE PREACHER S WIFE Bmg 
BACKSTREET BOYS BACKSTREET BOYS »ou&h 



10 NEW NO MERCY MY PROMISE eimg 



NEW ZEALAND 



(RIANZ) 01/29/97 



LAST 
VWEK 

NEW 



SINGLES 

1 BELIEVE I CAN FLY R. KELLY waantr 
DONT SPEAK NO DOUBT l^TEBscoP€■uNlrtR^J^L 

2 BECOME 1 SPICE GIRLS virgin 
lAINTMADATCHA 2PAC slano 

HOW COULD YOU K CI & JOJO OF JODEU umver 

I FINALLY FOUND SOMEONE BARBRA STREISAND 
& BRYAN ADAMS um 

NEVER LEAVE ME ALONE NATE DOGG FEATURING 

SNOOP DOGGY DOGG lNTLKsa.*EJ^J^'vtRSAl 
WANNABE SPICE GIRLS v:«*r,N 
SAY YOU-U BE THERE SPICE GIRLS virgin 
NOBODY KEITH SWEAT FEATURirtG ATHENA CAGE 

rtfARNLH 

ALBUMS 

NO DOUBT TRAGIC KINGDOM MiERSCOPtUMVERSAi. 

SPICE GIRLS SPICE virgin 

PRODIGY MUSIC FOR THE JILTED GENERATION 

CEUNE DION FALLING INTO YOU SOW 
THECORRS FORGIVEN, NOT FORGOTTEN WARNER 
SOUNDGARDEN DOWN ON THE UPSIDE MM 
THE SMASHING PUMPKINS MELLON COLLIE AND 
THE INFINITE SADNESS tr-tah 
SOUNDTRACK SPACE JAM mmof 
SIMPLY RED GREATEST HITS wahnik 
JAMIROOUAI TRAVELLING WITHOUT MOVING 



HONG KONG 



lirPI Hong Kong Group) 01/1OT7 
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ALBUMS 

MCKV CHEUNO THE NEVER OLD LEGEND POY. 

AMANDA LEE BITTER AND SWEET gol^cnpdnv 

JEFF CHEUNG SI NIAN M 

EKIN CHENG DISCOVERY LIFE 2 eua 

KELLVCHAN GREATEST HITS— 17 SONGS oousi 

BONDVCHIU PERSON WANTED FiIIO 

LESLIE CHEUNG THE FIRST HALF OF MY LIFE cat- 

^Al *RTISI5 

HACKEN LEE THE BEST FOR B£ST -17 SONGS 

BMGMLFii: ■MPaCI 

SANOT LAM LIVE IN CONCERT '96 »oc« 
SAMMI CHENG PASSION BARNES 



BELGIUM 



(Promuvi) 01/28/97 
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SINGLES 

FREED FROM DESIRE GALA PtnvAn life 

ONE AND ONE ROBERT MILES FEATURING MARIA 

NAYLER ritL 

UN-BREAK MY HEART TONI BAAXTON bmg 
DONT SPEAK NO DOUBT uca 
ZATERDAG K.I.A. ARt. 

DONT CRY FOR ME ARGENTINA MADONNA warn 

CR 

RtO DJ MD CNft 

BREATHE PRODIGY put i r agaw saa* 

NO DIGCrTY BLACKSTREET (FEATURING DR. ORE) 

MCA 

I NEED YOU 3T sonv 

ALBUMS 

HELMUT LOTTI HELMUT LOTTI GOES CLASSIC II 

PMG 

CELINE DION FALLING INTO YOU sow 

SOUNDTRACK EVITA warneo 

SPICE GIRLS SPICE vwgin 

GET READY! GET READY! play t.«t BEAT 

ANDREA BOCELLI VIAGGIO ITALIANO polvdor 

DANA WINNER WAAR IS HET GEVOEL Uill 

CELINE DION LIVE A PARIS !WNY 

HELMUT LOTTI HELMUT LOTTI GOES CLASSIC 

BMG 

JO VALLY 2INGT VLAAMSE KLASSIEKERS m 



SWITZERLAND 



{Media Contro) Switzerland) 01/]9;S7 



SINGLES 

TIME TO SAY GOODBYE SARAH BRIGHTMAN & 
ANDREA BOCELLI vakmr 
UN-BREAK MY HEART TONI BRAXTON wr. 
VERPISS OICH TIC TAC TOE ma 
QUIT PLAYING GAMES CWITH MY HEART) BACK- 
STREET BOYS *APNEft 
I WANT YOU BACK N SYNC iw; 
ONE AND ONE ROBERT MILES FEATURING MARIA 
NAYLER PCL'GfiAJw 
WORDS BOYZONE po-tgram 
BREATHE PRODIGY warned 
READY OR NOT THE COURSE dklusa 
DIETOTEN HOSEN ZEHN KLEINE JAGERMEISTER 

ALBUMS 

ANDREA BOCELLI BOCELU KKVGRW 

TONI BRAXTON SECRETS bmg 

ZUCCHERO THE BEST OF ZUCCHERO fWWHAAj 

TIC TAC TOE TIC TAC TOE Bi*; 

DJ. BOBO WORLD IN MOTION iMi 

SPICE GIRLS SPICE Ewt 

BACKSTREET BOYS BACKSTREET BOYS warner 
DIE SCHLUMPFE VOLL DER WINTER VOL. 4 em 
SOUNDTRACK EVITA warnea 
KELLY FAMILY ALMOST HEAVEN tMi 



GLOBAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

IRELAND: Two enthusiastic amateurs with a vision but no experience in the music business haw 
pei-suaded some of the countrj''s biggest artists, a key independent record label, and the survh*- 
ing children of W.B. YeatJ* to collaborate on a remarkable tribute album to the Irish poet. "Now 
And In Time To Be" (Grape\ine), to be launched at a glittering musical and literary party Feb. 6 
in Dublin, features Van Morrison, Christy Moore, Shane MacGowan, Mike Scott, and others 
setting the poems of Yeats to music. The project is the brainchild of two freelance trawl journal- 
ists, Frank Dunne and Michael Tuft, who had the idea while they were touring Sligo in west 
Ireland, where Yeats lived and worked. "We talked about it in the pub, and it just grew." Tuft says. 
"We started writing to artists, saying, 'We know nothing about the music biz, but want to do a 
musical tribute to Yeats, and we wouki like you to [wr tic i pate." It was an astonishing piece of 
cheek." Armed with little more than the idea, the pair approached Orape\ine. "They said yes in 
10 minutes, and we said, 'Is that it?' " Together they drew up their dream list of Ireland's finest 
musicians and recruited actor Richard Harris to read excerpts fn>m Yeats' \yoem "Under Ben 
Bulben." "We ended up recording him in his pajamas in his hotel room," Dunne saj-s. Lawyers for 
Morrison initially insisted that he never participated in such things, but w-hen the singer himself 
heard about the project, he too came on lioard. The result Ls a refreshingly unpretentious album 
of Irish music in the great bardic tradition. Whether Yeats would be writing rock lyrics if he were 
still alive is debatable. "But we feel sure he would appro\'e," Dunne says. Both of Yeats' surviving 
children, Anne and Michael, have giwn the album their blessing. ni<;ei. Williamson 

RUSSIA: Thousands of citizens in Kronstadt, the country's oldest naval base, located on Kotlin 
Island in the Gulf of Finland, attended celebrations marking the 70th birthday of world-famous 
opera diva Galina Vishnevskaya. Decorated with the Order for 
Services to the Motherland by Kussian President Boris Yeltsin, 
Vishnevskaya has combined artistic integrity with an imswer\ing 
dedication to the cause of human rights, making her one of the out- 
standing cultural icons of the 20th centur.'. Born and brought up 
in Kronstadt. she experienced tremendous hardships when the 
town was s>'stematically bombed and its people starvvd by the Niizis 
during the siege of Leningrad, which lasted from 1941 to 1944. 
After the war she spent the prime part of her career with the opera 
of the Bolshoi in Moscow, Iwfore leaving the country with her hus- 
band. Rassian cellist and conductor Mstifilav Rostropovich, who 
was hounded out of the former Soviet Union by the KGB. The cou- 
ple returned to Russia after perestroika began in 1985. Although making occasional appearances 
since then. Vishne\'skaya has retirtid from (wrforming and is now the head of the School of Oper- 
atic Arts in Moscow. VADlM YUKCIIENKOV 

SERBIA: Although long discontinued, Juke Box, the first rock magazine to be published in this 
country, has been celebrating its 30th anniversary. The first issue, which was edited by Nikola 
Karakl^jic. hit the streets here in May 196*J. The magazine was published until 1970 and again 
from 1974 to 1983. Since it first appeared, some 20 music publications have been published in 
Serbia, the most influential (after Juke Box itself) being Rock, which ran from 1982 to 1990. 
There are four music magazines currently published in the former Yugoslavia, including the 
impressively designed X Zabave (X Entertainment), which focuses mostly on the alternative 
scene, and Super Tin (Super Teen), which caters to a younger readership and boasts a respectable 
circulation of 4,500. Y U Rock Magazine and Ukus Nestasnih (The Taste of the Mischie\'ous) have 
smaller circulations. The anniversary celebrations of Juke Box included an exhibition at Bel- 
grade's Youth Center and a seminar on "How The Collapse Of Rock Criticism Occurred," which 
was attended by leading rock critics. The e^-ent ended with a concert by the Itand Rusenkreutz, 
which was joined by an ad hoc group of rock joiu-nalists who proved to be surprisingly proficient 
musicians. petar janjatovic 

ESTONIA: The capital city of 'Tallin is set to become the jazz center of northwest Europe this 
spring, when a host of big name acts arriw here for the JazzKaar 
97 international festival April 18-20. The ewnt. which marks the 
30th anniwrsarj' of Tallin 67, the first m^or international jazz fes- 
tival in the former Soviet Union, boasts a lineup including the Jan 
(■arbarek Quartet (from Norway), Orpheon Celesta (France), 
the Macusi Players (the U.K.), Flora Purim and Airto Moreira 
(Brazil), Nils Landgren (Sweden), Bela Fleck &. the Flecktones, 
and UMO featuring Dianne Reeves (the U.S.). Russian jazz will 
hp roprpsentod by Kconid Vintfikevich's trio fcHtiiring Estonian 
horn player Lcmbit Saiirsalu, and the Lilac Orchestra. Three 
acts that performed at the legendary Tallin f)7 are expected to return for JazzKaar 97: Ameri- 
can tenor sax veteran Charles Lloyd, the Zbigne>' Namyslovski Quartet from Poland, and the 
Leningrad Dixieland Jazz Band from Russia. VADIM YURCHGNKOV' 

U.K.: While many hardcore rappers and certain R&B artists have used images of women as sex 
objects in their songs. Ebony, a 22-year-old R&B singer from London, attacks such stereotypes 
on her debut album, "R.E.S.RE.C.T." (Soultown). "Don't ask for respect/It's time to demand it in 
the nicest possible way/Baby, I'm going for mine/And I ain't gonna let nobody dis my life" is her 
message on the title track, which sets the tone for an R&B album with a strong female perspec- 
tiv-e. Curiously, many of the songs, including "Ain't No Feelings," which laments the decline of 
romance in an age of bump'n'grind music, were w ritten and produced by Wayne Marshall, best 
known for "G-Spot" and other explicitly sexocentric numbers. kwaku 
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TAIWAN'S CHARTS CHALLENGED 



(Continued from page S7) 

store-report sy.stem, retailers are 
called by the association to verify the 
accuracy of the information subnnitted. 
"We make every phone call," explains 
the IFPl official, "and we check the 
data. If there are suspicions, we throw 
out the data. We take ISO or 140 
stores, but we do take out doubtful 
data. We double-check." 

However, one highly placed Taiwan 
label executive says, "There are too 
many waj's to play with the numbers 
cominjj from the retail sample. And 
the charts are being manipulated in 
ewry way jxissible." 

EMI's Rutherford says he believes 
that since the charts' launch, the 
process itself has been "completely 
corrupted." He estimates that trading 
terms with retail in the country have 
deteriorated by as much as 2.W 
through the use of discounts and free 
goods, all in the pursuit of favorable 
chart positions. 

"Inthe ^(oginning, Ithought itwwld 
be a good promotional tool," says Sony 
Music Taiwan managing director Mat- 
thew Allison, who also serves as VP of 
(Ireater China for the major. "And a 
healthy chart is ultimately the only 
way you're going to defeat [tayola. Hut 
with feedback fmm only 70-something 
accounts, statistically speaking, your 
standard error of deviation is very 
high." 

Magic Stone's Chang laments the 
fact that the charts don't reflect the 
popularity of releases that take longer 
to sell in subsUmtial ((uantities. "Tai- 
wan is still a small market, and things 
happen very quickly here," he says. 
"So high-seiling albums that develop 
more slowly don't necessarily make 
the chart." 

The executive points to Magic Stone 
rock artist Wu Bai, whose last album, 
"I Ching/The End Of Love," yielded 
estimated sales of 400.000 units but 
was not a major chart contender. "A 
new release can always bump Ian 
albumi off the chart by selling a lot 
quickly, so it's not always an accurate 
picture of a market phenomenon." 
Chang says. 

Input from David Gilchrist, mar- 
keting VP for Southeast Asia at Warn- 
er Music International, hel|wd shape 
the evolution of the Taiwan chart via 
guidelines imported from the Aus- 
tralian Kecord Industry Assn. He says 
that an album by PolyGram's Jacky 
Cheung was leading a release by 
Warner Bros.' Sammi ('heng — with 
accumulated sales during a pre-!aunch 
test period of 800,000 copies vs. 
500,000 — in what appeared to be a sat- 



isfactory reflection of the market. 
Since then, however. Gilchrist admits 
that there have been deviations. 

"You've got to get it up and running, 
and then you'w got to get the glitches 
out." he .lays. "Everyone will try and 
heat the chart at first. You've got to 
find out how to stop them. If record 
companies are offering inducements 
to retailers to lie, giving goods away 
for free or offering massive discounts, 
that is not acceptable. A false chart 
(liR'sn't help anyone." 

Magic Stone's Chang says, "In Tai- 
wan, the situation is complicated right 
now. The media situation is very com- 
petitive. When the chart first came 
out. the media trusted it, because it 
was IFPI. For the audience, it was also 
gcMMl. Iwcause it gave them an indica- 
tion of what to buy. But the media and 
the record comjjanies are conser\ atiw 
and scared to do anything new; most 
media are trying to get their message 
across I by capiUilizing on 1 big stars, so 
actually it's still not very good timing 
for developing new things." 

At EMI, Rutherford says he is a\rare 
of sentiment in the Taiwan record 
industry to de\'elop charts based on the 
Malai'sian model. "All the record com- 
jianies are agreed that an EP()S-based 
chart is the only waj- to go." 

He adds that the chart"* produced by 
IFPI in neighboring Hiing Kong must 
also be converted to a point-of-sale 
methodology. "It has lots of room for 
improvement," he sa>'s. 

For his part, IFPI Taiwan's Lei? is 
reluctant to measure the new charts 
against the Malaysian blueprint. "It's 
very difficult to compai-e because they 
are at different stages of dewlopment. 
They have different budgets and a dif- 
ferent methiMl of reiHirting sales and 
determining position. There's no com- 
parison as to which one is better." 

In that resfwct. budget decisions to 
be made by IFPI Taiwan are expect- 
ed to influence the future course of 
action. Efforts to find a chart spon.sor 
have not yet been successful, com- 
pounded by a difficult economic envi- 
ronment in the country as a whole. 

"Once you've got a SoumlScanI -typel 
system that is secure and robust, you 
get accuracy," says Rutherford. "With- 
out that, you get a situation where peo- 
ple are .showering the market with free 
goods for the sake of chart position, and 
it's open to abuse. A chart that doesn't 
reflect sales performance over the 
counter is ah^^ays doomed to fail. I don't 
believe that the consumer will buy a 
bad allHim because it's at the top of the 
charts." 



Canada 



Bekker Explores New Age Styles 

Zamhian-Born Artist^ 64^ Thrives As Soloist 



■ BY LARRY LeBLANC 

TORONTO— At an age when many of 
his peei-s are either retired or sharpen- 
ing their golfing skills, (>4-year-old Hen- 
nic Bekker h^Ls dewlojxnl into one of the 
mast pnilific and successful figures in 
contemporary Canadian [wp music. 

The Zambian-lx)rn multi-instrumen- 
tiUist has liwd in Toronto for a decade 
and has been nominated for a Juno 
Award this year for top instrumental 
artist of the year 

"I'd love to just tras-el and work when 
I fee! like it," he says. "That time will 
come when it's reafly to eomo. Now. I'm 
ne\'cr out of the studio. I feel the same 
labout music] as I did at 20." 

After several decades as a session 
musician, arranger, and comiK).ser in 
South Africa, England, and Canada. 
Bekker became a new age solo artist 
fouryears ago with the melodic "Kalei- 
doscoiie" series, released by Holborne 
Distributing C^>. here. 

The series includes "Summer 
Breeze" which has mk\ 125,000 

units to date in Canada; "Spring Rain" 
(1993). 230.000 units; and "Winter 
Reflections 0994), 30,000 units, accord- 
ing to Wayne Patton, Holborne VP of 
business affairs and music publishing. 

Two additions to the scries are "Lul- 
labies." released Jan. 28. and "Autumn 
Magic," to be released later this month. 

Holborne also distributes Hckker's 
world beat-styled "Tapestry" series, 
including three 1995 releases: "Silk & 
Satin," which, according to Patton. has 
sold 12,181 units in ('anada; "Vivaldi," 
17,000 units; and "Temha," 100.000 
units. Last year, HollKjrne also released 
Bekker's "Chrislma.-; .Spirit" album, 
which hiis soki 25,000 units, and "Clas- 
sics By The Sea," 12,000 units. 

f'\irthennore, Bekker has recorded 
a TV-marketed ambient-music series, 
"Tranquility," for Quality Music here. 
This includes the albums '*Ti*anquilit\', 
Vol. 1" (1994). "Awakenings" (1994), 
"Classic Moods And Nature" (li>9o), 
"Christmas Noel" (199(i). and "Transi- 
tions" ( 199G). Quality Music decline<i to 
give sales figures. 

"There's a lot of that type (tf Inew 
agel music around, but Hennie's recorrl- 
ings are exceptional." says Paul 
Richartls. PIVmusic director at CHAY 
Bari'ie, Ontario. "His music is wry dis- 
tinctK-G, melodic, and .so ttiell produced." 

In addition to his solo work, Bekker 
has been a member of Quality Music's 




pioneering techno trio BKS for the past 
fire years. The group, which also fea- 
tures Greg Kavangh and DJ Chris 
Sheppard, has re*leased three albums: 
"For Those About Raw ... We Salute 
You" { 1 992), which had sold ;i0.000 units 
in Canada, according to Kavangh; 
"Dreamcatcher (199:J). 35.000 units; imd 
"Astroplane" (1996), 30.000 units. 

"Hennie plays the role of genius well 
in our group," says Sheppard. "He 
undei-stands lstudio| technology, and 
he's a perfectionist 
When we're doing 
a big concert with 
thousands of peo- 
ple, I'll look over at 
him; he's just hav- 
ing the time of his 
life. The kids get a 
kick out of him 
being 64." 
BEKKER Adds Bekker, 

"With friends, 
when their kids discmrr I'm with BKS, 
they just can't believe it" 

TURBULENT TIMES 

Bekker was Iwrn in Nkana, Zami)ia. 
and raised in nearl^y Mufulira. which he 
describes as "a little town just 10 miles 
south of the Congo IZaire] border, 
where Ijjroducer Robert] 'Mutt' I>:mge 
also grew up." 

At 15, Bekker began playing piano in 
a Bulawayo Zimbawbe-based band 
called the Youth Marvels. This was fol- 
lowed by stints in several other local 
bands until he formed his mvn jazz out- 
fit, Hennie Bekker Band, in 1959. 

Bekker says that period was a turbu- 
lent time to launch a musical career in 
Africa. He recalls a six-monlh stint in 
an ElisalK'thville (now Lubumbashi), 
Zaire, nightclub lieing cut short in 19til 
due to a revolution in which Katanga 
attempted to secede from the Congo. 
"War broke out, and we had to flee 
through the bush to Zambia," he says. 

With no work and no money, Bekker 
went on to Johannesburg, where he 
socjn txtamt' u stalT niu-sic dinx-tor and 
producer for Gallo Records. There, he 
ix'gan [K'rforming on. and then writing 
and pitKlucing, commercial jingles. 

"With all my barels, I use(i to arrange 
Ithe songsl," says Bekkei: "I newr stud- 
ici\ music. I picked it up as I went along. 
For a couple of >'eiirs, I \\us working like 
a dog. day and night, in the studio. 
Apparently, I was very successful, 
because I kept getting more vnrk. I was 
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Phil Collins (WEA), George Michael 
(Virgin). Robert Miles (Motor), Eros 
Ramaxzotti (BMG Munich). 

Most successful international 
female artist: En>'a (WEA), Oline Dion 
(Sony Music), Ma(k>nna (WEA), Alanls 
Moriksette (WEA), Tina Turner (EMI). 

Most successful national group: 
Die Aerzte (Metronome), Die Toten 
Hosen (JKP), Fool's Garden (Inter- 
cord). Pur (Intercord), Tic Tac Toe 
(BMG Hamburg). 

Most successful international 
group: Backstreet Boys (Rough Trade), 
the Fugces (Sony Music), Metallica 
(Mercury). Oasis (Sony Music). Simplv 
Red (EastWest). 



Schlagcr act of the yean Die Flip- 
pers (BMG Munich). Claudia Jung 
(EMI), Nicole (Jupiter). Wolfgang 
Petry (Hansa), Roger Whittaker (BMG 
Munich). 

German male or female folk music 
artist or group of the year: Die Pal- 
dauer (Koch International), Stefanie 
Hertel (EastWest), Hansi Hinterseer 
(BMG Munich), Kastelruther Spatzen 
(Koch). 

Best comedy production of the 
year: Badesalz (Sony Music), Die 
Doofen (Hansa), Ruediger Hoffmann 
(BMG Munich). Otto (Polydor), Helge 
Schneider (EMI). 

Most successful national rock/pop 



single of the year Sarah Brightman & 
Andrew Bocelli, "Time To Say Gmid- 
bye" (EastWest); Die Toten Hosen 
"Zehn Kleine Jagermeister" (JKP); 
Fool's Garden, "Lemon Tree" (Inter- 
cord); No Mercy, "Where Do You Go" 
(BMG Munich); "U96. "Heaven" (Motor). 

Most successful national dance 
singde of the year Captain Jack, "Cap- 
tain Jack" (EMI); Dune, "Who WanU 
To Li\'e Forever" (Virgin); Mr. Presi- 
dent. "Coco Jamboo" (WEA); RMB, 
"Spring" (Motor), Tic Tac Toe, "Ich 
Find Dich Scheis.se" (BMG Ariola Ham- 
burg). 

Best national young talent: Cap- 
tain Jack (EMI), Blumchen (edel). 



Fool's Garden (Intercord). Rammstein 
(MoU)r). Tic Tac Tck' (BMG Hamburg). 
Best international young talent: 

The Fugees, "The Score" (Sony); 
Spice Girls, "Spice" (Virgin); Robert 
Miles, "Dreamland" (Motor); Faith- 
less. "Re\'erence" (InterconI); Skunk 
Anansie, "Paranoid & Sunburnt" (Vir- 
gin). 

Best national videoclip of the 

year: Fool's Garden, "Lemon Tree" 
(Intercord); Die Toten Hosen, "Zehn 
Kleine Jagermeister" (JKP); Mr. 
President, "Coco Jamboo" (WEA); Tic 
Tac Toe. "Verpiss Dich" (BMG Ham- 
burg); Die Aerzte, "Rod Loves You" 
(Metronome). 



earning so much money that eventually 
I left Gallo." 

Except for periods spent working in 
London in 19(i9 and 1978-81, Bekker 
spent the next two decades in South 
Africa, scoring ctamtless radio and tele- 
vision commercials, a dozen television 
scries, and se\t?ral films. 

"I always liked the idea of putting 
music to picture's." Bekker sa>'s. "The 
challenge of that is to say or let the 
viewer feel (k'eply what's going on visu- 
ally and to do that with music." 

Bekker's accomplishments in Cana- 
da are all the more i-emarkable liecause, 
due to restrictiw curnmcy regulations, 
he had to \chvc South Africa without 
any money. Howevier, he did bring with 
him many of his instruments, including 
his Synclavier and grand piano, as well 
as the recording equipment he owned. 

Troubled by ongoing racial tensions 
in South Africa and uncertain of any 
future work there, Bekker moved to 
Canada in 1987 with his wife, Jacky. 
"What really freaked me out (about 
Tumnto] was that there were no walls 
around the houses," says Bekker. "I 
thought, 'What a civilized society' " Yet, 
Bekker says, "moving |to Canadal at 
age 54 is probably the most traumatic 
thing that has happened to me. I was 
wry scared because I didn't know any- 
body here and I had no work 
prospect**." 

Working on commercials and film 
and tf'U'vision .scores had lieen Bekker's 
trade in South Africa, but in Toronto, 
ho found it difficult to find similar work- 
A friend in South Africa suggested that 
he contact John Parry, who operates 
IVry Music, a Toronto-based television 
anti film music library. Bekker jilayed 
Parry some music he'd written and was 
asked to score and produce music for 
the company. 

In the next three y^ars, Bekker made 
six instrumental allxims for Parry and 
10 instrumental albums for Sound 
Ideas, another stock-music company 
here'. "Those albums kept us aliw," says 
Bcklter. 

It was I^rry who suggested that Soli- 
tudes Ltd. here hire Bekker to combine 
music with Dan Gibson's wildlife 
.sounds. The project ewntually led to 
Bekker's own new age recordings with 
Holborne, which was then distributing 
Solitudes Lt<l. Starting with "Harmo- 
ny" in 198t)— which has sold 400,000 
units worldwide, according to Gordon 
Gibson, co-owner of Solitudes Ltd. — 
Bekker has recorded 13 nature sounds/ 
music albums in the "Solitudes" series, 
all done with Gibson. On Jan. 10. Soli- 
tudes Ltd. released a Bekker new age 
album, "Mirage," on its Avalon Music 
label. 

According to Bekker. scoring the 
"Solitudes" recordings was one of the 
most difficult endeaTOrs of hLs career. 
"It was challenging because the focus 
was not on the music, but on I Dan Gib- 
son's] nature sounds," he says. "Dan 
gave me those in-and-out points for 
where the music had to be and told me 
what was hai^ning. He knew exactly 
where the frog was, what time of the 
day it was. everything." 

Bekker says his goal with his solo 
projects is to "have different series I 
can feed [musicl into. I'm scared of 
being labeled as only being able to do 
one [musicall thii^." 
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"(juota geneiaiioiV on 
ihc I irmli nnisR scene 
loday-' 

This expression became 
news last autumn, when 
Jean-Loup Tomnier. presi- 
dent of SACEM. the French 
performing-rights society, 
hailed the arrival of a new 
generation of acts whose 
careers have apparently 
been boosted by the Jan. 1, 
1996. implementation of 
a 40^ quota for French- 
language music for all radio stations. Tournier called this 
new surge of artists the "quota generation." 

Toumier s;iw a direct connection between the increasing 
airplay of French music and the rise of new acts. He based his 
comments (m figures showing that the 
percentage of French songs on radio 
reached 58*^ of the total music played 
on radio during tlie first half of 
1996 — the highest figure since 1989. 

Tournier even said quotas "stimu- 
lated the production of music." He 
poiniecl out that the major record 
companies in France, with a total out- 
put of 60 albums during the first nine 
months of 1996. produced 20 more 
debut albums bv new French acts than 
during all of 1992. 

/\ttordiiig to iiidusio' body SNEP, 
album and singles sales from national 

acts have increased during 1996. and quotas certainly helf)ed 
local productions to outsell international repertoire in 1996 
for the first time in six years. 

FRENCH BENEFITS 

Tournier cited the careers of such acts as Blondin 
(Mercun, ). De Palmas (Chr^ SiUis), Pascal Obispo (Epic), Mano 
Solo (East West), Didier Sustrac (Remark) and Zazie 
(Mercury) as among those w ho recei\ ed a boost with the quo- 
las, while such new acts as Dominique A (Liihiunv Labels), 
Mathieu Bogaerls (Island), Hugo (C,rammed(x>lumbia), 
Uliaib (Remark). Marka (Columbia). Melaaz (RCA). Miossec 
(PIAS) and Axelle Renoir (WE.^) also saw solid airplay. 



TALKING ABOUT A 
QUOTA GENERATION 

A year After Radio Wqa F orced To InereaAe French Co nt ent, 

id New Local Tal ent Ia tm phaAlTe d 

BY EMMANUEL LEGRAND 



.-Vccording to lournier, the main beneficiaries of the quotas 
were rap acts, including NTM (Epic). Menelik (S.MAL.L.). 
.\lliance Ethnik (Delabel) and Reciprok (S.M..VL.L.). among 
others. 

However, both the music and the radio indus- 
tries have challenged Tournier's assumption thai 
there is such a thing as a quota generation. "It is 
too soon to judge"; "It is not the proper word- 
ing"; "It is derogatory to the artists": Tliese are 
some of the comments most commonly 
heard. 

Nevertheless, Ttjuniier's declaration 
has forced the industry to re-examine the 
simple notion of radio quoliis for French- 
language repenoire. 

For Patrick Zelnik. president of SNEP. 
"quota" is "a dirty word." He elaborates: 

"When wf tullt-d for quotas, 1 viewed it as 
a failure of us all, of our inability to get 

together with radio stations and agiee on a common 

ground. 

"We asked for quotas to overcome a problem we Dominique A 
had with only a couple of stations that were provoca- 
tive in playing less than 59c French-speaking content," says 
Zelnik. "1 regret that we had to draft a law to get radio sta- 
tions to play French music, but there was a sense of urgenc)." 

RADIO RESPONSE 

Needless to say. radio stations didn't welcome quotas. Tlie 
most pessimistic broadcasters — es|>ecially those with top 40 
formats — were foreaisting a drop in audience beaiuse of an 
increasing share of French content. But the exact opposite 




Alliance Ethnik 



happened. Ratings show 
that all the main stations 
ha\e giiined audience, in- 
cluding those that switched 
from a mere 5% of French 
content three years ago lo 
407f today. 

Guy Banville, program 
director for one of the lead- 
ing adult-contemporary na- 
tional stations. Europe 2. 
has experienced quotas 
from both sides of the 
.Vtlantic. .As a broadcaster in 
his native Quebec, he had to 
implement quotas for local content that went up to 65^ . He 
sees a major difference between the situation in France and 
that in Quebec, as a small French-speaking territon' in "an 
ocean of English-speaking people." as he descrilies it. 

For Banville, quotas in Qiicl>^ were as much part of a cul- 
tural process as an economic one. "Most of the production of 
ItKal acts in Quebec is in the hands of independent produc- 
ers, which is not the case in France." says Banrille. "But I can 
understand the cultural concern." 

Banville points out 
that, while broadcaster 
never like mandates that 
affect programming, 
quotas have raised 
awareness of a local tal- 
ent scene and have high- 
lighted the fact that the 

public isn't againsl listen- 
ing to these acts. 

Christophe Sabot, pro- 
gram director for lead- 
ing top 40 station NRJ, 
agrees that some radio 
stations did play a lot more local acts than others prior to the 
quotas. But, he says, "Tliey were played nt) more and no less 
than the rate they deser\'ed. I don't remember having played 
a song 40 umes a w eek thai didn't desene that rotation rate," 
says Sabot, who also belie\es quotas had a boomerang effect 
on record companies. 

"Suddenlv. they realized they had to produce something 
other than just compilations and be more creative." says 

Continued on pa^e 47 
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PATRICIA KAAS 

29 years old, 10 million albums sold worldwide, 
Patricia Kaas is the only French singer to have 
ever achieved such rapid success both in 
France and abroad. Her eagerly awaited new ^ 
album entitled "Dans Ma Cliair" is scheduled 
for March 18th. 
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DJ CAM 



dj cam 
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I MUVRINI 



CAROLE LAURE 

A singer and well-known 
actress, Carole's third album in 
French is pure trip-hop. 
Featuring France's most 
famous French DJs: Dimitri 
from Paris, DJ Cam and Shazz. 
Todd Terry worked on a house 
remix of the first single. The 
album is due out in Spring. 
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Choice 0 t C U r r en t Fre nch A Ih um a 
BY EMMANUEL LEGRAI»»4D 



Artist: Aston Villa 
AUBUM: Vsion \'illa" 
Label/distributor: RCVBMG 
PUBLISHirJG: Peer Music 
Management: Sebastien Zamora 
B00KI^40 AGENT: Sebasiicn Zamora 

.■Mihough this band took its name from a U.K. soccer 
team, its members are all French. Aston Villa's detiiil album 
is one of the rare ^(kkI rock albums lo emerge this year on 
the French scene. Tlie guitar-driven songs — pushed by vet- 
enm guitarist Franck Pilan's sharp playing — go straight to 
the [M)int. Lead singer Fred Franchiiti 
has a charismatic presence and proves to 
be a solid lyricist ("Resonne" and "Bonne 
Nouvelle" arc abovc-avenige). The band 
also proved lo be a strong live act. not 
afraid to lake risks, when it opened for 
ZZ lop al the Bercy concert hall. A band 
to watch. 

ARTIST: Blankass 
Album: "Blankass" 
LABEL/DISTRIBUTOR: Musidisc 
RubllsHing: Warner Chappell 
Music France 

MANAGEMENT: Jean-Marc Valay 
Booking Agent: Jean-Marc 
Valay 

Blankass was created b\' brothers Johan 
and Guillaume Ledoux, who were part of 
a kids' band called Zero De 
Conduite some 10 yeai's ago. The 
two kids ha^'e grow"n up and set up 
a new band that combines electric 
guitars and a rhythm section with 
more traditional acoustic instru- 
ments, such as accordion, banjo, 
piano, mandolin, violin and bag- 
pipe. The result is something 
between Parisian chanson and Oltic 
rock, which works perfealy in songs 
such as "La Couleur Des Bles." 

Artist: DJ C^am 
ALBUM: "Substances'" 
Label/Distributor: 

Inflammable/Columbia/Sony 
Music 

PUBLISHING: Laurent 
Daumail Fditions/BMG Music 
Publishing 

Management: self- 
managed 

BOOKING AGENT: none 

DJ {^m — aka Laurent Daumail — is a 23-year-old DJ who 
is part of the new Gallic dance scene. Inspired by DJ 
Shadow, DJ Cam combines several styles in his second 
album — -jungle, house, trip-hop, ambient, techno, drum 'n* 
bass, world music — and mixes samples and instruments. 
Two of the Ix'st (racks on the album are the infectious 
nielodies sung by Indian artist Kakoli Sengupta, "Meera" 
and "Lost Kingdom." 

ARTIST: Etienne Daho 
Album: "Eden" 

LABEL/DISTRIBUTOR: Virgin 
PublisHing: Satori Song 
MANAGEMENT: Absolute Management 
Booking Agent: VMA (France), Alias (interna- 
tional) 

For his Brst studio album in five years, French pop star 
Etienne Daho has recorded a scries of songs in London, 
with his old pal .\rnold Tui boust co-producing the album. 



Daho, who is a limited singer, knows how to create a climate. 
This album benefits from his musical experiences in the 
U.K. capital, mainly the influence of jungle and drum 'n' 
bass triusic. It is also enriched by David Whitaker's string 
arrangements. "Eden" has been created with a little help 
from some friends — Saint Etienne's lead singer Sarah 
Cracknell, former (^omateens Lyn Byrd, EUi Meideiros and 
vocal band the Swingle Singers, as well as legendary 
Brazilian singer Astrud Ciilberto. of " The Girl From 
Ipanema" fame, for the superb jaz/y duet "Les Bords De 
Seine." 




Diabohgum 



Artist: Diabologum 
ALBUM: "No. 3" 

Label/Distributor: Lithium^'Labels 
PUBLISHING: Delabel Editions 
Management: Lithium 
BOOKING AGENT: Olympic 

A recent cover story of the weekly magazine Les 
Inrockuptibles welcomed this album with the headline "A 
Napalm Bomb In French Rock." It might not be as lethal as 
that, but Diabologum has class and songs smart enough to 
touch heads and hearts, with a hidden violence that can be 
pretty effective. The music is a combination of guitar-driven 
rock and samples of tracks ranging from Charlie Haden to 



Fimkadelic. Two of the best songs on ihe album are the dark 
"H6r3 Jours Ouvrables" and "II Faut." 

ARTIST: Djam & Fam 
Album: "Rai Rules" 
LABEL/DISTRIBUTOR: VVF-A 
Publishing: PolvGram Music Publishing 
MANAGEMENT: self-managed 
Booking Agent: none 

Recent music produced in France has a lot to do with cul- 
tural blending, and the new band Djam &: Fam is a good 
example of this melting pot. Bring together a Moroccan vio- 
lin player, a Swedish singer, a French musician and an 
English rapper, and the outcome is a great combination of 
hip-hop. rai. R&B. techno and even instrumental ambient. 
The first single, "Rai Derii," features Algerian female rai 
star Chaba Zahaouina. The whole album offers a lot to dis- 
cover and was a very good sin prise in late 1996. 

Artist: Marousse 
ALBUM: "Lheure H" 

Label/Distributor: Label Decouvertes/EMI 
PUBLISHING: BMG Music Publishing 
Management: Santiago Casariego c/o I^chanka 
BOOKING AGENT: Warhead 

Iliis is sparkling music — a cocktail of ska, i^eggae, musette, 
rock, fimk and salsa. Marousse wiis created by lead vocalist 
Marina, former singer of punk band La Marmaille Nue. and 
her brother .S;mti, ex-dnmuner of the now disbanded rock act 
Mano Negni. While some songs lack focus, their enei"gy tran- 
scends all. "Ilie band's live show^ is always invigorating. DaUy 
IJheration called the music the "ideal soundtrack of Paris," that 
is, the P;ms of Kxlay — multiracial and muldcultural. 

ARTIST: Noir Desir 
Album: "666.667 C:lub" 

LABEL/DISTRIBUTOR: 

Barclay/ Poly C; nun 

Publishing: ND Edition.s/PolyGram 
Music Publishing 

MANAGEMENT: Fabienne Signat 
Booking Agent: .Mias 

Noir Desir Ls France's premier nx:k band. It 
has it all — a rare talent for melodies combined 
widi a harsh sound and an uncompromising 
attitude that earns respect and loyalty lix>m 
the audience. This i.s its first album in three 
years, following the best-selling "Tostaky." In 
the meantime, the band went through several 
changes. There's a new bass player, and lead 
singer Bertrand Cantat suffered fi-om both 
vocal problems and a career identity crisis. 
Ob\iously, the members got their act back 
togetlier, and diis new album is Noir Desir at 
its best — fill! of rage and power, as exemplified 

in "Fin De Sime" and "Un Jour En 

France." 

Artist: Pascal Obispo 
ALBUM: "Superflu" 
Label/Distributor: 

Epio'Sony Music 

PUBLISHING: Pascal 
Obispo Editions 
Management: Robert 
(ioldman 

BOOKING AGENT: 

Pierre-Yves Deni.sot 

Pascal Obispo's music is nothing 
revolutionar); but it is perfectly 
crafted and faithfijl to France's 
tradition of great melodies. His 
style is characterized by his high 
voice, which somedmes resembles 
that of Michel Polnareff, and a 
taste for string arrangements, a la 
C'ieoi"ge Martin. Songs worth not- 
ing are "Personne," a major hit in 
France, and the duet with Zazie, 
"Les Meilleurs Ennemis." 

ARTIST: Su>rmy Bugsy 
Album: "Le Calibre Qu'il Te Faut" 
LABEL/DISTRIBUTOR: Columbia/Sony Music 
Publishing: EMI Music Publishing/Deiabel Editions 
MANAGEMENT: FacT Management 
Booking Agent: Warhead 

This is gangsta rap the French way. with lots of humor 
and many references to famous gangster movies. The con- 
cept of the album revolves around the ups and down in the 
life of Stormy Bugsy, a character created by the former 
frontman of rap band Minister A.M.E.R. Musically, it lies 
somewhere between Notorious B.I.G. and Snoop Doggy 
Dog. Funny and groovy. I 
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QUOTA GENERATION 

Omtinued from pa^e 7 ? 

Salxx. 

SNKP Kciu'ial iiiimaKci llcnc Rony rttkoiis quotas were 
the "psychnlo^cal incentive necessaiT to put eveiylKKiy hack 
on initk." 

For Rony, not only <liti ihe (iiiola law liirce radio stations to 
play more Icxral arts, hiii il had a dirtTi eni d on record com- 
panies* signing [jolicies. RetcHci labels liave indeed increased 
elTorts to sign and market new Frencli acis. Dunng MIOKM 
I99r>, ihe niajoi lalK'ls in France declared that lhe\ were com- 
mitted to an overall incre:ise in their invesimeni in new tal- 
ent. 

Yves Bigoi. gonenil manager of Mercur>' Records in 
Fnmce. contends tlial record companies were supporting 
new ails Ix-lore tlie ([unta era sianed and will coniiniie to do 
so — <]uotas or no (|U*)ia-s. "\Vr have to he ( arelul not lo act as 
if there weren't any Frt-ncli arlisis Ix-lote the <niol;is. as il 
record companies 
didn'l sign and 
promote new acts 
a few years ago." 
says Higol. 

Bigot ])oinls <iul 
thai "relationships 
widi ratho stations 
have changed." 
hut il is not Ik*- 
tause there are 
quotas that things 
are easier. "It Is 
obvious thai radio 

programmers are quite concerned about ihe (juolas." 
acknowledges Bigoi, himself a fonner radio [H'isonality. "I 
am convinced thai (juotas have had a positive etleci. noi only 
lor record companies but also t()i ra<lio-staiion a( livit). As lai' 
as I tan see, those lhat have played more French material 
have gained in audience." 

Such is ihe aise ol Skyrock, a hii radio outlet thai has made 
signilicant gains in audience dunng the past Vl months. 
Laurent Bouneau. general manager for programs ai 
.Skyrock, siiys thai he was — and still is — against (|tiotas. l>ui he 
aflds that, luckily, the implcnienuuion ol tlu- new Liu <oin> 
cided with the rise of France's rap wa\ e, which his station has 
liilb sup|>oried. 

"WV ate anli-qiioia, Ixxause we don't ihink it s up to regu- 
lators lo tell us what to play." explains Boimeau. "Bui it is 
about time to stop s^iying thai {)laying knal at ts t an Ix* dam- 
aging li>r the audience. French production is by and lai^e 
heller than il was. so we are noi handicapped." 

STALE PLAYUSTS 

But <|Uoliis also have ha<l iheit perxt ise asjKtls. SNFI**s 
HeiTt Rony regi ets lhat quot;is have resulted in "an overex- 
posure of i-slahlished acts" — su<h as Fi^mcis (Ijibrel. <!eline 
Dion, Johny Hallyday and Serge Ciainslxnnx — iiltliough the 
Aiy/< qiKtta Ibi i'lench repeitoire includes a further re<iuiie- 
inenl ol a :tiV{ shiiic for new acts. 

" rile pla)lists have not dramalically expanded," s;t\s Rony. 
"In fact, many stations have increased the rotation laie of 
songs by key atls." 

" The g(KKl thing about the quotas is that r.idio progiani- 
mersare now obliged to listen to music with their ears," jokes 
Hene Deplasse, .AX:R and markeiing director of indie 
Musidist . " Hic Ixid side is dial the sanic old acis benefit from 
the quoliis." 

Best-selling veleran ailisi Fninris C'«ibrel, f>ne of ihe n»ain 
Ix-nefioaries of ihe quotas, wh<)se songs are extensively 
played by ;ill radio stations, publicly invited ratlio sialions to 
play fewei' of bis songs aM<l more ol those by new acts. If fur- 
ther exjxwure of established artists is ihe onl) elitxl of the 
qiKJULs. "then we have missetl something." s;iys (^abrel. 

Similarlv, tliere is growing dissalisfaclion among indeiK'n- 
rlent pi<Mlu<i-is. who have iH'en at the Ibri-lront of the (|Uola 
battle yet s<i- little improvement of their own situation. 

"We'd like the indies lo Ix'tielit from the trend because, 
for llie moment, the majors are grabbing the largest piece 
of the pie." says Bernard de Bosson. president of I W\. the 
independeni-priKlucer's organi/^tiion. Some independent 
producers who specialize in dance music, like Henri 
Relolo, s;iy quotas have ha<l virtually no etlect on busiiu-ss. 
"Quotas have had a perverse effect on cfance nnisic," s;iys 
Belolo. "Most of the dance productions aie in Fnglish, and 
even if they are produced in France, they don't qualify for 
the quotas." 

Ilie same applies to rock mu.sic. "Tlicre arc a limited num- 
Ix'r ol rix k acts in Fnmce, and not all of them sing in French," 
says Brmio Delpoii, diretior of Pans-l>ased station Oui FM. 

On the other hand. French r<xk bands who used to sing in 
English are now recording songs in French. Such is Uie case 
of hardcore band Treponem I'al, signed to MeRury, which 
will record songs in French on its Ibrthcoming album. 

C.nnUnued oji page fS 




How can we thank those who set to music the history of our life. Those who enhance our 
memories with their songs. Since 1851. SACEM protects, collects and distributes authors'rights : 
the authors"salar>'. Thus SACEM allows authors, composers and publishers to live, create and 
make us dream... Without music, there would be something missing in our lives... 



sacem 

La musique. toute la musique 



if 
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FRANCE ECONOMIC WATCH 

Currency: tVench francs 

Exchange rate: $1 = 5.47 francs 

GDP (1994) = $1,:5.32.8 billion 

Inflation rate (1995): 1.7% 

Unemployment rate (November 1996): 12.7% 

SALES WATCH 

Average wholesale album price ($ U.S.) = $15-$17 

Mechanical royalty rate = 9.306% 

Sales tax on sound recordings: 20.6% 

Unit sales (1996): 146 million 

('hange from previous year: +5.5% 

Per capita unit .sales: 2 

Piracy level: H% 

CD-player household penetration: 62% 
Diamond album award: 1 million units 
Platinum album award: 300,000 units 
Gold album award: 100,000 uniti 

MEDIA WATCH (key promotional outlets) 

M6, television (35% music content, 10%' of national audience) 
MCM, cable music channel (limited audience) 
NRJ. national pop/rock station (11.6% audience share) 
Skyrock, national pop/rock station (5.7% audience share) 
Liberation, national daily newspaper (240,000 circulation) 
i,c.v lurockuptibles, music weekly (80,0(K) circulation) 

RETAIL WATCH (key music retailen) 

KNAC (50 stores) 

Virgin Megastore (5 stores) 

NuggetVMadison (120 stores) 



CHART WATCH 



TOP CHARVNG ALBUMS OF 1996 



1. 


D'eux (ColumClal 


(;eline Dion 


2. 


Falling Into You (Columbia) 


Celine Dion 


3. 


The Score (S.m.a L.L .'Sony) 


Fugees 


4. 


Anamorpbosee iPoiydoo 


Mylene Farmer 


5. 


History (Epic) 


Michael Jackson 


6. 


EvetYbody (Emii 


Worlds Apart 


7. 


To Tbe Failhful Departed iisiand) 


Cranberries 


8. 


Jagged Little Pill (WEA) 


Alanis Morissette 


9. 


(What's The Story) Morning Glory? (S M A L usony) Oasis 


10. 


Daydream (Columbia) 


Mariah Carey 


11, 


Older jVirgm) 


George Michael 


12 


Made In Heaven (EUi) 


Queen 


13 


Spirlto Divine (Polydoi) 


Zucchero 


14 


Samedi Soir Sur La Terre (Columbia) 


Francis Cabrel 


15, 


Generation Disco lArioia) 


Generation Disco 


16, 


Mellon Collie And The InlinHe Sadness (Delabel) 


Smashing Pumpkins 


17, 


The Bridge iBaiciay) 


Ace Of Base 


18. 


Mr. Eddy (PoiyiJnl 


Eddy Mitchell 


19. 


LinAtTke Ron (S.M.A.L.LySony) 


Michel Poinareff 


20. 


Dove Ce MMica (AiMa) 


Enos Ramaaotti 




Chart itifonnaUon conriesy of La 


Leltre du Diaque 



REPERTOIRE BREAKDOWN 



Intornatlonal pop 45% ~ ^^^^W 



TRADE CONTACTS 

IFPI national group: SNEP 
Mechanical rights society: SDRM 
Performing rights society: SACEM 
Music publishers association: CSDEM 

Source: IFPI and Billboard renearch 



The best 

ISMA 
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M plus six 
^previously 
unreleased 
■ songs. 




PolyGram France S 

International Developmenl • Tel : 33 1 44 41 95 52 / Fax : 33 1 44 41 95 74 



Now available in the U.S. on 



FPANCF 



(lUOTA GENERATION 

(.ntitniiicd from pa^e 47 

FRENCH-ONLY 

Till* (iitdi is that (|uoUis arc a language issue, nol a pro- 
duaion-relaled issue. U.K. or IJ.S. arts singing in Krench — 
such as Worlds Apart, which sang Jean-Jacques Cioldman's 
song "|c Tf DoiHie" in French — cuialitS' as French reiK'noirr 
under the quotas, while acts such as B.B.F. or Daft Punk, 
which play instrumental techno tracks, are nol included in 
the quota accounting, 'file latter are ho\h French acLs, pro- 
duced in France by French companies. 

.-Main Artaud, who managed Virgin's suhlalK'l l.alx*Is, 
which has signed B.B-K. and Dait Punk, says (|uotas are not 
an incentive to produce acts that have international appeal. 

In addition, Columbia A&R manager Didier Varrod notes 
that nothing can be taken for granted and radio stations are 
Ixxoining selec:iive in their choices. "Belbre, stations were 
remaining faithhil to an artist," he says. "Today, they play the 
song that fits their format. Period. This will force us to be 
more intelligent and creative in order to find new ways to 
expose our acts." 

SNKP's Rony ui^es radio programmers to give more con- 
sideration to the "versjitility of music prfxlnciion" and nol to 
focus too much on formatted programs. 

"Radio stations were Siiyiug that tlieir panels were (jiULsh- 
ing l(Kal music, thai their public wanted a certain type of 
music — international, of course — and they Ixtsed ilu*ir music 
policy on these groimds." explains Rony. "What die quotas 
iiave shown is that these assiunptions were nol viJid. lliis is 
something they should learn from." 

Rony says it is not the right time to drop the pressure. "Il 
is t(xj soon to siiy the quotas are no longer needed, but it 
might l>e nwessiii-)' to lind some adjiislnienls for specific for- 
mats," he s;iys. 

LOOKING INTO THE FUTURE 

SNKP cliairman Patrick Zelnick adds. "We are going to 
analyze the first year and learn (or the future. M) ultimate 
goal is lt> reach a point when quotas are no longer necessan' 
and die by them.sclves." 

The music and radio 
industries have set up 
Musique France Plus, a 
joint group under the 
aegis of broadcasting au- 
thority CSA, to build links 
between both industries. 
Eric Baptiste, president of 
Musitjue France Plus, siiys 
figures gathered by the 
organ i /.at ion show that 
there has been an increase 
in the prcKiuclion of \oc*\\ 
music. 

"It looks as if quotas have 
given some confidence to 

the record companies," says Baptiste. " They feel more at ease 
producing a local act now that they know iliere is a window 
to expose them." 

Baptiste agrees that some established acts have l>een over- 
exposed aiul lx-lieves this situation will be changing in the 
coming years, as a new generation of acLs emerges. "All the 
ingiedienLs are present to create a quota generation," .says 
Baptiste. 

Which brings us biick to Iburnier's assessment. Bigot sum- 
marizes industr)' feeling by saying, "Fver)'lKKly wishes that 
there Is a quota generation. But I don't see it. 1 can name only 
a couple of acts who have made a signiiicant surge these p;ist 
yeai-s — Z;i/ie or Pasciil ObisfK) — who. by the way, would have 
existed an)^ay, without quoULs. You can't judge if there's a 
new generation of artists from just a couple of hits. 

"For me, it Is a bit premature to call il a generation; 
although I do believe that if we are consistent and if the quota 
regulation goes on. there indeed will be a quota generauon." 

NRJ program director C^hristophe Salx>i sees a lot of poli- 
tics behmd the wording "quota generation." 

"This is a way for SACEM and the others to justify ihe 
necessity to implement quotas, Ix'caiise it brought some 
.esults, says Jiabot. 

De Bosson of UPFI remains optimistic. "It is too soon to 
tell," he says, "but if ret:ord companies do a good job and 
if everybody behaves intelligenUy, tliere will be, a few years 
from now, such a thing as a quota generation." 

But many in the record industn' dispute the notion of a 
"quota generation." As Zelnick points out, "A quota is an 
abstraa thing. It has nothing to do with talent. So I'd rather 
say there is a new talent generation." I 




SNEP's Patrick Zelnick 
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TVT Taps Small-Screen Themes 

Label Issues Second Batch Of Compilations 



■ BY FRANK DiCOSTANZO 

NEW YORK— Steve Gottlieb once 
described a TV theme song as music 
that needs to capture attention, set 
a mood, survive years of repetitive 
play, be immediate but also time- 
less — and all in a couple of notes. 

As a lifelong lover of music fresh 
out of Harvard Law School, Gottlieb 
took to heart a suggestion that he 
compile an album of original TV 
theme songs. He quickly learned 
that the market was flooded with 
such records. Yet after studying 
those recordings he found that most 
merely exploited what he felt was 
not only great music, but a reflec- 
tion of American culture. 

"They simply showed no respect 
for the millions of people who grew 
up with — and 
loved — many of 
these songs," re- 
calls Gottlieb. 

To correct that 
shortcoming, the 
entrepreneur be- 
gan his first 
major recording 
project in 1984, 
GOTTLIEB namely "Tee Vee 

Toons Presents: 
Television's Greatest Hits," a defin- 
itive compilation of carefully select- 
ed themes that today spans seven 
volumes and 455 tunes. 

For Gottlieb, those tunes were the 
genesis of TVT Records, one of the 
largest independent record compa- 
nies in the U.S. The New York-based 
label, of which Gottlieb is founder 
and president, has annual sales in 
excess of $50 million and a growth 
rate surpassing 50% for each of the 
last three years, he says. The com- 
pany employs 65 people, with field 
offices in Los Angeles, San Francis- 
co, Chicago, and Boston. All distri- 
bution is handled in-house by TVT, 
which sells directly to retail. 

Naturally, "Tee Vee Toons" is only 
one part of that growth. TVT, the 
label, began developing acts in 1987 





and is perhaps best known for intro- 
ducing Nine Inch Nails, which Got- 
tlieb believes to be one of the most 
important acts of the decade. The 
TVT rost«r includes such m^jor acts 
as Gravity Kills, the Connells, 
Emergency Broadcast Network, 
Catherine, Spookey Ruben, Bountv 
Kills. Underworld, and KMFDM. 

In addition, the label's holdings 
include TVT Soundtrax, which re- 
leased 13 soundtracks in 1996; Blunt 
Recordings, a hip-hop label; Wax 
Trax!, the Chicago-based industrial 
label acquired in 1993; and a joint 
venture with Interscope Records 
that includes Nine Inch Nails' Trent 
Reznor's Nothing Records. TVT also 
linked recently with prominent 
hardcore producer Don Fury to 
establish Building Records. 

Still, it was "Television's Greatest 
Hits" that set the stage more than 
10 years ago and in many ways epit- 
omizes the spirit that drives TVT. 

Asked why there was a 10-year 
gap between the first three "Tee 
Vee Toon" albums and Vols. 4-7, 
which were released this past 
November, Gottlieb explains that the 
process of assembling the material 
is extremely time-consuming and 
complex. 

"It takes time for the records to 
come together and feel right," he 
says. "The toughest part is taking all 
this music, which is completely 
unrelated, and making it sound 
right." He estimates there are at 
least 20,000 TV programs from 
which to choose. 



To date, the original set has sold 
more than 1 million units worldwide, 
according to TVT, with the latest 
releases having sold almost 75,000 
units, according to SoundScan. 

While mo.st pre-Christmas releas- 
es have a post-seasonal drop in sales, 
"these records never stop selling," 
says Paul Burgess, VP of marketing 
for TVT. In fact, he notes, the earli- 
er releases were registering a sales 
surge during the holidays. Sound- 
Scan, he reports, showed Vol. 1 sell- 
ing more than 1,200 units a week, 
and Vol. 3 registering more than 
2,000 units a week. 

Each album (which list for $19.98) 
features 65 tunes and includes a 24- 
page booklet with liner notes by Tim 
Brooks, co-author of "The Complete 
Directory To Prime Time Network 
And Cable TV Shows, 1946-Pre- 
sent." "Vol. 4: Black & White," fea- 
tures themes from early programs 
like "Father Knows Best" and "Gun- 
smoke." "Vol. 5: Technicolor" covers 
'60s and '70s music like "Chico And 
The Man" and "Lost In Space." "Vol. 
6: Remote Control" focuses on the 
Reagan era with themes from such 
'70s and '80s shows as "What's Hap- 
pening!," "Soap," and "Moonlight- 
ing." "Vol. 7: Cable Ready" takes lis- 
teners through today's hot theme 
songs like "The Simpsons," "Sein- 
feld," and "Home Improvement." 

Many of the songs are performed 
by an all-star array of artists, in- 
cluding Duke Ellington, the Grate- 
ful Dead, Dave Brubeck, Al .larreau, 
Isaac Hayes, Quincy Jones, Dr. 
John, John Williams, Henry Manci- 
ni, and the Beach Boys. 

To draw impulse sales, the CDs 
are packaged in eye-catching covers 
that project lenticular images — cre- 
ating the illusion of a moving TV 
screen image. 

"Strategic positioning on a retail 
level was essential in helping people 
become aware of a product that has 
as much mass-market appeal and 
broad demographic range as these 
(Continued on page 51) 



ACD's STAR Sampler To 
Shed Light On Catalog 



■ BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— While hit 
releases and priority developing 
artists usually dominate listening 
stations, veteran sampling company 
Advanced Communication Design 
(ACD) is touting a system that 
enables retailers to provide a pre- 
view of every track in the store — 
including potentially lucrative cata- 
log titles. 

"We arc revolutionizing the abili- 
ty of the music merchant," says 
Marco Scibora, CEO of Minneapo- 
lis-based ACD, which has supplied 
preview systems to such chains as 
Trans World Entertainment for 10 
years. "We all know that previewing 
music increases sales, but we also 
know that a lot of 
music in stores is 
being ignored by 
the retailer." 

Called the 
STAR (Scan & 
Try Any Record- 
ing) system, 
"^^^^^ ACD's patented 
^^^1 technology con- 
sciBORA sists of a vast 

database of 
songs, coupled with preview sta- 
tions that allow customers to sam- 
ple unopened CDs by scanning the 
bar code under an infrared light. 
The system can support hundreds of 
stations per store; the stations can 
be as diminutive as 8-by-6-by-5 
inches and located a few feet from 
one another. 

A key to the success of STAR is 
that it lets shoppers sample without 
altering their shopping habits, says 
Scibora. "You don't have to make a 
beeline to a listening station. You 
just walk into the store and browse 
through the CD [racksl and move 
along. We are not doing away with 
the habitual way people buy music." 

Using headphones and a few con- 
trol buttons, store patrons can tog- 
gle between selections, as well as 





adjust the volume. ACD offers 
STAR stations in two designs: an 
unobtrusive unit for U.S. merchants, 
and a sleeker, all-metal version for 
European retailers. "We have our 
own design most customers are 
selecting to go with; however, we 
give the option of customizing [it] to 
their own needs," Scibora says. 

STAR currently houses a 50,000- 
title database, but it will include 
"every title in print in the U.S." by 
the end of this year, Scibora says. 
For each title in the database, STAR 
carries about 45 seconds per track 
on the album. 

Pricing varies, depending on 
retailer needs and budget. A setup 
with minimal memory capacity and 
a small number of listening stations 
would cost about $12,000. A more 
elaborate setup could cost in the 
range of $50,000. 

ACD provides CD-ROM updates 
on a frequency determined by the 
retailer, as well as usage reports 
about which selections customers 
are listening to in their stores and 
how long they're listening. 

(Continued on page 51) 
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Factory Stretches Out With New Digs 

Now In Strategic French Quarter Location 



BY JIM BESSMAN 



NEW ORLEANS— Louisiana Music 
Factory, the French Quarter store 
specializin^j in regional music, has 
grown so much in its nearly five- 
year lifespan that it had to move to 
a bipfjer location last September, 
across the street from the popular 
House of Blues restaurant/niphtclub 
on Decatur Street. 

The store is also 
next (Joor to Wer- 
Icin's, the oklest 
musical instru- 
ment store in the 
nation. So it's well 
situated to exploit 
the nightly customer spillover from 
House of Blues and to promote the 
history and tradition of the New 
Orleans music for which it is a vital 
center. 

Indeed, for the Sept. 14 grand 
opening of the new location, none 
other than New Orleans rock'n'roll 
giant Dave Bartholomew, backed by 
a nine-piece band, turned in a rare 
one-hour set of his classic hits, 



IS COMING SOON TO 
A STORE NEAR YOU! 




along with a new ditty titled 
"Everybody. Welcome To The 
Louisiana Music Factory." The 
occasion also featured perfor- 
mances by fellow local luminaries 
Kermit Ruffins. Treme Brass Band, 
Anders Osborne, Little Freddie 
King, and Wallace Johnson. 

Tht-n again, the Factory has 
always showcased in-store concerts 
on Saturday afternttons. What's new 
now is that it benefits from the 
nightly shows at the House of 
Blues — even though store hours are 
10 a.m. -10 p.m. 

"Most [House of Blues] shows 
start at 9, so we get a number of 
customers |from therel during the 
next hour or the next morning," says 
Jerry Brock, who co-owns Louisiana 
Music Factory with Barry Smith. 
"And the musicians who play there 





Jerry Brock, left, and Barry Smith are the co-owners of Louisiana Mjsic Factory, 
a record store in the French Quarter of New Orleans. 



EXECUTIVE TURNTABLE 



RETAIL. Cil Pereyra is named director 
of advertising services and media at 
Wherehouse Entertainment in Tor- 
rance, Calif. She was account supervi- 
sor at Lois/EJL. 

AUDIO PUBLISHING. Elizabeth C. 

Mackey is appointed executive editor 
at Simon & Schuster Audio in New 
York. She was director of product 
development at Macmillan Digital. 

HOME VIDEO. The Optical Video Disc 
Association (OVDA) in Los Angeles 
elected Bud O'Shea vice-chairman, 
Linda Lukas secretary, and Dave 
Rubenstein treasurer. They are, 
respectively, VP of Sony Corp. of 
America in Culver City, Calif.; VP of 
Dave's Video and the Laser Place in 
Studio City, C;alif.; and president/CEO 
of Cinram in Richmond. Ind. 

ENTER*ACTIVE. Keith Garde is ap- 
pointed executive VI^ strategic mar- 
keting and new business development, 
for Patxi Entertainment Network 
(PEN) in Greenwich, Conn. He was co- 



manager of the group Aerosmith. 

RELATED FIELDS. Keith Gorham is 

promoted to VP of industrial relations 
at Unirarsal Studios in Universal City, 
Calif. He was VP of labor relations. 

Craig T. Monaghan is promoted to 
VP/treasurer at Reader's Digest Assn. 
in Pleasantville, N.Y. He was VP of 
business dewlopment. 

Marvel Comics Group in New York 
appoints Shirrel Khoades executive 
VP, publishing, and Jackie Carter 
VP/editorial director, children's pub- 
lishing. They were, respectiwly, pres- 
idenVpublisher of Opportunity Associ- 
ates and editor in chief of Weston 
Woods/Scholastic New Media. 



are some of our best customers. Tito 
Puente's group was here for two 
days and bought records like crazy, 
and Ronnie Earl raved onstage 
about the great little record store 
across the street." 

What's great about that little 
record store — which, at 3,000 
square feet, has more space than it 
did at its former location a block 
behind it on North Peters Street— is 
its focus on New Orleans- and South 
Louisiana-based music. 

"The cooi thing about New 
Orleans music," says Brock, "is that 
there's a cottagt* industry of hieal 
artists producing their own stuff 
and selling it off the stage. At any 
time, there are 20-30 self-produced 
records by imp<)rtant New Orleans 
musicians that you can only get 
here. For instance, we're the only 
store where you can get Eddie Bo's 
new, personally produced CD, 'Back 
Up This Train'— and he's the father 
of funk in New Orleans. And we're 
also the only place outside of 
Preservation Hall where lits tradi- 
tional Dixieland jazz] recordings are 
available." 

When the store first opened. 
Brock adds, "Nobody was servicing 
people with this product, and we 
had less than a hundred titles total. 
Now of the 15,000-20,000 total titles 
we have, there are 3,000-4.000 tra- 
riitinnal New Orleans jazz titles 
alone — the biggest selection in the 
world. And we do a tremendous 
mail-order business worldwide, 
because our music has such a huge 
international following, and people 
like to buy it here in New Orleans — 
or from here." 

Besides traditional New Orleans 
jazz, Louisiana Music Factory is 
strong in New Orleans R&B, blues, 
and indie rock, as well as area Cajun 
and zydeco music. The store also 
carries books and videos of local 
music interest and appropriate sun- 
dries. Annual sales are more than 
$1 million, according to Brock. 

On the ground floor, CD bins run 
down the middle, two-thirds the 
length of the floor. Against the wall 
to the right (as you look from the 
front door) are used CDs, books, 
videos, and sheet music. Encircling 
the store from above are approxi- 
mately 100 T-shirts for local artists 
as well as national jazz and blues 
greats?. 

On the left side at the back is a 
table with New Orleans music-relat- 
ed magazines, posters, original art- 
work, and photography by renowned 
photographer Michael R Smith, who 
has documented the local music 
scene over the last 30 years. In the 
middle is the permanent in-store 
stage, and near it is a tree display 
of jazz-themed postcards. 

Behind the long counter on the 
left by the door are boxed sets and 
hundreds of in-store-play copies 
(the store allows customers to listen 
to anything.) Stocked here too are 
unique notions, like the ever-popu- 
lar "It's not the heat, it's the stu- 
pidity" New Orleans caps and mugs, 
handmade zydeco jewelry, Professor 
Longhair prayer candles, Rockin' 
Jake Band stickers, Clark Viper Oil 
(Continued on page 54) 




newsline... 

BM^NES & NOBLE hits signed an exclusi\x> deal with America Online (AOL) to 
sell the retailer's books through AOL's Marketplace. Beginning this month, 
the site will feature a database of more than 1 million titles and immediate 
delivery directly from Barnes & Noble's warehouse of more than 400,000 
books. All in-stt)ck titles will Ix; di.sc"mmtetl: '.W!^ for hai"dcowrs and 20^ for 
paperbacks. A sjwkeswoman for Barnes & Noble says that music will not be 
sold "initially" on the site but adds, "It's likely that will change. When I 
coukin't tell you." AOL, headed by MTV co-founder Robert Pittman, has more 
than 7 million members. Barnes & Noble sa>'s that it will bunch a World Wide 
Web .lite on the Internet after the AOL pn^am is operational. 

SENSORMATIC ELECTRONICS hxs unveiled a line of ret^l anti-thea products 
that inclvide a new detection system and electronic tags. Joe Ryan, VP of 
.source lagging for the B<K-a Raton, Fla.-l»aaed cttmpany, .says that the new 
tags will be less costly and more efficient because they are smaller and can 
lie deactivati«l at a greatt?r height, making it easier for retailers tx) hide them 
in CDs. Source tagging (installing tags during the manufacturing process) is 
on hold Ix^cause of iawsuitii filed by a comimny with a comjK'ting tcchiwlc^. 
Checkpoint Systems. 

ATTTTUDE RECORDS, a Jacksomille. Fla.-hased independent label, has filed 
suit in New York Fcflenil Court against the Atlantic Recording Corp. and its 
Big Beat imprint, chai-ging that tracks on the Quad City DJ's "Get On Up And 
Dance," released by Big Beat, violated an exclusiw deal Attitude has with 
arU.st/pnxlucer C.C. Lennmhead. An Atlantic spokeswoman says, "It is our 
(Xilicy not to comment on these matters." Attitude claims it had Uy cancel retail 
pre-ordei-s of 35,000-40,(HH) uniLs „\' a Lemonhead single, "The Prep (Work 
Baby Work)." last year Iwau-st- an itlentical tune was on the Quad City DJ's set 

SIMON & SCHUSTER AUDIO has taken out its first full-page adwrtisement in 
The Neu' York Times Book Ite\new promoting audiobooks and offering free 
and discounted merchandise. The ad. which runs Feb. 9, 
includes an otTer for a free audiobook. Respondents^ must choose 
one of sLx categories (such as romance and business) and send 
$4.i)ft for shipping. In atldition, they will receiw a coupon worth 
S5 off the price of another audiobook. The company also .says it 
is rush-releiising the second audio wrsion of a book plugged by 
Oprah Winfrey on her TV show. The latest title is "She's Come Undone" by 
Wally Lamb; the first was "The Book Of Ruth" by Jane Hamilton. 

THE MOTION PICTURE ASSN. OF AMERICA (MPAA) has seized more than 14,000 

Injotlegged video copies of such recent movies as "Evita" and "101 Dalma- 
tians" from tliree locations in H;irlef!i. N.Y. Sevt;n [people were arrested and 
charged with trademark counterfeiting. MPAA says that videos were stored 
at the sites before distribution to street wndors who sell them in New York 
and Newark, N.J., for about $10 each. 

THE GOOD GUYS! reports that net profit fell to $2 million in the first fiscal 
quarter, which ended Dec. 31, from $6.7 million in the same period the year 
before. Despite that drop, the company says that its gross profit margin 
imprm-ed by 2.3 percentage points. The retailer states, "This performance 
reflects the successful execution of our merchandising and selling strategies 

. . . fwhichl haw enabled us to sell a more profitaUe mix of merchandise, even 
in the face of the extreme price competition within our markets." As previ- 
ously reported, the San Francisco-based operator of 76 consumer electronics 
stores posted a 1% decline in quarterly revenue to $286.6 million. 

BMG INDEPENDENTS is releasing four films into the sell-through market 
March 25, including a documentary about Deadheads, "Tie Died: Rock 'N 
Roll's Most Deadicated Fans." The other films are "Heidi Fleiss: Hollywood 
Madam," "Lotto Isanti," ami "The Quarrel." The titles carry a $19.98 list price. 
BMG Independents is a unit of BMG Video. 

GO-VIDEO, a marketer of dual-deck videocassette recorders, reports a record 
profit of $1 million for the third fiscal quarter, which ended Dec. 31, ccHnpared 
with $76,405 in earnings the year before. Revenue rose to $11 .7 million from 
$11.4 million. The Scoltsdale, Ariz.-based company says that unit sales 
inoreasc<l 13% from the same quarter the previous year, and that operating 
expenses declined more than $4(X),(XX) through cost cuts. Its bif^est seller 
was a dual-deck VCR priced at $399. 

HARVEY ENTERTAINMENT, which produces and licenses videos 
and TV show^ fciituring Casper the Friendly Ghost Richie Rich, 
and other cartoon characters, names Trendmasters as its mas- 
ter toy licensee. The St Louis-based Trendmasters is a dewl- 
oper of multimedia, digital special effects, and 3D animation. 

THIRTY THREE & A THIRD PRODUCTIONS, a commercial production company 
that has worked on the Beatles "'Anthology" albums and videos for Capitol 
Records, has opene<i an East Coast office in the TriBeCa section of New York. 
Other projects include albums by Counting Crows, the eels. Luscious Jack- 
son, Fluffy, and Sheryl Crow. The firm began in 1994 as a spinoff of music 
\ideo production company Quick on the Draw. 
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TVTTAPS SMALL-SCREEN THEMES 
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TV themes," explains Burgess. He 
says the company created in-store 
point-of-purchase displays that 
resemble a TV screen with rabbit 
ears on top. One Sam Goody store in 
New York, he notes, went so far as 
to put the display in a living-room 
setting. 

Interestingly, the major promo- 
tional thrust behind the TV theme 
albums will focus on radio. 

According; to Burgess, the compa- 
ny has sent samplers and material 
with fun facts and trivia to more 
than 3,000 radio stations, covering 
nearly every format. 

"We wanted them to do some sort 
of promotion on the air, such as 
'name that tune' or a trivia contest," 
says Burgess. So far, he continues, 
the label has set up more than 500 
prom(»tions in virtually every size 
station and market. The contests 
offered free samplers and prizes 
that included the entire "Greatest 
Hits" collection. 

Programs like the nationally syn- 
dicated "Howard Stern Show," says 
Burgess, were so impressed with the 
collection that they devoted air time 
to playing the songs and discussing 
them. "Howard spent almost an hour 
on the air having fun with the 
music." says Burgess, adding that 
the show reached 2 million people in 
the New York region. 

The Internet also became a key 
promotional outlet and sales tool for 



the TV theme .sets. The label did a 
bulk E-mailing to addresses that it 
obtained from various World Wide 
Web sites that were Hnked to TV fan 
clubs. Within two days of the mail- 
ing. Burgess says, "we were getting 
over 100,000 hits a day, as opposed 
to our normal level of about 40.000." 
Web site orders were fulfilled dir- 
ectly by the label. Although the 
albums were offered at $1 below list 
price for Web orders. Burgess notes 
that shipping charges brought the 
cost above retail. "We didn't want 
this product to be perceived as a 
direct-response item, which it i.^n't, 
and possibly hurt our sales at re- 
tail," he emphasizes. 

Another Web campaign featured 
an ad tie-in with the trivia game 
You Don't Know Jack, which can be 
played on CD-ROM or online. 
While using the Web version, the 
player must view the album's ad in 
order to continue the game. In 
addition, the label distributed a 
"Television's Greatest Hits" mini- 
catalog in a test version of the 
game via computer software stores 
and mailed more than 50.000 cata- 
logs to customers in its database. 
"We have 110 field reps across the 
country distributing these catalogs 
to college campuses and clothing 
stores, which is a real grass-roots 
way of spreading the word." says 
Burgess. 

He points out that channels like 



Nickelodeon and TV Land and other 
television broadcasters that air old 
shows have also helped keep the 
theme songs in viewers' minds. 

Further, the albums contain five 
decades of songs, a time span that 
makes the music appeal to all ages 
and backgrounds. "That's really a 
key aspect to their continuing 
sales," says Burgess, adding that the 
records act as a chronicle of pop cul- 
ture. 

Comparing them to miniature 
time capsules, Gottlieb says the 
albums not only transcend age bar- 
riers, but transport the listener to a 
different time. "It's not true that 
this music is simply driven by nos- 
talgia." he stresses, citing the 
music's popularity with musicians, 
the hip-hop community, and D.Is, 
who use the recordings for mixing. 
"There's really no age group that we 
target," he says, adding that a 5- 
year-old would enjoy "The Flint- 
stones" theme whether or not he or 
she has seen the show. "That's why 
they're so successful on a worldwide 
level." 

And while he concedes that 
there's nu shortage of poor-quality 
TV product, he believes that the 
media are often too quick to criticize 
TV in general. "It's important to 
look at the big picture, distill what 
TV offers, and recognize that in all 
its plenitude, there are a host of 
gems to be culled." 



ACQ'S STAR SAMPLER TO 

(Continued fmiH iHifjc jSh 

For Scibora. the immediacy and 
sweeping scope STAR provides are 
a competitive necessity in a chang- 
ing retail climate. "I maintain that 
soon retailers not capable of allow- 
ing customers a quick and conve- 
nient way to sample every CD they 
offer will not be able to compete 
with those who do," he says. 

Trans World, for one, is not tak- 
ing any chances. The Albanj; N.Y.- 
based chain last year approached 
ACD about building a system that 
would be fully interactive and 
include all title.s, according to Julian 
Van Erlach, VP of planning and 
allocation for Trans World. 

Trans World is the first U.S. 
music retailer to implement the sys- 
tem, which it calls SoundNet, with 
the placement of 22 stations in its 
Paramus. N.J.. Record Town store 
and 44 .stations in an Albany outlet. 

"It gives the customer an entire- 
ly new way to experience music in 
the store," says Van Erlach. "It's 
like being in a bookstore. You can 
open a book, but you couldn't open a 
piece of music, until now. It also 
allows our associates a new way to 
understand music and talk to cus- 
tomers about it." 

Although he declined to give 
specifics, Van Erlach says that 
Trans World will roll out the system 
in more locations and in more robust 
incarnations. 

The two existing Trans World 
systems contain 10,000 titles, with 
three songs each, but future ver- 
sions will include every song on 
every album. Van Erlach says. 
"There are infinite opportunities 
tied into the system; it can be tied 
into the point-of-sale, customer 



SHED LIGHT ON CATALOG 

shopping patterns," he explains. 
"This is part of the backbone on 
which we are reshaping the way we 
serve our customers." 

While Trans World gives the sys- 
tem high marks, STAR's competi- 
tion wonders how much of a market 
exists for the concept. The Burling- 
ton, Calif.-based TelcScan Systems 
Inc. had been developing a similar 
system that used wireless headsets, 
but put the project on hold due to 
lack of interest. 

"Using wireless headphones was 



'It's like being in a 
bookstore. You can 
open a book, but 
you couldn't open 
a piece of music' 



one of the first approaches we took, 
but we haven't brought it out fur- 
ther because it did not seem to be 
what the market [wanted]," says 
TeleScan president Charles Garvin. 
What retailers really want, he says, 
is a way to expand the capacity of 
their preview systems for a lower 
price. "Cost, complexity, and flexi- 
bility — that's what the market is 
looking at." 

STAR is not the first to try and 
provide listening stations for deep 
catalog titles. Previously, San Fran- 
cisco-based intouch marketed a lis- 
tening kiosk that provided samples 
from about 25,000 titles and collect- 



ed demographic data. But intouch 
eventually abandoned retail sam- 
pling to concentrate on the Internet. 

Garvin points out that there are 
operating difficulties with a STAR- 
like system. "I am skeptical about 
the retailers' ability to handle all 
the [unbought] albums these sys- 
tems will generate. Unless you lit- 
erally litter the store with wired 
headsets, there are going to be 
stacks of albums deposited at the 
listening stations that need to be 
reshelved," he says. 

But STAR has other adherents 
besides Trans World. For example, 
it is also shining at specialty retail- 
er the Nature Co.. which last year 
installed a first-generation keypad 
version of the system in 31 stores 
and is having the station-based ver- 
sion installed in all 132 outlets. 
Sales of CDs "increased dramati- 
cally after the installation of the 
system." says John Mavrakis. senior 
VP at the Nature Co. 

Although merchants have the 
option of leasing or buying the sys- 
tem, ACD plans to keep the tech- 
nology under its hat. "Every day wc 
get people calling, interested in 
licensing the technology, but we are 
going to keep it exclusive in the 
U.S.," Scibora says. In Europe. ACD 
is distributed through the Lift Corp. 

Although its current bi-ead and 
butter is the music retailing com- 
munity, ACD, like many sampling 
outfits, is not stopping there. The 
company will release sister system 
Movie STAR this summer, with an 
initial database of 15.000 video 
trailers for rental and sell-through 
product that ACD has licensed from 
studios. 
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Musicland Navigates Slippery 
Course To Avoid Cliapter 1 1 

A 



FTER MORE THAN a year in 
which the Musicland Group some- 
times appeared to be taking the 
nickel-and-dime approach to deal- 
ing with its problems, the company 
is finally involved in negotiations 
with its creditors and potential 
investors to put it on sound footing 
once and for all. 

That's the upside. The downside 
is that if those negotiations fail. 
Chapter 11 is looming large on the 
horizon. 

Musicland's search for capital has 
yielded compa- 
nies that were 
willing to buy 
the chain and 
investors that 
were willing to 
make a cash 

infusion (Bill- 

board, Jan. 25). 
But most of 

those conversations, according to 
sources, began with the suitors or 
investors telling Musicland they 
were only interested in doing a deal 
if the company did a Chapter 11 fil- 
ing or a prepackage Chapter 11 fil- 
ing. Musicland chairman Jack Eug- 
ster, to his credit, said thanks, but 
no thanks, sources report. 

Instead, Eugster appears to have 
initiated a gambit to do an out-of- 
court restructuring of certain debt 
categories in the hope that he can 
still come up with a solution that 
w'ill appease possible investors. 
While that approach will cause 
pain, it would be less than what 
would be inflicted by a Chapter 11 
filing. As I reported previously. 



RETAIL 
TRACK 



by Ed Chrlstman 



Musicland has approached the 
major music and video vendors for 
concessions in payments due. 

At the end of December, Music- 
land's account payables were $500 
million, according to sources. Even 
while Musicland executives were 
approaching the vendors for con- 
cessions, the company, apparently 
in a good-faith effort, made its Jan- 
uary payments. 

In essence, Musicland is said to 
be asking its major suppliers for a 
$75 million package, whereby that 
portion of 
accounts pay- 
ables would be 
rolled up into 
a n()te payable 
in two or four 
years. One of 
t^he options put 
on the table by 
Musicland 
proposes that about $20 million of 
that note would be payable in com- 
pany stock warrants. 

If the company's restructuring is 
successful, its share price, theoret- 
ically, should reflect it, and the war- 
rants would be structured so the 
vendors realize a nice profit. If the 
restructuring isn't successful, then 
the warrants would be worthless, 
and Musicland would enjoy a de 
facto $20 million in payment for- 
giveness from the vendors. 

While the suppliers realize that 
their support is necessary for 
Musicland to remain free of Chap- 
ter 11, most are reluctant to do any- 
thing that smacks of forgiveness. 
Such a move would open the door 
(Continued on page 5^) 
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More Troubles For Indies: 
Files Chapter 1 1 ; Estrus 



Feedback 
Hit By Fire 



FEEDBACK FALLS: The financial 
pressures that led Feedback Inc. 
Music Distribution to lay off half its 
staff in early January (Billboard, 
Jan. 25) have appai-ently proved to 
be too much for the company. On 
Jan. 17, the troubled Glendale 
Heights, 111. -based distributor filed 
for Chapter 11 protection in U.S. 
Bankruptcy Court in Chicago. 

Given the way that bankruptcies 
are filed in Illinois, Feedback's peti- 
tion was not specific about the com- 
pany's assets and debts. But CEO 
Richard Godwin estimates the 
company's assets at %5.2 million, 
including receivables, and its debts 
at more than .$7 million. 

Godwin says that Feedback's 
principal lender and only secured 
creditor, American National Bank in 
Chicago, is working with Feedback 
on the restructuring of its debts. 

Feedback's ma.jor unsecured cred- 
itors include several foreign distrib- 
utors and record exporters, includ- 
ing Lightning E.xport and Lasgo 
E-xports in the U.K. and Mushroom 
Exports in Australia. Though Feed- 
back is best known as a distributor 
of U.S. indie rock, it got its start in 
the business here in 1990 as an 
importer. 

Listed among major unsecured 
domestic creditors are Mordam 
Records in San Francisco (with lia- 
bilities of .$82,000), SST Records in 
Lawndale, Calif. ($66,000), Projekt 
in Chicago ($44,000), and ROIR 
Records in New York ($42,000). Grif- 
fin Music in Carol Stream, 111., in 
which Feedback was a principal 
start-up investor, is also listed as a 
creditor, with liabilities of $75,000. 

Godwin says that returns from 
various creditors were not factored 
into the liabilities listed in the peti- 
tion. 

According to Godwin, Griffin, 
which shares several board mem- 
bers with Feedback, has also filed 
for ('hapter 11 bankruptcy protec- 
tion. Griffin is listed as an affiliate 
company with a pending bankrupt- 
cy in Feedback's petition. 
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P IN SMOKE: Estrus Records, 
the feisty Beliingham, Wash. -based 
label that is amone the leaders in 
U.S. garage rock, suffered a major 



/;// Chris Morris 

setback Jan. Ifi, when a fire in a 
Beliingham warehouse destroyed 
much of the comjiany's inventory. 

Estrus boasts a noteworthy roster 
of hard-edged garage-punk and 
instro bands; the label has released 
albums by the Phantom Surfers, 
Man Or Astro-Man?, the Makers, 
Satan's Pilgrims, Impala, Teen- 
generale, the Mummies, Jack 
OTire, and the Lord High Fixers. 
In recent years. Estrus showcased 
many of its bands — and other U.S. 
and foreign groups playing in simi- 
lar styles — at Garageshock. an 
annual festival in Beliingham. 

Label owner Dave Crider is him- 
self a member of the tough Estrus 
band the Mono Men; according to 
several sources, the band's equip- 
ment was also destroyed in the 
blaze, which broke out in an adjacent 
warehouse area and spread into the 
one that housed Estrus' product. 

A message on Estrus' office phone 
acknowledged the fire, but added, 
"For the most part, only mail-order 
operations will be affected." (Estrus 
is distributed to retail by Mordam.) 
"We're extremely busy right now 
sorting things out," the message 
concluded. 

According to various sources. 
Estrus was not insured against loss- 
es by fire. At least one like-minded 
imprint is rallying behind the label 
in the face of this catastrophe: 
Larry Hardy of In the Red Records 
in Burbank, Calif., says that he is 
exploring the possibility of mount- 
ing a benefit for Estrus in the Los 
Angeles area. 

RoXANNE, MEET BILL: The 
answer song is a venerable tradition 
in rock'n'roll, country, and R&B, but 
it's one that has been largely dor- 
mant since UTFO's hit "Roxanne, 
Roxanne" was rebutted by Roxanne 
Shante's "The Real Roxanne" in 




Victorious. Julie Andrews visited the HMV store on Fifth Avenue in New York to 
commemorate the first anniversary of the Broadway musical "VictorA/ictoria" and 
the release of her Philips album "Here I'll Stay, The Words Of Alan Jay Lerner." 
Shown, from left, are Alan McDonald, VP of marketing. HMV; Tony Adams, pro- 
ducer, "VictorA^ictoria"; Peter Blount, VP of operations, HMV; Fazal Mohammed, 
store manager: Chris Isidori, field representative, PolyGram Group Distribution; 
Andrews; Lisa Altman, VR Philips Music USA; Ken Feldman, marketing manager. 
HMV; Zev Feldman. artist development rep, PolyGram Classics & Jazz; and 
John Yakubik. director of product development, Philips Music USA. 



1985. 

Enter a guy named "Bill." We 
wrote about R&B vet Peggy Scott- 
Adams' eye-opening Miss Butch/ 
Mardi Gras track back in November. 
The tune — a grabber of a eheatin' 
song about a man who leaves his 
woman for another mmi — has turned 
into a bona-fide burnin' hit that has 
lifted Scutt-Adams' album "Help 
Yourself" on Billboard's Top R&B 
Albums chart and on The Billboard 
200. where it entered at No. 117 the 
week of Saturday ( 1 ). 

Now, Pearl. Miss. -based Ace Rec- 
ords, never an outfit to miss the 
main chance, has released a similar- 
ly styled answer song by Thomas 
(Coiitiinitd t)n pmjf .'>.'>) 
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RETAIL TRACK 

(Continued from page 52} 

for other troubled accounts to 
expect the same treatment. None- 
theless, they are listening to Musi- 
cland's proposals to see if there is 
some way that they can accommo- 
date them. 

If Musicland has any kind of suc- 
cess with its negotiations with the 
trade, its ne.\t step would be going 
to the banking consortium that sup- 



plies its revolver to see what con- 
cessions it would be willing to 
make. That group, like the major 
vendors, already made concessions 
back in October, when it agreed to 
waivers on the financial covenants 
in the loan agreement. As an 
inducement to get further conces- 
sions from the bank. Musicland 
hopes that, between the cash freed 
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by a $75 million deferment in trade 
payables and cash built up from hol- 
iday, it could then pay down the 
revolver, which is likely drawn 
down to its maximum of $275 mil- 
lion. 

If a revolver paydown were pos- 
sible, the banks would likely be 
amendable to reconfiguring the 
loan agreement to make it more 
favorable for Musicland. Undoubt- 
edly included in those negotiations 
would be provisions for Musicland 
to close the rest of its underper- 
forming stores. 

If Musicland gets that far, it 
could then turn its attention to 
bondholders to see if it could also 
wring concessions from them. But 
that would be a more onerous 
process that could result in a quag- 
mire. 

More likely. Musicland would 
then turn back to potential 
investors like Apollo Advisors or 
GE Capital to see if its debt 
restructuring has made the compa- 
ny a more attractive investment 
opportunity. If it is attractive and 



an investment were made, such a 
cash infusion would insure the com- 
pany's health for a couple of years. 

And that is the key to the current 
negotiations as far as the creditors 
are concerned. They want a solution 
that gives Musicland at least two 
years of breathing room, creditors 
tell Retail Track. They are not 
interested in the band-aid approach 
that Musicland sometimes appears 
to be taking. 

For example, one creditor says, 
"Musicland keeps announcing store 
closings and taking charges against 
earnings in installments. From the 
beginning, they should have just 
said they arc going to close 300 
stores or whatever amount they 
need to close in one fell swoop. And 
if they ultimately wound up closing 
less, that would have been OK, too, 
but at least we would know the 
depth of the problem we are deal- 
ing with, and they would have 
already addressed that issue." 

While it is still too early to deter- 
mine how all of this is going to play 
out, sources say that whatever hap- 



pens will happen quickly. Stay tuned. 

After more than 30 years of 
operation, Sea-Port Record One 
Stop in Portland, Ore., is calling it a 
day, Retail Track hears. Sources 
say that owner Tom Choate has 
told the vendors and his staff that 
he is shutting down the company. 
The one-stop, which did an estimat- 
ed $7 million in annual volume, has 
been a well-regarded account in the 
distribution community. 

The music network has 
assumed ownership of the Pepper- 
mint chain, closing eight of the 
stores, leaving the company with 18 
outlet.'^. Music Network, previously 
owned about half of the stores when 
the company operated under the 
name Starship Enterprises. Music 
Network's bid for the chain was 
accepted after an llth-hour bid by 
Central South was turned down by 
the bankruptcy court. With the 
sale, K.W.C, Peppermint's prior 
owner, will likely liquidate the rest 
of its assets, source say. 



FACTORY STRETCHES OUT WITH NEW DIGS 

(Continued from paije ijO) 

(a locally produced "fast action" 
trumpet valve oil), and hats promot- 
ing Sunpic, a national park ranger- 
turned-zydeco artist who is cur- 
rently hot at the store. 

Also displayed behind the counter 
are local artist Suzie Millions" 
remarkable "miniature matchbox 
shrines" honoring such New 
Orleans legends as Fat-s Domino and 
other music greats, such as Solomitn 
Burke and Chet Atkins. Millions — 
who designed the album cover for 
"Born For You," the latest album by 
Orleans Records garage-soul artist 
Rockie Charles — puts tiny photos of 
her enshrined artists in two-inch 
matchboxes — along with even small- 
er memorial candles. The store car- 
ries her larger cigar-box shrines as 
well. 

Upstairs aro new and used vinyl, 
a turntable, and office space. Brock 
says that there's room to grow and 
looks to beef up his old-time and 
early country music inventory 
"because it goes so well with early 
jazz and appeals to the same cus- 
tomer. Bob Wills and Charlie Poole 
are like Louis Armstrong, King 
Oliver, and Jelly Roll Morton in rep- 
resenting early historical American 
music." 

Brock, a veritable music business 
jack-of-all-trades, recently pro- 
duced a forthcoming Verve album 
pairing young trumpeter Nicholas 
Payton with nonagenarian counter- 
part Doc Cheatham. A protege of 
noncommercial radio pioneer Loren- 
zo Milam, Brock also helped launch 
New Orleans community radio out- 
let WWOZ with his brother Walter 
before founding Louisiana Music 
Factory, which has frequently host- 
ed live broadcasts on the station. 

The store's Saturday-afternoon 
free concert series is a tradition 
begun by the late jazz rhythm gui- 
tar master Danny Barker, whom 
Brock managed. 

A special concert is set for Feb. 
22, Louisiana Music Factory's fifth 
anniversary. Performing will be 




Legendary New Orleans rock'n'roller Dave Bartholomew, right performed with a 
nine-piece band at the grand opening last fall of the relocated Louisiana Music 

Factory store in Now Orloans. Pictured at left is co-owner Jerry Brock. 



NYNO blues artist Wallace Johnson, 
legendary NYNO co-founder and 
artist Allen Toussaint, and tradi- 



tional jazz trumpeter Leroy Jones, 
whose second Columbia disc will be 
released later in the month. 



LOOKING FOR A BETTER ONE STOP? 



NORWALK 



While most giant one stops are struggling to 
post a profit, try a family owned business that is 
steadily growing by providing better solutions to 
their growing customers. 

It's Time For A Change...Try NORWALK in '97 
™^™M800) 877-6021 • (714) 995-8111 

Want a Graphic inquiry terminal with P.O.S., reports, 
EDI ordering, EDI invoices and database updates? 
Free Software, $30/month updates. 
Don't spend $l,000's of dollars on Muze ^ 
or Track till you've called us. 
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INDEPENDENTS 

Richardson with a zany plot twist: 
Bill deserts his male lover and takes 
up with the lover's ex-girlfriend. 

The title? "Bill r.tu's Both Ways." 

Any other entries in the "Bill" 
sa^ia out there? The possibilities, it 
seem.-; to us, are endless. 

Flag waving.- We suspect you'll 
be drawn to Magnet. The Washing- 
ton. D.C.-ba.<icd band will arrive 
March 25 with it.*; debut album, 
"Don't Be A Penguin," on San 
Diego-based I*C Music. 

Magnet is the brainchild of 
singer/songwriter/guitarist Mark 
Goodman, who developed his 
style — a sweetly rocking mixture of 
pop craft and Velvet Underground- 
based aggression — in a couple of 
New York-based groups. 

Acknowledging one of his main 
sources, Goodman says. "There's no 
question. I definitely listened to alt 
the Velvets' material over time. I've 
definitely been a fan. The Velvets 
do seem to have seeped into a lot of 
indie rock, and certainly have 
seeped into my style ... I also lis- 
tened a lot to Galaxic 500 and 
Luna. It's like being influenced by 
the influenced." 

On "Don't Be A Penguin," Good- 
man is joined by a supporting cast 
that includes Boston guitarist Mike 
Rivard (Jennifer Trynin, the 
Story, Morphine), guitarist Chad 
Swanberg (Halcion), and Matt 
Wilson (Trip Shakespeare. Po- 
lara). 

But the real wild card is Mau- 
reen "Moe" Tucker, the Velvet 
Underground's original drummer. 
A well-known indie-label solo artist, 
Tucker usually plays guitar on her 
own records and hadn't sat in the 
drum chair for an entire studio 
album since the Velvets' self-titled 
third album in 19(»9. 

Goodman says he sent a demo to 
Tucker when he was still working in 
New York, to solicit her services as 
a drummer. "She really liked it," he 
says. "Even though she couldn't do 
it at the time, we stayed in touch. It 
just worked out that she had time to 
do this now ... It started off as an 
experiment, to see if it would work. 
It surprised us on the upside." 

Tucker's unmistakable drum 
sound enhances Goodman's 
sparkling originals, which unavoid- 
ably end up playing like "Loaded" 
outtakes; she also takes the lead 
vocals on the track "Summer & 
Winter" and offers a recitation over 
an improvised instrumental hack- 
ing on the title cut. 

"To date. Tucker has played only 
one live date with Magnet — a show 
at Brownies in New York last Octo- 
ber that was attended by former 
head Velvet Lou Kecd and Luna's 
Dean Wareham. "It was a little 
intimidating," Goodman says. 

Magnet is weighing a tour of 
major Kast Coast markets begin- 
ning in late April or early May. with 
Tucker taking the drum chores. 
"We're going to do little two- to 
three-week jaunts every month or 
every other month." Goodman says. 
"We'll do that as long as it's hap- 
pening, or we're getting along." He 
adds that another drummer will be 
enlisted for the times Tucker's 
other commitments create con- 
flicts. 
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BY DAVID SPR/\GUE 

Sl'BSTANCE VS. SPECTACLE: Spectacle is a sure-fire crowd pleaser, 
both on the big screen and in the music that accompanies it. But it's the more 
subtle tnoments that are often the most i-ewarding, as borne out by Michael 
Brook's score for Ke\in Spacey's directorial debut, "Albino Alligator." which 
4ADwill issue Feb. II. 

"The biggest challenge was 
matching the emotional tone of the 
movie, which takes place almost 
entirely in one room," says Brook. 
"You really have to scale things 
back in order to fit that level of inti- 
macy, while keeping the intensity 
where it neetls to Ite." 

In order to realize those ends, 
Brook departed from his usual 
ambient stylings. relying instead on 
a palette grounded in the hues of 
swamp music with a surfeit of 
bluesy, finger-picked guitar. "In 
terms of recent material, it's some- 
what unusual for me." he nay?, of the 
pieces he wrote for the film. "But 
I'd played this sort of music in 
bands 20 years ago in Toronto, so it wasn't that much of a stretch." 

Br(K>k says that the use of seemingly incongruous elements, like the Per- 
sian nez llute that drift.-* across several cuL'i. was a product of di.^cussions he 
had with Spacey, who initially asked for a score with a flavor more e\'ocative 
of New Orleans (where "Albino Alligator" is set). 

"We started to do that, Ixit we realized that it rooted things too much," says 
the composer. "Bringing in more exotic elements helped heighten the sense 
of foreignness, of a situation spinning out of control." 

Nowhere is that sense more pal|)able than in the closing theme, a rendition 
of the jazz standard "111 Wind." on which Brook and Red Hot Chill Peppers 
bassist Flea provide backing for an ethereal duet between Michael Stipe and 
l^ittle Jimmy Scott. 

"Even thotigh I collaborate with people all the time, I don't normally do 
cover versions." says Brook. "But in this case, Michael su^ested the idea and 
suggested that Jimmy would be perfect to work with, and the way it turned 
out. his instinct was absolutely right." 

Kama SUTRA' under FIRE: while the altering of cover artwork to 
appease skittish retailers isn't unusual in some genres, it's rare for a score 
album to be the subject of such debate. Neverthelesi*, TVT Soundtrax will be 
manufacturing two wrsions of Michael Danna's lovely, opalescent "Kama 
Sutra" soundtrack for the its Feb. 11 release. 

According to a TVT spokeswoman, "se\'eral major retail chains" (which she 
declined to identify) found the original artwork "too racy to put out on store 
shelw-s." The company generated a second, more chaste version for those out- 
lets. 

"Kama Sitlni" hiis weathered more than its share of contrm'ersy in India 
as well. The Indian Central Board of Film Certification objected to some of 
the sex scenes in the film and has demanded eight separate cuts liefore it will 
agree to clear the project for release. In an appeal to the Indian Supreme 
Court, director Mira Nair (who also directed "Salaam liomluiy" and "Mis- 
sissippi Ma±;ala") suggested a compromise, but the court ruled that in oixler 
for the movie to get a release i n India, the director woukl have to make the cuts 
required by the film l>oard. At press time, it was unclear whether Nair was 
going to make the cuts. 

Meanwhile. Trimark I*ictures will open the film in selected U.S. markets 
Feb. 28. 

This and THAT: Caroline Records has entered into a partnership with 
newly formed lal.x'l Docutrax. which will l:)e relea.'iing soundtracks to select- 
ed documentary filtns lieginning this spring. The first projirts on tap include 
"Family Natne." which was screened at Sundance Film Festival in January, 
as well as a chronicle of New York's acoustic music scene (filmed mostly at 
the much-missed Sin-e coffi-ehimsu). 
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Beatnik Makes Hi-Fi Easier On The lieX 



m BY BRETT ATWOOD 

LOS ANGELES— Headspat-e, the mul- 
timedia music-technology company 
founded by musician Thomas Dolby, is 
aiming to make the World Wide Web 
sound better with Beatnik, w-hich brings 
high-fidelity, interactiw music to com- 
puters without the need for high-end 
wavetable soundcards. 

By integrating several multimedia 
music formats into one software tech- 
nology. Rich Music Format (RMF), 
Beatnik delivers real-time Internet 
audio that can be altered depending on 
the actions of the computer user. Mouse 
clicks or cursor movement can alter the 
music or trigger high-fidelity sounds in 
real-time, sa>^ Dolby. 

"Even if the user only has a Sound- 
Blaster 16 card, they will still get high- 
quality audio," says Dolby, who rose to 
fame in U)82 with the hit "She Blinded 
Me With Science." "This combines the 
efficiency of MIDI with the fidelity of 
sampled streaming audio and enables 
people to get high-quality music over 
the Net without a long download time." 

Heatlspace is integrating technology 
from Liv^rmore, Calif.-based Igor Soft- 
ware [laboratories, which it recently 
acquired, into Beatnik. Igor develoi>ed 
audio technology' used in ae\'eral well- 
known computer games, including id 
Software's "Hexen," Interplay's 
"Descent," and Psygnosis' "Lemmings." 

An interactive demo for Beatnik 
debuted on the Web in late January at 
httpVA^Tvw.headspace.com/beatnik, 
and a beta rersion of the software will 
be made available March 16, according 
to Dolby 

Web site designers will be able to cre- 
ate RMF files with the utility program 
Beatnik Editor, while the Beatnik 
Browser allows Web surfers to play 



back RMF and other audio format files. 
The Beatnik programs will be available 
for Netscape 3.0 or Communicator 
browsers for Macintosh and Windows 
platforms. All of the Beatnik software, 
including the Beatnik Editor, will be 
a\'ailable free initially, says Dolby. 

An upcoming software upgrade for 
the set-top Net access system WebTV 
will contain the Beatnik technologj; and 
further alliances are expected to be 
announced in the coming w^^eks. 

Although many musicians already 
use MIDI tc compose music for their 
Web sites, that format is too limiting, 
according to Dolby. 

"Largely, MIDI has emei^ed as the 
form of distribution of music online, but 
it is of no use to the serious composer 
who has no guarantee how their music 
will sound on the receiving end," he 
sajfs. "Each computer will play the com- 
position differently, de|)endingon what 
kind of soundcard the computer owner 
has. Also, it is very unsafe to release 



compositions on MIDI, since there 
seems to be a public feeling that all 
MIDI files are public domain." 

Beatnik users will be able to create 
their own customized instruments 
using imported sound samples, while 
MIDI users on the Internet haw most- 
ly been limited to the souml options that 
haw been predetermined by the default 
instrument bank, according to IXilby. 

In addition, Beatnik users will be aWe 
to import existing files in the MIDI, 
MOD, WAV AIFF, and SDII formats to 
the RMF format. 

Although the RMF format can 
accommodate vocals and other audio 
streaming, Dolby say's that longer voice- 
driven files are still better delivered 
through other Internet audio technolo- 
gies, such as RealAudio. Howewr, Web 
page designers who want to include 
Beatnik on sites with large traffic do not 
have to use an outside Web server to 
host their sound files, as they do with 
RealAudio. 



Dolby is hoping the simplicity of 
Beatnik will ease the fears of musicians 
who want to bring their music to the 
Internet but are not necessarily anxious 
to learn the complexities of Web page 
design. Headspace's Beatnik Web site 
will sen-e as a simplified guide for musi- 
cians who want to program Beatnik in 
their own sites. 

"Many musicians are not into Web 
page creation," says Dolby. "Rather 
than force them to learn, we built sup- 
port Web pages which allcw for the cre- 
ation of Beatnik music intuitiN-cly." 

Musicians can use pull-down menus 
and other simplified tools to trigger the 
code needed to program Beatnik music 
into Web pages. 

"There are about 100,000 loner musi- 
cians working on projects on their own 
home computers," says Dolby. "They 
already combine MIDI and sampled 
data to make their own music. When 
they get connected to the Net, they can 
get their music to millions of people." 



Thinking Pictures Proves Itet-Sawy 

Firm Develops Both Technology And Content For The Web 

■ BY CATHERINE APPLEFELD OLSON 



WASHINGTON, D.C.— As companies 
large and small rush to bring their 
brands and entertainment content to 
the World Wide Web, Thinking Pic- 
tures is thinking big in terms of Inter- 
net-based music and entertainment 
applications. 

The New York-based company, an 
MIT Media Lab spinoff, debuted in 
1994 with a netcast of a Rolling Stones 
concert and went on to provide similar 
services for Tori Amos, Jewel, and 



C H A L L ER GT 

US. 



Go ahead-challenge us to solve your 
toughest compact disc packaging prob- 
lem. We offer a full range of services 
including custom package design, assembly and equipment. 

And since we have a vast range of ready-made solutions, there's a good 
chance we've already solved the problem you're wrestling with. 



JUDGE 



YOU BE THE juui 1 L • Does your marketing game 
plan call for compact disc packaging that does more to court customers? 
No problem. We produce many types of multipurpose packages — like one 
that not only provides Safety-sleeve protection and excellent graphic 
display but also serves as a mailer. It continues to function as a regular 
package with removal of the outer flap, which can become an order form 
or reply ca 

Univenture. Our packaging works more 
ways to make your case. Try us.. .and 
judge for yourself. 

P.O. Boi 2S398. Columbus 
Ohio. 43221-0391 USA 
(1001 992-8262 111: 1614)529-2110 
e-mail: saies@unlventure.com 
wib: liltp://www.univentur«.con 
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other acts. Like many interactire start- 
up firms, Thinking Pictures is hedging 
its bets on an uncertain future by 
devoting equal time and resources to 
dcN-eloping technology and content. 

The company has receired funding, 
hardware, and software support from 
Ja\'a creator Sun Microsystems Inc., as 
well as several private investors. It also 
is working with Internet access 
provider Icon CMT Corp., whose high- 
speed ATM network is the backbone 
for several companies and Internet 
service providers, including Bell 
Atlantic. Icon is setting up an infra- 
structure to be able to broadcast con- 
tent over the Internet and is planning 
to embed the Thinking Pictures tech- 
nology into its platform. 

Thinking Pictures' benchmark prod- 
uct — which brought the company into 
contact with labels that were looking to 
put their artists in front of a whole new 
audience — is an audio- and video- 
streaming technology called RockPijK?. 
Unlike RealAudio and other Internet 
audio and video plug-in technologies. 
RockPipe does not require users to 
download any helper software. 

New York-based interactive agency 
K2Design used the technology to bring 
to life the Web site for the Broadway 
musical "Rent," and future collabora- 
tions are in the works. 

"We needed really high-quality 
streaming technology, and they really 
helped us figure out how to get the best 
results," says K2Design president 
Matthew Deganon. "We are looking at 
them as technology partners now, with 
no limitations on whei-e we can take the 
relationship." 

The Universal New Media Group 
implemented RockPipe in its promo- 
tional Web site for the new film 
"Dante's Peak." 

Building relationshi]>s with more tra- 
ditional entertainment companies 
hasn't come overnight for Thinking Pic- 
tures. Last year it was in a six-month 
partnership with Sony Worldwide Net- 
works to develop a global Internet 



broadcast site that would showcase liw 
entertainment events from various 
global locales. 

Although the Sony partnership has 
since disintegrated, Thinking Pictures 
has parlayed some of those initial brain- 
storms into a new content site called 
Rock Channel (http:\\www.rock.com), 
which it plans to use as a hub for show- 
casing music, film, art, and literary 
works. The company recently part- 
nered with New York performance arts 
group House of Borax to create a Web- 
only alternative-culture v-ariety show 
called "Class-less Classics." 

"Repurposing content that can read- 
ily be seen on television and bringing it 
to the Internet makes absolutely no 
sense to me," says Stephan Fitch, 
Thinking Pictures president and chief 
technologj' officer. "Here is a medium 
that is interactive — it was made for 
research and to be able to share ideas 
and communicate." 

The blueprint does have a catch, how- 
ever. Communicating Rock Channel- 
style means connecting to the Internet 
at much higher spee<ls than the current 
average 14.4 kilobits per second. 

"To build a Web page now where a 
[lerson will stare at a window of ptMir- 
quality \ideo and watch TV is not what 
this medium was meant for," Fttch 
Bays. When Rock.com launches fully in 
June, he exj^ects to be able to attract 
audiences of 100,000 for selected pro- 
gramming. 

As currently envisioned, the site will 
not only carrj' unique entertainment; it 
will also carry on the cybercasting tra- 
dition. Thinking Pictures is working 
with independent film and music com- 
pany Shooting Gallery about broad- 
casting its films and bringing its acts 
to the Internet. A sjwrts program is in 
pre-production, and the company also 
has a relationship with indie company 
FilmScouts. Additionally, although 
details are still sketchy, a weekly seg- 
ment called Rock Jam is slated to fea- 
ture satellite -delivered broadcasts of 
concerts from around the world. 



Sega Enterprises, 
Bandai Join Forces 

SEGA AND BANDAI MERGE: Sega Enter- 
prises, maker of the Sega Saturn game 
system, has announced that it will 
merge with Bandai Co., which made the 
Mighty Morphin Power Rangers popu- 
lar in the U.S., to form Sega Bandai 
Ltd., effective Oct 1. The new company 
will be based in Rega's existing Tokyo 
headquarters and will combine technol- 
ogy, staff, and marketing resources. It 
was unclear at press time whether 
Bandai wxmld abandon its much-touted 
set-top Internet access box, which had 
competed with NetLink, a similar prod- 
uct recently launched by Sega. 

TV GUIDE BOWS BACKSEAT: TV Guide 
Online has launched the alternative 
music site the Backbeat at http://ftnATft 
thebackbeat.com. In addition to audio 
and video samples, the site contains 
original editorial content, interactive 
games, and contests. It debuts with a 
five-week editorial on the history of 
punk rock and a World Series of Rock 
contest that rewards $4,000 in CDs. 

BITS N' BYTES: Apple will webcast the 
89th Annual Grammy Awards for the 
second consecutive year at 
httpjVwww:grammy.apple.com on Feb. 
26. In addition, the site will contain 
behind-the-scenes events, beginning 
Feb. 22 . . . Bruce Willis has been 
signed to star in the upcoming Activi- 
sion action game "Apocalypse." A com- 
puter-generated 3D version of the actor 
will appear in the game, which is 
expected to ship on the PlayStation thus 
fall . . . Atlantic Records will unveil a 
redesigned World Wide Web site in 
March . . . Web sites for the musical 
"Refuse And Resist" (http://www. 
refuse-resistcom) and musician Greg 
Greenway (http://www.greggreen- 
way.com) feature Shockwave-delivered 
music videos, known as Webeos. Rather 
than using bandwidth-intensive 
streaming video technologies, Webeos 
consist of computer-created graphics 
that accompany streaming audio . . . 
Eidos Interactive, which published the 
top-selling PC and console game "Tomb 
Raider," has entered into a four-year 
publishing and distribution agreement 
with Looking Glass Technologies. 
Eidos will be the sales and distribution 
arm for Looking Glass' PC products in 
North America and its exclusive dis- 
tributor in Europe. Eidos has also 
entered into a long-term, multititle 
global-publishing agreement with 
game maker ION Storm. 

Liquid Audio is licen.sing digital data- 
streaming technology known as Elec- 
tronic DNA from Solana Technology 
Development Corp. for use with its 
Internet music-on-demand jiroducts . . . 
Discovery Records artist Slush cele- 
brates the music and art community of 
North HoUj'v^'Dod, CaUt, through a vir- 
tual tour of the San Fernando Valley 
town at http://www.discoveryrec.com 
. . . Marvel Entertainment's interactive 
software and online entertainment busi- 
ness has been shifted to a single oper- 
ating unit Marvel Enterprises, which 
is headed by Scott C. Marden, former 
executive VP and director of Marvel 
Entertainment Group. The new division 
also houses the company's sports and 
entertainment trading-card business 
and its youth sports and entertainment 
sticker business. 
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Mulling Laserdisc's Future With DVD's Debut Looming 



■ BY ANNE SHERBER 

When Hollywood and hardware 
manufacturers finally affirmed last 
month at the Consumer Electronics 
Show (CES) in Las Vegas that the first 
DVD releases would become available 
this spring, the announcement raised 
almost as many questions as it 
answered. Chief among them: What 
impact will DVD haw on existing home 
entertainment format-^? 

Wth VCRs in most American homes, 
prereconled cassettes are secure. But 
the laserdisc, which has penetrated less 
than 2 million households, is vulnerable 
to replacement. 

Ironically, that vulnerability casts a 
shadow on DVD, which is l)ased on sim- 
ilar optical technology; Observers won- 



der how DVD marketers will be able to 
persuade consumers who have left 
laserdisc to cult status to embrace its 
more sophisticated cousin. 

Laserdisc players have been avail- 
able for 18 years, surviving tape and 
other disc systems but ne\er showing 
more than nominal growth. The pre- 
diction is that sales will drop 50% in 
1997. following a sharp decline in '96. 

Laser enthusiasts last year bought 
$195.4 millitm worth uf discs. 18.9'*- 
below the $240.8 million they spent in 
1995. according to the OVDA. while 
laserdisc machine sales plummeted 

Thus the end is nigh, according to the 
prevailing wisdom. The Laser Disc 
Assn. last yvAV remimetl iUcIf the Ojiti- 
cal Video Disc Assn. (OVDA) in oi"der to 



embrace all formaUi, esjiecially DVD. 

Even the positives about laserdisc 
become negati\«.s in the light of DVD's 
arrival. These buyers are also consid- 
ered earl\- adopter, technophiles who 
Vdhie laser's superior picture and sound 
quality, as well as the e-Xti-as — "making 
of" featurettes, celebrity interviews, 
and the like — that suppliers routinely 
include. And tho.se qualities make 
laserdisc buyers the same people who 
are expected to Ix' among the first to 
embrace D\'D. 

Laserdisc veterans are not quite 
ready to hang up theii' gloN-es, at lea-st 
not until DVD is established. David 
Goodman, president of U.S. Laser 
Video Distributor, belie\'es that laser- 
disc will continue to be viable, although 
he acknowledges it will eventually be 



Special Interest Has New Ally In 
AEIM, Filling Void Left By SIVA 




THiS 



Twice more, with feeling: Apparently you can't 
bury a good idea for a trade association. 

Sevieral special-interest professionals in the Chicago ai"ea 
have teamed up to form an organization called the Assn. for 
Entertainment & Informational Media (AEIM). Incorpo- 
ratetl in the state of Illinois. AEIM aims lo replace the S\)o- 
cial Interest Video Assn. (SIVA), which went belly up near- 
ly a ^-car ago. 

Meanwhile, SV/As former chieC Paul Cara\'att, has rasur- 
faced with a one-day seminar. Discovery '97, to Ix; held Feb. 
1 1 at the Lighthouse Conference Center in New York. Many 
of the speakers will be 
familiar to wterans of SIVA 
ewnts in New York and Cal- 
ifornia. 

Caravatl has enlisted 
consultant Dick Kelly of 
Cambridge Associates in 
Stamford, Conn., to quanti- 
fy the s^xxnal-intere-st mar- 
ket and Dwight Hilson. 
chairman of Goldhil Home 
Media, to moderate a panel 
on marketing tips. And 
there will be a "producer's marketplace," another SIVA 
standby. 

Why the ur^ to promote special interest? Small though it 
is in comparison to movies, nontheatrical video represents a 
wholesale business worth $700 million annually, according to 
Kelly's most recent data. Those who sur\ive a rough initia- 
tion at retail can prospex Six-jiEiar-old Goldhil liad a 40^ jum}) 
in sales in 1996, thanks to its "twister" two-pack. This year's 
probable winner documentaries on vnlcanos, which are the 
subject of two HoUywTOd features. 

Moreov-er, the videos can be translated readily into CD- 
ROMs and ev^n DVD — a format Warner Home Video has in 
mind for its newly ac(]uired National Geographic line (Pic- 
tiu^ This, Billboard. Jan. 25). 

Yet the sjiecial-interest market still gets no respect from 
the Video Software Dealers Assn. (VSDA), the industry's 
sole \T)ice. SIVA, then tottering on the brink, learned the hard 
way when It tried to interest VSDA in a merger isAl yGor. 
VSDA ultimately said no, but dragged out its decision while 
SrVA sank deeper into debt. 

A few months ago, two nontheatrical marketers in Flori- 
da announced that they would revive SIVA under that name. 
The attempt failed, in large jiart IxKrause the pair risked 
drawing the attention of SIVA creditors, including a New 
York hotel, who were owed more than S*30,000. 

AKIM, free of any SIVA connections, promises a fresh 
start, according to Jeanne Mattick, executive VP and one 
of the four founders. *'We want to ck) it the right wa>'. We don't 
want to be associated with the SIVA name or the liability" 
The other officers are Alan Lusk, president; Frank Kost- 
ka. treasurer; and Alan Canielian. secretary. Lusk and 
Kostka are with Walter Joseph (Communications; ('anielian 
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is manager of direct sales for Rmasonic Entertainment Sj^;- 
tems. 

Mattick. who has her own com|>any. Students of Success 
\^deos in ('hicago, saj-s tliat AEIM has atti-acted two corpo- 
rate sponsors, du|)licators Allied Digital Technologies and 
CPSU. The next step, lowaitl a goal of an annual convention, 
Ls to rustle up some members. 

AEIM plans a mailing later this month to Video Learaing 
Library's 13W-name customer Ust \ldeo Learning, which 
had its best year in 199*). according to president James 
Spencer, was awaiting the AEIM brochure at deadline. The 
org-anization will also make 
contact via a World Wide 
Web site (htt(>v7www-aeim. 
com), which should have a 
chat room and bulletin 
board available in a couple 
of weeks. Individuals can 
join for $95; corporate rates 
haven't been determined as 

"We want to make it 
friendly and easy for the 
small person," says Mat- 
tick, who hojjes to fill "the void" left by SIVAs demise. She can 
be contacted at 312-280-1891; Lusk, in Naperville. 111., Ls at 
6:i0-357-C218. 

Currently. AEIM and DL<yx)ver>' W are separate, although 
if the same participants are invxilved in both, there's no rea- 
son why the two wouldn't work together. Mattick, however, 
doesn't plan to attend the New York meeting, which is expect- 
ed to draw 150-200 attendees. Registration at the door will 
cost $245. 

"It's going to be a broad thing, not just videocassettes," Car- 
avatt sa>'s. "It will include all the new media." He's used hLs 
connections to attract some of the bigger fish in special inter- 
est such as Bill Sondheim of Pulj-Gram Vitfc'o, Joe Shult^t of 
BMG Video, John Kuscin of CBS/Fox \^deo. Ted Green of 
Sony Wonfler. and a v\'hale of an ad agency executive. John 
Ferries, president of D'Arcy Masius Benton & Bowles. 

Indicatiw of Caravatt's event-managemenl experience Is 
his stJ*ateg\" to keep oveiiicatl dov\ n. The Lighthouse reserwjs 
the best rates for its conference center for foundations. So 
C'aravatt a member of board of Lighthouse affiliate Vision 
Fund of America, fomwd the Educational Foundation of Spe- 
cial Interest Producers and Marketers (EFSIPM), which Ls 
putting on the conference. Proceeds will go to the Lighthouse 
and another non-profit organization. (Jlohal Kids. 

"The outgoing cost is low, and so is the price," C^ravatt 
notes. Eh'SIPM ma>' show up elsewhere. "If this goes well," 
he predicts, "well do additional conferences in other parts of 
the country." 

Hilson adtls, "It's fun to have something, and without SI\ A 
there isn't anything." Discoverj' '97 can be reached at 304 
Main St.. Norwalk. Conn. 06a51; telephone 20:J-762-0I(i2 or 
fax 201-762-0268. 



supplanted. 

Last year Goodman opened Digi- 
tainment a .store specializing in digital 
entertainment formats. DVD will be 
included, but Goodman says that suc- 
cess of the format dei>ends on a num- 
ber of factors. "DVD, like every other 
entertainment format, unless it goes 
against everything I know, must be 
software-driven," he notes. 

"Its success will be determined by 
how much .software is avaihible and hou- 
fast." Goodman adds. Meanwhile, there 
is a significant librarj' of laserdi.sc titles 
that won't be available on DVD for 
years. 

DVD will also have to be several 
steps ahead in quality to push con- 
sumers into taking the plunge. 

"If the software suppliers are able to 
provide the unicjue and interesting soft- 
waj-e that takes advantage of the tech- 
nology — and by that I'm tidking alwut 
multiple angles, multiple formats, mul- 
tiple languages — then consumers will 
be intrigued." he saj-s. "If we are talk- 
ing about a linear movie machine. I 
question whether the market can sup- 
port a third lineai- format." 

Finally, promoters of the new format 
have to clear the ultimate hurdle: the 
public's reluctance to accept laserdisc 
despite its superior picture quality. 
Goodman recalls, "We have trained 
consumers to rent a movie on tape and 
have such low expectations about pic- 
ture quality that even if someone [on 
the screen] has purple hair, the con- 
.sumer thinks, 'Oh well, it's just a rent- 
ed video that I'll return tomorrow.' 
They are largely indifferent to promis- 
es of better picture quality." 

Hardwai-e manufacturers anticipate 
that DVD and laserdisc will co-exist for 
a time. Nearly half of the DVD players 
sold in Japan since December have 
been so-called "combination units" that 
can accommodate both formats. 

At CES. Sony announced that it 
would sell a combi-plajfer in the U.S. for 
about $1,000 and a dedicated DVD unit 
for $500-$600. Goodman believes that 
early adopters, the bulk of first-year 
buyers, will spend the additional $400- 
$500 for a more versatile unit 

Another retailer who believes that 
there is life in laserdisc is David Lang, 
CEO of the nine-store. New Jersey- 
based CD World. Lang says that 




Indicative of laserdisc's strength, cus- 
tomers queue up with selections dur- 
ing a sale at a New York-area store. 



laserdiscs account for of his sales. 
He has no immediate plans to change 
the way in which the chain purchases 
or merchandises laserdiscs. 

"I don't think it's going to Ix' an easy 
rollout," says Lang of DVD. Though he 
believ^'s that combi-playei's wiW apt)cal 
to laser enthusiasts, Lang sa>'s that the 
60 titles that will be available this 
.spring will not lie enough to entice most 
consumers to buy into a new format 

Even the 200 programs Lang be- 
lieves will be available by year's end will 
only be enough to attract the most 
enthusiastic consumei"s. 

"Our lasei-disc customers have more 
questions. We don't have a lot of cus- 
tomers who are eagerly anticipating 
I DVD]," .sa.vs Lang. "They are taking a 
wait-and-see attitude, and it will be up 
to the industry to convince them. The 
price of the [DVD) softviare will be 
key" 

Nevertheless, Lang has reduced CD 
World's laserdisc stock. "We are moni- 
toring our catalog inventory closely," he 
says. 

One retailer, who requested ano- 
nymity, theorizes that consumers may 
not have much to do with DVD's suc- 
cess or failure. Instead, he says, it may 
have more to do with pricing, similar to 
the way record companies eliminated 
vinyl in favor of the CD. 

He suggests that given the least bit 
of encouragement at retail, the studios 
might use that historj' as a model. 

"DVD costs a lot less to manufacture 
than video," this store owner com- 
ments. "If format catches on, the stu- 
dios may decide to phase out laserdiscs 
and VMS the same vv"ay record compa- 
nies got rid of vinyl." 
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Audiences Dig "Tiiat Thing You Do!" 
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This 1996 Iwentietli Century Fox theatplcal release 
opened on 1,413 screens and has grossed over 
$25 Million at the boxoitice. 

A music-packed comedy written, directed and 
co-starring two-time Oscar®winner Tom Hanlis 
(1994 "Philadelphia", 1995 "Forrest Gump"). 
Co-starring Liv Tyler. 
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"Two thumlis up!" 



"SISKa&EBERT' 



"Bull's-eye! It's Impossible 
no! to love this movie! 

MSIigei, GOOD MORNING AMQilCA 



"An irresistllily catchy... 
lovingly crafted pop fahle.." 

Owen Glellieriiiin, Enlertalnment Weeidy 

"Undeniably fun." 

KeueOi too, LOS ANGELES TIMES 



If 



A comedy WTflten and 
directed by Tom Hsnks. 
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Manga Puts Out Call For 
Indie Animation Shorts 



SHELF 
TALK 



I ALENT SEARCH: Now that 
Manga Entertainment has helped 
American audiences warm up to 
Japanimation, it wants to do the same 
for independent cartoons made in the 

n.s. 

Through its newly formed division, 
the company is accepting submissions 
from animators with the goal of pro- 
ducing a 90-minute reel of the best 
projects it receives. "Our goal is to 
make animated shorts accessible to 
the genera] public," sa>'B di\ision head 
Jan Cox. "Most people don't get a 
chance to sec it. but when they're ex- 
posed to it they 
lo\'e it." 

Although the 
collection of 
shorts will 
eventually end 
up on video, 
('ox says it will 
first be re- — « 
leased theatri- 
cally "In terms of color and .sound, it's 
better to experience these films on 
the big screen," she adds. "And we 
can demonstrate the demand through 
attendance levels at various animation 
fe.^tivals acrftss the country." 

No stranger to the popularity of 
animated films. Cox produced and 
distributed "Spike & Mike's Festival 
Of Animation." an annual feature that 
has played theatiically in San Fran- 
cisco and San Diego. 

Manga got its feet wet in the fea- 
ture distribution business with 
"Ghost In The Shell," which grossed 
$444,000 at the box office last year 

Based in San Diego, the new divi- 
sion is looking for mo\ies that fall into 
one of two areas. "One is just silly 
films that would appeal to the 18- to 
24->'ear-old audience," says Cox. "The 
other type we're looking for would be 
more serious. Something that makes 
a statement and might be considered 
. for Academy Award nominations." 

In addition to compiling the shorts 
for theatrical release. Manga is pre- 
pared to bankroll individual produc- 
tions. Animators do not need to sub- 
mit a finished project; scripts and 
stor>'boards are welcome. 

"If .someone has a great idea, we'll 
find the people who can make the 
film," says Cox. Manga's first compi- 
lation, comprising 12-20 original 
shorts, should be reariy next fall. 

"The toughest challenge is letting 
animators out there know there's an 
outlet for their worit," s^ys Cox. "Since 
we started the division, we've been in 
the process of contacting animation 
schools to get student submLssioai." 

Aspiring filmmakers can send 
their ideas and projects to Cox at 
Manga Entertainment's Animated 
Shorts Division, 964 Fifth Ave., Suite 
XWO, San Diego. Calif. 1*2101. Cox can 
be reached at 619-531-1696. 

On the Japanimation front. Manga 
will release the 1995 Japanese TV 
series "Street tighter II V" Feb. 25, 
priced at $19.95 for the English- 
dubbed version and $24.95 for the 
subtitled version. Twenty-nine 
episodes of the series, which is based 
on the popular video game, will be 
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released in 10 volumes. Each volume 
holds three episodes. 

Speaking of games: RetaUers 
fed up with teenagers spending too 
much time at their video game 
demonstration displays might be able 
to end their frustration with a new 
gizmo from Spectrum 2000. 

The Fulton, Mo.-based company 
has developed an inexpensive timing 
device that shuts off games to linger- 
ing teens. Its preview timer, attached 
to a game unit, can be set from two to 
20 minutes. Three timers can be 
ordered to fit a 
one-, two-, or 
four-game con- 
sole demo unit. 
Prices range 
from $98-$189. 

According to 
Spectrum di- 
rector of mar- 
keting Roger 
Fischer, a similar device has been 
used by West Coast Entertainment 
and Movie Gallery to monitor game 
demonstration time. This unit is 
cheaper, he says, and has an auto- 
matic reset switch not available in the 
competing device. 

Spectrum recommends that deal- 
ers set the timer for six minutes of 
game play in order to entice con- 
sumers to purchase the game. "This 
gives players a taste of the game and 
then takes it away," says Fischer. 
"The big retail guys have recognize<l 
that it's the best w-ay to get sales from 
demo units." 

Rewind and recycle: The 

Video Software Dealers Assn. 
( VSDA) is offering a way for retailers 
to clean out the hundrefls of preview 
tapes they receive each ntonth. 

Typically referred to as "screen- 
ers," the videos are sent out by sup- 
pliers as a way for retailers to view 
releases. The tapes are marked as not 
for sale or rental, although the plas- 
tic parts can be recycle<l. 

Retailers interested in participat- 
ing in the program will be asked to 
send their tapes to Intermedia Video 
Products. The Chatsworth. Calif.- 
based company, which is also an activ^e 
employer of the disabled, will erase 
the tapes and remove all logos and 
markings from the cassettes, which 
will be repackaged as "recycled 
blank" tapes and sold under the Eco- 
pac brand name. Damaged screeners 
will be salvaged for parts. Studios 
must appro\'e of their product being 
in the program. VSDA has received 
commitments from MGM/UA Home 
Video, PolyGram Video, and Orion 
Home Video. To date, only Disney has 
declined to participate. 

VSDA will not accept screeners of 
adult video product to avoid the pos- 
sibility — no matter how slight — that 
the tapes might not be fully erased. A 
leftover porn scene could prove an 
embarrassment 

Proceeds from the sale will be spilt 
between VSDA's Fast Forward to 
End Hunger campaign and the Video 
Industry AIDS Action Committee. 
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INDEPENDENCE DAY 


FraVideo 4118 


Wilt Smith 
Jeff Goldblum 


1996 


PG-13 


22.98 


2 


4 


11 


THE NUTTV PROFESSOR C 


MCA/Unrversal Home Vicfeo 


Eddie Murphy 


1996 


FG-13 


22-98 


3 


2 


13 


TOY STORY 


Wall Disney Home Video 

Rriana Mn/na l/i^u^ f\7f\^ 
Dklcno Vl5la rt04Ti? Vlucu wfyJO 


Tom Hanks 


1995 


G 


2S.99 


4 


3 


11 


MISSION: IMPOSSIBLE 


Pafamount Home Video 31899-3 


Tom Cruise 


1996 


PG-13 


14.79 


5 


5 


35 


RIVERDANCE-THE SHOW 


VCI 

Columbia TriStar Home Video 84060 


Various Artists 


1996 


NR 


24.95 


s 


5 


17 


TWISTER 


Vtemer Home VkJeo 20100 


Helen Hunt 
Bill Paxton 


1996 


PG-13 


22.96 


7 


7 


4 


MATILDA 


Columbia TriStar Home Video 86863 


Danny DeVito 
Rhea Perlman 


1996 


K 


15 95 


8 


g 


11 


311: ENLARGED TO SHOW DETAIL 


PolyGram Vkleo 4400439253 


311 


1996 


m 


19.95 




12 


15 


JAMES AND THE GIANT PEACH 


Walt Disney Home Video 
Buena Vista Home Video 7694 


Richard Dreyfuss 
Susan Sarandon 




K 


22-99 


10 


U 
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PLAYBOY CELEBRITY CENTERFOLD: 
SHANNON TWEED 


Playboy Hortw Video 
Uni Dist, Corp. PBV0796 


Shannon Tweed 


1996 


NR 


19.98 


11 
11 


13 


5 


PLAYBOY: 21 PLAYMATES 
\mt 1 luc II 
VULUML II 


Playboy Home Video 

UHl UtSI. UOfp. rBVUoUo 


Various Artists 


1996 






12 


10 


22 


BRAVEHEART 


F^ramounl Home Video 331 18 


Mel Gibson 
Sophie Marceau 


1995 




24 95 


13 


19 


191 


TOP GUN 


Paramount Honr* Video 15396 


Tom Cnjise 

kalhi Ur>r^iMiE 

nciry 


13B£ 


PG 


599 


14 


8 


5 


THE LAND BEFORE TIME IV 


MCA/Universal Home Video 
Uni Disl Corp 82396 


Animated 




1996 


NR 


1998 


IS 


15 


86 


E.T THE EXTRA-TERRESTRIAL 


MC/VUniver^l Home Video 
Uni Dist. Crj 82854 


Henry Thomas 
Dee Wallace 


19S2 


PG 


1498 


16 


31 


52 


GREASE A • 


Paranmunt Home Video 1108 


John Travolta 
Olivia Newton -John 


1977 


PG 


14.95 


17 


16 


5 


PLAYBOY: GIRLS OF SOUTH BEACH 


Playboy Home Video 
Uni Dist. Cofp PBV0802 


Various Artists 




Wt 


19.98 


18 


NEW^ 


AB FAB: THE LAST SHOUT 


PolyGram Video 4400450113 


Jennifer Saunders 
Joanna Lumley 


1997 


NR 


19.95 


19 


21 


30 


CLUaESS 


Paramount Home Video 33215 


Alicia Silverstone 


1995 


PG-13 


14.95 


20 


17 


199 


THE WIZARD OF OZ ♦ 


MGM/UA Home Video 
Warner Home Video 205898 


Judy Garland 
Ray Bolder 


1939 




1998 


21 


18 


14 


WALLACE AND GROMIT: A CLOSE 
SHAVE 


BBC Video 
FoxVideo 8399 


Animated 


1996 


NR 


9.98 


22 


U 


27 


COPS: TOO HOT FOR TW O 


MVP Home Entertainment 1001 


Various Artists 


1996 






23 


26 


9 


SENSE AND SENSIBILTY 


Columbia TriStar Home Video 1 1 593 


Emma Thompson 
Hugh Grant 


1995 




1995 


24 


22 


10 


HEAT 


wamer Home Video 14192 


Robert De Niro 
Al Pacino 


1995 






25 


29 


11 


THE ADVENTURES OF PINOCCHIO 


New Line Home Video 


Martin Landau 


1996 


Q 


1996 


26 


25 


16 


LES MISERABLES: lOTH 
ANNIVERSARY CONCERT 


VCI 

Columbi3 TriStar Home Video S6703 


Various Artists 


1996 


NR 


2495 


27 


23 


12 


GOLDEN EYE 


MGM/UA Home Video 
V^rner Home Video 905495 


Pierce Brasrun 


1995 


PG-13 


1996 


28 


24 


11 


THE WALUCE AND GROMIT 
GIFT SET 


BBC Video 
FoxVideo 4101059 


Animated 


1996 


NR 


24.96 


29 


34 


18 


OLIVER t COMPANY 


V/aH Disney Home Video 
Buena Vista Home Video 6022 


Animated 


1989 


Q 


2699 


30 


30 


16 


WILLY WONKA AND THE 
CHOCOLATE FACTORY 


Warner Home Video 14546 


Gene Wilder 
Jack Albe^tson 


1971 






31 


NEW^ 


CITY HALL 


Columbia TriStar Home Video 77333 


Al Pacirw 
John Cusack 


1995 


R 


19-95 


32 


20 


15 


THE ROLLING STONES ROCK 

& ROLL CIRCUS 


ABKCO Video 38781 10033 


Various Artists 


1996 


NR 


2498 


33 


32 


2 


LEAVING US VEGAS 


MGMAJA Home Video 
Warner Home Video 905524 


Nicolas Cage 

ElisaOe:*! Sfiue 


1995 


R 


19J8 


34 


26 


9 


BRUCE SPRINGSTEEN: BLOOD 
BROTHERS 


Columbia Music Video 
Sony Music Video 50139 


Bruce Springsteen & 
The E Street Band 


1996 


NR 


19.98 


35 


35 


13 


FLIPPER 0 


MCA/Untvefsal Home Video 
Uni Dist. Corp. 82825 


Paul Hogan 
Elijah Vtood 


1996 


PG 


19.98 


36 


38 


J09 


THE SOUND OF MUSIC * 


FoxVideo 4100444 


Julie Andrews 
Christopher Plummer 


1965 


G 


19-96 


37 


27 


15 


PUYBOY: 1997 VIDEO PUYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp PBV0797 


Various Artists 


1996 


NR 


19.98 


38 


NEW^ 


AMAZING ANIMALS: ARMORED 
ANIMALS 


DK Vision 
DK Publishing 


Animated 


1996 


NR 


12.95 


39 


39 


61 


STAR WARS TRILOGY 


FoxVideo 0609 


Mark Hamill 
Harrison Ford 


1995 


PG 


49.98 


40 


40 


15 


THE BEATLES ANTHOLOGY 


Caprtol Video 

Turner Home Ditertainment 5523 


The Beatles 


1996 


NR 


159 95 



# RIAA gotd cert, for sales of 50.000 unils or SI million in sales at sugBcsted retail. A RIAA platinum cert, for sales of 100,000 units or %2 millon In sales at suggested 
retail. # ITA gold certification for a minimuTi of 125,000 units or a dollar votume of $9 million at retail for theatncalty released [vograms, or of At least 26.000 units and tl 
million at suggested retail lor nonlhealncal titles. / [TA platinum certification for a minimum sale of 250.000 units or a dollar volume of $18 millnn at retail for theatrically 
released pro-ams, and of at least. 50,000 units and $2 million at suggested retail for nonttteatrtcal titles. £ 1997, Biltboard/BPI Communications. 
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'Star Wars' Cartoons On Vid 



May the force be with you: 

With "Star Wars" fever sweeping the 
galaxy, thanks to the 20th-annivcrsary 
theatrical rerelease on Jan. 31, 20th 
Century Fox Home Entertainment is 
set to launch a video spinoff, its "Star 
Wars Animated Adventures" series. 
Two 90-minute pn^irams, "Ewoks: The 
Haunted Village" and "Droids: The 
Pirates And The Prince," will street 
Feb. 11 at $14.98 each. 

"The 'Star Wars' trilogy is no longer 
available on video," says Fox Home 
Entertainment spokesman Steven 
Feldstein, "so this is retail's (^portuni- 
ty to participate in the whole 'Star 
Wars' mania." It's the first time these 
titles have been available on video, he 
adds. 

"Star Wars Animated Classics" (Hig- 



Billbocifd, 



by Moira McCormick 

inally appeared in episode form as Sat- 
urday-morning cartoons that aired 
from 1985 to 1986, according to Feld- 
stein. Fox Home Entertainment, he 
says, worked with producer LucasFilm 
and turned the segments into feature- 
length movies. "Obviously, we've 
spruced them up," says Feldstein, who 
notes that "there is additional pro- 
gramming" that may become part of 

FEBRUARY 8,1997 



Top Kid Video. 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS 






s 

X 


ox 


z 

o 

S 


TITLE 

Ldbcl, Distributing Lsbcl, CdtdlD^ NufTibcr 


RHeau 


I" 








★ ★ * No. 1 * ★ * 






1 


» 

4 


7 


THE LAND BEFORE TIME IV 

MCA ' 1...,-.. ,1 Hrni; ViOBOUtii Dist Coro «2396 


im 


1998 


2 


1 


17 


OLIVER 1. COMPANY 

Wall , Honii! Video/Buena Vista Home Video 6022 


1988 


2699 


3 


2 


13 


MARV KATE t ASHLEY: HOTEL WHO-DONE-IT 

Oi, -l r VirimWarr.prVi'iion i ' - r-v i- - t 5i3328-3 


1996 


1195 


4 


3 


13 


WALLACE AND GROMIT: A CLOSE SHAVE 

BBi Video/FoxVideo 8399 


1996 


9.98 


5 


5 


U 


SKY DANCERS: PINK VOLUME 

Cabin Fever Entertainment CE2155 


1996 


l«9« 


6 


7 


59 


SCHOOLHOUSE ROCK: AMERICA ROCK 

ABC VidetVParamount h p Video 47022 


1995 


12.95 


7 


E 


9 


SKY DANCERS: BLUE VOLUME 

Cabin Fever Entertainment 2165 


1996 


14.98 


8 


8 


41 


THE ARISTOCATS 

Walt '1 < 1 Vista Hi>mc Video 0252 


1970 


26.99 


9 


16 


23 


ALADDIN AND THE KING OF THIEVES 

Walt : 1 II , Home Video/Bueru Vista Home Vidao 4609 


1996 


24.99 


10 


18 


21 


ALL DOGS GO TO HEAVEN 2 

MGM/UA Home VideaWarner Home Video M50554I 


1996 


2298 


11 


9 


13 


MARY-KATE d ASHLEY'S HAWAIIAN BEACH PARTY 

Dualstar VideaWamerVision Entertainment 53329-3 


1996 


12.95 


12 


13 


9 


SKY DANCERS: YELLOW VOLUME 

Cabin Fever Entertainment 2176 


1996 


14.9> 


13 


10 


49 


WALLACE AND GROMIT: A GRAND DAY OUT 

BBC ViderVFoJVideo 8287 


1995 


998 


14 


12 


73 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 

ABC Video/Paramount Honie Video 4 7021 


1995 


12)5 


U 


1! 


9 


THE WALLACE AND GROMIT GIFT SET 

BBC VideiVFoxVideo 4101059 


1996 


24.98 


1( 


24 


3 


WEE SINGDOM-UND OF MUSIC AND FUNI 

MCAr'Universal Home Video'Uni Dist : -ii 82964 


1996 


12.9t 


17 


tE-ENTin 


BARNEY: EXERCISE CIRCUS/PARADE OF NUMBERS 

Barney Home VideorTrie : n r 'i.;: 


1996 


14.95 


It 


15 


101 


THE LION KING 

Wfalt D . f-v Home VidKVBuena Viste Home Video 2977 


1994 


26.99 


M 


19 


47 


POCAHONTAS 

V^lt 0 r i y Hoine Vide<VBuena Vista Home Video 5741 


1995 


2(99 


20 


14 


55 


SCHOOLHOUSE ROCK; MULTIPLICATION ROCK 

ABC Vidfl<VParamoiint Home Video 47023 


1995 


12,95 


21 


20 


41 


WALLACE AND GROMIT: THE WRONG TROUSERS 

BBC VIdeo/FoiVideo 8250 


1995 


998 


22 


25 


3 


101 DALMATIANS: PONGO ti PERDITA SING ALONG SONGS 

Wall n^w.f.y Home V ili>:VHuena Vista Home Video 8525 


1996 


12.99 


23 


DE-Einin 


THE MANY ADVENTURES OF WINNIE THE POOH 

Walt Disney Home VideWBuena Visla Home Video 7074 


1977 


26.99 


24 


M-omit 


BEAVIS ii BUTT-HEAD: CHICKS N' STUFF ♦ 

MTV Music .1, ' , Music Video 4%84 


199S 


14.98 


2$ 


NEW^ 


BARNEY'S SENSE-SATIONAL DAY 

Barney Home Videos ne Lyons Group 2015 


1997 


1495 



♦ ITA goW certificatkxi (of s minimum of 125,tXK} units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25.000 units and $1 million at su^ested retail for 
nontheatrical titles. > ITA platinum certification fof a miriimum sale of 250.000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nonttwatrical titles, -ts 1997, Billt)oard/BPI Communications. 



future releases. 

The videos are aimed at 3- to 8-year- 
olds and focus on the "Star Wars" char- 
acters most popular with young chil- 
dren: the furry, teddy -bear-like Ewttks 
and the lovable robotic Droids. In 
"Ewoks: The Haunted Village." the 
cuddly inhabitants of the forested Moon 
of Endor must saw their bucolic world 
from hordes of giant Phlogs, nasty- 
tempered Duloks, and Morag, "the 
Ewok-hating Tulag witch." 

In "Droids: The Pirates And The 
Prince," the fussy, protocol-conscious C- 
3P0 and the rotund, beeping utility 112- 
D2 are bought by a young miner and 
end up aiding a deposed alien prince in 
regaining his crown. The doughty 
droids take on slave traders, palace con- 
spirators, and space pirates to restore 
the prince to his rightful rule. 

Feldstein says that promotional plans 
include "a seven-figure" advertising 
campaign, including broadcast and 
cable spots as well as print ads, which 
kicked in during the street-date week. 
Custom point-of-purehase materials 
include 12-, 24-, and 48-piece prepacks. 

Retailers that carry "Star Wars" 
licensed merchandise have joint mer- 
chandii^ing opportunities with such 
"Star Wars" items as toys and the new 
videos. "They can Citslly be merchan- 
dised together," Feldstein adds. 

K-TEL US: K-tel International has 
joined forces in an exclusive output deal 
with Lou Scheimer Productions. Under 
the terms of the agreement, Scheimer 
Frjoductions will acquire programs 
from around the world for distribution 
in the U.S. and other English-speaking 
regions. 

In 1962, animator Lou Scheimer 
formed family programmer Filmation, 
which dewloped such cartoon series as 
"Fat Albert And The Cosby Kids," 
"He-Man," and "She-Ra." In a pre- 
pared statement, Scheimer said, "As we 
will be looking to acquire entertain- 
ment properties ... we feel confident 
that K-tel provides the best opportuni- 
ty to market and distribute our prod- 
uct to the consimier." 

MinneapolLH-based K-tel has entered 
into an agreement with Canada's Mada- 
cy Entertainment Group. Madacy 
becomes K-tel's sole distributor of 
music products in Canada. 

Made for you and ME: Woody 
Guthrie's classic folk songs for chil- 
dren were recorded by his own kids 
(led by Ario) and grandchildren, as well 
as by the legendary troubadour him- 
self. The result was the Grammy-nom- 
inated "Woodys Grow Big Songs." 

Now the songs have been set to ani- 
mation and released by LIVE Home 
Video. "This Land Is Your Land: The 
Animated Kids' Songs Of Woody 
Guthrie" stretjtts March 25 (23 minutes, 
$12.98 suggested ILst) and includes such 
well-loved Guthrie fare as "Take You 
Ridin' In My Car," "Bling Blang," 
"Howjidoo?," "Mail Myself To You," 
and, of course, "This Land Is Your 
Land." 

KiDBITS: Congrats to Jeffrey Klein 

of public relations firm Amy Alter 
Associates. He's been promoted from 
senior account executire to VP of the 
New York-based company . . . The lat- 
est "Sesame Street" direct-to-video 
titles are "Quiet Time" and "Sing Your 
(Covtimied on pafje 67) 



Top Video Rentals 
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COMPILED FROM A N»TIO»ML SAMPLE OF RETAIL STORE RENTAL REPORTS. 
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THIS 


LAST 


s 


TITLE (RabfiK) 


LaM 

DIsliaMllv LaM. CatHoc Ntmbei 


Principal 
Pefformen 








■k it * 


No. 1 * -* * 




1 


1 


"7 


THE ROCK m 


n^tftinoo Cicljres Home Vifleo 

n. IM. Ul.t. Hnm. Uiiiun &ttA7 

ducti:: visio nonip viuw oooi 


Sean Connery 
NcotM Ca^ 


2 


2 


4 


A TIME TO Kia (Rl 


WameiHoine Video 14317 


MMUm MiiConauehey 
Mrnra tNiiKXii 


3 


10 


2 


KINCPIN (FC-ISI 


MGM/UA Home Vkleo 90S769 


Woody Harrebon 
Bill Murray 


4 


NEW^ 


PHEHOMONEN IPGI 


Touchstone Home VUeo 
Bueni Vlst3 Home Video 8293 


Jotw Travolta 


9 


4 


4 


CMMNREAtnONIPG-UI 


FoiMdM 0413065 


Keanu Reeves 
Mor^n Freeman 


6 


3 


4 


TIN CUP <R) 


Wamef HomeVnJeo 14316 


Kevin Costner 
Rene Russo 


7 


5 


4 


THE ISLAND OF 
DR. MDREAU IPG 131 


New Line Home vweo 

Tumet Home Efitsrtwmenl N4444 


Marlon Brando 
Val Kilmer 


B 


; 


11 


THE NUTTT PROFESSOR© (PG-13) 


MCA/Uriveiul Home Video 
Uni D«n. Cofp. 82594 


Eddie Murphy 


9 


13 


3 


FIEDOO 


mum Home Video 905763 


Laurence rehbume 
Stephen Baldwin 


10 


9 


16 


FARGO IB 


PWyGram Video 8006386931 


Frances McOormand 
Williwn H. Macy 


11 


6 


7 


THE CABLE GUV ID) 


Columbta TnStar Home Video 


Jim Carrey 
MaRhew Broderich 


12 


8 


9 


STRIPTEASE (Rl 


ColumtM TriStar Home VkIm 


Demi Moore 
DUri neynons 


13 


12 


9 


INDEPENDENCE DAY (PG-13) 


Fad/ideo4118 


wmsinltft 

jer uiwulUm 


14 


15 


S 


ODAGONHEARTIPG'ISI 


MCAUfiNersal Home Vkleo 
Uni Dist Co»p. 82826 


Dennis Quaid 
Sean Connery 


IS 


11 


12 


ERASER (Rl 


Warner Home Video 14202 


AmoU Srfiwa-.-ft-i^gfwr 
Vanessa Vniiwns 


IS 


14 


4 


THEFRIGHTENERS(li) 


MCAfUriwrul Home Video 
Uni DM. COfp. 82830 


Michael J. Fck 


17 


16 


15 


PRIMAl FEAR (Rl 


F^rBmount Home Video 328323 


Richard G«re 
Laura Linney 


11 


22 


3 


wacOME TO THE 
DOLLHOUSE (Rl 


ColumtM TrlSter Home Video 
62563 


Heattw Mabcazze 


19 


17 


11 


MISSION: IMPaSSI8l£ IK'13) 


F^ramounl Home Video 31899-3 


Tom Cruise 


20 


18 


5 


THE CROW: CITY OF ANGELS (Rl 


Miramu Home EnterUinment 
Biiena V<sta Home VmJco 8947 


Vircent Rerei 
Mia Kirshner 


21 


21 


13 


THE ARRIVAL (PG ISI 


Lwe Home Video 60259 


Charlie Stieen 


22 


23 


4 


A FAMILV THING (PC-131 


MGMAJA Home Video 905535 


Robert DuvaB 
James Eaii Jones 


23 


NEW^ 


BORDELLO OF BLOOD (Rl 


MCAUnwrul Home Video 

1 Ini Diet fivn StOftiX 


Dennis Miller 

Friba rUniab 
cniia CmiBoK 


24 


19 


4 


MATILDA (PGI 


Columbia TriStar htome Video 


Danny DeVrto 
Rtwa Ftodman 


25 


20 


13 


BEAUTIFUL GIRLS (R) 


Miramax Home Entertainment 
Butfia Vista Home Video 801 4 


Uma Thuiman 
Matt Oilhxi 


26 


26 


18 


THE BIRDCAGE (R) 


MGWJA Home Video M905536 


RotMi Williams 
Hithan Lane 


27 


32 


II 


spy HARD (PG-131 


Hollywood Pictures Home Video 
Buma Home VKleo 6289 


Leslie NWun 

Andy Grtflllh 


20 


24 


15 


THE CRAFT (Rl 


Columbia TriStar Home Video 
B2413 


Fairuia Etalh 
RobM^Tunney 


29 


27 


12 


TaVSTO<n(GI 


Vi/alt Disney Home Video 
Buena Visia Home VkIso 6703 


Tom Hants 


30 


28 


12 


HEAVEN'S PRISONERS (Rl 


New bne Home Video 


Alec Batdwin 

Mflfy Stuart Maslersvi 


31 


33 


3 


JOE'S APARTMENT (PC-13> 


Warrter Home Video 14042 


Jerry OConneil 


32 


25 


17 


TWISTER (PG13I 


mmer Home Video 20IQ0 


HUanHunt 
Bill Ruton 


33 


37 


11 


STEAUNGBEAUIYIRI 


FotcVideo 0411485 


SineadCusack 
Jereiny Inn 


34 


30 


3 


THE YOUNG POISONERS 
HANDBOOK (Rl 


Cabin Fever Entertainment CF21 1 


HughO'Conor 
Antony Slier 


3S 


36 


13 


DOtn BL A MEMa TO SOUTH CnTRA 

wmKiw vm JUKE ih the hood i«: 


MirarruK Home bmerumment 
Bueni Vista Home Video 8099 


Shawn Wayars 
Madon Wayans 


3t 


NEWfr' 


ESCAPE FROM LA (Rl 


Paramount Home Video 332493 


Kurt Russell 


37 


39 


9 


THE ADVENTURES OF 
PINOCCHIO (Gl 


New Line Home Video 

Tumer Home Enlertainfnenl N4438 


Martin Landau 
Jonalhan Iiybi Thonat 


30 


34 


2 


CARPOOKPCl 


^mef Home Video 14203 


TtxnAmoW 
David Paymef 


39 


29 


13 


MULTIPLICITY (PGISI 


Columbia TnStar Home Video 
82443 


MichaatKMMn 

Andle MacDowell 


40 


31 


14 


FEAR > (Rl 


MCAiUnivenaJ Home Video 
Uni Dist- Corp. 82823' 


Reese Witherscoon 
Mart( WahltMg 



♦ ITA goW certification for a minimum of 125.000 units or a dollar volume of $9 million at t^il 
for ttieatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. (TA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail tor theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nonttieatrtcal titles, © 1997, Billboard/BPI Communications. 
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^JOSEFINNILSSON 
Shapes 

PRODUCER: Benny AntJersson 
TriStar Music 36911 

If Abba had recorded an album in the "90^, 
this would have been it Wth songa written 
by Benny Andersaon and Bjom Ulvaeus, 
production by Andersson, and a roster of 
musicians who played on Abba albums, the 
only difference is Nilsson's vocals, which 
have a smokier texture than Agnctha's or 
FVida's. "Shapes" doesn't repeat Abba, but 
the production, the musical inflections, and 
the layered vocals all brilliantly invoke the 
much-missed Swedish group. The same 
pop programmers who embraced the 
Cmligans and Donna Lewis should adore 
"We Won't Be Going Anywhere" and "Mid- 
night Dancer" as well as find other singles 
by hitting random play 

CHICAGO THE MUSICAL 

PRODUCER; Jay David Sate 
RCA Victor 6«727 

After several years of delighting New 
York's audiences with concertized produc- 
tions of vintage musicals, New York's City 
Center Encorel series decided last year to 
go back a mere 20 years to re\ive "Chica- 
go," a choice fit for its first production to 
go to Broadway. This new cast recording 
is also a success, thanks to the John Kan- 
der and I-Yed Ebb score— which has aged 
beautifully — and the performances of 
leads Ann Reinking (sounding much like 
the show's original Gwen Venlon) and 
Bebe Neuwirlh. Among the highlights are 
evergreen "All That Jazz," "My Own Best 
FViend," "Class," "Razzle Dazzle," and 
"Mister Cellophane," sung with wonderful 
mock moumfulness by Joel Grey. A 
release that shows the theater music 
know-how of RCA Victor and producer 
Jay David Saks. 

*MAHY LEE'S CORVETTE 

PRODUCER: Enc 'Rnscoe" Ambel 
Leonora 426 

New York singer/songwriter Mary Lee 
Kortes — fast becoming a local phenom for 
her rich, versatile vocaJ stylings as well as 
her well-crafted material — is eryoyably 
showcased on her debut album, produced 
by ex-Del 1-ord Eric Ambel. Mar>' I^ee's 
Cor\'ette (the band's name) consists of 
accordion, bass, drums, and guitar — the 
latter played by John Mellencamp alum- 
nus Andy York. Standout tracks of a solid 
set include the downtempo, countrified 
harmonies of "1,000 Promises Later"; the 
spare, elegant poignanc}' of "I Built These 
Walls"; and the sharp acoustic pop hooks 
of "Lonely World" and "Falling Off The 
World." Contact: 2J2-7G9-2800. 

THE CITY OF PRAGUE PHILHARMONIC. CON- 
DUCTED BY NIC RAINE 
Space And Beyond 

PRODUCER. James fitrpilnch 
Silva Screen 2024/2025 
Two-disc compilation spans the modem 
space-music genre, from Richard Strauss' 
introduction to "Also Sprach Zarathustra" 
(used in the opening to Stanley Kubrick's 
"2001: A Space Odyssey") through the 
theme from "Star TVek Generations." 
Raine leads the Prague Philharmonic 



SPOTLIGHT 




CIRQUE DU SOLEIL 
Quidam 

PRODUCER; Carl Marsh 

RCA Victor/BMG Clautct 0902'fr-6B601 

Acutely aware that most of what 
passes for "world music" is a fusion of 
different ethnic genres, the Cirque 
Du Soleil troupe has always created 
its 0W7I brand of worldly music, mbt- 
ing styles and going as far as invent- 
ing a language for some of its vocal 
work. On its latest offering, the 
ensemble dances between East and 
West and ancient and modern sensi- 
bilities, creating an irresistible sonic 
environment. Highlights include the 
Middle Eastern flavored "Atma^ja," 
the exotic "Incantation," the self- 
explanatory "Zydeko," and high- 
drama vocal numbers "Let Me Fall" 
and the title theme. Although the 
material Is designed to accompany 
the "Cirque Du Soleil" live show, the 
music stands on its own as a testa- 
ment 10 the possibilities of letting 
one's creative imagination run amok. 



through renditions that are faithflil to the 
familiar screen versions, giving the listen- 
er a sonic blast that instantly brings to 
mind images of spaceships docking and 
human beings mingling with otherworldly 
creatures. Other films from which music is 
excerpted here include "Apollo 13," 
'Alien." "The Right Stuff," "Star Wars," 
'The Empire Strikes Back," "Close 
Encounters Of The Third Kind," and a 
wealth of material from the "Star Trek" 
series. Contact; 212-757-1616. 

HAYNES BOYS 
Guardian Ansel 

PRODUCERS: Brsd Jonn. Robin Eaton 
Stab 66611 

Columbus. Ohio-based rock quartet hits a 
zone somewhere between the alternative 
country vibe of roots-rock group Wilco 
and the jangly sound of early R.E.M. 
Highlights of a consistently appealing set 
include the mandolin-adorned heartbreak 
ballad "Bittera Past"; rockin' "Murder 
Murder"; the catchy "Maryhaven F^i- 
ly"; the title track; and "The New 
FVanklin County Woman." Contact Con- 
crete: 212-645-1360. 



CLIFTON ANDERSON 
Landmarks 

PRbDUCtR: CIrlton Anderson 
Milestone 9266 

Trombonist/composer Clifton Anderson, 
veteran of McCoy lyner's and Lester 
Bowie's big bands, leads an expanded- 
ensembte date that features hommen 
Kenny Garrett and Wallace Roney, plus 



SPOTLIGHT 




THE OFFSPRING 
Ixnay On The Homt>re 

PRODUCER: Dave JWden 
Columbia 67810 

Debuting on a m^jor label after its 
record-shattering success on indepen- 
dent Epitaph, Southern California's 
Offspring delivers the kind of record 
that will further its career without 
alienating its fan base. A record aa 
mature and sophisticated as one 
would expect from an evolving band's 
third outing, yet faithful to the 
group's core sound, "Ixnay On The 
Hombre" also happens to be chock- 
full of material that's primed for 
alternative rock, hard rock, main- 
stream rock, and MTV airplay High- 
lights include the catchy, propulsive 
"Meaning Of Life," the Aerosmith- 
meets-Jane's Addiction "Me & My 
Old Lady," the anthemic "Cool To 
Hate," the atmospheric "Gone Away," 
and the ska-flavored "Don't Pick It 
Up." A band that knew what to do at 
the crossroads. 



the rhythm section of Monty Alexander, 
Bob Cranshaw, and Al Fbster. With 
Anderson's effortless, hydraulic virtuosity 
comes a keen understanding of the trom- 
bone's unas.sailable role in jazz history. 
His best original themes include the sassy 
midtempo swing of "Mommy," the cheer- 
fully romantic strains of "Landmarks 
Along The Way," and the smart, soulful 
changes of "Thanks." Highlights of stan- 
dard material include a muted, evocative 
version of "My One And Only Love" and 
good-time Caribbean theme "I Thought It 
Was Understood," which brings to mind 
Sonny Rollins {as it should — it was writ- 
ten by Gloria Anderson, who is Clifton's 
mother and Sonny's sister). 

A^GENERAL MUSIC PROJECT 

PRODUCERS; S^i^eyuki Kaiwashima. Kenny Gafrett. 
ChimMI MollMt 
Evidence 22173 

Although Kenny Garrett. Geri Allen, 
Chamett Moffett, and Charles Moffett 
might have dreamed up a snappier name 
for their quartet, they could have scarcely 
produced a more satisfyingly swinging 
set Drummer Charles Moffett is the elder 
statesman of this 1993 date, which focuses 
primarily on the compositions of younger 
guns Garrett, Allen, and Charles' son 
Charnett. The younger Moffett con- 
tributes "Happy Dream" — ^which puts 
Garrett in an Omette-ian mode — and the 
splendid, bright "Choo Choo TVain." Gar- 
rett himself brings the lovely, lyrical "Sing 
A Song Of Song," and Allen weighs in with 
the bracing, freestyled "Intro To Yellow." 
Other highlights include fine General-iza- 
tions of Mulgreu' Miller's throbbing 



SPOTLIGHT 




SPRING HEEL JACK 
68 MiUkKi Shades 

PRODUCERS, io^^ Coxon. Ashi«y Wates 
Island 162 531 078 

Drum'n'bass may be the rage in the 
U.K., but in the U.S. listeners still 
seem intimidated by its beats. Island's 
stateside licensing of "68 Million 

Shades " may change that, as 

the sophomore set from the London 
duo exposes the soul in the drum 
machine. The gritty pulse of dub is at 

j the heart of the tracks, the languid 
pull of bass mitigating the speed of the 

I beats. IVumpet phrases and piano 

I arpeggios lilt over percolating 
rhythms, recalling Portishead, the 

' soundtracks of Enrico Morricone, and 
'70s-era Miles Davis. "Midwest" could 

, have been written by Ry Cooder, its 
lonely guitar twang echoing into the 
distance, while "Pan" juxtaposes hard 
funk and delicate strings. "Suspen- 
sion" meshes sounds while retaining 
their separate essences, while "Take 
3" emits an adrenaline rush of beats. 



"Apex" and Bob Telson's dreamily balladic 
"Calling You." 



LATIN 



^ ISAAC DELGADO 
Otra (dea 

PRODUCER: Isidfo Infante 
RMM 82063 

This smooth-crooning salsero, who already 

etyoyetl a slice of internatlonul fame 

before leaving his native Cuba, fashions a 
delectable package of stylish, salsa-rooted 
shakers that neatly intertwines Delgado's 
honey bari-tenor, clastic basslincs, and an 
assortment of Afro-Caribbean Latino 
rhythms. The album's old-school undercur- 
rent runs counter to bubblegum salsa now 
"de moda," but with proper label support, 
the highly accessible "24 Dias." "Ni La 
Casa Ni Yo." or "La Chica Del Sol" might 
roll at tropical radio. 

YORMAN 

Camino Hada El Future 

PRODUCER RKky Gonulu 
RMM 82027 

The promising salsa debut by the hand- 
some son of mighty sonero Oscar D'Le6n 
aims straight for a youthful distaff audi- 
ence as the expressive singer floats his 
rangy bari-tenor over percolating batch of 
breezy romantic cuts led by "Perfiime De 
Lapiz," "Un Poco Mis Que Amigos," and 
"Chica De Playa." 

CRISTY ARIAS 
Milacro De Amor 

PRODUCER: Ram6n Huots 
CecilU 001 

As contemporary Christian mweica en 



espanoi continues to gather momentum, 
this wide-ranging musical book of uplifting 
paeans caressed with earnest passion by 
the operatic songstress from Miami could 
strike a chord with fans of secular music. 
While the disc's catchiest track is the sam- 
bafied "Qu^ Tbda La 'Herni Alabe," Arias' 
stately deli\'er>' matches up best with such 
ponderous narratives as the mariachi- 
laced ballad "Pero Queda El Amor" and 
the title track, a lush pop ode. Contact* 
305-66ft-3392. 



NEW AGE 



-A^ STEVE T1BBETTS ft CHOYING DROLMA 
CM 

PRODUCER; Sieve TtbCetts 
HMnibal 1404 

Exotic voices in modem music are becom- 
ing a cliche, but guitarist Steve Tibbetts 
finds a deeper I'esonance in his adapta- 
tions of Tibetan chants. He uses ambient 
orchestrations to frame the chants and 
hymns of Choying Drotma and the nuns of 
her Tibetan sisterhood, recorded at their 
Himalaj-an nunnery. Drolma's voice is a 
fragile instrument with a yearning tone 
and quaverj' Wbrato. Tibbetts matches 
her with plaintive, slightly skewed guitar 
lines, melodic percussion, backward tape 
effects, and subtle hallucinogenic environ- 
ments. He maintains the essence of Drol- 
ma's sacred chants while amplifying their 
resonance. 



GOSPEL 



LOS ANGELES VOICES Of WATTS 
Power 

PROOOCEAS: Andrew Gouche, Jotin Black 
Holy RoNr 4224 

The Los Angeles Voices Of Watts, a hybrid 
of the venerable, 30-year-old Voices Of 
mtis and the L.A. Gospel Soul Children. 
ir\ject youthflil energy into the gospel tra- 
dition, emerging with an album of high- 
energy urban gospel, cut with the occasion- 
al sweet but fiery ballad. The title tune is a 
punchy, hook-laden workout with soloists 
Demetra Eaton and Albert Williams rol- 
bcking like a couple of newborn pups. 
"Thank You" has a soulful, updated '60b 
groove, as the choir has seiious church. 
"Somebody Somewhere (Was Praying For 
Me)" is a killer power ballad that could 

pla^ tttrungly on gompc\ and mainiitreBin 

fomtata. One of the year's most accessible, 
engaging, and inspiring outings. 



CONTEMPORARY CHRISTIAN 



^ JAN KRIST 
Curkus 

PRODUCERS: Mewton Carter, Jim Oickinson 
Sieflt Planet 101 

In contrast to her last two outings, which 
were mostly acoustic. Detroit foikie Jan 
Krist is now backed by a band that cooks. 
The singer comes across with a passionate 
edge in her voice, especially on "Widening 
Sky," "Walking Wounded," and the tiUe 
cut Krist wrote or co-wrote all 1 1 tracks, 
and her talent as a songwriter equals — if 
not surpasses — her vocal gifts. She has an 
uncanny way of cutting to the heart of a 
topic and providing the listener with food 
for thought Longtime Krist fans will 
rejoice over this finely crafted album, and 
new fans will be joining their ranks. 



FOR THE RECORD 



A Jan. 25 album review of Jim Brickman's 
"Picture This" misstated the name of fea- 
tured vocalist Martina McBride. 
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POP 



^ BRYAN ADAMS I'U Always Be Rlfht There 

13. m 

PRODUCERS: RJ. •Mirtt" lange. Bi^an Adams 
WRITERS: B. Adams, RJ. Lange, U. Kjnwn 
PUBllSHERS: Badann/ZomlM EntArpnses. ASCAP^ 
Sony/ATV Son^-Mwi. BMI 
AtM 314S4 (ot» PCO) (CMMiw vngm 
Although Adams haa struggled with previ- 
ous singles from "18 Til I Die," the glow 
from his winning recent duet with Barbra 
Streisand will certainly inspire lota of 
goodwill for this lovely ballad at pop radio. 
Of course, it helps that this is probably the 
moRt commercially viable cut on the 
album. Once again, Adams effectively 
dons the role of a modern-day Romeo, 
declaring his endless love within an 
arrangement of soft acoustic guitars and 
quietly swirling strings. It's a sweet track 
that only gets better with repeated spins. 

^DABRATFEATURrNGT BOZ Ghetto Love 

(3.241 

PR0DLX:ERS: Jennairw Dupri, Cart-So-UMW 
WRITER: not listed 

PUBLISHER. So So CM American Sor«s, BMI 

So So DeiColumbU 9275 (c/o Sony] Uasaeat, sir^i 

TLC's T-Boz adds much-needed flavor to 
yet another "Ghetto Love" anthem. On 
this single, which is laden with tales of 
selling kilos, sexual healing, and longing. 
Da Brat fails to bring anything new to the 
table (especially the overused "All This 
Love" by DeBarge sample) that would set 
"Ghetto Love" apart from other streets 
love songs in hip-hop culture, 

^ TEXAS TORNADOS Littie Bit Is Better Than 
Nada (4 341 

PRODUCER: Jim Dickinson 

WRITER: DouB S*lwn 

PUBLISHER: Dats My Boy. BMI 

REMKERS: Brian Tankenley. Steve Ch*vez. Chafles 

Chavez. Albert Castillo 

Reprise 43826 loo wwnw Bm i lc«M(ta wigii) 

Wondering where the next "Macarena"- 
styled anthem is coming from? This wildly 
infectious chugger is a solid contender In 
its original incarnation, the Grammy-nom- 
inated single is a feel-good Ibx-Me-x/coun- 
try jam. But in the capable hands of 
remixers Steve Chavez, Charles Chavez, 
and Albert t^astillo, the song becomes an 
anthem of the highest dance/pop order It 
is impossible to avoid singing the chorus 
to yourself for days after hearing it Imag- 
ine what it'll be like once pop radio gets a 
hold of it Prepare for much-deser^'ed air- 
play saturation. 

* KENNY G Hmnai3 56i 

PROOUCERS: Kenny G. Walter Afanaswft 

WRITERS: Kenny G, W. Atanasnff 

PUBLISHERS: Kenny G. BMI; ATV Twei/SonyiWUtywortd, 

ASCAP 

RCMIXER: Tony Morsn 

ArlsU 3318 iCo BMCI (cnsent smele) 

During its first seconds, it's difficult to 
belie\'e that this is the same song from the 
superstar's current set, "The Moment." 
However, once Kenny unfurls his distinc- 
tive sax flow, it becomes clear that he has 
wisely decided to reinvade top 40 airwaves 
as well as give danceflrxjrs a whirl. Thanks 
to a complementary disco-styled beat by 
Tbny Moran. this contagious instrumentAl 
has the potential to be this season's equiv- 
alent to Robert Miles' massive "Children." 

WILD ORCHID Talk To Me o 5B) 

PRODUCERS: Junior Vasquez. Ron Fau, David Frank 
WRITERS: A. Arniato. J. Vasquu, T Shimkm 
PUBLISHERS: AmiattVSony/ATV TunesWild OrchnliHouse 
at Ellii'MCATa K* You. ASCAP 
RCA 64702 ico bmgi luu«ti» v'«i«» 

The fr»IIow-ijp to "At Night I Pray" is a 
bouncj- dance ditty that nicely utilizes the 
act's harmonies and Muriah Carey-styled 
lead vocals. The chorus is a bit repetitive, 
but it's ofTset by improvised vamps that 



keep the ear engaged and by a beat that 
quickly geta the toe tapping. A slow grow- 
er that gets better with each spin. By the 
fourth or fifth whirl, you are likely to be 
irreversibly hooked. 

COVER GIRLS I Need Vaur lovln' la 42) 

PfiiDDUCER: Tony Moran 
WRITER T Mane 
PUBLISHER: Jobrte. ASCAP 
REMIXERS: Tony Moran, ToM Terry 
Fev«r /Quality 643 (caucite single) 

The latest incarnation of this venerable 
dance trio attempts to benefit from the 
surge of uptempo beati; on pop radio with 
a disco-soaked rendition of the T^na 
Marie classic Ked-hot remixer Tony 
Moran does an excellent job of fashioning 
a groove that is dub-credible but soft 
enough to draw a wide pop audience. The 
vocals have all the flexing drama that the 
song requires, though a tad more person- 
ality would be welcome. Still. "1 Need 
Your Lovin' " has the juice to get over — 
and there's UttJe doubt that it won't 



R & B 



^ MARK MORRISON Return 0( The Mack i3 31) 

PROOUCERS: Phil Chill. Mark Monhon 
WRITER. M Mormon 
PUBLISHER not listed 
REMIXERS: Cutlather & km 
AUentic 6987 icaateoe nf^ti 
U.K. crooner Mark Morrison energizes a 
deflated U.S. R&B scene with "Return Of 
The Mack." Enough out of the stateside 
loop to be original, Morrison shows inter- 
national promise with fresh lyrics and 
vocals, and classic soul production reminis- 
cent of R&B's '80s heyday Already a staple 
track on WBLS New York's playlist, expect 
other AC stations to jump on this ditty 

^OUTKAST iuzyBelle(4 14) 

PRODUCERS Antonio M Reid. Kenneth B Edmonds. 

Organind HoUB 

WRITER- not loted 

PUBLISHER: net listed 

LaFaca 4224 lUo /uatMi icasuOe lingle) 

OutKast continues to successfully walk the 
thin line between conscious rap and plat- 
inum<8elling hip-hop with "Jaz^ Belle." A 
thought-provoking "black love song," Dre 
and Big Boi bypass the pleasures of the 
flesh and deal with deeper issues like self- 
esteem, child-rearing, and nation-building. 

DEANPHIU 100(5 57) 

PRODUCERS: Andre Harrell. Al B. Swel , Maurkx Peart 
WRITER Al B. Sure! 

PUBLISHERS: Al-Q-Dcv/Wsmw-Chappell. ASCAP 
A.B.S.otute 54343 icjo Uotowni (uuetw wsiel 

AJ B. Sure! sound-alike Dean Phil! 
attempts to capture the hearts of females 
who fall helplessly for wedding-day songs 
with "I Do." But Phil!'s personal touch is 
lost amidst Sure!'s ad-libs and keyboard- 
strong musical production. Though the 
ballad is well-written. Phil! will most likely 
lose out in stores due to the identity crisis. 
Once he steps completely out of Surel's 
shadow, he may be a serious contender in 
the ballad arena. 



C O U NTRY 



^ EMILIO I'd Love You To Low Me 12 341 

PRODUCER: Barry Beckett 

WRITERS: M Green, T McHugti 

PUBLISHERS: Warner Tameflan^GoUen WTtent/Klckirv 

BirO^Thomaluwk. BMI 

Cjpttol 10379 (CDcnxnat 

Lots of energy in the production and an 
abundance of personality in the vocal 
shnulH make this appealing tf> program- 
mers. The IjTicK of the song are strictly 
lightweight, but country radio listeners 
will enjoy the sing-along chorus. As a dis- 
tinctive vocalist, Emilio is deserving of 
meatier material, but for what it is, it ain't 
bad. 

* HANK WiaiAMS SR. I HANK WILLIAMS III 
Moanin' The Blues (2-32) 

PRODUCER. C^gck Ho«.aia 
WRITER H, Wlitiams St 

PUBLISHERS AnrfT-RoswMinsm'RisWsOt^ BMI 

Curb 1306 I7 «w unev) 

The only way to improve on a Hank 



Williams Sr song is to let his living lega- 
cy — Hank Williams 1 1 1 — ^join in with his 
own mournful vocal. More than studio wiz- 
ardry or a nostalgic novelty tune, this is 
good, solid country music that deserves a 
chance to be heard. 

STEPHANIE BENTLEY The Hopechest Song 

(405) 

PRODUCERS: Todd Wilkes. Paul Wortey 

WRITER: A. Kaset 

PUBLISHER Cobum. BMI 

Epic 78326 Ic/o Son^l (7-inch smgle! 

Angela Kaset is one of Music Row's most 
gifted songwriters, and Bentley does jus- 
tice to the emotion in the Ijtics of this ten- 
der ballad. Bentley's voice has an appeal- 
ing vulnerability perfectly suited to this 
type of material, and unlike some other 
artists she resists the urge to push her 
performance over-the-top and detract 
from the song. Gems like this often find it 
a tough l>attle at radio, but given a chance 
this could strike a chord with listeners. 

BRENT LAMB Love Lives On id l6) 

PRODUCER Jeff Teagtie 
WRITER: T Mensy 

PUBLISHERS: Second W9ve/Full KeeVSongs al TMnoiny, 
ASCAP 

Word Nashville 02 1 7 .r>di i>r^\ 
Recentlj' purchased by Gaylord Enter- 
taiiunent. Word Records has long been 
one of the Christian music industry's most 
successfiil labels. Word is now looking to 
broaden its horizons into the country mar- 
ket with the development of this new 
mainstream eountrj' label. One of its ini- 
tial signings, Lamb has a warm, rich voice 
that should find favor with country radio 
programmers, i^nned by Tim Mensy, the 
song is a real weeper about a woman 
whose husband dies in battle the same day 
she gives birth to their son. It's a sad, sad 
sung, but Mensy's fine writing skiUs and 



NEW & 
NOTEWORTHY 

AORIANA EVANS Reality «; < i 

PRODUCER: OreC Scott 
WRITERS A EvuftS. 0. Scotl 
PUBLISHER- Sway lay. ASCAP 
REMIXEPS. Antca Bliies. Ttisycd Ausar 
PMP/t-Oud/RCA 64712 too SMG) (cns«tt» »n»t'i 

The jeep-soul generation has a new 
I>t>tential star in this charming Bay 
Area native. On this first taste of her 
eiwnjTOOUs debut, Evans employs the 
street swagger needed to get over 
with the kids while also revealing her 
reverence for traditional jazz. Produc- 
er Dred Scott wiwiy steps back and 
allows the singer's gift for fluid phras- 
ing to blossom into a performance that 
will raise an approving eyebrow from 
even the most stoic sophisticate. 
Scott's key contribution to the track is 
a groove that slinks with setlucltve 
soul and subversive aggression. Thay- 
od Ausar and Attica Blue< complete 
the picture with remixt^ that open this 
must-hear single's radio format 
options. 

NU FUVORS Sweet Sexy Thkic if» m- 

PRODUCER Gar^ St. Claif 
WRITER: not listefl 
PUBLISHER; not liiterf 

RepriM 46407 WJc Wirrwr Bns ) [cas^if sinel<>l 

It's been longer than a hot second 
since a young ami fresh male vocal 
group successfiilly warmed radio air- 
waves, and this L^tin quartet has the 
•skills and charisma neede<i to make 
the grade. Coming on witli a vibe the 
rests somewhere between All-4-One 
and Hi-Five, the act floats seemlessly 
woven notes over a shuffling funk 
rhythm that can easily attract the pos- 
itive attention of top 40, 1!&B, and AC 
programmei"s. Given this first of .-wv- 
ural potential hits from its self-title«l 
debut, you can bet on hearing a lot of 
this act in the coming months. 



the song's underljing tone of hope rescue 
it from being maudlin. All in all, a solid 
release that signals a bright fiiture for this 
new venture. 



DANCE 



^ REEL 2 REAL FEATURING PROYEaO UNO 
Mueve La Cadera (no timirc i^im) 

PRODUCER Erkk -More- Monllo 
WRITER: not listed 
PUBLISHER: not listed 
REMIXERS: Erich *More* Uorilk), Jose Nunez 
Strktty Rhythm 2312 1I2 •ncn ^ngie) 
Here's an inspired marriage of cultural 
flavors. Clubland mainstay Reel 2 Real 
matches its talent for dancehall-spiced 
house with rising Latin act Proyecto 
Uno's chanted harmonies. The result is 
an invigorating anthem that will send 
peak-hour punters into a gleeful tailspin. 
Producer Erick "More" Morillo'a prima- 
ry mix rattles with pure salsa energy, 
while Jose Nunez's remix has an appro- 
priately glossy disco sheen. An edit of 
either version would make for fine 
crossover/pop radio fodder. Contact: 212- 
254-2400. 



* ALAN PARSONS Blown By The Wind (3:49) 

PRODUCER- Alan Parsons 
WRITER. I- eJlm»n 
PUBLISHER: BMG, ASCAP 
Rtver North 4607 (CD unglel 
There's never a question of what you'll 
find on a Parsons project: ponderous, 
head-in-clouds IjTics, an intricate but 
memorable melody, and a cinematic 
arrangement This slice of the album "On 
Air" doesn't disappoint on any level. In 
fact, its chorus and soulful guitar work 
render this Parsons' best effort in years. 
In another era. this woidd be an instant 
rock radio smash, but in this age, its 
more likely home will be on triple-A and 
AC stations, where mature tastes pre- 
vail. 



ROCK TRACKS 



^ STONE TEMPLE PILOTS Tumble In The 

Rough (3:18) 

PRODUCER: Brendan 0'Btl«n 
WRITERS: S. Wdland, R DeLeo 
PUBLISHERS: EMI-Vifgin/Floated. ASCAP 
AUairttc 7038 (CO onmo) 

Justice prevailing, the onset of this sin- 
gle will sway some of the media's atten- 
tion from lead singer Scott "Weiland's 
personal life — and onto the fine music 
that fills the band's current album. This 
track kicks with a driving, almost punk- 
ish backbeat and snarling guitars, all of 
which underline Weiland's biting, 
thought-provoking lyrics. Ready for 
immediate multiformat airplay. 

^ UNDERWORLD Pearl's Girt (Tin There) mo 

PRODUCERS. Unaerworld 
WRITERS: Underworld 
PUBLISHER not li&ted 
Wu Tr»[/TVT 8748 (CO vngfe} 

This is the lead cut on the Anglo act's 
new ER and it is craftily designed to 
keep longtime dance loyalists and new 
alterna-rock fans smiling. The rhythm 
base races with a jittery trance bassline, 
and it's iced with a winding pop melody. 
Club DJs may find this mo.st useful, 
while rock radio programmers will prob- 
ably be more suited to the electronically 
inclined and more textured "Cherry 
Pie." a cut that is the EP's clearest indi- 
cator of the act's future recordings. 

★ PROTEIN MyBkxMlooei 

PRODUCER: firett Eliason 
WRITER: J, Zee 

PUBLISHER No Cavities, ASCAP 
Work 9181 [CO Sanyl ICD pronw) 

Ya gotta love a band that is willing to 
sidestep the temptation to duplicate the 
alterna-rock sound of the moment in 
favor of a ballsy foray into barroom 
blues. Borrowing from a few classic 
George Thorogood jams and a handful of 



'80s-era metal hits. Protein whips 
through this song with earnest energy 
and respectable musicianship. This one 
will sound best blasting from a car radio 
while speeding down the highway. Main- 
stream rock radio programmers should 
take heed. 

ENORMOUS Sweet K 13:151 

PRODUCER: Matt Wallace 
WRITER; £, Unger 
PUBLISHER: Gravid, BMI 
AAM (M33B4 iUo PGO) (CO single) 
The golden production touch of Matt 
Wallace is firmly felt on this forceful 
modem rocker. The guitars provide the 
required dose of fuzzy feedbcick, while 
the female lead vocals expectedly waver 
between creaky introspection and raspy 
urgency. Beneath the formulaic but mild- 
ly appealing execution is a concise and 
immediately memorable pop hook that 
you'll be humming for hours after an ini- 
tial spin. 

WARRANT A.Y.M. 12 »> 

PRODUCERS: Warrant 
WRITERS: Warrant 
PUBLISHER: not listed 
C.M.C. Inttmationil 87308 ICD uncie) 
"A-Y-M." stands for "angry young man" 
on this rebel-yell anthem, which is aimed 
directJy at teenage dudes with a pen- 
chant for giving air-guitar concerts in 
their bedroom. The lyrics are more than 
a tad trite, but they are delivered so 
much gusto that content hardly seems to 
matters. The added fun of this track 
comes from the crunchy riffs and head- 
bangin' beats that drive the chorus 
home. FVom the album "Belly To Belly, 
Vol. 1." Contact: 919-269-5508. 

DAVEHAU Do Ymj Refflcmbw? (4:23) 

PRODUCER: Own Hill 
WRITER: D Han 
PUBLISHER: not tislvd 
Guisepp* Joe 00862 (CD cut) 
New York singer/songwriter displays the 
potential to enjoy a national breakout 
with this lively, rock-fused strummer. 
Hall brings an intelligent and empathetic 
lyrical perspective to his material, with- 
out sacrificing the need for a concise, 
pop-friendly melody. Excellent for main- 
stream rock radio. Contact: 71H-260- 
9308. 



RAP 



KULCHA DON FEATURING THE FUGEES Belfe- 
vM "Da Bomb" (4:c») 

PRODUCERS: Kevwi Gllchman. Ed Toptam. Pat G'Orse- 
Watkef, Wyclel, Jerry Dvpleuls 
WRITER: not listed 

PUBLISHERS: Walter Oranse. ASCAP. Careers-BMG/ 
Franrw (Jotd«/Wamer-Tar»ertaoe. BMi 
REMIXER: Handel Tucker 

RufftMMJM 8927 (C/O ColumMa) (cauelte ungk) 

'Hiking full advantage of his label connec- 
tions, Kulcha Don recruits the red-hot 
F\igees to help push "Bellevue 'Da 
Bomb' " over the commercial top. How- 
ever, the stellar cast cannot save a track 
that doesn't appear to have a real plan in 
mind. Each verse explores different 
aspects of gunplay, but they are never 
tied together Adding to the confusion is 
a mismatched combination of samples 
from "Night Shift" by the Commodores 
and vocal bits inspired by "Who Can It 
Be Now" by Men At Work, making lis- 
teners work way too hard to understand 
the single's overall concept. 

POSITIVE K. Btack Cinderella 15 001 

PRODUCERS J C . CallerMlar. 0«nn>s McCbII, Darryl 
Gibson. Teddy Riley. Powtive K. 
WRITERS R. Troutmao. L Troutman, S, Murdoch. D. 
Gibson, T Riley 

PUBLISHERS: Soja/Sonfp ot LasIrwWPK, BMI 
PoiK 54334 Icassettf singM 
Backed by T^dy Riley and a revamped 
sample of Roger TroQtman's "Computer 
Love," Positive K has toned down his 
player image with "Black Cinderella." 
Finally, it seems the supreme bachelor is 
ready to settle dowTi. With hope, the 
ladies can look beyond his feeble lyrical 
effort and find his heart. 



QAIIvl FQ* ^'^'^^ * '^^^ releases w<th the greatest chart potential. CRITICS CHOICE (* ): New releases, regardless at potential chart action, which ttie reviewer highly recommends t^ecause o( their musical ment. NEW AND NOTEWORTHY: Highlights new and 
OmULCO ■developing acts worthy ot attention Cassette, vinyl or CO singlesequally appropfiale for more than one tormat are reviewed in the category with the broadest audience. All releases avBilabte to radio and/or retail in the U.S are eligible tor review. Ssnd 
copies to Larry RIdt. Billboard. 151 5 Broadway. New York, N.Y. 10036. Country singles should be sent to Detwah Evans Price. Billboard. 49 Music Square W.. Nashville, Tenn. 37203, Contributors^ DomReece [L,A->, Shawnee Swtith (N Y)- 
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Reviews & Previews 



HOME 
VIDEO 

EDITED BY CATHERINE APPLEFELD OLSON 



CHILDREN'S 



THIS LAND IS YOUR LAND: THE ANIMATED 
KIDS' SONGS OF WOODY GUTHRIE 

F»mity Home Enlertainm«nt/LIVE Hom« Video 
23 mimttts. $12.98 

Folk master Woody Guthrie has influ- 
enced the likes of Bob Dylan and Bruce 
Springsteen, and with this vibrant tape 
he can now bring positive karma to a 
new^ generation of children. A tribute 
to Americana filled with endearing 
characters and bright animated land- 
scapes, the film recently debuted at the 
Rock and Roll Hall of Fame in Cleve- 
land. Serving as the music for nine 
videos are some classic Guthrie tunes, 
many with titles that seem custom- 
made for kids, such as "Jig Along 
Home." "Bling Blarfg," "Grassey Grass 
Grass," and, of course, "This Land Is 
Your Land." A blissful half-hour for the 
whole family. 

MORTAL COMBAT: SKIN DEEP. OLD 
FRIENDS NEVER DIE 

PDlyGram Video 

25 minutes each, S9.95 each 

This action-packed, decidedly young 
boy-oriented USA Networks animated 
children's series welcomes two addi- 
tions to video shelves — complete with a 
TV and radio advertising campaign and 
cross promotion with the new TVT 
Records album "Mortal Kombat: More 
Kombat." In "Skin Deep," protagonist 
Kitana faces an emotional roller coast- 
er when she is first courted, then 
abducted, by a myateriouR ninja. "Old 
FVicnds Never Die" features a blast 
from the past for another recurring 
character, Sub-Zero. Although these 
story lines might not make much sen.se 
to adults, they are like magnets for the 
series' cult following. 

APPLES, CORN AND PUMPKIN SEEDS, LAD- 
DER TO THE MOON 

Gall«r Wm Prod uc t ion sATaCM worm 
48 minutes each, $14.95 each 

Parents looking to provide their chil- 
dren with a break from the rock-'em- 
80ck-'em fare that characterizes so 
much of today's entertainment will be 
drawn to this kinder, gentler solution. 
Old-fashioned fireside storytelling 
dominates these live-action tapes, 
which feature a pair of story spinners 
weaving tales of fascinating characters 
in far-away places both real and imag- 
ined. Original folk songs and simple, 
complementary movements invite view- 
er interaction, which can also be had 
through instructioj) on how to create 
their own musical instruments at home. 
ConUct: 888-33-STORY 

THE HOMECOMING KtDS GO WEST 

Gatm«r Kids Vld«o/Choidam Oislnbulion 
30 mlnutet, S12.95 

Squeaky-clean entertainment is the 
order of the day in the latest install- 
ment of the Gaither Kids series, which 
features strong Christian messages 
and a group of extremely talented 
youngsters. Their songs — nine original 
numbers in all with such titles as "C-C- 
C-Courage" and "Hallelujah Hoe- 
down" — and sketches revolve around 
selected Bible stories and seek to 
instill in impressionable viewers a 
sense of like-minded values. Gospel 
singers Vestal Goodman, George 
Younce. and Buddy Greene lend some 
distinction to the pfoceedings, but this 
young choir needs little help. It comes 
by its musical gift naturally, as it 
boasts the children of many noted 
Southern gospel artists, including 
Brian Free, Kelly and Jerry Thompson, 
and Jeff and Sheri Easter. Contact: 
615-2fi4-5090. 



DOCUMENTARY 



MAYA LIN: A STRONG CLEAR VISION 

Oce^n RelMung 

83 minutes. $29.95 

The 1995 Academy Award documentary 
winner makes its long-awaited journey 
to video with a trail of rave reviews, 
and near-guaranteed retail success. A 
chronicle of the inspiration and work of 
designer/architect Maya Lin, the tape 
focuses most closely on the Vietnam 
Veterans Memorial (which she designed 
while a 21-year-oId student at Yale), but 
also includes some of Lin's more recent 
creations, including the Civil Rights 
Memorial, Yale Women's Table, and 
Juniata Peace Chapel. Touching beyond 
description and descriptive enough to 
appeal to a range of audiences, Lin's 
story is one for the collector's archives. 
In the end, the film stands as a testa- 
ment to an extraordinary individual 
who is making a difference^ just as the 
Vietnam Memorial stands as a testa- 
ment to all the individuals who gave 
their lives to make a difference in 
another time and place. Contact; 212- 
391-2675. 



INSTRUCTIONAL 



BABY MASSAGE: A VIDEO FOR LOVING PAR- 
ENTS 

Pacific CommunicalKins 
70 mlnutet, S29.9S 

Adults aren't the only ones who enjoy a 
little massage every now and then. 
This tape — based on the book "Infant 



PERCEPTIBLE PROCESSES: MINI- 
MALISM AND THE BAROQUE 

Edited by Claudia Swan 
Eos Music, 85 pages, $30 

What in the world does the 
intricate, expressive music of 
Bach, Vivaldi, and Handel have in 
common with the reductive, 
restrained work of Philip Glass, 
Steve Reich, or John Adams? 
More than you might think, 
according to this flawed yet 
thought-provoking collection of 
essays published in conjunction 
with an Eos Ensemble sympo- 
sium and set of concerts juxta- 
posing Baroque masters with 
minimalist pioneers. 

Composed of five short essays 
of varying quality, a spirited 
foreword by Eos Ensemble direc- 
tor Jonathan Sheffer, and a fasci- 
nating question-and-answer ses- 
sion with Sheffer and Adams, 
"Perceptible Processes" com- 
pares and contrasts the*various 
attributes and intents of Baroque 
music and minimalism. The book 
suffers from its brevity, lacking 
the weight to support such a chal- 
lenging theme. But as with 1995's 
"Paul Bowles: Music," a more 
successful Eos publication, "Per- 
ceptible Processes" is passionate 
and informed. Also, like the pre- 
vious book, it is handsomely de- 
signed, with expert use of type 
and many germane illustrations 
and examples of Baroque and 
minimalist visual art. 

As Adams says, the connection 
between Baroque and minimalist 
composition lies primarily in the 



Massage" — features instruction from a 
certified infant-massage instructor and 
music that composer/percussionist 
Mickey Hart created for the birth of 
his child. Although the concept of for- 
malizing the way parents and other rel- 
atives and friends touch and interact 
with infants may seem a bit awkward, 
several Eastern cultures have been 
practicing the techniques for years, 
and some Western doctors have recent- 
ly noted the merits of massage in help- 
ing the development of premature 
babies. It's not for everyone, but infant 
massage could pique the interest of 
some experimental parents. Contact: 
888-222-9868. 



THEATRICAL 



MARTIN CHUZZLEWIT 

CBS/Fox VidM 

288 mlnutet, $59.98 

This three-tape BBC Video set brings 
the Charles Dickens classic of Victori- 
an-era family infighting to video on the 
wings of a stellar cast and strong pro- 
duction values. Written soon after 
Dickens made his first Wsit to the U.S., 
the book's BBC adaptation stars Acad- 
emy Award winners Paul Scofield and 
Sir John Mills, as well as Pete Postle- 
thwaite and "Ab Fab"* regular Julia 
Sawatha. The videos are available for 
the first time in the U.S. and should 
spark interest among Anglophiles, 
Dickens fans, and those who appreciate 
good cinema. 



I N ^ PRINT 



common "motoric, periodic 
nature of [their] musical dis- 
course" and their "propensity for 
harmonic, rather than melodic, 
primacy." Both styles suggest 
engines, with elaborately inter- 
locking parts in perpetual 
motion. (You don't have to listen 
too hard to hear the affinity 
Michael Nyman has with Purcell 
in his gloss on the composer in 
"The Draughtsman's Contract," 
and Glass' recent score to "The 
Secret Agent" registers ghostly 
echoes of the more somber 
moments of Vivaldi or Muffat in 
texture and tone.) 
Occasionally, "Perceptible 
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ENTER* 
ACTIVE 

EDITED BY BRETT ATWOOD 



COOL BOARDERS ^ 

Sony 

Sony PlaySUtlon 

Snowboarders who can't get their fill of 
fresh powder on the slopes can re- 
create the thrill on their PlayStations 
with the fast-paced "Cool Boarders." 
Begin by grabbing one of 10 snow- 
boards. Then, choose between five vir- 
tual downhill courses and prepare to 
catch some air. The goal is pretty sim- 
ple, as gamers aim to navigate through 
the courses while performing various 
flips, spins, and other snowboard 
shenanigans. One of the game's 
stranger options is a feature that allows 
players to return to a previous game 
and race against themselves. 



JAZZ CENTRAL STATION: GLOBAL JAZZ POLL 
WINNERS, VOL 1 
Various Artists 

N2K Encoded Music 

Enhanced CD (Maclntoah/Windows) 

After making its mark on the Internet, 
N2K is branching out with a new all- 
ECD label, headed by producer Phil 
Ramone. The debut release consists of 
nine jazz tracks by winning artists in 
the Global Jazz Poll, which was held last 
year on N2K'b genre-based Jazz Cen- 



Processes" tries'too hard to 
establish ties between its sub- 
jects, offering the facile facta 
that both the Baroque and mini- 
malist schools were reactions to 
what had gone before (aren't all 
movements reactions to what had 
gone before?) and that each style 
employs arpeggios as a tool (so 
do Schubert and Slayer, but you 
don't see scholars making a great 
case for them as kindred spirits). 

Perhaps the salient point in 
"Perceptible Processes" comes 
from Paolo Berdini's involving 
essay on the spiritual affinities of 
the minimalist and Baroque 
schools in the visual arts: That is, 
the ultimate character of a work 
of art doesn't necessarily stem 
from its empirical attributes but 
from the emotions it elicits. In 
that regard, these two very dif- 
ferent approaches to musical art. 
separated by roughly 300 years, 
can have much in common. 

Early efforts in minimalism — 
such as Terry Riley's "In C" and 
formative works by Glass and 
Reich — tended to be arid exer- 
cises trapped in time. Since then, 
most of the composers have 
moved on to a "post-minimalism" 
typified by such virtuosic, 
expressive, and moving pieces as 
Adams' Violin Concerto and Arvo 
Part's "Tabula Rasa." It's the 
irresistible force of these works 
that makes the best case for their 
kinship with "The Goldberg Vari- 
ations" or "L'Estro Armonico." 

BRADLEY BAMBARGEK 



tral Station site on both the World Wide 
Web and the Microsoft Network. Inter- 
net users from 27 different countries 
voted on their favorite artists during 
the four-month poll. Among the winners 
represented on the disk are Miles 
Davis, Chick Corea, and Joshua Red- 
man. In addition, the theme song from 
the Web site — which was performed by 
the Jazz Central Station Ail Stars Fea- 
turing Dave Grusin — makes it» debut on 
the disc. The multimedia content is 
arranged with an easy-to-use interface 
that allows one to navigate through var- 
ious video and audio clips, as well as 
background information on the artists 
and the Global Jazz Poll. The disc also 
contains a free trial Internet connection 
and a link to N2K's Jazz Central Station 
Web site (httpy/wwwgazzcentralsta- 
tion.cora). 



AUDIO 
BOOKS 

EDITED BY TRUDI MILLER ROSENBLUM 



JEWISH SHORT STORIES FROM EASTERN 
EUROPE AND BEYOND 
By various atittiors 
R««d by various rudcn 

Natronal Yiddnh Book Cwitor. dtttrlbutMl by Pmtan 

Oveneoi 

13 houn {unabridged), $80.00 

Originally broadcast on National Public 
Radio and co-produced by KCRW-FM 
Santa Monica, Calif., this impressive 
production spans two centuries of Jew- 
ish culture and experience while offering 
the listener an eclectic mix of comical, 
poignant, witty, and thought-provoking 
ahort stories. The collection features 32 
short stories by such renowned Jewish 
authors as Sholom Aleichem, I.L. 
Peretz, Isaac Bashevis Singer, and 
Philip Roth, performed by popular TV 
and film actors including Leonard 
Nimoy, Alan Alda, Walter Matthau, 
Rhea P&rlman, Julie Kavner, and Jerry 
Stiller. Nimoy is the host, providing 
insight into the authors and the stories, 
and the performances are a treat to lis- 
ten to. Many of the stories have an iron- 
ic edge, some with surprise endings that 
leave the listener laughing or pro\'ide 
philosophical food for thought. The char- 
acters range from peasants and farmers 
in tiny Eastern European villages to 
American Jewish teenagers coming to 
terms uith immigrant parents and mod- 
ern life. Snippets of traditional Jewish 
folk music between the stories add to 
the atmosphere. This beautifully pack- 
aged boxed set is a wonderful gift for 
those interested in Jewish culture as 
well as anyone who enjoys a good tale. 



THE GREATEST GIFT 
By Philip Van Doren Stem 

Read by Andy Williarrts 
The Publishing Mills 
30 minutes (unabridcml), $10.95 
This audio was supposed to be out in 
time for Christmas; unfortunately, pro- 
duction decays pushed its release back to 
January. It sounds a hit out of place now, 
but Publishing Mills plans to repromote 
it next Christmas, when it will make a 
fine stocking stuffer. "The Greatest 
Gift'* is the original short story that 
inspired the film "It's A Wonderful 
Life." In the story, a discouraged man 
named George is ready to jump off a 
bridge on Christmas Eve when a 
strange man appears and shows him 
what the town would be Hke if he had 
never been born. It's an inspiring and 
life-afHrming story, and the connection 
with the beloved ffim should ensure 
good sales during the holiday season. 
Christmas music and church bells add to 
the holiday feel, and \\1Uiams' folksy 
reading suits the material perfectly. 



HOME VIDEO: All new titles released al sell-Ihrough pnces are ellRibte Send review copies to Catherine Applcfetd Olson. 3817 Brighton Court, Alexandria. Va. 22305. ENTER*ACTIVC: Send review copies to Brett Atwood. Billboard. 5055 Witstiire Bhrf tos 
Angeles. Calif. 90036. BOOKS: Ser>d review copies to f^ul Verna. Billboard. 1515 Broadway, New York, N Y 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum. 202 Seeley St.. Brooklyn. N.Y. 11218 
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AND MUCH, MUCH, MORE 
Wi Accapl VISA ' MatttrCsrd - American EiDraf i Sf UPS COD Catti Ontf • CflrparaK CItaall WalCftiM 
SM mWmM rntma Wirt orton akaf Sklf^ag (kir|« titx Prict* *aftltcl la (kaaf* ■rihoM pdw mMc*. 
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COMPACT DISCS 



1000 $1595 I 



Guaranteed 
Quality 



Retail Ready Package 



custom service 
p. O. Box 7107 
BURBANK. CA 91510 

(800) 423-2936 
Fax (818) 569-3718 



Pidiqlq lesgn i DqUcaliiii Scmts 

eoomiiioo 



RETAIL REAOV 



Complrtp 1,000 CD Packaqf 
THEE Intmirt hosting! 

hctpy/ vnvw.electric-pmcil.coRi/ 

Miiaoti AviMui. loi amciu*. ca aaaaa 



PUBLISH YOUR OWN 



300 CD's for SS9B 

Fiwn ywM CO R mailef & Ftrrn 
Retail Rsacty Inchxles 2 cokx pnnnng on disc. 
2 page booMeU Iraycard, casa ' wrap 
Tumkev operation | irxludng deaign / lilin supp'^'t ) 
available 

We match all 
competitors price. 

CALL OPTIMAX: 

1800} 785-8868 

Fax (909) 598-61 y 7 



OPTIMAX 



DEAL DIRECT WITH THE FACTORY 



CD-Audio I CD-ROM Replication 



• Masleringv \ A « * Gl^hic DealQn 

• Printing • Packaging 

• Shipping • Fulfillmenl 

Mdniifiicturiiiv Tomorrow 's Technology Toilciv 

WINC£:7S. 




nUUTAL CORfGRAIIOS 

Ik kavilU-. NY • H«ni 
• l ull. > I*. > 

Toll Free: 1 'i800-WllslGS41 



it \. 51(' "^3 . 
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SERVICES 



HELP WANTED 



FOR SALE 



WANTED TO BUY 




IF YOU THINK YOUVE GOT THE 
GREATEST PRODUCT AROUND... 
CHECK US OUTr WITH OVER 14 
YEARS EXPERIENCE IN MASTERMG 
AND MANUFACTURING. TO FULFILLMENT 
AND GRAPHIC PRINTING. 
YOU CANT GO WRONG. 

CALL US NOW !!! 

AND ASK FOR OUR FREE CATALOG. 
THE 1 NUMBER 2 REMEMBER: 

1-800-361-8153 



ia .7o g f m 




GUIDE TO 
MASTER TAPE 
PREPARATION 

l-ifwl oul tlOA to pre&are 
yoiii audio iTusier tar ern 
free mamilaclunno Ar 
lot rwordinB artists a-it 
sluclKj engineers 

DISC MAKERS 

1 -800-468-9353 • littp:/,'¥rww.discinakefs.coni 



COMPUTERS 



ITOUNO SYSTIMS lIMITIDl 



immi STSTCNS m - 

m MISK G miEO INIISTIT 

770-^49-0338 



NOI{TIUII!4YMKOFaKmNa 



iitKa I 



CompJeie POS ■ Invwilorj 
CoMfol for ALL cour recwd and' 
injilimedia store needtl 
Available In Spanish too! 



1-888-222-4POS 

F«: (919)677-9194 
C-in«ii: POS@unidial.com 

http://www.idcsoH.com 



PecordTrak 



For Rcco'd Slorrs 

800-942-3008 



DEAL WANTED 




SPECIAL 
PRODUCT 
SALES 



The Special Products division o( 6MG 
Entertainment seeks a high ene*gy. self- 
motKiated Sales Pro to join its exerting & fast 
paced mkMosvn ofHces. 
You'll be responsible tor the creation 
and implementation of music based 
entertainment projects for companies 
In the promotion, mail order & alternative market places. 
Ideal candidate will have 3-5 years sates experience In these marftets as well as 
excellent PC skills. Knowledge of the music industry is a plus. 

Salary is oommensurale with experience 

& full benefits are offered. Please for- 
ward your resume and salary history to: 
Human nwourcw, BMG Enlertalnnient. 
1540 Brofttfway. 3Sth Floor, New York, 
NY 10036. Equal opportunity employer. 
No phone calls, please. 




SALES REP 

KOCH International, one of the country's 
laading indepandent muiic dislrlbulors, 
seeks an experienced sales rep who will be 
based in our Los Angeles ollice. Successful 
candidate will have at least 2 years 
experience as a music industry sales 
person in the LA market, with established 
relationships at major retail and one stop 
accounts. Eilensive music knowledge, 
excellent verbal/written communication, 
organization and computer skills are 
essential. Please fax/mail resume with 
cover letter to KOCH Int'l LP., 2 Trt-Harbor 
Ct., Port Waittington. NY 11050 attn: DM. 
fax 516-484-4746 EOE,*M/F/D/V 

INTEIiNATIONAl 



ROYALTIES 

Record company located in the Gramercy 
Pale area seeks professional individual with 
knowledge and experience in record 
royalties and reporting. Minimum 2 yrs 
experience w/excellent interpersonal, 
communication and computer skills. 
Knowledge ol Counterpoint Royalty System 
a plus. Accounting background a plus. 
Fax resume and salary requirements to: 
Z12-777-77M«tln: CFO 



REGIONAL 
SALES MANAGER 

Established record label with major label 
distribution seeks motivated, resourceful 
sates professional midwest/east coast 
region. Responsibilities: sell-in new releases 
and catalog to key accounts: set-up 
advertising, tour support, in-store events 
and promotions: develop and deliver 
presentations to distributors and accounts. 

Candidates must have 3-5 years music 
industry sales expertise. Top-notch 
organization, computer, sales monitoring 
and analysis skills required. Must be willing 
to travel. 

Quatiried individuals please send resume to 

Billboard Classified. Box 83S8. 
1515 Broadway. New York. NY 10036. 



UNSIGNED ARTISTS 

ARE YOU LOOKING 
FOR THE RIGHT EARS 
TO HEAR YOUR DEMO? 

CALL: (800) 223-7524 
WE'LL SHOW YOU HOW. . . 



SPECIALTY PRODUCTS BUYER 

Nalionsl Record Mart a seeking an experienced 
Specialty Buyer to join our Purchasing Team. 
The telecled individual will work out of our 
Corporate Office, located in the Pittsburgh PA 
area, and have responsibilities tor Ihe purchase 
of Accessories. Boutique, Trend. Apparel. SmaH 
Electronics and Budget Music. 
The Ideal Candidate will have: 

• 3-f Years Experience 

• Computer Proficiency 

• Strong Communication Skills 

• Vendor Negotiation Skills 

• Major Vendor Experience 

■ Successful Inventory Management 
Experience 

If you ire seeking a growth opportunity where 
your sUlls »id abilities will be apprecialiMl and 
rewirded, send or tax your resume indicating 
your experience and salary history to: 
National Record Mart 
507 Forest Avenue — P.O. lox 2003 
Carnegie, PA 15106-7900 

Fai: 412-276-6201 
ATTN: Huaai Resources 



NATIONAL 
SALES MANAGER 

independent music company is seeking an 
individual to aggressively market our 
growing roster of Classical, Oldies and 
Worid Music Label. 

* Minimum 2-5 years of Natienal Music 
Marketing experience wtth proven sales 
record. 

* Knowledge ol Major Relail. Wholesale. 
One Stop accounts, and Non-Traditional 
retailers. 

Fax your resume w/silary reguiremenls, 
Attn: Raddy Fax: (516) 9SS-2504. 
Phaea: (516) M3-25M 



MUSIC MERCHANDISE 



Zmachars inc. 

' MUSIC MERCHANDISE 
ir tor poilvt. t-il 



We are I tervice kand conpmy Blfe al ol M laHst 
marchandiM avalUI*. Get K M vMi iutl OM cad... 

NO MINIMUMS/SAME DAY SHIPPING 

lailan ontf - cal tor MomiHan: 
^J-«0e-2a-22M - III #: (MS) Mt-19I4yi 



POSTERS 



POSTERS • POSTERS 

BUY OIHECT FROM THE LABGEST 
MANUFACrUHERINTHEU.S. 
ROCK 'N' ROIL ■ PIN. UPS < SPORTS • WE ALSO 
SPECIALIZE IN BLACK LIGHT VELVH POSHRS 
•HO MUCH MOREII 
FULL COLOR CATALOG AVAILABLE 
CALL Toll File 1 ->00-22t -6730 
(In N Y. 7ia-441.SS00| 

tlA^y EMTIRPmSES, INC. 
» 132-05 ATUMTIC AVE 
RICHMOND HILL, N Y 11418 
DEALERS ONLY 



Campus Records 

- 



074 

uhMi.NVi2iie „^ 

(Sit) 7S3-«6M 

(9ie) 7e3-e7B3 pax 

Majt M riotna It emd Ortntarkt 



ROCK AND SOUL 
ELECTRONICS 

4fir 462 7th Ave. NY NY 10018 
21 2-695-3953,'Fax 212-564-5358 
For20years-NY #1 Music Source 
DISCOUNT PRICES 

• Large selection on 12 vinyl & LP s 

• CD s • Cassettes - Blanii Tapes 

PRO D.J. Equipment 

• Mixers • Cases • Turnlables • 
Canridges • Mail Orders Available 



DOIMT BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes & CD's 
TARGET MUSK DISTPIBUT0II8 

7926 NW 66th Street - Dept. J 
Miami. Florida 33166 
PH 305-591-2188 • FAX: 305-591-7210 
DEALERS ONLY 
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Any Case $29.fiQ 

ALBUMS, CD's > 45's CASES 

(800) 343-1433 

Call How 
ISLAND CASES 
(In NT| 
(516) 563-0633 
Fax: (516) 563-1390 



Buy direct and save! wtitle other people are 
raising thev prices, we are slashing ours. Major 
label CD's, cassettes and LP's as low as 50c 
Youi choice Irom ihe mosi extensive listings 
availaOle. For liee catalog call (609) 890-eoOO 
FAX: (609) 890-0217 oi wille 
SCORPIO MUSIC, INC, 
P,0. BOX A 
TRENTON, NJ0B«ai-0B2ll 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
Dies & Die Cutting 

1 (800) 3S9-S038 
7S9 WytAe Avenue. Brooklyn, NY 11211 
THE DISTRIBUTORS SUPPLIER 



FIXTURE 



Factory 
Direct 




CASH -CASH -CASH 

Top ^ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 
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WE PAY TOP 

CD's-Cassettes 
Videos & 
Audio B00l(S 

WE BUY IT ALL 



(954)351-0000 

roc (954) 351-0561-Cflli NOW! 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



ON YOUR MARK... 

GET READY... 
j. GET SET... 

CALL \ 
BILLBOARD ' 
CLASSIFIED 
TODAY!! 

1 

800-223-7524 
Fax: 212-536-5055 
212-536-5174 




CD Jeweibox Storage Cabinets 



In stock now, choice of colors, textured steel 
construction, 2 sizes 

2- drawer, 570 capacity S239 <<nctudef kKkt) 

3- drawer. 855 capacity $269 

• Video sell-thru racks 

• Jeweibox Of long box compact disc browsers 

Industry leader since 1977, Stocked in BaJtinxwe 
and Los Angeies. 2-year unconditional guarantee 
Call to receive a free 100 page color catalog Free 
In-Store planning, Se habla espaftol 



800.433.3543 fox 310 0:^7. ?070 
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Update 



CHILD'S PLAY 

(Continued fruvi page SI) 

self Sillier At The Movies," each $12.98 
from Sony Wonder. "Rent" star 
Daphne Rubin-Vega guests on "Quiet 
Time." I^kagii^ includes a free Mup- 
pet collector's card, a $2 cash rebate 
coupon for purchase of any two 
"Sesame Street" audio and/or video 
titles, and an offer for discounted 
admission to a Busch Entertainment 
park. 

The latest "Hercules" knockoff to be 
release<l in advance of Disney's antici- 
pated summer blockbuster comes from 
Anchor Bay Entertainment (50 min- 
utes, $9.99). Also new from Anchor Bay 
are "The First Easter Egg" and 
"Hansel & Gretel," both feature-length 
animations. "Blaster Egg" comes with a 
free puzzle and crayons. 

DK Vision has premiered another 
superlatiTC educational series, "Amaz- 
ing Animals," which airs on the Disney 
Channel. Thirteen volumes, each 30 
minutes and $12.95, are aimed at 2- to 
8-year-old.s and include such titles as 
"Armored Animals," "Animal Ap- 
petites," and "Animal Disguises" . . . 
Speaking of animals, GoldschoU: 
Learning \^deo8 in Northfield, III, has 
released "At The Zoo 2," the latest in 
its live-action series "Picture This: 
Sing-A-Song." The 25-minute, $14.95 
title includes 11 original son^ from 
Mitran Mitran Music. 



LIFELINES 



GOOD WORKS 



UHILD auto SAFETY: Country 
music star Suzy Bogguss is serving as 
Tennessee's spokeswoman for child 
passenger safety and is featured in the 
Protect the One You Love campaign to 
remind the public about the possible 
dangers of passenger-side air bags. On 
Jan. 29. she was scheduled to visit the 
Burbank Preschool Parents Council in 
Los Angeles. Contact: Sarah Tolle at 
213-782-6600. 

NaRM taps LOGGINS: Kenny 
Lo^^ins will be the headline performer 
at the National Aasn. of Recording Mer- 
chandisers (NARM) Scholarship Foun- 
dation Dinner during the association's 
conrention March 8-11 at Marriott's 
Orlando (Fla.) World Center The din- 
ner will take place March 1 1. Over the 
past 30 years, NARM has awarded $3 
million in financial assistance to deserv- 
ing young people for their college edu- 
cations. (Contact: Jim Donio at 609-596- 
2221. 



FOR THE RECORD 

BMG Japan artist Masaharu 
Fukuyama was misidentified in 
photos that appeared in the BMG 
Entertainment International sup- 
plement (Billboard, Jan. 25). In the 
same issue, the name of BMG Japan 
group SHA RAM Q was mis- 
spelled. 

Marie Daulne collaborated with 
Michael Franti. leader of Capitol 
Records act Spearhead, on Zap 
Mama's upcoming Luaka Bop 
album, "T (BiUboard, Feb. 1). 



BIRTHS 

Girl, Autumn Lyn, to Kelly Nclon 
Thompson and Jeny Thompson, Jan. 
20 in Nashville. Parents are members 
of Homeland recording group the 
Nelons. 

Boy, Zachary Quinn-T^ylor, to Anthony 
"Trac" Carlson and Erin Hamilton 
Carison, Jan. 14 in Los Angeles, t'other 
is a Cabana Boy Records artist. Mother 
is the daughter of Carol Burnett- 
Boy, Otis Bascom, to John King and 
Karin Labby, Jan. 24. in hos Angeles. 
Father is half of the Grammy-nominat- 
ed producing team the Dust Brothers. 

MARRIAGES 

Lars Uirich to Skylar Satenstein, Jan. 
26 in Las Vegas. Groom ia the drummer 
for Mctallica. 

DEATHS 

Don Ovens, 68, of cancer, Jan. 16 in 
Palm Springs, Calif. Vrom 1964 to 1973, 
Ovens was director of charts and 
reviews for Billboard. While at Bill- 
board, he is also credited with pro\id- 
ing the first programming for in-flight 
airline music, selecting all the pop 
recordings used on American Airlines. 
After a stint with J. Walter Thwupaon's 
New York public relations firm, start- 
ing in 1947, Ovens soon joined WMCIA 
New York to become music program- 
mer for the popular "Ted Steele Show." 
In 1951, he joined Capitol Records as 
East Coast promotion and artist rela- 
tions director, and in 1960 he formed his 
own management company, represent- 



ing such performers as Kaye Ballard, 
Gloria DeHaven, Morgana King, and 
Sylvia Syms. After leaving Billboard, 
he was countr>' music director for MGM 
Records, where he began a long associ- 
ation with Mike Curb, for whom he 
worked as special projects coordinator 
at Curb Records at the time of his 
death. In 1976, Ovens rejoined Capitol 
as West Coast country music director, 
lea\ing later that year to open a nostal- 
gia record shop, Celebrity Records, in 
West Hollywood, Calif., often the scene 
of autograph parties for legendary 
singers who would sign their new or 
rereleased recordings. For many years. 
Ovens was also music director for the 
Armed Forces Radio Network, pro- 
gramming music for weekly shows on 
more than 400 stations in 22 countries. 
Owens is survived by his sister, Marjorie 
Ovens Dinunzio of Tuckahoe, N.Y., as 
well as a number of nieces and nephews. 
Funeral services were held Jan. 22 at 
Forest Lawn in Hollywood Hills. Calif. 
In lieu of flowers, donations may be 
made in his name to the Hospice of the 
Desert Communities, 1150 N. Indian 
Canyon Drive, Palm Springs, Calif. 
922&3. 

Dennis Main-Wilson. 72, Jan. 20. 
Best known as a comedy producer, 
having worked on such BBC hits as 
"The Goon Show" for radio and "Till 
Death Us Do Part" for Ty Wilson was 
also co-producer for a time, with Jack 
Good, of the first pop music series on 
British TV, "6.5 Special." He is .sur- 
vived by his wife, Sylvia, and a son and 
daughter. 



CALENDAR 



A weekly listing of trade skaivs, con- 
ventions, award skows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
loay. New York, N Y. 100S6. 

FEBRUARY 

Feb, 1 , "SonES 4 U," sfwwcase/panel present- 
ed by the National Academy of Songwriters. Broad- 
way Cafe, Holtywood. Fla. 305-944-3268. 

Feb. 3-6. ComNet Conferwice And Exposition, 
various locations. Washington, D C. 800-545-EXPO. 

Feb. 6, Copyright And Legislative Issues 
Update, presented by ttie Nabonal Music Publish- 
ers' Assn., Manhattan Club, New York. 212-370- 
5330. 

Feb. 7, Deadline for submission for the 1997 
Audie Awards, sponsored by the Audio Publishers 
Assn. 310-372-0546. 

Feb 7-9, "Building A Songwriting Career," 
presented by the Songwriters Guild, Union Station 
Hotel, Nashville, 615-329-1782. 

Feb, 8, 2Sth Annual Image Awards, Pasade- 
na Civic Center. Pasadena. Calif, 213-938-2364. 

Feb. 9-12. MlUA, mutbmedia publishing mar- 
ket, Palais des Festivale, Cannes. 212-689-4220. 

Feb. 18. An Evening With Glen Ballard And 
David Foster, sponsored by the California Copy- 
nght Conference. Sportsmen's Lodge. Studio City. 
Calif, 818-848-6783, 

Feb. 22 26. National Assn. For Campus Activ- 
ities Convention, Pennsylvania Convention Cen- 
ter/Philadelphia Marriott. Philadelphia. 803-732- 
6222. 

Feb. 24, Brit Awards, Eari's Court. London. 44- 
171-287-4422. 
Feb. 24, A Tribute-Roast Honoring Stan 



Goman, hosted by ttie American Jewish Commit- 
tees Music-Video drvrsion, Copacabana, New ^rK 
212-751-4000, extension 338. 

Feb 24, MusiCares Person Of The year Din- 
ner, Concert And Silent Auction Honoring Phil 
Collins. Waidorf-Astona, New Ybrit. 310-392-3777. 

Feb. 25, 4th Annual Patrick Lippert Awards, 
honoring Sheryl Crow. LL Cool J. and Steve Young, 
among others, to b^efit Rock ttie Vote. Roxy. New 
Itork. 212-621-6027. 

Feb, 26, Grammy Awards. Madison Square 
Garden. New York. 310-392-3777. 

MARCH 

March 5-8. Coun^ Radio Seminar, Opryland 
Hotel, Nashville. 615-327-4487. 

March 6. Echo Awards, Congress Center Mam- 
burg. 49-40-581935. 

March 7-9. International Live Music Confer- 
ence, Inter- Continental Hotel. London, 44-171- 
405-4001- 

Marcti 8. "How To Start & Grow Your Own 
Record Label." Holiday Inn, Brookline, Mass. 
508-526-7983. 

March 8-11, National Assn. Of Recording 
Merchandisers Annual Convention, Marriott 
Hotel, Orlando, Fla. 609-596-2221. 

March 22-25. Audio Engineering Society 
Convention. MOC Center, Munich. 212-661-8528. 

March 22-26, Winter Music Conference, 
Fontainebleau Hilton Resort & Tow^, Miami. 954- 
563-4444. 

APRIL 

April 5-10, National Assn. Of Broadcasters 
Conference/MultiMedIa World, various loca- 
tions. Las Vegas. 202-775-4970. 



Irwin Levine, 5S, of complications 
from kidney failure, Jan. 21 in St Barn- 
abas Nfedical Center in Livingston, N.,J. 
Levine, along with co-writer Larry 
Brown, wrote a succession of major 
hits in the '70s, most notably the No. 1 
"Tie A Yellow Ribbon Round The Ole 
Oak Tree." Quickly established as a 
favorite — as recorded by Dawn Fea- 
turing Tony Orlando for the Bell label 
in 1973 — the song became a national 
sjmbol for Americans who were taken 
hostage in Iran in 1979. According to 
Brown, the song was based on a storj' 
about a soldier in the Civil War who 
asked his girlfriend to tie a handker- 
chief, for which the authors substitut- 
ed a ribbon, around a tree until his 
return to her. During the hostage cri- 
sis, millions of Americans responded to 
the call to place ribbons on trees until 
the captives were freed. BMI has 
clocked some 3.6 million performances 
of the song on U.S. radio and TV sta- 
tions to date. According to "The Guin- 
ness Book Of World Records," "Tie A 
Yellow Ribbon" is the second-most- 
recorded song in history (the first is the 
Beatles' "Yesterday"). Levine and 
Brown also wrote two big hits for 
Dawn, "Candida" and "Knock Three 
Times" (also No. 1), and another for 
Tony Orlando & Dawn, "Say, Has Any- 
body Seen My Sweet Gypsy Rose." 
Two of Levine and Brown's songs, 
"You're (jonna Make Love To Me" and 
"Fantasy," were recorded by Lou 
Christie and released in 1976 on Mid- 
land Records. In 1965, Levine, in col- 
laboration with Al Kooper and Bob 
Brass, produced a No. 1 song, "This 
Diamond Ring," for Gary Lewis & the 
Playboys (Liberty). I^'ine is survive 
by his wife, Sheila; his children. Holly, 
Kelly, and Samson; a sister, Fran 
Schneiderman; and several nieces and 
nephews. Funeral services were held 
Jan. 23 in Union, NJ. 

Wally Whyton, 67, of cancer, Jan. 22 in 
Lorxlon. Whji»n was known to millions 
of U.K listeners for his "Country Club" 
shows on BBC Radio 2, which did much 
to expand the audience for country 
music. He was also a familiar face on 
children's TV in the '60s, and before 
that he was a member of the ^^pers, a 
prominent group in the British skifTle 
music wave of the '50s. Whyton wrote 
"Don't You Rock Me Daddy-0," a top 1 0 
for both the \^pers and Lonnie Done- 
gan in 1957. He is survived by his wife, 
Marj'; a son; and two daughters. 

Billy MacKenzie, 39, Jan. 22 in 
Dundee, Scotland. As lead singer with 
Scottish new ware act the Associates, 
from Eidinburgh, MacKenzie's distinc- 
tively dramatic \'ocals were a familiar 
part of the U.K. chart scene of the 
early '80s with such hits as "Party 
Fears Two" and "Club Country." He 
had recently signed a new deal with 
Nude Records, but had been suffering 
from depression following the death of 
his mother and was found dead at his 
father's home. 

Richard Berry, 61, possibly from 
complications from an aneurysm, Jan. 
23 at his home in Los Angeles. Berry 
had an R&B career that si>anned five 
decades, but will be forever remem- 
bered as the author of one of rock- 
'n'roll's most durable compositions, the 
frat-rock classic "Louie Louie." Born 
in Extension, La., on April 11, 1935, 



Berry moved to L.A. as a child. 
Inspired by such homegrown talents 
as Joe Liggins & the Honeydrippers, 
he formed a group out of Jefferson 
High School and recorded prolifically 
for the Biharf brothers' Modern 
Records and its subsidiaries. In 1954, 
Berry was the narrator on the Robins' 
prison mini-drama, "Riot In Cell Block 
#9." A year later, he acted as a vocal 
foil to Etta James on her No. 1 R&B 
hit "The Wallflower," an answer song 
to Hank Ballard's "Work With Me 
Annie." Berry's most famous song, 
inspired by a I^tin tune he heard in 
an Anaheim, Calif., ballroom, was 
Issued in 1956 on the Flip label as the 
B-side to a version of "You Are My 
Sunshine." "Louie Louie" mated a 
cha-cha dance beat to lyrics, penned 
in a mock-Caribbean patois, in which a 
lovesick sailor pined about his girl 
back home to a seaport bartender. The 
single flopi>ed. Howewr, in the early 
'60s, several groups in the Pacific 
Northwest — including the Wallers, 
Paul Revere & the Raiders, and the 
Kingamen — took up the song and 
recorded versions of it. The Kings- 
men's cover, with its lyrics rendered 
incomprehensible by Jack Ely's 
sIo\'enly lead vocal, became a No. 2 pop 
hit in 196;^ and a staple at teen parties 
and college keggers. It also turned 
into a cause c^lebre after civic fathers 
around the country decried the pur- 
ported "obscenity" of the lyrics. In the 
end, "Louie Louie" became one of the 
most recorded rock'n'roll songs of all 
time, racking up hundreds of cowrs in 
every imaginable style. Berry, who 
scuffled for many years on the L.A. 
music scene, had sold his rights to 
"Louie Louie," but an artists' advoca- 
cy group helped him regain the copy- 
right in 1985, and he spent his last 
years back in the spotlight on the L.A. 
R&B oldies circuit. He is survived by 
his mother and five children. 

Mel Fuhrman, 66, of prostate cancer, 
Jan. 28 at his home in Wantagh, N.Y. 
Fuhrman's career in the music indus- 
try spanned almost 40 years, starting 
as a salesman in 1959 for Tops Records 
on Long Island, rising a year later to 
national sales manager. In 1963, 
Fuhrman joined Los Angeles-based 
Liberty Records as East Coast region- 
al manager, later moving to the West 
Coast to hold a similar position there 
for the label. Two years later, Fuhr- 
man returned to New York to serve as 
GM/VP for Blue Note Records after it 
was purchased by Liberty. Fuhrman 
continued at Blue Note when Liberty, 
along with United Artists Records, 
was sold to Transamerica. He then 
inherile<l the management of United 
Artists' Solid State jazz line, along 
with Minit, a Liberty imprint with a 
black music orientation. In 1970, he 
joined A&M Records in New York as 
head of the label there, with responsi- 
bilities for the East Coast and Mid- 
west. Fuhrman left A&M in 1977, and 
he subsequently worked for several 
independent labels. He ia sur\ived by 
his wife, Harriet; a son, Richard, an 
executive with Time Warner's music 
interests in New York; and a daughter, 
LLsa. Funeral ser\ices were held Jan. 
;J0 at Gutterman's in Rockville Center, 
N.Y. In lieu of flowers, the family has 
requested that donations be made to 
Hospice Care Network, 900 Ellison 
Ave., Westbury, N.Y 11590. 
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Gays See Gains In Country Radio 

Acceptance Growing Among Staffers^ Audience 



TV Invttes Radio Talent As Fake Guests. A number of prominent radio DJs 
won guest spots on "Night Stand With Dick Dietrick," a nationally syndicated 
late-night TV talk-show spoof. Mancow Muiler, left, host of "Mancow's Morning 
Madness" on WRCX (Rock 103 5) Chicago, appears in an episode called "Euro- 
trash," in which he plays an outspoken audience member who says he lost his 
sushi business to "some French yahoo" and threatens to beat up a European 
guest. (Muiler has also written for the show.) WCEZ Columbus, Ohio, afternoon 
drive jock Jim Kane, right, poses in an episode called "Mercy Killing." In it. a 
nurse is accused of helping her terminally ill patients die. Kane plays an audi- 
ence member who vehemently disagrees with euthanasia and suggests, "We 
should strap her in the chair and let her fry like an egg." "Night Stand" airs on E! 
Entertainment Television and local outlets; it is accessible to more than 80% of 
the U.S.. according to producer Big Ticket Television. 



This story was prepared by Phyllis 
StwHc, mamging editor of Conmi ry Air- 
play MonHor 

NASHVILLE — Gay men and lesbians 
in country radio have largely kept their 
lifestyles under wraps to a much 
greater degree than their counterparts 
in other format's, due to country's over- 
all conservatism. 

But while many have stories of overt 
or cfnnert discrimination, or blatant dis- 
plays of prejudice from employers, col- 
leagues, and even listeners, they say 
that things are impro\ing. 

The changes, they say, are partly the 
result of a growing national awrareness 
of how common homosexuality is ("one 
in 10" 'Americans is the most common- 
ly cited statistic). In addition, a 1996 
report from Simmons Market Research 
Bureau rewals that the gay community 
is hip for country, perhiqjs forcing radio 



executives to acknowledge this once- 
silent slice of their audience. 

In 1996, according to Simmons, 41% 
of gays and lesbians haw purchased a 
contemporary country album (only con- 
temporary popAwal and movie/Broad- 
way/TV soundtracks ranked higher). 
Among favorite radio formats in the 
community, 16.2% listen to country, 
making it the sixth-nn^t-popular for- 
mat, behind top 40. classical, soft rock, 
news, and alternative. 

But perhaps hitting clasest to home, 
the greater radio industry understand- 
ing may be the result of revelations in 
1995 by two high-profile country radio 
figures, former WSIX Nashville per- 
sonality Hoss Burns and consultant 



Jaye Albright, that they were leading 
alternative lifestyles. 

Both Burns, who announced that he 
was bisexual and had AIDS when he 
stepped dowm from his WSIX midday 
slot, and Albright, who announced that 
she was tr^gendered and had a sex- 
change operation, received a warm 
reception from the industry following 
their dl^iclosures. much to their surjHTse 
and the surprise of others. 

Burns, who is also a singer/song- 
writer, say^i he has had preliminarj* dis- 
cussions with a major Nashville label 
about being signed as the label's first 
openly gay artist, targeting gay coun- 
try fans. 

(Continued on next page) 



Christian Show Malces It To Mainstream 

*Sonrise' Boasts Music Minus Preaching 



BY DOUG REECE 



LOS ANGELES— While convincing 
secular stations to nm Chri.^tian mu.6;ic 
pnigramming may apjiear to be a Da\'id 
vs. GoUath-like battle, one new syndi- 




cated program has gathered a faithful 
flock of stiJtions in a considerably short 
[x-riod of time. 

"Sonrise," which started out as a 
labor of love for top 40 WSTR Atlanta 
PD Ke\in Peterson, has become a Sun- 
day morning .standard on nearly .^0 
radio stations since it was released in 
syndication by United Stations Radio 
Networks (USRN) in October 1996. 



Peterson says the show was original- 
ly created as a personal project and 
shared within a community of fellow 
radio colleagues and associates. 

"Since the show wasn't syndicated, I 
didn't have any commercials, so I v-wld 
leave holes in the tape for stop sets and 



NETWORKS &. 
SYNDICATION^ 



everyone would return the tapes to 
keep expenses down." says Peterson. 
"We had four stations without even 
thinkii^ of syndication, so I was seeing 
that maybe there was something to it" 
"Sonrise" is now offered on CD as a 
two-hour program. It is l)artcre<l for six 
minutes' national time with sLx minutes 
set aside for local avails. WTCPL Indi- 
anapolis, KJYO Oklahoma City, and 
WBHT Wilkes-Barre, Pa., are among 



the stations broadcasting the show. 

One of its earliest incarnations aired 
when Pfeterson worked at KDWB-FM 
Minneapolis. The program, he says, 
showed early promise as a new means 
of building listenership. 




"It was partly our core audience that 
knew about these artists, but didn't 
have any other outlet to hear them, and 
it was partly people who didn't listen to 
the stations normally, but would tune in 
for the show and stick around to hear 
what else the station was doing. It 
ended up .serving two pun^oses." 

Rob Pierce, director of affiliate rela- 
(Contimied on n-ert page) 



newsline... 

THE FCC has sanctioned radio and tele\ision licenses for eight years as part 
of its Telecommunications Act mandate. Previously, radio had to renew after 
sewn j-ears, TV fiw. 

AND THEN THERE WAS RADIO. Recording artist Chaka Khan gives radio a try 
as rhythmic AC KIBB (B100.3) Los Angeles hires the diva to host "Romance 
After Hours." The slow-jam is heard Monday-Thursdaj; 10 pjn.-l ajn. Khan 
is a Burbank. Calif., resident 

DtAL TONE. After three rears, WHTZ (ZlOO) New York drops it;i sex-talk pro- 
gram "I^ivephones," now .sj'ndicated by Westwood One, to go in a more music- 
intensive direction. Night jock Lucas will be inv^K-ed in the pending replace- 
ment show; which was due Monday (3). ZlOO was the fiagship for Dr Judy's 
30 affiliates, but we're told not to worry. A spokesman for "Lovephoncs" saj-s 
that ratings in the syndicated sex-talk show's remaining markets are "sky 
high. Those stations couldn't care less if we're on ZlOO. as Umg as they get 
their 'I.,ovephonei.' " Two WorM Wide Web sites haw been established by fans 
who are steamed that the show is no longer on in Gotham: httpy/members. 
aol.com/mran\il/index.html and ^inglesi^ aol.com. Dr. Judy is also recei\ing 
hundreds of warm fuzzies across her own E-mail site, drjudykuri(« AOL.com. 

SHOW TIME! On the horizon are the Country Radio Seminar at the Opr>'land 
Hotel & Con\'entjon Center in Nashville, March 5-8, and the National Assn. of 
Broadcasters conference at the Las Vegas Convention Center and S^ids Hotel 
in Las Vegas. Sept. 5-10. Keynote speaker Westinghouse chairman/CEO and 
new CBS owner Michael Jordan. Start breaking in your walking shoes now. 



YEAR END 



Alritw Moifloi^ Ilieap-Bil 

BEST OF 1996"^ 

For the first time ever TOP 40, COUNTRY, ROCK 
and R&B AIRPLAY MONITORS come together for 
the biggest, most informative issue of the year! 



- j YES! Please send me copies of the year-end issue al $6.95 

each (S5.95 plus SI 00 shipping & handling). 

Payment enclosed $ Aniex _ MastefCard _ Visa 

Card* By. Dale 



I Signature (required) 




Name 



Company/Station 



Address 



City/Slate/Zip 

I Please indicate the primary nature of your business: 

03: Radio i 04: Record j 05: Retailer □ 11. Other. 



For fastest service fax this coupon to (212) 536-5294. 

If you are enclosing payment please mail in an envelope to: 
Airplay Monitor, Alt. J. Jamin, 1515 Broadway Mew York. NY 10036 
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* * * No. 1 ★ ★ * 

UN-BREAK My HEART * TOM BRAXTON 
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1 FINALLY FOUND SOMEONE ♦, BARBRA STREISAND 1 BRYAN 4DAMS 
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WHEN YOU LOVE A WOMAN 


♦ JOURNEY 
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1 BELIEVE IN YOU AND ME 

CRISTA ] 1^9.' 


♦ WHITNEY HOUSTON 
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IF WE FALL IN LOVE TONIGHT 


♦ ROD STEWART 
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7 




34 


CHANGE THE WORLD 


♦ ERIC CLAPTON 
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25 


jT S ALL COMING BACK TO ME NOW 


♦ CELINE DION 
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28 


1 LOVE YOU ALWAYS FOREVER 

Arifr.T . n.'ii.'. 


♦ DONNA LEWIS 




10 


14 


9 


I'M NOT GIVING YOU UP 


♦ GLORIA ESTEFAN 


CD 


12 


12 
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100 YEARS FROM NOW ♦ HUEY LEWIS & THE NEWS 

ELt' 'I-:.-. ■■■ i,' V ■ , 


11 


11 
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STILL IN LOVE 

ML--'. . ■ ■■■.1 


LIONEL RICHIE 


kit/ 


16 
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DON'T SPEAK 
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♦ NO DOUBT 


OD 


17 


20 
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FOR THE FIRST TIME 

re; .IMFilA Al Rl.i'.' ri'f 


KENNY LOGGINS 


14 
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13 


FLY LIKE AN EAGLE 

.'TI A.-'i i ■ v,;h ATIAH'I!. 


♦ SEAL 


15 
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BECAUSE YOU LOVED ME 


♦ CELINE DION 


(S) 
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VALEhTINE JIM BRICKMAN 
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QD 
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THROUGH YOUR HANDS DON HENLEY 

Rtv...,jr /•! .-..h;.',' , 
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20 


YOU CAN MAKE HISTORY (YOUNG AGAIN! ♦ ELTON JOHN 

MLA . 
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23 


LET'S MAKE A NIGHT TO REMEMBER 
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♦ BRYAN ADAMS 


20 
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16 
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NOBODY KNOWS ♦ THE TONY RICH PROJECT 
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it's in your eyes (any time at alu phil collins 
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25 
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YOU WERE MEANT FOR ME 
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GAYS SEE GAINS IN COUNTRY RADIO 

(Continued f mm prvcvdiinj iHigc) 

Still, acceptance is not always the 
norm, which is why all the broadcast- 
ers contacted for this story, with the 
exception of Burns and Albright, 
requested anonymity. 

One prominent gay PD says he wa-s 
once fired from an on-air job because 
of his employer's suspicions that he 
was gay. Another industry veteran told 
her employers she was a lesbian short- 
ly after being hired at a previous job 
and says that almost immediately 
"things starteci changing. They start- 
ed imposing strange, unattainable 
goals on me. I felt my previous 
employer was part of a very cool all- 
boys club, and when they found out 
they had hired a lesbian to work in 
country, they didn't know what to do 
alM)ut that." She was fireil after three 



CHRISTIAN SHOW 

(Cnittiiitit'd ftniii fH-rnditif/ Ihujv) 

tions at USRN, says timing has been 
essential in the success of the program. 

"Sonrise is in a wry good situation. 
It capitalizes on music that stations are 
discovering, is wry wvW acceptefl and 
mainstream, and it makes sense for 
Sunday morning programming." 

Indeed, with widespreafl suece.'^s iiy 
acts such as Jars Of Clay and dc 'KUk, 
Christian act* art? reatiily being accept- 
ed by tj^ically non-Chi-istian stations. 

Still, Peterson says the program 
takes care to avoid the negatiw stereo- 
types of Christian radio programs 
feared by secular programmers. 

"We have a lot of great music that 
people aren't hearing anywhere else. 
P&ople won't go to a Christian station 
because of the in-.wur-face approach. 

"Our content is more artist-related, 
because No. 1, I'm not qualified to 
preach, and No. 2. if the listener wants to 
hear a message, it's there in the music." 

While "Sonrise" has aTOided an evan- 
gelical tone, Peterson says it can still ' 
fulfill stations' public affairs require- 
ments because of its religious content. 

Top 40 KRBE Houston assistant PD 
Scott Sparks says the station, in line 
with the tone of the show; does not delin- 
eate the pn^ram as religious. 

Says Sparks, "We don't say 'here's a 
separate hour of religious-sounding 
music' We got the dro|>s we needed to 
give the show a local feel, and it segues 
nicely with our other Sunday-morning 
programs." 

Meanwhile, Christian syndicator 
Right-Turn Radio Inc., which produces 
the AC and top 40 "Face To Face" and 
its country counterpart "The American 
Christian Music Revue," continues to 
add stations in major markets and 
bej'ond (Billboard, Jan. 8. 1994). 

The programs are now heard on sta- 
tions such as KEZY L.A., WKQI 
Detroit. WXTII Philadelphia, and 
KKBQ Houston. 

Right-Turn founder Terry Wright 
says t}iat "96 was the first year the com- 
pany, which is represented by USRN, 
has finished in the black. Part of the 
program's success is due to m^jor spon- 
sors such as Doritos, Saturn, and (JM. 

Similar to "Sonrise," Right-Turn has 
had a high degree of success program- 
ming masic that fits what affiliate sta- 
tions are already doing. 

"We study the playlists of successful 
country and AC stations, not the Chris- 
tian charts," he says. "We want to find 
songs that have a texture similar to 
what's going on in [secular] music." 



months, just before she would have 
been covered by that company's health 
insurance. 

Another former country program- 
mer says he told his emploj'cr that he 
was HIV-positive and was subse- 
quently passed over for two promo- 
tions, in addition to having his employ- 
er Ix^tray his confidence and reveal his 
medical condition t/) others. 

"The discrimination was very 
direct," he .says. "I couldn't get an 
answer for why I wasn't considered for 
two specific promotions in the compa- 
ny. Their unwillingness to shoot 
straight with me about why I was 
being passed over told the tale for me. 
I chose to move on and take another 
opportunity, but it was something that, 
if prossed, I could have easily proved." 

Programmers also have stories of 
prejudice they exjwrienced from peo- 
ple wh(t were unaware that they were 
gay. One former programmer was at 
an artist showcase where a group of 
what he calls "obviously gay men" was 
also in attendance. A fellow PD ges- 
tured to them and said to him, "What- 
ever you do, don't bend over." 

Albright recalls moderating a focus 
group of 35- to 44-year-old men in 
Hartford, Conn., where one focus- 
group respondent, unaware of Al- 
bright's transgendered status, banged 
his hand on the table and shouted, "I 
hate fags I" 

Others say they have nevT?r experi- 
enced prejudice in their careers 
because of their sexual orientation. 
Still, most choose to keep their 
lifestyles hidden from colleagues ju.st 
in case. "I feel like you leave it outside 
the office," says one prominent coun- 
try PD. "I'm pretty OK with the dual- 
ity. It's a choice." 

SILENT AND UNCONNECTED 

But this choice helps make the gay 
country radio community largely silent 
and unconnected. "I don't think that 
homosexualitj' is something that comes 
up in radio stations a lot, other than 
jokes making fun of homosexuals," 
says Burns. "Since I left my radio job, 
I've met gay people in the record busi- 
ness, radio, publishing, other 
singer/songwriters. I don't feel so 
alone anymore." 

Albright says that after her 
announcement, many people privately 
came out to her, including "a major 
group head, a medium-market group 
programming VI^ a well-known DJ, 
and people working for syndication 
companies." She says she wasn't sur- 
prised by the number of such calls she 
received, "although probably the 
straight world would l>e shocked." 

"A lot of us have an awareness of the 
other Igays] in the business," says a 
former country programmer. "But I 
wonder about others that work in our 
business and don't really know any- 
body lelsc who's gayl-'It's that old suf- 
fering-in-silence thing, and that's real- 
ly sad. 

"I kept my mouth shut for 13 years 
because I was afraid I was going to 
have to move or lose my job," says 
Burns, who says that after making his 
announcement, "I didn't get fire- 
bombed. Nobody made me move or 
sent me a hate letter." 

Gay broadcasters say that the reve- 
lations by Burns and Albright, and the 
positive reactions they generated, have 
giwn country radio's gay community 
both courage and moral support 



"Those Ipeoplel gave us a little bit 
of a htmus test about a lot of things," 
says one. "They hit close to home with 
some pretty positivie results for coun- 
try that may haw heightened our cwn- 
fort level a little bit for those of us with 
alternative lifestyles." 

Says another large-market pro- 
grammer, "To mow forward with who 
you are suggests life is about more 
than Arbitron ratings and market 
share. The quicker we can get past 
black or white or any kind of gender 
Ithing], the Ixjtter off we are." 

Nearly ewryone contacted for this 
story says that the situation is improv- 
ing for gays in country radio. Even the 
industryite who was fired after three 
months reports that her current 
employer knows she is a le-sbian and is 
"totally accepting of it." 

"Stereotypically. country is more 
prejudiced, but in one yv-or I went pub- 
lic with AIDS and announced I was 
gay, and Jaye Albright had a sex 
change," says Burns. "Country's com- 
ing around. None of us has had to move 
to Alaska. Country music is starting 
to realize that we're about real people, 
and [oftcnl real people are gay. If 
country music wants to stay alive, it 
has to address the populace, and that's 
what we are . . . Country music si)eaks 
to the heart of the common man, and 
homosexuality is a part of that. People 
are growing up and realizing it takes 
all kinds." 

Another industryite also points out 
that charity work on behalf of AIDS 
causes by such artists as Kathy Mat- 
tea, Mary Chapin Cari>enter. and Clint 
Black, who are "sympathetic to the 
needs of the human race," also raises 
the acceptance factor at country radio. 

If Burns' record deal materializes, 
it would be the first instance of either 
major country labels or radio stations 
directly courting the gay audience. 
Even in San Francisco, for example, 
KSAN has supported the Gay Pride 
Parade with off-air marketing but has 
never mentioned it on the air. 

One former country radio marketing 
director who is gay says, "It always 
boggled my mind" that country radio 
stations didn't market themselves to 
the gay community "One thing country 
listeners and gay people have in com- 
mon is they are two of the most loyal 
groups out there," he says. "In both 
markets I worked in, there were gay 
country clubs. The radio stations newr 
embraced that." In one market, he says, 
the idea of tying in with the clubs was 
"flatly rejected," and he was told that 
"it was too [iM)larizingl a subject" 

"I know for a fact that country is 
enjoying unlielievable popularity with 
gays and lesbians, and it makes sense 
to market to that group, because they 
have so much more disposable 
income," says another former pro- 
grammer "You pick up [gay-targeted 
weekly magazine] the Advocate and 
see glossy ads for high-end liquors and 
expensive racations and music in other 
formats. I can't imagine there would 
be much fallout from someone like a 
Reba McEntire advertising LthereJ." 

But surprisingly, Albright .scoffs at 
that notion. "Let's be real here. We're 
in a commercial enterprise," she says. 
"Among the country audience, if you 
come out too blatantly as a wgetarian 
you're not going to be accepted, so you 
have to be real about what the possi- 
bilities are." 
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BY BRADLEY BAMBARGER 



From classic Motown to the Smiths, there is a 
grand tradition of turning sad stories into san- 
guine sing-alongs. Such a bouncy, bilterswet 
confection is the ('ardigans' "LoN-efool," a tale of uni-e- 
quited aflection set to a hcart-mclting pop tune. 

"T think we fool people with our songs, really," says 
Cardigans bassist Magnus Sveningsst)n. "They sound 
happy, l)ut they're sad — like Abba's songs. Their 
arrangements were upbeat, but the lyrics were all 
about breakups and divorce." 

No. 10 on M(Klern Rock Ti'acks and the first single 
from the Swedi'^h quintet's thinl album. "First Band 
On The Moon" (StiKkholm/Mercury), "Lovefool" is 
certainly indicatiw of the Caixligans' Abba-t^iie pop 
craft, sh(jwing off singer Nina Rgi-sson's winscHiie mice 
and the band's retro vibe to their best effect 



Past is definitely prolog for the Cardigans' aes- 
thetic, as evidenced by one of S\^>ningsson'8 hobbies: 
collecting all the songs he hated when was 15. "It's a 
strange obsession," he sa.vs. "I ha\^ 400 or 500 7-inch 
singles of some of the worst things that you can 
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ik«- Abbn." 

— Mogim Weningswn 
of llw CantigaiH 



remember from the '808, like Umal's 'Neverending 
Story,' Nina's '99 Luft Balloons," and early Depeche 
Mode and Erasure. I'm not making fun so much, 
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Billboard* 



because the songs aren't so bad — it's just that terri- 
ble *80s production. Some of these songs really hurt, 
you know. They trigger memories, like when you 
asked a girl to dance once and she said no." 

Sveningsson not only collects but proselytizes on 
behalf of these lost songs, even acting as a DJ occa- 
sionally in the l>and's hometown of Malmo. And, as he 
says, these pursuits have benefits beyond musical 
memenUis: such as getting girlt to say >'es." 

"Record collecting is a male hobby pretty much," 
Sveningsson says. "It's not just about the music; it's 
about impressing people. Kind of like going to the 
gym to get big muscles, just a little bit more sophis- 
ticated. DJ'ing is even more that way. D.Js are always 
the cool cats and get-the -girls. At least 1 hope so. 
I'm single." 
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CD 


E 


f. i 


A LONG DECEMBER 


♦ COUNTING CROWS 






DGGGEEFEN 


CD 


5 


t 


16 


ALL MIXED UP 


♦ 311 

CAPRICORF^EflCURT 


(D 


7 


20 


3 


ABUSE ME 


SILVERCHAIR 
EPIC 


CD 


8 


14 


9 


ONE HEADLIGHT 


♦ THE WALLFLOWERS 

INIEHSCOPE 


CD 


10 


19 


7 


GREEDY FLY 


BUSH 


d) 


11 


17 


7 


LOVEFOOL 


♦ I Ht ■■■■(i','JI''.:ANS 


QD 


15 


18 


« 


BARREL OF A GUN 

ULTRA 


♦ DLPLCHt MODE 
REPRISE 


12 


12 


12 


12 


DESPERATELY WANTING 


♦ BETTER THAN EZRA 

SWELLILEKTRA'EEG 


(3D 


16 


21 


4 


ALL 1 WANT 

IXNAr OS THf HOWiJRt 


♦ THE OFFSPRING 

COLUAtBUL 


(Si 


27 




2 


★ * *AlRPOWER* ★ * 

THE PERFECT DRUG • NINE INCH NAILS 
•THE LOST HIGHWAr SOUNDTRACt NOTNINGWERSCOPt 


15 


9 


7 


16 


LADY PICTURE SHOW ♦ ijlONE TEMPLE PILOTS 


QD 


23 


24 


11 


CRASH INTO ME 

i:ra"?i- 


♦ DAVE MATTHEWS BAND 

RCA 


17 


13 


5 


17 


DON T SPEAK 

^•"/ij': KINGDOW 


♦ NO DOUBT 

TRAUM^INTERSCOPt 


18 


19 


13 


20 


BOUND FOR THE FLOOR 


♦ LOCAL H 


19 


14 


10 


16 


BLOW UP THE OUTSIDE WORLD 


♦ SOUNDGAROEN 

A&M 


20 


18 


11 


25 


WHAT 1 GOT 

iUtil-.lL 


♦ SUBLIME 

GA^DUNEALLEYWCA 


OD 


25 


28 


4 


* * *AlRPOWEH* ★ * 
SANTERIA * SUBLIME 

SUBUMt GASOUNEALLEY.WCA 


22 


17 


6 


15 


SWALLOWED 

R.VQRHlADr SluTCASf 


♦ BUSH 

TRAUM^INIERSCORE 


23 


20 


15 


11 


HELLO 


♦ POE 

MODERN'ATl ANTIC 


Q4) 


26 


27 


6 


* ★ *AlRPOWER* ♦ ♦ 

EVERYDAY IS A WINDING ROAD ♦ SHERYL CROW 
SHERVL a^ow A&M 


2S 


22 


16 


II 


RADIATION VIBE 


♦ FOUNTAINS OF WAYNE 

SCRATClilf,1Af,i'ATLAMIC 


2S 


21 


9 


19 


THE DISTANCE 


♦ CAKE 
CAPRICORtVMERClJRY 


27 


24 


23 


IS 


NAKED EYE 


♦ LUSCIOUS JACKSON 

GRAND ROTALJCAPirOL 


2S 


28 


22 


13 


LOVE ROLLERCOASTER ♦ RED HOT CHILI PEPPERS 

■BEA.' 1 ..'.i = ■ A- SOUNDTRACK GEFf[N 


® 


30 


31 


8 


SUPER BON BON 


♦ SOUL COUGHING 


30 


29 


26 


9 


FIRE WATER BURN 




31 


31 


34 


5 


NO FACE 

DCS-RLtCT'/^N BY DEFINITKIN 


THE SUICIDE MACHINES 


32 


32 


33 


5 


THE GOOD LIFE 

RINKERTON 


WEE2ER 

DGG'GEFFEN 


(D 


38 




2 


WHEN THE ANGELS SING 

WHITLIIGHT IVHI-I i-i'.l .'.fll - i •:'A:.H 


SOCIAL DISTORTION 

550 MUSIC 


® 


NEW^ 


1 


FEMALE OF THE SPECIES 

5P!nFRS 


♦ SPACE 

GUI REACTION/UNIVERSAL 


QD 


NEW^ 


1 


VOLCANO GIRLS 

EXiHT ARMS TO HOLD TOU 


♦ VERUCA SALT 

MINIY FRESFVOinPOST/OCFTEN 


36 


35 


29 


22 


1 WAS WRONG 

WHI'b L GHI V*-HIIt HEAT VWlTE TRASH 


♦ SOCIAL DISTORTION 
550MLreiC 


QD 


NEW^ 


1 


FIRESTARTER 


♦ PRODIGY 

MUTE-XUMAVERIOVWARNER BROS 


QD 


NEW^ 


■1 


EXCUSE ME MR. 

TRA'iir" KINr.DM 


NO DOUBT 
TTWJMAdNTERSCOPE 


39 


34 


30 


19 


STINKFIST 

AENEM 


♦ TOOL 
ZOCWOtCANO 


40 


36 


35 


6 


OFF HE GOES 

NO CClOE 


PEARL JAM 

EPIC 




WMkofJanoMfY 19. 1936 

<D Cosmic Girl / Jamiroqusi 

® Everv Time I Chne My Eyes / Satiyface 

<S) I Be1iev« In Vou And Me / 

Whitney Houslon 
® Bom Slippy / Underwofld 
S) 2 Became 1 / Spies drls 
® Bffyond The Invtsibic / Erugms 
® You Can Do » (Baby) I 

Nuyorican Soul Featunng Georoe Benson 
® Belcha By Go»y Wow! / ^ 
® Changa The World / Enc Clapton 

& let * Get Down / Torvy Tom Tone 

O Alfie / Venessa Williams 

® Say- >f Vou Feel Alright / Crystal Waters 

OStayTooeiher/Mr. B>g 

O SpintusI Thang / Enc Btnet 

® I Love You Always Forever / Donna Lewis 

0 Whoever / Lewis Taylof 

0 Bohemian Rhapsody / The Braids 

O Virtual Insaiuty / Jamiioquai 

O Lovelool / Cardigans 

Q Justify / Oifyl Hall 

® Un-Break My Heart / Toni Breirton 

® Oon'i Speak / No Doubt 

3 Love Roltorcoaitar / Hed Hot Chib Peppwi 

& Say You'll Be Thers / Sptca GirU 

® No Woman. No Cry / Fugees 

9 Your Naw Cuckoo / Cardigans 

0 Fly L*a An Eagte / Seal 

® Yes - Free Rower - / My Little Lover 

9 All You Want / Gerry Deveaux 

9 Never Mas The Water / Chahs Khan 

® U Le La / ShAisha 

® Don't Let Go (love) (From 'Set It OfTf/ 

En Vogue 
9 Pride / Miki Imai 
Q Kumoga Chigireru Toki / UA 
® You Must Love Me (Ffom 'Evita'l / 



9Coine On Everybody / Us3 

® Shake / Smap 

9 Everyday Is A Winding Rosd / 

Sheryl Crow 
9 ti'i In Your Eyes / Phil Collms 

€> You Will Rise t Sweetback 

© That's The Way (I Like ll) / Spin Doctors 

Featuring Bu Msrkte 
® Angel / Simply Red 
& Candy/ Naoko Kijima 
Q Don't Cry For Me 

Argentina IFrom 'Evfta'] / Madonni 
® I've Known Rrvors / Courtney Pine 
9 Fade Into L>ghi / Bu Scaggs 
® Isn't She Lovely / Stsvie Wonder 
9 BeetHabum / Blur 
9 If It Makes You Happy / Sheryl Crow 
® Oub-I-Dub / TTie Axsl Bays Quailet 
Sehctioas can be heard oa 
"Sapporo Boer Tokie Hot 100" 
9nrY Sunday 1 PM-5 PM on 
J-WAVE/SUfMin TOKYO 



OTMstfi 



KwUkTi anaineOOOmaionslMainiMam ftocMcr l.lOOdi 



n (Modvn RoOO Icr the Ant b 



E. ^ VUmei« MUtiMr & L997. BlOcttnl'BPI ConmunlcatKirK. 



fi1.3Fm J-UJflUE 

Stalion infoimation available at: 
iiU|i://www.laii)japaB.coin/JWAVE/ 
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Universal Setup Belies Erykah Badu's 
Quicl( Float To Tlie Top With 'On & On' 



. Make your own kind of 

MUSIC: It's a wholly uncommon feat 
for an artist's first single to debut in the 
top 10 of the chart, but to pop the top 
in a mere three weeks is a true cham- 
pagne-and-caviar moment that has 
occurred only a handful of times in the 
SoundScan era. 

The freshly sliced sound of Dallas 
native Erykah Badu, who reaches No. 
1 on Hot R&B Singles thus week. Wends 
the crisp accents of hip-hop with spiri- 
tual poetry, exploring the 25-year-old's 
journey as a modern woman walking 
through what she regards as this latest 
lifetime. 

Her delicately ambling debut single, 
"On & On," burst onto the chart Jan. 25 
at No. 7, then soared to No. 2 last week. 
On the Hot 100, it jumps from No. 27 to 
No. 15, also in its third week. 

Badu's album, "Baduizm," set for 
release Feb. 11, is assured to navigate 
new ground for hip-hop with its jaxzy 
candles-and-velvet sophistication in 
harmony with the 
lyrical lessons she 
has taken in about 
culture, the world, 
and herself. 

"These songs 
are expressions of 
me and the way I 
feel," Badu says. 
"Baduizm is the 
things that get me 
high: lighting can- 
dles, feeling my power, building 
bridges, destroying bridges, no bound- 
aries, never sleeping, just always being 
aware, existing in light, 

"I want to give a visual that is posi- 
tive in spirit and physical, so those who 
still wanna be fly and righteous can do 
that," she sa>'s. "I'm trying to reach the 
audience with a message. There are a 
lot of jewels I drop, information that 
can help you, kind of like proverbs. You 
drop a proverb to a beat, which is the 
foundation of the soul, the heartbeat of 
the music." 

While radio has reacted to the record 
out of the box, it wasn't without Badu's 
label Universal carefully establishing a 
buzz around its ingenue, who is com- 
monly being compared with hlues/R&B 



legends like Billie Holiday, Sarah 
Vaughan. and Eartha Kitt. 

"This record is the shit; it's straight 
up; it's the bomb," says Heart Attack, 
music director/assistant PD at WOWl 
Norfolk, Va., which began spinning "On 
& On" at the end of September '96. "We 
as music listeners and music lovers like 





BADU 



by Chuck Taylor 

something different, something un- 
touched that no one has done. To hear 
her tyi)e of vocal style with Uxlay's hip- 
hop sound really makes Badu stand out" 

"On & On's" airplay/sales split on 
Hot R&B Singles gives the edge to 
radio's admiration for the song — but 
barely. This week. Broadcast Data Sys- 
tems credits 53% of the song's chart 
success to radio play, 47% to singles 
sales, which will assuredly add up to a 
long and prosperous chart life. 

Universal's methodical process of 
nurturing its new artist began with 
building Badu's cache of songs and try- 
ing her out in public as the high-profile, 
high-pressure warm-up for R&B 
soloist D'Angelo, who was then man- 
aged by Kedar Massenburg, president 
of Kedar Entertainment ami senior VP 
of A&R for Universal 

"We were really looking for the total 
artist, and she blew me away," Massen- 
burg says. After she was signed in mid- 
'95, he moved Badu from Dallas to 
Brooklyn, N.Y., where she continued to 
write. W^thin a couple months, she was 
in the studio with producers he thought 
represented the "rm\£ of hip-hop." "On 
& On," wTitten by Badu and JaBome 
Jamal, was produced by Bob Power 
and Jamal Cant«ro. 

Massenburg then distributed 5,000 
samplers at last year's "Soul Train" . 
awards show, then, at midyear '96, 



EXECUTIVE TURNTABLE 



FORMATS: Surprise! KlIS-AM Los 
Angeles sends out a fly ball by picking 
up the Dodgers for a ftt^e-year contract 
The team had been aired over KABC 
for 23 years; it flips beginning with the 
'97 season. 

KABL San Francisco trades in 
satellite programming for a live nos- 
talgia format. On-air talent includes 
game show host and veteran broad- 
caster Jim Lange, Jan Wahl, and 
Carter B. Smith. 

After more than 10 years as top 40, 
WKBQ (Q104) St Louis flips to mod- 
ern AC as Alice{ti>104.1, leaving the 
niarket with no top 40. 

After running jockless in a two-day 
stunt, WRBQ T^pa, Fla., drops its 
Q105 positioner to become the Bee, 
with the new slogan "Catch the buzz." 

UP THE LADDER. Dave Logan is 

named VP of programming at Sony's 
SW Networks, succeeding Corinne 




Baldassano, who exits. Logan has pro- 
grammed rockers WNEW New York, 
WLUP Chicago, 
and KFOG San 
Francisco and 
most recently was 
director of pro- 
gramming for 
Sundance Broad- 
casting. 
KPWR (Power 
LCX3AN 106) Las Angeles 

assistant PD/mu- 
sic director Bruce St. James Ls named 
PD of Nationwide's.KUPR San Diego, 
currently country. 

Modem WPLY (YlOO) Philadelphia 
PD Chuck Tisa exits, replaced by 
crosstown modern WDRE PD Jim 
McGuinn, who takes over when 
WDRE flips to R&B this month. Dar- 
ryl Trent is tapped as WDRE's new 
GM. He was previously an account 
executire for crosstown KYW-TV 



worked the song to radio mix shows. 

"It took a lot of effort," Massenburg 
acknowledges, especially since most of 
the song's development was strictly on 
the East Coast. "I had a street team 
that saturated the West with stickers 
and [personally took] the song to mix- 
show jocks and tapemakers. It's very 
important to target kids. 

"Once people heard it, 'On & On' got 
an immediate reaction," Massenburg 
says. "Mix-show jocks took it to their 
programmers, and there was an outcry 
from the streets. Program directors 
raised their eyebrows, and e^-erything 
connected and started happening." 

It didn't hurt that a highly innm^ative 
video was serviced and added by BET, 
MTY and VHl , which cast the artist in 
a "The Color Purple" setting that Badu 
herself fashioned. In it she is playful, 
alluring, and self-assured. 

The official add date for "On & On" 
was Dec. 2, *96. Universal first target- 
ed R&B stations, then dual Billboard 
reporting stations (those that report as 
R&B and top 40). then top 40. 

Badu, meanwhile, was still in the stu- 
dio in New York, finishing her album 
when she first heard herself on the 
radio, on hip-hop WQHT (Hot 97). 

"I got a lot of response, which is what 
I was waiting for. It was wonderful," 
she says. "So often, an artist never has 
the chance to get excited and to have 
the opportunity to hear it that way. 
That really is the evidence of the work." 

At whatever point the first single runs 
its course. Universal Ls poLsed to release 
"Next Lifetime" as the second single, 
which Massenburg is as enthused about 
as his hand-picked "On & On." 

" *0n & On' describes what she is 
about, her spirituality and the right- 
eousness of it With 'Next Lifetime,' the 
subject matter and the feel of the song 
are wonderful. She's with someone, but 
wants to be with someone else. But she 
won't cheat, so she says she will see 
them in the next lifetime." 

Badu, meanwhile, will continue the 
process of building her artistry, re- 
maining mindful of the connection 
between art and commerce. 

•^metimes it gets lonely and hard 
because you think people don't know 
what you're thinking or doing," she 
says. "It's 90% project Since I chose to 
be in the music industry, understand- 
ing that gi\'es me the energy to be who 
I am and just be, 

"I'm a hard cookie, in the office three 
days a week when I'm not on the road. 
I'm very much involved in the creatiw 
process, because I want to make sure 
my baby is treated fairly, being fed 
good food and being handled the way it 
should be handled," she says. "I don't 
want the growlh of the project to be sti- 
fled by a lack of understanding." 

And the art: "I am wry centered, I 
create my own calm wherever I am. 
That's just something that you learn 
when you're on that road to self-mas- 
tery," Badu says. "You can't sweat the 
techniques, can't let the trouble you 
have or others have weigh on your con- 
science. You just have to go through it 

"I prefer to leave interpretation of 
the music to the listener and to the crit- 
ic. It's not about Erykah Badu, it's 
about creating and sharing, that's what 
I am here to do. I wanted to be a super- 
star, but now I want to be a superhero 
because music needs this." 



Odyssey's Blatter Handles 
Trimulcast Times Two 



■ OR ODYSSEY Communications 
VP of programming Steve Blatter, 
who splits his time evenly between 
WRGX White Plains, N.Y.'and KLYY 
Los Angeles, life can be a little con- 
fusing. Both stations are fairly new in 
their markets, both are known as 
Y107 (WRGX is in the process of 
acquiring calls that actually contain 
the letter "Y"), and both attempt to 
co\'er their markets by trimulcasting 
on three signals, all at 
107.1 FM. But if Blat- 
ter ever gets confused 
about which market 
he is in, all he has to 
do is listen to the mu- 
sic. KLYY, which 
signed on nine months 
ago, is modern rock. 
WRGX flipped Dec. 5, 
from young-end al- 
bum rock as X107 to 
country. 

Blatter says the 
decision to take 
WRGX country did 
not stem from any 
problems with the 
previous format, but 
rather from the belief 
that, since the depar- 
ture of WYNY a year 
ago, '*there was an obvious format hole 
in New York for country music. 
Although we felt we could have been 
very .successful with an alternative 
rock format, the country opportunity 
was significantly greater. The rock 
format was actually doing well," Blat- 
ter adds. "It had been on the air for 
three >'ears, and the station had ne\'er 
had more success in its history, both 
rerenue- and rating-wise." 

With WYNY gone for a year. Blat- 
ter's biggest programming challenge 
at the new Y107 was acquainting the 
market's country listeners with the 
music they had missed in that time. In 
addition to a regular current music 
category, Blatter added a catch-up 
category of songs that had been hits 
since WYNY's demise. While Y107 
goes heavier into pre-'87 gold than 
most miyor-raarket mainstream coun- 
try outlets, Blatter says the station 
will evolve in a nwre current-intensive 
direction. 

Despite the heavy presence of gold 
from that era, Y107 is not. Blatter 
insists, trying to duplicate the sound 
of WYNY in its late '80s to early '90s 
heyday, when Blatter was music direc- 
tor there and current WRGX consul- 
tant Mike O'Malley was PD. "We 
wanted to come on the air with a 
familiar-sounding station. In doing 
that the result was having to play a 
lot of records from the time when 
WYNY had a cume of 1.1 million," 
Blatter explains. "One of our goals is 
that the music be as familiar as possi- 
ble to as many people as possible." 

Here's a recent 1 p.m. hour on 
WRGX: Toby Keith, "Wish I Didn't 
KncFW Now"; Travis Tritt "T-R-O-U- 
B-L-E"; Kevin Sharp. "Nobody 
Knows"; Garth Brooks, "The River"; 
Tracy Byrd, "Holdin' Heaven"; Alan 
Jackson, "Everything I Love"; Reba 
McEntire, "Why Haven't I Heard 
From You"; Restless Heart "When 




SIEVE BEJinER 

VP Programming 
Odyssey Communicalions 



She Cries"; Brooks & Dunn, "I Am 
That Man"; Tim McGraw; "I Like It I 
Love It"; George Strait "I Crtss My 
Heart"; Trisha Yearwood, "Every- 
body Knows"; Vince Gill, "Never 
Knew Lonely"; Tanya Tucker, 
"Strong Enough To Bend"; and Trace 
Adldns, "Erery Light In The House." 

Blatter says he is careful not to 
overestimate the musical knowledge 
of his target audience, even about 
songs that were 
released before 
WYNY left the for- 
mat. "We found from 
our research that, 
believe it or not in the 
New York area the 
majority of country 
listeners are not fully 
aware of certain 
artists that are con- 
sidore<l superstars in 
other markets, like 
John Michael Mont- 
gomery. Tim'McGraw, 
and Faith Hill.'" he 
says. "Since "91 or "92. 
WYNYdidapoorjob 
of dewloping artists. 
We plan on dewloping 
artists with our audi- 
ence and not moving 
too fast for them." 

Another difference from WYNY, 
he says, is that Y107 and its jocks will 
have "a very New York attitude" and 
will be more visiMe on the streets than 
WYNY e\«rwas. 

The idea of trimulcasting on signals 
in different parts of the metro area 
was first concent for Odj'ssey's New 
York property, according to Blatter, 
but because of station availability and 
other complications, it was first imple- 
mented in L.A. He says there is a tac- 
tical advantage to "trimulcasting on 
the same dial position from a market- 
ing standpoint There haw been other 
[simulcastl combinations tried, but 
they weren't on the same frequency, 
and it was confusing to the listeners." 

Blatter sa}^ that further signal en- 
hancements arc in the works for Y107, 
and that Odyssey has "engineers 
working to continue to make techni- 
cal enhancements on the trimulcast." 

While Nashville has been wry sup- 
f>ortive of the new format Blatter si(ys 
support from listeners has been 
"unbelievable. Their reaction was bet- 
ter than I could ha\t; cwn imagined. 
People were ecstatic to have a station 
where they can hear country music. 
In the areas where we don't have a 
clear signal, people are upset" 

Blatter's first piiying commercial- 
radio job was at WVBR Ithaca, N.Y, 
where he servxjd as promotion direc- 
tor and music director. After a quick 
swingAveekender stint at classic hits 
WCZX Poughkeepflie, N.Y, he mm-ed 
to WYNY as programming assistant 
and was quickly upped to music direc- 
tor in "SS. After 3^: years at WYNY, 
he moved to syndicator MJI Broad- 
casting as PD, where he spent the 
next two years. He then segued to 
Odyssey as PD of then AC WRGX, 
which he flipped to rock. He was 
upped to VP of programming a year 

ago. PH^XLIS STARK 
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P R O G R A 



Loyal Pals, Moxie Pay Off 
For Production Pioneer 



DAISY FORGE 

2) 




LaMURE 



■ BY GINA VAN DER VLIET 

LOS ANGELES— It was during Bill- 
board's 1993 Music Video Conference 
that video representative Beth LaMure 
met Cyndi I>au[)or, who had exprt^ssed 
interest in directing her own music 
videos. That meeting marked the first 
step in a creatire partnership that ulti- 
mately resulted in 
LaMure's own 
successful video 
production compa- 
ny. Daisy Force 
Pictui-es. 

But success 
didn't come easily. 
Shortly after La- 
Mure tried to sign 
Lauper as a video 
director with the video production com- 
Ijany she was working for at the time, 
the video representative's leg was 
crushed in a serious car accident, tying 
her to a wheelchair for two months. The 
then 28-year-oId LaMure lost her job 
and, because the the dri\'er who hit her 
had neither money nor insurance, found 
herself facing thousands of dollars 
worth of medical bills. 

Through it all, however, Lauper stuck 
by LaMure, telling her that wherever 
she went, Lauper would follow. 
Strengthened by the support of Lau- 
per and several other music video 
directors, LaMure, armed with $350, 
decided to- start her own production 
company. 

"After the accident and losing my job 
I was really devastated. I didn't know 
what to do at first," LaMure says. "But 



PICniRES 



PRODUCTION 
NOTES 



LOS ANGELES 

The video for LL Cool J*8 "Ain't 
Nobody," from the "Beavis And Butt- 
head Do America" soundtrack, was 
directed by Michael Martin for 
Shooting Star Pictures. Partly shot on 
Oregon's Mount Hood, the clip was pro- 
duced by Jonathan Heuer, while Mar- 
tin Coppen directed photography. 

Wayne Isham was the eye behind 
the clip "Tango" by Julio Iglesias; 
Joey Plewa produced, and Toby 
Phillips directed photography for 
Bedford Fahs. 

NEW YORK 

361 Degrees director Scott Ma- 
chens was the eye behind the videos 
"One Of Us" and "Sinful Wishes" by 
Outta Control; John Traina pro- 
duced, and Walter McGrady was 
director of photf^raphy. 

Paula Cole's video "Where Haw All 
The Cowboys Gone?" was the work of 
director Caitlin Felton for X-Ray Pro- 
ductions. Josephine Tyne produced, 
and Catherine Smith executive-pro- 
duced the shoot. 

NASHVILLE 

Taped during his live performance 
at the Ryman Auditorium, Kenny 
Rogers featuring Wynonna's "Mary 
Did You Know" was directed by Kelly 
Junkerman for Kelly J Productions; 
Dave Darmour produced. 



Cyndi was just so loyal. She truly is a 
wonderful person with a heart of gold. 
Pm so grateful She stuck by me like 
that, and helped me to get started in a 
business that is so competiti™." 

LaMure once saw a daisy that had 
grown between cracks in cement, and it 
reminded her of the incredible force 
one sometimes needs to keep going 
in the world. 
That's why she 
decided to name 
her company 
Daisy Force Pic- 
tures. 

Contacts at 
record labels 
proved to be 
important, 
LaMure found. 
People such as 
Peter Baron, 
head of video production and promotion 
at Geffen Records; Marion Bradley, 
director of video production at Colum- 
bia; Randy Sosin, director of \ideo pro- 
duction at A&M Records; and Tommy 
Sarig. VP of A&R at TVT were instru- 
mental in getting Daisy Force off the 
ground and creating new contacts with 
video directors. 

Lauper's "Hey Now (Girls Just Want 
To Have Fun)," a colorful video that co- 
starred 12 drag queens, Ixjcame the 
production company's first project 

Daisy Force, whose parent company 
is Moxie Pictures, has produced 16 
music videos during the past 2'/2 j-ears, 
all of which have been executive-pro- 
duced by I^iMurc. 

"Moxie provides us with space, 
insurance, and sponsor money for the 
videos. It also helps in keeping our 
costs down, especially in cases where 
something goes wror^ and we need to 
reshoot ffootagel," says LaMure. Moxie 
Pictures, a commercial company, has 
seven full-lime employees. 

Daisy Force Pictures' current roster 
includes directors "Weird Al" Yankovic, 
Richard Levine, Mark Neale, Trey 
Parker, and Lauper. 

In addition, former RCA video com- 
missioner Whitney Wade recently 
joined the roster as video representa- 
tive. 

Yankovic, who has directed a niunber 
of his own videos, recently finished 
"Wail," a video for the Jon Spencer 
Blues Explosion, which will air on MTV 
soon. Neale directed the video "The 
Freshman" for the Verve Pipe, and also 
completed shooting the Counting 
Crows' "Catapult" I^ker is known for 
his controTOrsial animated short film 
"The Spirit Of Christmas." 

Besides directing her own videos, 
Lauper also is interested in working 
on videos for other bands. In 1994 she 
directed the clip "When I'm Dead And 
Gone" by Fury In The Slaughter- 
house. Lauper will be looking into 
more of those projects when her 
schedule permits. The singer/song- 
writer/director recently completed a 
tour and finished shooting two of her 
own clips, "Sisters Of Avalon," and 
"You Don't Know." 

"It all started with very little 
money and resources, and it's been a 
real slow build, starting with a few 
really loyal people," says LaMure. 
"Today, I feel like I'm back on track 
with a whole new life and a new dose 
of self-confidence." 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE. NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 houn daihr 
1899 90\ Street NE. 
Wattiinfton. D.C. 20018 

1 ur Kkn. No Time 

2 M«l(«v«li. To Liw « Di« In L A 

3 MC Lyta. CoM Rock A Party 

4 Ftuy Brown, Gel ^Ae Home 

5 Puir Oa(kV Carrt Noboclir HoU Me DCMn 

6 Oru Hill. In My Bed 

7 New Edition. Vou Dorrt Have To Wary 

8 N«. Strr^t Orrjlim 

9 Atfonzo Hunter, Weekend Tlurtg 

10 Keit!) Sweat. Nobody 

11 A«l<yah, One. In A Million 

12 Immature, Walch Me Do My Ihmg 

13 Whftvy Houskn, I Belew In >itau And Afc 

14 Monka. Fct You I Will 

15 Fi«»FeaLATttcCMai^njrTtle. 

16 Eryk^ BkIu, On & On 

17 The Roots. What They Do 

18 Do Of Dm. Playa Liite Me And You 

19 R. Kelty. I Bel>ev« I Can Fly 

20 C«mp Lo, Luchini 

21 BFM,aut3Rh)nH.0Dal&.,l«Imh^ 

22 Lost Boyz. Ge: Up 

23 Mo Thufi Family, Thug (Jn^volioo 

24 Dr. Dre. Bt-^^n There Done Thai 

25 MachlOt-ThaDaBnxntNolhn Bjt 

26 112. '.in y fciu 

27 Catundia Wilton. Until 

28 Jason Weav«(, Slay With Me 

29 Ray J.. Let It Go 

30 Flesh-N-Bone, WOrk) So Cruel 

* * NEW ONS* * 

After 7. Sara S/nile 

GInuwtne, T«li Me Do U Wdnna 

Rditw, I Bekxig To You 

Mottier Supefia, Most Of All 

Ul Bud k Tlrone. Gonn Ut You Know 

Ketth Sweat, Ju^ A Touch 

112, Cuptd 

Ywtle MicM, I'm Not Feeling You 



Continuous pncraniniing 
2B06 OpryUnd Dr.. 
Haihville. TN 37214 

1 Tritha Vaarwood, Evprytody Knows 

2 Rick Ttmno, Runnng Out Of Reasons To 

3 Mark Chesnutt, it's A tmie Too Late 

4 Deana Carter, W« Uanced Anyway t 

5 Kevin Sharp, NotX)dy Knows 

6 Travis Tritt, Where Com Don't Grow 

7 Broolts L Dunn, A Man This Lonely 
6 Tracy Lawrence. Is That A Tea* 

9 Bryan WhHe, That's Anottirr Sonjt 



10 Daryle Skiftetafy, Amen Kind Ot Love 

12 Terri CUrti. Emotional Girl 

13 Faith Hill, I Can't Do That Anymore 

14 Mark Chesnutt. Le4 il Ram 
ISToby KMth, McToo 

16 librtralUride,CryOnTheShauldet..t 

17 BUy Ray Cyrus, Three Lrtlle Words t 

18 TtaeyByKLDortl Tale Her She's All Get t 

19 Clay Walker. Rumor Has It f 

20 Oawf Lee Miephu Genuine Rednecte t 

21 TficeA*lnt,ah(sAji>DMonwl(ln',,. f 

22 BIB En(vall. ifcrc's Your Sign f 

23 Lome Rtor^, Good As I ^ To Yoj t 

24 LeAnn Rimes, One Way Ticket 

25 Gary Alien. Forever And A Day t 

26 Alan Jackson, Littte Bitty 

27 Ricochet, Ldse My Troubled Mind T 

28 John Btrry. She's Talwn A Shine t 

29 BR5-49, Even It Its Wrong 

30 Brent Lamfa. Love Livm On 

31 Brady Seals, A'tother You. ArKHher Me 

32 iyHarriiit.3wV«ii«lbBeV\trM1fp>i 

33 JaOnMa»sCblli>V)^hUeSciT4t^ 

34 DBrylDDdd.Tharst^lGal1oMenT)hs 

35 Noel Hacsard, Once You Learn 

36 PMtdiConniKlDurytWsniiiieeThcCri 

37 James Bonarry. Ail I Do Is Love Her 

38 FWMhle£nthe.ThpFearO(Be<ngAkxie 

39 Paul Brandt, I Weani To Do That 

40 CryAi Bmvd. Haw W^ Rx^itte What 

41 Barley AMen, Boy She Did 

42 ffc »e lfc »».NtaeT>«nlvarfcdbKfrw 

43 Kathy Mattea, 455 Rocket 

44 Bryan Smith. Jack Of All Trades 

45 TheHeierida,iUanCM!H>tiiUM>hfc.. 

46 John Jennings, f verytiofjy Lcwcs Mc 

47 Shania Twain, God Bless The Child 

48 SanvnyKeraha«<RW:=^Ftai9cnAndH» 

49 On« Sicwmv t K Mtai Ru ScoRS. 

50 Thrsshir Shrmr, Be Honest 

' Indicates Hot Stxrts 

** NEW ONS** 



No New VMeos This Week 



IB 

Continuous proframmlnf 
1515 Broadway. NY, NY 10036 



1 Spice GMs, Wannabe 

2 U2, Drscothcque 

3 Bush. Greedy Fly " 

4 Nine IrKh Halts, Perfect Dnig 

5 Live, Lakmi's Ju»ce *• 

6 Cardigans, Lovefool 

7 R. Kelty, i Believe i Can Fly 

8 Unurte, Scrape 

9 iewel. You Were Meant For Me 

10 WMHlowers, Qrw Headl«ht 

1 1 Countlnf Crows, A Long Decemtief 

12 U Cool J. Ain't Notxxly 

13 Smeshint Pumpkim, Thirty-Three 

14 The Roots. What They Do 

15 Orfspri(«, All I Want 



16 No Doubt, Ljicuse Me Mr. 

17 Dave Matthews Bml, Crash Into Me 

18 MeUIHca. King Nothing 

19 Shery1CnMi.t \«fyd<)vbAWtfx]M«now) 

20 Wl*«y HDUtort. I Bdlew h >tu And Me 

21 R.E.M.. Llectn^ite 

22 MakavHi, To Live & Die In L A. 

23 Lusciout Jackson, Nal«d Eye 

24 Babyfact, Evi>rytime I Close My Eyes 

25 Marilyn Manson, TournKjuel 

26 Fory Brown, G«t M« Home 

27 Chemical Brothers, Setting Sun 

28 Silverchair, At>use Me 

29 Sublinw. Santetia 

30 SrNwp Dogty DofX. Vapors 

31 Prodigy, Rrestarter 

32 Keilh Sweal. N^Xudy 

33 Lit' Kim, No Time 
34*Bk>odhound Gang. Fire Water Bum 

35 Tony Tool Tone, let's Gel Down 

36 Aaliyah, One In A Million 

37 En Vtaffue. Don't Lvt Go fLwe) 

38 Immature, Watch Me Do My Thing 

39 R«BU.A1lfceCdBda4A/rtfch„ 

40 Glnuwhte, Pony 

41 John Mdlencamp, Just Another Day 

42 Bush, Swatlovred 

43 311. All Mix^ Up 

44 Slcne Temple PUots. LJidy PicXutf Show 

45 FlrLowf Orvi^1fi.'IuikMr(OtTVBfe 

46 Better Than Ezra, Desparately Wanhr^ 

47 FounlaMtt Of Wayne. Radiation ViOe 

48 Biotk, I MifA You 

49 Poe, Hello 

50 Erykah Badu, On & On 

" Ifidicates MTV Exclusive 

** NEW ONS** 

Porno For Pyro*, Hard ChSfKcr 

2Pk t Smp Ddv Di« WMd Dead Cr A*i« 

The Verve Pipe, The Freshrrun 

Blackstreet. Don't Leave Me 

New EdIUon. You Don't Have To Worry 

Soul AssetsliB, The Puppet Master 

Soul Coughinf. Super Bon Bon 

Keith Sweat. Just A Touch 

Davtd Bowie, Lmie Wonder 

Ashley Maclsaec, Sleepy Maggie 

C3TNN 

THE NASHVILLE NETWORK. 
Tht HtanafCcurtry 

30 hour« weekly 
2806 Opryland Dr.. 

!.TN 37214 



1 Faitti Hill. I Can't Do That Anymore 

2 Terri Clark. Emotioroal Girl 

3 Shania IWaln. God Bless The Chik) 

4 Broola k Dunn. A Man Thrs Lonely 

5 Rick Trevino, RuiwMig Out 0* Reasons 

6 Kevin Sharp, Nobody Knows 

7 Travis Tritt. Where Corn Don't Grow 

8 Trttha VlMrwood, Everytxidy Knows 

9 Mark Chesnutt, It's A Little Too Late 

10 Alison Krauts. Baby Mine 

1 1 Oaryte SlnfMary, Amen Kind or Love 

12 1iki^kkOm^Ma^Hflt*JU!t^HM 

13 RibaMcEnira. The For Of Being AJoiE 



14 Toby KeWi, Me Too 

15 Tracy Lawrence. Is Thai A Tear 

16 Bryen While. That's Another Song 

17 Alan Jackson. Little Bitty 

18 James Boramy. All I Do Is Love Her 

19 TyHmbvSreW^li&Wtetei;^ 

20 SmnyMMfiMi HMk^ )«^>i AjkI Her 

21 Dvy<DDdlTharsH>y)GalToMcrrchE 

22 Deana Carter, We Danced Anyway 

23 RMidy Travis. Would I 

24 BR5-49. Lven II It's Wrong 

25 John Berry, She's Taken A Shine 

26 Ricochet. Ease My Troubled Mind 

27 M««uMcBiide.O¥a< ne9ni*lera.. 

28 Billy Ray Cyrus. Three Little Words 

29 Trace Adkms. (This AinT) No Thinkin',,. 

30 Lorrle Morien, Good A^ I Was To You 

* * NEW ONS* * 



Continuous programming 
1515 Broadway. NY, NV 10036 

1 Toni Braiton, Uo-Break My Heart 

2 En Vogue, Don't Let Go (Love) 

3 No Doubt, Don't Speak 

4 Sheryt Crow, If It Malies You Happy 

5 W*vyliutan,IBelewlnKuMMe 

6 Journey, Wtwn You Lore A Woman 

7 John MeHertcamp, Just Another Day 

8 Jewel, Yoo Were Meant For Me 

9 CardigarK. Lovefool 

10 Counting Crows, A Long Decemlier 

1 1 Madorwta, Don't Cry For Mc AiKenlirta 

12 Celine Dion. All By Mysetl 

13 Seal, Fly like An Eagie 

14 Alanis Morlssette. Head Over Feet 

15 WaMlowers. One Headlight 

16 U2, Discotheque 

17 DishwaHa, Counting Blue Cars 

18 HooUe t The Blowfish. Tucier's Town 

19 ErK Clapton, Change Tf>e World 

20 ShMylC^wtttwylayhAvWdrinigltaad 

21 Celine Dion, Bccauw You Loved M« 

22 Babyface, Zvsrytme I Close My Eyes 

23 R. Kelly. I Belre'<« I Can Fly 

24 Betcha By Golty Wo*! 

25 Toni Braxton, You're Mahm' Me High, 

26 Tracy Chapman, Give Me One ReiKon 

27 Duncan Sheik, fert-ly Breathing 

28 ite*il.QrMT>Ji*nOroh%t^ 

29 Jewel, Who Will Save Your Soui 
Killing Me Sottly 



* * NEW ONS* * 

^, Somebody's Somebody 

Leah Andreone. it's Ainght, it's OK 

BliHiidUlliltBHnhK R^rrtcnSKziimi 

Phil Coltins, Ifs In Your Eyes 
Johnny Gill, It's Your Body 
MaKwHI. Sumthin' Sumthin' 
George Mtchael. Star People 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL a. LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUARY 8, 1997. 



Continuous programming 
1221 CoMlns Awe 
Miami Beach, FL 33139 

AMERICA'S NO. I VIDEO 

Dm Hill, In My Bed 

BOX TOPS 

Whitney Houston, I Believe In 'tei And Me 

Aaliyah, One In A Million 

Spke Girts. Wannabe 

Mahaveli. To Live And D*e In L.A 

Puff Daddy. Can't Nobody Hold Me Down 

Monica, For You I Will 

Keith Sweat, Nobody 

Master P Is There A Heaven For A Gan^ 

Md( lot TtB Di« RiJit filYt ButTTeC^ f« 

R. Ketly, I Bphm- I Can Fty 

Redman, Whatev^ Man 

Hew Edition, You Don't Have To Worry 

Da Brat Featuring T-Boz, Ghetto Love 

No Doubt, Doiv't Speak 

WestsKk Connection, Bow Down 

Ray J.. Let it Go 

Derelect Camp, Move It In. Move It Out 
702. Get It To^t^er 

NEW 

Atlet 7. Sara Smile 

Baby FoK, Curtylocks 

Cake, I Will Survive 

Celine Dion. All By Myself 

Depeche Mode, Barrel Of A Gun 

David Bowie, Little Wonder 

Jane Jensen, More Than 1 pan 

Metallica, K'ng Nothing 

RM Conttton, >tu Dcnl Hm lb Hurt No More 

Pufl Johnson. All Over Yotir Face 

Sneaker Pbnups, 6 Underground 

Social Distortion, When The A.ige% Sings 

Space, Female 0( The Species 

Tori Amos, ProtesMonal Widow . 

Artifects, riw Ultimate 

Evil Minds. Better Watch Out 

Passion, Gigolos Get Lonely Too 

Tr»c«v Lee. The Theme (It's Party Time! 

Tre, Take Your Tirrw 



Tkt Music Sho p pi ' w y Nttwork 

Corrtinuous programming 
3201 Dlckerson Pike 
NastnrHle. TN 37207 

Mariah Carey, Wittwut You 

Etton John. Blessed 

Kermy Logglns, Return To PoOti Corr>er 

Carole King, You've Go) A Fnend 

Rod Stewart, Torpver Young 

Billy Joel, River Of Dreams 

Doly Parton, Just When I Noeded You Most 

Corrway Twitty. irs Only Maite Believe 

George Strait, Cmss My Heart 

Geov Jones, I Duni Need ^ ffccking Ov 

Patsy aine. Crazy 

EMs Presley, Peace In The Valley 

Pink Floyd. Time 

Black Sabbath, Paranoia 

Lynartl Skyrutd. Saturday Ni^t Special 

Joumey, Any Way You Want It 

Led Zeppelin, Kashmir 

AC/DC, &dck \n Black 

Jimmy Buffelt. One Rarbcular Hartxir 

Stevie Ray ftughan. Little Wings 




Continuous programming 
ISIS Bioadway 
New York. NV 10036 

NEW 

Redman, Whateva Man 

MXPX, Toenail F^ihca 

Kom. A.O.I. DAS. 

GoodWIai. Sugar Honey Ice Tea 

Social Distortion, When The Angels Sin^ 

Cake. I Will Sun^ive 

Verve Pipe, The Freshmen 

Block, Rh'noceros 

Gus Gus, PtMyeslerday 

Bounty KIH«, Hip-Hopera 

Jon Spencer Blues Explosion, Wall 

Paverrtenl. Stereo , 

Kula Shaker, Hey Dude 



Soul Assassins. The Puppet Master 
Odds. Someone Who's Cool 
%IW iilj LThi F^^apirTBi 
Pomo For Pyros, Hatrl Charger 
Fiona Apple, Sleep To Dream 



CoiNlnueus praframmlng 
Hawley Crescent * 
London NW18TT 

RotMft Milts. One & Orw 

Ibnl Braxton. Un-Break My Hean 

Spice Girts. 2 Become 1 

IMadonru, Don1 Cry For Mc Argentina 

Prodigy, Breathe 

No Doubt, Don't Speak 

Fugees. No Wonun. No Cry 

WTiilney Houston. Step By Step 

Backstreet Boys, Quit Plsylns Ganws 

Mark Owen. Child 

Warren G.. What's Love Got To Do mf\ It 

MC Lyte, Cold Rock A Party 

Jamimquw, Cosmic Girl 

Blachstreet. No D«8l^ 

En Migue, Don't Let Go (Love) 

Braids, Bohemian Rtiapsody 

Snoop Dooy Dogg. Snoop's Upsde Ya Head 

•¥-. Belcha By Goll-y Wow 

Ginuvrtne, Pony 

Boynrte, A DrtferenI Beat 



Conlirtuous pmgremming 
2806 Oprytand Or 
NeshviHe, TN 37214 

Steven Cuitts Chapman, Lord CH The Deme 
Bleach, Cti-dermis Girl 
The Borrowers, E3oaulilul Struetle 
Dave Koz, OH The Beaten Path 
Susan Ashton. You Move Me 
Anointod, Under The influence 
Kathy TroccoM, I Can Hear Music 
Greg Long, Love All Around The WsrU 
dc Talk. Just Between You And Me 



SkUlet. Gasoline 

Believable Picnic, Big Fat Nothing (new) 
IM 01 Grace, Keep The Carrie Bunng (new) 
MXPX, Tcena«e Politics fnev-) 
Joy Electric, Burgandy Years (new) 
Mn^ Rsnl Wk, Son^rc Md M( (rmri 



Ofte hour wctMy 
216 W Ohio 
Chic^. IL 60610 

Cake. I Will Survrve 

Red Kfots, G^ Out Mysetl 

Kom. A.D.I D.A.S. 

Jon Spencer Blues Explesien, Wail 

Gti ttadldd AThe Mrte F^iifeT) a^Brrsi 

Social Dtitwtlon. When The Angels S*n^ 

Pavement, Jitfrwi 

Biork, I Miss You 

SuM^, Santcna 

Soul Coughing, Super Bon-Bon 

abo Matto. Sugar Water 

Weezer, The Good Life 

Odds, Someone Who's Cool 

Prtwients 0* TTw U.SA. \fok;ano 

Nine Inch NaMs. The Perfect Drug 




1/2 -hour weekly 
46GrrtordSI 
BrocUon. MA 02401 

The Offspring, All I Want 
David Bowie. Littte Wonder 
U2, Oiscolheqiw 

Fountains Of Wayne, Radiation Vibfl 
Soul Coughing, Super Bon-Bon 
Marilyn Manson, Tourniquet 
Presidents Of The U.SJL, Vohiano 
Silverchair, Al>use Me 
Nine Inch Nails. The Perfect Drug 
Social Distortion. When The Angels Sings 
Cake. I Will Survme 



BILLBOARD FEBRUARY 8. 1997 




.A/VUSI 

CONFERENCE &AWARDS 

Ap/UJi :i? - 30^ mn 

rTRACTIOKIS St HIOHLIOHTS 

illboard's Latin Music Awards honoring the top Latino artists of the year 
-<>^ Special Award Presentations: "El Premio" Billboard, Spirit of Hope, Latin Music Hall of Fame 





-o: 



Live Artist Showcase Receptions -oz Cutting-edge Panel Topics 



-j^^ Keynote Address by McHenry Tichenor, Jr., President Tichenor Media Systems 'lo^ Brunch at The Hard Rock Cafe 

{UjxtAtcA Oil f>LA.iOA.ine,nji Atid Af>t.c,/-a.l i^ut-AXA Xo tt, !lvnouyiCi,dl iti 8/illiOiind /■* tit. UftOmit^ mOyXiA) 

Hotel Inter'ConHnental, 100 Chopin Plaza, Miami, Fl. 331 31 
For reservations, please call (305) 577-1 000. Room rate $1 25.00 single or double. 
To insure room, please make reservation by April 6th and state that you're with the Billboard Latin Music Conference. 

You ore eligible for special discount fares from American Airlines for travel to Miami, April 25 to May 3, 1 997. 
To qualify for these reduced rates, reservations must be booked directly through PEPP TRAVEL at 1 -800-877-9770. 
Please identify yourself as a Billboard Latin Music Conference attendee to receive discount. 

Billboard offers you th^ui^ue opportunity to be included in the regis^tion bag, presented to all registered attendees. 
Coll Michele Jacangelo at (212) 536-5088 to inquire about cost, quantity and shipping details. 

Maureen Ryan, Director of Special Events 
Billboard Latin Music Conference, 1515 Broadway, 14th Floor, NY, NY 10036 
(212) 536-5002 ph. • (21 2) 536-1 400 fax For Spanish inquiries, call Angela Rodriguez at (305) 441-7976. 



REOISTERt Cut out form ond moil lo; Billboard Lofin Music Conference, Attn: Moureen Ryan, 1515 Broodwoy, 14lh Floor, New Yod(, NY 10036 or FAX lo (212) 536-1400. 

This form may be duplicated - please type or print clearly. Molce oil payments lo Billboard AAogazine. Confirmation will be sent by moil - please oilow 10 days. 

EARIY BIRD SPECIAL $299 before hAorch 7 PRE-REGISTRATION $345 postmoritec/ ty Apr// / / FULL REGISTRATION $399 offer Apr/I / / and ^oWm^ 

FIRST NAME: LAST NAME: 

COMPANY: - ^_ ADDRESS: _ 

CITY: STATE: ZIP: 

PHONE: 



COUNTRY 



FAX: 



I'M PAYING BY 



CHECK 



VISA/MC . 



AMEX 



CREDIT CARD #: 



EXP. DATE: 



CARDHOLDER'S SIGNATURE; 



(Credit cords not valid without signature & expiration date) 



Cancellation Policy: A// conce/Za/ions musf be submiffed in writfnc;. A full refund less o $75.00 administrative fee will be issued after tfie conference, 
if notification is received on or before /^arch 1 5lh. Cancellations received between March 1 5th and April 1 5th will be subject to a $1 75.00 cancellation fee. 

No refund will be issued for cancellations received after April 15, 1997. 



BORDERS TOURS BENEFIT GREY EYE GLANCES 

(Continued from imiie 7) 



it ofT, you had a great singer in Jen- 
nifer Nobel and the group's extremely 
strong songwriting. But when Dwayne 
mentioned how they had built a huge 
fan base through playing at various 
Borders stores in Philadelphia and the 
south New Jersey area, I thought it 
was too good to be true. 

"Then I saw them perform at Bor- 
ders and draw over 200 fans, and I 
knew I was on to a band that had both 
a distinctive sound and a distinctive 
way of selling themselves." 

"Eventide," which was produced in 
Nashville by Glenn Rosenstein and 
engineered by Steve Boyer (Peter 
Gabriel's "So"), is something of a 
"compilation of everything we've writ- 
ten to this point," notes Keith, and 
includes new recordings of three 
songs from "Further On . . ." mixed in 
with fresh material. The newer tunes, 
he adds, are mostly group co-writes; 
Keith was the primary songwriter 
early on. 

The new album also features instru- 
mental buttressing from Grey Eye 
Glances' usual backup support team: 
guitarists Brett KuU and Bill Belcher, 
keyboardist John Avarese, and drum- 
mer Paul Ramsey. (These accompa- 
nists have performed live with the 
group in the past and will tour with it 
in the future.) 

"It's really well-produced," says 
Bruce Warren, music director at non- 
commercial triple-A station WXPN 
Philadelphia, about "Eventide." He 
notes the group's "progressive sound 
in the way of (3ctober Project [whose 
debut album was produced by Rosen- 
stein] and Renaissance," together with 
their pop-tunesmithing prowess. 

"Mercury had a little showcase at 
the Tin Angel — a wonderful acoustic 
music club here — and it was amazing 
just watching," continues Warren, 
whose station supported the preced- 
ing Sojourn releases. "Everyone 
knew the words to every song, and 
the band put on a great show and 
wowed all of us." 

Mercury product manager (U.S.) 
Meg Ritschel also notes Grey Eye 
Ghrnces' "strong foundation," which, 
in addition to a fan base linked by the 
group's mailing list and an active 
World Wide Web site, includes man- 
ager Bill Eib of 0 Management and 
agent Adam Kornfeld of QBQ. "So 
besides having music that's highly 
developed and stylized and to the point 
where they're ready to put out a 
m^or-label album, they're very well- 
organized," she says. 

Mercury has serviced a promotional 
CD of the "Eventide" track "Halfway 
Back" to triple-A stations, and Ritschel 
reports good early feedback national- 
ly, with "great crossover potential" to 
modem rock thanks to its perceived 
appeal to a younger college demo — as 
evidenced by forthcoming exposure via 
Spin's syndicated radio program. Early 



CORNELIO REYNA OIES 

I ( \)Hfif{u( d fnjnl IHUJi 

After the duo split in 1973, each 
member went on to launch a successfiil 
solo career, although they did hold 
occasional reunion concerts through- 
out the years. 

In 1987, Reyna penned the hit "Si 
Tu Supieras" for the group La Mafia. 
He also performed a duet of the song 
on La Mafia's recorded version. 

Reyna went on to record another 
two dozen albums, including one 
reunion album with Ayala, "Juntos 
Para Siempre," released on Freddie 
Records in 1995. 



press response further indicates 
younger-than-expected "alternative 
demographic" interest, adds Ritschel. 

A postcard mailing to Grey Eye 
Glances' fan-club list and Parachute's 
mailing list is now going out, tagged 
with one-stop mail-order information. 
But touring will likely be Mercury's 
main promotional thrust, starting at — 
where else? — Borders. 

"Ha\ing that localized retail support 
is tremendouA," says Ritschel, who is 



Released last year, Dion's "Falling 
Into You," on Columbia Records in 
Canada (550 Music in the U.S.), has 
sold 1.4 million copies in Canada, 
according to Rick Camilleri, president 
of Sony Music Entertainment (Cana- 
da). Dion's "Live A Paris" has sold 
240,000 copies in Canada to date. 

Also racking up multiple nods was 
perennial favorite Bryan Adams, with 
four nominations. Notching three 
apiece were Alanis Morissette, fiddler 
Ashley Maclsaac, Amanda Marshall, 
and Oithestra Symphonique De Mon- 
treal, under the direction of Charles 
Dutoit 

Even in the unlikely chance that 
Dion loses in all the Juno categories in 
which she is nominated, the singer will 
be hig^y visible throughout the nation- 
al CBC-TV televised event. Dion will 
perform in an impressive talent lineup 



heard them, not even on bootleg. And 
then we have video footage to go with 
it" 

All product released under the 
agreement will be remastered from 
first^f[eneration tapes and feature orig- 
inal artwork, according to Janie Hen- 
drix. Additionally, all releases will be 
overseen and approved by the family 
in consultation with Hendrix produc- 
er/engineer Eddie Kramer and Hen- 
drix biographer John McDermott 

Universal Music Group president 
(U.S.) Zach Horowitz says that the 
Hendrix agreement is significant in 
that it marks the first time that the 
artist's catalog will be under one roof 
throughout the world. 

"We used to have rights [to Hen- 
drix's catalog] only in the U.S. and 
Canada," says Horowitz. '*We will now 
have right£ worldwide. And this will be 
the first time ever, since Jimi record- 
ed, that the same record company will 
be responsible for Jimi's catalog 
around the world. This will ensure a 
consistency in the global marketing 
ai^roach surrounding Jimi's records." 

Horowitz adds that the family's 
involvement will bring a new-found 
focus to the Hendrix archive, as well as 
access to previously unreleased and 
potentially lucrative recordings. 

"This is the first time that the fami- 
ly has worked hand in hand with Jimi's 
record company to market and pro- 
mote his albums, and as a result well 
get the special attention, concern, 
insight, and caring that the family has 
for that catalog. As a result of the fam- 
ily being involved, people from around 
the world are bringing them never- 
before-released performances of 
Jimi's, and we will have access to 
those." 

In addition, the blessing of the Hen- 
drix family is seen by MCA as a link to 
the artist, whom the label considers 
one of its crowning jewels. 



looking to set up listening posts and tie 
in radio during an extensive Borders 
tour that will start in the Northeast 
and expand nationally in the spring. 
"We want to gefpeople out to see them 
because they're f>o charming live, and 
their music is very intimate," she adds. 
"And when they play Borders, mer- 
chandise sales go up." 

Confirmation here comes from Sean 
Hickey, music managur at the Borders 
Books & Music store in Brj'n Mawr, 



this year that also includes Marshall, 
Maclsaac, Terri Clark, Paul Brandt, I 
Mother Earth, and Moist 

"CeUne is our [talent] centerpiece," 
says SUversides. "However, this is a 
strong [talent] lineup, and it's quite 
representative of Canadian music 
today." 

"Last year's 25th anniversary show 
was a look backward; this yeai^s show 
is a look forward," adds the show's 
executive producer, John Brunton. 
"We're putting more new faces onstage 
than we ever have before." 

The following is a partial list of the 
1997 Juno nominees: 

Best group: 54:40, 1 Mother Earth, 
Moist, Noir Silence, the Tragically Hip. 

Best female vocalist: Deborah Cox, 
Celine Dion, Lara Fabian, Amanda 
Marshall, Alannah Myles. 

Best male vocalist: Bryan Adams, 



"There are few superstars today 
that consistently sell the 2 million-plus 
units that Jimi sells year in and year 
out," says Horowitz. "Twenty-seven 
years after Jimi died, he sells more 
records than when he was alive. So 
being involved with the family is the 
closest thing we have to being involved 
with Jimi." 

Horowitz says that the three "core" 
Hendrix albums will be phased in and 
the previous MCA reissues of those 
titles phased out. He adds that Uni- 
versal regards the Hendrix agree- 
ment as confirmation of the compa- 
ny's status as a growing player in the 
global marketplace. 

"We had a special meeting with the 
family to explain why our internation- 
al companies would be the best at 
bringing Jimi's catalog to the next level 
but preserving the legacy," explains 
Horowitz. 

For Janie Hendrix, the MCA part- 
nership marks a significant step in a 
relationship that had been evolving over 
the past few years. "Now we're a mar- 
riage," she says. "Prior to this we were 
dating, getting to know each other." 

In 1995, the Hendrix family won a 
long-fought court battle for rights to 
the artist's catalog. Since then, Al and 
Janie Hendrix have been busy collect- 
ing and cataloging material that had 
been scattered throughout the world. 

"We had to rebuild a foundation," 
explains Janie Hendrix. "When we won 
the court settlement that gave us the 
rights to the Hendrix material in 1995, 
this material was like a train that was 
already going 90 miles an hour. It was 
as if somebody threw us on top of the 
train and said, 'OK, get in it' It wasn't 
like a new artist where you can start 
driving it slowly and take it to a higher 
speed." 

Commenting on the quality of the 
first-generation recordings, Hendrix 
adds, "It's like a veil has been lifted off 



Pa., who says, "There's never a prob- 
lem selling their stuff— no matter what 
they call tfaerasehres. We've sold hun- 
dreds and hundreds of their first CDs; 
if you play them in-store, people stop 
and listen and come up to find what it 
is and buy it" 

The same thing happens when they 
play live, he adds, which the group has 
done several times at Hicke/s store. 

For his part, loyal ex-employee 
Keith is more than happy to return to 



Paul Brandt Corey Hart John McDer- 
mott Neil Young. 

Album of the year: "Amanda Mar- 
shall" (Epic); "18 Till I Die," Bryan 
Adams (A&M); "Falling Into You" 
Celine Dion (Columbia); "Hi"" How 
Are You Today?," Ashley Maclsaac 
(Ancient/A&M); "Trouble At The Hen- 
house," the Tragically Hip (MCA). 

Single of the year: "Ahead By A 
Century," the Tragically Hip (MCA); 
"Because You Loved Me," (^ine Dion 
(Columbia); "Birmingham," Amanda 
Marshall (Epic); "Ironic," Alanis 
Morissette (Maverick); "Sleepy Mag- 
gie," Ashley Maclsaac (Ancient/ 
A&M). 

Rock album of the year: "Brand 
New Day," the Watchmen (MCA); 
"Hemi-Vision," Big Sugar (A&M); 
"Scenery & Fish," I Mother Earth 
(EMI); "Test For Echo," Rush 



the music. You notice it in the music, 
and you can hear Jimi's words very 
clearly. These are first-generation 
tapes. And we have recovered a lot of 
tape, audiotape and videotape, that has 
never been heard by the public. So we 
have a lot of material that will be heard 
for the first time. The fans will be 
ecstatic over this product" 

Retailers, too, responded enthusias- 
tically to news of the MCA/Hendrix 
agreement Says Doug Smith, senior 
buyer of the Pittsburgh-based Nation- 
al Record Mart chain, "I'm glad the 
catalog will be out there again, and that 
people can buy Jimi Hendrix music 
again. The Hendrix catalog sells very 
well and is very viable." 

Similarly, Vince DeLeon, superstore 
buyer for the Harmony House chain in 
Berkley, Mich., says, "Those are classic, 
catalog albums, and when Warner 
Bros, sold them they did very well, so 
I think they will still sell well because 
they are the bread and butter of classic 
rock radio. If they release the product 
there will always be an audience for it" 

In addition to the MCA agreement 
Experience Hendrix plans to release 
new recordings by rock, R&B, and 
gospel artists through its Hendrix 
Records imprint Although that label is 
not part of the MCA deal, some of its 
titles may be distributed through the 
Universal pipeline, according to Janie 
Hendrix. 

Janie Hendrix says the Garden 
show, which will be put on by the Hen- 
drix Foundation and produced by 
Mitch Slater of Delsener/Slater Enter- 
prises, will be held in the late spring or 
early summer. The concert — whose 
lineup has yet to be announced — will 
benefit inner-city and homeless chil- 
dren, as well as Hendrix's high school, 
Garfield High in Seattle. 

Assistance in preparing this story was 
provided by Robyn Schenfeid. 



the Borders circuit 

"WeVe turned down big offers from 
Barnes & Noble — which is a great 
chain, too— but Borders got us going 
early in," he says. "We're not looking 
to make a career playing in book- 
stores, but we've done over 200 now, 
and in a lot of suburban places. Bor- 
ders is like the cultural center. As 
much as we want to move on to Shea 
Stadium, we're still at a point where 
we ei\joy selling 75 CDs a night." 



(Anthem); ^Trouble At The Hen- 
house," the Tragically Hip (MCA). 

Best country female vocalist: Terri 
Clark, Patricia Conroy, Rachel Matkin, 
Shania Twain, Michelle Wright 

Best country male vocalist: Paul 
Brandt, Chris Cummings, Charlie 
M^or, Jason McO)y, Duane Steele. 

Best country group or duo: 
Farmer's Daughter, Prairie Oyster, 
Quartette, the Rankin Family, Thomas 
Wade & Wayward. 

Best new solo artist: Terri Clark, 
Damhnait Doyle, Chantal Kreviazuk, 
Wendy Lands, Duane Steele. 

Best new group: The Killjoys, 
Limblifter, Pluto, Starkicker, Victor. 

Songwriter: Bryan Adams, Dean 
McTaggart Alanis Morissette, Amy 
Sky, the Tragically Hip. 

Best-selling Francophone album: 
"Live A Paris," Celine Dion (Coliun- 
bia); "Luce Dufault," Luce Dufault 
(Arpige); "Noir Silence," Noir Silence 
(MPV); "Pure," Lara Fabian (Arpige); 
"Quatre Saisons Dans Le Desorde," 
Daniel Belanger (Audiogram). 

Best-selling album (foreign or 
domestic): "Daydream," Mariah 
Carey (Columbia); "Falling Into You," 
Celine Dion (Columbia); "Mellon Col- 
lie And The Infinite Sadness," the 
Smashing Pumpkins (Virgin); "The 
Score," the Fugees (Columbia); 
"(What's The Story) Morning Glory?," 
Oasis (Epic). 

Hall of Fame Awards: Lenny 
Breau, Gil Evans, Maynard Ferguson, 
Moe Koffman, Rob McConnell. 

Walt Grealis Special Achievement 
Award: Dan Gibson. 



CANNES ACCORD 

(Contimied from page i) 

tion, commenting, "I hope pressure 
will be kept up." 

For Wamer/(3happell chairman Les 
Bider, the time it has taken to achieve 
the accord is less significant than the 
effect of the agreement "The fact that 
it was too long in coming is not signifi- 
cant," he says. "The only question is 
how we proceed fixjm here. How hard 
it was to get here is not the point What 
we have is something for the future so 
we have to look to the future." 

For Bider, a major aspect of the 
accord is that it includes a commitment 
from the societies not to reduce their 
mechanical royalty commission rates 
by transferring costs to other revenue 
streams. 

He says he is happy to keep up the 
kind of pressure to which Robinson 
refers. Pointing out that he traveled 
from Los Angeles to Cannes solely to 
attend the daylong summit meeting, he 
comments, "1 am prepared to go back 
to France as soon as is necessary." 

The wording of the Cannes Accord 
is now being formalized. Once com- 
plete, the document will be presented 
to the EU to establish whether it con- 
tains any antitrust elements. 
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TECHNO EMERGES FROM 

(Continued from page 1) 

users. But at a techno rave, it's as if 
there is a 'server' that includes the au- 
dience. They are not only audience, 
but also participants in the party, and 
they unite with each other. To me, this 
is symbolic of our upcoming age." 

Ishino, a member of the hip-hojypop- 
oriented techno trio Denki Groove, also 
sees techno as relevant music for the 
cyber age. "It's the most practical, use- 
ful music," he says. 

A 2l8t-centur7 "communal" mood is 
typical of events regularly held at the 
Liquid Room, a club in the heart of 
Tokyo's sleazy Kabukicho district that 
is the current epicenter of Japanese 
techno. At a Liquid Room gig, the 
stage is blocked by a large screen, on 
which plays a light show of psychedel- 
ic imagery. 

The technoids who have arrived 
early mill about in front of the stage, 
waiting for something to happen. The 
music coming out of the massive sound 




system gradually shifts gears from an 
almost subliminal electronic hum to a 
steady techno beat, over which DJ 
Wada casts great sweeping washes of 
s>'nthe.sized and sampled sound. 

Abandoning their pose of studied 
cool, the techno fans tegin to move to 
the music. Before long, the Liquid 
Room has become a vortex of sound, 
light, and bodies in motion. Forget 
about the koto and skamvien: This is 
the folk music of end-of-the-century 
urban Japan. 

One of the DJs manning the turnta- 
bles and electronic gizmos at the Liq- 
uid Room tonight is Tomoaki Hirata. 
He doubles as chief e<litor of Japanese 
techno magazine Loud, which \ies with 
rival Ele-King as the most authoritati\'e 
guide to the Japanese techno scene. 

"I wan really into the European tech- 
no scene around 1991 and '92." says 
Hirata, speaking in relaxed, fluent 
English in hLs cubbyhole of an office in 
Tokyo's Shibuya district. "I tried to 
import that scene to Japan, but I didn't 
have any skill or knowledge about run- 
ning or organizing a club or making 
records or being a DJ. I didn't know 
very much." 

But Hirata's enthusiasm got the bet- 
ter of him. and with photographer 
Kenji Kubo. he iK'gan a .series of tech- 
no events called Club Venus at the Liq- 
uid Room in 1993. "At that time there 
wasn't such a big techno scene here," 
Hirata says. "There were maybe only 
300 people at the event It was not an 
easy time. 

"Then the club jazz music explosion 
happened here," he adds, "but we were 
still struggling to make the techno 
scene biggt^. Remix [a club music mag- 
azine where Hirata worked at the time] 
got more jazz- and hip-hop-oriented. I 
think that was a good thing, but we 
loved techno and house, so that's \riiy I 
started Loud." 

Japanese techno today covers a wide 
stylistic range, from the relentless 
beats of Tripping Toro to the chill-out 
vibe of Kasumi Experience. The vast 
majority of new Japanese techno is 



SHADOWS IN JAPAN 



strictly instrumental, as distinct from 
the European techno rave music that 
dominated clubs like Tokyo's Juliana's 
in the early '90s. 

The music's lack of vocals and elec- 
tronic nature mean that there is noth- 
ing intrinsically "Japanese" about the 
techno being blasted through the 
speakers at clubs such as the Liquid 
Room, Yellow, or the intriguingly 
named Maniac Love. At least, listeners 
won't hear any traditional Japanese 
musical sounds. But the origin of this 
music is very indigenous. 

TRAOmONAL SOUNDS 

"In my generation, everything in our 
daily life is mechanized around us," 
says Ishii, who was bom in 1970 in the 
northern Japanese city of Sapporo. 
**When we were kids, we played vrith 
computer games instead of playing out- 
side. I grew up with computers, and 
that changed my mentality so that it 
was natural to be with them. 

"Most young Japanese don't like 
traditional music, [butJ 1 put in any ele- 
ment of music which I've been listen- 
ing to. I'm interested in Japanese tra- 
ditional percussion orgagaku Lancient 
court music]. They inspire me a lot It's 
impossible to find the same sort of 
thing in European music." 

Back in 1992, though, Ishii's cyber- 
netic musical vision was a bit too far 
ahead of prevailing Japanese trends, 
and his first record deal was with Bel- 
gian techno label R&S Records. "I was 
listening to imported records, so I 
knew the techno .scene in Europe was 
becoming more active," he says. "When 
I started to make music, I wanted to 
release it in Japan, but there was no 
record company and no audience for 
me. R&S was my favorite label ... so I 
mailed them my demo tape." 

Ishii's first releases on R&S were 
the 12-inch singles "Garden On The 
Palm," "Pneuma," "Deep Sleep," and 
'Tangled Notes." In 1994. R&S Issued 
his first full-length album, "Innorele- 
ments," containing his earlier singles 
as well as new material. 

In 1995. Japan's Sony Records 
licensed Ishii's then-current album 
"Jelly Tone.s" which in .lapan included 
a CD-ROM titled "Extra," featuring a 
nine-minute anime clip by Katsuhiro 
Otomo. 

The music video version of "Elxtra" 
was chosen as MTV Europe's 1996 
dance video of the year. So far. "Jelly 
Tones" has sold about 100,000 copies 
(including imports) in Japan, according 
. to the label, and well over that number 
in Europe. 

Apart from some samples, the 
sounds Ishii makes bear no relation to 
anything in the natural soundscape. 
Like the creations of Britain's Aphex 
Twin, this is pure electronic music. 
Tracks like "Rusty Transparency" are 
dissonant and metallic, while on "End- 
less Season," also fi*om "Jelly Tones," 
the mood is lush and haunting, remi- 
niscent of Tangerine Dream or Klaus 
Schuize in their more IjTical moments. 

AFTER DUB 

Among other leaders in Japan's tech- 
no movement is Tokyo-based band 
Audio Active, which has gradually 
moved beyond its reggae/dub roots into 
music that's somewhere between ambi- 
ent and techno. Its most recent album, 
"The Way In Is The Way Out," 
released in late 1995, is truly weird and 
wonderful. 

Recorded in collaboration with new 
age hammer dulcimer-meister Laraa- 
ji, it shows Audio Active at its most 
spaced out and adventurous, as the 
band unleashes a steady barrage of 
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richly textured sound surprises, punc- 
tuated by Laraaji's bizarre spoken- 
word ramblings. 

On the dance end of the Japanese 
techno spectrum is two-man unit 
Hoodrum, comprising DJs Fumiya 
Tanaka and Akio Yamamoto. Tanaka 
secured his place in Japanese techno 
history by setting up pioneering tech- 
no/dance label Torema Records in 
Osaka in 1993. In April 1995. he gained 
attention with his ironically titled 
m^or-label debut, "1 Am Not A DJ" 
(Sony Records). Before joining forces 
with Tanaka, Yamamoto released 
material on Torema and U.K. techno 
label Rising High. 

In mid-1996, the two DJs formed 
Hoodrum, with the idea of making club 
sounds more accessible to kids on the 
street. In keeping with the Hoodrum 
moniker, they stress the need to have 
an "attitude like the Sex Pistols," which 
isn't something one will hear from 
many other Japanese techno artists. 

AMBIENT ACTION 

Where there is techno, there is also 
its close cousin "ambient" and Japan is 
no exception. 

Ambient's foremost Japanese advo- 
cate is Haruomi Hosono, who along 
with Ryuichi Sakamoto and Yukihiro 
Takahashi formed pioneering techno- 
pop group Yellow Magic Orchestra in 
the '70s. Hosono is one of the mo.st 
respected producers on the Japanese 
music scene and has released many 
albums, either as a solo act or with var- 
ious musicians, including Bill Laswell 
(the excellent "Interpieces Organiza- 
tion," released on Teichiku Records in 
February 1996) and, most recently, 
Japanese female vocalist Miharu Koshi 
(on the album "swing slow," released 
by Mercury Music Entertainment). 

"Ambient is what I call pop now," 
says Hosono, whose calm, detached 
demeanor suggests ambience personi- 
fied. "If there's something that excites 
kids just like rock music did before, it's 
ambient It's a mixture of technology 
and shamanism." 

If for Ishii techno is the video game 
generation's natural mode of musical 
expression, for Hosono it's ambient. 

"Because of the technology that's 
available now, young people can easily 
make these sounds," he says. "They 
play ambient because they think it's 
cool. For them, ambient is what rock 
music meant to people 20 years ago." 

An outstanding compilation of 
Japanese ambient house is "Angelic 
House," which came out in 1993 on 
indie label Newsic. Standout tracks on 
the album include "Cleanopolis" by 
Dangeraus Electric Kiss. 

Similarly straddling the hazy border 
between techno and ambient is the 
work of a DJ ensemble called Kasumi 
Experience, whose 1996 album, 
"Lotus," highlights the more melodic 
side of Japanese techno. Unlike more 
hardcore techno releases, "Lotus" fea- 
tures acoustic instruments such as 
fiute, guitar, and drums, achieving a 
convincing synthesis between "natur- 
al" and machine-made sounds. 

In the same vein, Susumu Yokota 
weaves hypnotic sonic tapestries that 
defy categorization on albums such as 



"Add Mt F^ii,*• which came out in 1994 
on the Sublime label. This is hardcore 
chill-out music that artfully combines 
elements such as traditional Japanese 
percussion, environmental sounds, and 
self-referential electronica. 

In 1978, Hosono, Sakamoto, and 
Takahashi joined forces in Yellow 
Magic Orchestra (YMO), which along 
with groups like Germany's Kraftwerk 
launched the genre known as techno- 
pop. 

"There wasn't a long history of pop 
music in Japan, but all kinds of music 
and information about the music from 
around the world were always avail- 
able for us," Hosono points out. "Elach 
of us had a great amount of informa- 
tion about music, so we were just hav- 
ing fun together with music . . . When 
we debuted, there was punk and new 
wave, and the sound of YMO was light 
and ftivolous, especially compared to 
the music coming from Europe at that 
time." 

LABEL LEADERS 

Among m^jor Japanese record com- 
panies, Avex and Sony have led the 
way in popularizing techno in Japan. 
Dance specialist Avex helped lay the 
groundwork here in the late '80s and 
early '90s with its immensely popular 
"Juliana's" compilations of techno-rave 
music licensed from overseas labels. 
More recently, Avex has concentrated 
on jungle, trance, and house and has 
yet to sign any domestic techno acts. 

Overseas techno acts licensed to 
Avex include Scotland's Slam and 
Philadelphia-born Winx, aka Josh 
Wink, who has had substantial singles 
success in the U.K. In contrast to the 
"Juliana's" series, whose releases sold 
in the hundreds of thousands, these 
artists sell an average of 5,000 units per 
release in Japan. 

Avex A&R staffer Yasuald Watan- 
abe thinks the label's latest trance 
series, "Pure Trance," could prove 
more popular. "We want to find our 
own domestic techno artists in such 
subgenres as psychedelic trance," he 
says. 

Sony has released a series of compi- 
lations titled "Mbc-Up" in which artists 
such as Ishii, Jeff Mills, and Takkyu 
Ishino — who oversees the series — 
mutate and warp tracks by acts like 
Japan's United Future Organization 
and Sakamoto and foreign artists 
Moby, Moebius-PIank-Neumeier. and 
Mr. Fingers, among others. 

CLUB SOUND 

The "Mix-Up" albums, which have 
.sold about 40,000 copies each in Japan, 
and a similar amount in Europe, 
according to the label, come close to 
reproducing the electric atmosphere of 
a techno club where the DJ is really on 
form. Each track builds and builds 
before blending seamlessly into the 
next selection, the sonic collage shift- 
ing in color and emphasis as the beats 
ebb and flow. 

Another Sony label. KVoon Sony, is 
home to one of Japan's most important 
techno acts, Denki Groove, led by Ishi- 
no. Its March 1996 release, "Orange," 
has sold 310.000 copies here, according 
to the label, more than any other 
Japanese techno release. Ishino's lat- 
est project is producing the debut 
album by Tomoe Shinohara, a young 
female singer whom the label describe 
as a 'Very lovely techno Lolita." 

Yet another Sony imprint pic/Sony, 
has ventured into the techno field, but 
in an altogether unconventional way. 
The Eccentric Opera is an unlikely 
fusion of grand opera and techno. Its 
three members — Nami Sagara (sopra- 



no), Yutaka Kawashima (tenor), and 
Nahoko Kakiage (c-nmposer, arranger/ 
keyboardist) — are all graduates of the 
prestigious Tokyo National University 
of Fine Arts and Music. 

Material on the Eccentric Opera's 
eponymous debut album, released 
here July 21, 1996, includes technoized 
versions of selections from Handel's 
"Hallelujah" chorus, Puccini's 
"Madame Butterfly," and Schubert's 
"Ave Maria." 

Masakazu "Hiro" Hiroishi, product 
manager at Sony Records' Office 7, is 
credited by many with putting Sony at 
the forefront of the Japanese techno 
boom. "We started promoting techno 
about three years ago," he says. "At 
that time the scene here was very 
small We began by releasing overseas 
techno, but as we started getting lots 
of demo tapes from Japanese artists, 
we then released Japanese techno." 

Key Japanese techno specialist 
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labels include Frogman. Sublime 
(which releases material recorded by 
Ishii under the nom de disque of Flare), 
Transonic. Subvoice, Trip Trap, Olive, 
Newstage, and Sj^zygy. 

RETAIL REACTION 

Releases from these labels can be 
found at the techno specialist stores set 
up by retail chains such as Cisco and 
E>isk Union, or in the techno sections 
established by a growing number of 
nonspecialist Japanese music stores. * 

Cisco boasts that it started Japan's 
first techno store, in October 1994, in 
Shibuya. "Ken Ishii is the most popu- 
lar domestic artist among our cus- 
tomers," says store manager Shigeo 
Kamimura as he tries to make himself 
heard over the insistent techno beat 
that fills the tiny store, which is 
crammed to the giUs with 12-inch vinyl 
and CDs. "And DJ Wada, from Maniac 
Love, is also really popular. Almost all 
Tokyo techno DJs come to this store. 

"We arc trying to stock more Japan- 
ese techno, but there still isn't enou^ 
available, .so more than 90% of our stock 
is, foreign techno," adds Kamimura. 

One of the best-selling titles at Cisco 
is "Into The Soft — Chillscape Compi- 
lation, Vol 1," released in '96 by TolQfo- 
based label Vap Inc. It features spaced- 
out tracks by overseas techno/ambient 
acts such as Pod and Interioper, as well 
as Japanese acts Something Wonder- 
ful and Haruomi Hosono. 

Echoing Kamimura, Tower Records 
Far East managing director Keith 
Cahoon says that foreign — mainly 
European — techno still outsells the 
homegrown variety at Tower's Japan- 
ese outlets. 

"My impression is that for the money 
that the record labels have put into 
techno, the return on it is a little disf^ 
pointing," Cahoon says. "But they drf- 
initely have gotten some reaction from 
it" 

One sign of Japanese techno's grad- 
ual emergence from the undei^ground is 
the use of the Ishii track "Circular 
Motion" in a TV ad for the Takashimaya 

(Continued on pofje 79) 
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BHli'Sonii'ftrv Tunes LLC. ASCAF-'WB, ASCAPI WBM 

38 NOTNIH' 8UT THE CAVt HIT (FROM RHYME t REA- 
SON) (Real N Hi/ff, ASCAP,''Suge, ASCAP,.'tnMnrs, 
ASCAP/Hi^ Pnesl, BMl.'Insigri, BMI) HL 

21 NO TIME (Uniieas. BMimarnei-Tamerlane. BMl^tMl 
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MOMfAH iu''l;wmjmversal:i 


23 


20 


12 


1 FINALLY FOUND SOMEONE 




s> 


73 


2 


NAKED EVE 

LUSaOUS JACKSON iG^fAND f OYALCAPIIOL; 


w 


44 


2 


THINGS LL NEVER CHANGE 

. r-,-,- ■■ : - .■.■I- IT J vEi 




15 


71 


10 


THIRTY-THREE 

THE SMASHING PUMPKINS (VIRGIN) 


21 


26 


8 


SPACE JAM 




81 


59 


28 


SI-, -i 


2D 


- 


1 


WATCH ME DO MY THING 

HninidFy 3«Kf>»fa:FitiiaM:--*xfl.,;-.:-*:.i 




17 


63 


24 


IF YOUR GIRL ONLY KNEW 

Ail, ivfi-i iriLJiCKr,'?: jNC .ml/'''Tici 


35) 


40 


4 


TEARS 

THE ISIEY BROTHERS ;l ^.ECK' .SuiVND: 




•1 


58 


21 


IF IT MAKES YOU HAPPY 

SHERYL crow IAS.M; 


31 


25 


23 


WHAT KIND OF MAN WOULD 1 BE 

MINT CONDITION lPE.FiSPECr;VE.'AitWi 




II 


49 


23 


PONY 

GINUWIME155CWIJSIC1 


32) 


42 


4 


DA' DIP 

FREAKY NASTY !MARO HOOaTOWERIRiAC i 




71 


65 


32 


MACARENA 

LOS DEL RIO IARtOLA'9MG LATIN) 


33 


28 


S 


AIN'T NOBOp'^ 




71 


75 


2 


WITHOUT LOVE 

DONNA LEWIS (AILAWTia 


34 


27 


16 


THIS IS FOR THE LOVER IN YOU 




72 


66 


34 


BLUE 

LEANN RIMES:riJ'iB' 


35 


31 


19 


FAUING 

MONTELL JORDAN ,Oif M.WftCLMl 




73 


57 


26 


IT'S ALL COMING BACK TO ME NOW 


31 


37 


14 


NEVER LEAVE ME ALONE 

■.'•::;.>j'ii- :'.>;' X'i' '/CG Xf-^rA-HE^r:". 




74 


67 


13 


HERO OF THE DAY 

METALUCA ■ . : -. 'i-A. -a^i 


37 


29 


22 


STEELO 

702 (BrV ItVMOTOWHI 




75 


64 


2 


SETTING SUN 

M XtMCA: BMTMEBSi^STIUlMRKSWDUNEI 



Records wrtti t^ greatest sates gains, C 1997. Billboard/BPI Comn^unications and SoundScan, 



27 PONY (Papah. ASCAP/Virtinia Seacfi. ASCAP/VVB, 

ASCAP/Hert.l<:ioiiS, ASCAP) WBM 
B4 RUNNIN' [EMI Apnl. ASCAP/Bec Mo Easy. 

ASCAP/Just.n Combs, ASCAP/B« Poppa, ASCAP) HL 
SO SEniMfi sun rMCA, PF^.-CraatiDn, PRS/Sorry. PRS) HL 
49 SPACE lAM (FROM SPACE JAM] (OuadraSound. 

BMl.'WamEr Chappeil, Bfill) WBM 
89 STAND UP IC- Sound. ASCAP..'GI>etto fninking, 

ASCAP/Tan Brown. ASCAP/'Sflidopa, ASCAP) 
71 STREET DREAMS (D ti A, PRS-'BMG. PRS'BMG, 

ASCAPi'Caraers-BMG. BMI/Jumpmg Bean. BM\n2 And 

Urxler, BMt.'Jelf^ s Jams ASCAPi-Slam U Well. ASCAP] HL 
73 SUGAR NONET ICE TEA (Arvcrmal ASCAP/EMI Apnl, 

ASCAPawSun. ASCAP/Pecot, ASCAPI HL 
S3 TEARS [Scfiy,.'AIV LLC, BMl.tcaf.Bt^DHL 
41 THIHCS'LLIIEVEICHAilQE/RiPFEIi'SUUl^B. 

ASCAP.i2aa:a. ASCA.',i2Mntia, BMlt-f yt(, BMIi-Srand, 

mfiaiHi ASCAFlBH, A&^P.Cjphtrtlefl, ASCAP) ItWM 
40 THIRTY-THREE (Ciiryulis. BI/L'Cinderliil, BMI) WBM 

30 THIS IS FOR THE LOVER IN YOU (Sany.'ATVaC BMLtpic. 
BMtSciSr, mW. ASCAP.it'A, ASCAP.'WaM II Bij. 
ASCAP,.PatrB[|-Sdaf . ASCAP,.Sher ASCAP) HL 

31 THIS IS YOUR NIUHT (Slurh Media. BMl/Warner- 
Tamarlarte. BMII WBM 

» TWISTED (Kartfi Sweat. ASCAP,!' A, ASCAP.'VlB,ASCAP/l)Bep 
Sounfl. ASCAP.ShDd Mis. BW^omba. ASCAP) WBM 
1 UN^BREAK MY HEART (Raalsongi. ASCAP] WBM 
4 WANNABE (FuH Keei, ASCAP/Vf.ndswep* Pacilic. 

ASCAPyFr>-ygrani Irrt l, ASCAP) MLWBM 
43 WATCH ME DO MY THING (FROM ALL THAT) 
(Zomba. BMI/Hoohman, BMLTe-Mk:, ASCAP) WBM 



78 WE DANCED ANYWAY (Longitude, BMl/August Wind. 

BMI,^rB«t B'OAd. BMI/Heart Of Hearts, BMI) WBU 
96 WHATEVAIUNtErick Sermon. ASCAP/Zomba, 
ASCAP'Tunky Notile. ASC«>I WBM 
WHAT KIND Of MAN WOULD I BE (Mint Factory. 
ASCAP/tMl flfidl ASCAP) HL 
WHAT THEY DO (Caieeri-BMG. BMl/Grartd Nesu. 
BML'GodtHiryir, BMII HL 

WHEN BOY MEETS GIRL (Trey III. BMI/T Lucut, 
ASCAP/Tne Waters Ot NsMfstfi. BMI/Stra From Ttw 
Bottom ASCAP/ttevin Wales, ASCAP/lustm Combs, 
ASCAPvtMl AiiTil ASCAP.-Totars Thing, ASCAP) HL 
WHEN YOU LOVE A WOMAN (Love Batcti. ASCAP/So 
Much. ASCAP.Tir^ers Of lof. ASCAP) 
WHEN YOU'RE GONE/FREE TO DECIDE (Polysram 
Int I, ASCAP) HL 

WHERE DO YOU QO (Far M V ASCAP/BMG. ASCAP) HI 
WITHOUT LOVE (Donna Lewis ASCAP/Warner 
Criappell. ASCAP) WBM 

YOU CAN MAKE HISTORY (YOUNG AGAIN) (William 
A Sonj. PRS/W(Bli:hBd, ASCAP.WB, ASCAP) HLWBM 
YOU OON-T HAVE TO LOVE ME (EM! April. 
ASCAP/Sc<jlOnScjl ASCAPi'Iuella ASCAP) HL 
YOU LEARNAOU OUGHTA KNOW (MCA 
BVl'Vantiurst Place, BMI/Aerostatwn, ASCAP] HI 
YOU MUST LOVE ME (FROM EVITA) (MCA. ASCAP) HL 
TtW'RE HAKIN' ME HICH/LT IT ROW IGtkv! ?S. 
aSCAf.^mo ASWi'Eyt BW,'Sorv..ATM Sa^s BHCHLIVBIil 
YOU WERE MEANT FOR ME mgsh Toatli 
ASCAP/PolKi Boy, BMI) WBM 



37 



20 



BIU-BOARO FEBRUARYS. 1997 
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Biboad HOTIOO SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACKSINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY ^P^nd^ii"' 



1£ 

It 






WKS ON 
CHART 


TITLE ARTIoT 

PRODUCER (SONGWRtTEfil LABEL A NUMBER/PROUOTKM UBEL 


z 

ii 


1 


1 


1 


16 


★ * ♦ No. 1 ★ ♦ * 

UN BREAK MY HEART A 10 wmMi at Ho. 1 # TQNI BRA^CTON 
C FOS'ER lD.WAQREM !C) (DI (M) (Tl (V) fH LAFACE 242(»'ARlSTA 


1 


CD 


2 


2 


14 


DON'T LET GO (LOVE) (FROM "SET IT OFF") A ♦ EN VOGUE 

.j^Gii^ .'i? ^ ).wm • vniAi ■,• tinERiKEi ic; (Di iwi it) ivt ix- wsiftiii 6'i23i t£(; 


2 


3 


3 


3 


3 


1 BELIEVE I CAN FLY (FROM "SPACE JAM") A ♦ R- KELLY 

s Kf LL-- iP KEin: \t: [DliTj(V)fXJ WARNER SUWET.ATLANTiC42422;JfV£ 


2 


QD 


6 


11 


3 


WANNABE ^ SPICE GIRLS 

SI*NNJ,R|- '1 1/.- SI" i i..t-.^ r,-.l\NAHD,"CWti IC] (DI IT/VIWIN 3*579 


4 


5 


4 


5 


7 


1 BcLILVc IN TOU AND Mt (rRQM iMt rKbALntn 3 Wirt > ♦ WHI INlt nUUalUIN 

DfOSTM.' .V 1 -..-l" .;CM.Dl IMKTl !VMX1 ARISTA 13293 


4 


6 


5 


i 


19 


NOBODY A ♦ KEITH SWEAT FEATURING ATHENA CAGE 

".S'-VLS' -,,v.Lh' ■ : _ in (Oi.Dl iTKVi';)(l ELEMRA&42'1&'EEG 


3 


CD 


11 


32 


3 


CAN'T NOBODY HOLD ME DOWN ♦ PUFF DADDY (FEATURING MASE) 


7 


/'~rr\ 

CD 


9 


13 


11 


YOU WERE MEANT FOR ME ^ JEWEL 

B KEiTM PCC'LLi'i5 1- HiLCHER.SPCiTZI iCI lO) ilTLlMIC VO?A 


8 


9 


7 


6 


18 


NO DIGGITV A ♦ BLACKSTREET (FEATURING DR. ORE) 

■=-L-;' * sTniKi "sii;"; . /AiT-RS.'ASTWST.lfiCfit.iHitsoPWTESi ICI :d: imi iti iij^ErjCCPt ---jo: 


1 


10 


3 


8 


14 


I'M STILL IN LOVE WITH YOU • ^ NEW EDITION 

. .A'/ T LiV( S !J HAHRIS II I 11 .Vi) [OiDKMHIiiXl WCA 6t264 


7 


QD 


19 




2 


cVcRYTIMt 1 CLObt MT cYtb ♦ aAbYhAQ,t 

EAB'fAC- iGA5<-'^fiC= i:. iDii:'! [PiC 754S5 


u 


QD 


12 


17 


11 


OUn AAn... JUblALIIILtDll ▼ bINA b 

S FtODWAY 13 TAUBER.S.RCOWfiV; (C) IDl (Tl IVl (XI ETERNAL 17fl5&WAfiN£R BROS. 


12 


QD 


15 


19 


11 


COLO ROCK A PARTY ♦ MC LYTE 

=3v^■^^x^JK:^wa£^liE^^lv:.,flJlM!^lWLr:lfla^^TH5tw«!H.N-f^^ :c "ii'V ■v.i'riir'Ai]iU'i 


13 


14 


10 


7 


23 


MOUTH # ♦ MERRIL BAINBRIDGE 

SiLW :m aAiNBRIDGEl (OfDl'Mi Tl W L>.;VE»SAi. SWIS 


4 


QD 


27 


33 


3 


UN Ki ON • tnT^An tJAULJ 
B TOWER . .A>4AL i£ 9ADU,J jAMALI (C) (DI IT) KEDAR 56002,'UMVERWL 


15 


16 


13 


12 


32 


WHERE DO YOU GO # ^ NO MERCY 

AWE ■'^ »[JTK£S P Bi&KHOF-FALlENSTEINi (Ci (D> IMI :T) IVI -J) ARISTA 13225 


5 


QD 


25 


35 


5 


IN MY BED ^ DRU HILL 

C &'f.'>.'ONS ;P BRWN.fl 6 STACY D SiMMONii i:: ID ' ISLAND 8548S4 


17 


11 


14 


9 


26 


IT'S ALL COMING BACK TO ME NOW A ^ CELINE DIQN 

1 STEINUAS U SIEINUAM (C'lDKI, ^\ <; bbj ML^ : 78345 


2 


19 


16 


10 


21 


IF IT MAKES YOU HAPPY # SHERYL CROW 

S CROWISCJ-DW.J.TROTT! (Ci (D: ,Vi 'X' \W 581874 


10 


20 


17 


M 


16 


WHEN YOU LOVE A WOMAN • ^ JOURNEY 

K. iMi-ilE V S i=f H^y J jVlN.N SCHC'Ji ICMQJIV; COLJMB A JMiii 


12 


21 


24 


18 


14 


NO TIME ♦ LIL' KIM FEATURING PUFF DADDY 

S COMBS, STE\U i (k J&\£S,$ COMBS.S /ORDAN.J BROWN) tCl ID) 01 UNDtA&BIG BEAT 98 044' AT LAN TC 


18 


22 


18 


16 


34 


1 LOVE YOU ALWAYS FOREVER • ^ DONNA LEWIS 

D LEWIS K •.lLL£^ (P If W S. X) (01 (T) (XJ ATLANTIC 87072 


2 


23 


22 


20 


12 


I FINALLY FOUND SOWECWE [FROM 'THE WIRffOR H*S TWO FACESH # ♦ SA'fSRA STREISAND & SPYAN AOWilS 

r-FD=TFi' S S1P:-i;„;r.:: I,' -'I,', -..i- i IC) (Dl COLJMfrA 7B480 


8 


24 


21 


21 


2S 


LAST NIGHT (FROM "THE NUTTY PROFESSOR") • ♦ AZ YET 

SAE'fACE W iVAnSL-i I BAB*f ACi..K ANOLS.' !C) (Dl IMi (T; IVi (XI LAFACE 2<18:,'ASt$TA 


9 


2S 


20 


15 


8 


rLT Lmt AN LAuLe (rnUM ^rALb JAM J ▼ btAL 

SLAL iS MILLER! rC) ID) ZUrViARNER SUNSET 9 7 046. ATLANTA 


10 


(26) 


29 


29 


12 


WHEN YOU'RE GONE/FREE TO DECIDE 4 THE CRANBERRIES 

B FAiRBAIRS.ThE CRANBERRIES (D. O'RiORDAM !C) 10) {V) IX) ISLAND 854S02 


26 


27 


23 


23 


23 


PONYA ^ GINUWINE 

TIMBALAND lE L JMfMN.T MOSlE^S GARRED (C) (Dl (T) 5&0 MUSC 78373 


6 


28 


30 


26 


36 


YOU'RE MAKIN' ME HIGH/LET IT FLOW A ^ TONI BRAXTON 

BABVFAC-.B^ iVILSON iB WILSON BAB- FACE: !C) !D1 IMl [Tl IVI (K) LAFACE 2416QARISTA 


I 


29 


26 


22 


34 


TWISTED A ♦KEITH SWEAT 

X SWEAT, £ UCCAiNEiK SWEAT.E.MCCAINt.flUT KLOSEI (C) iDi (M) fTi (V ■ (Xi -LEKTRA 54262™ 


2 


CD 


34 


38 


10 


1 LIKE IT THE BLACKOUT ALLSTARS 

SGrvPGF ',■ pr-:R r.nrn PABON) ;CmD; Columbia 78455 


30 


31 


28 


24 


35 


THIS IS YOUR NIGHT ♦ AMBER 

THCf:!..- ... - ;£RMANCB£flMANAt«£MEftSi (Cj iDi (Tl IX) TOUMV BO'f 7736 


24 


32 


33 


23 


13 


YOU MUST LOVE ME (FROM "EVITA") ♦ MADONNA 

MACO'ir.- 1' ■ ■ ■■ , ■■<--.--: -'X'-iZK IT RICE.ALWEBBER; 10 ID;(I/I WARNER BROS 17495 


13 


33 


31 


25 


30 


CHANGE THE WORLD (FROM "PHENOMENON") • # ERIC CLAPTON 

BABYfAU : siyi\i:iKiP.-,-jv *v Mfi.,.-=:.-p;.':i (CI ID) (V) REPRISE 17621 


5 




37 


41 


11 


* * * Greatest Gainer/Airplay * ★ * 

BARELY OREATHtNG ♦ OUNTAN l^fHE.K 
R.MIN^ ^■S^•£^ (C)(Dl ATLANTIC 87027 


34 


35 


32 


30 


45 


rni iiuTiun m i ir padc a nKuwAi i a 
laUUni 1 inu DLUC t.Hno w LJionvvnLLM 

= Ml:.... :■ -.h/,-.../- .■.iS'-'JI-t-^ [)mOWNING,KOLANEK,RiCHARDS,P£ND£RGAST) (CMDi (X; Aif^ 581462 


15 


36 


36 


31 


29 


Vnil 1 FARN Vnil nilHHTA KNnUU * Al AKII^^ MDP|(^^rTTr 
1 LtMnri iuuv.iuuniMT\r^uw ▼ mlmi n i ^ ivi^-/n joot i re 

ICI (0) IVl I/AVEP;;k :/644H£PRISE 


6 


37 


35 


27 


23 


WHAT KIND OF MAN WOULD 1 BE • ♦ MINT CONDITION 

MiN'-.'.. 1 .'. .-■L.Li ICI (Dl IX'i PERSPECTIVE 5a.'b5&'AtU 


17 


CD 


38 


39 


9 


NOTHiN' BUT THE CAVI HIT (FROM 'RHYME & REASOn ♦ KtACK 10 & TMA DOGG POUND 

DAT filL..; _ -.u; D ASNAUO.R.BfiOWN) (C)(Dl(T;au22 TONE 53263,PRiORITY 


38 


CD 


49 


65 


S 


WHAT THEY DO ♦ THE ROOTS 

SftCMR JLIESTICN I'ROnER.THOMPSON HLtaaARO.GftET.aROWN.R.SAADIQi (Ci (D; ;T| CC-C '.MOM^EfFEN 


39 


40 


39 


a 


11 


THIRTY-THREE ♦ THE SMASHING PUMPKINS 

■LCO:: - ■■■ f (C)(Dlvm(iiN 38574 


39 


QD 


52 


- 


2 


THINGS LL NEVER CHANGL RAPPER'S BALL ♦ E-40 FEATURING BO-ROCK 

U'J::,;' ■ : . ■ :"L!CE i wCflSSf * WVS T SHIW ",M*lf>; Ci ^ *1D ITJIiJi.I.E 


41 


CD 


5« 


63 


6 


DA' DIP FREAK NASTY 

EPEAK NASTV (FREAK HASrV' iCI (Tl IX) HARD HOO&'PC'iVER 0: 12,'TRIAO 


42 




76 




2 


* * * Greatest Gainer/Sales * * * 

WATCH ME DO MY THING (FROM "fiLL THAT') ♦ IMMATURE FLAT. SMOOTH AND [C ROM (XWD BURGER 
C.STOKES.C CUEM (C STOKES.C.CUENI.RELI 10 (0) IT) LOL/D 64737«CA 


43 


44 


42 


34 


60 


IW1AI.MKLNA [DATSlUC DUt9 MIaJ A • LUb UtL HIU 

:DE--K-'-' - -Jf.'tROMDN&E.RRUi;! (C) IDI (Tl ;Vj RCA 64407 


1 


QD 


54 


55 


9 


IT'S YOUR BODY ♦ JOHNNY GILL FEATURING ROGER TROUTMAN 


45 


46 


40 


37 


24 


KEY WEST INTERMEZZO (t SAW YOU FIRST) ♦ JOHN MELLENCAMP 

L.TTLE BASTARD J MELLEN'CAK'P.G SREEM Dl MtPCURV 5.'8398 


14 


47 


41 


46 


9 


WITHOUT LOVE ♦ DONNA LEWIS 

KKIL.L'.: I . ,\ ; 0 TAYLOftl lC! ID) ATLAI.TiC 8702S 


41 


QD 


53 


57 


8 


DESPERATELY WANTING ♦ BETTER THAN EZRA 

DGiHr/;.', - I-... -1 •. ;CHD!SWLLLELEKTRA6422.S.EEG 


48 


41 


46 


50 


8 


SPACE JAM (FROM -SPACE JAM") QUAD CITY DJ S 

.M:l-_.V^'. . _ L: J l.'JJCi'.i'.,!. CftASGEV BPfilNTI ICi (C' "1 (i;! 8IG SEATlA*f\-P i.-iSE' ;'j.S''i'L*V' ; 


37 



£i 


'it 


is 


5j. 

Is 


TITLE 

PRODUCER iSONGWRlTERt 


ARTIST 

LAKl i MUMeEWF'ROMOTION LABEL 


s 


50 


43 


35 


It 


THIS IS FOR THE LOVER IN YOU A ♦ B»BYt»CE fEAI LL COOl J. H. HEWETT, I WHLCISJ DAMELS 

baby-":l - -^.'.l't : •.■i-er&: .ichdi (ti :vi ixi epic 7&u5 


6 


51 


47 


40 


10 


I'M NOT GIVING YOU UP 

£ £3I£F*N ^.SA^^AND£R [G ESTEFAN.K SANTAHDER) 


♦ GLORIA ESTEFAN 

(C) (Dl (Tl r^J (AJ EPIC 78A64 


40 


52 


45 


47 


14 


COME SEE ME 

T M i BOB 'T >(ELLEY,9 ROBlNSON.S COHBS.T KELLV) 


♦ 112 

(CI (0) m (XI BAD flCY 79073.ARISTA 


33 


(H) 


57 


59 


8 


NAKED EYE 

C mNC'S.T MANGURIAN.J.CUNNIFF ^J,CU^NlFF| iCI iDi 


♦ LUSCIOUS JACKSON 

Tl ".'1 1 XI GRAND ROTAL E««19'CAP1T0L 


53 


54 


X 


49 


14 


NEVER LEAVE ME ALONE ♦ NATE DOGG FEATURING SNOOP DOGGY DOGG 

Mjflijf- ■-: ■ v:^'. \)"::y,-:^y :siy,-oyjjfiv)iX^^,D'/iy^iL^. iCi:Di ct*rH0OA ^^ClI'In'ERSco*! 


33 


55 


55 


52 


7 


AIN'T NOBODY (FROM "BEAVIS AND BUTT-HEAD DO AMERICA") * LL COOL J 

R SMl'i' !>■ /. :l \ ,K, . I :A' TM, ICl (Tl GEFFEN IWIO 


46 


(56) 


65 


70 


G 


LUCHINIAKA(THISISIT) 

SKI IS WAILACE.S WILDS.D WILLISJ 


♦ CAMP LO 

(Ci (Tl PRDf IL£ 5A5B 


56 


57 


60 


51 


19 


FALLING • 

; E JONES IM JORDAN J £ JONESA P'LER.TALLEVi 


♦ MONTELL JORDAN 

(C) (Dl IT) DEF JAM 5756flaVEHCURY 


18 


58 


62 


58 


13 


IF WE FALL IN LOVE TONIGHT 

; JAM 7 if.VIS IJ ►-APR S II .t'/.';si 


♦ ROD STEWART 

ICI ID) [VI WAJ!N£R BROS 1 7AS9 


55 


(ID 


6« 


67 


4 


FIRESTARTER 

- -CJALfl . "JA.:" <: 'i" 1 -ICRNAO-CLEYJj£;mjK.FIMflLET,lliAWfiWll 


♦ PRODIGY 
1^ OC »jTE«AVEJSCX IMA?' viAfli*p efts 


59 


60 


50 


42 


13 


JUST BETWEEN YOU AND ME 

T MCKEEH^'I y HEil/£P|.'ANN IT UCXEEHAN.M HEIHERMANNJ 


♦ DC TALK 

ICKDl VIRGIN 38575 


29 


(D 


61 


El 


4 


IT'S ALL ABOUT U 

A GORDON, .p A.LSTAR A MARTIN,A.9URR0UGHSl 


♦ SVYV 

Ci lOj iTi RCA 64735 


61 


(D 


67 


68 


6 


GET UP 

: KENT MR.SEX [MR. OHEEKS.F lAHl 


♦ LOST BOYZ 

;i O: IT JNr.'ERSAL 56032 


62 


® 


68 


72 


5 


TEARS 

A WINBUSW.fi IStET (BABYFACE! 


♦ THE ISLEY BROTHERS 

t'lCiTNEC^ 654862 ISLAND 


63 


® 


77 




2 


LET ME CLEAR MY THROAT 

DJ KOOt.STI.F DER9T lOJ KOOLJ :Cj 'Tl l> 


♦ DJ KOOL 

J CLR.'AUERICAN J7AJ; 'AAPNt= BPOS 


6* 


65 


59 


56 


20 


BOW DOWN 

BUDOAdCECUBE.MACtt lO.WC BUO'DA) 


♦ WESTSIDE CONNECTION 

[C: 101 iTl LENCH MOB 53:27.F'R10RITy 


21 










♦ * * Hot Shot Debut * * * 






NEW^ 


1 


PLEASE DON'T GO 

FMP (F REUTER.P BlSCHOF-FAaENSTEIN.M ClNTRON.MAPPLEGATE) 


ICI (Dim [XI ARISTA 1330A 


66 


67 


63 


60 


11 


ATLIENS 

WTICAST (A SENJAMIN.A PAHOM 


♦ OUTKAST 

ICI ID) m LAFACE 24196'ARISTA 


35 


6< 


69 


62 


15 


KNOCKS ME OFF MY FEET 

D^WTTINGTON'SV/O'OER. 


♦ DONELL JONES 

ICI 10) in (V) 1X1 LAFACE ?4?1'0'AHISTA 


49 


(D 


70 


78 


7 


FRIENDS JOHN MICHAEL MONTGOMERY 

0 -nOSZ :J ■fOllANDl iC P, .■ AT.ANTICer019 


69 


(E) 


73 


79 


3 


IT'S ALRIGHT, ITS OK 

fi J.L jr-l ■■ 'L P NEJGHERj 


♦ LEAH ANDREONE 

ICI (D. RCA 6A662 


70 


71 


64 


53 


14 


STREET DREAMS • ♦ NAS 

jCu. . . ■'ICWE(AL£hNOX,DSTEWART,NjOAiESS.BARN£SI iCl (DI l«HTj [Xj COt JMBIA 78a:9 


22 


72 


74 


66 


14 


1 FELL IN LOVE 

E A .V .1.'. in .■. Jfi i 


ROCKELL 

ICi (Tl lA) R0B8INS 72007 


61 


73 


72 


64 
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SUGAR HONEY ICE TEA 

TP£ -AJ.'IL- 7TA\D U i'.' TH.P LOPD.D A^'ENTE.JR .1 BORELANDi 


♦ GOODFELLAZ 

ICI (Dl AVATAR'FOLYDOR 58191i'AiW 
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HERO OF THE DAY 

P, RO:^H£TF nr. I.|P.:-I IHaFIELD.ULRlCH.HAMUEnj 


♦ METALLICA 

ICi (Dl ELEKTRA 6424&EEG 
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QD 


NEW^ 
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1 ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME) ♦ TRU FEAT, ICE CREAM MAN (MASTER P) 
MOH. 1 ',USI£P P SILAK THE SH0CK£fi,MIA KJ ICl {D> [Tj NO LIMIT 5326I,1»RIORIT> 


75 


QD 


79 
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DON'T STOP MOVIN' 

visr.;: . .11 c-SGSi 


LIVIN' JOY 

ITKAl UNDISCOVERED 55301-''MCA 


76 


QD 


81 


84 
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COLOUR OF LOVE 

^H£e-_i.' ', ■■ . F BERMAN.OH BERMANJ^ CREMERS) 


♦ AMBER 

ICI (D) ITl [XI TOAIMV BOT 7748 


77 


QD 
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WE DANCED ANYWAY 


♦ DEANA CARTER 

[O 101 ('VT CAPITOL NAS.HVILLE 58626 


78 


79 
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HOW COULD YOU (FROM "BULLETPROOF") 

.0-1 , jl-\ 1 PC Bir.v-N r. STEWART.J ELiAS^ 


♦ K-CI 8, JOJO OF JODECI 

IC.''OI ta:asOUNT)-Ra:i.^ 5527=^'MCA 
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SETTING SUN 

■►■£ :h£mical brothers 'ROWLANDS.S'MONS.N GALLAGHER! (^ 


♦ THE CHEMICAL BROTHERS 

T ^1 AS-PAL.VLF'S f.;5"-.C^P0. N£ 
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LET'S RIDE ♦ RICHIE RICH 

i \ULI». J, UALIK.R SERIIELL,G (XINTOR./R " M^W, ID (0) ITJMKUW MILLS 4151Q'0£F JW 575r7AV£flCUP' 


67 


(82) 


82 


82 


6 


VOU DONT HAVE TO LOVE ME 

HEAV* 0 ' hFAVY O.T.R09l'IS(J«l 


♦ MONIFAH 

(C) [Dl UPTOWN 5602&'UN[V£RSAL 
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83 
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1 CAN MAKE IT BETTER 

. VA'.DPOSS.M 1.' UrP - VANDFIOSS.M MILLERI 


♦ LUTHER VANDROSS 

[CUD) [VI IX) LV 7846&*PIC 
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RUNNIN' 2PAC. NOTORIOUS B.I.G., RADIO. DRAMACYOAL 8. STRETCH 

EASY MO BEE i2PAC,Im£ NOTORIOUS B i G , RADIO, DRAMACTOALj (C* MERGELA^DiAR TQiSAhlNES 


84 
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88 
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WHEN BOY MEETS GIRL * TOTAL 

= W..IFW;, i; -J-j: S'OJAtaS it .Las P * .LILVSC KJSC O PARfIR M 7£A^Cfra,F<Ff.£r, 'Ci Tl i<, ik: 79:711P 5-* 
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THE MOMENT 

-■;ni.* 0 •,":LNf>T Gj 


♦ KENNY G 

(OiDKXl ARISTA 13260 


63 
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84 


74 


17 


BOHEMIAN RHAPSODY (FROM "HIGH SCHOOL HIGH") * THE BRAIDS 

S jr'-,iNS E VALENTINE IF MERCURTI (C) iDl (Ti IK) BiG BEAT gBCSiATLANTiC 
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ALL 1 WANT 

J J PUIG II BROUDIE.P CCYLE: 


♦ SUSANNA HOFFS 

(C) IDl LONDON 850686 ISLAND 


77 


CM) 


89 
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STAND UP 

OE .VIV 5 iC EiULlOCK.L WATEHS.V MrCPELL. 


LOVE TRIBE 

(CKTI IX) DVB !27;'S7,AiW 
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YOU CAN MAKE HISTORY (VOUNG AGAIN) 

C THC'.IV.. L .l^-. H i;.JPINt 


♦ ELTON JOHN 

WCA 55222 
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ANOTHER YOU. ANOTHER ME 

PCPc.-.-.l.i ; ;:.7IS.W.ENNIN&Si 


♦ BRADY SEALS 

: 0, V' P£PPiSE 17615 
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NOWHERE TO GO 

H PAXHAT/ \l E'-[K COE lU ETHEfilOGE) 


♦ MELISSA ETHERIDGE 

: 7' , ISIANO B54664 
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BIRMINGHAM 

D TYSON lO l.'OTAGr,AR* D HSCN.G 0 BRiENJ 


♦ AMANDA MARSHALL 

C; IDl EPIC 78385 


43 


(94) 


94 




2 


MY BABY MAMA 

C TKOR'ITO.N S T.LLMAN X THORNTON.B TILLMANi 


♦ QT 
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FIRED UP! 

R FALCON.O GAHAN (R FAJ.CON; 


FUNKY GREEN DOGS 

IT) 1X1 TWISTED S5221- VCA 
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WHATEVA MAN 

E SERMON (E SfRMON.R TvOBLEi 


♦ REDMAN 

(C) [DI IT) DEF JAM 57402&A*ERCURY 


96 


97 


95 


86 
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AT NIGHT 1 PRAY 

B SAT^DSTROM.R fair (W)LD ORCHIO.B SANDSTROM,m DURAN) 


♦ WILD ORCHID 

IC) IDl iTl 'Xl RCA 64628 
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PASSION 

AJ IAJ,i 


K5 

[CI (TI IJ) ROBBINS 72009 
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99 


98 
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DANCE INTO THE LIGHT 

p OL.-IJ.: t- -ii ,hAt.' p tOLLINS; 


♦ PHIL COLLINS 

IC) IDl FACE VALUE B7043.'ATLANT': 
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ONE AND ONE ♦ ROBERT MILES FEATURING MARIA NAVLER 

P'.II.Li '.Li , .. NOwELS.MCDUBAiDOI ICI'IOJiT"'." Xi DtOONSTPJC'iC'i i:-.7i7 iPT* 
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O Records wnlh tt» graitest airplay and sale gains the week. Greatest Gaine(«Bl« and Greatesi Galwr/Al/play are awarded, fwcectivtiy. for the larent ul«s and airplay increases arwig singles below the too 20. ♦V"3«ocllp availability. • Recofding IrKkstry Assn. Of America (RIAA) certlticatlw iv tales of 500,000 
units, A RIAA ceiTi1lc*1on tc« ulcs cf 1 million uiwU. witti additional million indicated by a numeral MlOTiing the symbol. Catalog number is tor cassette slngte- 'Asterisk mdlcaies calaiQg number Is tar cassette maiu-ungle: regular cassette smgle unavailable. (C) Cassette slr^ availabtity (D) CD sii^ availability iW Casaetle 
ma»-sir«le availability. <T) Vinyl rnan-sjngle availability. IV) vinyl sMigle availability. CX) CD mBicl-«nBle availability. 0 1997, SillboanVBPl Communcationt. 
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SPOTLIGHT 




by Theda Sandiford-Waller 

Bits & pieces: "Un-Break My Heart" by Toni Braxton (LaFace'Arista) 
has held the pole position on the Hot 100 for 10 weeks. If she manages to main- 
tain that spot for six more weeks, shell tie the record for most weeks at No. 
1. which is currently held by Mariah Carey and Boyz II Men for "One Sweet 
Day." Audience impressions for "Un-Break My Heart" stand at 92 million. 

At No. 8, "You Were Meant For Me" (Atlantic) is Jewel's highest-charting 
Hot 100 single to date. Her first single, "Who Will Save Your Soul," peaked 
at No. 11 on the Hot 100. Who says singles cannibalize album sales? Take a 
peek at Jewel's album, "Pieces Of You," which posts an 18% gain to make a 
solid 17-12 move on The Billboard 200 in the same week that "You Were Meant 
For Me" posts a 29% gain and moves 16-15 on Hot 100 Singles Sales. Go fig- 
ure. Next week, look for possible sales boosts on artists who performed at the 
American Music Awards Jan. 27. 

Greatest gainers.- "Barely Breathing" by Duncan Sheik (Atlantic) 
hops 37-34 on the Hot 100 and skips 35-31 on Hot 100 Airplay. It also picks up 
the Greatest Gainer/Air|)lay title for a ii% improvement in audience impres- 
sions, which now total 23 million. At WLUP Chicago, where the song is No. I 
(42 detections), music director Vinny Marino says it's uncommon "to find a 
song by a young artist that is friendly to adult rock listeners." The song has 
generated "curiosity calls" from WLUP listeners and is one of his hcst-tc.st- 
ing records, with no discernible burn, Marino adds. Sheik is also reaching 
Chicago listeners through WTMX, where "Barely Breathing" is ranked No. 
3 with 36 plays. "Watch Me Do My Thing," by Immature, featuring Smooth 
and Ed from Good Burger (houd/RCA), earns Greatest Gainer/Sales status 
for its 7M3 showing on the Hot 100. The single debuts on Hot 100 Singles 
Sales at No. 29. Last week, the title entered the Hot 100 a week early because 
some accounts broke street date. "Watch Me Do My Thing" is from the Nick- 
elodeon TV soundtrack "All That; The Album." 

Too KOOL: "Let Me Clear My Throat" by DJ Kool (CLR/American/Wam- 
er Bros.) jumi>s 77-64 on the Hot 100 and cruises 19 positions to No. 41 on Hot 
100 Singles Sales because of a 92% improvement at retail. This week, "Let 
Me Clear My Throat" sold nearly 12,000 units — its best week since release. 
These sales account for 85% of the song's Hot 100 points. 

This, incidentally, is the only live recording (you can even hear the crowd 
noise) on the Hot 100. The .single also includes a live remix, featuring Doug E. 
Fresh and Biz Markic, that was recorded at Club Gothum in Philadelphia, 
according to CLK's A&R honcho Steve Janis. 

It's been a long and winding road to the Hot 100 for DJ Kool When his 
album's novel fusion of go-go and hip-hop was first released on CLR in March, 
it initially broke in the mid-Atlantic states and the Carolinas and received .some 
mix-show airplay at R&B radio. In August, American picked up CLR for dis- 
tribution and reservieed the remixed .single in November. Prior to picking up 
major distribution, CLR scanned 50.000 units of "Let Me Clear My Throat" 
and 132,000 copies of the album by the same name, according to SoundScan. 

Since CLR's affiliation with American, Janis sa>'s, the song is receiving its 
first crossover airplay on stations like WWKX Pro\idence, R.I. (22 detections); 
WKSE Buffalo. N.Y. (18 detections); WRVQ Richmond, Va. (18 detections); 
and KPRR El Paso, Texas (16 detections). 



BELGIAN SUPERCLUB CHAIN CALLS IT QUITS 

(CoHtiJiued from page 1) 
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WITHOUT YOUR LOVE 
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NEVER MISS THE WATER 
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1 DO 
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ONLY LOVE 
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LIVING FOR THE CITY 
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THE MC 

KfiS^NE IJIVtl 
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CHANGE MY MIND 

JOHN BERRY (CAPITOL NASWVILLEJ 
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CYPHER' PART 3 

TRANidE CUTLASS (VIOLATCEl'RELATlVlTYl 
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GOODNIGHT SWEETHEART 

DAVID KtRSH ICURB) 
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BEFORE 1 LAY lYOU DRIVE ME CRAZY) 

CEa PtNISIlW (AAM) 



Bubbling Under lists lh« top 25 &in£*«s under No. 100 
which have iv* yet charted. 



cite an ongoing price war as putting 
pressure on specialist-chain mar- 
gins. 

The decision was "unavoidable 
because of the extent of continuous 
losses making further trading unjusti- 
fied," according to u company state- 
ment. The closures will aL'^o encompass 
its joint-venture store with Welt 
Records in Oberhausen, Germany, and 
its Videopolis chain. 

Superclub spokeswoman Leen 
Scheelen says losses were incurred 
because of low sales per outlet, modest 
profit margins, a declining \ideo mar- 
ket, and stagnant CD sales. 

Philips declines to comment 

The closure of Su|>erclub, which is 
based in Bomem, near Antwerp in Bel- 
gium, will mean the loss of 375 jobs in 
Belgium, 141 in the Netherlands, and 
24 in France. 

Marcel Heymans, director of the 
Belgian group of the International 
Federation of the Phonographic Indus- 
try (IFPI), argues that the closure is 
an indication of Superclub's problems 
rather than of a malaise in the whole 
market. He acknowledges that there 
are strong price pressure-s in Belgium, 
but comments, "other chains manage 
to do well." 

EMI Music Distribution Belgium 
managing director Dirk De Clippeleir 
adds, "I think the problem is Super- 
club's — and particularly their high 
overheads, such as their expensive 
locations and shopfittlngs, have to be 
seen as a problem." 

De Clippeleir continues, "I also 
believe that the consumer is not yet 
ready for the home entertainment 
store concept that Superclub was tr>*- 
ing to introduce." 

Nonetheless, De Clippeleir, along 
with other label heads here, regrets the 
loss of Superclub's impact in the mar- 
ket The group was a shop window for 
music in each of the 61 shopping areas 
in which it had stores here. "We're los- 
ing 61 opportunities for people to buy," 
says De Clippeleir. 

Superclub's Belgian rivals have some 
sjTTipathy for the chain over the prob- 
lems causfd by Belgium's music price 
war. At the 22-outlet HVH Megastore 
group, logistics director Danny Claes 
says, "Department stores and ware- 
house chains like GB or Biggs Conti- 



ISLAND DANCE LABEL 

(Coiit in lu'-dfmm /mgc 6) 

Pelligrino says the label's roster will 
be a combination of new signings and 
acts already signed to Island via its 
territories outside the U.S. The musi- 
cal direction will vary from "DJ inten- 
sive" club tracks to pop-friendly al- 
bums. Although no acts have been 
signed yet, Pelligrino says he has his 
eye on several prospects. 

"It's exciting to hear something 
great — and commercially viable — and 
be in a position to do something about 
it," he says. "There are some great tal- 
ertti* out there that we plan Lo nurture." 

Pelligrino comes to Island with a 
broad industry background that 
includes a successful tenure as head of 
the Street Information Network (SIN), 
a comi)any specializing in the promotion 
of dance music to radio, clubs, and spe- 
cialty retail. SIN also publishes a week- 
ly tipsheet devoted to dance music. 

He \iewH his move to Island as a nat- 
ural progression in his efforts to bring 
dance music to the pop arena. 

'They fully comprehend the poten- 
tial of this genre around the world," he 
says. "The fit with Island couldn't be 
better." 



nenlal put CDs in the racks at rock-bot- 
tom pices. Whereas they use low-priced 
top albums as a loss leader to help them 
sell more toothpaste and more coffee, 
specialist retailers must make their 
whole living from mu.sk:. This Is not a sit- 
uation that can go on forever." 

Despite the problems, Claes con- 
firms that HVH Ls planning to expand 
further in Antwerp and open two 
stores in Luxembourg. 

At Free Record Shop Belgium, man- 
aging director Hans van Hattem 
argues that the price war was at the 
core of Superclub's problems. 'They 
have very nice shops in the best loca- 
tions, but you can't maintain that situ- 
ation while there is a price war that's 
even worse than the one that's going on 
in Holland," says Van Hattem. "1 admit 
that we at Free Record Shop have 
noted a slight drop in revenue, but then 
again we have a different store concept 
than Superclub and less expensive 
operations." 

The Superclub concept is to give cash 
tomers the whole multimedia experi- 
ence under one roof. While the major- 
ity of product in the stores are audio 
CDs, the chain also carries a range of 
movies on video along with CD-ROM 
and CD-i titles. 

At press time, there was hope that 
17 Superclub stores in Belgium could 
be saved: A hid for the stores had been 
made by former Superclub marketing 
manager Harry Vanbuel, with the 
backing of a financial consortium. No 
decision had been announced by press 
time on whether Vanbuel's bid would 
be successful. 

Superclub owtts 14 stores under the 
Videopolis banner, which it will close, 



and franchises 14 more. While the 
Videopolis name will disappear from 
the 14 franchises, individual fran- 
chisees will decide whether their stores 
will close. 

The Su|)erclub group was founded in 
1983 as a video rental company spe- 
cializing in automated transactions 
under its Mister Video brand. In 1989, 
Philips took a 7% stake, attracted by 
Superclub's revenues of $94.5 million 
in 1988. 

In September 1989. Superclub 
launched Superclub North America, 
which incorporated the Videotown and 
Mo\ietown video chains. These were 
followed by the chains Record Bar and 
Turtle's. 

In March 1991, after the Belgian 
financial authorities revealed irregu- 
larities in the trading of Superclub 
shares. Philips took a m^ority holding 
in the company and replaced founder 
Maurits De Prins at the head of the 
company with Jaap van Wezendonk. 
With a $420 million loss that year, 
Superclub curtailed its Mi.ster Video 
operations, its exploitation of film 
rights, and its investments in movie 
theaters. 

In June 1993, under the manage- 
ment of Pieter Fitters, the company 
launched the home entertainment 
store concept that saw Superclub 
stores offering the full range of elec- 
tronic entertainment. At the same 
time, Philips sold the North American 
operation to Blockbuster for $148 mil- 
lion. 

In December, Philips also sold the 
Videoland rental chain it operated 
under the Superclub banner. 



TECHNO EMERGES FROM SHADOWS IN JAPAN 

(Continued from page 76) 



department store's new Shinjuku, 
Tokj'o, shopping complex. 

In the hope of gaining some airplay 
for Ishii, Sony recently released a radio 
edits of "Circular Motion" and another 
track. "Ch.'erlap." 

Helping pave the way on the air- 
waves is the Underworld track "Bom 
Slippy," which is included on the 
'Trainspotting" soundtrack. The song 
is the first techno single to have cracked 
J-WAVE's influential Hot 100 chart, 
reaching No. 2 in the Jan. 27 listing. 

"We've tiled to get Japanese techno 
on the radio, but we haven't had much 
luck." says Sony's Hiroishi. "Some- 
times they play it late at night, or as 
background music while DJs talk. But 
now that Underworld has led the way, 
it'll be easier for Japanese techno 
artists to get airplay." 

Meanwhile, Hiroishi says he is shop- 
ping Ishii's next single, "Echo E.xit." to 
U.S. labels with a view to a spring 
release — which would be Ishii's Amer- 
ican debut. The single will be issued in 
March by Sony Records in Japan and 
R&S in Europe. 

Links between Japanese musicians 
and lat}els and their overseas counter- 
parts are strengthening on other fronts 
as well. Performing at Rainbow 2000 
last summer was Belgium's C.J. Bol- 
land, for example, and other well- 
known figures, such as Derrick May 
and JelT Mills, who regularly perform 
in Japanese clubs. 

Markus Wemhard, programs officer 
at the German Cultural Institute in 
Tokyo, is trying to drum up supjiort for 
a Japan/German techno "summit" here 
next fall. 'There are a lot of things 
going on in the techno scenes in Ger- 
many, Japan, and the U.S.." says 
Wernhard, "hut there hasn't been 



much talk about the connection be- 
tween the techno movement and soci- 
ety." 

Sony's Hiroishi says it is possible 
that techno label 0\um Recordings, 
owned and operated by Wink and fel- 
low artist King Britt and distributed 
worldwide by Ruffhouse/Columbia, 
will this year release material by Ishii 
and other Japanese and European 
techno artists, although a Columbia 
spokesman says that there are no spe- 
cific signing plans. 

Industry observers here expect 
Japan's homegrown techno scene to 
keep growing. 'The Japanese scene is 
going to get bigger," says Hiroishi. 
"but the concept of techno, the sound 
itself, is going to develop. 'This year, I 
think, it will be more funky, more 
groove-oriented, with more of a rock 
attitude, and more emphasis on artists 
who can perform their music live." 

Like Ishii. Ishino is among Japan's 
leading artists who says he does not 
want to limit himself to "pure" techno. 
The next Denki Groove album won't 
be just techno," he says, explaining 
that it will have more of a pop feel. 

Ishino adds that while the initial 
frenzy over Japan's techno boom may 
be about to run its course, under- 
ground techno has put down fvrm roots 
and will flower in the mainstream. 
"And it's going to be more dance-ori- 
ented," he predicts. 

And very exiwrtable. others main- 
tain. Says Tachyon's Ochi, 'The fastest 
and the easiest way to export Japanese 
music may be techno. International tal- 
ents such as Isao Tomita. Kitaro, and 
Ken Ishii all create music without lan- 
guage. All they need is melody, pitch, 
and rh>'thm." 
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SOUNDTRACK A' WARNER SUNSET/ATLArtTK82%l/AG iU 9W17.98) SPACE JAM 


5 


6 


6 


5 


32 


TONI BRAXTON A' LAFACE ZMZQIARISTA 110.98/16,98) SECRETS 


2 


62 


61 


54 


18 


ELTON JOHN • MCA 114S1 (109*16 98) LOVE SONGS 


24 


7 


B 


4 


29 


LEANN RIMESA'aiRe77S31<ll).9a(lS98l BLUE 


3 


63 


63 


55 


100 


SHANIATWAINA'MERCURVNASHVlLLES22886ll0.9>£an6 98lH THE WOMAN IN ME 


5 


8 


7 


6 


9 


SOUNDTRACK A' WIST* 189SI (10.9«169SI THE PREACHER'S WIFE 


3 


64 


65 


56 


12 




LL COOL J • OEF 1AM S3412S*/MERCURY (1 1 96 EQ/17 981 ALL WORLD 


29 


CE) 


9 


11 


12 


5't.T»5^^9-™RSCO« «0».6,98, ™E DON KILLUMINATL THE 7 DAY THEORY 


1 


65 


64 


61 


17 




LUTHER VANDROSS A Lv 67553-itPic no 98 ia\t 981 YOUR SECRET LOVE 


9 


66 


69 


66 


50 


2PAC A' DEATH ROW/INTERSCOPE 524204*/ISlAf(0 (19.9*24.96) ALL EYE2 ON ME 


1 


10 


10 


9 


M 


BUSH TRAUMA9009I'7lNTERSCOPE (10 98/16,98) RAZ0R8LADE SUITCASE 


1 


67 


67 


62 


11 


SOUNDTRACK A COLUMBIA 67887 110.98 E(yi7 981 THE MIRROR HAS TWO FACES 


16 


u 


11 


12 


20 


DEANA CARTER A rjiD i SHAVE MY LEGS FOR THIS' 


10 


69 


49 




2 


SOUNDTRACK RCA VICTOR 68746 (21 9*34 98) STAR WARS; A NEW HOPE 


49 


3D 


17 


19 


50 


JEWEL A' ATLANTIC 83/OCl'AG (10 W15 581 B PIECES OF YOU 


12 


69 


72 


59 


41 


BROOKS DUNN A ARISTA 168101109*15 981 BORDERLINE 


5 


13 


13 


13 


IS 


COUNTINS CROWSA DK2«75-/GEFENll0,9»17 98l RECOVERING THE SATELLITES 


1 


70 


71 


64 


39 


MINDY MCCREADYA BNA 66806 110.9*16.98) ■ TEN THOUSAND ANGELS 


40 


□D 


15 


14 


20 


BLACKSTREETA lNTERSCOPE90O71-|109a;l6 98l ANOTHER LEVEL 


3 


71 


70 


60 


79 


B0NETHUGS-N-HARMONYA*RUT>iLESS5539*«LATivnY(io9*l5.98l E. 1999ETERNAL 


1 




12 


10 


IS 


ALANISMORISSnTEA'^wvtRianmmf tHOlwuwuSKSllo WEMlH JAGGED LITTLE PILi 


1 


72 


73 


81 


4 


i/AOmi ADT1CTC 

MAMaeSanS^Bi ^^^"^ ^^"^^ " ^ ^^^^ "'^^ 


72 


3E) 


19 


26 


30 


THE WALLFLOWERS • INIERSCOPE 9a»s I10.9ai6.9ai ■ BRINGING DOWN THE HORSE 


16 




OD 


78 


87 


38 


MAXWELL • COLUMBIA 66134 00.98 imf. 9fi) ■ MAXWELL'S URBAN HANG SUITE 


43 


17 


14 


15 


31 


KEITH SWEATA'ELEKTlW61707-(EEG(10.9a(16 98l KEITH SWEAT 


5 


CH) 


75 


72 


20 


FIONA APPLE • CLEAN SIAT&WORK 6743VEPtC 1 10 98 EQ'I6.9B» ■§ TIDAL 


62 




18 


23 


22 


AALIYAH* SIACKGR0UN0 9271SAG (10 9(V1G-98I ONE IN A MILLION 


18 


OD 


21 


25 


11 


VARIOUS ARTISTS • arista I89« (10.9*17.961 ULTIMATE DANCE PARTY 1997 


19 


75 


76 


75 


107 


BUSH A^ TRALJMA 92S31/1NTERSC0K (lO.Qft'lS.gai ■ SIXTEEN STONE 


4 


20 


20 


16 


47 


311 A' WPRICOHN 94Z041/MERClP»r 110 98 E*1698l 31 1 


12 


JD 


103 


126 


4 


SOUNDTRACK PHILIPS45471(VPOLrGRAMClASSICS(10.9e/]6.9e] SMINE 


76 


21 


16 


- 


2 


SOUNDTRACK BUZZ TONE 50636'/PRK)RITY (10.98/16.98) RHYME & REASON 


16 


77 


80 


73 


40 


GE0RGE5TRAITA UCA 114?8 110.98^16.96) BLUE CLEAR SKY 


7 


78 


74 


67 


10 


^'S™«n^Rr.:a9SE*i.9« ^■"■"■^■S' '^^^ H^^BLY UNITED GATHERIN' SOULS 


23 


22 


22 


17 


17 


KENNY G A' arista 18935 (10.98/16 981 THE MOMENT 


2 


23 


23 


18 


10 


FOXY BROWN VIOlATOftDEF JAM 5336a4'/MERCURt (10 98 E(J16.98) ILL NA NA 


7 


79 


77 


69 


63 


TRACY CHAPMAN A* elektra bisso'EEG iio 9& iS 9fl) NEW BEGINNING 


4 




30 


32 


23 


VARIOUS ARTISTS A lOMM/ m 1163 110.W16.98I JOCK JAMS VOL. 2 


10 


IT) 


131 


198 


a 


★ ★ * Pacesetter ★ * ★ 

SOUNDTRACK • REPRISE 4636CVWAftNCR BROS. ( 1 1 Wl 7 98) PHENOMENON 


12 


2S 


2G 


30 


26 


SUBLIME • GASOLINE ALLEY 1U13/WCA (10.98/16.98) SUBLIME 


25 


2e 


24 


31 


U 


BABYFACEA EPlC67293M10 98£ail6.9Sl THE DAY 


6 


■ »1 ) 


86 


99 


12 


LUSCIOUS JACKSON GRAND ROfALafiS34*jCAPnouiO »V]S9e» FEVER IN FEVER OUT 


81 


2D 


28 


28 


18 


SHERYL CROW A asm M0S87 (10.98/16 981 SHERYL CROW 


6 


82 


66 




2 


BJORK ELEKTRA 61897'/EEG 110,9ai6,98) TELEGRAM 


66 


QD 


29 


29 


39 


DAVE MAHHEWS BAND A' Kl 66904 110 9a'lG 98i CRASH 


2 


C83; 


86 


. T 


9 


VARIOUS ARTISTS POiroOR 5a5877/AAM iio.9aiG.9e) PURE DISCO 


83 


2S 


27 


21 


11 


SNOOP DOGGY DOGG DEATH ROW 90038'/WI£RSCOPE (10.9*16.98) THA DOGGFATHER 


1 


84 


85 


89 


13 


AZ YCT LAFACE 36034/ARtSTA 110 9&'15 981 AZ YET 


60 


30 


25 


20 


12 


Mm«?M.*'r?9Sl6.96) BEAD'S AND BUTT-HEAD DO AMERICA 


20 


85 


81 


70 


18 


ATIA«T1C82947..AGI109*16 98) I^OlHEBtiT 


39 


11 


31 


27 


20 


NEW EDITION A hKA 1 1480* (10.98/16 981 HOME AC^IN 


1 


CD 


94 


83 


6 


SOUNDTRACK EPicS0UNDrRAX6791(«WC(10.9etl»17.98l JERRY MAGUIRE 


83 


32 


32 


36 


ID 


TONY TONI TONE • UERCURV 634250 (10.98 £(i'l6.9a) HOUSE OF MUSIC 


32 


87 


79 


65 


9 


IfmR-A^K^SSLxTPE ,109*16.98, ""^ PRESENTS... THE AFTERMATH 


6 


33 


38 


48 


16 


GINUWINE • 550 MUSIC 67eS5/EPIC (10.98 £016 98) ■ GINUWINE... THE BACHELOR 


33 


(S) 


91 


103 


21 


DOOR DIE* RAP-A-LOT^OOTRTBE4205aiV1RGINU0 9ariS.9ai PICTURE THIS 


27 


Cm) 


54 


68 


8 


ORU HILL (SLAMD 52431% (to 9&T 6 981 ■ DRU HILL 


34 


89 


82 


79 


10 


+ NPG 54982/EMI (22 9»J4,9B> EMANCIPATION 


11 


3S 


41 


52 


6 


THE CARDIGANS SI0(AHOLU53311//M£K:uRT(10 HL(Y]6.98)H FIRST BAND ON THE MOON 


35 


90 


83 


88 


13 


E-40 • SICKWID- IT 41591/jrVE (11 98/16 96) THA HALL OF GAME 


4 


36 


37 


38 


19 


CAKE • CAPRK^RN S32867/MERCURr (8.98 E(V12.98) ■ FASHION NUGGET 


36 


GD 


108 


140 


7 


TELA SUAVE HOUSE lfiS3^LATIVir¥ tlO 98/15.98) PIECE OF MIND 


91 


37 


34 


22 


13 


ALAN JACKSON ARISTA 18813 (10.9!V16 98) EVERYTHING 1 LOVE 


12 


92 


84 


78 


10 


MOBB DEEP LOUD66992'/RCA(109&]65BI HELL ON EARTH 


6 


31 


35 


37 


16 


MARILYN MANSON A NOrHiNC sooswritERSCOPt (10J»16.9«1 ANTICHRIST SUPERSTAR 


3 




102 


94 


69 


MARIAN CAREY A*COLUHBIA66700|]0.98E(V16-9Sl DAYDREAM 


1 


39 


42 


39 


7 


REDMAN 0£FJAM 533470"rt«RCURY(ID.98Eafl6.98] MUDDYWATERS 


12 


94 




101 


16 


JOHNNY GILL • MOIOWN 130646(10 98/16 981 LETS GET THE MOOD RIGHT 


32 


40 


33 


24 


14 


VAN HALEN warkerbros 46332111 98/17.98) BEST OF VOLUME 1 


1 


95 


98 


93 


39 


Int LKANDCnKILd A ISLAND 5242 J4' 110 38.16 981 !U 1 Ht rAM HhUL UtrAKILU 




41 


36 


35 


9 


ENIGMA ENIGMA 3 LE ROI EST MORT VIVE LE ROI' 

VIRGIN 42066 110 9*16.98) tiiiumn ..j i-ii nw. to. mwn . , .i.tui-nui. 


25 


QD 


147 




2 


★ * * Heatseeker Impact* * ★ 

PEGGY SCOTT-ADAMS MISS BUTCh 4003/UARDi GRAS ilO 9&'J6 961 H HELP YOURSELF 


96 


42 


39 


41 


14 


WESTSIDE CONNECTION A LENCH MOB 506&3*/PRI0RITY (10 9*16 98) BOW DOWN 


2 


CD 


57 


63 


12 


KEVIN SHARP 143/asyluu 6l930/£EG(l0 9a'l5 98)B MEASURE OF A MAN 


43 


97 


39 


60 


13 




yo^I5il°K^tS^uSit9ai P*^^ G° - VOLUME 10 


40 


CD 


50 


43 


34 


METALLICA A' elektra 6]923*/EEG (10.9*16 981 LOAD 


1 


9B 


96 


105 


41 




RAGE AGAINST THE MACHINE A EPiC 57»3* ilO 38 £016.98) EVIL EMPIRE 


1 
1 


4!i 


45 


50 


11 


LIL' KIM • UNOCAS^IG BEAT 92733*/AG 110 9a'[& 98) HARD CORE 


II 


99 


87 


62 


36 


SOUNDGARDEN A a&m 540526* (lO 9ai6.9S) DOWN ON THE UPSIDE 


2 


W 


44 


47 


9 


VARIOUS ARTISTS D£AlHROW506/.'.PRi0RiTTii9»73 98; DEATH ROW GREATEST HITS 


35 


100 


95 


86 


44 


BRYAN WHITEA ASTLUM6i8acVEEG(l09ai5.98t BETWEEN NOW & FOREVER 


52 


47 


40 


33 


18 


SOUNDTRACK A EAsry)E5i6195r,l£0!ll 99.17 981 SET IT OFF 


4 




122 


141 


39 


KIRK FRANKLIN AND THE FAMILY • wwfiTrua i nnkiM' a 

r.05TOCfNiRir.;7:?;(g5*ib98l WHAILHA LOUKIN 4 


23 


41 


48 


45 


14 


JOURNEY A COLUMBIA 67514 (10 98 E(l 16.96) TRIAL BY FIRE 


3 


49 


5G 


71 


29 


DONNA LEWISA AILWTic 827e2AG 110 9*15.981 ■ NOW IN A MINUTE 


31 


102 


90 


90 


15 


KORN • IMMORTAL 6755«PIC 110 98 Eai6 98) LIFE IS PEACHY 


3 


SO 


46 


34 


18 


CLINT BLACK A RCA 666/1 (10.9*16 981 THE GREATEST HITS 


12 


103 


99 




2 


JAMIROQUAI WORK 67903/Enc 1 10 9B EQi-lG 981 TRAVELING WITHOUT MOVING 


99 


51 


52 


44 


11 


ROD STEWART WARNER BROS 46452(11 98.17 98) IF WE FALL IN LOVE TONIGHT 


19 


104 


105 


104 


66 


ALAN JACKSON A* arista leeoi It09a'i6 98) THE GREATEST HITS COLLECTION 


5 


52 


47 


49 


68 


GARBAGEA ALMOSOUNOSa0004'<lEFFEN(10.9*]6.98lB GARBAGE 


20 


<M) 


114 


115 


46 


"WEIRD JU." YANKOVIC A ROCK VRou.'SCOTTi EflOS 7&50a'U.LUiLtiiCAn Il09a'l59ei BAD HAIR DAY 


14 


53 


43 


58 


32 


BECKA DGC74a73*/GCFFEN(10 9*l6 98) ODELAY 


16 


106 


92 


76 


17 


S!c^™t?0* FEN ,10.9*16.98) "^"O" ^HE MUDDY BANKS OF THE WISHKAH 


1 


54 


51 


40 


12 


MO THUGS FAMILYA MOTHUia 1561M!EIATIVIT/I10.9*16.9«) FAMILY SCRIPTURES 


2 


107 


101 


34 


50 


FUGEES A' RUFFH04ISE 67147*,C0LUMB,A (10.98 Eai6.9B) THE SCORE 


1 


55 


55 


46 


17 


TOOL • ;oo 3108;* (10.9*16.98) AENIMA 


2 


108 


106 


111 


22 


112 • BAOBOY 730O«ARISrA(109A159B) 112 


37 



O Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) cerlitication toi sales o1 500.000 album units [250,000 (oi EPs). ARIAA certification lor shipment or 1 million units (500,000 for EPs). with mulllplatlnum titles indicated by 
a numeral following the symboL 'Asterisk indicates LP is available. Most tape prices, ami CD prices for WEA and BMG labels, are suggested lists- Tape prices marked EQ, and all other CD prices, are equivalent prices, wnich are pfojecled Irom wftolesate prices. Greatest 
Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removed from Heatseekers this week. Qlindicatcs past or present Heatseeker title. C 1997, Billboard/BPI Communicalkins. and Sour>dScan, Inc 
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All the Albuins...Artlst by 
Artlst..,Track hy Tractl 



Get your hands on the most comprehensive 
pop album anthology ever published! 

An all-inclusive, 42-year sweep through Billboard's Pop Albums charts, Joel 
Whitburn's Top Pop Albums 1955-1996 book is an artist-by-artist listing of nearlv 
18,600 charted albums and over 200,000 album 
tracks by more than 4.400 artists. 



NEW! 



' Kvcry Top 200 Artist is 
pictured by Iheir listing. 
New artist biographies unveil the lives 
and careers of hundreds of album artists 
who charted since 1992. 

The year of an artist's peak popularity 
is shown. 

The top 3-5 albums of artists with 10 or more charted albums appear 
below their bios. 

The biggest album by an artist with 8 or more charted albums 
is underlined. 

All #1 hits arc shaded with a light gray background. 

Names of artists mentioned in the bios or title notes who have their 

own listings elsewhere in the book arc highlighted in bold type. 



Packed with fingertip facts 
and friendly features 

• Peak chart position 

• Chart debut date 

• Total weeks on the charts 

• Original label and record/CD number 




PLUS Thousands of previous artist biographies updated for 
greater detail and accuracy • Artist's overall standing 
in the Top 500 Album /'Vrtists ranking • Updated prices for each 
mint-condition album or CD • Top 10 albums shown in bold 
type • RIAA Gold or Platinum Record Certifications (with total 
number of million units sold) • Title notes with facts of interest 
on many charted albums • Indication of special recordings 

• Photos • Rankings of top artists and top albums 

• Chronological listing of all # I albums • More special sections 



Comprehensive, A-Z Track 
index Below Every Artist 







1,056 

pages! 

Size: 7"x9i/4" 
Hardcover 
#TPA401H $89.95 



Lists a 
music 
tracks 

from all of the artist's albums in alphabetical 
order, with an indication of the album or albums 
on which each track appeared. Each track that 
was also a "Hot 100" hit is shown in bold type 
with its peak "Hot 100" position. 



To Order: iiv/'tonf.- 

(U S. a Can,Tdlan Orders l>ily) 
Foirign Onlcts CalU H-2S 1 -5408 

By Malt or fax; ItKludc your name, company nanw. 
address, .ipartmeni number, cily. sralo^rovirKC, ZIP/posia] 
code and country. 

A Handling Charges: 
U,S, Onier>: $6 / Can.idian & Foreign Orders: $7 
Payment 

Check or niorn-. order payable to Record Research. 
,M.i^.tL'iv.irJ, \'!S,\ or Amcrioin Express (Include account 
numbCT. ovpir.iiioti dale and signature). 



Mall la: 

Record Research Inc, 
Dept. BBLP. PO, Box 200. 
Menomonee Falls. 
Wl 53052.0200. U.SA. 
Fax to: 

414-251-9452 (or Immediate 
processing 

For MoK tnfomtalion: 
Call4 14-25 1 -5408 or view 
s.^mplc aigcs with a book 
description on the Internet .it 

http://www. record research.com 
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121 


131 


8 


BILL WHELAN CELTIC heartbeat B2816/AG (11,9*17 981 ■ RIVERDANCE 


109 


(SD 


172 


155 


34 


uLUKIA ta 1 tr AN A tPC 67283 (10.98 tQrI6.9B) ULo I lINT 


23 


no 


104 


96 


31 


(2UAD CITY DJ'S • auAau50ur(Ow: BEAT a2905*i(W; (109&]6 98) GET ON UP AND DANCE 


31 


157 


144 


128 


22 


TOPuTi? (11,98/17.981 ^^^^^ ^^^^^ "'^S - ^ 


60 


111 


IIZ 


133 


13 


BETTER THAN EZRA SWElLtLEKTRA 61944*/EEG (10 9^16 98) FRICTION BABY 


64 


158 


154 


161 


46 


MARILYN MANSON • nothing 92&4l/iriTERSC0Pt [7 9»ll,9B} SMELLS LIKE CHILDREN 


31 


112 


117 


116 


74 


FAITH HILLA' WABNERfiSOS, 45872 1109»16.9ei IT MATTERS TO ME 


29 


159 


162 


160 


58 


2PACA iNTERSCOPE50609*/PRiORirf ii09&i69B) ME AGAINST the WORLD 


1 


Uij. 


133 


123 


12 


TERRI CLARK mercury Nashville M2879 (10 98 Ea(l6,98) JUST THE SAME 


58 


160 


161 


142 


35 


UlUfC /^M 1 A twA 1111-1 iin none aa\ UIPU 1 DMCCrtftiC Cm IMH 


24 


(Tit 


132 


127 


17 


TRACE ADKINSCA(^TOLNASHVILU37222(]OW1S.98)B DREAMIN' OUT LOUD 


114 


161 






59 


ENYAA' RtPRiSE 4610&««ARNtR BROS 111 9»17.9e) THE MEMORY OF TREES 


9 


115 


111 


120 


26 


POE* MODERN 9260£^AG(109a'15.98)a HELLO 


71 


162 


158 


143 


54 


LA BOUCHE A RCA 66759 199&t5.9d) SWEET DREAMS 


28 


116 


119 


129 


36 


THE ISLEY BROTHERSA T-NEn52421«lSLUiDll0W16 98l MISSION TO PLEASE 


31 




159 


149 


16 


CHRIS ISAAK REPRISE 4632VWARNER BROS (10.98/16 96) BAJA SESSIONS 


33 


111 
III 


113 


106 


75 


COLLIN RAYEA EPlC67033(10.98EQ^]5.9e) 1 THINK ABOUT YOU 


40 


164 


155 


182 


IE 


ORIGINAL BROADWAY CAST • DREAMWORKS 5000^ffen 122 9&32^) RENT 


19 


111 


109 


98 


69 


OASIS A* EPK 67351 (10.98 EOIS MI (WHATS THE STORY) MORNING GLORY? 


4 


119 


110 


97 


22 


OUTKAST A lAF(iCE ?6029VARtSTA (10 96-16 961 ATLIENS 


2 




184 


175 


17 


SOUNDTRACK • MM 540384 (7.98/11 981 EMPIRE RECORDS 


63 


dM) 


126 


163 


13 


sSSIrawl1« i'iIImTf 981 WOW-IM?; THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


71 


166 


156 


147 


5 


LOCAL H ISLAND 524202 (8 9a'14 981 ■ AS GOOD AS DEAD 


147 


OS) 


174 


168 


31 


SMMMY KERSHAW mercury naskvilU 528893110 98 £1^16 981 POLITICS, RELIGION AND HER 


115 


121 


97 


74 


13 


THE BEATLES umi SiJsi'.wiTOL (19 9a'30 98) ANTHOLOGY 3 


1 


168 


169 


178 


13 


SHAWN COLVIN COLUMBIA 67119 (10 98 Eai6.98) A FEW SMALL REPAIRS 


39 


122 


107 


102 


13 


GHQSTFACE KILLAH • won SKARPtPIC SIREH 67729'iEPC (10.98 E(iT6 981 IRONMAN 


2 


169 


165 


153 


63 


R. KELLY A' JIVE 41579* (ID 9*16 96) R. KELLY 


1 


123 


119 


108 


20 


JOHN MELLENCAUP • MERCURY 632896(10.98 EOdE gBI MR. HAPPY GO LUCKY 


9 


gzD 


183 


187 


7 


TRACY BYRO MCA ll485(l09&)6 98j BIG LOVE 


121 


124 


115 


95 


84 


NATALIE MERCHANT A' elektra 617is>eeg i10.9»16 981 TIGERLILY 


13 


(HD 




20 


STEVEN CURTIS CHAPMAN • SPARROW 51554 (9.9^15.98) SKjNS OF LIFE 


20 


125 


116 


100 


26 


ALICE IN CHAINSA COLUMBIA 67703 (10.98 E(yi698l UNPLUGGED 


3 


REE 


IIT8Y 


126 


123 


124 


10 


JULIO IGLESIAS Columbia 67899 (10 98 E(^] 7 981 TANGO 


93 


172 


152 


134 


9 


FUGEES RLIf F HIXJSl 67904*;COtUMBlA (7 % EQ'l 1 961 BOOTLEG VERSIONS 


127 


127 


123 


139 


12 


THE ROOTS [)GC2«972-«EFFEN(109»16 981 ILUDELPH HALFLIFE 


21 


173 


171 


166 


84 


I ^1™,. ASTRO CREEP: 2000 SONGS OF LOVE. DESTRUCTION 

(jtf t tN ?4oOti 1 10 98' 10.98) 


6 


12s 


124 


114 


11 


NO MERCY «msTA 18941 (10 9e;is 981 ■ NO MERCY 


114 


174 


168 


159 


32 




32 


129 


129 


145 


11 


DA BRAT A SO SO DtF 67813',COLUMBIA (10.98 EQ(I6.9S) ANUTHATANTRUM 


20 


175 


173 


169 


53 


TRACY LAWRENCEA ailantkb2B65(ag no 98/15 9«1 TIME MARCHES ON 


25 


130 


120 


92 


22 


PEARL JAMA EPS 67500- (10 98 ECH6991 NO CODE 


1 


176 


170 


132 


14 


PHIL COLLINS • F4CE VALUE 8294*Ali (10.98(16.961 DANCE INTO THE LIGHT 
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STONE CUPID'S CHRISTENSEN IN GEAR WITH DRIVING' 



(Contimted fmm jxuje 7} 

band Divine Horsemen; leadership of 
her own intimate jaz^pop groups; two 
lowrs as a featured bacliup singer for 
Leonard Cohen; and session and con- 
cert work with Van D> ke Parks, Exene 
Cervenka, John Doe, Steve Wynn, and 
k.d. lang, among others. 

But only now has Christensen, who 
recorded an album for PolyGram with 
producer Todd Rundgren in 1989 that 
went unreleased, issued an album of 
her own that captures the full scope of 
her talents. Self-written, self -produced, 
and self-financed, "Love Is Driving" 



has been released on Christensen's 
Stone Cupid Records. 

She befo'es that audiences for other 
similarly eclectic and chaUenging female 
vocalists may gravitate to her album: 
"Maybe the people who listen to Sam 
Phillips will listen to this, or the people 
who li.sten to Marianne FaithfuU." 

The wide range of musical styles 
heard in Chri.sten.sen's music has been 
accumulated over two decades of per- 
forming. 

Bom in Iowa, she sang with a west- 
em swing/country-rock group before 



CAMELOT TALKING TO BUYERS 



(Continued fmm page 1} 

would allow it to emerge from Chap- 
ter 11 under current management. 

"If the creditor group doesn't realize 
a fair value through a transaction, we 
don't have to .sell the company or do a 
merger," Bonk says. "We will come out 
of Chapter 11 on a stand-alone basis." 

Both moves are part of the reorga- 
nization strategy for the company, 
which has been operating under Chap- 
ter 11 protection since Aug. 9, 1996. 

Bonk declines to name which com- 
panies have been approached by 
investment banking firm the Black- 
stone Group, which Camelot hired to 
shop the company to potential buyers. 
But in addition to Hnancial firms, the 
list of music chains that likely would 
be contacted include Trans World 
Entertainment Corp., Blockbuster 
Entertainment, National Record Mart, 
and Whorehouse Entertainment. 

The latter company itself was set to 
emerge from Chapter 1 1 protection 
Jan. 31, with new ownership in the 
form of Cerberus Partners, a financial 
firm. 

Camelot's stand-alone business plan 
has the full support of the creditors 
committee, according to Bonk, and "is 
soundly profitable." Sources in the 
creditors committee confirm Bonk's 
statement. 



Bonk declines to pro\ide details of 
the stand-alone plan, but sources say 
that it is primarily a business plan and 
a valuation model, but does not yet 
detail a distribution scheme to credi- 
tors. 

While Bonk would not say at what 
dollar amount the plan values 
Camelot, Billboard estimates that 
figure at $125 million. Prior to filing 
for Chapter 11 protection, Camelot 
was attempting an out-of-court 
restructuring of its balance sheet, 
and in that process the chain was 
said to be valued at $150 million. 

Camelot, once considered to be the 
premier music specialty chain, was 
forced to file for Chapter 1 1 protec- 
tion when the $300 million in debt the 
company took on in a late-1994 lever- 
aged buyout proved to be too much 
to handle. 

Investcorp, a financial firm, 
bought the company from founder 
Paul David three years ago. Al- 
though the amount paid was never 
publicly disclosed, Billboard estimates 
that Investcorp paid $-385 million. 

In mid-December 1995, Camelot vio- 
lated some of the financial covenants of 
its revolving credit facility, and the 
hanking consortium responded by 
jCinitiuiu'd nil inulf S'tj 



moving in 1977 to Austin, Texas, where 
she mixed blues and jazz during per- 
formances at the local clubs. On relo- 
cating to L.A. uj 1981 , she got into what 
she terms "post-punk." 

Chri.stensen shifted stylistic gears 
again when, recording a number for the 
L.A. cow-punk compilation "Don't 
Shoot," she met musician/producer 
Chris De-sjardins, former leader of the 
hard-edged punk group the Flesh 
Eaters, who w-as then fronting a new 
band. Divine Horsemen. She ended up 
joining the group as co-lead vocalist 
and later married Desjardins. 

Melding her blues-drenched singing 
and writing to the band's ferocious 
punk guitar attack, Christensen cut 
three albums and an EP with Divine 
Horsemen for indie SST Records. But 
Christensen and Desjardins' marriage 
unraveled, and she exited the group in 
1987. 

In 1988, at the invitation of Cohen's 
musical director, Roscoe Beck, Chris- 
tensen toured the U.S., Canada, and 
Europe as a backup vocalist for the 
singer/song\\Titer. She continued to 
perform her own material in L.A., usu- 
ally in a trio format, often accompanied 
by the remarkable blind New Orleans 
pianist Henrj- Butler. 

It was during this period that A&R 
exec Michael Goldstone — then moving 
from MCA to PolyGram. and today a 
key executive at DreamWorks — 
approached Christen.sen at one of her 
solo shows at McCabe's Guitar Shop. 

"He .said. 'Get me a tape right away.' 
He didn't really know what we were 
gonna do . . . He spent .$.50,000 doing 
two or three songs with a producer 
with whom I'd written a couple of these 
songs. Then Michael left PolyGram 
and went to Epic, and I (made an 
album], with Todd Rundgren produc- 
ing it" 

Further changes ensued within Poly- 
Gram's A& R staff, and the label decid- 
ed not to release the finished Rund- 
gren-produced album. 

After that disappointing experience. 



Christensen says, "I went out and got 
a life." In the early "906, Christensen 
married again (to actor John Diehl), 
worked regularly with her owti small 
groups, and made frequent appear- 
ances for the Bohemian Women's Polit- 
ical Alliance, a group of L.A. artist/ 
activists. In 1993, soon after giving 
birth to son Jackson, Christensen went 
out on a second tour with Cohen. 

Everything began to click for Chris- 
tensen when she and her family moved 
to Qjai, Calif., a picturesque town north 
of L.A. near Santa Barbara. Most of 
her current band members have ties to 
the town. 

"Getting out to Qjai. a lot of things 
became clear." Christensen says. "I 
started working with a different piano 
player. Karen Hammack. who is just a 
gold mine and a secret weapon, and a 
really good friend . . . [Dmmmer] Jim 
('hristie has been pla>ing with me for 
years ... I went through different bass 
players, but Cliff IHugoJ is somebody 
I played with at my first .showcase at 
the Bla Bla Cafe in 1981. He's played 
with Ray Charles, and he's been with 
Melissa Manchester for 15 years. That 
trio really locked on." 

Christensen says she had no inten- 
tion of making an album when she cut 
the sessions that became "Love Is Dri- 
ving." "We were going in to just demo 
some tunes," she sal's. "If I had just set 
out to make a record, I don't know (if it 
would have worked], becau.se the [Poly- 
Gram] experience was so monumental- 
ly disappointing." 

She adds. "I called some people who 
had (released their own records] and 
kind of became my own business. I had 
formed my own publishing company 
[Stone Cupid Music/BMI]. so I did it 
under thase au-spices." 

The album came in — "manufactur- 
ing and all" — at less than $13,000. she 
says, financed with credit cards and 
promises of additional payment when 
a distribution deal was found. 

The album features Christensen's 
working band, plus such guests as 



vocalist Perla Batalla, who worked 
alongside Christensen in Cohen's 
group; guitarist Robben Ford, an old 
friend and Ojai neighbor; and guitarist 
Greg Leisz, a former member of lang's 
band and current guitarist for Dave 
Alvin's group the Guilty Men. 

So far, Christensen has been dis- 
tributing "Love Is Driving" herself, via 
mail order and through such hA. out- 
lets as Rhino, Aron's Records, and 
McCabe's. 

"It's selling with no publicity or 
press." says Rhino's Crouch. "We're 
hoping when she gets back, she'll do an 
in-store with us." 

Christensen has been he.sitant to ser- 
vice radio with the album until it gets 
distribution. However, some specialty 
•shows on L A-area pubUc stations, like 
Andrea Leonard's "Twister" on KCRW 
Santa Monica and Howard and Roz 
Larman's "Folkscene" on KPFK North 
Hollywood, have aired the record. 

"Her music is very, very personal," 
says Larman. "I don't know if anybody 
else could do those songs . . . You can 
feel every emotion when she sings. You 
don't get that from a lot of performers. 
She's veo' intense." 

Christensen, whose career is han- 
dled by Garrj' George Management in 
LA, is currently in New York, playing 
previews for a bill of Sam Shepard one- 
act plays that opens Feb. 9 at the Pub- 
lic 'Theatre. She has one of the two 
leading roles in "The Sad Lament Of 
Pecos Bill On The Eve Of Killing His 
Wife." 

While she is plainly proud of what 
she has achieved by releasing her own 
album, Christensen says, "I don't want 
to be my own cottage industry. I do 
want somebody else to take it over . . . 
I would really love to have somebody 
produce [my next album] and make it 
a more cinematic thing, and not have 
to be producing it and doing all of it. I 
want to write songs and sing and work 
with the band. But if I have to produce 
another one, I'll do it. because now I 
know 1 can." 




At a surprisingly low cost, your music can now be sampled from most homes and offices! 
Over 50 media companies are ready to promote your releases with these services: 

• Interactive Music Phone service available with a FREE LOCAL CALL 

• Internet Sites including such media companies as the Los Angeles Times 
and Chicago Sun-Jlmes 

http ://previe ws . net 
Far more information call 404 -237-7855 
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LAURIE SARGENT BUILDING ON REGIONAL FAN BASE WITH REPRISE BOW 

(Continued from page 1) 



and Morphine drummer Billy Con- 
way were involved in & sledding acci- 
dent that left him with a severely bro- 
ken leg and her with a fractured skull 
and a concussion. Not only did she re- 
cover from the accident (as did Con- 
way), but she immediately went to 
work with renowned producer and 
Reprise Records A&R veteran Ruas 
Titelman on what would become her 
first solo album. 

"It was one of those moments that 
makes you realize how fleeting life is," 
says Sargent, recalling the accident "I 
mean, you could literally go at any 
time. It's such a slap in the face and a 
kick in the butt, but it ended up being 
really good for me." 

Due March 25 on Reprise. "Laurie 
Sargent" consists of a mixture of 
street-wise alternative rock. edg>' folk/ 
rock, and highly charged tunes that 



blur genre boundaries. 

Sargent — who made her mark with 
Boston rock band Face To Face in the 
late '80s — says her new record is the 
most honest, representative recording 
she has ever made. 

"With ver>' little struggle, we were 
able to make a recoi-d that sounds total- 
ly and completely like the band, and the 
songs sound like the songs," she says. 
"There's no gimmicks on it. It's just 
completely true to the music." 

Titelman shares Sargent's enthusi- 
asm for the project. "She made the 
record she wanted to make," he says. 
"She's a really great artist and a great 
singer and a great writer, and I know 
htT fans are going to love this thing." 

Titelman — who signed Sargent after 
being turned on to her music by Con- 
way — says the challenge for Reprise 
will be "to figure out how to get Laurie 



across to people, let them know that 
the record exists." 

Sargent is about to receive a double 
shot of exposure when the first single, 
"Without Letting Go," is simultane- 
ously released as the second single 
from the "Party Of Five" soundtrack, 
also on Reprise. That compilation fea- 
tures Sargent alongside such top-name 
artists as the BoDeans, Tori Amos, 
Chaka Khan, Joe Jackson. Stevie 
Nicks, Howard Jones, Rickie Lee 
Jones, Nanei Griffith, Rusted Root, 
Shawn Colvin, and Syd Straw — ^whose 
"People Of Earth" was the first single. 

At press time. Reprise had yet to 
determine its plans for the concurrent 
release. Reprise manager of artist 
development (U.S.) Eric FriUchi says, 
"The soundtrack obviously gives us 
some sort of profiling to help us launch 
her record. Despite her success in Face 



WARNER SIGNS ON RETAILERS FOR DVD SOFTWARE TRIAL 

(Continued fitjin fxige 4^ 



tised price of $19.95, according to 
sources. 

RETAIL RESERVATIONS 

Some retailers are approaching the 
plan cautiously. "We're glad that DVD 
is here, but it's not like Warner is giv- 
ing us an incredible deal," says one 
video specialist. "We haven't made a 
decision about whether to participate." 

Although Musicland spokeswoman 
Marcia Appel says the retailer will par- 
ticipate in the test, it too has reseiTa- 
tions. "We want to get liehind it, hut 
there are some pricing and margin 
issues we can't ignore," says Appel. 



"Warner is asking us to pull high-mar- 
gin product already in the store for 
low-margin product. That's a serious 
consideration." 

Like other chains contacted by 
Warner, Musicland has not decided 
how many of its 1,46C locations will 
stock DVD. or in what quantities, 
according U.t Api)el. 

To the relief of many dealers, 
sources say, the plan does not include 
bundling free product with players. It 
is also nonexclusive, and dealers are 
encouraged to order DVD titles from 
other studios. 

Retailers say the plan strongly dis- 



PolyGram Plans 1 0-Title 
Plunge Into DVD Market 



■ BY SETH GOLDSTEIN 

NEW YORK—PolyGram Video 
plans to enter the DVD market with 
10 titles in late May or early June. 

The release schedule — a mix of 
movies such as "Fargo" and "The 
Usual Suspects" and nontheatiical 
programs like "Three Tenttrs" and 
"U2 Live From Sydney" — ^follows by 
three weeks a slate of DVD title 
announcements made at the J}muar>' 
Consumer Electronics Show by 
Warner, Columbia TriStar. MGM/ 
UA, and New Line. Pricing and 
packaging, however, remain vague 
from many of those companies (Bill- 
board, Jan. 18). 

"We purposely decided to wait so 
we could discuss the entire lineup." 
says PolyGram Video pi-esident Bill 
Sondheim. The packaging issue, 
however, remains a question mark 
for PolyGram as well. PoljKrram is 
still mulling several possibilities, 
although sources indicate it favors 
the I^serfile box, one of several com- 
peting for busine.ss. 

Sondheim says the catalog titles 
that make up its first DVD batch will 
be priced to sell at $29.95 suggested 
list The prices of future sell-through 
releases could go as high as $39.95. 
depending on the amount of exclu- 
sive footage and other 'Value-added" 
items on the disc. 

With initial pi*oduction tuns of se\'- 
eral thousand per title, PolyGram 
will sell to any retailer that places an 
order. e\'en if DVD players have not 



been introduced in that market. 
Sondheim plans to offer generous 
margins and return pri\ileges. 

PolyGram is also staking a claim 
to rentals. When it ships the current 
theatrical releajM? "The Portrait Of A 
Lady" on VHS in May or June, it will 
simultaneously deliver the mo\ie on 
DVD at the same high price. "Our 
desiiv is to quickly establish a rental 
mentality at retail," Sondheim says. 
That st>*Jiteg>* is contrary to Warn- 
er's, which emphasizes sales (see 
.^tor^'. page 4). 

Movies that go directly to sell- 
through will be priced to sell on DVD, 
Sondheim adds. "The principles that 
apply to tape apply here," he says. 

However, one DVD title is getting 
special treatment. "Short Cinema." 
featuiing new directors, will not be 
made available on VHS or to televi- 
sion. Sondheim expects five to eight 
such compilations a year from pro- 
ducer Short Cinema, which is one of 
two outside providers of DVD prod- 
uct. The other is Manga Entertain- 
ment, which distributes the anima- 
tion hit "(Jhost In The Shell" through 
Polj-Gram. 

Sondheim predicts DVD player 
sales of 500.000 to 1 million units this 
year, accelerating in the fourth quar- 
ter as hardware manufacturers 
lower machine prices. He adds that 
Philips, which owns a piece of Poly- 
Gram Video parent PolyGram 
Filmed Entertainment, should he 
ending a long period of quiet with a 
rollout announcement. 



courages them from renting the prod- 
uct "It's a gentlemen's agreement that 
w^e won't rent the product," says one 
dealer. 

Warner plans to keep dealers in 
check by closely monitoring activity at 
each test store, according to sources. 

It was unclear at press time whether 
Blockbuster Video would participate in 
the test; the 4,000-store chain previ- 
ously announced a DVD rental cros.s- 
promotion with Sony Consumer Elec- 
tronics. Blockbuster declined comment 
at press time. 

As i>art of the Sony promotion, con- 
sumers who purchase Sonv's $1,000 
DVP-S700 DVD player will receive 
coupons for free DVD rental at Block- 
buster of titles from sister company 
Columbia TriStar Home Video (Bill- 
board. Jan. 25). 

Sony has also announced that it 
expects to have 20-50 titles on the mar- 
ket this year. Sony and Columbia Tri- 
Star are expected to announced further 
retail launch plans later this month. 

At last month's Consumer Elec- 
tronics Show. Warner announced 30 
titles, including "Space Jam." "Mars 
Attacks!," "Sleepers," and prime cata- 
log gems "(jone With The Wind" and 
"Blade Runner: The Director's Cut." 
Sources say additional titles have since 
been added. 

Industry observers say Warner's 
limited rollout is topical for a new for- 
mat. "Keeping it regional is related to 
the limited duplication capacity DVD 
has now, and being able to fill the mar- 
ket's need," says Mike Fidler. who 
heads the DVD marketing team for 
Sony. 

Adds one retail executive eager to 
sign on with the Warner plan, "We all 
realize that it's going to take a while 
for this to catch on." 

Fewer than 100 titles will be avail- 
able this year. In addition to Columbia 
TriStar and Warner, titles are expect- 
ed from Warner-distributed New Line 
and MGM/UA, as well as GoodTimes 
Home Video, LIVE Home Video, Sim- 
itar, Playboy, and PolyGram (see 
story, this page). 

Dealers have not indicated whether 
there ia a cap on how much DVD soft- 
ware they can order from Warner. 

At least 20 manufacturers are ex- 
pected to have DVD players on the 
market this spring, priced at $599- 
$1,000. 

Thomson Consumer Electronics 
plans a 10-market player rollout, and 
Samsung Electronics will place DVD 
hardware in 25 retail accounts begin- 
ning this month. 



To Face, we're going to approach her 
like a new developing artist and start 
from the bottom up. We're going to try 
to capitalize on the local, regional 
support she has in Boston that she's 
built up through playing the club cir- 
cuit." 

Fritschi adds that Sargent will 
probably tour the Northeast as a club 
headliner before embarking on a sum- 
mer stint as the opening act on a shed 
tour. 'To capitalize on the grass-roots 
thing we're working on a mailing lisit 
to keep her fans up to date on what 



she's doing," he says. 

Given the folk/rock nature of 
"Without Letting Go," Reprise will 
initially focus its radio campaign on 
triple-A and AC outlets, according to 
Fritschi. 

However, other tracks on the 
album will be targeted at the modem 
rock format, which has supported 
Sargent in the past and is primed to 
hear new material from her. 

"I haven't heard the new album, but 
she's a very talented lady," says Oedi- 
(Continued on next page) 
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by Geoff May field 

Consolation prize: Despite an increase in screens and the glow of a 
multitrophy night at the Jan. 19 Golden Globe Awards, "Evita" saw a 28% 
decline in bo.\-office dollars during the Jan. 20-26 tracking week that pro- 
duced this issue's sales charts. Still, Madonna's \ictoiiouB night at the awards 
show does pick up sales for the film's double-set soundtrack. The album, with 
an 18,(XX)-umt increase, a 17.250c boost over prior-week sales, earns The Bill- 
board 200's Greatest Gainer award. 

As predicted here last week, the soundtrack's burst is not large enough to 
overtake No Doubt, which notches an eighth straight week at No. 1. the 
longest consecutive-week reign on The Billboard 200 since "The Lion King" 
held court for nine weeks from July through September of 1994. In fact, after 
three weeks of tjiiical post-holiday declines, the Southern California band 
actually manages an increase of around 1,000 units. With 144,0(X) units for 
the week. No Doubt leads "Evita's" 122,000 units by an 18^ margin. Last 
week, it held a 38*^ pad. 

The Golden Globes' glow will almost certainly dissipate on next week's 
chart, so it feels like "E\ita" has climbed as far as it can — for now. Down the 
line, however, do not underestimate Madonna's media-sa\'\7 ability to reignite 
this .soundtrack's flames. 

Brighter: Another soundtrack continues to soar, as a 36% gain moves 
"Shine" 103-7() on The Billboard 200. a spurt that also snags a bullet at No. 2 
on Top Classical Crossover. In addition, David Helfgott, the pianist who is 
profiled in "Shine," sees his own "Plays Rachmaninov" gamer a 43^ build. 
Just shy of 5,000 units, Helfgott vaults to No. 1 on Top Classical Albums and 
is just a whisker shy of The Billboard 200. We figure the debut at No. 10 on 
Top Classical Midline of Philips' "Romance For Rachmaninoff." which has 
been out since October 1995. also stems from "Shine "-mania. 

Helfgott's ascent to the classical list's summit is noteworthy for RCA Red 
Seal. Aside from a Red Seal-marketed Erato title that topped Top Classical 
Albums in Mareh 1984. the august label has not had a No. 1 classical title 
since a Vladimir Horowitz/Eugene Ormandy collaboration did so in July 
1978. That album, like the new Helfgott, featured Rachmaninov's Piano Con- 
certo No. 3, a coincidence that Alanis Moriasette might term ironic. 

While Helfgott's triumph ends a long Red Seal drought, the label's selling 
agent, BMG Classics, has been on a roll, plating four No. I's within the last 
four months. The "Star Wars: A New Hope" soundtrack holds at No. 1 on 
Top Contemporary Classical for RCA Victor, which recently had a four-week 
chart-topper with "Runnin* Wild" by Keith Lockhart and the Boston Pops 
Orchestra. BMG Classics also sells ECM, which ruled Top Classical Albums 
with Arvo Part's "Litany" in October. By the way. the Jan. 31 unveiling of the 
special "Star Wars" edition, along with attention from Pepsi's "Star Wars"- 
themed coramereials, should throw that soundtrack into hyperspace accel- 
eration. 



ATCH WHAT HAPPENS: In Februar>' 1994, when Toni Braxton's 
debut album first reached No. 1 on The Billboard 200, the annual American 
Music Awards (AMA) presentation was the spark plug that pushed it all the 
way from No. 7. Based on her show-opening perifonnance, her charming 
acceptance speeches, and her eye-catching wardrobe, Braxton'.s "Secrets" — 
now No. 6, with 81,500 units — seems the album most likely to benefit from 
ABC's Jan. 27 airing of this year's AMAs (see story, page 6). 

LeAnn Rimes, No. 1 on Top Countrj' Albums and No. 7 on the big chart, 
should make for an interesting AMA case study. Her album soared after her 
show-opener of "Blue" at October's Country Music Assn. awards, and you 
have to figure that Dick Clark's AMAs draws viewers who don't watch the 
country awards shows. But this time. Rimes sang "Unchained Melody," which 
does not appear on her album. The song. No. 16 on Hot Country Singles & 
Tracks, was on a single that was sold exclusively at Target stores and will be 
on a February album titled "The Early Years." 

Shania Twain, the Eagles, Hootie & the Blowfish, Reba McEntire, 
Boyz U Men, Brandy, and Garth Brooks each saw increases following 1996's 
American Music Awards. Meanwhile, Dave Matthews Band (29-28) and Glo- 
ria Estefan (172-156) each bullet after TV exposure from Preeident Clin- 
ton's coronation, I mean, inauguration festivities. 
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KENNY WHEELER'S LUMINOUS 'ANGEL 



(Continued from page 1) 

string quartet— four independent 
roles coming together to serve Ken- 
ny's compositions," he says. "And it 
was a verj' interesting juxtaposition 
of genres and generations of musi- 
cians among the four of them. It is 
not verj' often that you can get musi- 
cians like this together. These were 
very special sessions." 

Known best for his pioneering 
work in the '50s with pianist Lennie 
Tristano and saxophonist Warne 
Marsh, Konitz sounds perfectly at 
home on "Angel Song," his buoyant 
lines complementing Wheeler's plain- 
tive tones ideally. Krisell — a musi- 
cian's musician who has excelled as a 
sideman in myriad contexts as well as 
recorded a series of sublime albums 
for Nonesuch — nearly steals the 
show with his ambient underpinning. 
A staple ECM artist, Holland has 
become one of the most well-regard- 
ed bass players in the world as well 
as a composer and a bandleader of 
repute ever since playing with Miles 



Davis in the late '608. 

A Canadian who has lived in Lon- 
don most of his life, the 67-year-old 
Wheeler began his longtime ECM 
association in 1976 with "Gnu High," 
one of the most striking debut albums 
in modern jazz (see ReDISCussion, 
this page). The melancholy genius of 
"Deer Wan" followed in '78, featuring 
a cache of classic Wheeler composi- 
tions and the sure playing of such 
ECM stars as saxophonist Jan (Jar- 
barek and guitarist John Abercrom- 
bie. The free-jazz-flavored "Around 
6" came in '80 (in Europe only) and 
"Double, Double You" in '83. 

In 19i)0, Wheeler had a banner 
year, with ECM issuing the bewitch- 
ing "Widow In The Window" (a near 
reprise of "Deer Wan") and the re- 
markable two-disc "Music For Large 
& Small Ensembles," which show- 
cased his woefully underdocumented 
big-band writing. (Wheeler's compo- 
sitions are published in Europe by 
ECM Verlag. administered by 



REDISCUSS ON 



An occwfhnal cohimu highiightatg aJhuinn 
of xfKcitU artintic nxrit tfuU liUlhtnmi «'(/(- 
torn regard ag being uiulerappreciated at 
the time of their mif in/ releane. 

Blessed by deep, IjTical composi- 
tions and searching, apiwsite impro- 
visations, Kenny Wheeler's debut 
ECM album, "Gnu High," has come 
to be a touchstone in modem jazz — 
a testimony to the artistic efficacy of 
thoroughness in conception and 
siwntaneity in execution. 

The musicians — a dream team of 
bassist Dave Holland, drummer Jack 
DeJohnettc. and pianist 
Keith Jarrett joining 
Wheeler on flugelhom — 
received copies of Wheel- 
er's compositions only a 
couple of days before the 
recording session, and Ht- 
tle time was spent dis- 
cussing the material. 

"I don't even think we 
ran through the tunes," 
Holland recalls. "We dis- 
covered the music as we 
played it It was all first or 
second takes, and every- 
thing was over in five or 
six hours." 

Although Wheeler had been an 
experienced London session trum- 
peter for years and an increasingly 
sought-after player on the Euro[)ean 
free-jazz scene, "Gnu High" marked 
his arrival as a miyor presence, par- 
ticularly as a comimser. Ha\ing been 
writing for years with precious few 
outlets, Wheeler had a batch of 
exceptional music ready for the 
summer '75 session in New York. 
And with these well-wrought 
tune.** — "Ilcyukc," "Smultcr," and 
"Gnu Suite," each elegant, expan- 
sive, endlessly involving — and his 
mates' extemporaneous investiga- 
tions of them. Wheeler influenced a 
generation of artists coming of age 
in the '70h and '80s. 

" 'Gnu High' has always been a 
musicians' album — and not just jazz 
musicians. Even classical artists rec- 
ognize that it is special," says ECM 
label head and producer Manfred 
Eicher. "The ensemble playing is 
highly interactive, and Kenny has 
such a strong tone, with many colors 



Kenny Wheeler, 

■Bnu High- 
Releosedin 1976 
Produced by 
Manfred Elcfter 



to the .Hound and a very personal 
manner of phrasing. The se.'^sion 
captured something that is music 
and nothing else. The album will al- 
ways be a classic of our catalog." 

Famously self-effacing about his 
playing. Wheeler is (juick to acknowl- 
edge his comrades' brilliance on 
"Gnu High" over his own, particu- 
larly Jarrett's. (Another notable 
aspect of the album is that it repre- 
sents the star pianist's last turn as a 
sideman.) "Keith's improvs were fan- 
tastic," Wheeler says. "I didn't know 
him at all. but he did all I ever could 
have wanted. I've bought 
a lot of his records since, 
yet I still think his. playing 
on 'Gnu High* is some of 
his best." 

When prodded about 
his writing. Wheeler will 
admit that the unique con- 
flation of ruminative cool 
and bebop heat on "Gnu 
High" seemed to make a 
lasting impression. "The 
compositions may have 
made a statement that a 
lot of up-and-coming 
musicians at the time 
appreciated," he says. 
"The pieces might have helped point 
out avenues between the different 
European and American .sensibili- 
ties in jiizz." 

Introduced to Wheeler's music in 
the late '6()s. Holland has played on 
each of Wheelers ECM albums, and 
he featured the trumpeter as a mem- 
ber of his own mid-'80s <iuintet. As 
well as anyone, Holland has come to 
know and appreciate Wheeler's sjie- 
cial art as a player and a com[K)ser. 

"\Mien Kenny plays, you know it's 
him in just a few notes," Holland 
says. "He has what each musician 
aspires to: a signature sound, some- 
thing of himself in his playing that is 
immediately recognizable and mem- 
orable. 

"And Kenny's work as a compos- 
er is as individual as that of Mingus 
or EllingUjn — a serious contribution 
to the written jazz literature. His 
music is something for musicians to 
study and for everyone to listen to 
and enjoy." 

BRADLEY BAMBAKGKK 



GEMA, and in the U.S. by BMG 
Songs, ASCAP.) 

Wheeler has also recorded a handful 
of albums as a leader for small Euro- 
pean and Canadian labels over the 
years, including Soul Note, Musidisc, 
and ah um (which issued the gorgeous 
"Kayak" in '92). Late last year, Justin 
Time Records released "Touche," an 
album of pointillist duets featuring 
Wheeler with pianist and fellow Cana- 
dian Paul Bley. 

As a sideman, Wheeler's character- 
istic touches can be found on albums as 
diverse as the late .sa.xophonisl (Jeorge 
Adams' "Sound Suggestions" ('79, 
ECM), saxophonist Claudio Fasoli's 
"Ten Tributes" ('95, RAM), and avant- 
pop star David Sylvian's "Gone To 
Earth" {'86, Virgin). His contributions 
to the three energized mid-'80s ECM 
albums by the Dave Holland Quintet 
are of special note, as is his w-ork in the 
gi*oup Azimuth with pianist John Tay- 
lor and vocalist Norma Winstone. The 
Azimuth album "How It Was Then . . . 
Never Again," issued in "95 by ECM in 
Europe, has just come out in the U.S., 
and the trio backs it with a Feb. 25- 
March 2 stand at the Blue Note in New 
York. 

There is a chance that the "Angel 
Song" quartet may play shows this 
summer in Chicago and New York, but 
no one Is banking on those gigs or any 
others, since each of the artists is 
incredibly busy on his own. Bui ECM 
label director Paula Morris says, "We 
can't sit around, lamenting the lack of 
a tour. If you have a great recor<l. you 
don't need every part of the puzzle to 
have a success." 

With the accessible but unclassifi- 
able "Angel Song," ECM has an album 



that "represents all the label has come 
to mean in jazz," says Morris, iwinting 
out ECM's histor\' of banding togeth- 
er musicians with indi\idual followings 
as well as the label's brand-name power 
in the arena of cutting-edge music. This 
allure has been strong enough to gar- 
ner "Angel Song" a mid-February slot 
on NPK's "All Things Considered" 
with a three-minute review. According 
to Morris, a similar re\iew last year for 
guitarist Ralph Towner's ECM album 
"Lost & Found" helped quadruple 
sales not only the week of the broad- 
cast but for weeks after the piece's air- 
ing. 

ECM Ls confident enough of "Angel 
Song" to extend promotion for the 
album into the summer and into the 
label's Jazz Cafe retail campaign, 
with listening posts, endcap position- 
ing, and sale pricing part of the pro- 
gram. (Headquartered in Munich, 
ECM is distributed in North and 
South America by BMG and in 
France, Germany, and Japan by 
PolyGram. The label is racked by var- 
ious distributors in other territories, 
including New Note in the U.K.) 

At retail and radio, ECM can 
depend on a network of longtime 
label supporters and fans of each of 
the musicians on "Angel Song." Ray 
Smith, ow^ner of Ray's Jazz Shop in 
London, says, "Kenny Wheeler is 
very highly thought of in this coun- 
try, but he's a quiet, retiring bloke 
and not the sort to go around push- 
ing himself. So his records aren't 
exactly best sellers, but when new 
ones come out they do quite well for 
us, and his catalog ticks over nicely. 
With this lineup, I'Angel Song'] 
should do especially well." 



CAMELOT TALKING TO BUYERS 

(Conihiued frr/m page H.i) 



freezing the line of credit The follow- 
ing month, Camelot approached the 
m^ors, asking for payment deferrals 
that would allow the company to func- 
tion while it negotiated an out-of-court 
restructuring. The trade complied by 
rolling up payables into a $60 million 
note, payable over four years. 

The out-of-court restructuring fell 
off track when Investcorp balked at 
investing an additional $20 million in 
Camelot and when the chain had a 
harder-than-exfwcted time in tr\ing to 
get lease concessions from landlords. 
In filing for Chapter 11 protection, 
Camelot listed assets of $51 1.6 million 
and liabilities of $476.7 million. 

The move to put the comjKiny on the 
block does not come as a surprise; it 
w^as emisioned by the creditor com- 
mittee as early as Octol>er. After the 
creditors' experience with Where- 
house. which filed for Chapter 11 pro- 
tection Aug. 2, 1996, they wanted to 
take a different approach with 
Camelot- 

VVTierehouse initially put together a 
business plan that was rejected by the 
creditors committee, which then rec- 
ommende*! that the chain be put up for 
sale. After that process became a quag- 
mire, the committee asked the comj>a- 
ny to put together another stand-alone 
plan, which it subse*(uently endorsed. 

By having Camelot put together a 
stand-alone plan with a valuation of the 
company, the creditors committee this 
time has a target to shoot for in trjing 
to sell the chain. 

"We are already in discussions with 
Ijeople," Bonk says. 

Although Camelot is now up for sale, 
there is no i-eason to assume that the 



acquiring company would automati- 
cally absorb the chain's stores, fire 
management, and shut down the ware- 
house. Industry observers point out 
that in addition to strong management, 
Camelot has superior systems and dis- 
tribution ca liabilities. Some potential 
acquirers may prefer to merge their 
stores with (^amelot's infrastructure, 
while others at the very least may need 
the chain's distribution center. 

How^ever things work out, Bonk 
says, "we plan to move swiftly with our 
plan of reorganization; if we can't sell, 
we will come out lof Chapter 1 1 ] on a 
stand-alone basts." 



Bobby Jackson, music director for 
Cleveland State University's WCPN 
Cleveland, is a staunch Wheeler 
admirer. "I've always loved Kenny's 
ability to convey a mood, to tell a 
story in his music." he says. "We've 
played all of his ECM albums over 
the years, and 'Angel Song' is defi- 
nitely classic Kenny Wheeler. This 
record should be a staple of nighttime 
programming for acoustic jazz sta- 
tions across the country'." 



SARGENT 

(Continued from preceding page) 

pus, VP/PD at modern rock WBCN 
Boston and host of the nightly cut- 
ting-edge music program "Nocturnal 
Emissions." "I know her from her 
Face To Face days; they were a very 
strong band in Boston, on 'BCN in 
particular. To us, she's in the same 
category as Aimee Mann, Juliana 
Hatfield, Tanya Donelly. and Kristin 
Hersh. She's one of the great, semi- 
nal female artists to come out of 
Boston." 

Among the possible follow-ups to 
"Without Letting Go" are the propul- 
sive rocker "Faithless." the funky 
"Groove Thing," the bluesy "Some- 
thing With The Moon," and the slow, 
heavy, atmospheric "Beautiful." 

Sargent's songs are published by 
Fatal Kiss Music/Julayla Music, 
administered by ASCAP. 

Between now and the album's 
release. Sargent will concentrate on 
her New England club base. She has 
been performing steadily at such 
Boston-area venues as Johnny D's in 
Somerville, the Sit 'n Bull Pub in May- 
nard, and the Lizard Lounge and 
Toad in Cambridge. She has also 
played club gigs in such nearby cities 
as Providence, R.I., and Portland, 
Maine. 

Sargent's at^e band will feature at 
least two of the players who backed 
her on the album; guitaristA'ocalist/co- 
writer Adam Steinlierg and bassist/ 
vocalist Paul Bryan. On the album, 
Conway and session veteran Jim Kelt- 
ner split drum duties, but neither is 
likely to go on the road with Sargent 
At press time, the artist was negotiat- 
ing with booking agencies. 

Titelman sums up Sargent's appeal 
by noting that her material "is real 
direct. It's not pretending to be some- 
thing. It's not tr>ing to cater or pan- 
der to anybody ... I know there's an 
audience for her music." 
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AN UPDATE ON KliMn EVENTS & HAPPENINGS 



Tichenor To Key Billboard's 
Latin Music Conference 



McHcnry Tichenor Jr., president 
of radio chain Tichenor Media Sys- 
tem, Inc., will keynote Billboard's 
eighth annual International Latin 
Music Conference, slated for April 
28-30 at the Hotel Inter-Continental 
in Miami. 

Tichcnor's aiidress on April 29 will 
formally launch the three-day con- 
fab, the longest-running gathering of 
its kind. 

The conclave will include two 
evenings of showcase performances, 
along with four industry panels 
focusing on retail, radio, I..atin dance 
and Latin rock. For the second 
straight year, music publisher 
Warner/Chappell will ho.st a 
songwriters showcase called 
"Writers In The Round." Cap- 
ping the conference on April 
30 will be Billboard's fourth 
annual Latin Music Awards. 

Tichenor joined 
Tichenor Media Sys- 
tems in 1979 and was 
named president in 
1981. Tichenor Media 
Systems operates 20 
Spanish-language radio stations in 
six of the 10 largest Latino radio 
markets in the U.S., including the 
top-rated radio station in each of 
those six markets. 

On Feb. 14, Tichenor Media Sys- 
tem and Heftel Broadcasting Corpo- 
ration will merge to create a new 
media conglomerate called The New 
Heftel. The New Heftel will be home 
to 37 radio affiliates and Tichenor 
will become its chairman, president, 
and CEO. 

Apart from his formal profession- 




al duties, Tichenor also sen.'ea on the 
Ad\isor>' Council of the University of 
Texas Ct)IIege of Business. He also is 
the director of the Radio Advertising 
Bureau, chairs the Spanish division of 
the Radio Mercur>' Awards, and is the 
immediiile [Jast chairman of the Tfexas 
Business Hall of fame Foundation. 

Participantj* are still being assem- 
bled for the panels, showcases and 
awards shows. Confirmed panelists, 
thus far, for the retail panel are Mark 
Woodard, Latin buyer, Spec's; Ish 
Cue\'as, buyer, Latin & World Music, 
dance and CD 5. Trans World Enter- 
tainment; Debra Villalobos. 
buyer, Camelot Music; and 
Robert W Smith, buyer/mer- 
chandiser, Borders, Inc. 

Those confirmed for the 
Latin dance are Mark Walk- 
er, W, Max Music and Mar- 
vin Howell, GM, Ariola 
Dance. Scheduled to 
participate in the Latin 
rock panel is Kike 
Posada, editor of 
"Boom" magazine and 
host of a Latin rock 
program on WRTO-FM Miami. 

Among the labels slated to show- 
case artists are Sony Argentina, 
BMG, and ArLsta Latin. 

Honorees at Billboard Latin Music 
Awards are selected based on their 
performance on Hot Latin Tracks 
and the Billboard Latin 50 from Feb. 
24, 19% to Feb. 22, 1997. 

For more information about the 
conference contact Maureen Ryan at 
212-636-6002; for Spanish language 
inquiries, contact Angela Rodriguez 
at 30S44 1-7976. 




Veteran R&B executive Hank 
Spann has joined R&B Monitor as 
National Account Manager 

Spann began a successful radio 
career as an air personality in New 
Orleans, St. Louis, Charlotte, 
Atlanta and New York. In New 
York he was part of the leg- 
endary "Big 'RL." New York's 
No. 1 R&B outlet. Spann also 
was Program Director for 
WBOK New Orleans and Gen- 
eral Manager for WXOK 
Baton Rouge. 

Spann worked as Motown's re- 
gional promotion represenlatiw, pro- 
moting acts such as Stevie Wonder, 
Lionel Richie, the Commodores, Rick 
James, Teena Marie and the Tem|>- 



tations. He then took on the duties of 
National Promotion Director at 
Reprise Records before becoming 
VP of Warner Bros. Black Music 
Department where he was responsi- 
ble for the radio success of acts 
such as Prince, Roger, Maze. Al 
B. Sure!, Karyn White and 
Tevin Campbell. After eight 
years at Warner Bros., Spann 
started his own label, the T3 
Music Group. 
Spann has received several 
industry awards including Bill- 
board's 1991 Record Promotion 
Executiw of the Yean Spann gradu- 
ated from Dillard University with a 
degree in Education and Business 
Administration. 



International Latin Music Conference & Awards 

Hotel Inter-Conlinenlal. Miami • April 28-HO. 1997 
Fourth Annual Dance Music Summit 
Chicago Marriott, downtown Chicago • July Ki-lS, 1997 
1997 Billboard/Airplay Monitor Radio Seminar 
Orlando Renaissance Hotel, Orlando, Fla. • Oct. 16-17. 1997 
19th Annual Billboard Music Video Conference & Awards 
The Beverly Hilton. Beverly Hills. Calif. • Nov. 20-22. 1997 
For more information, contact Maureen Ryan at 212-536^002, 



Visit our Web site at http://www.billboard.com 

Contact Sam Bell at 212-5:^6-1402/1-800-449.1402. 
E-mail: sbelKn biIlboard-online.com 



Barretto's Back, And He Likes It 



We 



CEAR! 



BEAT. 



K MAY HAVE TO rethink Ray Barretto's standing 
a.s a one-hit wonder on the Hot 100. It'.s been alm(>st 34 
years .•iince the BrfM»klyn. N.Y.-born Latin percussionist 
debuted on the chart with "Rl Watusi," a no\\*lty track that 
[jeaked at No. 17 in June 19r>3. Barn^to's back on the chart 
with a li-.Ni'ar-old ti*ack that is attracting attention because 
of its use in a Bui-ger King commercial. "I Like It" (Ctilum- 
bia) was originally rt^corded for the .soundtrack to the 19ru 
film "I Like It i.ike That" by the 
Blackout Allstars, a one-off gather- 
ing of well-known artists such as 
Sheila E.. Grover Washington Jr.. 
and Tito I'uenle. 

"I Like It" hjis the momentum to 
surpass the peak position of "El 
Watusi" and pi\¥ Iian*etto his biggest 
hit three decades after his chart 
debut. But the single will have to go 
higher than No. 7 to beat Sheila E.*s 
previous high with "The Glamoittus Life." which went to 
No. 7 in 19H4. And "I Like It" will have to go all the way to 
No. 1 to gi\'e Washington his bluest hit; the saxophonist 
went to No. 2 in 1981 with "Just The Two Of Us," which 
featured Bill Withers as leati m-alist. 

DoNT GO UN-BREAKING HIS HEART: The topic that 
has engendered the most mail in the last few weeks has 
been Elton John's record of uninterrupted top 40 hits. 
Kver since his second single. "Your Song," cruised 49-38 
on Doc. 19. 1970, John has registered at least one track in 
the tup 40 every year. Many Chart Beat readers have 
claimed that John missed the top 40 In 1!**.H). but the fact 
is. he didn't. "Bles.sed" debuted on the Hot 100 at No. S7 
the week of Now 4, 1995. and peaked at No. 'U the week of 
Dec. 16, 1995. Howewr. in the fir.st week of the calendar 
year, "Bles.sed" was holding at No. 38 — with a bullet. The 
date on the chart was Jan. fi, UW6, and that means Elton 
John was in the top 40 in U)96. his 27th consecutiw year. 



by Fred Bromon 



So even though "You Can Make Histor>- ( Young Again)" 
peaked at No. 70 in No\«nibei' 199C. Elton has the rest of 
1997 to extend his unprecedented top 40 streak to a 28th 
year. 

Are they ever (;0NNA get IT: En Vogue may 
turn out to l>e the Creedence Clearwater Ke\-ival of the 
'90s. The group is stuck at No. 2 with "Don't I>el Go (I>ov^)" 
(EastWest) and will not be able to 
^^^m^^^^^m break Toni Braxton's lock on the top 
^^^V^B^^I spot with the unbreakable "Un-6reak 
I^F My Heart" (LaFace Arista). This is 

r^W^^^P the third time that En Vogue has 
I ^^^l peaked al No. 2. The group's debut 

1^^*;^^^^^ single, "Hold On." spent a week in the 
l^^^u^^^^H runner-up slot 1990. and the third 
^^^^^^^^^^ single, "My Lovin' ( You're Never 
(lonna Get It).'* ha*l a thive-wxfk stay 
at No. 2. "Don't Let Go (Lo\t)" is in 
iLs foui-tli week in second position. In 1969 and 1970. Cree- 
dence Clearwater Reviud hjul fn-u No. 2 singles, the most 
for anj' act without e\^r going to No. 1. 

BuRT'S BACK: They lov^ Burl Bacharach in the UJC 

Not that we don't ajipreciate the composei- in the Ll.S., but 
the British seem to have a special rewrence for this gift- 
ed musician. Bacharach is hack in the U.K. lop 10 tliis week, 
thanks to Gabrielle's cowr of a 1964 Burt Bacharach-Hal 
David hit. "Walk On By." The current incarnation of the 
tune debuts at No, 9. The original version by Dionne War- 
wick peaketl at No. 6 in the l'.S. 

This is Gabrielle's second remake in a row. Her last U.K. 
entry was a new rersion of "If I E\'er Fall In Love." the 
Shai song from U»t)2, which .'*he recorded with East 17. 

The other new remake in the U.K. top 10 is George 
.Michael's inleri»relalion of Bonnie Raitt's "i Can't 
Make You Love Me," included on "Tlie Older ER" which 
jumps 19-6. 
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TOTAL 48,634,000 54.269,000 fUP I I.6%J 
ALBUMS 42,260,000 46,475,000 {UP )0%J 
SINGLES 6,374,000 7,794.000 fUP 22.3%) 
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SONY 

Congratulates 



■ J 

ON THE 

POLLSTAR Concert 
Industry Award 

nomination for 
Nightclub Venue of the Year 




9039 Sunset Boulevard, West Hollywood, California (310) 274-5800 



STOPtalking about the state of the music 

INDUSTRY ANDSTARTdOING SOMETHING 

ABOUT IT 




Lately we've noticed evejyone 
standstill. People: snap oJ of 



whining about how music's at a big dead 
it! We've got one word for you 1 1 C 0 




Doom? Wilco follows their debut, A.M. . with 3 (] Q |J |3 | 6 alburn (specially priced) that 
ends up on a shitload of year-end lists. 

" ★ ★ * *" ROLLING STONE 

"One of the best records anyone has heard in a long time." RAYGUN 
"A classic session." 9/10. NME 
"BrillianL" BAM 



Our thanks to them (and all you others). 



Gloom? Witness the throngs of sweaty fans fighting for oxygen for more than two joy-fillea 
hours at the two SOlCf OUt shows a few months ago. We did. Witness 

"Outtasite (Outta Mind)" picking up more stations every week. AAA. Alternative. Rock. Three 
hundred antennas giving the gift of Wilco. This is just the beginning. 

Wilco will make yc^u remember why you let music ruin your life, all those years ago. 
See if we're lyinj^ — Wilco will be^Q|J|'|pg all year. All over the country. Right in 



WILCO— BEING THERE "One of the Best Albums of igQB" 

ROLLING STONE / OPTION / REQUEST / L A. NEW TIMES / PULSE / DETROIT FREE PRESS / LA TIMES / CLEVELAND 
SCENE / MR. SHOWBIZ / AUSTIN CHRONICLE / ILLINOIS ENTERTAINER / NOW WEEKLY. TORONTO / CHICAGO READER 
CHICAGO TRIBUNE / ORLANDO SENTINFL / SAN FRANCISCO WEEKLY / NASHVILLE BANNER / MORE EVERY DAY! 





